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Pro Wrestling Gets A 
Elrip On Music With 
Campllations, Tie-ins 



BY ED CHRISTMAN 

\i:W VOKK— W hi'ii .Jesse 'the 
liiMiv" Wntuni tt'a.< olectcd giK- 
ernor of Min- 
nesota on Nov. 
3. ijolitieal com- 
mentators dis- 
covered what 
music mer- 
chant.s already l(ncw: Wrestling 
is iiu^je. 

Two labels are cashing in on 
the craze that has swept the 
fC(ii/tiii/n (I on /Mtrft'lUi 



HewPttliCa.tnters 
TtieHashvillefraji 

BY CHET FLIPPO 

N.\SHV11.I.E— Citing the in- 
crea.sing importance of song publish- 

, ing here, a new 

independent pul)- 
lisher — which will 
offer artist de- 
velopment serv- 
ices through its own management 
tCoHliniip.d Oil imttv 91} 
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Taps Talents Of Sting 
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Metallica Sliifts Gears On 
Elei(tra Set 'Garage Inc.' 



BY CARRIE BELL 

I.OS .ANCKI.KS— Even the tough 
guys in Metallica need a break from 
their rigorous .schedule .sometimes. 

"You fall into so man\" tr-aps as a 
[H)pular l>and who loves 
what they do. You tour, 
record, play events, 
make .speeches, and the 
ne.st thing you know 
four years have pa.s.sed 
you by," .says drununer mei 
Lars Ulrich. "MeUillica 
still needs to have fun. We made 
three pretty serious albums in a idw. 
starting with the black album and 
then "Load' and 'Re-Load.' It was 
time to do .something different." 

The change of pace comes in the 




form itf "(larage Inc.," a two-< "D sel 
(or three vinyl l.,Ps) of covers due 
worldwide Nov, 23-24 on Elektra 
Entertainment. The hits, previously 
recortied by the likes of Black iSal>- 
batli. Diamond Head, 
the Misfits, Lynyrd 
Skynyrd, (^ueen, 
Motorhea<l, and Xick 
Cave, include 11 
newly recorded songs. 
JCA numerous H-sides and 

one-offs, and the five 
songs that originally appeared on 
ia87's "Garage Day.s Re-Revisited" 
EP, which has been out of print 
since 1989. 

"We are .so careful and particular 
(Crititi}>uc(l iiu inti/f Hill 



Clapton-Founded Facility 
Offers Hope To Tlie Addicted 



BY DYLAN SIEGLER 

NEW YORK— For 1.5 years, Eric 
Clapton has made Antigua his sec- 
ond home — a Caiiblx"an retreat in 
the face of hectic artistic, |x;rson- 
al, and business commitments. 

Oct, l,'>marke<l 

the opening of 
Cro,ssroads Cen- 
tre at Antigua, 
the Clapton-founded drug and 
alcohol afldiction treatment facility 
.seeking to provide addiction reha- 
bilitation in the .same atmosphere' 
that the artist says facilitates his 
own health and serenity. 

"At the end of a tour my great- 
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est ambition would be to get on a 
plane and go to my house in 
Antigua — there. I could simply 
relax for the first time in months." 
says Clapton. "Think of this 
applied to a treatment center, 
where you can 
actually step out 
of reality for a 
while and focus 
on your own well-being." 

While Clapton kicked his own 
suUstance abuse i)roi)lem through 
the well-known Hazelden facility 
more than 10 years ago, he has 
continued to partici]>ate in the 
iCoiiliiiliiil 1111 /mi/r Ittln 



Music Firms Osing 
New Media To Alter 
Trad Biz Models 

BY DOUG REECE 

I.OS ANCEI.ES— The conver- 
gence of nuisic and technology 
is ccmipelling more and more 

Itilailirs Arc lIcalinK I'pThc 
Online Competition . . . Pu^e ^1 

parties to stretch the bound- 
aries of music distribution, 
sales, and broadcasting in some 
fascinating — and occasionally 

iCmitimtt'tl 1)11 iHujr HO) 
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BY BILL HOLLAND 

WASHIMJTON, D.C.— Blue Note 
f?ecords, founded by .Alfred Lion and 
Francis Wolff in 193il and still revere'd 
as one of the most influential jazz 
labels worldwide, 
has an adventure- 
some fall release 
.schedije planned as 
it heads for its liOth 
anniversary at the 
tiu'n of the year. 

Celebrating its 
past and present 
raster of jazz stars. Blue .Vote's cor- 
(Coiitiiiiiril 1111 jiti{/e HI i 
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Online Retailing Gets More Crowded 

Barnes & Noble, Trans World To Join Myriad Merchants Selling On Net 



Bamesg/Noble ^ 



BY DON JEFFREY 

NEW YORK — Music merchants, including 
Barne.s & Noble, Wherehouse Entertain- 
ment, Amazon.com, and Trans World 
Entertainment, 
havie announced 
or expanded 
plans to sell 
music over the 
Internet, heating up the competition in a 
fast-gra«'ing but still unprofitable bu.sines.s. 

Barnesandnoble.com, the online sub- 
sidiary of the book and music superstore 
chain, sa^-s it is launching its Internet music 
and video store in its first fiscal quarter of 
next year, which begins in February. 

Wherehouse announced at the Webnoize 
convention in Universal City, Calif., that it 
would launch by year's end an Internet site 
that will allow consumers to create custom 
CDs. It e.xpects to debut its online music 
store in March. The custom-CD venture 
will be a co-branded site with amplified.- 
com. a digital music services company 
(BillboardAiOettn, Nov. 4). 

Trans World said at the convention 
that it was launching its online store 
(www.twec.com) Monday (9) with more 
than 300,000 music titles, in addition to an 
undetermined number of video titles. 

And Amazon.com, which has emerged in 
less than sL\ months as the leading seller of 
music online, has announced a program 
called Advantage for music, which will 
enable unsigned artists and independent la- 
bels to sell their music at its World Wide 
Web site. 

Barnes & Noble and Amazon.com have 
been engaged in a fierce market-share bat- 
tle over books that will now spread into 
mu.sic. 

Barnesandnoble.com, a joint venture of 
Barnes & Noble and Bertelsmann, also 
announced that it had named .Jonathan 
liulkeley, the head of America Online's U.K. 
o|X!rations, as CEO. Bertelsmann, owner of 
one of the six major record companies, 
acquired 50% of barnesandnoble.com for 
$200 million last month (Billboard, Oct. 17). 

Ben Boyd, director of communications for 
barnesandnoble.com, says that Bertels- 
mann "will not impact our entry into 
music." 

What will distinguish barnesandnoble.com 
from myriad other .sellers of music online, 
Boyd says, is that its cross-merchandising 
programs w-ill f(x:us on classical, opera, jazz, 
and .show tunes. 

"We sell more Mozart than Madonna," 
says Boyd, but he adds that the online store 
will carry all the current and catalog titles 
that its competitors haw. 

Barnesandnoble.com has also formed a 



licen.sing deal with Alliance Entertainment 
for the exclusive use of the extensive 
entertainment databases in Alliance's All- 
Media Guides. The All-Music Guide has 
information on more 
mmk^ I than .SOO.OOO albums, 
^^H^ the All-Movie Guide on 
■■^ I more than 140,000 film.s. 

Alliance's one-stop 
group will also be one of 
the companies fulfilling 
online masic orders for the retailer. Alliance 
supplies most of the music to Barnes & 
Noble stores. 

Eric Wei.sman, CEO of Alliance, "I 
think Barnes & Noble will be a very suc- 



cessful Internet retailer in all areas. And 
clearly this is just a continuation of 
Alliance's commitment to this business and 
a message to the market that it is very sup- 

portive of the 

needs of Inter- 

-#WHEREHOUSE ' net retailers." 

'. Meanwhile, 

barnesandno- 
ble.eom plans to go ahead w ith plans for an 
initial public offering (IPO) of stock "early 
ne.xt year," according to Boyd. The IPO had 
been planned for this year, but it was 
.shelved after Bert*}lsmann bought its stake. 
Bertelsmann also invested another $100 
(Coniinued on page 92) 



Alsttis leads Big Relesse Ba]/ 



BY DYLAN SIEGLER 
and MICHAEL PAOLETTA 

NEW YORK — .Americans made some 
tough decisions Nov. 3 — and not all of 
them at the election polls. 

While the country's |X)litical choices 
were being tabulated, consumers were 
choosing among a strong slate of titles 
and retailers were celebrating a day of 
stellar sales, spurred on by Alanis Moris- 
settp's second disc. "Supposed Former 
Infatuation .Junkie," which kept cash reg- 
istt'i-s hot at retailers nationwide. 

Her album led a distinguished pack of 
same-dav releases that included Beck's 
"Mutations" (DGC), U2's "The Best Of 
1980-1990" (Island), and John Lennon's 
'Anthology" (Capitol), box, and its sales 
were by most accounts the result of a 
solid setup by Mawrick/Reprise. 

According to various sales executives. 
Best Buy. Musicland. Target, Block- 
buster Music. Trans World Entei'tain- 
ment. National Record Mart. Anderson 
Merchandisei-s, Camelot Music, and Bor- 
ders Books & Music combined to move at 
least 85,000 units of Morissette's album 
on Nov. 3, positioning her to set a new 
first-week SoundScan sales record for a 
female artist (see Between the Bullets, 
page 100). 

"Alanis gets the day," says Bob Varcho, 
senior buyer at the Camelot chain. 
"Going into yesterday, requests for the 
album were building for weeks. Her MT\' 
apiiearance Monday night topiK'd it off. 
It was the perfect exposure for the 
album's debut." 

Followed closely by U2's "The Best Of 



1980-90." Morissette's new set was also 
the top .seller at the 1 0-.store. South Plain- 
field, N.J.-based Compact Disc World. 
According to VP of pui-cha.sing Eric Keil, 
many customers probably Ixnight both 
releases. "We had the biggest day of the 
year .so far yesterday, and we are wry 
heartened by that," says Keil. "We think 
it bodes very well going forward for 
Chiistmas." 

U2 al.so made a good show ing at the 
Musicland Group, whose divisional direc- 
tor of mu.sic marketing, Scott Levin, says, 
"Overall, we're wry plea-setl w ith yester- 
day's releases, (^ur anticipation is that 
Alanis w ill finish as the top record of the 
week, but U2 will also be an extremely 
strong release for us." 

While the Lennon lx)x .sold resi)ecfibly 
for a foul -disc set on its first day. many at 
retail w'ert? surjirised that alt-r(K*k gold- 
en J>oy Beck tJ-juled Moiis.sette and r2 in 
first-day sales on his new "Mutations," 
which receivwi a quiet pre-release setup. 

"Let's put it this way," .says Lyndon 
Rocllcr, assistant product manager at 
New Paltz, N.Y.-based retailer Rhino 
Records. "We'w got a shelf full of Beck 
and only one Alanis left." 

Camelot's Vaix'ho beliews Beck will be 
a good .seller in the long run but notes 
that "right now, I'm just not sure if many 
people even know it's out" 

Bob Bell, new-release buwr at Where- 
house Kntertainment, adds that while 
"Mutations" paled in comparison to 
MorLssette's sales, "it's in our top 10. He 
is the type of artist who always gets 
strong support from his fans." 



Bronfman Assures Shareholders Ahout P'Bram Deal 



BY LARRY LeBLANC 

MONTREAL — Speaking to shareholders 
gathered for the Seagram Co. Ltd.'s annu- 
al shareholders' meeting Nov. 4 here, pres- 
ident/CEO Edgar Bronfman .Jr. predicted 
a robust outlook for the music industry, 
fueled in part by the rise of new technolo- 
gies. He also assured the assembled that 
with the company's pending acquisition of 
PolyGram, which commenced with a ten- 
der offer that day and is expected to close 
in early December, Seagram was well-posi- 
tioned for future growth in the field. 

"The combination of [Seagram holding] 
Universal and PolyGram will create a 
uniquely powerful competitor, and the 
acquisition will create significant share- 



holder value," Bronfman said. "We believe 
that music will be the first and perhaps the 
largest industry among the entertainment 
businesses to benefit from the explosion of 
personal computing and the Internet" 

Bronfman, how- 
ever, is reportedly 
under intense pres- 
sure from family 
(major holders in 
Seagram) and 
shareholders to 
keep Seagram's debt level manageable by 
seUing off non-core assets and improving 
the margins of those that Seagram is 
retaining. The company's entertainment 
purchase has dramatically reduced its liq- 




uidity, which had long been a Seagram dis- 
tinguishing mark. 

Seagram has already sold its Tropicana 
unit to PepsiCo and is in negotiations for 
the potential sale of the Mumm and Perri- 
er-Jouet Champagne companies to Societe 
Financiere des Vins de Champagne. 

One shareholder, George Kon, expressed 
his doubts to Bronfman about transform- 
ing the longtime liquor and beverage giant 
into an entertainment company with a side- 
hne in alcohoHc beverages, saying, "I wish 
I had the confidence in moving in this 
direction that you have." 

Said Bronfman, "We are confident that 
we will meet the [cost] savings target [of 
(Continued on page 90) 
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R«B 

* VOL 2.,, HARD KNOCK UFE ■ JAfZ • HOCA-fEll^ / OEF i*M 



• THE HOT 100 • 

* DOO WOP (THAT THING) • LAURYN Hlli. • mjFFHOUSt 



ADULT CONTEMPORARV 

* lU NEVER WfEyW YOUR HEART • BACKSTREET BOYS • JivE 



ADULT TOP 40 

* IRrt • GOO GOO DOLLS • 



COUNTRY 

* WIDE OPEN SmCES • DIME CHICKS • mowuwnt 



DANCE / CLUB PLAY 

« THE FUTURE OF THE FUTURE ISTAV GOLD| 
DEEP DISH WITH EVERYTHING BUT THE GIRL • A«iw 



DANCE / MAXI-SINGLES SALES 

* THE BOY tS MINE ■ BRANDY £. MONICA ■ ^n^ric 



HOT LATIN TRACKS 

* ESPERANZA • ENRIQUE K3LSIAS ■ 



R&B 

r NOBODY S SUPPOSED TO BE HERE • DEBORAH COX • ARISW 



RAP 

* DOO WOP (THAT THING! • LAUffVN HIU ' 



26 



ROCK / MAINSTREAM ROCK TRACKS 

* FLY AWAY • LENISIY KRAVnZ • vlRC.IN 



ROCK / MODERN ROCK TRACKS 

* SUOE • GOO GOO DOLtS • wa|!NEH b»os 
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• TOP VIDEO SALES • 

* TITANIC • WiMIOUNT MOMt VIDEO 



KID VIDEO 

* LADY AND THE THAWP • WAIT OISHEY HOME VIDEO 



RENTALS 

* CITY Op ANGQ^ • ViNtNUtHOMt VIDEO 



No. I ON THIS WEEK'S UNPUBLISHED CHARTS 



BLUES 

* U'M(DEfi THIS WORLD • JONWY LANG • aam 



CONTEMPORARY CHRISTIAN 

* THE NU NATION PROJECT ■ KIRK FRANKUN ■ Goy^J CEFJIBIC 



GOSPEL 

* THE ^fU NATION PROJECT • KIRK FRANKUN • go^tocemtiiic 



KID AUDIO 

* HAUjOWEEN songs and sounds • VARIOUS ARTISTS • w*l.T DlWEi 



THF Hii I nnApn i atim go 

* TE ACOWJARAS DE Ml • OLGA TANON • wtA t>.riNA 



MUSIC VIDEO 

* PSYCHO-ORCUS • KISS • PCXKilWM viWO 



REGGAE 

♦ MR. ENEBGI2ER • GENERAL GRANT • polybew 



WORLD MUSIC 

* ROUAN2A* ANDREA BOCELU • mifi 



Tir If T« Htwi 

6 Peermusic and Cherry Lane 
strike extensive subpublistiing 
ogreennents. 

AmiTS & Mmic 

a g««eirtl ve Turntable: 
Motttiew Marshall is named VP of 
A&R Dt Epic. 

1 2 The nhemlrni Rrnthers nm 
Iwrd at worl( on their third aitjuni 
lor Astralweris. 

1 2 Tlie Boot: Rhino prepores 
"Twenty Centuries Of Hits' to 
commemorate the two recent 
millenniums, 

1^ Boiscore: (Virth Rfonla 

and Trisha Yearwood gross more 

thon St , 6 miilionat the Ice 

Palace In Tampa, Flo, 

1 a Continentnl Drift: Chicago 

native Moure^ demonstrates her 

diva inttuences on "ifs Time' and 

Wll Mal(e Love,' 

20 Populor Upflslngs: A&M 

twby band Ivlister Jones goes 

online in an unusual promotion. 
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22 BevilWH ft PfBlllBIM: 

Shown Colvin, Celine Dion, Alonis 
Morissette, and I?andy Newman 
share the spotlight, 

25 BftB: On the evfl nl the 
release of her sophomore album. 
"China Doll,' Foxy Brown plans 
lor the near ond distant lulure, 

26 Words > Deads: Bounty 
Killer merges Jamaican and 
Alrican-Amerlcan culture with 
help liom Noreogo and Kilki 
Priest, 



MHNlRn F(RCUSIIII:P.3I 



2a RhYltim Section: Deboroh 
Cox edges out Louryn Hill lor the 
top slot on Hot R&B Singles, 
31 Dance Itox: A surprisingly 
Iresh dance album arrives Irom 
legendary crooner Engelbert 
Humperdinck, 

33 Country: After neoriy live 
yeors in ttie rriaking, "The Ency- 
ciopedia Of Country Music' is 
complete, 

37 Classical/Keeping Score: A 

new John Tovener piece brings 
Sting and the Tallis Scholars 
togettwr, 

3a Jgzz/Bliie Notes: Canodi - 
on Moynord Ferguson incorpo- 
rates Indian influences on his lat- 
est releose, "Brass Attitude,' 
39 Songwriters It Publishers: 
Nashville-based Forerunner 
Music Group celebrates 1 0 years 
in the business, 

AO Pro Audio: Hnm ond Mnff 
Brosious strike gold wltti ttieir 
Internet equipment-auction ser- 
vice, digibid,com, 

42 Lxitin NotiB: RimrdoJ 
Dopico will address anti-piracy 
efforts at Billboard's Intematkxiai 
Latin Music Conference 

iiinaii»TiDHm 

59 Germon concertgoers moy 
soon be able to buy tickets at 
their local post ottices, 

62 Hits of the World: AInnis 
Morissette shoots to No, 1 in her 
native Canada, 

63 Global MiBic PiilM- FrRnr-h 

musicians gather to record "So 
Ralson D'etre' to raise money lor 



AIDS research. 

64 Canodo; Rondy Bochmon 
of the Guess Who ond Bachman- 
Turner Overdrive is pursuing 
songwTiting opportunities. 

MiMMiin B MuKtmiB 

69 New Wnrlfl Wide Weh sites 
help retailers ond distributors bet- 
ter promote their products, 
69 Buying Trends: Consumer 
reseorch lets labels pinpoint the 
target audience tor the compila- 
tion series "Now!" 

72 BBtall Thick: Tower Rec - 
ords/Video executives sport new 
lilies, 

73 Declarations of Indepen- 
dents: Seattle-based Tootti & Noll 
mokes the leap from indie label 
to retailer, 

75 HomeVldao: Sliirtln,s find 
a Wide audience for commemo- 
rotlve videos, 

76 ShelfTalfcWnrnerHome 

Video releases "Gone With The 
Wind' and ignites a search for a 
rrtodern Scariett, 

77 cmid's PkiY: Lyrick Studios 
gears up tor the 1 0lh anniversary 
of 0 TV series featuring o certain 
purple dinosour, 

PMMAIIIIIlie 

83 The Jersey Rodio Network 
debuts OS ttw first statewide rddio 
broadcasting group, 
85 The Modem Age: Gregg 
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Anderson's enngelic thodes 
result in d modem rock hll lor his 
band. New Rddlcois. 

87 AlfWmiM- Phil rjillln<i' 
greatest "Hits' also features a col- 
orful new track. 

88 Music Video: Technological 
advances will soon change ttie 
way consumers see their favorite 
videos. 




82 Updote/llfellnes: Muzok 
launches the Heart & Soul Foun- 
ddtlon to provide music educa- 
tion to disodvantoged children, 
95 HonOO Singles Spotlight: 
Louryn Hill reaches a milestone 
with "Doo Wop (That Thing),' 

100 Behmen The Bullets: 
Jay-Z becomes the first rap act in 
the SoundScan era to top The 
Billboord 200 tor five weeks, 

101 This Vlhieli-s Billboard 
Online 

79 Classified 

102 MarlMt Watch 

1 02 Chart Beat: Lauiyn Hill is 
the first artist in four years to be 
the sole writer, producer, and per- 
tomier of a No, 1 Hot 1 00 single. 
102 Homefront: "The Rill - 
boord Encyclopedia Of Rock" Is 
the ultimate source ot Inlormalion 
on rock music. 
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Bono Act Is More Than C'right Extension 



BY USA ALTER 

In order t« understand the scope of 
rights a\'ailable as a result of the pai>sage 
of the Copyright Term Extension and 
Fairness in Music Licensing Act (S. 505), 
which passed the Senate and the House 
of Representati\^s Oct. 7 and was signed 
into law by President Clinton Oct. 27, 
songwriters and musical estates should 
re-evaluate their catalog taking into 
account not only the additional 20 years 
of copj'right protection granted but also 
key new provision.s relating to termina- 
tion rights and eligible statutory heirs. 

As evident in its name, the act contains 
two distinct titles. The focus of this Com- 
mentary is Title I — The Sonny Bono 
Copyright Term Extension Act — which 
is aptly named for the late 
songwriter/congressman who was one of 



the earliest and strongest proponents of 
term extension. 

Title I contains the provisions relating 
to the long-awaited copyright term 
(■xt<'n.-ii(in. The act aii(i.< an alillitiiinal 21) 



■H^^ 'The new limited termi- 
fjBk; 1 nation right strikes a 
1^^^ ] compromise between 
^■■9 l\ the Interests ol 

L Jltr j grantees and those of 
r Mil' the creative community' 

Lisa Aller is a partner in the New York law 
firm ot Reuben S Alter P-C. She practices 
copyright and entertainment law, with an 
emphasis on music. 



years to the existing term of copyright 
(pre-1978 works will now be protected 
for 95 years from registration or publi- 



cation, and works written in or after 1978 
will be protected for the life of the author 
plus 70 years). The term for works made 
for hire will similarly be increased to 95 
years, regardless of when the works 
were initially registered for copyright. 

Since Title I is effectiw immediately 
upon enactment, works that would have 
entered the public domain at midnight on 
Dec. 31, 1998, will now enjoy copyright 
protection through 2018. 

In addition to the simple — albeit cru- 
cial — 20-year term extension. Title I of 
S. 505 features two provisions of great 
significance to both current songwriters 
and the heirs of deceased songwriters. 

First, the act provides for a limited 
new termination right for the final 
(extended) 20 years of copyright. How- 
(Contiitued on page 82) 
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EG Starts Inquiry Into 
Effects Of EO Piracy 




This story was prepared by Em- 
mamtel Legrand, editor in chief of 
Music & Media 

BRUSSELS— The European Com- 
mission is launching a broad multi- 
industry inquiry that will help deter- 
mine the impact of 
piracy and coun- 
terfeiting in the 
European Union 
and establish 
Europe's policy on 
the issue. 

On Oct 22, the Commission adopt- 
ed a green paper titled "Combating 
Counterfeiting And Piracy In The 
Single Market." The document will 
serve as a framework for the consul- 
tation of affected industries — includ- 
ing music — along with input from 
politicians and lobbying groups. 

This consultation is expected to be 
completed in March, following a 
March 2-3, 1999, hearing in Munich 
organized by the Commission with all 



interested parties. According to the 
Commission, piracy in all fields costs 
100,000 jobs a year in the EU and 
deeply affects intellectual property- 
based businesses. 

According a statement from the 
Commission's DG15 internal market 
department, which has drafted the 
green paper, the aim of the consulta- 
tion process is "to determine the eco- 
nomic impact of counterfeiting and 
piracy in the single market, to assess 
the effectiveness of the relevant leg- 
islation, and to propose a number of 
initiatives to improve the situation." 

The green paper discussion will 
assess the scale and economic impact 
of counterfeiting and piracy and 
search for improvements in four areas: 

• Private-sector monitoring of 
illicit activity; 

• Legal protection of security and 
authentication devices, such as the 
International Federation of the 
Phonographic Industry's (IFPI) 

(Continued on mQe92) 



U.K. Indies Lobby On Parallels 



WlPO Hatification Urged 

Global Biz Asks Countries To Pass Treaties 



LONDON— The international rec- 
ord industry is calling on other 
countries, and particularly the 
European Union, to follow the U.S. 
lead in implementing legislation 
based on the 
World Intellectu- 
al Property 
Organisation 
(WlPO) treaties. 

The treaties 
are intended to 
provide copy- 
right protections relevant to the 
digital age. The U.S. adopted the 
treaties' provisions in the Digital 
Millennium Copyright Act, signed 
Oct. 28 by President Clinton (Bill- 
board, Nov, 7). However, the WlPO 
treaties do not come into force 
until 64 nations have ratified 
them. The U.S. action brings to six 




(along with Moldova, Indonesia, 
Belarus, El Salvador, and Kurdis- 
tan) the number of nations that 
have completed this process. 

"The U.S. has demonstrated that 
now is the time for applying the prin- 
ciples of copyright protection in the 
age of the Internet," says Nic Gar- 
nett, director general of the Inter- 
national Federation of the Phono- 
graphic Industry (IFPI). "Its action 
in ratifying the WlPO treaties is cer- 
tain to spur the development of safe 
online commerce around the world 
and encourage other countries to 
ratify the treaties." 

Garnett adds that IFPI is urging 
the EU to "move quickly to match 
the U.S. in leading the development 
of electronic commerce in a respon- 
.sible, legal, and globally harmonized 
manner." jeff clark-meads 



BY JEFF CLARK-MEADS 

LONDON— British indie labels are 
leading the battle against parallel im- 
ports being allowed into the Euro- 
pean Union. The music industry has 
stepped up its lobbying on the paral- 
lels issue since Billboard revealed 
during the summer that the Euro- 
pean Commission had taken the first 
steps down the road toward a possi- 
ble removal of the present barriers 
to the trade (Billboard, July 25). 

The first milestone on that road 
was reached at the end of last month. 
Now the U.K. labels are escalating 
their efforts to demonstrate how 
damaging parallel imports would be 
to them in particular and to the 
European industry in general. 

The first step toward the possible 
dropping of current barriers against 
parallels is a report by the National 
Economic Research Assn. (NERA), a 
London-based research and consults 
ing firm. NERA was asked by the 
Ommission's DG15 internal market 
department to investigate how paral- 
lel imports would affect a number of 
industries that rely on trademarks, 
including music and video. 



The first draft of that report was 
delivered to DG15 on Oct. 30. NERA 
is now involved in a consultation pro- 
cess based on the first draft prior to 
completing a final version by the end 
of January. Details of the fu^t draft 
have not been published or released. 

Indie labels across Europe have 
felt what one executive describes as 
"a growing sense of nervousness 
about the whole exercise." Those la- 
bels contacted by NERA for the first 
draft of the report say they have not 
been able to present their best argu- 
ments. NERA's initial research was 
based on a 25-page questionnaire 
completed in a telephone interview. 
Without access to teams of eorporatfi 
lawyers and accountants, some labels 
believe they have not been treated 
fairly in the process. "A lot of people 
feel their voice is not being heard by 
NERA," says a senior source. 

The indies have also been limited 
in who they can turn to for help. 
Many of the questions put forth by 
NERA related to company finances 
and pricing policies. Representative 
organizations, such as the Interna- 
tional Federation of the Phonograph- 




Top Score. Sir George Martin, center, recipient of the 1998 Music Industry Trust 
Award for outstanding achievement (Billboard, Nov. 7), presents his score for 
Elton John's "Candle In The Wind 1997" to John Deacon, director general of the 
British Phonographic Industry, left, and trust committee chairman David Munns. 
The score, along with Martin's award for that song's 33 million sales worldwide, 
will be auctioned at Sotheby's in New York next year to raise funds for the trust, 
which benefits the BRIT School in Croydon and the Nordoff-Robbins Music Ther- 
apy Centre in north London. 



Backstreet Bej/s Beach A Hew Mitestette le Bet. BIAA Stats 



BY CHRIS MORRIS 

LOS ANGELES— The Backstreet 
Boys reached a new milestone in 
October, as the vocal group's epony- 
mous Jive debut was certified for 
sales of 7 million by the Recording 
Industry Assn. of America (RIAA). 

The new sales peak places the 
Boys' album at No. 3 among the top- 
selling discs of 1998, behind the 
"Titanic" soundtrack (Sony Classi- 
cal, 10 million) and Celine Dion's 
"Let's Talk About Love" (550 Music/ 
Epic, 8 million). 

It was a big month for sound- 
tracks, as "City Of Angels" (Warner 
Sunset/Reprise) hit the 4 million 
mark, "Dr. Dolittle: The Album" 
(Blackground/Atlantic) and "Hope 
Floats" (Capitol) both reached dou- 
ble-platinum, and "The Big Chill" 
(Motown), drawn from the 1983 fea- 



ture's soulful score, arrived at 6 mil- 
lion. ("Back To Titanic," Sony Clas- 
sical's ocean-going sequel, reached 
platinum status, becoming the itiost 
successful movie-driven follow-up 
album since 1988's "More Dirty 
Dancing," currently at 4 million.) 

Mariah Carey's "Butterfly" (Co- 
limibia) became the diva's sixth con- 
secutive studio album to be certified 
quadruple-platinum. 

Country singer Reba McEntire's 
"If You See Him" became her 13th 
platinum album; no other female 
country performer has hit that total. 

Collecting their first platinum 
awards were R&B singer Mya (In- 
terscope), the swing-crazed Brian 
Setzer Orchestra (Interscope), and 
comedian Jerry Seinfeld (Universal). 

Barbra Streisand garnered her 
39th gold album — tops for a female 




B*CKSTBEET BOYS 

soloist — for the 1973 soundtrack to 
"The Way We Were" (Columbia). 

First-time gold-album acts includ- 
ed Mya, Seinfeld, and the Setzer 
Orchestra (which were certified plat- 
inum simultaneously); rappers 
Canibus (Universal), Fat Joe (Big 
Beat), and Cam'Ron (Epic); rap unit 
the Flipmode Squad (Elektra); coun- 
try vocalist Mark Wills (Mercury 
Nashville); raunchy rockers the 



Bloodhound Gang (Geffen); singer/ 
songwriter Eagle-Eye Cherry 
(Work/Epic); seasonal act Trans- 
Siberian Orchestra (Lava/Atlantic); 
and modern rock group Fuel (Epic). 

The simultaneous gold certifica- 
tion of four Madonna singles brought 
a new ray of light into the singer's 
life: She now boasts the most gold 
singles among female vocalists, with 
22. Janet Jackson ranks No. 2 in the 
category, with 19. 

A complete list of October RIAA 
certifications follows. 

MUm-PUTINUM ALBUMS 

Steve Miller Band, "Greatest 
Hits 1974-1978," EMI, 7 million. 

Backstreet Boys, "Backstreet 
Boys," Jive, 7 million. 

Various artists, soundtrack, "The 
(Continued on page 18) 



ic Industry (IFPI) and the British 
Phonographic Industry (BPI), are 
precluded by competition law from 
becoming involved in individual 
firms' pricing issues. 

At the core of the iixiies' concerns 
is the fear that theirs will be the first 
sector to be affected by the relaxing 
of controls on parallel imports (see 
parallel imports primer, page 92). It 
is an established argument — and one 
put powerfully during the parallels 
debate in Australia (Billboard, July 
(Continued on page 92) 

Cherry Lane, 
Peermusic 
Link In Deals 

BY IRV LICHTMAN 

NEW YORK— Peermusic and 
Cherry Lane Music, the two major 
U.S. independent music publishers, 
have worked out subpublishing 
arrangements that give peermusic 
representation of the Cherry Lane 
catalog in the Latin American and 
Asian markets and Cherry Lane 
representation of peermusic's cata- 
log in China, where it has had a 
company for five years (Billboard- 
BuOetin, Nov. 3). 

For Cherry Lane, the deal gives 
the company its first subpublishing 
arrangement in the Republic of 
China; that arrangement does not 
include Hong Kong, where peermu- 
sic will have subpublishing rights to 
the Cherry Lane catalog, which 
includes the songs of John Denver 
and Irving Burgle, the writer of 
many calypso hits. 

Peter Primont, president of New 
York-based Cherry Lane, indicates 
(Continued on page 16) 

Sharewaoi 
PaBkaging 
Bujfs Rival 

NEW YORK— With its place as the 
U.S. and Canada's leading supplier of 
home entertainment packaging fur- 
ther enhanced by its acquisition of 
No. 2 rival the Queens Group, Shore- 
wood Packaging is now priming itself 
for expansion in 
Europe and South 
America, accord- 
ing to company 
chairman/CEO 
Marc Shore. 

Shorewood said 
Nov. 2 that it had 
SHOBE paid $129 miUion 
for the Queens 
Group in cash, assumption of certain 
debts, and 1 million shares of Shore- 
wood common stock (BillboardAi/- 
letin, Oct. 26). The deal creates a 
$600 million-a-year business that pro- 
vides music, video, and computer 
software packaging, among other 
(Continued on page 90) 
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Robertson At DroaoiWorks 

Will Work In A&R, Soundtracks 



BY MELINDA NEWMAN 

LOS ANGELES— Rubbie Rotert- 
son, whose career as an artist spans 
more than 30 years, has joined 
DreamWorks Records in a wide- 
ranging capacity that includes 
A&R and soundtrack duties. 

According to the company, 
which does not 
assign titles to 
its employees, 
Robertson in his 
new role will 
have the ability 
to sign bands, 
work with 
artists already 
on the label, 

and write and supervise sound- 
tracks, among other duties. 

"There's the general intention 
that he'll do ererything that would 
be expected of an A&R/producer 
executive," says DreamWorks 
Records head Mo Ostin. "That 
would entail signing artists (and) 
coming up with ideas for all kinds 




ROBERTSON 



of projects. 

"One of the things that I think 
was attractive to him was the 
whole DreamWorks operation even 
over and above the record opera- 
tion," Ostin adds. "He can get in- 
volved on the movie side as well, 
although he will primarily be 
invohied in the record company." 

"It's an extraordinary sandbox 
to play in," says Robertson of 
DreamWorks. 

Robertson's history with Ostin 
and David Geffen, a partner in 
DreamWorks Records parent 
DreamWorks SKG, is a richly sto- 
ried one. Ostin tried to sign the 
Band in the late 'GOs. but the sem- 
inal group that featured Robert- 
son's songwriting and guitar play- 
ing already had a record deal with 
Capitol. Ostin did, however, end up 
funding 1976's "The Last Waltz," 
the Band's swan song concert that 
w'as captured as an album on 
Warner Bros. Records, which 
(Continued on pa(je 9Jf 



K-tel Gets New Chief, Playboy Link 



BY DON JEFFREY 

NEW YORK— Lawrence Kieves, 
who operated video retail and distri- 
bution companies. Ls taking charge of 
the day-to-day operations of K-tel 
International at a time when its music 
business has expanded from market- 
ing compilation albums on TV and at 
retail to selling over the Internet and 
distnbuting other labels' product. 

On the same day that it announced 
Kieves' appointment as president K- 
tel said that it was teaming with 
Playboy Online to form an Internet 
merchandiser called the Playboy/K- 
tel Music Store (Billboardfiki/Zefin. 
Nov. 4). Playboy will direct its World 
Wide Web site \i.sitors exclusively to 
K-tel's online store starting next 
month. 

"Just as we soU records through TV 
advertising and in record chains, am 
we're using new media for the contin- 
uation of our biLsiness," .la.vs Kieves. 

After the Playboy news, K-tel's 
.stock more than doubled, i-ising from 
$6.87.5 to $17.75, before closing at 
$13.25, a 92.7'J increase. Volume was 
nearly 16.6 million shares, more than 
45 times the average daily volume. The 
following day, the stuck went up anoth- 



er \Z1% to $14.9375 on heavy volume. 

K-tel's stock has been among the 
most volatile in the market this year 
Each Internet announcement by the 
company has spiked its stock, only to 
be followed by a rapid decline. In 
early April, when K-tel announced 
the May 1 launch date for its K-tel 
Express online store, the stock began 
its ascent to a split-adjusted $J9.4;575, 
on investors' mania for Internet 
stocks. 

Kievies, 50, replaces David Weiner, 
who resigned from the Plymouth, 
Minn.-based company in September 
K-tel did not announce his departure 



until Kieves' appointment was dis- 
closed Nov. 3. It said Weiner left to 
"pursue other interests." He could 
not be reached for comment. 

K-tel expects to benefit from Play- 
boy Online's ability to draw more 
than 60 million visitors to its Web site 
each month. 

"We'll funnel a lot of trafile to K- 
tel's online store," sa.ys David Lalich, 
senior VP of marketing for Playboy 
Online. 

Lalich adds that Playboy sought 
an online music deal because its re- 
search showed that 90% of visitors to 
(Continned on patieQI) 



S. UFic8tt Star's Death Higliliglits Beare Concerns 




BY DIANE COETZER 

JOHANNESBURG— The death of 
rising kwaito star Makhendlas has 
highlighted the problems and tensions 
that exist in South Africa's most suc- 
cessful and profitable mu.sic genre. 

Makhendlas, whose real name is 
Oupa Mafokate, committed suicide 
Oct 31, shortly before he was to per- 
form at a festival in the Mpumalan- 
ga province, almost 200 miles from 
Johannesburg. Mafokate's .suicide fol- 
lowed an incident in which the 27- 
year-old artist was harassed by an 
allegedly drunken fan who had bro- 
ken through backstage security. 

Mafokate is alleged to have shot 
the fan and erroneously believed him 
to be dead, leading the star to take 
his own life. Mafokate's death has 
received significant publicity in the 
black press here, partly becau.se the 
artist was brother to Arthur Mafo- 



kate, the multi-platinum-seUing self- 
styled "king of kwaito." 

As Makhendlas, Mafokate was also 
a star in the making. His album 
"Imenwe" (township slang for "chill- 
ing at a party"), released through 
CCP Records, a division of EMI 
South Africa, had reached gold sta- 
tus (25,000 units sold) and was on its 
way to platinum (50,000), according 
to the record company. A single from 
the album, "Menwana Phezulu" (Fin- 
gers Up), was an enormous hit for 
Makhendlas and was establishing 
him as a major star in his own right. 

Local press reports are attempt- 
ing to cast the incident as a ca.se of 
artist rivalr.v. The kwaito communi- 
ty has undoubtedly .suffered from 
ten.sions, particularly since this 
unique foi-m of township dance, with 
its roots in hou.se music, has become 
the music of choice for mo.st young. 



urban blacks, turning it into the 
biggest-selling form of local music. 
(Last yeai', four out of South Africa's 
eight double- or multi-platinum sell- 
ers were kwaito albums.) 

"Outw~ardly, there's a lot of cama- 
raderie," says Lance Stehr, manag- 
ing director of independent label 
Ghetto Ruff "But behind the scenes 
the competition Ls intense. There are 
not too many kwaito compilation al- 
bums on the market" 

Several groups have also poked 
fun at one another in songs, includ- 
ing current hotshots TKZee and 
kwaito stalwart M'du. HowevOT, there 
have been no incidents of violence be- 
tween kwaito artists, and indeed, in 
recent months, individuals such as 
Arthur and Oscar Mdlongwa have 
been preaching the benefits of a 
kwaito brotherhood. 

(Conthiitt'd on jmqc 92) 



Music Matters. On Oct. 2, John Mellencamp appeared at Chicago's W.K. 
Sullivan School to present the city's metro and northwest regional public 
schools with $60,000 worth of musical instruments. The donation was 
made through the VH1 Save the Music campaign, a nonprofit organization 
dedicated to restoring and supporting music education in public schools 
nationwide. All proceeds from Mellencamp's first book, "Paintings And 
Reflections" (HarperCollins) — which has sold out its first printing — will also 
be donated to VH1 Save the Music. Mellencamp is pictured atxjve present- 
ing the instruments to students and faculty. 






EXECUTIVE TURNTABLE 









RECORD COMPANIES. Matthew Mar- 
shall is appointed VP of A&R at 
Epic Records in Santa Monica, Calif. 
He was VP of A&R at Zoo/Volcano 
Entertainment. 

Joann Kaeding is promoted to 
VP of international at Jive Records 
in New York. She was senior direc- 
tor of international. 

Lee Stimmel is promoted to VP 
of marketing at Atlantic Records in 
New York. He was senior director of 
product development and special 
projects. 

Island Records in New York pro- 
motes Pat Barry to senior director 
of production and Meg Ritschel to 
associate director of marketing. 
They were, respectively, director of 
production and West Coast product 
manager. 

Giulio Turturro is appointed 
senior art director, creative services, 
at Sony Music in New York. He was 




art director at Verve Records. 

Rykodisc in Salem, Mass., names 
Kandi Quarterson product manag- 
er/catalog development, Stacy Karp 
label operations coordinator, Wendy 
Friedman production coordinator, 
Adam Larson designer, and Hadley 
Stem designer and promotes Tom 
Briggs to production manager. They 
were, respectively, sales manager at 
Living Music Records, executive 
assistant at World Trade Center 
Boston, production supervisor at 
Creative Graphics Inc., a freelance 



designer, junior designer at Malcolm 
Grear Designers, and production 
assistant. 

PUBLISHERS. ASCAP in New York 
names Tina Barber VP/chief infor- 
mation officer. She was VP/chief in- 
formation officer at Brooklyn Union. 

Faye Smith is promoted to senior 
director of corporate events and 
Bob Grohovsky is promoted to 
director of network operations at 
BMI in Nashville. 'They were, 
respectively, corporate events coor- 



dinator and manager of data com- 
munications. 

RELATED FIELDS. Lyrick Studios in 
Dallas names Noel Resnick senior 
VP of development and acquisition. 
She was senior VP of development 
at Lancit Media Entertainment. 

Jen Burns is appointed GM of 
Direxion Entertainment/BE LE BE 
Publishing in New York. She was a 
professional manager at peermusic 
Publishing U.K. 

Rogers & Cowan promotes Paul 



Freundlich to executive VP of en- 
tertainment and names Sue 
D'Agostino as.sociate VP They were, 
respectively, senior VP of music and 
VP of corporate communications at 
EMI-Capitol Music Group. 

Donna Cardellino is promoted to 
president of NorthStar Entertain- 
ment in Nashville. She was VP 

Moody Communications in New 
York names Elijah Wells director of 
special events, entertainment divi- 
sion. He remains president of Elijah 
Wells Entertainment 
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WALTER AFANASIEFF 10 YEARS~| 



BilU)()ai(l salutes acclaiiiuMi piodnccr Walter A fa nasi off as part of'oiir 
coiitimiiii}* jModucer series. This special tribute will hif>lili{>ht this revered 
producer's aee()ni|)lislinients of the |)ast 10 years. Don't miss this opportunity 

(o send a congratulatory niessajie. 
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Luaka Bop Bows 'Beleza' Sequel 



ORG'S Postilio Offers 
OatGli Of Standards 



BY MICHAEL PAOLETTA 

NEW YORK— The cabaret com- 
munity has high hopes for vocalist 
Tom Postilio, whose strong voice, 
good looks, and 
timeless sty It- 
have the po- 
tential to draw 
younger fans to 
the standards- 
based style. 

"It seems 
like every five postilio 
years there is 

an increase in the number of baby 
boomers who want the American 
standards," says Michael 'Rmnen, 
vocal/show buyer at Tower 
Records' Lincoln Center location 




in Manhattan. "And right now, per- 
haps due to more word-of-mouth — 
or the whole swing movement hap- 
pening in pop music — sales of 
cabaret, show, 
and vocal music 
are at an all- 
time high." 

On Nov. 3, 
Pbstilio began a 
t w 0 - w e e k 
return engage- 
ment at the Algonquin Hotel's leg- 
endary Oak Room in New York. On 
Nov. 17, DRG Records will issue 
"Dream," his much-anticipated fol- 
low-up to "What Matters Most," 
his 1993 debut on Elba Records. 

(Continued on jmge 101} 



BY PAUL VERNA 

NEW YORK— Much has changed in 
the 10 years since Talking Heads 
front man David Byrne launched the 
Luaka Bop label with a compilation 
of Brazilian music titled "Beleza 
Tropical." Cultural barriers have 
shrunk, the market for world music 
has exploded, and 
Brazilian music 
has absorbed hard 
rock, hip-hop, and 
techno influences. 

Taking all that 
into account — and 
using its 10th 
anniversary as a byhne 
hook — Warner 
Bros.-funded Luaka Bop has assem- 
bled a second volume of "Beleza" that 
reflects a wide spectrum of contem- 
porary Brazilian music, from such 
mainstream icons as Caetano Veloso, 
Gilberto Gil, and Sergio Mendes to 



avant-garde artist Tom Zi and rula- 
tivB unknowns like Carlos Careqa. 

"It's more, bigger, better," says 
Byrne of "Beleza Tropical 2: Novo! 
Mais! Melhorl" paraphrasing the 
album's Portuguese-language subti- 
tle, which translates as "New! More! 
Better!" "It's more street The out- 




side influences on Brazilian music in 
the last decade have been harder — 
rock, rap, sampling, computers — and 
the Zeitgeist is a little harder and 
tougher, so the grooves are harder. 
They're not as soft and languid, 



though that feeling is still there." 

Luaka Bop president Yale Evelev 
adds, "Just like the tropacaiistas 
were harder than what was going 
on in bossa nova, 'Beleza 2' takes 
things another step. That's one rea- 
son we did the record. There are so 
many interesting things going on in 
Brazil. It's been 10 years for the 
label, and it seemed natural to try 
to frame all that." 

Besides Veloso and Gil, "Beleza 
Tropical 2" features an all-new styl- 
istically and geographically diverse 
cast, including Lenine, Os Ftolamas 
Do Sucesso, Margareth Menezes, 
Chieo Science & Na^ao Zumbi, Gon- 
zaguinha, Z6, Marisa Monte, Daniela 
Mercury, Careqa, Mendes, Arnaldo 
Antunes, and Moleque De Rua. The 
original featured Jorge Ben, Maria 
Bethania, Gal Costa, Gil, Veloso, 
Chieo Buarque, Milton Nascimento, 
(Continued on page 93) 



Everlast Realizes Goals For 'Whitey' 

Tommy Boy Sees Slow Build For Solo Set 



BY CARRIE BELL 

LOS ANGELES— With the Sept 22 
release of his second solo album, 
"Whitey Ford Sings The Blues," 
Everlast had to add the words "slow 
build" to hLs vocabulary. 

"Making this album was really dif- 
ferent than making a rap record," 
says the ex-House Of Pain front man, 
whose real name is Erik Schrody. 
"Rap records come out, debut high, 
and then go away. Look at Master E 
He puts out an album every five min- 
utes. It's like rappers never have to 
prove themselves farther than the 
initial show. But 'Whitey Ford' was 
more like building a house; it takes 
time. I had to develop a new fan base, 
tour my ass off, and make appear- 
ances. I had to prove to people my al- 
bum was worth ha\ing. I learned a 



lot about patience." 

He was al.so aware of the risk of 
putting out a genre-bending record on 
which he actually sings and plays gui- 
tar after becoming known to the world 
as a rap artist 

"At first, it was 
going to be a sim- 
ple hip-hop record. 
Then, I realized 
that was boring 
and it was also the 
reason I quit 
EVERLAST House Of Rain," he 
says. "It was scary, 
but really rewarding. Not to compare 
myself to gods, but the best albums I 
can think of all involved great risk. 
Mine was either going to work, or I 
was never going to be allowed to 
make another record." 




Because of the early positive reac- 
tion, it's probably .safe to say the world 
will hear more from Everlast. 
"Whitey Ford" reached No. 83 on The 
Billboard 200 in the Nov. 7 issue, mak- 
ing Everlast a 
— ^ Heatseeker Im- 

■lJOtei'\ P""^' "'■tist; this 
rluril issue it climbs to 
No. 79 with a bul- 
let According to 
SoundScan, it has 
soW 84,000 copies. 
"This was a 
genuine organic project that was 
built from the grass roots up. It is 
thrilling to watch it get bigger each 
week," says Martin Davies, a mar- 
keting and promotion executive at 
Tommy Boy. "It is a great album. 

(Continued on pane 9.i) 
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Impulse! Box Documents 
'Supreme' Goltrane 



BY CHRIS MORRIS 

LOS ANGELES— The creative 
apogee of saxophonist John 
Coltrane will be explored in depth 




on Impulse! Records' Nov. 17 
release "The Classic Quartet — 
Complete Impulse! Studio Record- 
ings," an eight-CD collection of the 



jazzman's nonpareil '60s record- 
ings for the label. 

GRP Recording Co. VP of mar- 
keting Mike Charlasch says of the 
label's lavish 

©campaign for 
the title, "I 
wanted to try 
and take the ap- 
proach that this 
is just like a 
new release by 
a current artist 
and do essentially the same things 
. . . This is a real event. This is the 
material that really made him, I 
think, the icon that he is." 

(Continued on page 95) 
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Chemical Bros. Are Still Mixin' It Up 

Crossover Pair Is At Work On Third Album For Astralwerks 



BY LARRY FLICK 

NEW YORK— Tom Rowlands and 
Ed Simons are in their element. 

The lads better known as the 
Chemical Brothers are locked away 
in a recording studio, mastermind- 
ing the tracks that will eventually 
meld into their long-anticipated 
third album. It's a happy retreat 
from the chaos of thepast two years, 
during which the U.K. duo has 
evolved from famed underground 
club entity to Grammy-winning 
mainstream phenomenon. 

"It's been crazy," Rowlands says 
with a deep sigh and a weary smile. 
"Needless to say, it's also a most for- 
tunate place to be. It's gratifying to 
reach \he point where a whole lot of 
people are interested in hearing 
what's on our minds." 

Precisely what is on the Chemi- 
cal Brothers' minds, creatively 
speaking, has become an increas- 
ingly heated point of debate among 
their hardcore fans. Will they re- 
main true to the experimental elec- 
tronica of influential jams like 
"Song Of The Siren" and "Loops Of 
Fury"? Or will they gravitate 
toward a slicker, more accessible 



pop/rock sound befitting the plat- 
inum sales level attained by 199T8 
"Dig Your Own Hole"? An early 




CHEMiCAL BROTHERS 

peek into their next project, which 
isn't due until next spring, hints that 
neither is the case. 

"What an utter bore it would be 
to simply regurgitate the same ideas 
over and over again," Simons says 
with a scowl. At the same time, how- 
ever, Rowlands firmly insists that 
they're "not going to sit down and 
try to write proper pop songs" 
either. "Ho«' completely inappropri- 
ate would that be," he adds, rolling 
his eyes with a snicker. 

At this point, the duo (whose 
songs are published by MCA Music) 
has concocted six killer untitled 
tracks that should ultimately be of 



Sampling Remains Prevaient 
Despite Legal Uncertainties 



BY JULIE TARASKA 

NEW YORK— An album's worth of 
plundered Beck Hansen excerpts, 
"Deconstructing Beck" epitomizes 
where sampling's at right now. 

The set — available in stores and 
over the Internet 
for $6, despite 
legal threats 
from Beck's label, 
Geffen Records, 
and his publishing 
company, BMG 
Entertainment — 
incurs a laundry 
list of legal in- james 
fractions, from 

copyright infringement to publishing 
violations. Yet the album's creator, a 
Dartmouth College graduate who 
trades under the pseudonym Philo T. 
Fkrnsworth, the inventor of the first 
all-electric television set, claims the 
disc is a protest against the corporate 




control of art The self-styled musical 
Robin Hood is even planning to 
release a second album, "Extracted 
Celluloid," comprising sound and 
music from films, in February 1999. 

Farnsworth's argument is salient: 
When hip-hop popularized sampling 
in the late '70s, the practice was 
democratic, for anyone with a turn- 
table or tape deck had an equal chance 
at cutting it up. But now. as the tech- 
nique has evofsied into a billion-doUar 
business, lawyers, m^or labels, and 
publishing companies have entered 
the game. Yet even with the big hoi's 
involved, a lack of guidelines, both 
legal and practical, have rendered 
sampling a musical Russian roulette. 

"Sampling is CTOlving faster than 
the laws that gm-em it," claims Hope 
Carr of music clearinghouse Clear- 
ance 13'x8". "And [the practice] is col- 
ored with so many subjective 
(Continued on page U) 
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equal interest to dub loyalists and 
newly minted denizens at modern 
rock radio. At the center of each 
track is the kind of insinuating, 
highly energetic hook that arena 
anthems are made of. 

"But we're also being mindful of 
turntables," Ron'lands says. "In a lot 
of ways, we view our records as 
tools — extensions of our work as 
DJs." 

Still, don't expect the new Chem- 
ical Brothers disc to be steeped in 
the current club trends they helped 

(Continued on page 18) 




SlngM Out. Orchestral Manoeuvres In The Dark partners Paul Humphreys, 
left, and Andy McCluskey take a break between promotional stops in Los Ange- 
les in support of "The OMD Singles." This is their first jaunt together since split- 
ting in 1989. Due in stores Nov. 17 on Virgin, the best-of collection Includes such 
'BOs-era nuggets as "tf You Leave," "Souvenir." and "So In Love." Although 
Humphreys and McCluskey are considering a foray back into the studio, 
McCluskey is already immersed in a solo project that shoukf be released in early 
1999. 



Rhino Compiles Tlie 'Best Df ' Eacli Century 
For Miiiennium Series; Midler Added To Show 



We 



lELCOME TO THE MILLENNIUM: Plenty of 
people are looking to the past as we prepare for the year 
2000. However, few are going as far back as Rhino 
Records. The Santa Monica, Calif-based label is reach- 
ing back to the beginning of modem time for "Twenty 
Centuries Of Hits," coming Jan. 19. 

The set features a composition from each centurj', 
beginning with the first century to the 20th century. 
Bonus tracks include a composition from the second 
century B.C. 

"[Rhino president] Richard Foos liked the idea of 
having 20 centuries of music on one disc," sa>'s Rhino 

VP of A&R David McLees. , 

"That's kind of the ultimate Rhino 
concept. And «nth the millennium 
approaching, we thought there'd be 
some interest" 

Rhino enlisted the help of musi- 
cal historian Gary Ginell, who also 
WTOtc the liner notes for the set, in 
selecting the songs, all of which are 
vocal arrangements, ranging from 
chants and gospel to pop and rock. 

"We didn't exactly go back to 
the Tartan tape raults," jokes McLees. "Gary did a lot 
of re.search. A lot of music historians have gone back 
and speculated on how the music was performed in 
early Greece. There are four opinions on how they sang 
back then, and we took the prevalent opinion." 

Rhino turned to labels known for their liturgical and 
historical work of the jDast, such as Harmonia Mundi 
and Omega, to license the songs of yore. "We used them 
for the early stuff, and then as you get past the seventh 
centurj', more people [had material aralable]." By the 
time the collection reaches the 14th centurj', "j'ou start 
to get more tonal music and stuiT that sounds like ba- 
roque," says McLees. 

And, of course, the closer the music approaches the 
current day, the more familiar it sounds. For e.xample, 
the 16th centurj' is represented by "Greenslee\'es," also 
known as "What Child Is This." The performers also 
become more recognizable. Pete Seeger's take on "St. 
James Hospital" represents the 18th centurj; while the 
19th centurj' is ccu'ered by Paul Robeson's version of 
"Old Folks At Home (Swanee River)" and Aretha 
Franklin's beautiful reading of "Amazing Grace." 

Not sur])risinglj', what songs to choose to represent 
the 20th century were among the most challenging de- 
cisions faced by Rhino. "The modern stuff was incred- 
ibly difficult to chose. The ancient stuff was easier be- 
cause there was so little recorded," McLees says. 
Ultimately, he saj's, the vt)tes were cast for Bing Cros- 
by's version of Hoagy Carmichael/Mitchell Parish's 
"Stardust," to showcase the first half of the 20th cen- 
ttiry, while the Kingsmen's "Louie Louie," written by 
Richard Berry, got the nod for the second half of the 




by Melinda Newman 



centurj'. 

"The early half of the 20th century is crooners, and 
the second half is rock," explains McLees. "We thought 
'Louie Louie' encapsulated rock more than any other 
single choice to could make." 

The oldest recording on the set is Robeson's 1930 ver- 
sion of "Swanee," closely follow«i by Crosby's 1931 take 
on "Stardust." The most recent recordings are three 
chants taken from Omega's 1995 disc "Vision Of Peace: 
Chants From Ampleforth Abbey" and a track from 
Vanguard Classics' "La Musique De Notre Dame," also 
issued in '95. 

As for the record, McLees saj's, 
"I think it will appeal to people 
who are serious students of music 
and, of course, to the morbidly 
curious, like ourselves." 

The set is part of a series of 
millennium packages coming 
from Rhino over the next year. 
The first release was the "Mil- 
lennium Funk Party" project, 
released earlier this year Releas- 
es to come include "Millennium 
Hii>-Hop Party," as well as "Great Moments Of The 20th 
Century," a collection of soundbites, including highlights 
from Orson Welles' "War Of The Worlds" broadcast, 
and "Great Voices Of The 20th Century," which features 
the 100 top vocalists of the past 100 years. 

SirrFF: Bette Midler will perform with the Royal 
Crown Revue at the Billboard Music Awards Dec. 7. 
Her performance will be beamed liw from the Hard 
Rock in I^as Vegas . . . Michelle Roche has been named 
VP of publicity for Capricorn Records and will relocate 
to the label's Atlanta base from Los Angeles at the end 
of November. In the meantime, Capricorn has just re- 
leased "Hempilation — freetheweed," the follow-up to 
1995's "Hempilation." Proceeds from the set, which fea- 
tures music from Willie Nelson, Mc Chesnutt, George 
Clinton, Dar Williams, and others, go to the National 
Organization for the Reform of Marijuana Laws . . . 
TVT has purchased time in 33 TV markets, including 
the top 20, to air "Liw & Loud," a 30-minute special 
showcasing Sevendust. The broadcast dates begin Fri- 
day (13). Key time slots include one after "The How ard 
Stem Show" in Chicago and one after a sj'ndicated air- 
ing of "Seinfeld" in Los Angeles . . . Leonard Cohen's 
nov^l "Beautiful Losers" has been optioned by Milk & 
Honey Films to be turned into a film, in coiytmction 
with production company Cinemaginaire . . . Pblj'Gram 
Classics & Jazz imprint Imaginary Road has signed 
guitarist Preston Reed . . . 550 Music will release 
"Clear Horizon," the be.st of Basia, on Nov. 1 7. The col- 
lection includes studio and Htc work, as well as some 
previously uiu'eleased material. 
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HER DEBUT ALBUM PIES DESCALZOS SOLD OVER 3 MILLION. 

Now Shakira returns with the much anticipated new album, Donde estan los ladrones ? 

Executive Producer: Emiiio Estcfan Jr. Artistic Producer: Shakira Mebarai< 
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SAMPLING REMAINS PREVALENT DESPITE LEGAL UNCERTAINTIES 

(Continued from pafje 12) 



nuances that it's hard to say even 
where to start making laws." 

This much is apparent: Recogniz- 
ability determines whether a sample 
should be cleared. Its length or ori- 
gin isn't that critical — hip-hop act 
Main Source paid for the use of a sin- 
gle flute trill in it« Wild Pitth track 
"Friendly Game Of Baseball," while 
many dance acts don't clear the 



generic four- and five-bar vibraphone 
solos featured in their songs. 

In the absence of legal bench- 
marks, perilously subjective deci- 
sions must be made, judgments often 
differing from camp to camp. Cases 
like the Verve's "Bitter Sweet Sym- 
phony" feed the paranoia; The 
British band sampled an obscure 
orchestral version of a Rolling 
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Stones' track for "Bitter Sweet," did- 
n't clear the excerpt, and then lost all 
the song's publishing when the 
track's heavyweight owner, ABKCO 
Music, threatened to sue. 

By law, if a song is not in the pub- 
lic domain (in the U.S., that's 70 
years after its composer's death for 
works written in or after 1978; 95 
years from registration or publica- 
tion for pre-1978 works), an artist 
must pay to sample it. Whether the 
excerpt is a drum loop, lyric, or gui- 
tar .solo, the artist owes its owner a 
publishing fee and, if the song's orig- 
inal recording was used, a master 
fee. Costs vary wildly, with \'ariables 
including how much is sampled, who 
owns the sample, which song is sam- 
pled, and how the sample is uised. 

As a rule of thumb, Daniel Rubin, 
an entertainment lawyer at New 
York's Sample Clearings Ltd., claims 
a 2/4 bar use commands a $2,000 
advance and up to 50% of the new 
song's publishing, while a cover 
requires a $10,000-$15,000 advance 
and up to 100% of the publishing. On 
the master side, an advance of $2,000- 
$7,000 is the norm, with an addition- 
al 2-4 cents for every unit sold. 

Unsurprisingly, many find the fees 
prohibitive. "Say MCA quotes $4,000 
on the master .side and $2,000 on the 
publishing side," proposes Carr of 
Clearance 13'x8". "If you're some poor 
schmuck trying to put out the record 
yourself, you can't afford that — that's 
more than you're likely to earn on it" 

Established acts aren't immune to 
price restraints, either. As Public 
Enemy discovered when it priced a 
snippet of Buffalo Springfield's "For 
What It's Worth (Stop, Hey What's 
That Sound)" for its score to Spike 
Lee's "He Got Game," it would be 
cheaper for the band to enlist Spring- 
field vocalist Stephen Stills to re-sing 
the lines on its track than to sample 
them. 

"I think the [record company] 
looked at the overall picture; saw Dis- 
ney, Spike Lee, and RE. were in- 
volved; and thought, 'Oh, they've got 
money,' " claims Public Enemy front 
man Chuck D. "So they set the prices 
high, not realizing that the funding 
for the album had to come through 
Def Jam." 

As a recourse to sampling fees, 
acts disguise snatched excerpts, bor- 
row from artists known to be sample- 
friendly, or create their own snippets 
(although that tack, as Portishead 
found out with its 1997 eponymous 
London album, can be almost as 
expensive as licensing). As a last 
resort, groups will also blindly 
release tracks, hoping that if need be, 
they'll be able to clear the samples at 
a later date. That strategy proved 
gainful for Snoop Dogg on his 1993 
Death Row debut, "Doggy Style," but 
got British indie Shut Up and Dance 
sued out of existence when its hit 
"Ravin' I'm Ravin' " attracted the 
wrath of multiple m^or labels. 

Although sampling's quandaries 
have made Chuck D want to "kill all 
lawyers in one swoop, ratatatat," he 
concedes that courts must define once 
and for all what constitutes a sample. 

Carr agrees, desiring both a set 



sampling minimum and standard 
pricing. Litigation, she feels, is the 
only means for establishing such 
parameters, for "no one would like 
the rules if record companies made 
them," because then they'd be self- 
serving. Yet "no one would follow the 
rules if the [Recording Industry 
Assn. of America) made them," 
because then they'd be wluntary. 

But such case law seems no time 
near, for labels awjid going to court. 
With legal fees often running into 
hundreds of thousands of dollars, 
money that's not recoupable even if 
they win, record companies prefer to 
settle out of court From a business 
perspective, it's cheaper, ewn if the 
claims paid off are bogus. 

And so sampling's loop remains 
unchecked: Labels often ignore the 
situation until problems arise, then 
throw money at the cause or shift 
blame to the artists. The artists, for 
their part, either cough up the cash. 



find a means around the sample's 
cost, or remove the technique from 
their repertoires. 

Rick James, who admits he's made 
millions from musicians sampUng his 
tracks, most notably "Super Freak," 
views the practice as "a very high 
form of compliment." But he's also 
infuriated by upstarts who don't give 
props to their sources. 

"Yes, it's their rap," he says. "But 
it's our fucking music. (People) haw 
danced to it, made love to it If [these 
musicians] think their rap is what's 
really getting it over, try playing it 
without our shit." 

So, why do musicians ewn bother 
to sample? Some, like club DJ and 
Ovum/Ruffhouse/Columbia artist 
King Britt still belie\'e the hassle is 
worth the potential gains. "Sampling 
Ls an imestment into future profit" 
he says. "If you think that sample or 
track is really going to take you o\er 
the top, it's worth it." 
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Mercury Sets Words To Music With 'New Yorker Out Loud' Series 



BY CHARLES R. BOULEY II 

LOS ANGELES— With its com- 
pellinjj mixture of spoken-word per- 
formances and pop music, the second 
installment of "The New Yorker Out 
Loud" series, due in stores Dec. 8. 
shows Mercury Records paving a 
progressiw new path in audiobooks. 

The project contains sLx acchumed 
works of fiction by authors ranging 
from Mark Twain to Jack Kerouac. 

7 wanted to bring 
together seemingly 

incongruous 
unions of people 

but ones that 
made absolutely 
perfect sense to 
me' 



read by such actors as Suzy Amis 
("Titanic." "The Usual Suspects") 
and Viggo Mortensen ("G.I. Jane") 
and enhanced with mu.sic by Donita 
Sparks of L7, D.J. Bonebrake of X, 
and Buckethead from Praxis. 
Helmed by album producer David 
Thorpe and New Yorker editor Bill 
Buford, it's a coUaboratire effort that 
proves to be equally entertaining and 
enlightening. 

"I wanted to bring together .seem- 
ingly incongruous unions of people 
but ones that made absolutely per- 
fect sense to me," Thorpe says. "It 
makes so much sense to have Suzy 
Amis read 'Brokeback [Mountain],' 



Viggo read Kerouac, and all the oth- 
ers. They all managed to find a way 
to humanize their pieces." 

While each of the album's six sto- 
ries presents a bold work, including 
Junot Diaz's brash "How To Date A 
Brown Girl," the album's potential 
becomes fully evident on 
the Twain, Kerouac, and 
Annie Proulx pieces. 

In 1990 in an attic in 
West Hollywood, a previ- 
ously unpublished work by 
Twain was found. The 
piece, ".Jim And The Dead 
Man" was part of Twain's 
"Adventures Of Huckle- 
berry Finn." Now, eight 
years after it surfaced and 
was proved authentic, it is 
being personified on this set by Pub- 
lic Enemy's Chuck D. 

"Twain was a brave and indepen- 
dent thinker, and in lots of ways what 
he was doing was radical," Thorpe 
.says. "To hare the character of Jim, 
a runaway slave, as an intensely 
noble man, giren the time, was brave. 
Having Chuck do the piece is 
thoughtfully provocatiw because he 
is an independent thinker and extra- 
ordinarily original himself, like 
Twain." 

While the authors are the intended 
stars of the project, each element has 
an equal role in the project's success. 
Proulx's story of missed opportunity, 
"Brokeback Mountain," provides 
Amis a nine-character tour de force 
that is bolstered by Sparks' ac- 
companying score. 

"I like to layer things and make 
complex music," Sparks explains. 
"But in this, I had to remember that 
the reading was the most important 



thing, not the music. The music was 
complementary. I had to be really re- 
spectful to what Suzy was doing, not 
putting emphasis on any particular 
word or any of that ehee-sy stuff you 
hear in some movies — where the 
strings swell at that perfect place. I 
didn't want to be con- 
trived. I had to exercise 
great restraint. I had to 
pull back." 

For Mortensen's read- 
ing of Kerouac's "Jour- 
nals" of 1948-50, Thorpe 
teamed Bonebrake and 
Buckethead. The mixture 
captures the modern-day 
interpretation of the very 
Beat Generation Kerouac 
established. 
"[Mortensen's] performance is so 
resonant," Thorpe says. "The way 
that Bonebrake and Buckethead 
interact in the game, the weaving of 
their musical stream . . . how many 
textures can you find and bring out 
in a piece? Where can you take it? 
It's dchemy." 

Such chemistry will give the album 
legs at retail and help Mercury break 
into the traditional book market as 
well. But who is the album's target? 

"The readership of The New York- 
er is not as old as one may be led to 
believe," Thorpe says. "There's a 
huge 18-34 readership of the maga- 
zine, and that's another reason why 
this album is so special. A lot of the 
subject matter within the pages is 
hip and contemporary, neither weird 
nor esoteric." 

Mike Maska, VP of marketing at 
Mercury, agrees. "We'll swing 
toward the younger end of the demo- 
graphic that reads The New Yorker. 



The New Yorker has changed over 
the last few years and has become 
less stoic and more cutting-edge. 
However, we didn't choose the people 
on the record as a label in order to 
bring this project to a really .young 
audience. We chose them to add 
another element to an audiobook that 
some other label might not hare been 
able to do." 

Lori Zarahn, an audio buyer for 

'The New Yorker is 
a surprising place. 
In one sense it's 
an icon because of 
its history of pub- 
lishing the very 
best of journalism 
and fiction' 



Barnes & Noble, recognizes those 
elements as well. "It appealed to me 
as a buyer immediately because short 
story and audio are a perfect match." 

The fact that the project contains 
both spoken word and music presents 
interesting marketing opportunities 
to Mercury. 

"We'll use some of the people that 
are reading on the piece much like a 
book tour," Maska outlines. "Then 
we'll use various press outlets, like 
National Public Radio and other 
areas to promote the project. There 
is an interesting company called Cale 
Music Network that puts the product 
in coffee houses across the country 



via samplerii — which brings it to not 
only a target market, but one that 
crosses many demographics. It's 
these kinds of unique opportunities 
that make doing a project Hke this so 
challenging and interesting." 

Thorpe is already working on 
another "New Yorker Out Loud" pro- 
ject, and he sees it going much in the 
same direction. 

"The New Yorker is a surprising 
place: In one sense it's an icon be- 
cause of its history of publishing the 
very best of journalism and fiction. 
On the other hand. Bill Buford has an 
uncanny knack for uncovering new 
voices in fiction and at the same time 
finding more establi.shed authoi-s and 
getting them to write about the 
things that they don't have a venue 
for in other places. The fiction of the 
magazine stretches in all directions 
thanks to Bill's vision, and what I can 
get from that as a producer is some 
phenomenal stories by unparalleled 
authors to bring to some of the 
brightest and most talented actors 
and musicians working today." 



PEERMUSIC 

(Continued from page 6) 

that more outside ties are on the 
way in China. He says that the 
company has gotten "commitments 
from at least six other independent 
publishers. We're waiting for con- 
tracts from them and expect to 
close these deals in six to eight 
weeks." 

Peermusic, a 70-year-old compa- 
ny, has a catalog of 250,000 copy- 
rights. In addition to its own 
works, totaling some 15,000 copy- 
rights. Cherry Lane is the inter- 
national outlet for music controlled 
by DreamWorks' film, TV, and 
record operations. 

Peermusic will handle Cherry 
Lane's catalog in Mexico and South 
and Central America and in South- 
ea.st Asia, including Taiwan, Singa- 
pore, Hong Kong, Malaysia, Macau, 
South Korea, and Indonesia. 

In a prepared statement, Ralph 
Peer II, CEO of peermusic, said, 
"Cherry Lane's outreach in the 
People's Republic of China will 
benefit our writers and will help us 
in this extremely important mar- 
ket." 

According to Cherry Lane senior 
VP Aida Gurwicz, who is closely 
involved with Cherry Lane's inter- 
national business, the subpublish- 
ing links between peermusic and 
Cherry Lane bring with them 
"philosophies and ideologies about 
the business of music publishing 
[that] are totally in .sync." 

Besides its offices in the U.S., 
peermusic operates from 34 offices 
in 27 countries. Cherry Lane, 
which has a network of subpublish- 
ing ties in Europe, has wholly 
owned companies in Canada, the 
U.K., France, and the Netherlands. 
It recently moved its U.S. corpo- 
rate headquarters from upstate 
New York to Manhattan, with a 
staff of 70. 



•THIS IS MUSICAL HISTORY IN THE MAKING." -rolling stone 
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CHEMICAL BROTHERS 

(Continued from page 12) 

create. They're spending far too 
much time soalting up '50s- and 
'60s-era recordings for that to 
happen. 

'"Too many records have the 
same palette of sound," Rowlands 
says. "We're investigating earli- 
er, more obscure sounds for inspi- 
ration. It's been quite fun." 

As the act, which is managed 
by the U.K.-based Robert Lin- 
ney, continues weaving thick and 
vibrant grooves and loop-happy 
melodies, it's also mulling sever- 
al high-profile collaboration 
options. Among them is a possi- 
ble reunion with Oasis' Noel Gal- 
lagher, with whom they scored 
their 1997 above-ground break- 
through, "Setting Sun." 

Regardless of its guest play- 
ers, the still-untitled collection — 
which will be released on Astral- 
werks in the U.S. and on Virgin 
in the U.K. and Europe — will 
likely maintain the high public 
profile the Chemical Brothers 
have enjoyed over the past two 
years. Their latest project, 
"Brothers Gonna Work It Out," a 



beat-mixed multi-act collection 
released worldwide on their own 
Freestyle Dust label in Septem- 
ber, has earned several DJ 
awards — most notably Muzik 
U.K.'s best compilation of '98 tro- 
phy. 

"Few things are better than 
knowing that we're appreciated 
as DJs," Simons says. "Not that 
selling a lot of records isn't pleas- 
ant, too." 

Carefully walking that fine line 
between the hip club circles and 
the world at large is a talent the 
Chemical Brothers have mas- 
tered in recent times. 

After setting the stage for the 
eleetronica revolution along with 
fellow upstart the Prodigy in 
1996 with "Setting Sun," Row- 
lands and Simons rose above 
their reputation as a renegade 
singles-driven act in the spring of 
'97 with "Dig Your Own Hole," 
which spawned the smash hit 
"Block Rockin' Beats." Besides 
entering the U.K. pop chart at 
No. 1, the chunky funk track 
scored a Grammy in the best 



rock instrumental category — a 
feat that sparked conflicting 
cries of "victory" and "sell-out." 

"It was mad," Rowlands says of 
winning the award. "But it was 
brilliant, too. It was a bit odd for 
us to be in the rock category, but 
it was also quite cool. It showed 
that the lines are starting to blur. 
It's less a matter of 'us against 
them.' I found it to be quite a vic- 
tory for a dance-rooted record to 
get positive attention from rock- 
ers." 

Simons agrees. "The truth is 
that it was also a nice bit of 
growth for us." 

Before it faded from the retail 
front burner, "Dig Your Own 
Hole" was nominated for the 
U.K.'s coveted Mercury Music 
Prize. 1997 also saw the duo play 
two sold-out U.K. tours and an 
arena tour of the U.S. 

"Not bad for a couple of blokes 
from Manchester," Rowlands 
says with a laugh. "It's proof that 
anyone can make it in this busi- 
ness. I can only imagine what the 
future will hold." 



BACKSTREET BOYS RACK UP A NEW RECORD WITH OCT RIAA STATS 

(Continued from page 6) 



Big Chill," Motown, 6 million. 

Nine Inch Nails, "The Down- 
ward Spiral," Nothing/Inter- 
scope, 4 million. 

Mariah Carey, "Butterfly," 
Columbia, 4 million. 

Various artists, soundtrack, 
"City Of Angels," Warner Sun- 
set/Reprise, 4 million. 

Bon Jovi, "Cross Road," Mer- 
cury, 4 million. 

311, "311," Capricorn/Mercury, 
3 million. 

Third Eye Blind, "Third Eye 
Blind," Elektra, 3 million. 

Dixie Chicks, "Wide Open 
Spaces," Monument/Sony Nash- 
ville, 2 million. 

Barenaked Ladies, "Stunt," 
Reprise, 2 million. 

Snoop Dogg, "Da Game Is To 
Be Sold, Not To Be Told," No 
Limit/Priority, 2 million. 

Various artists, soundtrack, 
"Dr. Dolittle: The Album," Black- 
ground/Atlantic, 2 million. 

Various artists, soundtrack, 
"Hope Floats," Capitol, 2 million. 

Brian McKnight, "Anytime," 
Motown, 2 million. 

PLATINUM ALBUMS 

Mya, "Mya," Interscope, her 
first. 

Alan Jackson, "High Mileage," 
Arista/Nashville, his eighth. 

Various artists, soundtrack, 
"Back To Titanic," Sony Classi- 
cal. 

Brian Setzer Orchestra, "The 
Dirty Boogie," Interscope, its 
first. 

Hootie & the Blowfish, "Musi- 
cal Chairs," Atlantic, its third. 

Keith Sweat, "Still In The 
Game," Elektra, his sixth. 

Collin Rave, "The Best Of 



Collin Raye: Direct Hits," Epic 
Nashville, his fifth. 

Snoop Dogg, "Da Game Is To 
Be Sold, Not To Be Told," No 
Limit/Priority, his third. 

A Tribe Called Quest, "Beats, 
Rhymes & Life," Jive, its third. 

Blues Traveler, "Straight On 
Till Morning," A&M, its third. 

Jerry Seinfeld, "I'm Telling 
You For The Last Time," Univer- 
sal, his first. 

Reba McEntire, "If You See 
Him," MCA Nashville, her 13th. 

GOLD ALBUMS 

Mya, "Mya," Interscope, her 
first. 

Alan Jackson, "High Mileage," 
Arista/Nashville, his eighth. 

Various artists, soundtrack, 
"Back To Titanic," Sony Classi- 
cal. 

Brian Setzer Orchestra, "The 
Dirty Boogie," Interscope, its 
first. 

Hootie & the Blowfish, "Musi- 
cal Chairs," Atlantic, its third. 

Keith Sweat, "Still In The 
Game," Elektra, his sixth. 

Hole, "Celebrity Skin," DGC, 
its second. 

Canibus, "Can-I-Bus," Univer- 
sal, his first. 

Flipmode Squad, "The Imper- 
ial Album," Elektra, its first. 

Mark Wills, "Wish You Were 
Here," Mercury Nashville, his 
first. 

Bloodhound Gang, "One 
Fierce Beer Coaster," Geffen, its 
first. 

Fat Joe, "Don Cartagena," Big 
Beat/Atlantic, his first. 

Various artists, soundtrack, 
"Rush Hour," Def Jam/Mercury. 

Barbra Streisand, soundtrack. 



"The Way We Were," Columbia, 
her 39th. 

Trans-Siberian Orchestra, 
"Christmas Eve & Other Stories," 
Lava/Atlantic, its first. 

Eagle-Eye Cherry, "Desire- 
less," Work/Epic, his first. 

Various artists, soundtrack, 
"The Wedding Singer, Volume 2," 
Maverick/Warner Bros. 

Fuel, "Sunburn," 550 Music/ 
Sony, its first. 

Kiss, "Psycho-Circus," Mer- 
cury, its 23rd. 

Snoop Dogg, "Da Game Is To 
Be Sold, Not To Be Told," No 
Limit/Priority, his third. 

Lenny Kravitz, "5," Virgin, his 
fifth. 

Cam'Ron, "Confessions Of 
Fire," Epic, his first. 

Lyie Lovett, "The Road To 
Ensenada," Curb, his fourth. 

Jerry Seinfeld, "I'm Telling 
You For The Last Time," MCA, 
his first. 

GOLD SINGLES 

TQ, "Westside," Epic, his fifth. 
Divine, "Lately," Pendulum, its 
first. 

Madonna, "Papa Don't 
Preach," Warner Bros., her 19th. 

Madonna, "Borderline," Sire/ 
Warner Bros., her 20th. 

Madonna, "You Must Love 
Me," Warner Bros., her 21st. 

Madonna, "True Blue," Sire/ 
Warner Bros., her 22nd. 

Dru Hill, "How Deep Is Your 
Love," Island, its fifth. 

98*, "Because Of You," Mo- 
town, its second. 

Asaistance in preparing this 
story was provided by Carrie 
Bell. 
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wOUL KITTEN: At a time when women in R&B music are sud- 
denly offering relevant observations about the world, Maure£ just 
wants to get cozy and romantic. 

"It's the thing that moves me most as a songwriter," she says 
with a shy but warmly seductive smile. "Honey, if you want to get 
all deep and heavy, turn on CNN. My music is about escaping the 
troubles of the day and feeling fine." 

Her music is also steeped in a lush classic soul style a la 
Maxwell and D'Angelo. But while others cheat by merely mimic- 
king their sound, this charismatic Chicago native works overtime 
to incorporate several of her own intriguing musical twists. 

On an ear-tickling demo of songs she wrote 
and produced with local tunesmith Lawrence 
Welton, she injects an ample dose of unabashed 
sweet pop elements — while adding an appropri- 
ate splash of traditional jazz and retro-funk. The 
intensely sensual "It's Time" is particularly 
memorable and radio-ready with its hip-grindin' 
groove and Maure^'s tightly woven. En Vogue- 
esque harmonies at the chorus. Also notable is 
the deliciously old-fashioned "We'll Make Love," 
a sax-framed ballad that picks up where miss- 
ing-in-action sirens like Miki Howard and Anita 
Baker have left off. 

"Those are the women I closely studied when I was a young girl 
dreaming of being a diva," she says. 

As she inches closer to her goal, Mauree continues to study the 
moves of R&B legends. She's currently dividing her time between 
shopping for a major-label home, cutting new material with Wel- 
ton, and performing in the popular Chicago musical theater pro- 
duction "Song Divas," in which she pays tribute to Ella Fitzger- 
ald. 

"It's a humbling experience to get on stage every night and try 
to 'become Ella,' " she says. "But it has seriously strengthened my 
voice and sharpened my focus. I've decided that if I can please an 
audience in this difficult role, then making it with my own music 
will be a piece of cake." 

Contact: Darryl Rush at 312-785-1506. 
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EART-SHAPED TUNES: In writing songs, Ben Arthur hap- 
pily vibes on the duality of life — and how few things turn out as 
planned. 

"But they always end with equal araounts of inspiration and nau- 
sea," he says with a chuckle. "Ultimately, that translates into a far 
more interesting song. I've never been one for 
writing straightforward songs. There have to be 
layers to peel back or I get bored." 

Fortunately, the road Arthur's traveling con- 
tinually provides ample fodder for emotionally 
intense, multidimensional material. His impres- 
sive homemade disc, "Curses & Rapture," is an 
acoustic-lined study of relationships — but it's not 
of the standard boy-meets-girl/boy-loses-girl 
variety. "I'm going for a little bit more than Arthur 
that," he says. "I want people to leave my music 
full of thought." 

That's a long distance from the impressionable 15-year-old 
Arthur who spent countless hours repeatedly strumming the pri- 
mary chords to "Lola" by the Kinks. Recently transplanted to 
New York from his hometown of Charlottesville, Va., Arthur found 
his way by seemingly hitting every town in between, peddling his 
disc, and refining a sound sprinkled with the influence of Ray 
Davies and a dash of Dave Matthews. 

Although clever tunes like the quietly insinuating "Heart- 
Shaped Bruise" and "Yesterday's Faith" work extremely well with- 
in the bare-bones context of Arthur's production, it's hard not to 
envision how they'd blo.ssom under the guidance of Daniel Lanois 
or Bill Botrell. Given the response he's been generating at a series 
of showcases in New York, such a studio scenario is not at all far- 
fetched. See for yourself when Arthur plays Friday (6) at the 
Lion's Den in New York's Greenwich Village. 

Contact: Erik Weiss at 212-930-4988. 
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WWW.THUG.COM 



The HeatseeKera chart lots the tjest-setllng titles by new and (}evelop<ng artists, defined as those wtio have never appeared in the 
top lOO ot Tlw Billt»ari] 200 chart. Vdhen an album reaches this level, the album and ttw artists sutjsequent albums are immedi- 
ately ineligible to appear on the Heats«el<er^ chart All albums are available on cassette and CD -Asterisk md-cates vinyl LP is 
available. CD AlburrH with the greatest sale* ga>ns f 1998. Billboara'BPI Co^nmunicatioos 


QD 


27 


3 


KATHY TROCCOLI reunion iO0O7;jive (1096(16.981 


CORNER OF EDEN 


QD 


33 


15 


LINK RELATIVITY 1615 [10.9a'15.981 


SEX DOWN 


21 


19 


5 


UNKLE MO WAXLONXN 540970*,1SLAND 110 98 £016 981 


PSYENCE FICTION 


29 


29 


3 


ViaGRyiNIWISEMUSICMIDMtTSS{MIURMASSCH0iiTn03l.Nni[n>3llIVDtnii39Sl^ HtlOm 


Qa) 


32 


7 


YOLANDA ADAMS verity 43123 (10 9816.981 


SONGS FROM THE HEART 


QD 


38 


2 


BURLAP TO CASHMERE squint 54ioia,A£M (8 98 Ea'12.9Bl 


ANYBODY OUT THERE? 


32 


24 


29 


ELVIS CRESPO • SONY Discos 82634 (8.98 £(^'U.98| 


SUAVEMENTE 


33 


30 


44 


SEVENDUST TVT 5730(10 9815 981 


SEVENDUST 


34 


26 


2 


PETER WHITE COLUMBIA 69013 (10.98 EUTB 981 


PERFECT MOMENT 


3S 


28 


6 


BIG TYMERS CASH money 53170,'UNIVERSAL (10.9&16.981 


HOW YOU LUV THAT? VOL. 2 


QD 


34 


7 


CHRIS RICE ROCKETOWNWORD 69613.EPIC (10.98 Ettl6.981 


PAST THE EDGES 


37 


21 


2 


EELS DREAMWORKS 5O052,'G£FF£n (16 98 CDl 


ELECTRO-SHOCK BLUES 


QD 


39 


2 


GRUPO LIMITE RCOVEN 55946aKIt,YGRAM LATINO (9,98 £016,981 


DE CORAZON AL CORAZON 


39 


35 


4 


TRAPP D£Fr TRAPP 5671 111,98(16 981 


YOU NEVER HEARD 


QD 


42 


8 


SUSAN TEDESCHI TONE-COIXROUNDER 471 164(M£RCURr [10,98 E(V16,96I JUST WONT BURN 


QD 


RE-ENTR) 


MICHAEL ENGLISH CURB 77939 [10,98/15,981 


GOSPEL 


QD 


49 


2 


GODSMACK REPUBLIC SaigOOlNIVERSAL (8.98/12,981 


GODSMACK 


QD 




RAY BOLTZ WORD 69543EPIC (10.98 EQ'16.981 


HONOR AND GLORY 


44 


41 


5 


BAD AZZ PRIORITY 50741- [10,98/16,981 


WORD ON THA STREET 


49 


23 


10 


ELLIOTT SMITH DREAMWORKS 50048-jGEFFEN (8,9*12,981 


XO 


QD 


NEW» 


SARA EVANS RCA (NASMVILLEI 67653;RLG (1098/16,981 


NO PLACE THAT FAR 


47 


47 


14 


THE W'S FIVE MINUTE WALK 25204,^AB£LLUM (10,98/16,981 


FOURTH FROM THE LAST 


48 


36 


9 


LOCALH ISLAND 524549(1098 Eai6,9BI 


PACK UP THE CATS 


49 


40 


28 


ROY D. MERCER CAPrtol NASMVIUE 94301 17,98/1 1 ,961 HOW BKS'A BOY ARE YA? VOLUME 4 


50 


44 


26 


ALEJANDRO SANZ WEA LATINA 20281 [9,98/14,981 


MAS 



BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART • BY DOUG REECE 



rORN STAR: A&M baby 
band Mister Jones is taking 
some unusual measures to 
promote its debut album, 
"Hail Marjr " on the Internet. 




One-IVvo Punt. Mute fol- 
lows up popular German 
DJ Paul van Dyk's album 
"Seven VHays," released 
Oci. 20, with -45 RPM," 
due Nov. 17 (Billboard. 
Oct. 24). Meanwhile, Mute 
seeded the market this 
summer with a 12-irch sin- 
gle containing "Words" 
and "For An Angel (Remix- 
es)" taken from "Seven 
Ways" and "45 RPIVI," 
respectively Van Dyk 
appears Dec. 10 at Axis in 
Boston and Dec. 1 1 at 
Twilo in New York for his 
continued bimonthly resi- 
dency, in addition to a 
Dec. 12 slop in Miami at 
Groovejet. 



The album, which was 
released in September, is 
being promoted on an erotic 



World Wide Web site, Danni's 
Hard Drive, with a streamed, 
X-rated video for the group's 
modern rock single. "Right 
Hand Man." RealAudio music 
clips from the album will also 
be a\'ailable. 

Meanwhile, an actress 
from the clip will be featured 
on the site. 

Top of her game: 

Warner Bros. Nash\'ille artist 
Karen Staley has written hit 
songs for such 
artists as Tracy 
Byrd, Faith Hill, 
and Patty Loveless. 

Staley goes back 
to some of those 
tracks, including 
"Half Over You," 
originally recorded 
by Lov'eless, on her 
Nov. 17 debut effort, 
"Fearless." 

While we're 
name-dropping, 
Staley's album 
includes backing 
vocals by Melodie 
Crittenden, Trace 
Adkins, Loveless, 
and Vince Gill. 

OrANJ TWIST: Oranj 
Symphonette, a San Fran- 
cisco-based jazz quintet made 
up of such session players as 
Matt Brubeck and Joe Gore, 
reworks such classic cuts as 
Elmer Bernstein's "The 
Magnificent Seven," Burt 



Seeking Glory. Word Records 
released "Honor And Glory," 
the 1 1th album from Ray 
Boltz, Oct. 27. The Dove-win- 
ning artist, who has been tour- 
ing Eastern territories this fall, 
takes a patriotic slant on his 
new effort. "Honor And Glory" 
is No. 26 on the Top Contem- 
porary Christian chart ttils 
issue. 



REGIONAL HEATSEEKERS NO Is 



MOUNTAIN 
Utay am, ltaA< Com A loig Mf, Mr 



_ NORTHEAST 
OodHnack, Oodunock 




WEST NORTH CEI^IRAl 



PACIFIC 

NllKiir Mn, MvV* Com A IMV NkK Mr 




THE REGIONAL ROUNDUP 



Rotating top 10 lists of twst-seliing titles by new and developing artists. 


PACIFIC 

1. Fitboy Slim Vou've Came A Lonj Way, Baby 

2. Dt*\nt F^iry Tt\t% 

y B*d Au Word On Ttia SL-e«< 

4, ShaWra DooO» E«a-i Los LWrooM? 

9. MM f«Ctro-Shack Blues 

6. TnjraruMIKissTfwSky 

7. BUch Eyvd PM* Behind Tt>t FroM 
6. Five Frt« 

9. Jtnnlfvr Palp J«r.ntr«f Paige 
ID. Tha Flyt HoiiS^y Man 


SOUTH CEMTRAL 

1. Robtrt Carl Keen Wd kii'« Distance 

2. OMra Fa ry Tai« 

3. B)| lymm Hdrti ¥ou Luv T>i«' Vol 2 

4. Ghetto MalU Or, Da Gnnd 

9. Lm Ann Wofnack Some Things 1 Know 

6. iennifer Paift Jenriiltr Pav 

7. MKhMl SalfMlo F\jro PueMo 

8. Unh Sei Down 

9. Ftor D. Marcar B«'A Boy Ara Va? \«ltXT<e 4 

10. ShiUta DoniM EsUn loi LMrones' 



Bacharach's "After The 
Fox," and Henry Mancini's 

"Arabesque" on the band's 
second Rykodisc effort, "The 
Oraiy Album." 

The group shakes up the 
Elbo Room in San Francisco 
on Friday (13) and Saturday 
(14). 

Baby steps: Thirsty Ear 
is hoping to spin out local 
attention for Boston-based 
Baby Ray in order to build a 
national story. 

The act, which 
performs Dec. 6 on 
local modern rock 
powerhouse WBCN, 
has also appeared 
on-air at other 
Boston stations 
WAAF;WMBR,and 
WMFO, in addiUon 
to being featured in 
local publications 
The Boston Globe 
and The Boston 
Herald. 

So far the act has 
seeped outside of 
its hometown with 
a feature in Musi- 
cian magazine and early air- 
play of its first single, "Nev«r 
Know My Name," on KCRW 
Los Angeles. The band's 
album, "Monkey Puzzle," 
was released Nov. 3. 

Baby Ray continues its 
Northeastern territory tour 
this week with a Saturday 
(14) gig in Boston. 



nOADWORK: In support of 
their Nov. 17 release on 
1500/A&M, "Point Blank," 
the Dub Pistols are making 
migor-market appearances in 
November The act will be in 
Seattle Friday (13) at the 



React-lon. Tim Cruz and 
Dan li/letreyeon, known 
collectively as React, 
worked with producers the 
Berman Brothers (Real 
McCoy's "Another Night") 
to craft their self-titled 
Columbia debut. The act's 
first single, "Let's Go All 
The Way," is a refashioned 
remake of country artist 
Bryan Vi/hite's hit "I'm Not 
Supposed To Love You." 
The song has beer ser- 
viced to dance and top 40 
radio stations. 



Beatbox . . . Nuclear Blast 
Records metal groups Ham- 
merfall and Death embark 
on a nationwide tour spon- 
sored by Metal Maniacs mag- 
azine that begins Friday (13) 
in Springfield, Va., and con- 
tinues through to a Dec. 12 
stop in New Orleans. 
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Brousht to you by PLAKMAN 







NOWTHAT 
YOU'VE HIT THE 
CHARTS... GO 
AHEAD AND 
GET FLAKED] 





THE LIMIT IS bJOUR IMAGINATION! 
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7/ 
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Reviews & Previews 



ARTISTS & MUSIC 




I [ Mil \ > liY PAUL VERISIA 



^ ROUING STONES 
NoSKurity 

PRODUCERS: The Gltmmo Iwim. Ctim Pvtttf 
Virgin 46740 

The world's most-traveled rock band deliv- 
ers jtfi seventh live release, a document of 
its Bridges to Babylon tour. Recorded in 
the Netherlands, Argentina, Germany, and 
two U.S. locations, "No Security" is a sam- 
pling of the Stones' recent and past work, 
including the "Voodoo Lounge" cut "You 
Got Me Rocking," the "Babylon" tunes 
"Flip The Switch" and "Saint Of Me," and 
a raft of classics: "Sister Morphine," 
"Gimme Shelter," "Waiting On A FYiend," 
"The Last Time " "Live With Me," and 
"Respectable." The album also features 
the Tai Mahal track "Corinna" with a 
guest appearance by Mahal; other cameos 
indude Dave Matthews (on "Memory 
Motel") and jazz saxophonist Joshua Red- 
man ("Vfeiting On A FViend"). A lively 
memento of a far-reaching tour. 

BUDDY GRECO 
Uke Buddy Gnco 

PfiOOUCCR: Buddy Gr«o 
DolpNn Rwrardlng Studto 6014 

Buddy Greco's hip-swinging style was one 
of the recording jD^'s in the '608, leading to 
some 65 albums from the performer His 
latest, recorded in September at the label's 
namesake studio in Hilton Head Island, 
S,C^ indicates that he's lost none of his 
verve for taking standard pop repertoire 
on a finger-snappin' ride. One of the 
album's great assets Is a fiill orchestra (no 
electronic gimmicks here!) for which Greco 
is one of the arrangers. A happy, no-let-up 
outing. Contact: 843-689-6001. 



COUNTRY 



^ THE TRACTORS 
Farmen In A Chaniing Wortd 

PROOOCERSi Steve R.y^y Walt Richmond 
AiteWNMhvflk 0782218878-2 

The sophomore release by this 'T\ilsa, 
Okla.-based gang of unrepentant session 
players rocks out just as frantically and 
frenetically as did its surprise 1995 debut 
The group still serves up an intelligent, 
supercharged hybrid of country, boogie, 
and roadhouse blues. Ehns Predey side- 
men Scotty Moore, James Burton, and 
D.J. F^ntana stop in for a medlpy of the 
original "The Klvis Thing" with "Mystery 
IVain" (the only cover here). A surprise is 
a full-blown classical country song from 
bead TV^ctor Steve Ripley: "The World's 
Biggest Fool" could have come frtim a '408 
Lefty FHzzell show. The hidden track 
"Hale-Bopp Boogie" is an interesting exer- 
cise in social comment via boogie-woogie. 



LATIN 



^PtENAUBRE 

PflOOOCER Gary Nurtw 
ItylwUtIno 1006 

With the Latino market overloaded with 
product from Cuba, it was only a matter of 
time before albums containing roots 
sounds frt)m other parts of the Hispanic 
Caribbean began to surface. One of the 
best of the new wave is by this talented 12- 
piece act from Puerto Rico that explores 
pleasant blends of merengue-based pam- 
biche and samba with the island's infec- 
tious, shuffling rhjlhrn called plena. The 
group's first release outside of the com- 
monwealth features several embraceable 
paeans of Bvricuan pride as well as a few 
pulsating, radio-ripe tales of endearment, 
"Buscando Un Carino" and "Me Gust6." 



SPOTLIGHT 

TBHAWN GOLVIN^' 

[HOLlbAY SONG-S ^" ^^ 
> ^^--^ LULLABIES 




SHAWN COLVIN 

Holiday Son($ And Lullabies 

PRODUCER: DoLjj Petty 
ColumbU 69S50 

Those hungry for a new album by 
recent Grammy-winner Shawn Colvin 
will be enraptured by this exquisite 
folk/pop release, a poignant, beautiful- 
ly constructed homage to childhood 
transitionft, seasonal reawakeninga to 
life's preciouaness, and our ageless 
spiritual longings. Guaranteed to melt 
the hardest heart with its woridly-wise 
tenderness, Colvin's keen choice of 
material — much of it drawn fhim the 
"Lullabies And Night Songs" book her 
parents gave her as a child — is 
equaled by the elegant simplicity and 
enfolding warmth of the perfor- 
mances. Lovely arrangements of Vince 
Guaraldi and Lee MendeUen's venera- 
ble "Christmas Time Is Here" — as 
well as such traditional odes as "In 
The Bleak Mid-Winter." "Now The 
Dav Is Over," "Rocking," "All Through 
The Night," "AU The Pretty Li'l Hors- 
es," "Love Came Down At Christmas." 
and Robert Lewis Stevenson's "Windy 
Nights" — make this the finest holiday 
collection in decades, a top contender 
in the next Grammy honor roll, and a 
true joy in any season. 



^JAY-Z 

Vol. 2 ... Hard Knock Ufa 

PRODUCERS: Vaoous 
Roc-A-FeM/De( Jam 314 5M 902 

Current chart and radio dominators 
"Money Ain't A Thang" (featuring Jer- 
maine Dupri), the ultra-magnetic "Can I 
(Jet A . . "It's AbTght," and the title 
track (with its ingenious "Annie" sample) 
spotlight four ways in which versatile hip- 
hop storytella Jay-Z meeta a beat. 
Tougher and more confident than ever. 
Jay-Z slugs it any which way as 12 produc- 
ers pitch him 14 diverse tracks. Aided and 
abetted by top MCs like DMX, Too Short, 
Foxy BrowTi. and Kid Capri. Jay-Z 
explores the whys and what-ifs that create 
ghetto nightmares and dreams, building a 
kaleidoscopic rush made of the tones, col- 




CaiNE DIOM 

These Are Special Times 

PRODUCERS: David Foslef. Rtc Wahe, Bryan Adams. 
R. Kfilly 

550 Musk:/Epic 69523 
Christmas albums may come and go, 
but brothers and sisters, this is no 
ordinary holiday project Sounding at 
complete ease and wielding a wildly 
creative wand, an ever-maturing Dion 
conjures up surprise after surprise on 
what should be regarded as her next 
"big" album. Replete with grandiose 
versions of standards Uke "O Holy 
Night" and "O Come All Ye F^thfiil" 
and modem classics "Happy Xmas 
(War Is Over)" and "Feliz Navidad," 
the collection also drops a number of 
thoughtfully produced original compo- 
sitions like Bryan Adams' 'Another 
Year Has Gone By" and signature 
Dion ballad "Don't Save It All Fbr 
Christmas Day;" her first co-writing 
credit. Other highlights include "The 
Prayer." a gorgeous duet with Andrea 
Bocelli, the Phil Spector-esque 
"Christmas Eve," and a sparkling 
reading of "Ave Maria." Also included 
is current hit "I'm Your Angel" with R. 
Kelly. The forecast is a breeze: Sony 
and Dion will be celebrating a very 
merry Christmas with this sure-fire, 
grade-A effort 



ors, and soul of the urban VS. Jay-Z's 
first two albums are bona fide hip-hop 
classics; this eagerly anticipated third set 
puts him at the head of the class. 

^PRAS 

Ghetb Supastar 

PROOUCtRS: Pr», olhens 
RuffhouWColuinbia 41 153 
The final element of the FVigees triad to 
bust solo, Praa — aka Dirty Cash — sheds 
his dour dark-horse role for full-force 
mackdom in this mostly self-produced 
debut outing. An opulent chorus of "Hal- 
lelqjah" introduces the title cut, and 
"Amazing Grace" closes out the dense, 
kinetic collection of btaxploitation-influ- 
enced party rapscapades. Tferse and hard- 
hitting, Pras and his lengthy guest list — 
including FVee, 01' Dirty Bastard, Mya, 



VITAL REISSUES'" 



ASTOR PIAZZOLLA 
Tango: Zero Hour 

PRODUCER- Kip Hanranan 
Nonesuch 79469 

.Vijf lyj tango master Astor PiazzoUa's 
"T^go: Zero Hour" is one of the great- 
est albums ever made, ranking with any 
Beatles, Bernstein, and Miles Davis 
favorites one might have. That may 
seem like h.\'perbolo, but "Zero Hour" is 
a masterpiece that ."speaks with authori- 
ty and piwtic beauty on the ultimate 
topics of luve and death. Part of a mid- 
'SOs trilog,v that PiazzoUa made toward 
the end of his life for producer Kip Han- 
rahan's American Clave label. "Zero 
Hour" i.s the culmination of a lifetime of 



raising the tango from low en- 
tertainment to high art The players of 
Piazzolla's Quinteto Nuevo IVngo com- 
municate to a telepathic degree, playing 
with a fire and brilliance that few 
en.sembles can muster "Tanguedia III." 
"Milonga Del Angel." and "Michelange- 
lo '70" are only three of the classics here 
given definitive inlerjiretation.'^. Myriad 
jazz and classical artiste have turned to 
Piazzolla's music in recent years, some 
beautifully, but "Zen> Hour" is the real 
deal. Let's hope Nonesuch reissues the 
other two panels of Piazzolla's Ameri- 
can Clav6 triptych: "La Camorra" and 
"The Rough Dancer And The Cyclical 
Night." 



SPOTLIGHT 




ALANIS MORISSETTE 

Supposed Formef Infatuatkm Junkte 

PRODUCERS: Glen Balfard & Aianis Morisselte 
M«y«rtctt/ReprtM 47094 
Three years since her spectacular 
breakthrough with the mega-platinum 
"Jagged Little Pill." Canadian rock 
superstar Alanis Morissette pulls off 
the most difficult task a musical artist 
can ever be faced with: following up a 
blockbuster debut with an album that 
meets the demands of fans, critics, and 
the artist herself. On "Supposed For- 
mer Infatuation Junkie," Morissette 
plumbs many of the themes that made 
"Pill" so resonant among music fans 
irrespective of age and gender, i.e., 
lost love, self-acceptance, and self- 
examination. Morissette's acute reflec- 
tions on the ups and downs of relation- 
ships are evident throughout "Junkie," 
starting with first single Thank U." 
Beyond that, the album is guaranteed 
to explode out of the box and continue 
worldng well into the new year on the 
strength of such tracks as "Sympa- 
thetic Character" and "Are You Still 
Mad." both of which expose a vulnera- 
ble side of Morissette's and co- 
writer/co-producer Glen Ballard's sen- 
sibilities. An album that will cement 
Morissette's standing as one of the 
most vital artists of the decade. 



Product Canibus, and Mostwanted — play 
MC yang to the production's sweet funk- 
congested yin. It's all laced liberally with 
pop and rock music references — including 
Lenny Kravitz's six-string drama — and 
delivered with the barest hint of a wink. 



CONTEMPORARY CHRISTIAN 



^ TAKE 6 
So Cool 

PROOUCEHS: Vsrtous 
RtpriM 46795 

Vev/ acts have captured the imagination of 
as broad an audience as Tkke 6. Since its 
self-titled 1989 debut the group has seen 
four of its five albums score significant — 
and simultaneous — success on five charts. 
If an act that started so auspiciously can in 
fact get better, outing No. 6 is Take 6*8 
masterpiece, nioiightfixl, sometimes clever, 
and always well-wrought lyrics and hooks 
match the group's awesome musicianship 
throughout Most significant]}; Take 6 has 
found the perfect point of merger between 
dazzling displays of technique and pure, 
irresistible pop accessibility. Another tri- 
umph from a group that long ago wore out 
any lexicon of superlatives. 



NEW AGE 



^VARIOUS ARTISTS 
Celtic H«rpcstry 

PRODUCfRS Dawn Atkinson, Diana Stortt 
Inn0n«y RomI 314 SSS 351 
Fbilowing on the beets of last year's 
"Harpestry" collection, "Celtk Harpestrj-" 
narrows the focus to the plucked strings of 
Ireland and Scotland. It's difficult to resist 
the pristine tones of the Celtic harp, 



SPOTLIGHT 




RANDY NEWMAN 

GuWy: 30 Ybars Of Randy Newman 

COMPILATION PRODUCER; Greai QuiHtr 
Rq>rtM/Wamcr Archhm/RMno 7S567 
Masterful American songwriter 
Randy Newman — cited by innumer- 
able artists as a profoundly iniluential 
figure — is honored with a boxed set 
that lays out his career across four 
discs covOTng different sides of his 
artistic [>ersona: studio recordings, 
film music, and "odds & ends." An 
extensively illustrated and annotated 
retrospective that features Newman's 
reflections on every track, "30 Years" 
includes the requisite hits ("Short Peo- 
ple," "I Love LJL," "It's Money That 
Matters"), lesser>known but equally 
inspired material ("Let's Bum Down 
The Cornfield," "Miami"), and 
excerpts from his acclaimed scores for 
"Ragtime," "The Natural," "ftrent- 
hood," "Avalon," "The ftper," "Maver- 
ick," "Tby Story," "Michael," and 
"James And The Giant I^ach." A wor- 
thy salute to an American icon, and a 
textbook case of how a boxed set 
should be done. 



whether it's the Belfast Harp Orchestra per- 
forming traditional themes, (Jerman harpist 
Riidiger Oppermann's highly original tech- 
niques, or jazz refugee [)eborah Henson- 
Conant plajing her electric harp. This imag- 
inative collection succeeds on it* catholic 
approach, «nbracing musicians from differ- 
ent countries and styles for a sound that's 
joyful, poignant and rooted in tradition. The 
only sour note is the Belfast Harp Orchestra 
clunking its way through the overplayed 
"Titanic" theme "My Heart Will Go On," a 
song sure to be the bane of Irish musicians 
for years to come A PBS performance video 
scheduled to air in December should give 
this collection a hig^ profile. 



CHRISTMAS 



MICHAEL W. SMITH 
Christmastime 

PROOUC£RS: Brown Bannister, Michael W. Smith 
Reunion 02341 0015 

ERA JAMES 

12 Songs Of Christmas 

PRODUCER Jonn Sny<»e( 
Private Music S21 16 
DANNY WRKHT 
Christmis By Candlelight 

PRODUCERS: Dofi Nichols, Julie T«» 
Mouin D-Or 0987 

VINCE CHARLES 
Caribbean Christmas 

PRODUCERS: Sam Cole, Becnie B«Ae», Wnce Charles 
onto 89106 




1, SPOTLIGHT: Reteasesdeemedby the re>riewecJitofs to desen« special attention ori the t}3S^ meritancVorBilltx>anj chart potential. VITAL REISSUES; Rereteased albums of special artistic. archKral, artdcornmercial interest, and outstarxlirtgcollec- 

la t)onsa(wor1(S by one ornxire artists, PtCKS(^}: New releases predicted to hit the top halt ot the chart in the corresponding format CRITICS CHOKIES (*]: New releases, regardlessof chart potential, highly recommended because of their musical merit. 



musk: to my EARS (J3): New releases deemed Picks which were featured in tfte 'Music To My Ears* cotumn as being among the most significant records of the year. Allalbumscommercially availabiein theU.S. areeligibie. Send review copies to Paul Wma, Billboard, 1515 
Broadway. New Yorlt. N Y, 10036, Send country albums to Chet Flippo, Billtxiand, 49 Music Square W., Nashwile. TN 37203. Send Latjn albums to John Larmert, 1814 Fem Valley Road, Louisville. KY 40219. Other contributors: Irv LicWman (Broadway/cabareyN.Y); 
Brad Bambarier (classKial/N.Y); Steve Graytnw <jaz2/N,Y); Deborah Evans Price (contemporary ChristiaiVNashvilte); Gonlon Ely (gospel); John CNttbertD (new age). 
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Reviews & Previews 



^ WHITNEY HOUSTON & MARIAH CAREY 
When You Believe (FnMn The Prince Of Egypt) 

(4 33) 

PROOOCEH. Bdbyface 
WRITERS: Stephen ScTiwam. BabyfMe 
PUBLtSHEfi- SKG Songs, ASCAP 
DrewnWorto 5092 <co pmmoi 
The first sinple from the highly anticipated 
film "The Prince Of Eg)^!!" is being 
embraced by many as the vocal es'ent of 
the year and uill likely have little trouble 
igniting the airwaves across more radio 
formaUi than you can build an empire 
around. The Babyface-stamped track is 
indeed lovply. offering an instantly accessi- 
ble chorus and a squeaky clean message of 
"all things are possible when you believe in 
your dreams." Given the potential of these 
two powerhouse voices, however, the song 
falls flat with a surprisingly understated 
and dou-nright disappointing bridge: You 
wait and wait for the duel of the divas, and 
it simply never materializes. The genuine 
story in this track is the return of Hous- 
ton, who sounds fantastic — as clear and 
confident as ever. It's a wonderful reunion 
for her many fans and a u'arm-up that will 
stir much excitement for her "My Love Is 
Your Love," due Hiesday (10). Also avail- 
able on Carey's "#l's," due Nov, 17. 

^CHER Bclieve(3Mi 

PRODUCERS: Mark Tsylor, Brian Raswling 
WRITERS: Higgins, Bafiy. Torch, Gny. McLennen. Ptiwell 
PUBLISHER: mt listed 
Wanwr Bnu. 9532 ICD protnoi 
There's a reason why this first track from 
Cher's upcoming "Believe" debuted at No. 
1 in the U.K. A healthy dab of camp, an 
alluring contemporary dance^pop beat, 
crafty production, and a joyous and unre- 
strained Vfxral point towaitl the best dam 
thing that Cher has recorded in years. 
Some songs are so natural, so comfortably 
sung, that you wonder that somebody 
didn't think them up decades l)efore. With 
this, you'll be whirling around the floor, 
tapping hard on the accelerator to 
"Believe." a simple ode to those feelings 
that we all search out and cling to. Cher is 
just a prize here; even her hardy detrac- 
tors will be fighting the beat on this one. 
Programmers, please let go of any precon- 
ceptions you have about the artist and the 
decidedly European feel of this cut It's a 
no-holdfi-barred reaction record that 
deserves to bring Cher back into the fold. 
Al.«io available: a half-dozen remixes. Sim- 
ph' put, thLs song is the Pied Piper. 

^ HOOTIE fc THE BL0WFI5H Only Lonely i3 ^3) 

PRODUCER: Don Ge(wn»n 

WRITERS Bryan. Ftitwr, Rucker, Sonefeld 

PUBLISHERS: MoTHCa's Reludance to LotVEMt Apnl, 

ASCAP 

Atlantic 8735 (CD pmm) 

After a less-than-stellar response to previ- 
ous single "I \M11 Wait." this beautiful cut 
from the group's current album, "Musical 
Chairs," could be the one U) rejuvenate 
mjis.s-ap|>eal interest in this Atlantic priori- 
ty act. Rucker'fi vocal performance on this 
humble plea for love is dead-on and partic- 
ularly gentle, set against a flurr>' of Floyd 
Cramer-estiue piano and a hint of strings 
that lift the emotional impact of this ballad 
high to the skj'. Adding to its potential, the 
track will be featured in the Ke\1n t'ost- 
ner/Paul Newman vehicle "Message In A 
Bottle," due in February. This is the one 
for top 40. adult top 10. and AC. 

■k AMANDA MARSHAU Believe In You a 3c» 

PRODUCERS Kevin S(i.ney. Eftc Bazilian 

WRITERS: A. Marshall. E. Baiilun 

PUBUSHERS. Sonyj'ATV/Humafl Boy, ASCAP 

550 Music/Sony Music Soundtrai 41676 (CD prorio) 

Super-talented Canadian jxjp'rock singer/ 

songw riter Marshall ups the ante for her 

deserved L'.S, lireaklhnmgh with this 



breezy cut from the hit-worthy soundtrack 
to "Tbuched By An AngeL" Written with 
ever-prolific songwriter Eric Bazilian, this 
midtempo cut featm^s a IjTic that is 
endearing, positive, and uni%'ersal, offering 
a vocal hug to a friend in need of a little 
boost in confidence. Marshall's voice cuts 
through the boatload of female-driven com- 
petition out there, as potent and e.\pressi\'e 
as the lyric itself Sadly, this artist's fine 
19% self-titled debut album didn't inake 
many inroads stateside, and that's a shame, 
given her extraordinar>' talent and radio- 
friendly demeanor With support frtim the 
airwaves, this could be the start of a beau- 
tiful friendship with American listeners of 
top 40, adult top 40, and triple-A. 

HOLE Maljbu(3 59i 

PRODUCER. Micfael Benhofn 
WRITERS Um. Ertandum, Cotgan 
PUBLISHERS Motfier May L Echo Ectio Trnies. BMI 
DGC 1241 (COpnxnnI 

My. my, look what a littJe makeup and a new 
dress have done for Hole's high-profile lead 
Courtney Love, as the band takes another 
step toward the mainstream with this bid 
for top 40 and triple-A airplay. Detractors 
of Love and company may consider this the 
ultimate sellout, but programmers would do 
well to gi\'e this edgj' but hooky track a lis- 
ten. Love sounds dowiuight dainty in com- 
parison with ftast works — ()K, well, tamer 
anj-way— and is accompanied here by some 
great guitar hooks, swirling harmonies, and 
a sticky nielody that could attract stations 
that like to maintain a tough exterior with- 
out sacrificing accessibility. With the care 
and nurturing of some willing supporters, 
this could work. 

STEVE BEST The Way You Want H (m t^ir« iiueoi 

PRODUCER: Tommy Fafa«hef 
WRITERS: FaiagTier, Best 
PUBLISHER: not listed 
Inttftlit S4028 tCD cnmo) 
Canadian cutie Steve Best slice-s a piece 
from the Interhit/BOP magazine compila- 
tion "Bop flop's, which fits on the plate 
alongside hot youth acts 'N Rjnc, Back- 
street Boys, and Five. This midtempo 
sway-fest comes in many flavors, including 
upbeat and K&B-oriented mixes, but the 
most effective is the one directed toward 
radio, the Pt>-rfect U&B Radio mU. Best is 
maturing as an artist in this track co-writ- 
ten with and produced by Tbmmy 
Paragher, who has worked with Taylor 
Dayne, Robbie Nevil, and Eternal. ThL<t 
pleasant effort could be the one to gamer 
requisite airplay, setting his star in motion. 

PINAY Next Time (4 02) 

PRODUCER: Eh/in M Reyn 

WRITERS: M. Villacarte. I D« Lee Santn, L. Reys, A 

AiHOg. K. Rocque 

PUBLISHERS. Rtiytnm VisKvi. QMI. Rttyttim Empire. 
ASCAP 

REMIXER: J P Nwres 
Clutlflcd Records 031 1 ico ofomoi 
Fans of the tender side of '808 giri groups 
like the C'over Girls and Sweet Sensation 
are likely to have a field day with this 
sweet, lilting adventure from new foursome 
Pinay. The song is pretty, the vocals delicate 
and innocent, and the results substantive. 
Don't mUs the radio rhjthmic soul mix 
from J.H Nebres, which ups the tempo and 
gi\'es the track a more contemporary; top 
40''dance feel. Either way, a pleasing effort- 



* SHANNON SANDERS Hustler For Life [3 43^ 

PRODUCERS SNinnryi Saide-s. i'.allcf "Mucho'ScoK 

WRITER S. Saod^r. 

PUBLISHER Loose Sc»c«. ASCAP 

ScMrttwm Way Errt«rtalnnwnt 1 101 iCO oromc) 

Dubbed Southern soul, this sensual slow- 
jam from Nashville native Sanders is a cre- 
atively manicured track the mes.*.age of 
which couldn't bo further from what the 
title might connote. Sanders, who wrote . 
and co-produced the track, sings alxtut try- 
ing to play it iitraight in order to take care 
of his lady and children: "Lord if it's your 
will, please 8ir/I.*t me live to see my baby 
get growu'And when they lie me dowi/To 
rise no morp.^Let him know he's what I'm 
hu.'itlin for." It's a refreshing message for 



R£B radio, so often loaded down by self- 
abfiorbed talk of cash and sex, and sounds 
great with an inspired vocal and a kicking 
guitar solo from Andrew Ramsey that is as 
filled with emotion as anything Sanders 
has to say. Nice, nice, nice. 

REEL TIGHT (DolfoujWinMRkteaan 

PRODUCER: n« listed 
WRITER; TOl Ireled 
PUBLISHER: mt listed 
G-Funk Musk ICD pramal 

R&B foursome Reel Tight offers its take 
on getting freakj- and going for a midnight 
ride on this sensual, sexually charged slow 
jam. The group's vocals are tight, and the 
production hits the nail in terms of con- 
temporary stylings, but wouldn't it be nice 
to offer up something a little more l>Tical- 
ly challenging than "Do you wanna ride?/ 
Do you wanna get freaky?" That's what 
it's going to take for thL*; obviously gifted 
ensemble to break ahead of the pack. 



COUNTRY 



^ T1 M McGRAW For A Uttle While i3 ui 

PRODUCERS- Byton G«ltimo«t. Jatnej Stroud, Tim 
McGraw 

WRITERS: P Vassar, S, Mandite. J, Vandivef 
PUBLISHERS; Magrutune Music Publnhxig Ltd.. SESAC; 
Family Style PuWiSttir^Uoer Park Muvc. ASCAP 
Curb D-148G [CO pronwl 

McGraw's "Everywhere" album recently 
netted the Country Music Assn. prize for 
the year's top album, and this is the latest 
of several great singles that demonstrate 
why the project earned that distinction 
from the industrj'- Gently rolling piano, 
sturdy fiddle, and out-in-frnnt guitar work 
make the stn)ng melody come alive, but 
McGraw's vocal is what really sells this 
song about a man's wistful reminiscing. 
He's never been the world's most power- 
fu\ vocalist, but his strength has always 
been that warm, conversational quality 
that communicates so effectively. Chalk 
this one up as another winner. 

^REBA Wrong Night (2 51 1 

PRODUCERS Davd MalKiy. Retu UcEnhre 
WRITER: J. Leo, R Bowles 

PUeLISHEBS: Warr>ef-Tamer!a<ie I\iCilaft»n6 Co-/Hel1may- 
nwn Mmic/Starstnjch AngH Mutx IncTDead Soitd Perlecl 
Muwc, BMI 

MCA 5P-72075 (CD o<o(noi 
This is a surprising slice of fun from diva 
Reba. How great to hear McEntire vocally 
gallop through a frisky uptempo number, 
her country phrasing underscored by fid- 
dle and steel guitar The production per- 
fectly complements McEntire's vocal fire 
power and almost shamelessly invites lis- 
tener participation with its infectious toe- 
tapping melody and clap-along revelry. 



This is one fun — ^and very country-sound- 
ing-— record. It's good to hear McEntire 
letting looAe. Country radio is sure, to 
want to join the party. 

#THETRAaORS Shortenin' Bfcad (3 is> 

PRODUCERS; Stewe Ripley, Walt Rtchnwnd 
WRITERS; W Richmond, S. Riptey. C. Van Beek. D. 
Keesee 

PUBLISHERS: Wamer-Tamertane Publisfiing CofpjBoy 
Roching Musc/Chinquapin Musk/CVB MusiUAllantK 
Mefldian Co.. BMI 
M%U ASCO-3147 (CD pnxm) 

One never knows just what to expect from 
the Tractors, and that's part of their charm. 
It's been four years since the release of the 
act's double-platinum debut album. Now it's 
back with a much-anticipated sophomore 
project, "Farmers In A Changing World." 
recorded in TXilsa, Okla.'s famed Church 
Studio. The first single. "Shortenin' Bread." 
uses a familiar chorus as the hook for this 
smoldering countrj' romp. Steve Ripley 
plows through with his signature vocal 
style, providing grist for a thoroughly 
entertaining track. It's eclectic, fun. and 
totally entertaining. Tliere's a quirky 
charm that just may work at country' radio 
in the same way the band's previous hit sin- 
gle "Baby Likes To Rock It" did. 



DANCE 



^ClUB 69 Muscles (3 JO) 

PRODUCER: Peter RautxMr 
WRITER, Michael Jackson 
PUBLISHER: M((ac Muitc, BMI 
REMIXERS: Club 69, Future Shock, fiuor & Guklo 
Twiftml America 55488 ico otxtk) 
OrigiruUy recorded by Diana Ross in 1B82 
as a downtempo jam. this Michael Jack- 
son-penned tune is given a new lease on 
life. Under the refreshingly festive guid- 
ance of Club 69 honcho Ftter Rauhofer, 
the song has been effortlessly re-tweaked 
into a peak-hour anthem. Adding fuel to 
the already out-of-control fire is singer 
supreme Suzanne RJraer. who adds just the 
right amount of sexual heat to lyrics that 
are mighty suggestive. Did someone say 
Ham-fiingl If the Club 69 F\iture mix is too 
poppy for you, there are always the mixes 
from F\jture Shock and Razor & Guido. 

* DENI NINES I Uke The Wiy (9 4o> 

PHOOUCER: Ian Green 

WRITERS: Deni Hine&. lan Green 

PUBLISHERS Bilchin- MuuoSMG Music Publohir^ 

REMIXERS: DavHl Moraim, One Aitde. Thunderpura 2000 

4 Ptsy Records 1018-1 112 men sinme) 

Club pundits will remember Hines as the 
vocalist of the club/pop gem "loy," released 
earlier thL*; year. But if you happened to 
miss that delicious slice of effervescence, 
now's your chance to discover this talent 



NEW & NOTEWORTHY 



MARY GRIFFIN Knock On Wood 3 

PRODUCERS K.C-. Robert P8fr 
WRITERS S L. Cropper, E, f toyd 
PUBLISHER Irvrng MuSic. BMI 
Curb 1484 iCO pmru} 

The movie '*54'' may have come and 
gone in the tjirn of a disco hall, hut H» 
music certainly li\ cs on, including this 
romping cover of the Ami) Stewart clas- 
sic "Knock (>n Wood" fn)m burgeoning 
R&R singer Criffin. .Anyone would have 
a tough lime following in the able fool- 
steps of Stewart, but Criffin certainly 
seems up for the task, displaying the 
vocal prowess, attitude, and range of a 
true ingenue. In addition to her knock- 
out performance, three pi-omo-only ver- 
sions — the radio, movie, and Now 
mixes — all contemporixe the track, 
making it a perfect fit on dance-orient- 
ed lop 40 outlets. The mo\ie mix pos- 
sesses the most urgency and Itesl 
exi)rcsse.s the joyous spirit of the origi- 
nal, really driving home a thundeixius 
beat an<l allowing Griffin to let loose in 
high style. .\n irresistible track that 
actually deserves a second coming and 
Le an ultra-promising .'^tart for the gift- 
ed Louisiana native. 



SUSAN TEDESCHI It Hurt So Bad (3 M) 

PRODUCER- l(xn HambfideB 
WRITER; T Han-^jfidgB 
PUBLISHER; TH Tuf»es. ASCAP 
Tom-Cool 1116 ICO diottwi 
There's just no other way to do it^ — 
swing those shoulders back and 
forth and let a smoke dangle fn»ra 
your Hps as you absorb this scorch- 
ing blend of blues and .lanis Joplin- 
style rock'n'roll from developing 
artist Tedeschi. As sexy and satisfy- 
ing as u night at heaven's drive-in, 
this song finds the artist serving up 
the real thing, convincingly claiming 
influences like Etta James, Ray 
Charles, Bob Dylan, and Mahalia 
Jackson. She's working her way 
across the country, winning over the 
masses wherever she pulls out her 
guitar; radio stations are also falling 
in line, pulling in phones with every 
spin. This <ledicuted artist is primed 
for national exposure — be a hero to 
your listeners and give this one a 
meaningful spin. It's honest-to-God 
great. FVom the album "Just Wont 
Burn.*' 



from Down Under. Produced by Ian Green, 
who masterminded Carleen Anderson's 
"TVue Spirit" album a few years back, "I 
Like The Way" finds Hines exuding much 
confidence. And don't be surprised if, mid- 
way through remucer David Morales' Clas- 
sic Club mix, thoughts of Mariah Carey 
and Janet Jackson begin forming in your 
mind. Tl-uth be told, Hines' voice is that 
sweet — and just waiting for a little radio 
exploitation. How about it; boys? 

BRICK NATION FEATURING CRAIG TRAVIS I 

Likt II Himinu ml Inledl 
PRODUCER- Bill Lee 
WRITERS; Bill Lee, Craig Travis 
PUBLISHERS: 4-T««enty-T«^fd Nature. ASCAP 
REMIXERS Giadin Bootti, B<ll Lee 
VHoctty Records VR61021 (12 >nch ungt.» 
Craig TVavTs, formerly of Arista R&B act 
N2U, uses his church-trained vocals to 
great effect on his first "solo" club outing. 
With a hip-grinding bassline and nifly 
keyboard work, "I Like It" transports 
itself high above the multitude of beats 
currently being pounded on daneefloors 
and airwaves. In essence, thLs is a classic 
garage-flavored track, with l^Tical emo- 
tion, a soulful delivery, and jubilant 
rhythms forming the song' s formidable 
foundation. While the main vocal mix will 
need a tight edit for radio, one thing 
remains certain: Underground house jams 
rarely come as thick'n'juicy as this one. 



ROCK TRACKS 



^ RUSH The Spirit Of Radio (5 ooi 

PRODUCERS; Geddy Lee, Paul Northf>eid 
WRITERS Lee, li»e»n. Peart 
PUBLISHER Core Muvc PuNstwv. SOCAN 
Anthefti^Adantlc 8690 (CD promo) 

The Canadian rock titans preview the 
"Different Stages/I^we" collection with a 
live rendition of their 1980 breakthrough. 
"The Spirit Of Radw." Strong early 
response at Rush's mainstream rock base 
proves that the trio's fans speak louder 
than its critics, since this version of "Spir- 
it" is less inspired than both the studio 
recording and the live version that 
appeared on ISSl's "Exit . . . Stage Left." 
Similarly, the full-length performance of 
"2112" included on this disc will shed little 
new light on that well-worn behemoth, yet 
Rush aficionados will devour it as a nod to 
the group's heady, prog-rock period. 

DAVfD GARZA Slavs o ou 

PRODUCER; DAve 'iVV iotmson. David Garza 
WRITER. David GArza 
PUBLISHER not lislefl 
Ljv«/Atbntk 8723 ICD prima) 
David Garza's fuzzy, chordal power pop 
aesthetic tripe into a reggae groove on 
"Slave," lajing up-stroked guitars along- 
side Garza's usual bubbly guitar filters 
and boyishly glam/pop vocals. While the 
continuous treble c.vmhal wash gives the 
unfortuimlc illusion of lo-fi production, 
and the backup vocals are ho-hum a la 
Amy Grant, the tune, the lovc-me Ijtics, 
and Garza's notorious infatuating charm 
(yes. it's audible) could help bring this 
accessible ditty — from an underplayed 
modern rock subgeiui? — some attention. 



CHUCK SMOOTH Who Let The Dogs Out? n m 

PRODUCLH tniiCk SiTKXiL" 
WHiTLR, rxn listed 

PUBLISHERS; Cfwck SmooWFulfcfOC*. ASCAP 
Wlnc«pan 00022 <CD pramoi 
This song certainly won't win any awards 
for [wlitical correctness, but it's hard not 
to grin hearing lines like "I'd love to give 
Sheryl something to crow about" or 
"Chuck Smo<ith the neighlwrhood mutt, 
chasing that butt." It's really all in fim 
here for this Virginia-based rap|)er, who 
sports a party-on attitude and exeils a lot 
more creativity on this bass record anthem 
than a lot of better-knowTi artiiUi. Search 
this one out — it's already seeing promising 
retail and radio interest in the Southeast 
and could easily click nationally with the 
right amount of exijosure. Contact: S04- 
797-2155. 
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HOME VIDEO 

BY CATHERINE APPLEFEID OLSON 



POPE JOHN PAUL II: THE CONSCIENCE OF THE 
WOfiLD 

Bonnevili* WixWwKJe Enlertslniwt 
90 minutes. $19.95 

Ar the Catholic community celebrates 
the 20th anniversary of Pope John Paul 
II, the papacy and its changing role in 
people's lives are examined in this infor- 
mative \ideo. At the center of the com- 
memoration is the pontiff himself — the " 
youngest to be elected pope in 125 years 
and the nrst non-Italian pope in 455 
years. His roots in Poland and the 
unique perspective he brought to the 
papacy are divulged through archival 
photos and interviews with a host of 
scholars and professors and even former 
Polish president Lech Walesa, The tape 
winds through "chapters" in John Paul 
II's life, ranging from childhood 
tragedies and accomplishments through 
some of his historic visit£ to Africa, 
Poland, the U.S., and Cuba. An excellent 
portrait of a remarkable man and a 
remarkable institution. Contact: 800- 
575-3680. 

SING A DANCE WITH BARNEY 

LyrKk Studios 

56 minutes. $14.95 

Part of the lOth-anniversary celebra- 
tion of the big purple dino, this original 
program goes to the extreme with the 
frolicky song-and-dance act that has 
made Barney a staple in so many homes 
with preschoolers. The celebration 
packs a whopping 27 tunes, some tradi- 
tional classics ("If You're Happy," 
"BINGO," "Old McDonald") and some 
"Barney" classics ("Everyone Is Spe- 
cial," "Airplane Song," and, of course, 
**I Love You"). The dinosaur is joined 
by his buddies Baby Bop and B.J., chil- 
dren who regularly appear on the pro- 
gram, and several "Barney" alums who 
came back to share some laughs with 
their old friend. Sticking close to his 
favorite theme — imagination — Barney 
helps transport himself and his friends 
into a variety of colorful settings, 
including a festive party, a campsite, 
and a farm, 

GHOSTS OF GETTYSBURG 

Greystvne Fiirm 

60 minutes. $19.95 

The battle of Gettysburg was not only 
the bloodiest combat of the Civil War; it 
also produced a slew of ghosts and dis- 
contented spirits, according to those who 
study sightings and paranormal activity 
in the Pennsylvania town. According to 
these self-appointed experts — among 
them the writer of the "Ghosts Of Get- 
tysburg" books — the conflict that left 
more than 50,000 people dead continues 
to live on in several establishments in 
town and in several buildings on the Get- 
tysburg College campus. This video con- 
tains re-enactments of some of the ghost 
stories floating around, with expert testi- 
mony to support the theories. Viewers 
will either buy into the ghost stories or 
not, but either way the video has an 
interesting story to tell. Also available 
are "Ghosts Of Gettysburg II" and 
"Haunted Gettysburg." Contact: 818- 
762-2900. 

THE REAL FAMILY MEETING 

Connid Managenwnt Consultants 
37 minutes. $19.95 

Two educators invite viewers to pull up 
a chair at a real-life family meeting 
with their son and daughter. The core 
emphasis of this tape seems to be on 
the imperfections that naturally arise 



from such encounters, including a lack 
of focus and miscommunication. That 
may be true, but such a family discus- 
sion of responsibilities, chores, and 
other issues doesn't make for the most 
compelling viewing. The featured meet- 
ing, facilitated by a 0-year-old, drags at 
times and is interrupted by trips to the 
bathroom and other distractions. The 
two hosts pop back on screen intermit- 
tently to discuss the proceedings. The 
best use of this program may he to pre- 
pare parents for what they might expe- 
rience if they try to hold a family meet- 
ing, but it doesn't necessarily 
encourage them to make meetings a 
regular part of their family life. Con- 
tact: 888-649-3040. 

THE WUBBULOUS WORLD OF DR. SEUSS 

ColumtJia TnSla' Home Vkteo 
50 minutes. $14.95 

What do you get when you combine the 
magic of Jim Henson Entertainment 
and the wonder of Dr. Seuss? An 
absolutely fantastic fantasyland video 
for the preschooler market. Through 
rhymes, riddles, and the help of color- 
ful gadget* and gizmos straight off the 
pages of Dr. Seuss books, puppet ver- 
sions of classic characters like the Cat 
in the Hat, Sam I Am. Yertle the Tur- 
tle, Horton, the Grinch, and others 
entertain children and convey impor- 
tant life lessons. Columbia TriStar is 
releasing two tape volumes, each with 
two episodes from this popular Nick- 



FOSSE: A CELEBRATION IN SONG AND 
DANCE 

ConceivM by Ridiam Maltby Jr . Chet Walker. Ann 
Reinhing 

Co-directors Richafd Maltby Jr. and Ann Remlung 
MuMcal director Patrick Brady 

Orcheslraiioitt by Raton Butm and Douglas Besterman 

Artistic «tvi!*r G«r-ii Vendon 

Ahmanson Theatre, Los Angeles, throufh Dec. 6. 

Few choreographers understood 
the meaning of "razzle-dazzle" bet- 
ter than Oscar-, Tony-, and Emmy- 
winning choreographer Bob Fosse. 

"Fosse" is a tribute not only to 
that old show-biz term but also to 
the standard set by the man him- 
self. 

Full of fun and energy that 
nearly jumps off the stage. 
"Fosse" slinks and grinds in the 
sexy style that has become the 
trademark of the legendary chore- 
ographer. There's never a dull 
moment as the 37-member hard- 
bodied cast runs through 'M num- 
bers encompassing the Broadway 
musicals "Chicago," "Pippin," 
"Sweet Charity," "Dancin'," 
"Damn Yankees," and "The Paja- 
ma Game." The hit parade also 
extends to Fosse's television spe- 
cial "Liza With A Z"; his films 
"Cabaret" and "All That Jazz"; and 
the 1955 film version of "My Sis- 
ter Eileen," which he choreo- 
graphed. 

The show Ls presented in three 
acts and runs just over two hours, 
its tone set by "Life Is Just A Bowl 
Of Cherries," sung by the spectac- 
ular belter Valerie Pettiford, who 
by chance sports a Liza Minnelli 
haircut. Shirley MacLaine look- 



elodeon series. In the first tape, the 
focus of the first episode is sleeping — 
or cat napping, to be specific — and the 
importance of getting enough rest. The 
second episode shows that cleaning up 
can be just as much fun as messing 
things up. 



ENTER*ACTIVE 

BY BRETT ATWOOD 



OTHERMUSIC 
www.olhermuslc.coin 

As its name implies. New York retailer 
Other Music is a champion of obscure 
artists and hard-to-find titles, and it's 
now beaming its diverse stock of 
Krautrock. electronic music, imports, 
and indie rock to the the Internet world. 
The site functions both as an online 
retailer and a resource in the commonly 
fruitless search for that Can record, 
FVench film soundtrack, or For Carna- 
tion EP More than 15.000 titles arc cur- 
rently for sale on the site, which is 
searchable by artist, title, or label and 
browsable by genre. Capsule descrip- 
tions of artists and albums, as well as 
cover art, are coming soon. 

IMDDEN 99 

Elec&onic A/Is 
Nintendo 64 

EA trots out the latest version of this 
cash-cow football series and shows us 



ON * S TAG E 



alike Jane Lanier is also wonder- 
ful clowning around in "Steam 
Heat" with fellow dancers Michael 
Patemostro and Alex Sanchez. 

But "Fosse" is mostly an ensem- 
ble show, and it reaches its height 
when all the performers are 
onstage strutting their stuff. 

"Rich Man's Frug" from "Sweet 
Charity" is a playful swipe at the 
upper class, and the mega-finale 
featuring Bienny Goodman's "Sing, 
Sing, Sing" shows how spectacular 
dance can make a good song better. 

In some cases, it seems that 
Fosse fought the music rather than 
embraced it, as Jerome Robbins or 
Gene Kelly did. Fosse's choreogra- 
phy is rarely gentle, and some- 
times the dancers' bodies twist and 
contort so much that it hurts 
watching them. 

Numbers like "Big Spender" 
from "Sweet Charity" and "Mcin 
Herr" from "Cabaret" require the 
dancers to balance and dance on 
chairs, making them look like cir- 
cus performers at some points. But 




The cast of "Fosse; A Celebration In 
Song And Dance" performs "Rich 
man's Frug" from "Sweet Charity." 



that cream truly rises to the top. This 
year's version has all the elements that 
are the backbone of this widely jwpular 
series: action, detailed player data, a 
deep and wide slate of defen.iiive and 
offensive plan's, and Madden's wisecrack- 
ing voice-overs. Of course, "Madden 99" 
also excels at providing wannabe owners 
and coaches with a forum for trading, 
drafting, and creating players. The 
game's new elements, though, come in 
the add-on department. New plays spe- 
cific to each team's specialties, as well as 
a new-play creator, let u.sers get even 
more creative with their .strategies. The 
amazing graphic quality here is especial- 
ly noteworthy. Though the Nintendo sys- 
tem is more powerful than other con- 
soles, many third-party developers 
haven't been able to show gamers what 
can be done with that e.xtra muscle. 
"Madden 99" is one of the crispest sports 
titles of the fall. 

RUNNING WltD 

9B9 Sludm 
Sony PttySUtlon 

With car and armored-vehicle race games 
flooding the market, 989 gets back to 
basics with this funky footrace. Players — 
taking the form of avatars with human 
bodies and heads of various e.xotic ani- 
mals — go head-lo-head through a variety 
of courses, each with its own perils and 
perks. Though no\ice gamers should get a 
thrill out of this playfiji romp, even young 
players with some experience will quickly 



the numbers are raw and Posse's 
steps fit the emotion, and the 
result is exciting and i^ensual. 

One of the softer numbers, 
though, is "Who's Sorry Now" 
from 1979's "All That Jazz." The 
mood and style are part vaude- 
ville, with nine female dancers 
with giafit white fans going 
through a series of fluffy, syn- 
chronized moves that sugarcoat 
the song's vengeful lyrics. It's one 
of the show's most humorous 
numbers. 

There is also a stunning classi- 
cal performance of "Percussion 4" 
from "Dancin' " by American Bal- 
let Theatre principal dancer 
Desmond Richardson. 

Like most revues, "Fosse" 
doesn't appear to follow any 
rhythm or reason. It's not chrono- 
logical; baseball numbers from 
"Damn Yankees" segue into 
"Dancing In The Dark" and "I 
Love A Piano," breaking up any 
kind of theme that's trying to 
emerge. 

It's probably better that the 
show's creators didn't attempt to 
weave a contrived story among the 
dance numbers. With this wealth 
of material and an enormously tal- 
ented cast to perform it, a story 
would just have gotten in the way. 

Headed for Broadway in Janu- 
ary, "Fosse" will without a doubt 
be a major hit in the town where 
he honed his craft, and like most 
Fosse shows it will be followed by 
many Tony nominations. 

EILEKN FITZPATRICK 



find themselves mastering the more diffi- 
cult portions of these tracks. The problem 
with "Running Wild" is that it isn't wild 
enough. Race courses aren't long enough 
and — even with four selecUon&-4)ecome 
redundant after a few spins around the 
block. 



AUDIO BOOKS 

BYTRUDI MILLER ROSENBLUM 



JUST PUIN FOLKS 

By Lorraine Johnson ■Coleman 

Read by the author 

Time Wame* AudxJbooks 
3 hours (abridKed}, $17 
ISBN 1 ■47042-656-2 

Instead of offering dry historical facts. 
Johnson-Coleman breathes new life into 
African^American history and puts a 
human face on the events of the past 150 
years. This collection of short stories, 
poems, and essays are both heartbreak- 
ing and comic. In one sad tale, a young 
girl must sacrifice four years of her life 
to pay the debt of her sharecropper 
father; on the funny side, a garrulous, 
elderly know-it-all tells which townspeo- 
ple are practicing witchcraft and offers 
advice on avoiding the evil eye and other 
superstitions. Other highlights are 
poems from a mother to a child and a 
fascinating essay on African-American 
naming trends. Johnson-Coleman also 
talks about how, as a child, she was dis- 
satisfied with her middle name, Harriet, 
until her grandfather told her stories 
alMtul the admirable grandmother for 
whom she was named. Johnson-Coleman 
is a natural.stor>teIler, and her musical 
voice switches easily between her natur- 
al tones and the Southern dialects of her 
characters. 

LIFE T>1ESE DAYS 
By Garrison Keillor 
Read by the author 

High Bridge AixJio 

3 hours (audio original), S18.95 
ISSN 1-S65U-293-8 

The latest volume of Keillor's radio 
show "A Prairie Home Companion" 
showcases Keillor's trademarks of 
homespun storj-telling, humor, and an 
insightful, sympathetic look at human 
beings and their foibles. The characters 
here include a woman who accidentally 
runs over a raccoon and desperately 
tries to make amends; a rebellious girl 
who runs away from home and tries to 
defy her parents by living an outra- 
geous lifestyle, only to realize at age 50 
that parental defiance is a pretty hollow 
thing; a wife who takes refuge in a men- 
only hunting trip; and a pastor who 
takes a job as spiritual adrisor in a 
shopping mall- As always, Keillor's 
voice is warm and inviting, and his tales 
are wise and funny. 

THE LEGEND OF SLEEPY HOLLOW 
By Washington Irving 
Read by Winifred Phillips 

Dui*in Hayes 

1 hour Cunabrldged). $5.99 
ISBNO-88646-903-1 

Phillips is producer, composer, and nar- 
rator for this production, which is part 
of the award-winning "T^les Of Ameri- 
can Masters" series broadcast on 
National Public Radio. This telling of 
Washington IrWng's classic yarn is a 
real treat, but unfortunately Phillips' 
narration does not do it justice. She 
has a pleasant voice but reads in a 
solemn tone that completely misses the 
ironic humor of Irving's tale. The 
description of Ichabod Crane's absurd 
physical appearance is extremely 
funny, as is the village girls' hero wor- 
ship of him because he is such a 
learned man ("He had read several 
books straight through!"). Yet the 
humor seems to go completely over 
Phillips' head. However, the musical 
score does add an effectively spooky 
touch to the production. 



HOME VIDEO: All new lilies released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson. 622 Oakley Place, Alexandria, Va. 22302, ENTER'ACTIVE: Ser»d review copies to Doug Reoce. Billboard. 5055 Wilshire Blvd Los 
Angeles. CA 90036 AUDIOBOOKS: Send review copies to Trudi Milter RosCTblum, 202 Seeley St, Brooklyn. N Y, 11218 
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Foxy Brown Unwraps 'China Doir 

Artist Aims For A More 'Street' Sound On 2nd Violator Set 



James Brown 'Feels Good.' "Godfather of Soul" James Brown received a spe- 
cial citation from BMI president/CEO Frances Preston for the "breadth and 
depth" of his talents during a reception in his honor in Los Angeles. The recep- 
tion was to celebrate the release of his upcoming set. "I'm Back — Funk On Ah 
Roll." due Nov. 17 on Private I Records. Shovm. from left, are Joseph Isgro. Pri- 
vate I chief; Rick Riccobono. BMI's VP of writer/publisher relations; Brown; and 
Cheryl Dickerson. BMI's R&B writer/publisher relations director. 



BY ANITA M. SAMUELS 

LOS ANGELES— Rapper Foxy 
Brown says her sophomore album, 
"China Doll" on Violator Entcrtain- 
ment/Def Jam Recordings, is far 
more "street" than her 1996 debut, 
"111 Na Na," which has sold L4 mil- 
Uon units in the U.S., accor.ding to 
SoundScan. 

"That one was a little more radio 
[friendly]. Now I'm taking it back to' 
the essence [of where I started]," 
says the 19-year-old Brown, whose 
real name is Inga Marchand. 

"China Doll" is due Dee. 15 world- 



Andre Harrell Goes To Work For Poffy; 
Shai Takes Indie Rente To Realize Its 'Oestioy' 



and the 



UOMBS, HARRELL TOGETHER AGAIN? Scan 
"Pufly" Combs, founder/CEO of Bad Boy Eiitertainment, 
has hired his mento- and former boss, Andre Harrell, as 
a consultant Combs says the position may e\ol\c into a 
"future situation" for Harrell at the label. "[Harrell and I] 
are taking our time in trying to get our business relation- 
ship [back] on point," si^ys Combs. "He's one of the wisest 
men in the business; he taught me almost everything I 
know." 

ShATS 'DESTINY': Fbllowing its disappointing 1996 
album "Blackface," Shai is poised to return to the indus- 
trj' with "Destiny," its new album on independent label Big 
Play Records. The set is due 
Feb 16, 1999. The label, owned 
by Michael Jackson of the 
Baltimore Rarens, is distrib- 
uted by Navarre. Shai signed 
to the label in 1997. 

The group, minus Carl 
Martin, ikw consists of Marc 
Gay, Darnell Van Rensalier, 
and Garfield Bright 

Gays^the 12-tracksetwill 
ha\e two .singles released simul- 
taneously The title track fea- 
tures a giiest rap by Reprise VP of A&R/.Tr\e rapper KRS- 
One and will be released to mix pools, chib DJ.S, and record 
[xnls in early December "He's Doing You Wrong," the other 
sin^, will go to radio stations around the same time. "The 
label thinks it's a good klea to reintroduce us to the industry 
at the street Itwl and to radio," 
_ s^J's Gay. "The album is a hit of 
i -'J everything. The KRS-One 
Q ■ 4j8f w -song is the most important one 

/JrTy. ■ 1 Jt since the changing of the 
guard, so to speak. It describes 
hovvw«li\e." 

The group's 1991^ debut "If I Ever FaD In Uive," seemed 
to .set the group on a seemingly long roiid to a formidable 
career. According to SoundScan, it sold IJH million copies. 
"Blackface" soU 242,000 units. Both albums garnered Shai 
a number of hits including "Baby I'm Yours," "Come With 
Me," "Comforter," "If I Ewr Fall In Love," "I Don't Wanna 
Be Alrme," and "Tbgetha- Fbrever" 

Gay say^; that by 199(i, the relatk]n.ship harl ah^eady begun 
to deteriorate between the group's label, Gasoline Alley and 
MCA, which was the former's distrihutor. That wus the j'ear 
Martin, who produced much of the then quartet's songs, 
decided to leaw the group to pursue a solo career. 

"It wasn't a bitter split At that time, he felt it was what 
he wanted to do," saj's Gaj'. He iidcis that MCA felt "weird" 
about having just a tjio, ami. theivforo. Shiii w^is drojjpwi 




by An ita M. Samuels 




when MCA and Gasoline Alley parted ways. 

On the whole. Gay .says the group finds it refreshing to be 
on an independent label that works from a grass-roots level 
"You find out what it's really like to get imoKed. Others like 
Master P have proven that when yrxi take matters into your 
(MTi hands, it coukl really be a good result" s^^-s Gay 

Gso' saj's the label is also trjing to recapture the group's 
original fan base. "But those kids are older now and are 
going through different things. When w^ came out w'e 
were ju-st out of college. Right now [their lives are] totally 
different Our music has matured, and w« want to include 
the kids who were 5 and 10 when vie [first] »«re out Wfe 
want to get them to have respect for themselves and to 
know that everything j'ou do, 
there is a consequence." 

Gay says Shai's members 
chalk up what they went 
through as a learning e.xperi- 
ence. 'lb make ends meet the 
vocalist says, the trio lived on 
roifalty checks. 

For the new album, Gay 
s^ys, the trio realized it wtiuld 
have to step out of Martin's 
shadow and get into more 
uptempo songs because they 
knew that music was changing direction, "People knew as 
first as an a cappella group and then a ballad group. It was 
hard to cross ovtr to midtempo songs." But what was even 
more frustrating to tlie group was the fact that other labels 
weren't really interested. 

"We'd play songs for them, but no one wiis ixailly biting," 
Gay sajv. "Either we were labeled 'banished goods' or the 
sound we had Ju.st w^n't strong enough." 

Gay .says they .spent a lot of time working on "Destiny" 
during that dry spell. "We wrote and produced on this 
album," s^ys Gay. Darrell Pearson and NF Music's Kevin 
Jackson and Rick White also wrote and produced fur the 
project 

Strawberry MUSIC: New York Yankee Danyl 
Strawberty, alongwith his .siblings Michelle and Michael, 

has formed a new label Strawberrj' Entertainment Group. 
Ronald M. Lebow, who conducts basiness affairs for the 
LaVei-ne, Calif-based-laliel, .saw the partners are in nego- 
tiations for a national di.stributxF. Contemporary R&B trio 
MAS-K 1 will be the first act on the label. "Ballin" will be 
tlie first single from the grouj), whfch consists of Big Moe, 
Jay, and Angdo. ITieir as-yetruntitled album is due in Feb- 
ruary. 

Michelle will serve as the label's CEOi while Darryl wiD 
be chiiiiTTiim and will do guest spots on the albums. Michael 
will Ix' the comixiny VP 



wide. According to Julie Greenwald, 
Def Jam's senior VP of marketing 
(U.S.), "Hot Spot," the album's first 
single, goes to U.S. R&B and cross- 
over radio formati Monday (9). It will 
not be commercially available in the 
US. 

A videoclip for the single will be 
serviced Nov. 16 to BET, MTV the 
Box, and local and regional outlets. 

"This album is about two levels 
above her last album," says Def , Jam 
president Kevin Liles. "It gives a lit- 
tle something for everyone. She 
stayed true to her core, which is 
important. She stood 
up and delivered. She's 
gotten 100% better in 
being involved in the 
recording process, 
from picking who she 
wanted to work with 
to know ing what she 
wanted on the album." 

On the 15-track set. 
Brown worked with 
artist/producer Jay-Z 
and a variety of up- 
and-coming produc- 
ers, such as Swiss, 
Little Rob, Grease, 
and Ty. "I felt like bp 
they are dope-ass pro- 
ducers, and they needed a shoC says 
Brown. "It will probably put their 
foot in the door." 

Brown was first cast into the lime- 
light for her rap skills on the hip-hop 
singles "I Shot Ya" by LL Cool J, 
"Touch Me Tease Me" by Case, Toni 
Braxton's "You're Makin' Me High," 
and "Ain't No Nigga" by Jay-Z. 

"Get You Home," a single from "111 
Na Na" that took its hook and melody 
from Eugene Wilde's classic 1984 hit 
"Gotta Get You Home Tonight," 
helped secure the rapper a foothold 
in an industry that is generally dom- 
inated by men. "Ill Na Na" peaked at 
No. 2 on the Top R&B Albums chart 
and No. 7 on The Billboard 200. 




"She outsold most of the male 
artists that are out there," Liles says. 
"The timing was right the last time. 
[Now] it's about her .second album, 
and she's stepping up to the plate. 
She's 'Sosa'; that's what I call her. She 
steps up to the bat; she's ready for 
the home run." 

Skip Dillard, PD of R&B outlet 
WBLK Bufialo, N.Y, says anticipation 
for a new Fbxy Brown album is high. 
"She dki very well on our station. She had 
a very strong response. I think for a 
while she actually was oie of our hottest 
hip-hop artists. I think people shoukl be 
I»etly enthusiastic. She 
is in the right camp with 
Jaj'-Z. She has definite- 
ly surrounded herself 
with the right pcopk; — 
the movers and shakers 
of the basiness." 

As a member of the 
rap collective the 
Firm, Brown ap- 
peared on "The 
Firm — The Album" a 
1997 project that 
included Nas Ecobar, 
AZ, and Nature. The 
album peaked at No. 1 
fN on both the Top R&B 

Albums chart and The 

Billboard 200. 

On the new set. Brown fans can at- 
pect even more wordplay on "Foxy 
Brown," the moniker .she appropri- 
ated from '70s blaxploitation actress 
P&m Grier. "All my albums are theme 
albums. In this album, the real Fbxy 
Brown is giving birth to me," says 
Brown. She adds that throughout the 
album Grier will be heard talking to 
Brown over music sampled from two 
of Grier's films, "Friday Foster" and 
"Cofl'y" 

On the set, Brown says, she still 
raps about the finer things in life, but 
she insists that she keeps it realistic 
"When I walk outside of my house in 
(Continued on page 2S) 




Redman's Famous. Def Jam rapper Redman gives his approval at treing 
signed to a worldwide publishing deal with Famous Music Publishing. Shown, 
from left, are Brian Postelle. Famous Music creative director; labelmate Method 
Man; and Redman. 



BILLBOAHD NOVEMBER 14. 1998 25 

Ci iterial 



Bdlboad, 



NOVEMBER 14, 1998 



Hot Rap Singles. 


THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


z 

s5 


COMPILED FROM A NATIONAL SAMPLE Of RLTAJL STORE SALES REPORTS 
COLLECrED. COMPILED. AND PROVIDED By SOUPdSCSH'^ 
TITLE lllllll ARTIST 
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CD 


22 


- 
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★ * * No. 1 /Greatest Gainer* * * 

DOO WOP (THAT THING) ♦ LAURYN HILL 

■-"■■!". ■ . - c ' ^-iyj^acoLUUBiA :**<««if<ii 


2 


1 


1 


3 


PUSHIN' WEIGHT ♦ ICE CUBE FEAT. MR. SHORT KHOP 

" PfiiOfliTr 


CD 


2 


2 


10 


SUPERTHUG (WHAT WHAT) ♦ NOREAGA 

Ci Di ;T|PEI«lTr0237/TOHMT BOT 


CD 


4 


5 


3 


WHATCHA WANNA DO? ♦ MIA X FEAT. CHARLIE WILSON 


CD 


7 


- 


£ 


MONEY'S JUST A TOUCH AWAY ♦ MACK IQ^T GERALD LEVERT 


e 


3 


3 


4 


DONT LET tT GO TO YOUR HEAD ♦ BRAND NUBIAN 

L L ARtSTA 13<.71 


CD 


5 


7 


5 


BEHER DAYS ♦ WC FEATURING JON B. 


CD 


14 


11 




TOPS DROP FAT PAT 

.C<i'DiWR£CXSHOP22?l 


9 


8 


6 




INVASION OF THE FIAT BOOTY B*****S TOO SHORT 

■DiD' ' SHORT :- 


10 


6 


8 


4 


THE STREET MIX ♦ MAG 7 


11 


9 


4 


6 


JUST THE TWO OF US ♦ WILL SMITH 

' ■ 03LUWBIA 79038* 


12 


10 


13 


34 


THROW YO HOOD UP MR, MONEY lOC FEAT. ABOVE THE LAW 

1 LOC-N-UP 707U 


13 


13 


12 


7 


DEADLY ZONE ♦ BOUNTY KILLER FEAT MOBB DEEP & RAPPIN' NOYD 
L ■ m SOUNOTRAX h;- . L. r. ■ 


M 


12 


10 


17 


LOOKIN' AT ME • ♦ MASE FEATURING PUFF DADDY 

: ■ [:■ ' r'jy ^^I'-^-niiisTA 


15_ 


11 


9 




STILL A G THANG ♦ SNOOP DOGG 


OD 


NEW^ 


] 


ENJOY YOURSELF ♦ A+ 


17 


16 


14 


10 


•98 THUG PARADISE TRAGEDY, CAPONE. INFINITE 

L U. ■ ;■. H.QL.A- 3*1077 


QD 


47 




2 


THE GRAND FINALE ♦ DMX, METHOD MAN, NAS, JA RULE 
■ DtF JAM ■ JK. 


11 


17 


18 


9 


PARDON ME WHILE 1 COME BACK. DRES 

- 1 ' ! - i '-.L CONTROl 700r NUGRUV 


20 


18 


17 


13 


DEFINITION ♦ MOS DEF & KWELI ARE BLACK STAR 

. L ■ RAWXLISI73 


21 


20 


15 


17 


WHAT U SEE IS WHAT U GET ♦ XZIBIT 


22 


15 




2 


HARD KNOCK LIFE (GHETTO ANTHEM] ♦ JAY-Z 

• HLX A FELLA'tJEF JAM bbbi'H- W'^^L^r 


23 


19 


20 


19 


WOOF WOOF ♦ THE 69 BOYZ 

i' ' C:-.ir:-'ASObND'ATLAHTICa4123.AG 


(B) 


NEW^ 


1 


THE REAL ONE ♦ THE 2 LIVE CREW FEATURING ICE-T 


(D 


27 


25 


14 


NEVER ENOUGH SCENT FEATURING SH'KILLA 


21 


21 


19 


J 


LOST IN LOVE NASTYBOY KLICK 

.■ L -.^i.T-b-' 0137'UPSTAIRS 


® 


35 


27 




UNCUT, PURE ♦ BIG DADDY KANE 

! ■ n. T-.: :.\nEi.«LACKMEART 37170a'MERCtJRY 


21 


24 




2 


JUST DONT GIVE A F*" EMINEM 


(D 


30 


24 




BANANAS IWHO YtHJ GOfMA CALITI ♦ QUEEN UTIFAH FEAT APACHE 

!C1 ',Dl FLAVOK UNIT 660B14'MOT0WN 


d) 


39 


34 


20 


DO YOU ♦ HEATHER B. 

:ci .D^ Ji Mr.T "i^-isr 


31 


26 


22 


14 


GOOOBTE TO IfY HOBIES ♦ MliITT^' F FW SILKK "Hi SKIKR SCW ^ VM Wfl MO E. ECU 


32 


28 


21 


10 


1 UTT HAVIIf THAT ♦ ttWHi SULW FEATiTARWG WOftDAH Of O.G C i DOC HXOAT 

_ J DlX;t( DOWN ■ PRIORITY 


33 


23 


23 


9 


DR. GREENTHUMB CYPRESS HILL 

III ixi =LrF"0:..:,[ COLUMBIA 


34 


38 


44 


7 


CAN 1 GET A_ ♦ JAY-Z FEAT AMIL (OF MAJOR COINZ) AND JA 
(D DEF JAM &676S3-.U£RajKy 


® 


41 


32 


34 


RAISE THE ROOF • ♦ LUKE FEAT NO GOOD BUT SO GOOD 

iCi lO: 'Ml T lyi LUKEB572?&a'lSLAND 


30 


29 


29 


21 


THE ACTUAL ♦ ALL CITY 


37 


25 


33 


18 


NO WOMAN ♦ GENERAL GRANT 

i:. :i."OLyBEAT3B645.ViRGiS 


30 


31 


26 




COME WITH MEA ♦ PUFF DADDY FEAT JIMMY PAGE 

..■ ;D' f^: ;1 iXi FPIC !B')b'i 


39 


34 


46 


3 


YEAH YEAH YEAH ♦ DOWN SOUTH PLAYERS 

.r Ti -lM.f'.!i 72988 


40 


43 


28 




WHAT 1 DO SLIM 

1. ■>(■' SLO'A 7701- N[POS 


QD 


NEW^ 


1 


BUCKTOWN U.S.A. REMIX COCOA BROVAZ FEAT M.O.R 

i: :rii Ti 'I ;"k n-'.v*. S'^J'-VRIORITY 


® 


>E-Eimir 


44 


DEJA VU [UPTOWN BABY] • ♦ LORD TARIQ & PETER GUNZ 


43 


so 


36 


36 


WHO AM 1 ♦ BEENIE MAN 

iCI l!)ut2 HAfiD6l&:-.VP 


® 


NEW^ 


1 


TELL ME BEENIE MAN FEATURING ANGIE MARTINEZ 


® 


OE-Binif 


5 


FUNK WIT THAT STAYHI 

■ :f AlL/lNT* 36C: 


40 


36 


40 


8 


DON CARTAGENA ♦ FAT JOE (FEATURING PUFF DADDY) 

; '.•■iTiGArmSTIC 95527-/AG 


® 


RE-Eimn 


3 


G-SPOT ♦ KOMPOZUR 

1' ■; AIL NfT/PLATlNUU '.229W1NTERSOUNO 


40 


46 


42 


„ 1 HOWDOUWANTITCALIFODIfWUWEA' * 2PAC (FEAT KC AND XUOl 

" i ' ■ ■.v-NTERSC0Pt85465?.'51A\D 


49 


33 


43 


13 1 FIND A WAY ♦ A TRIBE CALLED QUEST 


SO 


40 


31 


15 


IT'S ALRIGHT ♦ MEMPHIS BLEEK (& JAY-Z) 
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Bounty Looks To Be 'Next' Killer Thing 



C3 Records wttti the greatest sales gains Itvs week. ^Vkjeoclip availability. ftRecording Industry Association 
of Anwrica (RIAA) ccftlhcation tor ules of 500,000 unfls. A RIAA certtftcatlon tor sales of 1 million units. Catalog 
no. is for CO sin^. 'Asberisk indlutes catalog number rs tor cassette CD single unavailable. (C) Cassette sin- 
Ble availability. (0) CO single availability. (M) Cassette maxi-single availability. TT) Vinyl maii-single avaitability. (V) 
Vinyl single availability. (Xl CO maxt-sin0e availability, c 1 998. Billboarct^PI Communications, 
and SouncTScan. Inc 



Bounty's 'MILLENIUM': Ja- 
maican DJ/rapper Bounty "Poor 
People's Governor" Killer's "Next 
Millenium" (sic), which came out 
Not. 3 on Blunt/TVT Recordings, is 
keeping it real via alliances with 
such stateside MCs of the street as 
Noreaga, Mobb Deep, Cocoa 
Brovaz, Killa Priest, and Dra- 
matix, who, like Bounty, rhyme it 
like it is and how it could be better. 

"I don't work with a rapper just 
becau.se he's popular," says Bounty. "I 
work with a rapper who matches my 
image and can introduce me to my 
audience. Reggae represents hip-hop 
in Jamaica, and hip-hop represents 
reggae in the U.S. It's just different 
flows. The beats are similar, but neg- 
gae's tempo is a bit faster and the 
accents are different." The first sin- 
gle, "Deadly Zone," featuring Mobb 
Deep, released to radio Sept 15, drops 
right into WQHT (Hot 97) New York's 
MC flow like the missing link, with 
Bounty representing the internation- 
al ghetto through an aggressive mike 
attack that evokes Busta Rhymes but 
is located further down the reggae 
end of the DJ/rapper spectrum. 

"Some reggae artists try to flip 
the reggae shit on the rap beat, but 
you gotta hook to the flow," observes 
Bounty. Though reggae fans will un- 
doubtedly welcome "Millenium," 
Bounty plans to release "The Fifth 
Element," a straight reggae album, 
early next year. 

Except for Beenie Man's "Who 
Am I?" — produced by Jamaica's Jer- 
emy Harding, who applies hip-hop 
mbcology to dancehall tunes — ^Amer- 
ica's '90s hip-hop massive has resist- 
ed overtures by reggae DJs. Bounty, 
however, won his core hip-hip audi- 
ence with '96's "My Xperience." 
"Millenium's" 13 booming tracks, 
some written and produced in Ja- 
maica, others recorded in New York 
and helmed by Know body, Nashiem 
Myrick, Wyclef Jean, and Jerry 
Wonder, will expand that ba.se. 

"The thing to do is come with 
straight-ahead hardcore reggae, not 
pop or R&B reggae," advises Boun- 
ty. "That's why I'm not trying to jack 
hip-hop and sing like rappers. I just 
gel the real rappers to introduce me: 
'This is Bounty Killer from Jamaica 
and he does reggae and this is how 
he does his shit.' And from then, I 
think I can take it." 

Camille Evans, marketing direc- 
tor for Blunt/TVT, says the label 
views the promotion of Bounty as a 
merger between dancehall and hip- 
hop marketing. 

"Bounty is one of the few [reggae] 
acts who is well-respected and Iwed 
on the street and can go anywhere in 
the urban market," .ihe sa^vs. "We're 
also building on his statiLs as an inter- 
national reggae artist to take him to 
the next level — international urban 
artist He's very focu.sed and has ded- 
icated himself to being on the road 
and promoting the album for a year" 

The Next Millenium U.S. tour 
began Oct 7 and ends Dec. 20, after 
which Bounty goes to Europe. There, 
the album is Ucensed by edel, except 
in France, where it's licensed by Mu- 




sidisc. The Japanese distributor is 
JVC. 

The "Deadly Zone" video was al- 
ready in rotation at BET's "Rap 
City" and MTV when the set offi- 
cially launched Nov. 1 at a party at 
New York's Tunnel, hosted by Hot 
97's Funkmaster Flex. 

Lounge RAP: Many MCs— such 
as Mos Def and Talib Kweli of 
Black Star — can thank Lyricist 
Lounge, New York's strongest hip- 
hop showcase, for giving them a stage 
and linking others with labels. The 
weekly parties can also take some 
credit for providing a nonviolent hip- 
hop performance space and for sup- 
porting the music's recent swing i»ck 
to keeping it conscious while street- 
real. Ajound 1 a.m. Oct 22, the heady 
scent of hope was palpable at the 
(^ler, generated by a packed crowd 
of mike-rockers, their crews, and 
other assorted hip-hop heads, includ- 
ing reggae singer Jimmy Cliff's 18- 
year-old MC son Luqman Cliff. 

One h(q)eful named Overbite bust- 
ed some penis-obsessed rhymes, but 
the literate and skilled Mr. Trips 
and the Survival Soundz musician/ 
MC collective won the crowd with 
original thoughts and flows. (They 
appeared again — along with Nu- 
clear Nomads, Yejide, and 
Kreata — Oct. 31 at Avant Yard, a 
monthly music and art showcase at 
TriBeCa gallery Thoughtforms pro- 
moted by Survival Soundz.) 

"Each event is real special in 
itself" says Anthony Marshall, part- 
ner with Danny Castro in the 
Ijounge's promotion outfit. Collage 
Projects. Founded in 1991, the 
Lounge moved from a Lower East 
Side space to the now-defunct Village 
Gate to its present home at the Cool- 
er Among Callage's many projects in 
support of the Lounge and other 
clients is the Lyricist Ijounge tour, 
currently covering the U.S. through 
the end of the year. Playing venues 
like San Francisco's Maritime Hall 
and L.A.'s and Chicago's House of 
Blues clubs, it features up-and-com- 



ers on bills with Big Pun, Black 
Eyed Peas, De La Soul, or Slick 
Rick. 

Collage's Open Mic Records de- 
buted May 5 with a two-CD compila- 
tion, "Lyricist Lounge, Vol. 1," dis- 
tributed by Rawkus Records, "\blume 
two will drop early next year, and 
we're in negotiations right now for a 
new distribution deal," says Marshall. 
v/ho would not comment on why the 
label is looking for new distribution. 

"Collage is the umbrella organiza- 
tion for a model agency, a street pro- 
motion division, and a merchandise 
division. All of this is oriented toward 
urban-based creativity through mul- 
timedia," Marshall adds. "We plant 
seeds in hip-hop. We're also that gar- 
den and its caretakers, making sure 
the seeds flourish and grow." 



u 



PCOMING BOOM SHOTS: New 
York reggaedom — plus Shaggy, 
Bounty Killer, and Degree — ^turned 
out in full force for the Oct. 28 party, 
promoted at that city's Speed by reg- 
gae DJ Mad Lion — celebrating Mr. 
Vegas' debut vinyl release, "Heads 
High." The singjay sensation of the 
year applies a sweet melodic chant to 
hardcore riddim frameworks in a 
style reminiscent of the late, great 
Tenor Saw but slanted more to the 
ladies. Also featured in Hype Wil- 
liams' debut film, "Belly," Vegas has 
the charisma, chops, and smarts to 
follow Beenie Man into the main- 
stream U.S. market 

MeTH 2000: Common Sense, Jay- 
Z, Wu-Tang members Raekwon and 
Ghostface Killah, Angie Martinez, 

and other hip-hop luminaries came 
out to support Method Man at a lis- 
tening party for "Tical 2000: Judge- 
ment Day." The Nov 17 release is the 
long-awaited follow-up to his '94 plat- 
inum-certified, Grammy-winning 
"Tical." The crowd at New York's 
Sony Studios was treated to a view- 
ing of the title track/first single's 
futuristic, mega-budget video, plus 11 
of the set's 21 tracks — hot, sizzling 
paradigms of a "more beat, less 
padding" aesthetic parsed neatly 
between magnetic combinations, like 
"Big Dogs" with Redman, and the 
Methodical One rough riding solo. 

Elem Ownano can be reached at 51 
Macdougal St., State 180, New York, 
N.Y. 10012. Her fax is 212-53S-3862, 
mid her E-mail in EmmiannCn nnLcow. 
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♦ ★ * No. 1 * ★ * 






1 




1 


6 


JAY-Z A nOCATElAOEF JAM e6e902'Al£ffafiTaO« £1^16981 SxMtetfNal VOL 2 . HARD KNOCK LIFE 


1 


CD 








★ ★ * Hot Shot Debut* ★ * 




NEW^ 


1 


DRU HILL UNtvtRSin M4542<SlAHO(l098Ea'i7 9S) 


ENTER THE DRU 


2 


(3) 


NEW^ 


1 


FAITH EVANS bad BOT 73016VAfitSTA (10.»1 7 9S) 


KEEP THE FAITH 


3 


4 


2 


2 


10 


R^?f™ou?e"''"!:^:':J!«5* . ; 1,98 £a 17 :.6: ™E MISEDUCATION OF LAURYN HILL 


1 


S 


4 


3 


5 


OUTKAST • LAFACE 26053'/ARtSTA (10 9&lE.g6> 


AQUEMINI 


2 


1 


5 


4 


6 


KIRK FRANKUN GOSPO centre 901 7»>NTERSCOPE(10,9W17.981 


THE NU NATION PBOJEa 


4 


7 


6 


7 


7 


SOUNDTRACK • HF jam sssfifii'/MERCURY (11.96 imim 


RUSH HOUR 


2 


a 


9 


11 


24 


DMX A RUFF "vr.iR^n-l jam " '-V-Zn' i R- :10 98 i :i In 


IT S DARK AND HELL IS HOT 


I 










* * ♦ Greatest Gainer* * * 




13 


14 


11 


THE TEMPTATIONS m.t.v.'. iDH- n, 5f Ei ;6 5! 


PHOENIX RISING 


8 


10 




10 


12 


KELLY PRICE • F neck 574516'ISIAN0(10 98 FCil6 98) 


SOUL Of A WOMAN 


2 


11 


10 


5 


4 


BIZZY BONE MO IHUGS'RUIHLtSS lfe?a.1ttlATIVirr I109tl'17.98) 


HEAVEN'Z MOVIE 


2 


12 


12 


6 


4 


KURUPT ANTRA 5409^A4M 110 98 Ettl? 981 


KURUPnON! 


4 


13 


3 




2 


GAMBINO FAMILY NouMrF507]8*/fR)OR(Tv<io.9Wie.9Bl 


GHETTO ORGANIZED 


3 




19 


22 


5 


DEBORAH COX arista 19022 (10.98/16.961 ■ 


ONE WISH 


14 


19 


7 


9 


4 


MACK 10 HOO 8ANGIN' 53512*/T'RffiF«n (10 9&18.9ei 


THE RECIPE 


6 


16 


18 


19 


21 


BRJWDY A' ATLANTIC 83039VAG (]0.9»1898l 


NEVER S A-Y NEVER 


2 


17 


11 




^ 


AARON HALL MCA 1I778I109«16.9>I 


INSIDE OF YOU 


11 


11 


14 


13 


6 


KEITH SWEAT A ELEKTRA622raaaiio.m&aa 


Sna IN THE GAME 


2 


19 


17 


12 


6 


A TRIBE CALLED QUEST • JIVC4iarnil.9n7.9B 


THE LOVE MOVEMENT 


3 


20 


15 




2 


KENNY LATTIMORE CCLU>.18-A8S8Mfl0.98E(VlG981 


FROM THE SOUL OF MAN 


15 


n 


21 


15 


4 


rWISTA 8, THE SPEED KNOT MOBSTAZ 

CREATOR'S WAY AIWMIC ■ ;42';AG (10 96^16.98) 


M08STABILITY 


9 




NEW^ 


1 


\«imOUS , , ,, . J ^ jjj, , ^ OCF JAM SUmiVAl or the ILLEST UVl FBOM 125-II.Y.C. 


22 


23 


26 


28 


15 


GERALD LEVERT CASTWtST&226IJEEG (10.98/18 96) 


LOVE I CONSEQUENCES 


2 


(24) 


40 


31 


7 


SHAQUILLE O'NEAL T W.ISM. 540947/UM (10 98 CQ(16.98) 


RESPECT 


8 


2J 


20 


16 


4 


CYPRESS HILl • RUFFH0LISE83142'/C0lLIMBLA(10.9eEO16.98) 


CYPRESS HILL IV 


11 


2( 


32 


32 


16 


TRIN-I-TEE 5:7 8RITE 9009VNTERSC0PE(10.9Bn5.9e]H 


TRIN-I TEE 5(7 


20 


27 


24 


20 




• MEAN GREEN — M/UOR PLAYERS COMPILATION 


6 


21 


16 


8 


3 


HELTAH SKELTAH (lUCK dcwt. 535J3-FRtOHiT> no 9*16.96) 


MAGNUM FORCE 


g 




28 


21 


5 


MOS DEF i, TALIS KWELI ARE BUCK STAR 

1 '.h 


BLACK STAR 


13 


3t 


25 


23 


5 


BRAND NUBIAN arista 19024* no 9616 98: 


FOUNDATION 


12 




36 


35 


12 


LUTHER VANOROSS virgin 48069(11.96/17.98) 


1 KNOW 


9 


32 


30 


27 


14 


SNOOPDOGGA- J, n* GAME IS to BE SOLD, not to BE told 


1 


33 


23 


26 


7 


FLIPMODE SQUAD • aiPMOOBtlEKTRA 62238'/tE0 (10.9a'l6.9* 


THE IMPERIAL 


3 


34 


34 




2 


GHETTO MAFIA flW> artist 2061/FVjaT LOADED (10.98(15.981 ■ 


ON OA GRIND 


34 


(,3b; 


NEW^ 


1 


PRAS RUFFH0USE69516*«)LUIiBIA(10.96Ea(l6.9e) 


GHETTO SUPASTAR 


35 


38 


22 


17 


3 


BAoaOT"^*"^'^ . ».l7a«) BAB BOrS GREATEST HITS VOLUME 1 


17 


37 


27 


18 


4 


TELA RAP-A-^OF 4l55BaVIHGlN (I0.9&16.9e) 


NOW OR NEVER 


13 


31 


38 


36 


S 


GANGSTA BOO hypnotize minds 168aREtATmTY110.9»I6.96) 


ENQUIRING MINDS 


IS 


31 


39 


30 


56 


JANET A' VIR(^IN 44762(11.96/17.96] 


THE VELVET ROPE 


2 






1 


DIVINE PENDULUM .. '.■ REjANTi(C.9a'1698tBl 


FAIRY TALES 


40 


41 


35 


33 


20 


SOUNDTRACK A' 8lACKGR0UN[VATLANTIC8Jlia*/AG(10.9a/l7.96) 


OR. DOLinLt THE ALBUM 


4 


42 


33 


29 


10 


FAT JOE • MTSTHVATLANTIC 92804*/AG (10.98(16.98) 


DON CARTAGENA 


2 


(43) 


55 


37 


1 


GENERAL GRANT POLYBEAT 4605VVFRGJN do 9»16.98)M 


MR. ENERGIZER 


37 


44 


37 


34 


16 


» S KUW-raiuL*. „ t»1698l ^ - UfE IIIU;2 IK ORewi SOUWIRWI 




4S 


42 


40 


18 


NOREAGA • PENALTY 3077'/TOMM¥BOT(1I 98/16.98) 


N.O.R.E. 




4« 


44 


39 


25 


XSCAPE • so so DEF 66042mUMeiA (10.98 E(V[6.9d) 


TRACES OF MY LIPSTICK 


6 


47 


29 


25 


4 


PRIME SUSPECTS NO LIMIT 50728-/RRIOR(Tr (1098/16.98) GUILTY TIL PROVEN INNOCENT 


14 



(«) 


NEW^ 


1 


KOOLG RAP ILLSIREET/D0WNL0W6aai/K.TELI109SI4.98l 


ROOTS OF EVIL 


48 


49 


43 


42 


28 


MYAA UNIVERSFIY 90166'/INTEfiSCCPE (10.96/16.961 


MVA 


13 


50 


49 


41 


59 


JON B. A rABYlJM'55OMUSIC678O^PIC(10.98E(V16.98J 


COOL RELAX 


5 


SI 


45 


43 


37 


JAGGED EDGE so so DEF 6818L«]LUMB1A (10 98 E<Y16 96) ■ 


A JAGGED ERA 


19 


52 


47 


44 


23 


MASTER PA' NO UMIT63538*/F1»I0RITY (12.96/19.98) 


MP DA LAST DON 


1 


53 


41 


38 


16 


MONICA A ARISTA 19011' (10.9&16.961 


THE BOY IS MINE 


2 


54 


46 


46 


38 


SILKK THE SHOCKER A NO UMIT 507I6MW1RITY (10.g&ie-96 


CHARGE IT 2 DA GAME 


1 


55 


31 


24 


3 


SOUNDTRACK IMM0f(TAL69587')EPIC(ll 96E(V17.96) 


SLAM — THE SOUNDTRACK 


24 


5( 


51 


47 


10 


MONIFAH UPTOWN 53155-,'UN.-yTRSAL do 9^16.981 


MCHOGANV 


42 


57 


50 


45 


5 


WILL DOWNING k GERALD ALBRIGHT 

VERVE FORECAST ■.:./Y.liViRvi .j: ^ti La ;^ 48. Bl 


PLEASURES OF THE NIGHT 


36 


51 


53 


49 


18 


MAXWELL • COLUMBIA m» 110.96 CV18.96I 


EMBRYA 


2 


(59) 


60 


54 


6 


TRICK DADDY SUP-N-SUDE2802/WARL0CKI109frl6.96]B 


WWW.THUG.COM 


54 


SO 


54 


60 


5 


TYRESE RCA 66901* (9 9&13 98) ■ 


TYRESE 


S3 


61 


58 


51 


58 


BRIAN MCKNIGHT A' motctivn S362I5 (10.96 Eai6.96l 


ANYTIME 


1 


(62^ 


NEW^ 


1 


BIG DADDY KANE the labeubiackheart 37]80ryuEIlCU6Y (10.9 


6 (1116^96) VETERANZDAY 


62 


S3 


52 


55 


29 


TAMIA QWEST 46213WARNER BROS. 110.96(16.98) 


TAMIA 


18 


B4 


57 


48 


7 


MAGIC TRUrTJO LIMIT 5001 7*,1>RI0Rin 110 9ftl6.98) 


SKY'S THE LIMIT 


3 


SS 


56 


SO 


57 


NEXT A ARISTA 18973 ( 10 9* 1 5.98) ■ 


RATED NEXT 


13 


® 


76 


71 


•15 


MAC NOUM(T5O727*,mi0RITY(10.9ftl6.9ai 


SHELL SHOCKED 


4 




72 


77 


49 


WILL SMITH A* COLUMBIA 6B6S3* 1 <;: F 0 : * 981 


BIG WILLIE STYLE 


9 


(a) 


92 




2 


* * * Pacesetter * 

DA KAPERZ FULLY LOAt:ED8O10(10 9a'i5 98) 


* * 

DA KAPERZ 


68 


69 


61 


59 


50 


CHICO DEBARGE • KEDAR 53088*^NIVERSAL(109&I6.98) 


LONG TIME NO SEE 


14 


(T^ 


75 


62 


5 


BAD AZZ PRIORITY 50741* no 98'16 98)0 


WORD ON THA STREET 


32 


71 


65 


52 


12 


SOUNDTRACK • aYTE TymE 1 5B06MDV (10 9m7.98l HOW STELLA GOT HER GROOVE BACK 


3 


72 


59 


91 


3 


LlfjC>E23?* * n lil^l HALL OF FAME VOLUME 3 


59 


73 


66 


65 


28 


BIG PUNISHERA LOOD675I2*/RCA 110.96(16.981 


CAPITAL PUNISHMENT 


1 


74 


69 


57 


12 


E-40 • SKK WID* IT 41645/JlVt (19.96(24 981 


THE ELEMENT OF SURPRISE 


4 


75 


71 


74 


5 


CHAKA KHAN NPG928I (14 98 CO) 


COME 2 MY HOUSE 


64 


7( 


70 


66 


6 


BKi TYMERS cash money 5317aajHIVERSAL(10.9e/16.96)H 


HOW YOU LUV THAT? VOL. 2 


17 


77 


64 


56 


6 


SOLO PERSPECTIVE 54904CVAAM (10.98 E(^16.98) 


4 BRUTHAS I A BASS 


25 


(78) 


84 


84 


12 


LINK REUTIVITY 1645 (10.96/15 981 ■ 


SEX DOWN 


46 


79 


62 


58 


14 


MARY J. BLIGE • MCA 1 1648 (I0.9ai7-9ei 


THE TOUR 


7 


n 


63 


63 


9 


BIG ED NO L[M(T 50729*iWllDRITY (10 98.T6 98) 


THE ASSASSIN 


3 


11 


68 


64 


6 


RAS KASS PATCHWERX50739*/PRIORnYd0 9ai6.98)B 


RASASSINATION 


11 


12 


6? 


53 


9 


CANIBUS • UNIVERSAL 53136* (10.96(16.98) ■ 


CANIBUS 


2 


Wi 


87 


90 


22 


THE2 LIVE CREW ULJ0£231*(1096/159e) 


THE REAL ONE 


59 


14 


78 


73 


52 


MYSTIKAL A en S0T(K0 UMIT4162(VIIV£ ll0.9ai6.96)B 


UNPREDiaABlE 


1 


15 


77 


67 


6 


REGINA BELLE MCA Il77;(l0.9ai6 96) 


BEUEVE IN ME 


42 


(MjJ 


NEW^ 


1 


9S DEGREES MOTOwn 530956 do 96 Ec^fie 98) 


98 DEGREES AND RISING 


86 


®~ 


91 


87 


10 


JAYO FELONY DEF jam 558762*.'MERCURY 110-98 E(V16.98) 


WHATCHA GONNA 00 


8 


n 


73 


72 


10 


NICOLE THE GOlO MWDYEASTWEST 6220^EG (10 9&16 961 


MAKE IT HOT 


19 


(9 


79 


80 


62 


MASTER PA'NOUMn50659*jPmORirY(10.9&16 9Sl 


GHETTO 0 


1 


90 


48 


70 


8 


SKULL DUGGERY NO liM(T(Penalty 3Qe2/T0MMY boy (109&16.98) B9 THESE WICKED STREETS 


4 


91 


81 


76 


72 


K-CI & JOJOA-' MCA 11613* (10 9&16 981 


LOVE ALWAYS 


2 


("92") 


NEW^ 


J 


TAKE 6 REPRISE 46795(WARNER BROS. (109ai6 98) 


SOCOCH. 


92 


dD 


93 


94 


103 


SJt'J^-w" raV.lNFIRSCCF.t (10.96(1698) KH-LUMINATh THE 7 DAY THEORY 


' 


Cm) 


94 


82 


53 


JAY-Z • ROC^AFOUVDCF JAM S36392*)MERa)RT (10.98 EQ>16.9e) 


IN MY LIFETIME, VOL 1 


2 


95 


98 


78 


32 


PUBLIC ANNOUNCEMENT AIM 540882 110 98 Eai8 981 


ALLW0RK,NOPtAY 


14 


96 


83 


61 


4 


S?"'?E"f,?SlB,. (10.98 Ea.16.98) °" ^ '^'^'"^ '"""""^ 


58 


97 


SO 


79 


6 


GHETTO TWIINZ RAPA-L0T 4625WRGmil0.9a(16.98)B 


NO PAIN NO GAIN 


35 


99 


85 


93 


18 


KANE & ABEL NO limit 50720*/PRK)RnY (ia9En6.96l 


AM 1 MY BROTHERS KEEPER 


1 


(99) 


•E-BITRY 


17 


GEORGE BENSON GRP 9906 (109V16.96I 


STANDING TOGETHER 


47 


100 


99 


86 


59 


USHER A* LAFACE 2604^ARISTAI10-9&1 6.96) 


MY WAY 


1 



OAlbumswilti the greatest sales gains this week. •Recordiriglrichistry Assn. Of America (RIM) certilication lor sNpmem of ^ units. A RIAA certification lor shipment of I millton units, with multlplatinum titles indicated by a numeral following the symbol. For boiied sets, and 

double albums with a running time thai exceeds two hours, ttie RiAA multiplies shipments by the number ol discs tno/oi tapes. 'Asiensk indicates LP is available. Most tape prKes. and CD pnces tor BUQ and WEA labels, are sugjiested lists. Tape prices marked EQ. and all other CD pnces. arc 
equivalent prices, which are projected from wtioiesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums rBmoved from Heatseekers this week- fl irtdicates past or present Heatseeker title. C1998. 
BilltxtarcVBPI Communications, and SoundScan, Inc. 
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T OU MIGHT WIN SOME BUT . . . : Some things seem like a given. 
You would figure that if a song holds the No. 1 position at the R&B 
radio format for nine weeks, with more than 50 million audience 
impressions, it would be a logical No. 1 on Hot R&B Singles when it 
hits retail. In fact, I even predicted in this column that Lauryn Hill's 
"Doo Wop (That Thing)" (Ruffhouse/Columbia) — the song I'm refer- 
ring to — would be a No. 1 record. However, since the song hit stores 
weeks after its airplay peak and actually lost 3 million listeners this 
issue, the perfect picture changed. At the same time, the current No. 
1, Deborah Cox's "Nobody's Supposed To Be Here" (Arista), gains 
another 6 million listeners and goes up another 13% at R&B core 
stores, where it ranks No. 1 in sales. Cox's album "One WLsh" reaps 
another week of benefits, moving 19-14 on Top R&B Albums with a 
19% sales increase. Cox's audience is now up to 37.6 million listeners, 
while Hill's slips to 44.8 miUion. 

"Doo Wop," the B-side of which is her previous radio track "Lost 
Ones," moves 4-2 on Hot R&B Singles after debuting a week early due 
to street-date violations. It soars 62-3 on Hot R&B Singles Sales in 
its first complete week at retail. The song still maintains its No. 1 slot 
on Hot R&B Airplay and debuts this issue atop the Hot 100. 

Gets better with time: THc TempUtions' latest set, "Phoe- 
nix Rising" (Motown), is having the greatest success the group has 
seen in more than 10 years, as it moves 13-9 on Top R&B Albums. 
Before now, the act's highest chart ranking — No. 4 — was for "To Be 
Cx)ntinued," back in 1986. "Phoenix Rising" sees a 22% increase, earn- 
ing Greatest Gainer status. The main factor is the success of the first 
radio track, "Stay," which spends its 1 1th week at the top of sister 
publication R&B Airplay Monitor's adult R&B chart. The song also 
earns two mqjor distinctions: first, as the year's longest-running No. 
1 song on that list and, second, as the group's longest stay at No. 1 in 
its 38-year history. 

The set's success can only be enhanced by the fanfare surrounding 
the recent TV miniseries on the group, and the true impact of that 
will be seen here next issue. 

Still GOING: As Usher's former No. 1 single "My Way" (LaFace/ 
Arista) moves from Hot R&B Singles to recurrent status, alongside 
another former No. 1, "Nice & Slow," one title still remains that was 
charting before either record. "You Make Me Wanna . . . ," the first 
single from Usher's "My Way" album, hit Hot R&B Singles 65 weeks 
ago, back in the August 1997 issue, and moves 49-45 this issue. With 
that length of time, "Wanna" easily wins the award for longest chart 
run by a single in the SoundScan and Broadcast Data Systems era, 
which has governed Hot R&B Singles .since 1991. Prior to Usher, the 
longest chart run belonged to Dru Hill's "In My Bed," which logged 
63 weeks from January 1997 to March 1998. Songs move to recurrent 
on Hot R&B Singles if they chart for more than 20 weeks and fall 
below No. 50. 
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Bubbling Under lists tfie top 25 singles under No. 100 
which haw nd ye! charted. 
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FOXY BROWN UNWRAPS CHINA DOLL 

(Continued from page 25) 



Brooklyn, that's what I rap about I'm 
the voice of urban youth in America. 
I rap about relationships and every- 
day life." 

JUST ENTERTAINMENT 

The rapper sAys one of the biggest 
misconceptions about her music is 
that it Is only about sex. "Bsople don't 
need to take things so seriously. They 
need to look at it as just entertain- 
ment rather than take me word for 
word . . . like, 'Did you hear what she 
said?' They aren't saying anything 
when Marilyn Manson urinates on 
the crowd [at a concert]." 

Brown says that the key to her 
longevity lies in branching out into 
different areas of the music industry. 
"I want to own things," she says. "Fm 
starting a new label, called 111 Na Na. 
1 would be the youngest female CEO. 
I am what makes my career. Only I 
can mess it up. I'm in charge of how 
far my career goes." 

The label deal is still being worked 
out, says Brown, so no other details 
were available at press time. 

Greenwald says Def Jam's mar- 
keting campaign for "China Doll" 
will have several phases, starting 
with the Def Jam street team that 
will hand out fliers, poster boards, 
and 12-inch singles in early Novem- 
ber. The first 12-inch single, 
"B.W.A.," went to radio, mix-show 
jocks, record pools, and club DJs Oct 
30. 

The B-side to "B.W-A." is "Paper 
Chase," a duet with Jay-Z. "My 
Life," a second single, is planned for 
early January. 

ScHiya Askew, urban music buyer at 
Cantm, Ohio-based Camekjt Music, s^ 
that although she hasn't heard the set 
yet "China Doll" will be a strong B- 
release. "I wish it was coming out in Jan- 
uary because of the release schedule that 
is [already] in place for November and 
December. 1 think that it will do well, but 
I think it win do better at the beginning 
of the year." 

Askew adds, "1 know that my East 
Coast stores will How out of that prod- 
uct because of her fan base there. Of 
course, if she has seme of the peofJe that 
were featured on her previous album, 
Jay-Z cr Nas, thafs only ginng to help her 
pofisihiy get to the next level with more of 
a omscwer appeal" 

According to Hythem Bouchuiguir, 
director of international for Def Jam, 
the label Ls planning an international 
promotional tour in 1999. "We broke 
her in Europe last year. She was a 
huge success there," says Bouchui- 
guir. "It was well-received, and there 
is much anticipation for the new 
album in Japan, Australia, and the 
UK." 

According to the label, "111 Na Na" 
has sold 250,000 units outside the 
U.S. 

Greenwald says the label has no 
firm plans yet for a concert tour but 
adds that a U.S. promotional tour is 
planned for the new year. In addition, 
she says, Def Jam COO Lyor Cohen 
is planning a big rap tour sometime 
next year that will feature all of the 
label's acts. Details are pending on 
that tour. 

Consumer advertising for the 



album began in October with ads in 
The Source. Other publications will 
include Vibe, Hype Hair, Blaze, XXL, 
Trace, and Right On! The campaign 
will continue into January. 

Outdoor advertLsing will include 
billboards in New York and Los 
Angeles. "Def Jam just bought giant 
billboards in Brooklyn and Harlem. 
She'll be part of a four-artist cam- 
paign" that will also include Jay-Z, 
Method Man, and Redman, says 
Greenwald. 

Radio advertising, she says, will 
include a 10-day run of 60-second 
spots in Brown's top 20 markets in 
mid-November. In addition, 30-sec- 
ond commercial spots will run two 
weeks before the album's release on 
MTy BET, and the Box. 

Greenwald .says Brown will appear 
in a special MTV round-table, a two- 
hour "Ultrasound," called "Women 
In Hip-Hop," that will air Dec. 13, 
two days before "China Doll" is 
released. The rapper will also appear 
on a BET "Rap City" segment, also 
in December. The label is planning 
for her to appear on "MTV Jams," 
"Russell Simmons' One World Music 
Beat," "Motown Live," "The Chris 
Rock Show," and "The Roseanne 
Show." 

Internet expasure will include the 
Def Jam World Wide Web site, which 
has a full page dedicated to the rap- 



per. "It has photos and will hare the 
video, when we get it on there," says 
Greenwald, who adds that the label 
LS planning to develop a Brown site to 
launch next year. 

The label is also planning for 
Brown to be on "88HIPHORcom," an 
online hip-hop -show, during the week 
of the album's release. 

Brown is managed by Steve 
Stoute. Brown's music is published 
through Pork Music/ASCAE 




It's Nu Nation Time. Kirk Franklin 
made an appearance at George's 
Music Room in Chicago in support of 
his new album. "The Nu Nation Pro- 
ject," which debuted at No. 7 on The 
Billboard 200. 
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The Definitive Source for Industry Information 

INTERNATIONAL BUYER'S GUIDE: Jam-packed with critical 
personnel and other information about every major record company, 
video company, music publisher, and seller of products and services for 
the entertainment Industry. A powerful tool. $139 
INTERNATIONAL TALENT & TOURING DIRECTORY: 
The leading source for those who promote or rrunage talent. Lists U.S. 
and Ind. talent, booking agencies, facilities, services and products. $ 1 09 

RECORD RETAILING DIRECTORY: The essential tool for 
those who service or sell products to the retail music community. 
Detailed information on thousands of Independent and chainstore 
operations across the USA. $ 1 65 

INTERNATIONAL TAPE/DISC DIRECTORY: The exclusive 
source for information in the manufacturing area of the music and video 
business. Lists over 4000 professional services and suppliers. $65 

THE RADIO POWER BOOK: The ultimate guide to radio and 
record promotion. Detailed information about every major radio station, 
record label, and radio syndicator. Includes Arbltron information of top 
100 markets. $95 

INTERNATIONAL LATIN MUSIC BUYER'S GUIDE: 

The most accurate reference source available on the Latin music 
marketplace. Business-to-business contacts In 1 9 countries. $75 

To order: call 800-344-71 19 (International 732-363-4156), 
fax 732-363-0338, or mail this ad and payment to: 
BB Directories, PO Box 20 1 6, Lakewood, NJ 0870 1 . 

Add $6 per dirBrtory for shipping {$14 for international orders). 
Add sales tax in NY, N], CA.TN. MA, lU PA & DC. 
Orders payat)le in U.S. funds only. All sales are final. 

www.billboard.coin SDZZJOia 
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PUYLISTS, AND RETAIL SINGLE SALES COL- 
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LOVE ME ♦112 FEATURING MASE 

LR;r^WtTf . frii^'aiit; f. r«E;M>EtT"QP«?*ERMSCAWHKf,U BETKA.; W»i[H()Si iC' 0: BAD EC' " ^liitBiS'i 


jl 


14 


13 


8 


19 


FRIEND OF MINE • « KELLY PRICE 

.:. r . - . L : .'JRD(H,; AAIKEB a OENTSEALS.CROm: (O IDl (Tl IVI m T-NECK 57233ilSL«ND 


1 


15 


12 




2 


HARD KNOCK LIFE (GHETTO ANTHEM) * JAY-Z 

- -iR RAPrtH M JAMES C STR0U5E.M (XARNINI |Ti ROC A FELLA'KF JAM 56«A93',WERCURV 


12 


16 


14 


10 


7 


WESTSIDE • ♦TO 

wv , ' ■ v(-.' iFioj;'jHJjs>i*iE,s'»E^fi fiSiWofijucOPH.AAWK iCRD- " c.x'ww. .'M;: 1^1 


10 


17 


21 


17 


10 


SUPERTHUG (WHAT WHAT) ♦ NOREAGA 

. ■ iVi_UAI(IS,CHUGO,DHARRy,C,STElNI iC) (Ol (Tl PENALTY 0237;TOMr,1r BDY 


15 


18 


16 


12 


12 


THINKIN' BOUT IT • ♦ GERALD LEVERT 

Rji JI[ IDA. [AWRY L 6R0WDER A ROBERSONG LEVERT) (C)(DI(T) ()() £AST\VEST 64D9TtEG 


2 


19 


15 


16 


16 


MOVIN' ON ♦ MYA FEATURING SILKK THE SHOCKER 

J - -^RR-yjN .D PEARSON, M ANDREWS,?^ HARRISON; (I| UNIVERSITY (JM32'RNTERSC0PE 


4 


20 


i; 


13 


19 


SO INTO YOU * TAMIA 

-|M f. RCiR r KFlLfy B ROBINSON, I MAS,L fi Rl' t R LAPREAOi 'X.I iRl (V)(JWfST DIW.WARNER BROS 


7 


21 


19 


14 


15 


TOUCH IT ♦ MONIFAH 

J KN^HI 1) KNYSHI S(J?L)(YFACE.r SlAHL,J,GULDelRG) (CI ID) II) UPTOWN 5()207,aJNIVE(?SAL 


9 


22 


23 


19 


12 
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PUSHIN' WEIGHT ♦ ICE CUBE FEATURING MR. SHORT KHOP 
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DON'T LET IT GO TO YOUR HEAD ♦ BRAND NUBIAN 
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MONEY'S JUST A TOUCH AWAY ♦ MACK 10 FEATURING GERALD LEVERT 
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SOMEBODY TO LOVE ♦ LEVI LITTLE 
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YOU MAKE ME WANNA... ▲ ♦ USHER 
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Humperdinck Takes To The Dancefloor On 'Dance Album' 



1 HATTA GUY: Ya may want to sit 
down before continuing on to the next 
sentence. Legendary pop crooner 
Engelbert Humperdinck has 
recorded a dance album, and — sur- 
prise, surprise — it's brilliantly cool. 
Smartly titled "The Dance Album," 
it deftly bridges the gap between yes- 
terday and today. 

Released Oct 27 on 
Los Angeles-based 
Interhit Records, the 
set combines five new 
originals with such 
Humperdinck clas- 
sics as "Quando, 
HUMPERDINCK Quando, Quando," 
"The Last Waltz," 
"After The Lovin'," "Spanish Eyes," 
and "Release Me." 

Produced by Chris Cox and Barry 
Harris (collectively known as pro- 
duction/remix outfit Thunderpuss 
2000), "The Dance Album" finds 
Humperdinck flawlessly making the 
transition from "King of Romance" to 
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by Larry Flick 

"King of Rhythm." In the process, he 
has created one of the most fun 
dance/pop albums of the decade. 

"The vreirdest part was putting my 
signature songs into new contexts," 
says Humperdinck, smiling. "At first 
the new arrangements were very 
strange to my ears, but after a cou- 
ple of hours of being in the studio with 
Chris and Barry, I realized what 
needed to be done — and thaf s when 
the fun began." 

Interestingly enough, it was at the 
request of the singer that the album 
not be strictly a "greatest hits re- 
mixed" package, as was originally 
planned. 

"That's right" says Cox. "Engel- 



bert stressed the importance of also 
including new material on the album. 
So we presented him with several 
demos, and he chose the ones he 
Uked." 

Humperdinck points toward such 
new songs as "This Night" "When 
Love Finds Your Heart" and "Mano 
A Mano" as instantly cUcking with 
him. "It's really amazing," he enthus- 
es. "Because while they put me in a 
new Ught they also sound like they 
belong in my repertoire." And that 
should please both longtime admirers 
and new fans. 

"I're already added a few of the new 
songs to my show," he notes. "And 
while my loyal fans are eiypying them, 
it would be great if this album also 
opens me up to a whole new audience." 

What Humperdinck may not real- 
ize is that he already is a cult figure 
with the MTV generation, which has 
embraced his cheeky song "Fly High 
Lesbian Seagull" from the "Beavis & 
Butt-head Do America" soundtrack 



Knder & Dorfmeister Get Down On 'Sessinns' 



BY ANDY SHIH 

NEW YORK— For last month's 
European Union meeting in Vienna, 
the Austrian guw?mmcnt elected the 
famed Dl/production/remix team of 
Kruder & Dorfmeister as one of the 
nation's official music ambassadors. 

As unconventional as this choice 
may initially seem, a listen to the 
duo's new two-CD .set "The Kruder 
& Dorfmeister Sessions," easily 
makes clear the wisdom of this 
selection by the city of waltz. 

Released on Studio K7 Records in 
the U.S. and Germany, the album is 
essentially a collection of i-ecent re- 
mi.xes by the duo sprinkled with a 
few new originals. 

While some selections may bv 
familiar to devotees of electronii 
dance music, there is also a wealth 
of previously unreleased mixes, 
including sublime versions of 
"Jazzmaster" by Alex Reece and 
"Heroes" by Roni Size. 

Similarly interesting interpreta- 
tions of well-known .songs by the 
likes of DeixHihe Mode, Lamb, David 
Holmes, Bomb The hasa, and Bone 
Thugs-N-Harmony complete the 
package. 

"We want to show people what we 
did tlie past few .vears," .states Rich- 
ard Dorfmei.ster via phone from Vi- 
enna. "Wc wanted to be the one to 
bring all the remixes together, to 
present them in the way we wanted." 

Noted for their bottom-heavy, 
downtempo grooves and intricate, 
lyrical sonic embellishments, which 
were showcased on their indepen- 
dently released debut, the underrat- 
ed "G-Stoned" EE Kruder & Dorf- 
meister mine a musical vein that 
verges on heresy in Uic techno/house 
soundscape of Germany and Austria. 

Although they cite jazz and hip- 



hop as influences, in practice their 
production draws ideas and timljer 
from genres as diverse as bossa nova 
and experimental electnmics. 

"We are really happy that we 
don't fit completely in any category," 
adds Dorfmeister, "because we love 
dub beat as much as spaced-out 
sounds, Latin, even the minimal 
techno-house sounds from (German 
label] Basic Channel." 

Indeed, the Kruder & Dorfmeis- 
ter sound owes less to genre allu- 
sions than to its creators' cos- 
mopolitan taste and perfectionist 
temperament. It's been reported 
that the duo often takes weeks to 




KRUDER S DORFMEISTER 

deconstnict a song and then reani- 
mate the pieces with its character- 
istic deep, mellow vibe. 

"Wfe see a remix tlie same as a new 
track," Dorfmeister stresses. "And 
we put as much time and energy into 
them as we do witli our own music." 

As much as Kruder & Dorfmeis- 
ter's lush, casual cool is currently in 
demand on the remix circuit, they 
hai'bor no illusions about their sta- 
tus as "underground" artists, albeit 
with "above ground" admirers — 
from Madonna, for whom they have 
remixed the forthcoming single 
"Nothing lieally Matters," to Elvis 
Costello and U2, whose remix offers 
were declined due to the duo's 
refiisal to be ju.st another remix pro- 



duction line. 

Yet their mix CD compilation for 
Studio K7's respected "DJ Kicks" 
series has sold idmost 100,000 units 
worldwide and, according to Sound- 
Scan, 6,000 in the U.S. — an impres- 
sive figure by any measure in the 
saturated dance music compilation 
market 

According to Michael Yim, U.S. 
publicist for Studio K7, "The Krud- 
er & Dorfmeister Sessions" will be 
relea.sed in Europe and the U.S. on 
Tuesday (10) and Dec. 8, respective- 
ly- 

Says Yim, "The European pre- 
.sales for 'Sessions' reached ()5,000 
imits. We expect a proportional suc- 
cess for its relea.se hei-e. 

"We usually do alxwt 10% to 20% 
of the European figure here," he 
continues. "We are hoping for alwut 
20,000 to 30,000 units on this re- 
lease." 

Yim indicates the label plans to 
focus its promotional effort on the 
college market si)ecifically via radio 
stations reporting to GM.I, of which 
100 station.s will receive extra pro- 
motional attention. The radio mar- 
keting will be supported by press 
actiWties in selected publications. 

"We are targeting the educated 
crowd." says Yim. "Our audience fol- 
lows tlie press and ai-e generally up 
on the scene." 

Unfortunately, these discerning 
faas will have to wait until early next 
year before the duo tours the U.S. in 
support of the new release. In the 
meantime, they can eiyoy some of 
the musical magic conjured by 
Kruder & Dorfmeister by listening 
to the continuously mixed double 
album, in which beats and rhythms 
glide with the stateliness and grace 
of an old Viennese waltz. 



and his duet with Sntash mouth on 
the FX cable network's "Penn & 
Teller's Sin City." 

Now, consider "The Dance Al- 
bum's" first single, "Release Me." 
With remixes by Thunderpuss 2000, 
Paul Grace, and Joey Moskowitz, it 
was serviced to club DJs the week of 
Oct. 19 and — this should please 
Humperdinck — has already recereed 
props galore on dancefloors in New 
York, Miami, and Los Angeles. It will 
be in stores Tuesday (10). 

A video lensed by Delaney Bish- 
op was recently completed for '"This 
Night." It uses the singer's "Pink 
Palace," which once belonged to 
actress Jayne Mansfield, as its back- 
drop. 

In his 30 years of making music, 
Humperdinck has sold more than 
130 million albums worldwide, 
according to the artist. And he con- 
tinues to perform at more than 200 
shows annually. 

On Nov. 16, he embarks on a two- 
month tour of Germany, Austria, and 
Switzerland. "The Dance Album" will 
be released on Arcade Records 
throughout most European territo- 
ries (excluding the U.K and Italy). 

"What I really want to do is per- 
form in the clubs," says Humper- 
dinck. "I want to feel the energy of 
the kids and see how they react [to 
my music]. We just have to fit some 
club dates into my current tour 
schedule." We can hardly wait 

Paradise pound: Twenty years 
ago— Nov. 27, 1978, to be exact— 
Taana Gardner received a phone call 
that would forever change her Ufe. 
"It's a day I'll never forget" she says, 
smiling. "Mel [Cheren, president of 
West End Records and a partner in 
New York's legendary club Paradise 
Garage] and Kenny [Nix, produc- 
er/songwriter] invited me to their 
studio. They had a song they wanted 
me to record. I thought why not'?" 
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2. MUSCLES CLUB 69 FEAT. 
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t>ssed on clut) play or sales reportea ttits week. 



Within a few takes, Gardner had 
completed the vocals for "Work That 
Body," a single that would quickly 
become one of West End's biggest 
seDers. That is, until the label released 

^^^^ Gardner's "Heart- 
J^l^^ beat" in 1981. 
^^r^^H Selling more than 
■iv,' 800,000 copies, 

H "Heartbeat" has 

-^j^B become one of the 
H|Bm^| most-sampled songs 
^^^^^^H in dance music histo- 

OAHDNEH ry. Most recently, its 
chugging bassline 
formed the hip-grinding foundation 
for Ini Kamoze's platinum-certified 
single "Here Comes The Hotstepper." 

"When we were in the studio re- 
cording the song, we all knew it was 
something special, but we had no idea 
just how special. It was played around 
the world," says Gardner. And still, 
when I perform it people always tell 
me how much it means to them and 
how it has affected their life. It real- 
ly captured a moment and continues 
to do so." 

Tbday, Gardner is hoping for a sim- 
ilar fate for "I'm Comin'," her new 
single on the recently resurrected 
West End. 

"It's one of those songs that every- 
one can relate to," says Gardner of 
"I'm Comin'," which will be released 
Tuesday (10). This issue also fmds the 
Ray Reid-penned/Nix-produced/ 
Nicky Siano-mixed slice of diva 
house entering Hot Dance Breakouts 
at No. 1. 

For "I'm Comin'," Gardner has 
eschewed her signature fehne purr 
for a soulful wail. "I'm not a teenager 
anymore," she says with a giggle. 
"My voice is stronger now, more 
mature. But I do feel that people [who 
know my past hits] will recognize my 
voice as something familiar — like an 
old friend." 

Working GIRLS; Songstress 
Regina Belle is not known for re- 
cording songs with the fiery attitude 
of a dancefloor diva, but with "I've 
Had Enough" she's created one of the 
most powerful tales 
of self-empowerment 
since M People's 
"Moving On Up." 

One of many high- 
lights on her sorely 
overlooked MCA 
album "Believe In 
Me," "I've Had BfiiF 
Enough" — ori^nally 
produced by Nick Martinelli pro- 
t^g6 Greg Charley — now features 
some fab Philly-inspired post-pro- 
duction work by Hex Hector. 

In a short span of time. Hector has 
become the beatmeister of choice to 
hire when a complete restructuring is 
needed. In other words. Hector knows 
how to creatively change a downtem- 
po jam into a mighty club anthem. 

Just consider what the man has 
done for Deborah Cox's visibility on 
worldwide dancefloors: Songs like 
(Continued cm next page) 
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* * * No. 1 * * * 

THEFUTUREOf THEFUTUREISTAYGQUHABSMliSW iMtfeswi. OEEP EWH WITH EVERYTHING BUT THE GIRL 




4 


7 


7 


LOVE HIM ATLANTIC PROMO DONNA LEWIS 


{ 


3) 


7 


10 


7 


CHANGES CUniNG 437 SO PURE! FEATURING SHELEFN THOMAS 


4 


1 


2 


8 


THE FREAKS COME OUT TOMMY BOY SILVER LABEL 327/TOMMY BOY ♦ CEVIN FISHER S BIG FREAK 


5 


6 


6 


9 


TONIGHT - TM DREAMING 4 PLAY 1014 FIFTY FIFTY 


t 


3 


1 


10 


CANT GET HIGH WITHOUT U SUBLIMINAL M7/STRICTLY RHYTHM JOEY NEGRO FEAT TAKA BOOM 


7 


S 


4 


9 


RAIN GROOVILICIOUS CttZTSTRICTLY RHYTHM BRAINBUG 


( 


1 


8 


3 


9 


NOBODY'S SUPPOSED TO BE HERE ARISTA 13551 ♦ DEBORAH COX 


9) 


12 


19 


5 


CUBIK:98 ZTT PROMQUNIVERSAL 808 STATE 


; 


a 


16 


22 


6 


THE FIRST NIGHT ARISTA PROMO ♦ MONICA 




15 


18 


6 


1 WANT YOUR LOVE NARCOTIC 014STRICIIY RHYTHM ROGER SANCHEZ PRESENTS TWILIGHT 


12 


9 


14 


8 


JET SET JELLYBEAN 2539 DAT OVEN 




13) 


20 


26 


5 


YOU BETTER MCA 55512 MOUNT RUSHMORE 




a) 


18 


21 


7 


FEEL IT NERVOUS 20322 TIKO PRESENTS THE GROOVE FEAT DAWN TALLMAN 




15) 


26 


28 


5 


FIND ANOTHER WOMAN GROOVILICIOOS 05a^IRICTLY RHYTHM REINA 


U 


22 


23 


7 


SUPERSTAR LOGIC 3000 b40641KIC ♦ NOVY VS. ENIAC 


17 


14 


8 


14 


MUSIC SOUNDS BETTER WTTH YOU ROHU J8561/VIRGIN ♦ STARDUST 


11 


10 


9 


11 


GREATER RADIO UNIVERSE PROUaUNIVERSAL DUKE 


U 


17 


15 


9 


MUSIC IS THE ANSWER lOANCIN' t PRANCIN'I TWISTLO 55443.'MU DANNY TENAGLIA * CELEOA 


20 


19 


11 


11 


LET'S GO ALL THE WAY COLUMBIA 78958 ♦ REACT 


21 


11 


1? 


10 


MOVIN' ON UNIVERSITY PROMOINTERSCOPE ♦ MVA FEATURING SILKK THE SHOCKER 


22 


25 


25 


7 


PORNSTAR SNAPI mtiwsa BIG MUFF 




23 


23 


24 


7 


THE DOOR SEP 9626 ORCUIT BOY 


^ 


29 


33 


4 


GIVE AWAY MY FEAR EIGHTBAU 129 AETHER 




25) 


30 


38 


3 


TO THE RHYTHM PAGODA iiXimm. PEPSTAR 


_ 


ii) 


32 


42 


3 


STRONG IN LOVE EDEL AMERICA 3990 • CHICANE FEATURING MASON 


27 


13 


13 


13 


LET ME GO...RELEASE ME HO.LA 341070 VERONICA 


(28) 


28 


32 


4 


WHEN CAN OUR LOVE BEGIN KING STREH 1067 KIMARA LOVELACE 


(29; 


34 


48 


3 


I'M GONNA GET YA BABY [DEL AMERICA 4375 BLACK CONNECTION 




30 


24 


17 


12 


DONT WANT YOU VINYL S04JL lOG'MUSIC PLANT GEORGIE PORGIE 




33 




2 


THIS JOY Y«TLCOMt WAX 001 VERNESSA MITCHELL 


32 


21 


16 


12 


WHAT THE CHILD NEEDS ARIOU DANCE 60431/BMG lAIlN HANNAH JONES 


(33) 


37 


43 


4 


BRING BACK THE LOVE STRICTLY RHYTHM 12554 95 NORTH PRESENTS LAURA HARRIS 






47 




2 


* ★ ★ Power Pick * ★ * 

DON'T LET THIS MOMENT ENDiPt ,"•( ♦GLORIA ESTEFAN 




35) 


39 


44 


4 


LOVE IS ALL AROUND Psri JDI MOl BRENDA DURMANN 


3S 


36 


39 


4 


YOU USED TO HOLD ME '98 UNDERGROUND CONSTRUCTION 325 RA/OR N' GUIDO 




NEW^ 


I 
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1 LIKE THE WAY 4 PLAY ID18 DENI HINES 


31 


31 


30 


10 


SHOW YOU LOVE 1 C U 004 A.K. SOUL FEATURING JOCELYN BROWN 


39 


35 


31 


8 


I'U GIVE YOU LOVE SOULSHINE0O5 ANORICKA HALL 






NEW^ 


1 


BELIEVE WARNER BROS PROMO CHER 


41 


27 
44 


20 


12 


THE AGE OF LOVE GROCWILICIOUS OSOSTRICTLY RHYTHM ♦ THE AGE Of LOVE 


2 


KEEP LOOKIN' PLATLAND 5332aPRlORm DELOUR DIMENSION FEATURING QUEEN MARY 


T3) 


NEW^ 


1 


YOU DONT KNOW STRICTLY RHYTHM 12546 MASS SYNDICATE FEATURING SUSU B06IEN 




44) 


NEW^ 


1 


JOIN IN THE CHANT WAVE 50033 KEVIN AVIANCE 




'45') 


HEW^ 


1 


DAYS UKE THIS COLUMBIA PROMO ♦ KENNY LATTIMORE 


46 


42 


35 


10 


NEW KINO OF MEDICINE AM PM IMPORT ♦ ULTRA NATE 


47 


41 


45 


4 


SKY FITS HEAVEN MAVERICK IMPORT/WARNER BROS MADONNA 




NEW^ 


1 


SNOW ON THE SAHARA EPIC PROMO ANGGUN 


49 


33 


27 


13 


GOD IS A DJ ARISTA 13564 « FAITHLESS 


» 


43 


49 


4 


AIRE AOUA BOOGIE 058 MIJANGOS LATIN SOL ORCHESTRA 
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1 


1 


1 


25 


THE BOY IS MINE ITIIXI ATLANTIC 841]a'AG 19 wow^i Jl Nfj 1 


♦ BRANDY t, MONICA 


CD 


3 


4 


6 


NOBODY'S SUPPOSED TO BE HERE (Tl (XI ARISTA 13551 


♦ DEBORAH COX 


3 


2 


2 


7 


ONLY WHEN 1 LOSE MYSELF 0) (XT MUT&REPRISE 44562AVARNER BROS. 


♦ DEPECHE MODE 


(T) 


5 


3 


15 


THE ROCKAFELLER SKANK (Tl (XI SKINT./ASTRALWERKS 624a'CAROUME 


♦ FATBOY SLIM 


5 


4 


6 


6 


MUSIC SOUNDS BETTER WITH YOU (XI ROUIE 38561A(IRGIN 


♦ STARDUST 


6 


6 


5 


28 


MY ALL/FLY AWAY (BUTTERFLY REPRISE) IMI (TUX) COLUMBIA 7B822 


♦ MARIAH CAREY 


rri 
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- 


2 


MUSCLES (T) (X) TWISTED 6548»VCA CLUB 69 FEATURING SUMNNE PALMER 


1 


8 


9 


20 


RAY OF LIGHT (T) m MAVERICK 44SZ3(WARNER BR05- 


* MADONNA 


9 


7 


8 


31 


EVERYBODY IBACKSTREET'S BACK] (D 00 JIVE 42515 


♦ BACKSTREET BOYS 


10 


9 


10 


23 


PUSSY (t; IX) ANTLER SUBWAY )031)TJEVER 


LORDS OF ACID 


(11) 


15 


_ 


2 


JUMP AROUND (2000 MDU IT) IX) TOMMY BOY 463 


HOUSE OF PAIN 


12 


10 


11 


9 


THINKIN' BOUT IT (Tl (X) EASIWEST 6380atEG 


♦ GERALD LEVERT 


(n) 


20 


12 


14 


CLOSING TIME (X) UNDER THE COVER 9«03 


SOKAOTIC 


14 


14 


16 


24 


IHECUP0FUFE(THE0FFICALSOI«OFT1<EimillJ)<:UP.F1UWX'9l)(ll(I!a>UJI«>n912 « RICKY MARTW 


(ly 


41 


- 


2 


WHAT DO YOU REMEMBER (Tl (X) CLASSIFIED 0255 


M:G 


16 


18 


17 


34 


FROZEN (T) rxi MAVERICK 43993AWARNER BROS. 


« MADONNA 


(") 


25 


23 


16 


IF YOU COULD READ MY MIND ITI (X) TCMWY BOr 497 ♦ STARS ON 54: ULTRA HATE. AMBER. JOCELYN ENRI0UE2 


16 


13 


13 


22 


STOP (XI VIRGIN 38641 


♦ SPICE GIRLS 




23 


22 


10 


MUSIC IS THE ANSWER (DANON' t PRANCINI IT) DO TWISTED S5443UCA DANNY TENAGLIA « CCLEDA 


20 


11 


14 


12 


IF I HAD THE CHANCE (T) (XI TIMBERI 74(^0MMY BOY 


CYNTHIA 


21 




15 


3 


WHENEVER YOU'RE NEAR ME (T) (XI ARISTA 13554 


♦ ACE Of BASE 


22 


22 


18 


40 


HOW DO 1 LIVE (Tl IX) CURB 73047 


♦ LEANN RIMES 


23 


19 


19 


17 


HERE WE GO AGAIN m (XI ARISTA 13503 


♦ ARETHA FRANKLIN 


24 


21 


21 


10 


SUAVEMENTE (Tl (X) SONY DISCOS 82795 


♦ ELVIS CRESPO 


(25) 


33 


24 


30 


SMJXCK MY BITCH UP (D IX) XL MUTE/MAVERK:k 43946mARNER BROS. 


♦ PRODIGY 


26 


24 




27 


FRIGHT TRJUN fT) (xi FORBIOOCN 1234 


ROBBIE TRONCO 


(27) 


tE-ENTRT 


2 


BACK IN YOUR ARMS JUMIN IT) 01) THIRD MILLENNIUM 1584 


JUDY TORRES 




32 




2 


LOVE OF A LIFETIME IT) IX) METROPOLITAN 4530 


COLLAGE 


29 


29 


(0 


43 


PLASTIC DREAMS (REVISITED) (T) DO EPIDROME 7B75aitPIC 


♦ JAYOEE 


(30) 


DE-ENTRY 


2 


JUMP JIVE AND WAIL (XI LN3ER THE COVER 9607 BIG DADDY ORCHESTRA 


31 


16 


20 


16 


CRUEL SUMMER <TI (X) ARISTA 13506 


♦ ACE OF BASE 


32 


17 


31 


15 


DO IT AGAIMMEH BEAT THEIR MEN (T) (X) GROOVILICIOUS (X)))STRICTLY RHYTHM 


RAZOR N' GUIDO 


33 


28 


38 


14 


TAKE ME AWAY (T) IX) PHAT CAT 90001 


MIX FACTORY 


34 


26 


27 


22 


YOU'RE STILL THE ONE IX) MERCITRY INASHVILLE) 566015 


♦ SHANIA TWAIN 




35 


42 


42 


HONEY IM) IT) no QJLUHBIA 78665 


♦ MARIAH CARPf 


36 


36 


30 


10 


SUMMER OF LOVE '9a/R0AM (X) REI^tSE 44519WARNER BROS. 


THE B 52 S 


37 


27 


25 


27 


1 GET LONELY (T) (X) VIRGIN 38632 


♦ JANET 




REUTmr 


7 


SUPERHERO (T) IX) COLUMBIA 78787 


♦ DAZE 










•* * ■* Hot Shot Debut ■* * * 






NEW^ 


1 


CAN'T TAKE MY EYES OFF YOU ni ii; C-Xvt M.ry. -Xk'MMt:, 


THE FU LA U'S 


40 


30 


28 


9 


WHATEVER YOU WANT (Tl (X) NEPTUNE 16302VRIVER NORTH 


TAYLOR DAYNE 




RE-ENTIIT 


5 


ZOOT SUIT RIOT (X) UNDER THE COVER 9802 


CHILL PILL DANCERS 




HEW^ 


1 


BAD ENOUGH IT) SUBLIMINAL ODEYSTRICTLY RHYTHM CZR FEATURING DARRYL PANDV 


43 


38 


39 


17 


DELICTUS FT) (XI GEFFEN 22408 


♦ PURE SUGAR 


44 


39 


35 


34 


MY HEART WILL GO ON ITI IX) INTERHIT 5402(VRRI0RirY 


DEJAVU 




RE-omir 


4 


CORAZON PARTIO (X) WEA UI IFiA 23094 


♦ ALEJANDRO SANZ 


46 


34 


33 


19 


CANT WE TRY (T) IX) ROBBINS 72025 ROCKEa IDUET WITH COLLAGE! 


(47) 


RE-CIITRr 


5 


EVERYBODY DANCE (T) (XI STRICTLY RHYTHM 12552 


BARBARA TUCKER 


46 


44 


50 


9 


RAIN IT) IX) GROOVILICIOUS 052(STRICTLY RHYTHM 


BRAINBUG 


(49) 


RE'EimiT 


3 


IRIS (X) UNDER THE COVER 9805 


GRANNY'S GOODIES 


(50) 


RE-ERTRT 


11 


BRIMFUL OF ASHA'SLEEP ON THE LEFT SIDE :T; IX! LUAHA BOP 44524 WARNER BROS. ♦ CORNER- 



CD Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded hx the largest point Increase ariKing singles tielow (tie top 20. Greateiit Gainer on Maxi-Slngtes Sales is awarded tor the largest sales ir>crease anwng singles 
anywhere in the top 50. #V>deoclip availability, Catalog number is for vinyl max>-&ingle, or CD maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD mau-single availability. €> 1998. 
Billtxwrd/BPI Communications. 



HUMPERDINCK TAKES TO THE DANCEFLOOR ON 'DANCE ALBUM' 

(Continued from preceding page) 



"Things Just Ain't The Same" and 
"Nobody's Supposed To Be Here" 
immediately flood the mind. Of 
course, Co\ had much support from 
her label. 

Our hope Ls that MCA know's exact- 
ly what it has with "I'w Had Enough," 
because with the proper pu.sh it could 
be m^or. On Tuesday (10), the label 
will issue a promo-only single to club 
IXJs. At press time, there was no con- 
firmation of a commercial release. 
How unfortunate is thaf! 



Debelah Morgan, whose 
sparkling debut, "It's Not Over," con- 



tinues to warm our 
hearts with its classic 
soul/pop spirit, is 
searching for a home 
for the set's first sin- 
gle, "Yesterday." 

While the bitter- 
sweet ballad failed to 




ignite the flames at morgan 

R&B (which, quite 

honestly, amazes us), the folks at 



VAZ/Motown are now setting their 
sights on dancefloors. 

With a handful of club remixes re- 
leased Nov. 3, "Yesterday" now 
pumps along with heart-pounding 
urgency. Club pundits who embraced 
Soul Solution's radio-friendly, yet 
decidedly club, restructurings on 
such songs as Tina Turner's "On 
Silent Wings" and Shania Twain's 
"You're Still The One" will take an 
immediate liking to its work on "Yes- 
terday." Underground clubsters will 



find solace in the mixes of John Kano 
and Boris & Beck. We promise. 

CoMP THIS! While several compi- 
lations have landed on our desk the 
past few weeks, none are as essential 
as the following two. 

From Warner Bros., we have "Club 
Floor Classics, The 70's." Released 
Oct. 27, this ultra-fine set finds the 
label dusting off 10 of its classic disco 
tracks — and what tracks they are: 
Rose Royce's "Do Your Dance," 



Candi Staton's "Victim," Ashford & 
Simpson's "Found A Cure," and 
Eumir Deodato's "Whistle Bump," 
to name but a few. If ever there was a 
soundtrack to our musical youth, this 
is it. 

And on Sept. 21, England's Barely 
Breaking Even label issued "Strange 
Games And Funky Things, Vol. 2," a 
15-song collection featuring solid rare 
grooves like "B^y Money" (Dee Dee 
Sharp Gamble) and "Magic Ride" 
(Bobby Lyle). Rare, indeed. 
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CMF, Oxford Unveil Expansive 'Encyciopedia Of Country iWusic' 



BY JIM BESSMAN 

NEW YORK— After 4'/> years in the 
making, what is perhaps the best sin- 
gle-volume reference work 
on country music is finally 
finished. 

The 634-page "Encyclope- 
dia Of Country Music" was 
published Nov. 5 by Oxford 
Unirersity Press in conjunc- 
tion with Na.shville's Country 
Music Foundation (CMF). 




Compiled by the CMFs staff, it was 
edited by Paul Kingsbury, the CMF's 
deputj' director of special projects and 
executive editor of its Jour- 
nal of Country Music. 

The hefty $55 tome (pro- 
motionally priced at $49.95 
through December) was 
penned by 1.S7 music writ- 
ers, historians, and industry 
professionals and has a fore- 
word by longtime CMF 



board member Emmylou Harris. It 
provides histories and biographies of 
singers, groups, songwriters, produc- 
ers, and other key creative and music 
industry personiUities. 

Also covered among some 1,300 
entries are record companies, impor- 
tant radio and TV programs, m^or 
country music landmarks, musical 
instruments, and special terminology. 
There are more than 300 black-and- 
white photos and 250 color reproduc- 



Ralph Emery Pays Tribute To Ray Charles 
In New Rook; Dick Clark To Keyoote CRS 




UHECKING in WITH: Ralph Emeiy, the longtime 
radio and TV personality, has just published his third 
book of countrj- memoirs. "The View 
From Nashville: On The Record With 
Country Music's Greatest Stars" 
(William Morrow and Co.) is a collec- 
tion of his encounters with a number 
ofm;yorNa^h\illeartLsts. ItalsopajT^ 
homage to a non-Nashvillian who has 
figured largely in country music his- 
tory over the jears. 
"Ray Charles has had a tremen- 
dous impact on country masic," Emery tells Nashville 
Scene. "He knows more about 
it than most people in Nashville. 
His country records have had 
incredible influences on people 
here." 

Emery says some people in 
Nashville at first thought 
Charles standoffish. "He 
doesn't give autographs," 
Emery says, "which is under- 
standable. The first time I 
interviewed him here, someone asked him for an auto- 
graph, and Ray refused. He said, 'Don't feel bad. I just 
left the White House, and I didn't give the president an 
autograph either' " Emery reminds us that Charles 
began his career in country music, when he w-as piano 
plajCT for the Florida Playboys in Tampa, Fla., when 
Ray was 16. He al.so began singing lead with the group 
and learned to yodel. 

"I close the book with a quote from Ray — let me read 
it to ^'ou: * We should never let this sound— the sounds of 
the hills and mountains — slip avray, no more than I think 
we should allow the genuine old-fa.shioned-type Muddj' 
Waters blues slip away. Why? We Americans don't have 
nothing else, musically speaking. We don't have Bach 
and Beethoven or Tchaikovskj- nr Sibelius. Thev're 



NastariUe 

Scene 



by diet Flippo 



other countries' music. But Muddy Waters, George 
Jones — we own that music! We can go to the bank with 
that.' " 

On THE ROW: Dick Clark, Tim McGraw, and Bill 
Engvall will headline the 30th annual Country Radio 
Seminar, scheduled for March 10-13 at the Nashville 
Convention Center Clark will be keynote speaker, 
McGraw will headline the Super Faces Show, and Eng- 
v~all returns to again host the New Faces Show 

Lari White and Gary Morris will spend Thanks- 
giving entertaining U.S. troops in Bosnia (Billboard- 
BuUelin, Nov. 3). TNN will film the show in Tuzla for a 
Christmas special, and 14 ABC 
radio stations will carry the 
show live, adding interactive 
hookups for friends and rela- 
tives in each market to speak 
with the troops. White and Mor- 
ris will also entertain military 
personnel in Aviano, Italy; Ram- 
stein, Germany; and Incirlik, 
Turkey. 

People: The Dei McCoury Band signs with Mon- 
terey Artists for exclu.si\ie booking and plans an early 
1999" tour with Steve Earle. 

Ricky Van Shelton signs with Vanguard Records. 
His first release, just rolling out, is his album "Making 
Plans," which he released on his own RVS Records 
through Wal-Mart in 1997. 

Three previou.sly unreleased John Prine tracks will 
be on Oh Boy Records' upcoming "Lucky 13." The 13- 
song collection, to be released Nov. 24, includes cuts by 
all Oh Boy artists, past and pre.sent: Keith Sykes, the 
Bis-Quits, Heather Eatman, R.B. Morris, and Don- 
nie Fritts. The Prine songs are "Let's Talk Dirty In 
Hawaiian," "Beautiful World," and "Kokomo." Last price 
wiU be $11.98. 




tions of rare singles and album covers. 
Additionally, 14 appendices supply 
such data as countrj' music's best-sell- 
ing albums and Grammy Award win- 
ners, as well as information on Amer- 
ica's country radio stations; 10 
extensive essays further explore the 
culture and history of country music, 
including its relationship to Southern 
culture and its connection to gt>.spel 
music. Other topics include country 
songwriting, touring, and costuming, 
as well as the history of Nashville's 
Music Row music industry sector 

"We think it's the best country 
music encyclopedia out there," says 
Kingsbury. "It's bigger and more 
comprehensive than any of the oth- 
ers, which focus on bio entries — 
mainly just of performers. From talk- 
ing among our own staff over the 
years we felt that at this point, if you 
want to begin research on any topic 
in countrj' mu.sic, you couldn't rely on 
any one encyclopedia out there, be- 
cause they all had weaknesses and 
discrepancies among them. But peo- 
ple know the quality of our work and 



know (the encyclopedia] will be reli- 
able — and it's pulilished by Oxford, 
one of the most respected publishers 
in the world." 

Kingsbury adds that the CMF 
staff meticulously fact-checked the 
entries to ensure accuracy. 

"In addition to bringing on experts 
to write them, we double-checked 
birthdays, death days, and birth- 
places by going through genealogical 
and Social Security records, as well 
as having conversations with families. 
So we can guarantee that the infor- 
mation is correct Which is what an 
encyclopedia should be: a compendi- 
um of facts and the essence of a per- 
son or entity in a nutshell." 

The imposing undertaking began 
in the spring of 1994 with the CMF's 
"wish list" of entries, Kingsburj' says. 
Writing assignments were made a 
year later Now that the book has been 
published, Oxford and the CMF are 
looking to get the contributors in- 
vtilved in promoting the work in their 
individual markets. Oxford trade 
(Continued on page 35) 



Anderson Maneuvers Around The 
Big Players With Little Dog Label 



BY DEBORAH EVANS PRICE 

NASHVILLE— "I look at huge 
record companies as battleships, and 
^^^^^^ I look at Little Dog as 
^^^^H a PT. boat," says Lit- 

^^^l^H tie Dog Itecords pres- 

^ J ident Pete Anderson. 
^ '^H "I can turn on a dime, 
■l^^^fl If somebody comes in 
W^Uf^l and saj's, 'Hey, so and 
' so over here likes the 

ANDERSON record,' it don't take 
me long to say, 
'Change everything we're doing on 
this. Turn left!' If you try to turn a 
battleship around, it takes all day." 

A Grammy-winning producer and 
highly acclaimed guitarist Anderson 
is well-known for helping Dw ight 
Yoakam create his signature sound. 
He's produced numerous other 
artists, including Michelle Shocked, 
Sara Evans, k.d. lang, Roy Orbison, 
and the Meat Puppets. 



"Six or seven years ago, I was 
reaching my limit as a producer for 
hire," he says. "I was making five 
albums a j'ear, which is a lot for some- 
body who .shows up at the studio eviery 
day. I got to the point where I wanted 
to have more involvement with the 
records after I made them. I wanted 
to get in a more executive position." 

After having been self-employed 
for so long, Anderson admits the idea 
of working for a label didn't appeal to 
him. 

"The only other logical choice 
ended up being starting a record com- 
pany," he says. "I wanted to have com- 
plete freedom to make i"ecords." 

Little Dog started in early 1994. 
Anderson's first signing w"as singer/ 
songwTiter Anthony Crawford, who 
had worked with Neil Young and 
Steve Winwood as a musician and 
harmony singer The label grew with 
(Continaed on page ii'>} 




luring this holiday season of joy and sharing, the Air Force and artist Martina McBride have a special 
✓'gift for you and your listeners. It's a free hour-long program featuring Martina singing songs of the season from 
her CD Wifi/te Christmas and contemporary selections from her CD Evolution. We think you'll enjoy this holiday collection 
and personal interview with Martina. If you are a licensed station and you'd like to 

receive your own copy of The Gih V, give us a call at (210) 652-3937. IA.^*i!-2:l ^t^^ W' 
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TITLE 
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It * * No. 1 * * * 






CD 


I 


3 


13 


WIDE OPEN SPACES 2 wnks it No. 1 




♦ DIXIE CHICKS 

10 (D) IV) MONUMENT 79003 


1 


kD 


6 


9 


15 


A LITTLE PAST LITTLE ROCK 




♦ LEE ANN WOMACK 

[C)ID)(V;, CECCA 72atB 


Z 


3 


2 


5 


16 


HOW DO YOU FALL IN LOVE 

D LJ'jh n ; ^:'.|h I'.G.FOWLERl 




♦ AUBAMA 

i;; RCA 1:^06; 








7 




FOREVER LOVE 

D '.'^LLO* R VKiM^E !L HENGBER.D BRYANT, S RUSSi 




♦ REBA 

IVl MCA \A5I-Y1LL£ 72Ce2 


4 






8 


13 


YOU MOVE ME 

A,Rl''N"'I. " l"i •'J'''l'''f P PETTI&! 


GARTH BROOKS 

CAPITW. ALBUM CVJT,«PITOL NA5WILLE 


3 




12 


13 




IT MUST BE LOVE 

0 iC'r _ b - SUNORUDi 




TY HERNDON 

!Vi EPIC 790A9 


g 


rri 
\jj 


J] 


12 


II 


WE REALLY SHOULDN'T BE DOING THIS 




GEORGE STRAIT 

MCA \A5Kv LLi ALBUM CUT 


/ 


g 


4 


1 


17 


HONEY. I'M HOME 




♦ SHANIA TWAIN 

MERCJR) M'b2:'D 


I 


9 


10 


]] 


22 


1 WANNA FEEL THAT WAY AGAIN 




♦ TRACY BYRD 

IVl MCA 'lASH^iuuE 720SB 


9 


10 


8 


6 


18 


DON'T LAUGH AT ME 




* MARK WILLS 

v: i/EP7;.JR' f^BCBJ 


? 




14 


14 


8 


HUSBANDS AND WIVES 




BROOKS S DUNN 

i;; ARISTA "IflSL-ViLLE 13143 




12 


7 


4 


19 


WHERE THE GREEN GRASS GROWS 

B'V-, ',- Ii LEARY.C WISEMAN) 




TIM MCGRAW 

,CDSR ALBUM CU' 


1 




13 




10 


LET ME LET GO 




♦ FAITH HILL 

V<Aft\£fl BROS ALBUM CUT 


13 




15 


16 


12 


YOU'RE EASY ON THE EYES 




♦ TERRI CLARK 

Yi MERCJP' SfeClB 


U 


Vis/ 


17 


17 


13 


SOMEONE YOU USED TO KNOW 

:R''.'F.;.', ■., • :. P lEE.T JOHNSCN) 




COLLIN RAYE 

IC)iD,| EPIC 79011 


15 


16 


9 


2 


2Q 


EVERYTHING'S CHANGED 




♦ LONESTAR 

Br;4 ALBUM :u' 


2 










* * * AlRPOWER * * ■* 






OD 


23 


34 


5 


RIGHT ON THE MONEY 

K STEGALl BLAC« P '^A5":AR; 




ALAN JACKSON 

;VI, ARISTA NA.^I-VI11E 13136 












* * * AlRPOWER ★ * ★ 






GD 


19 


21 


13 


YOU'RE BEGINNING TO GET TO ME 


CLAY WALKER 

(CMDUV/GiAST 1715aRtPRL^£ 


!8 




21 


24 


20 


HOW DO YOU SLEEP AT NIGHT 

D ■ - ■ ■ ■ • 




WADE HAYES 

CCtUMBAALBUM CUT 


19 


\.i.VJ 


20 


26 


g 


ABSENCE OF THE HEART 

Zf~-'--. - -.^RR£N,C.JO^ES; 


♦ DEANA CARTER 

IVl CAPITCJL 587 Ja-CAPITOL NASHVLLE 


20 


C21; 


24 


30 


9 


WRONG AGAIN 

',' ■■ ri- : : .■. ■ .r ■ ■ , .AMCS.C-WEIU 




MARTINA MCBRIDE 

:, IDIiYI RCAB54BB 


21 


iM) 


25 


28 


15 


FOR YOU 1 WILL 

PF,-;','.'.- ■ ■ ■ - '.'tPTIS M NESLERl 




♦ AARON TIPPIN 

i:Ci IVi LYRIC STREET 1B4023 


22 




31 


32 


12 


THERE YOU HAVE IT 

u . ■: ■ L :. iji-GnRO.R.GiLESI 


♦ BLACKHAWK 

1C> !D; IVl ARISTA \AShv;LL£ 13:34 


23 


24 


18 


18 




WHERE YOUR ROAD LEADS ♦TRISHAYEARWOOO (DUET WtTH GARTH afiOOKSI 

A b-*\ol: ; :v iHi/< [: :t-iDi iv) mca Nashville 72070 


18 


(IK) 


30 




10 


GETCHA SOME 

J 5't'C ,::' * -,:;-h II IIH C CANNON: 




♦ TOBY KEITH 

IVl MERCURY 566432 


25 


QD 


26 


22 


20 


HOW LONG GONE 

[; ^ ;pr p ; .ir^-. iS,camp,j.s,shebrill: 




♦ BROOKS & DUNN 

iVi ARISTA 'lASRVULE 13143 


1 




29 


29 




1 WILL STAND 

B i:a,\N[ ■. ^- LMN I M GESMiNO.C SEATHARDl 




KENNY CHESNEY 

lOlDlP/l BNA 65670 


27 


28 


22 


23 


26 


I'M ALRIGHT 

B GALL VCR£,7 MCGRAW (P VASSARI 




♦ JO DEE MESSINA 

(CUD) IVl CURB 73034 


1 


\aj 


33 


35 


g 


SPIRIT OF A BOV, WISDOM OF A MAN 

J STROUD B GJLLIMORE.R TBA;'^ :T,eflOCt,G.BURTNKl 




♦ RANDY TRAVIS 

DREAMWORKS ALBUM CJT 


29 


30 


28 


25 


25 


TRUE 

I BP'j;-.*; .. p!".'ir M UBLEN,. STEVENS; 




GEORGE STRAIT 

MCA NASRVIlLEALffUMCJT 


2 




ib 


37 


6 


HOLD ON TO ME 

C Ptl_L. . V_Mij.MpP:( IB.OALY W.RAMBEAH i 


♦ JOHN MICHAEL MONTGOMERY 

: i:p v; ATiANT.0a.!:b'7 


31 


QD 


34 


33 


12 


IF 1 LOST YOU 

B J WALKER, JR .TtRiT |T TR TT.S HlPP ' 




♦ TRAVIS TRITT 

Ci WARSLR BROS 1 716.P 


32 










* ★ * Hot Shot Debut ★ * ★ 




CD 


NEW^ 


1 


IT'S YOUR SONG 

A,BEfrv:jLL-^L I^HIL.P .Vi;j-E 


GARTH BROOKS 
CAPITCl ALBUM CUT,CAP(TDL NASHVILLE 


33 


34 


32 


20 


IE 


I'LL GO ON LOVING YOU 

K brEGA.L ,-, ^A■.l 




♦ ALAN JACKSON 
iVi ARISTA 'lASHViLLE 13135 


3 


® 


37 


39 


6 


KINDLY KEEP IT COUNTRY 

T RB>3V*N -.1 Gl.l 




VINCEGILL 

:Vi MCA NASHVILLE 72072 


35 


36 


16 


10 


16 


NOTHIN' NEW UNDER THE MOON 

wcp '.'Li h pi.vll: r >iPiR0.j,.ECi; 




LEANN RIMES 

CCRB ALflLi'7, CUT,'MCG 


10 


QD 


39 


42 


6 


STAND BESIDE ME 

B GALLiL':,RL T 'JPBP.UV : A OAVIS! 




♦ JO DEE MESSINA 

CJfiS ALBUM CU* 


3/ 
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5 S 


!i 


5i- 

ii 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

IMPRINT L NUMBEKj'PROMOttON LA6EL 


i 

ii 


(D 


36 


36 


u 


GUILTY 

C FAWHEN (B WAHPftN S WARREN. 0 6CRGI 


♦ THE WARREN BROTHERS 

(C) (Dl tV) BNA tbbb? 


36 


(D 


42 


51 


3 


UNBELIEVABLE 

W D CLUTE C AUOND RIO lA.ANKRSOS J STEEIX) 


♦ DIAMOND RIO 

CV) ARlSTA ftASHVILLE 13138 


39 


(D 


« 


40 


8 


BY THE BOOK 

P t OfiRALL J LEO (M PETERSON. R.E ORRAIU 


MICHAEL PaERSON 

RfCfi Si ALBUM CUT 


40 


(IT) 


41 


41 


ID 


A BITTER END 

Blham I 'I, VP -IG :: IIODO.K BEARDI 


♦ DERYL DODD 

t,M,i:i COLUMBIA 79C13 


41 




43 


44 


7 


NO PLACE THAT FAR 

1. 7. 1, , p. I'.Pip. LVANS.T SMAPIHCT PAARTINI 


♦ SARA EVANS 

iC)iDiP7,i RCA 65684 


42 


43 


38 


38 


10 


EVERY TIME 

B .1 WALH,EP,JR ,P TIlLIS iT L J*)^ESJ KIMBALi) 


PAM TILLIS 

(V) ARISTA NASHVILLE 13129 


38 


® 


SO 


61 


4 


FLY (THE ANGEL SONG) 

T HA.SELD£N,R ZAVITpCiN,D JCHNSON (S WllKINSO«.R,M SOCIRKEl 


♦ THE WILKINSONS 

IC) (D) IVl GIANT 17131,'REPRISE 


44 


® 


48 


49 


7 


TAKE ME 

C HJpr IS SI7ITH B,cipirRO 


♦ LARI WHITE 

lYR.C STREET ALBUM CUT 


45 




74 




2 


FOR A LITTLE WHILE TIM MCGRAW 

BGAILIMCRE,! STROUD T MCGRAW IP VASSAR.S MANOILE J VANDIVER) CURB ALBUM CUT 


46 


QD 


47 


47 


11 


STRAIGHT TEQUIU 

C HCWAPC A St7lTH ID SIATFCPD J HARGROVE) 


♦ TRINI TRIGGS 

(C) ID) (V) CURB 73C6&MCG 


47 


0) 


46 


48 


8 


SOMETHING TO THINK ABOUT 


DAVID KERSH 

CURB ALBUM CUT 


46 


QD 


49 


50 


G 


ONE DAY LEFT TO LIVE 

K SI: ! ■ 1 ' .1 NOREHRUP) 


♦ SAMMY KERSHAW 

(C) ID) (V) MERCURY 5660P2 


49 


(D 


53 


59 


5 


EVERY LITTLE WHISPER 


STEVE WARINER 

CAPITDE AEBUM CUT CAPIT.PL NASHVILLE 


50 




52 


53 


g 


WINE INTO WATER 

C N :-.L:.-. " _pPi PL' BPCiWN ' GeA07.'i,B BURCH.T.HEWTT 


♦ T. GRAHAM BROWN 

INTERSOUND ALBUM CUT 


51 


(52) 


58 


63 


4 


SOMEBODY'S OUT THERE WATCHING 

1 HAsLlUpI. - .AVllPCir. IK LtPrvLR,P GOLDt,S BOOKEfil 


THE KINLEYS 

EPIC ALBUM CUT 


52 


GD 


55 


68 


3 


BUSY MAN 

■ KtiTCN K STEGALLIB REGAN,G TEREN) 


♦ BILLY RAY CYRUS 
MERCURY ALBUM CUT 


53 


® 


57 


55 


4 


TICKET OUT OF KANSAS 

G PP'.jr , 1 '.'1 !■ . r. - p HERS) 


♦ JENNY SIMPSON 

CliDKV) MERC6RY 566476 


54 


® 


54 


54 


5 


WHEN 1 GROW UP 

L Ptt.D' IP:ppP ..,.i ;,l i-l PLR lT.MARIIN,C SWEAT 


♦ CLINT DANIELS 

VI ARISTA SAS)PYIILE 13137 


54 


® 


62 


65 


3 


I'M YOURS 

1 STRCJC,; KING (P COLEMAN C D-.'OHNSONl 


♦ LINDA DAVIS 

ICI ;D) dreamworf,s pp)n;6 


56 


® 


56 


60 


7 


SLOW DOWN 

JCRl II i-l ■ ;i ' 1 ■ '.p. M NESLER.T MARTIN) 


♦ MARK NESLER 
asylum album cut 


55 


58 


45 


45 


8 


WHEREVER YOU ARE 

MWh..-ll ■ ,i i '.i-ii ■ MARTIN.R WILSON) 


♦ MARK CHESNUTT 

IVl DECCA 72066 


45 


® 


NEW^ 


1 


WRONG NIGHT 

D MALLOY.R MCtNIIRE U L£O.R-80«IES) 


REBA 

IVl MCA NASHVILLE 72076 


59 


® 


63 




2 


ORDINARY LIFE 

N WILSON H PANNON |6 BAKER.C HARRINGTON) 


CHAD BROCK 

iC) ID) (V) WARNER BROS 17136 


60 


61 


44 


43 


10 


POOR ME 

p CCOK L WILSCN IB DIPIERO,* ANDERSON) 


JOE DIFFIE 

.p EPIC 79048 


43 


(62) 


65 




2 


1 WALK THE LINE (REVISITED) RODNEY CROWELL WITH JOHNNY CASH 

RCRP.'.ll PPV,,- p., (C)(OHV)RtPRlSE 17149 


62 


63 


51 


46 


]4 


LOOSEN UP MY STRINGS 

C BLA'"- 1 "Pi 1 ■ P: • -r. , l-PiLASI 


CLINT BLACK 

IVl RCA 66585 


12 


64 


60 


62 


5 


I'M A COWBOY 

J GP-P. ,p ■.■.:,.P, ,,P ■-.PPLR: 


♦ BILL ENGVALL 

WARNER BROS ALBUM CUT 


60 


® 


NEW^ 


I 


DRIVE ME WILD 

M 4 ML.pp p' '1 PI.Pu' I," p pi LPER G HUBBARD.MIAWEER) 


SAWYER BROWN 

CURB ALBUM CUT 


65 


® 


NEW^ 


1 


WHEN YOU GET TO BE YOU 

= iVPiPLPl . p.,:p l .PP Uh: L PPSBINS.M.D.EHMIGI 


LISA BROKOP 

COLUMBIA ALBUM CUT 


66 




71 


67 


16 


COMING BACK FOR YOU 

A' WILMN 1. D RtCH.C WATERS.! SHAPIRO) 


♦ KEITH HARUNG 

:Vi MCA NASt^YLLE 72064 


39 


® 


73 




2 


1 WON'T LIE 

N WLPPN P IPI.'PPSLp- IB BCUTON.H LINDSEYt 


♦ SHANNON BROWN 

ARISTA NASHVILLE ALBUM CUT 


68 


69 


66 


64 


4 


DON'T TRY TO FIND ME 

PHOBP;,t lP- I PPP-I \ A.L GRAHAMI 


SPRINGER! 

(C)(D)fV) GIANT 1713,P,REPR'SE 


64 


70 


59 


57 


5 


LIKE WATER INTO WINE 


• PATTY LOVELESS 

LP ALBUM CJT 


57 


® 


NEI 


»► 


1 


LEAVE MY MAMA OUT OF THIS 

PD/.PI, ,|P' PI PI pVIP ^ niA.'),W KIMESI 


MONTY HOLMES 

RANG 1 ALBUM CIIP 


71 


® 


72 


70 


10 


THE MAN SONG 

I GPlP.Pi 11,. ■ P-i:l P .-iNSCN ,S MOREY) 


SEAN MOREY 
BANIO ALBUM CUI 


70 


73 


68 


66 


19 


BURNIN' THE ROADHOUSE DOWN STtVE WAFSNER (DUET WTTH GARTH BROOKSI 

S WARINLR R CARNSS S WA.RINER) IVl CAPITOl 5871frCAPIT0L NASHVILLE 


26 


74 


64 


56 


12 


ALONE 

P DAVIS.E SUV i,B GIBB R GIBB M GIBBi 


♦ MONTY HOLMES 

BANG II ALBUM CUT 


53 


75 


67 


58 


10 


IF THE JUKEBOX TOOK TEARDROPS 

M KNCA,M WRIGHT IM HENDERSCN.M IRWINI 


» DANNI LEIGH 

<C) (Dl IV) OECCA 72067 


57 



Ofiecofds showing an increase in deteaions over the prev'ous w«ek. resardless of chart movemeni. Airpower awanjed to those recorcJs which attain 
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THIS KISS • WARNER BROS 1 7247 13 mckA Jl Nfi. 1 
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HOLD ON TO ME Atlantic S4197/AG JOHN MICHAEL MONTGOMERY 
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1 
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35 


FAITH HILL 




P, 


15 


15 


10 


WRONG AGAIN/HAPPY GIRL nCA 6S4sasEG MARTINA MCBRIDE 


2 


2 


2 


19 


26 CENTS GIANT 17197,WARNER BflOS 


THE WILKINSONS 




IC 


13 


14 


16 


COVER YOU IN KISSES aiuntiC841S7/ag JOHN MICHAEL MONTGOMERY 


O) 


3 


3 
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FOR YOU 1 WILL LTRIC street 1640237H0LLYW00D 


AARON TIPPIN 
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STRAIGHT TEQUILA CURB 73066 TRINI TRIGGS 


4 


4 


4 


36 


I'M ALRIGHT/BYE BYE • CURB 730il 


JO DEE MESSINA 




11 


18 


22 


4 


ONE DAY LEFT TO LIVE/HONKY TONK AMERICA MEBCum S66052 SAMMY KERSHAW 


9 


8 


B 


7 


IF 1 LOST YOU WARNER BROS 17152 


TRAVIS TRITT 




19 


17 


17 


16 


THE HOLE DREAMWORKS 5901Q.CEFFEN RANDY TRAVIS 


( 


7 


5 


13 


WIDE OPEN SPACES mcmdalt 7')nn.i'S0Ny 


DIXIE CHICKS 




20 


21 


18 


30 


1 JUST WANT TO DANCE WITH YOU HCA nkswiele 7204B GEORGE STRAIT 


7 


5 


7 


9 


A LITTLE PAST UTTLE ROCK rjfccA 7206aiilCA Nashville 


LEE ANN WOMACK 




21 


20 


20 


19 


1 SAID A PRAYER arista Nashville 13125 PAM TILLIS 


t 


S 


6 


31 


COMMITMENT • curb 73C55 


LEANN RIMES 




(22) 


NEW^ 


1 


GUILTY BNA 65552Hto THE WARREN BROTHERS 


9 


9 


10 


8 


SOMEONE YOU USED TO KNOW EP)C 7901l,>saNr 


COLLIN RAYE 




23 


23 


19 


22 


IF YOU EVER HAVE FOREVER IN MIND MCA naswieee 720S VINCE GILL 


U 


10 


9 


74 


HOW DO 1 LIVE A* curb 73022 


LEANN RIMES 




24 


22 


21 


21 


STEPPING STONE LYncSTREni640l97HOLLywxiD LARI WHITE 


U 


11 


11 


8 


1 WILL STAND BNA 6S57aBLG 


KENNY CHESNEY 




29 


24 


23 


41 


YOU'RE SnU THE ONE A mercury S6B4S2 SHANIA TWAIN 


(12^ 


14 


12 


25 


ONE HEART AT A TIME Atlantic 84 U7IAG 
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reatest sales gains this week. •Recording Industry Assn. of Amenca certilication for sales dt 500,000 units. ARIAA 


13 


12 


13 
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THERE YOU HAVE IT arista naskville 13134 


BLACKHAWK 


certlticalion tor sales ot 1 million units, wltti multimildon titles indicated by a numeral following the symbol © 1998. Billboan]/BP 
Communicalions and SoundScan. Inc. 
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by Wade Jessen 



1 HQ'S COUNTING: Entering Hot Country Singles & Tracks at No. 
1 with the first single from "Garth Brooks: Double Live" was a late- 
breaking priority for Capitol Nashville's promotion department as a 
component of the leviathan marketing plan unveiled exclusively in Bill- 
board's Oct 24 issue, but "It's Your Song" opens with Hot Shot Debut 
honors at No. 33. Although the label's ambitious plan didn't completely 
match country radio's agenda. Brooks finishes with 1,891 plays at a 
whopping 147 monitored stations. Heavy airplay (more than 35 plays) is 
detected at KMLE Phoenix, KMPS Seattle, WRKZ Harrisburg, Pa., 
and WWGR Fort Myers, Fla. 

Brooks' "The Thunder Rolls" retains the enviable title as the high- 
est debut ever on our airplay chart. It entered at No. 19 in the May 18, 
1991, Billboard. 

Condensed from live performances dating back to '91, "Garth Brooks: 
Double Live" starts scanning Nov. 17. 

Country girls, winning streak: Dixie Chicks repeat their 
chart-topping wallop with a second week at No. 1 on Hot Country Sin- 
gles & TVacks, up 24.5 plays. "Wide Open Spaces" (Monument) notches 
5,583 plays, 674 spins more than Lee Ann Womack's "A Little Past Lit- 
tle Rock" (Decca), which gains 415 to shoot 6-2. Both songs turn in air- 
play at each of our 164 monitored stations. "Wide Open Spaces" and "A 
Little Past Little Rock" have inked 13 and 15 chart weeks, respective- 
ly. On Top Country Albums, "Wide Open Spaces" gains 1,(XK) units to 
bullet at No. 2, and Womack's "Some Things I Know" holds at No. 25. 



H 



OPES AND WISHES: Capitol's "Hope Floats" soundtrack increas- 
es by 20,000 units to encore with double Greatest Gainer cups on Top 
Country Albums (3-3) and The Billboard 200 (27-14). The film hit video 
shelves Oct. 20 and reaped the largest unit gain on both charts last issue. 
Concurrently, Vince Gill's "Breath Of Heaven" (MCA Nashville) fans 
the yule log with Pacesetter stripes for a 25% gain. Gill's new seasonal 
package, which features Patrick Williams & His Orchestra, rises 27- 
23 on the country li.st and 10-7 on this issue's unpublished Top Con- 
temporary Christian chart. 

Blue -EYED SOUL: In a market where independent releases typi- 
cally face insurmountable odds, T. Graham Brown has measurable 
radio and retail support as "Wine Into Water" (Intersound) rises 52-51 
on Hot Country Singles & Tracks and bows at No. 68 on Top Country 
Albums. 

Brown's single, his first in more than .sewn years, is eryoying airplay 
at 55 monitored stations, including WQBE Charleston, WVa., KRMD 
Shreveport, La., and WKKT Charlotte, N.C. 

Meanwhile, Hot Shot Debut applause on Top Country Albums is 
offered for Sara Evans as "No Place That Far" (RCA) opens with ap- 
proximately 3,000 scans at No. 48, while the title track rises 43-42 on our 
radio list with airplay at 118 monitored stations. 



CMF, OXFORD UNVEIL EXPANSIVE 'ENCYCLOPEDIA OF COUNTRY MUSIC 

(Continued from fxuje SS) 



marketing director Mary Ellen Cur- 
ley says some writers will appear at 
trade panels, such as one held in Octo- 
ber at the Southern Festival of Books 
in Nashville. That panel was hosted 
by Kingsbury, Charles K. Wolfe, Wal- 
ter Carter, and Billboard Nashville 
bureau chief Chet Flippo. 

Also, at a recent Borders Books & 
Music vendors show, Oxford gave 
store managers tickets to the Coun- 
try Music Hall of F^me and Museum, 
which the CMF operates. 

"That was a coup for us right 
before publication," says Curley, not- 
ing that the biggest promotional 
effort behind the encyclopedia is at 
Borders. "They're able to merchan- 
dise books and music together and 
are very supportive of this book." 



Borders has run an interview with 
Harris in its Inside Borders in-store 
magazine, and Curley hopes the piece 
will generate additional attention 
with book buyers. Borders Group Inc. 
book buyer .Jennifer O'Donohue notes 
that the book's striking yellow jacket, 
with graphics by Nashville's famed 
CMF-owned Hatch Show Print 
poster printing shop, will also attract 
customer notice. 

Also, she says, "The last encyclo- 
pedia-type country music book came 
out in "94, so we expect this one to do 
very well. It's the first one of this 
magnitude. We think it will be a top 
item on the holiday wish list for coun- 
try fans." 

Curley adds that Oxford is pro- 
moting the book to country radio as a 



perfect resource — ^with the hope that 
stations will mention it to their audi- 
ences. Mailings have also gone to 
CMF's and Oxford's print media lists. 

Oxford will market the book inter- 
nationally, Curley notes. 

"Country music is immensely pop- 
ular in the U.K. and Europe, and the 
book comes out there next year," she 
says. "We're also excited about its 
prospects in Australia." 

Kingsbury says the encyclopedia's 
publication — and its sales potential — 
are further validation of the subject 

"0)untry music is a mirror of our 
culture," he says. Uke jazz and blues, 
he adds, it's finally "being regarded 
as a real American treasure that 
deserves to be taken seriously by 
scholars and journalists." 



ANDERSON MANEUVERS AROUND THE BIG PLAYERS WITH LIHLE DOG LABEL 

(Cotdinued from pane SS) 



the signing of the Lonesome 
Strangers, and Anderson himself re- 
corded an album, **Working Class." 

"We also did a record with Joy 
Lynn White, who had recorded two 
albums for Epic," says Anderson. 
"Her record 'The Lucky Few' got 
incredible press, maximum star 
reviews from many magazines, top 10 
lists. She's truly a one-take singer. 
She walks out there, .sings it once, and 
it's perfect" 

White and Anderson amicably 
parted ways after that 1997 album 
because he felt that Little Dog 
couldn't take her to the next level. 

"There are invisible walls and glass 
ceilings you run into," he says. "I 
couldn't have gotten better press on 
a record, and to have done it and be 
so independent and small and come 
out of nowhere with it — it's truly an 
unbelievable story. But we couldn't 
take it to the next step. The next step 
really requires funding. The unfortu- 
nate thing in this bu.siness is that in 
country music, you have one outlet to 
the public. If it doesn't make it on 
country radio, you've lost a huge 
avenue of exposure." 

Anderson says that fact won't stop 
him from signing other country 
artists and trying to expose product 
via other means .such as the Internet 



roots-oriented radio stations, and tour 
support, particularly focusing on 
independent retailers. 

One aspect of the label's business 
that is working well, he says, is distri- 
bution. When Little Dog debuted, all 
of its product was offered through a 
toll-free number. The Burbank, Calif.- 
based label went through agreements 
with the distribution companies REP 
and Valley/DNA before a friend 
introduced Anderson to Mercury 
Nashville president Luke Lewis. 

"Luke said, 'I like what you do. I 
like your product and where you're 
going with the music,' " recalls Ander- 
son. "He vouched for me, and I got a 
distribution deal with PolyGram. 
That's been a huge plus for us to get 
our records easily into places. Plus, 
they have such a great pricing scheme 
and the way they can do things." 

Little Dog's roster includes Cana- 
dian singer/songwriter Jim Matt, 
three-time California State Men's fid- 
dle champion Scott Joss (who is 
Yoakam's fMdler), and Wooden Circus, 
a young rock band fronted by 
singer/songwriter E^ul Kenny. Ander- 
son is currently working on an album 
of his own, a follow-up to last year's 
criticaDy acclaimed "Dogs In Heaven." 
He's also scoring music for shows on 
CMT International and wiU work with 



Yoakam on music for his next film. 

Little Dog is moving from 500- 
square-foot offices to a new 1,900- 
square-foot space that includes a stu- 
dio. The label staff includes senior VP 
of administration Eli.ssa Seguin, 
senior VP of A&R/marketing Dan 
Hawes, and three interns. 

Fbr all the challenges and expenses 
involved in owning a label, Anderson 
says he's glad he took the plunge. If 
he had it to do over, would he have 
done anything differently? 

"I love doing it" he says. "I'm sure 
I would have done a lot of things dif- 
ferently, but I still would have ven- 
tured into it I've spent a bit of my 
own money doing this, but I've 
learned a ton. I could take over any 
miyor record company today and run 
it Now I realize the unfortunate real- 
ity of the whole thing is that it's all 
about money — how much money are 
you going to spend to let people know 
you have product out?" 

Anderson thinks the Internet will 
help level the playing field. (The 
label's site is www.littledogrecords. 
com.) 

"The future is going to be that 
you're going to order [CDs] and 
download them at home," he says. 
"It's coming very fast Your computer 
monitor will be ewrything." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher UensineOr^) StwelMusic Dtst 

20 ABSENCE OF THE HEART 1EMI Princeton Street. 
ASCAP/EMI ApnI. ASCAT/Full Ksd. ASCAPyIn Iha Fair 
way, ASCAP/Hamstein Cumbertand, BMl/Hardtail Hits, 
BMI) HbWBM 

74 AUME1Cjt)bBrotrm5,BMt^raflrs-BMG.BMI)HL 

41 A Bimil £ND (OMU ASCAP/Kuttm. ASCAP/Hilene. 

ASCflPAott Bayoo, ASCAP) HUWBM 
73 NJRNir THE ROAOHOUSE DOWN (Songs 01 PMr. 

ASCM>/Steve Wanner, BMI) HL^'WBM 
S3 BUSY MAN (BMG, ASCAP/Sierra Home. ASCAP/Zoml», 

BMVferen R Up, SMI) HUWBM 
40 BY THE BOOK (Warner Tsmertiine. BMI/tMl ApnI. 

ASCAP/JKds, ASCAP) HiyWBM 
S7 COmn BACK FOR irOU (Soitt/ATV Tree. BMl/Chns 

Wriers, BMVHamstein (^imbert^nd, BMI) H(/ASM 
» DOrr LAUGH AT ME (Buill On RKk, ASCAP/Uavid 

Amn. ASCAP/Sony/AIV Crass Keys, ASCAP) HL/WBM 
69 MM7 TRY TO RHD ME (Kamstein Cumberland. 

m\J^bi Mae, BMl^Anna Usa (jalum. BMI) WBM 
fiS DRIVE HE WHJ) (Tras«l>n Ion. ASCAP/Myrt « Chuck s 

Boy, ASCAP/Cal IV, ASCAP/Cooter Moe, ASCAP) 
50 EVERY uniE WHISPER (HamstDin CwmberlamJ. 

eHl/KdAjlie, BMl/Stew Wviner. BMI) WBM 
16 EKRYTHINCS CHAH6E0 [Five Cowboys. BMVSorq/ATV 

tree. BMI/lenkie. BMl/Sony/AIV Cross Keys, ASCAP) HL 

43 EVERY TME (Sbil Martung For The Man. BHI/Dii Black- 
wood. BMI/Garden Angel. BMI) Hi 

44 FLY (TW MWa S0NC3 ((^oUeri Phoero. SOCATiKaya- 



sones. SOCW/Rory Boufhe, BMO WBM 
46 FOR A LITTlf WHILf (Maenaturw. SESACAamily Styto. 

SESAO'Glacier Parli. SESAC/Moraine. SESAC/Malaca. 

BMl/EMI ftpfil, ASCAP/TtiilVassar, ASCAP) HI. 
4 FOREVER LOVE IStaistiuck Wnlers Group ASCAP/Oen 

Niklu. ASCAP/Sbirstruck Angel, SMlWissoula. BMl] HL 
22 FOR rOV I WIU {Hamstetn Ct^ntiefland. BMI/Baby Mse. 

BMH^itterlish. BML/Bim Boy. BMU WBM 

25 GETCHA SOME (Songs Of PotyGrsm Int 1, BMI/takea) 
Tunes. BMlWacissa Rrver. BMIWRBI. BMI) HL 

36 GWLn (Sony/ATV Tree. BML^rstru* Angel, BHD HL 

31 HOLD ONTO ME (RerisovBMlfiayou Boy, BMO HL 

6 HONEY I'M HOME (Songs Of PDlyGram Int l. SMRoon 

Echo. BM(/Zomba. ASCAP) WBM 
3 HOW 00 YOU FAa IN LOVE (Maypop, BMI/WWcoixitry. 

BMI) WBM 

19 HOW DO YOU SLEEP AT MGHT (Sooy/AIV Cntts Itoys. 
ASCAP/Mill mags. ASCAP,WB M . SESAC/Edra Innings. 
SESAC) HUWBM 

26 HOW LONG GONE (Shawn Camp. WUForeshadow 
BMVCMI. BMl/Sony/ATV Vee. BMlTMhirv Bui The Wott. 
BMI) CLWHL 

11 HUSBMDS AMD WIVES (Sorry/ATV Tree. SMI) HL 

32 IF I LOST YOU (Post Oalk.BMl^dist[). ASCAP) HL 

75 IF THE JUKEBOX TOOK TEARDROPS (Colgems-EMI. 

ASCAP/W.chacl Hcii*iiion, ASCAP/EMI ApnI. ASCAP) HL 
34 I'll GO ON LOVING YOU (Spur 66, SESAC/Moraine. 

SESAC'lJttle Duck SESAC) WBM 



64 FM A COWBOY aww> Spurs, BMl/MuyBuenaBW^M 
Sparow. BMI) 

26 FM ALJIKHT (EMI Aprri. ASCAP/Phil ^ssar. ASCAP) HL 
56 I'M TOURS ((^ravitTon. SFSAC/Blahemcire Averue. 

ASCAP/Fd Ksal ASCAP) WBM 
6 IT MUST BE LOVE (Atmo, ASCAP/Craig BickHerdl. 

ASCAP/Magiusoiv. BMl/Red Ouill, BMI) WBM 
33 ITS YOUR SONG (Gootry. eMlT>an for CkM. BWCopy- 

nghl Wanagurrrenl, BMI) 
S2 1 WALK THE LINE (REVISITED] (Sony/ATV Tunes. 

ASCAPyHwsH Ot Ca^li, BMlfiiiE, BMIt HI 
9 I WANKA FEa THAT WAY AGAIN (Jeff Stevens. 

BMl/Wamer temeriane. eMI/RaiKlH Belita. BMl/WB. 

ASCAP] WBM 

27 I WIU 5TAMD (Scarletl Snier. ASCAP/SH Mtariwig Foi 
Ttie Woman. ASCAP/Sweet Two 0 Five. BMUtankfy Scar- 
Istt, BMl/Tnt And Goal, BMI) 

66 I WON'T UE (EMI ApnI. ASCAP/Pedalhead. 

ASCAP/Famous. ASCAP) HL 
39 KUDU KEEP IT COUNTRY (Vnny Mae. BMI) WBM 

71 L£WEMVMAHA0in0FTHIS(BiueL8lie.BMI/TerTace. 
BMI/Spit 6 Staelsce. BWIn TheAir. BMl/A Hard Day's 
Wme. BMI/Carecn-BMa 8M(Mafns's Btesaic. ASCAP) 

13 LET ME LH GO (DiamorKt Mine. ASCAP/UWe Slnp Of 
Morgansongs, Mt/Morgsi. BM) HiyWBM 

70 UKE WATER INTO WINE (Sony/ATV Cross Keys. 

ASCAP/Purple Crsyon. ASCAP) HL 
2 A LITTLE PAST UTTU ROCK (Mnxi.ASCAP/TwnCmlis. 
ASCAP/Jbss BriMn, ASCAP/Tanxxiis. ASCAP) HL/WBM 

63 LOOSEN UP MY STRINGS lOackeiwI. BMI) WBU 

72 THE MMt SONG (TTF. BMI) 

42 NO PUCE TNAT FAR (Sony/ATV Iiee. m\fHmvm. 

BMLllainstein Cumbeiland. BMII HL/WBM 
36 NOTHIN' NEW UNDER THE MOON (HafiKtBin CunAwr- 



laitd. BMI/Sony/AIV Iree. BMI/Wildcourrtry, BMl/Mihe 
Curb. BMI/Vfamer-Iametlane, BMI/KeUmaymen, BMI) 
HL/WBM 

46 ONE DAY LEFT TO LIVE (Acuri-Rose. BMlAhal s A 
Smash, BMl/Mite Curb. BMt^. ASCAP) WBM 

60 OROINART UFE (McSpadden-SmlVi, BMlMaenolia Hill, 
ASCAP) 

61 POOR ME (Sony/ATV Tree. BMVAI Andersongs, 
BMl/Mighty Nice, BMI) HL 

17 RIGtfT OH TIC MONEY (IMI Blachmod. BMI/flybndee, 

BMI/FMI A(nl. ASCAP/PTiil <teuar, ASCAP] HL 
57 SLOW DOWN ((Meifish. BMVBuna B(w, BMlttemstein 

Cumberland. BMlVaby Mm. BMI) WBM 
52 SOMEBOOrS OUT THERE VWTCHIHG (Wamef TwTwr- 

lane. BMI/Puckalesia, BM^Nontad-rtoinan. BWFrarvie 

GoUe. BMlWinlswepI Pacific^ BMO WBM 
IS SOMEONE YOU USED TO KNOW (Melanie Howard. 

ASCAP/BieC^nt, ASCAP) 

46 SOMETHMG TO THRfK ABOUT (EMI Blachwood, BMI/Ty 
Land. BMl/Hamste» Cumbertanil, BMI/Baby Mae. BMI) 
HUViBM 

26 SPIRn OF A BOt WISDOM Of A MAN (W8, ASCAP/Big 

TractM. ASGAP.War Bride. ASCAP) WBM 
37 STAND BESIDE ME (Hamslen Cumbertand, BM) W6M 

47 STRAIGHT TEQUILA aop Brass, ASCAP/Penny knm. 
BMl/Houie Of Penny HMfCoppcilmW. BMI) 

45 TAKE ME (LMI Blackwood. BMI/S<n0es Only, 

BMl^y/AW rree, BMI) HL 
23 THERE YOU HAVE IT (Wamef-Tamerlane, BMVTtanc^o 

Belita. BMt/Caie«rs BMO. BMI/Sontanrw. BMI) HiywBM 
54 TKKET OUT OF KANSAS (lom Calms, BMI) W6H 
30 TRUE (Wamer-Tamerlane. BMI/)eff Stevens. BMVGoUen 

Wheat BW) WBM 
3S UNBELIEVABLE (Migtity Nice. BMl/AI Andefsonfs 



BMI/lonptiide, SMlMy Ua's Worli. BMI) Hi;WBM 
7 WE REALIV SMOULDNT BE DOING TTHS (Mighfy Mce. 
BMl/Uutenofvs. 8HI«iie Watnr, BMt] KL 

55 WHEN I GROW UP (Hamstein Cumtiertand. BMI/Baby 
Mae BMlCo-Heafl. BMI) WBM 

66 WHEN YOU GET TO BE YOU (Hamsletn Cumbefttm). 

ASCAP,Cjrt)> Wrighl, ASCAP/W8, ASCAP/Corey HKk. 

ASCAP/DortW [Jan, BMtaahe The BMI) 
12 WHERE THE GREEN GRASS GROWS (Sonc Matters. 

ASCAP/Tanwus, ASCAP/Almo. ASCAP/toddy Rabbrt. 

ASCAf)HUV«M 

56 WHEREVER YOU ARE {EM Apm.ASCAP/Hamstem Cum- 
berland. BMlBatq Mae. BM/Cm Reese A CTiance, BHD 
HL/NBM 

24 WHERE YOUR ROAD LEADS (EMI AivH, ASCAP/Desmch 
b4e ASCAP/Manor House, ASCAP/BMCi ASCAP) HL 
1 WIDE OPEN SPACES (Pie Eyed (^oobee. BMIAkoobM. 
BMI) 

51 WINE INTO WATER (EMI Blachwood. BMI/Rrver Of rime. 

BMl/Burch Bfottiers. m/^tA Hewitt. ASCAP) HL 
21 WRONG AGAIN (Std Wortung For The Man. BH/Dyal 

8MI) 

59 WRONG NIGHT (Wamer-Tameriane. eMI/T4ellmaytnen. 

8M|/St«r»ruck Aj^. BMl/De«d Solid Perted. BMI) 
S YOU MOVE ME (PolyGram Irlernational. ASCAP/Piei- 

cepettisongs. ASCAP) HL 
16 Y0U1lE8EfilHNINGT0 0ETT0ME(HamstEmC(«T«ief 

land. BMlSorrr/ATV Tree. BMI/ttnd Sparrow. BMlA)-1e>. 

BHOW^teM 

14 YOU'RE EASY OH THE EYES (Hamstein Cumberland. 
BMl^/ATV Tree. BMI/Chns Waters. BMI/PolyGram 
Intenubonal. ASCAP/Iem-OOO, ASCAP) HUWBM 
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SHANIATWAINA' M:HCURVft3600:i[10'?eEQlb9ei) ?Ow«*i*INo 1 COMEONOVER 


1 


12) 


2 


2 


40 


DIXIE CHICKS A monument . , -,h -a [ffl WIDE OPEN .SPACES 


2 


CD 


3 


6 


24 


★ ★ ★Greatest Gainer* * ★ 

SOUNDTRACKA' CA^iTOL SaiDi i;0,^a;7 58) HOPE FLOATS 


1 




4 


4 


28 


FAITH HILLA WAf^NERBROS 46790{t0 9&'16 98) FAITH 


2 


5 


5 


3 


9 


ALAN JACKSON A arista NASHVILLE 16864 <10.9&'16.98l HIGH MILEAGE 
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P^^^^ J^?, \i'M 1 ' r Qs If r,R EVERYTHING'S GONhtA BE ALRIGHT 
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TOBY KEITH mercury 558962 U0.98EQ'16 98I GREATEST HITS VOLUME ONE 
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g 
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Rcj^^^*^ tis.?g ''""^ RECORD: 41 NUMBER ONE HITS 
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11 


10 
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BROOKS & DUNN A ARtSTA NASHVIUE ims Il0.9&l6.9ai IF YOU SEE HER 
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in 


g 




74 


TIM MCGRAW A' curs 77SB& iio ga ie 98) EVERYWHERE 
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11 


10 


8 


26 


MARK WILLS • mercury ^17 I10 98E<V16.981 ■ WISH YOU WERE HERE 
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12 


12 
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22 


REBA MCENTtREA mcanashvillE 70019 OO.9&1«90t IF YOU SEE HIM 


2 


13 


13 


a 


49 


GARTH 6ROOKSA^CAP1T0l 56594CAPIT0LMASHVILLE(lQ9ft'169ei SEVENS 


1 


14 


14 


12 


12 


VINCE GILL • MCA NASHVILLE 70017 (10 98/16.981 THE KEY 


1 


IS 


IS 


13 


16 


TRISHA YEARWOOD • MCA NASHVILLE 70023 (10.98/16.98) WHERE YOUR ROAD LEADS 


3 


It 


17 


16 


28 


GEORGE STRAITA MCAnaSKVillE 7002D(l0.9a/l6-9S1 ONE STEP AT A TIME 


1 


17 


20 


18 


33 


JO DEE MESSINA • CURB 77904 110 9»16.») I'M ALRIGHT 


6 


11 


22 


19 


26 


GARTH BROOKS CAPtTOi 9457aWPlT0L NASHVILLE {44,96 CO) THE LIMITED SERIES 


1 


19 


16 


21 


3 


BILL ENGVALL ^vsrner BROS 47090(10 9&l69e) DORKFISH 


16 


20 


19 


14 


6 


LYLE LOVETT OJHz : 1B31;MCA i16 9424 96) STEP INSIDE THIS HOUSE 


9 


91 


21 


j7 


26 


LEANN RIMES A curb 77901 IIO 9ai 7 98) SiniN' ON TOP OF THE WORLD 


2 


22 


18 


IS 


3 


NO MORE LOOKING OVER MY SHOULDER 


15 


® 


27 


35 


5 


* * * Pacesetter * * * 

VINCEGIJ. WITH PATRICK WLiWMS AND HIS ORCHESTRA wfiTuc^-CT, 4r^->uAr>--in-Tv»i 


23 


24 


23 


20 


14 


DIAMOND RIO arista NASHVlut 136^ no 98^16 98! UNBELIEVABLE 


9 


29 


25 


22 


6 


LEE ANN WOMACK DfcCA TOOUIilCANASHVluI I10 9&16 96]H SOME THINGS 1 KNOW 


20 


26 


24 


23 


59 


?,'';9P,'^^ ^ '^^'^^ * .^ .gci^, THE GREATEST HITS COLLECTKW 


2 


27 


26 


24 


62 


MARTINA MCBRIDEA flU675I&1iLGII0.9&I£.98l EVOLUTION 


4 


29 


28 


26 


21 


CLAY WALKER giant 2470QWARNEf1 BROS- (10.9&16.98) GREATEST HITS 


9 


29 


29 


25 


16 


VARIOUS ARTISTS arista KASHVIILE 19850 (10.9a'16 961 ULTIMATE COUNTRY PARTY 


12 


30 


33 


30 


62 


m"'^^ ^L^-tvr?^r^^'^ 6 '-di (SONGBOOKl A COLLECTION OF HITS 


1 


31 


30 


28 


8 


VAPIOUSARnSlSASVUIMQ£KTRA62277,tEGIl0,9ai6.98} TAMNfl' WVNETTE REMEMBERED 


18 


32 


32 


31 


24 


TERRI CLARK MERCURT 55821 1 (10.9&16 981 HOW 1 FEEL 


10 


33 


31 


29 


9 


TRACY LAWRENCE ATLANTIC S3137;«i;ilO 9816.981 THE BEST OF TRACY LAWRENCE 


13 


34 


34 


32 


60 


cSe^77*885"^^*'>iB ™" '■"^"^ ^ ~ INSPIRATIONAL SONGS 


1 


39 


36 


39 


16 


COLLIN RAYEeP<C6a87&SONY(1096ECV169ei THE WALLS CAME DOWN 


8 




39 


37 


12 


THE WILKINSONS GmT2<69»WAI)NERBROS.I10.9an6.98lH NOTHING BUT LOVE 


20 


37 


37 


36 


68 


KENNY CHESNEY • enA57a9B«LG n0-»18.98> 1 WILL STAND 


10 
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PEAK POSmON 


31 


35 


27 


9 


WILUE NELSON island 524548 (10.98 Eftl6.98) TEATRO 


17 


39 


38 


34 


5 


Rl ArKHAWK 

SfifTZSTE 1B872 ,10 9ft l6 98) BLACKHAWK 4 - THE SKTS THE UMIT 


2S 




42 


45 


4 


MARTINA MCBRIDE RCA 676M,'RlG (10.9*16-98) V^ITE CHRISTMAS 


40 


41 


W 


33 


4 


AARON TIPPW LiWC STREET 165001KXLVWXXH10.98B)'1698J WHAT THtS COUNTRY NODS 


33 


42 


41 


38 


28 


STEVE WARINER Ctfm94482CAmOL NASmiuf (10.9W698) BURNIN" T>€ RCADHOUSE DOWN 


6 


CD 


44 


43 


25 


TRACY BYRD MCA VASWILLE 70016 (10.98/16-98) I'M FROM THE COUNTRY 


8 


44 


43 


40 


26 


JOHN MICHAEL MONTGOMERY ATLANTCBJIOVAG 110.98/16.96) LEAVE A MARK 


15 


45 


45 


41 


24 


JEFF FOXWORTHY WARNER BROS 46861 {10.9^16.98) TOTALLY COMMITTED 


8 


41 


4« 


44 


52 


SAMMY KERSHAW • mercury 536318 (10.96 E(yi6. 98) LABOR OF LOVE 


5 


47 


« , 48 


iji 


^^^'"'f^^'^'^y^^J^ EQ lb Qflt THE BEST OF COLLIN RAYE — DIRECT HITS 


4 




NEW^ 


1 


★ ★ ★ Hot Shot Debut* ♦ ★ 

SARA EVANS RCA 67fi5i'RLG !;0 9B' NO PLACE THAT FAR 


48 


49 


49 


51 


28 


RDV n MFRPFR 

™;(;rJSHmL 94.»1 17 9811 «, SB " 


19 


SO 


51 


52 


55 


JOHN MICHAEL MONTGOMERY • ATIANTIC83060'AG(10.9&16-98) GREATEST H\TS 


5 


51 


48 


42 


5 


LORRIE MORGAN BNA 67627jflLa dO dfrlb 98) SECRET LOVE 


36 


52 


53 


50 


23 


TY HERNDON epic 68167,-SOrfT(10 98E<V16 96) BIG HOPES 


22 


53 


SO 


47 


21 


DWIGHT YOAKAM REPRiSC 469iaWARNER BROS 110.98/16.98) A LONG WAY HOME 


11 


54 


55 


53 


28 


RANDY TRAVIS OREAMWORKS 50034GEFFEN (10,9&16 981 YOU AND YOU ALONE 


7 


55 


54 


49 


19 


JOHN DENVER MACACY 4750 (S.9ar7.98l THE BEST OF JOHN OEKfVER 


49 


58 


57 


54 


78 


^m\^^fuftm (7.9*^n.«IB HOW BIG-A BOY ARE YA? VOLUME 1 


39 


57 


56 


60 


54 


SpiTn^Iij!^5wi^^?i uj 1 T r.fl 1 1 ctAian HOW BlffA BOY ARC YA? VOLUME 3 


31 


51 


52 


46 


6 


VARIOUS ARTISTS Columbia iaois/som i i0-9a E(V1 7.96) TRrBUTE TO TRAOmoN 


36 


59 


63 


64 


74 


ROY D> MERCER unw tUr^'A RDV &QC VA> VTlt t lUC o 

(^mOL NASKVillE 5«a2 'il sBJ H(3W BIG A HOT ARE YA? VOLUME Z 


43 


60 


59 


67 


.12 


i'rop"^ .- , -iSB DID 1 SHAVE MY BACK FOR THIS? 


16 


61 


58 


58 


21 


JOE DIFFIE £PIC69l37,SONV(l0 9eEai6 9BI GREATEST HITS 


21 


«2 


62 


56 


80 


GEORGE STRAIT A' MUNASWUE 11584(109&16.981 CARRYING YOUR LO/E vmH ME 


I 


cm 


72 




2 


CONFEDERATE RAILROAD ATULNTIC83024;AG(10.9ai6.98l KEEP ON ROCKIN' 


63 


64 


60 


57 


16 


CHRIS LEDOUX CAPITOL NASHVILLE 21942 110 9a'16.98) ONE ROAD MAN 


24 


C5 


66 


68 


55 


LONESTAR BliA67422/RUj (10.90/16.961 CRAZY NIGHTS 


16 


66 


61 


55 


66 


CLINT BLACK 9 RCA 67515'RLG (10.9fl/16.98l NOTHIN' BUT THE TAJLLIGHTS 


4 


67 


64 


65 


18 


PAM TILLIS ARISTA NASW1LLE 18S61 (10-98/16-981 EVERY TIME 


26 




NEW^ 




T. GRAHAM BROWN INTERSOUNO 934&1'LATINUM (10-98/16.96) WINE INTO WATER 


68 


CD 


NEW^ 


1 


U&Rinil^ ARTI^T^ 

KlP O lb 98,11 98) * COUNTRY SUPERSTAR CHRISTMAS II 


69 


70 


65 


66 


14 


WILLIE NELSON .L(lA£Y69322COLUMBIA(7 9aE(^119a) 16 BIGGEST HITS 


58 


71 


68 


59 


10 


EMMYLOU HARRIS eminent 25001 (10 9*15 98) SPYBOY 


27 


72 


69 


69 


72 


LILA MCCANN • ASyLUM62D42^EG(10.9a'16 98lH ULA 


8 


73 


67 


62 


10 


DOLLY PARTON DECCA 70041)MCA NASHVILLE 110 9a/16.9«) HUNGRY AGAIN 


23 


74 


74 


74 


8 


RANDY TRAVIS WARNER BROS. 47028 1109BD6.98] GREATEST #1 HITS 


70 


<Ji) 


NEW^ 


1 


DANNI LEIGH OECCA7O032/MCA Nashville (iO-9Ba 6.98) 29 nights 


75 
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1 


GARTH BROOKSA'CAPITOL NASHVILLE 29689[109&I5.98) 26 


MCksatNo. 1 THE HITS 


167 




2 


SHANIA TWAIN A" mercury 522896 110 98 EII16 981 ■ 


THE WOMAN IN ME 


195 




3 


ALAN JACKSON A' ARISTA Nashville lasoi (io.9frl69B) 


THE GREATEST HITS COLLECTION 


151 




4 


LEANN RIMESA'CURB 77821 (1098/15 981 


BLUE 


121 




5 


HANK WILLIAMS, JR. A CURB 77638 16 9»9 98) 


GREATEST HITS. VOL 1 


231 




6 


CHARLIE DANIELS • ERIC 6418ZWNY (5 98 £09 9«l 


SUPER HITS 


202 




8 


WILLIE NELSON • COLUMBIA 64 184/SONY 15.98 EQI9.98I 


SUPER HITS 


221 




9 


PATSY CLINEA' MCA NASHVILLE 12(7.98/12.96) 


12 GREATEST HITS 


606 




7 


DEANA CARTER A' CAPITOL Nashville 37514 (10 98(1 5.98) BI 


DID 1 SHAVE MY LEGS FOR THIS! 


113 




10 


TIM MCGRAWA'CURB 77659 (9.98/15-961 


NOT A MOMENT TOO SOON 


241 




12 


HANK WILLIAMS MERCURV536029l7 98E(Vn.9ei 


20 OF HANK WILLIAMS GREATEST HITS 


55 


U 


14 


TRAVIS TRITT A WARNER BROS. 46001 110-98/16.98) 


GREATEST HITS — FROM THE BEGINNING 


159 


13 


IS 


ROY ORBISON Columbia 67297/sONT 15 98 E(» 98) 


SUPER HITS 


61 
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li 


14 


11 


SHANIA TWAIN • MERCURV 514422 17-98 Eiyi 1.98) 


SHANIA TWAIN 


IDS 


IS 


17 


VINCE GILL A' MCA NASHVILLE 11047 (1098/15961 


WHEN LOVE FINDS YOU 


226 


M 


13 


JOHNNY CASH Columbia 6677a,sow (5.9B E(M-98) 


SUPER HITS 


84 


17 


18 


GEORGE JONES A epic 4077E,^NY (5-98 E(V9-98) 


SUPER HITS 


387 


11 


16 


THE CHARLIE DANIELS BANDA'EPlC3879!iS0Nr(7 98E(VIl 981 


A DECADE OF HITS 


464 


U 


21 


GEORGE STRAITA^ mca nashville 10651 (10 98/15.981 


PURE COUNTRY (SOUNDTRACK) 


319 


20 


19 


VINCE GILL A- MCA NASHVILU 11394 (ia9&16.98) 


SOUVENIRS 


141 


21 


20 


CLINT BLACKA RCA6667LKLG 


THE GREATEST HITS 


110 


22 


23 


DAVID ALLAN COE COLUMBIA a0185«WY (998 EO CO) 


GREATEST HTTS 


2 


23 


22 


PATSY CLINE A MCA NASHVIUE 4038 17.98/12.96) 


THE PATSY CLINE STORY 


207 


24 


24 


GEOAGE STRAIT A'MCANASHVILU 42035 (7.96^12.961 


GREATEST HITS VOLUME 2 


557 


2S 


25 


GEORGE STRAIT A" MCA NASHVILU 11263(39.96/49.961 


STRAIT OUT OF THE BOX 


14! 
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by BraxUey Bambaryer 



Light MUSIC: There are few serious composers who 
strike so resonant a chord with so wide a public as John 
Tavener. With their spare, ritualistic grace, Tav^ner's 
works vtinerate his devout Greek Orthodox beliefs; .vet 
like all great sacred music, his comiKisitions speak to 
people of other faiths (or lack thereof i. A piece like "The 
Protecting Veil" can serve as an emblem of dewtion — 
"an icon in sound," as Tarener says — or it can be appre- 
ciated as ecstatic instrumental poetr,v, accessible to all 
with two eai-s and a heart Pawner's muse is bound up 
in a tradition so old it is archetj-pal, yet his music still 
seems contemporary; it Is instructive that one of his few 
secular heroes is Stra>nnskj', that avant-traditionalist 
and spirit us rector of the 20th century. 

In .swinging '6()s London, Tavener was certainly in 
tune with the times, hanging out with the Beatles and 
even recording his dramatic collage "The Whale" for 
the group's Apple label. A more contemplatire life has 
followed those heady early yeai-s, yet the 54-year-old 
composer has a higher profile now than evei-. Since 
Steven Isserlis gave thrilling voice to "The Protecting 
Veil" in 1991, m;my other cellists haw tui'mxl theii- hands 
to the piece — most notably Yo-Yo .Ma, w'hose Sony ren- 
dition has resided on Billboard's Top Classical Albums 
chart for 12 weeks. And in an evt'nt that has more res- 
onance than any hit record, Tavener took his place in 
the long line of Knglish composei's who haw lissuaged 
the grief of their countrymen, as his 
"Song For Athene" mowd millions 
worldwide when it was heard dur- 
ing the funeral service for Diana, 
Princess of Wales. 

Another, more celebratory Lon- 
don ewnt graced by a Tavener com- 
position was the "Tallis Scholars' 
25th anniwrsary concert Nov. 3 at 
the National Gallery. Although .spo- 
ciahsts in Renaissance polyphony, 
the Tallis Scholars have long made 
Tavener an exception, having re- 
corded an album of such now-cla.ssic 
Tavener choral works as "Ikon Of Light" and "The 
Lamb" for their Gimell label back in 1984. An interest- 
ing aspect of the latest Tavener/TSllis venture — the 
brief, chant-laced poetic drama "In The Month Of 
AthjT" — is that it has renewed the composer's link with 
pop culture: The piece calls for a speaker, which in the 
concert was realized by Sting. 

Ttillis Scholars leader Peter Phillips .says the narra- 
tor's role in "Athyr" might haw been filled by Tawner's 
friend Prince Charies or by a professional actor such as 
Sir John Gielgud; yet in Sting, the piece was blessed 
by "a real musician — and a wry sensitive and serious- 
minded musician at that," he insists. "You'd think that 
Sting had done it all, but he really threw himself into 
this piece." Sting also led the way in the Scholars' .sUvct 
jubilee encore: a specially arranged choral wrsion of one 
of Phillips' favorite Sting songs, "Fields Of Gold." 

No stranger to cla.ssical recitation. Sting has record- 
ed Stravinsky's "A Soldier's Tale" and Prokofiev's 
"Peter And The Wolf," and in the privacy of home, he 
plays the Bach lute suites on the guitar ("Very badly," 
he says, "but I get a lot of solace from them.") Although 
enamored of "'The Protecting Veil," Sting says the poten- 
cy of Towner's music really hit home when he attended 
Diana's funeral: "For me, just to hear a tritone in such 
a setting w"as extraordinary. But 'Song For Athene' was 
particularly powerful; it was the ideal accompaniment 
to a ceremony that was harrowing yet beautiful." 

Describing "In The Month Of Athyr" as character- 
istically "mystical" and "emotionally convincing," 
Phillips says Tawner's music is "like the Catholic music 




STING, TAVENER, PHILLIPS 



of the 16th century in that it is like a drug — not the 
same drug, of course, since Tavener is not Taverner; 
his music is more \isceral than intellectual. But it is def- 
initely intaxicating. His pieces can take a sympathetic 
listener out of this world — the.y're transpoiting." 

Showcasing another inspired collaboration, the most 
enti'ancing Tavener collection to date Ls due in Febru- 
ai-y: the Harmonia Mundi album "Eternity's Sunrise," 
w ith the orchestra and choir of the .4cadcmy Of 
Ancient Music led by Paul Goodwin. Tawner's prime 
vocal wssel. soprano Patricia Rozario, sings the aptly 
titled "Song Of The Angel," and Rozario and .soprano 
Julia Gooding pair for "Sappho: L.yrical Fragments"; 
baritone George Mosely solas in "Petra" and the haunt- 
ing "Funeral Canticles" (which Tawner wTote for his 
father). Commissioned by the Academy and dedicated 
to the memory of Diana, the title work features liozario 
intoning her clarion call to sublime effect amid the Bar- 
otjue strings, lute, and belLs. 

Relishing the experience of writing for the archaic 
instruments of the Academy, Tavener saj-s, "Like the 
sound of a woman's wice without vibrato, the sound of 
gut strings Is v^ry sen.sual — even erotic, as in the Greek 
ems. The sound has this i(uaht\' of longing, which I ap- 
preciate. I would like to write more for the Academy, 
perhaps for the gi-oup with John Harle. His sa.\ophone 
has such a pure tone that it .seems wry old. I don't knoiv 
anything on earth that sounds like tliat" 

"Eternity's Sumise" will join a number of recent addi- 
tions to the Tawner catalog, including a fine new Linn 
di,sc that sees violinist Clio Gould and her BT Scottish 
Ensemble .shine in "Teai-s Of The Angels" (an instru- 
mental take on "Song Of The Angel"). 'The set also spot- 
lights Gould in "My Gaze Ls Ewr Upon You" and Rozaiio 
in ". . . Depait In ftace." Other gems of the ewr-ex"pand- 
ing Tavener di.scography: the monumental cantata "Eis 
Thanaton" and the orehe.stra-with-ta|)e ritual "Theopho- 
ny" directed by Kichard Hickox on 
Chandas; tlie (kt'iily affecting 'Akh- 
matova Requiem." recorded liw at 
the 1979 BBC Ih-oms with ace vocal- 
ists Phj'llis Br>n-Julson and .John 
Shirley-Quirk and i.s.sued la.st .year 
via Cariton's BBC Radio Cla.ssics 
imprint; anrl tlie dK^^i-se "Svyati," an 
R(jA set that featm-es Lsiierlis solo, 
in the gorgeous string quartet "The 
Hidden Treasure," and w ith Roz- 
ario in the "Akhmatova Songs." 

The definitive version of "Song 
For Athene" can be found on "Inno- 
cence," an essential Sony collection from '95 with Mar- 
tin Neary leading the Westminster Abbey Choir. And 
there are several key Tavener works represented on the 
sadly demised Collins Classics label, including the 
.sacred opera "Mary Of Egjiit" (with Rozario in the title 
role) and the dervish dance of "The Repentant Thief," 
with clarineti.st Andrew Marriner and the London 
Symphony Orchestra under Michael Tilson Thomas. 
Also, just out are two more versions of "The Protecting 
Veil," one with cellist France Springuel in Telarc's 
series of I Fiamminghi discs and the other w ith Ra- 
phael Wallfisch in 'Tring/Inter.sound's Royal Phil- 
harmonic Orchestra budget line. 

Despite fragile health in recent years, Tavener has 
been ferviently productiw, with a number of completed 
pieces not yet recorded (such as "The Apocalypse," a 
bold acoustical e-xtravaganza) and enough new^ commis- 
.sions coming in to keep his publisher, London's Chester 
MiLsic, very bu.sy. Countertenor Michael Chance re- 
cently Hiuig "The Hidden Face" at the Proms, and the 
Chilingirian Quartet has performed "Diodia," a .string 
quartet drawn from "The Toll Houses," an as-yet- 
unproduced "metaph.ysical pantomime." Also, the first 
piece scheduled to be performed in London's St Paul's 
Cathedral in the new century is Ttiwner's grand orato- 
rio "FVll And Re.surrection." 

With a stance that is more East than West T^v^ener 
strives to speak from and to "the intellectivie organ of the 
heart" he says. "We are lost in a way here. It's dreadful 
to say, but Diana's funeral brought good in that it touched 
a lot of people. And they needed touching." 



TOP CLASSICAL ALBUMS t„ 


s 


K 

B 


1 

S 

a 


C«ip<l«(t trom a national sample of retail store anrl rack sales ^ml^^^ 
reports collected, compilerl. anrl provided t>y lllllll 






ARTIST TITLE 

IMPRINT « NUMBER (SUGGESTED LIST PRICE OR EQUIVALENTi 


1 


1 


30 


* ★ No. 1 * « 

f^?l!?"^^.8EQW5», 22»,«.«Nol *RIA - THE OPERA ALBUM 


2 


2 


a 


THE3TEN0RS: (WIS 1998 


3 


3 


50 


ANDREA BOCELLI 

PHILIPS '1?3];3 1 .0 98 £0(17.981 
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CECILIA BARTOLI 
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LIVE IN ITALY 
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REN EE FLEMING 
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1 WANT MAGIC 
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DON CAMPBELL 
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SERGEI RACHMANINOFF 
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A VI/INDOW IN TIME 
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TOP CLASSICAL CROSSOVER „ 


1 1 


10 


* * No. 1 * * 

LONDON SYMPHONY ORCHESTRA (HORNER) TITANIC 


2 


2 


58 


SAR4H BRIGHTI.'AN «, THE LONDOM SYMPHONY ORCHESTRA „ „„ ™n~, 

NEMO ;iuDi.:s-,SEL 5-351 1 ;99816.9ai|H TIME TO SAY GOODBYE 


CD 


3 




UAfilOUS/WTlSTS 

.:;\r::.N : .ig Eai6.98) 


m»AROm 1 FWENDS FDR THE CHIlBflEN Of IBEKIA 


CD 


8 


4 


BRYN TERFEL 

DG .i-"7r. ! ■ '1.-. -■ ,-; CD) 


IF EVER 1 WOULD LEAVE YOU 


5 


6 


1 


^yjuif,' H°?5'^"8?D™* "*I°EN OF MYSTERIES 


6 


5 


10 


PLACIDO DOMINGO 

ATLANTIC 2379-1 (16 98 CD) 


FOR LOVE 


7 


4 


12 


HELMUT LOTTI p^j.- „, .-cir 

RCA VICTOR 63300 a0.9&17,98) IHSt ^'^^^ \,UWi\\, 


8 


7 


16 


VANESSA-MAE 

VIRGIN ibibi IQ.qa'lfe 98) 


STORM 


9 


11 


3 


BOSTON POPS ORCHESTRA (LOCKHART) ,niv pnpc 

RCA vinoR fi.i7f>,-' no 9a ; 7 58i muliuhi rura 


10 


10 


54 


™.°?;)?li'"T?,'7,'^^' KASHMIR SYMPHONIC LEDZEPPEUN 


11 


9 


14 


S^a.Sf!J?S?n"'^,°^'^'*"'^ GERSHWINFANTASY 


12 


12 


38 


BOSTON POPS ORCHESTRA (LOCKHART) ^uc rr:i Tir- ai di im 

RCA V)CIOR 6B90) 110 9li l6 98) MLtSUIVI 


13 


14 


9 


UTE LEMPER 

LONDON 4«0i9» (17,98 EQ CD) 


ALL THAT JAZZ-THE BEST OF UTE LEMPER 


14 


13 


7 


LOS ANGELES GUITAR QUARTET i Am 

SOr^y CLASSICAL 6027A (10,98 Eai6.98) L.A.li.LJ. 


15 


15 


53 


ARIA 

ASTOR PLACE M009 1'". 3,e r[. 


ARIA 


O Albums witfi tfie greatest sales gains this weeh • Recwding industry Assn. Of America (RIAA) certifi- 
cation fof sales ot 500,000 units; A RIAA certHicalion for sales of 1 million units willi each adlJltlon^l mil- 
lion indoled t>y a numefal following the symbol. For boxed sets, and double albums with a njnniog time ttiat 
exce4x)s two hours, Ihe RIAA multiplies shipments by the number of discs ancVof tapes. 'Asterisk irvjicates 
vinyl av-ailat>ie. B indicates past or present Heatseeker title. Oassical Midline compact discs hawe a whole- 
sale ccst between $8 98 and S12.97 CDs with a wholesale price lower than S8.98 appear cti Classical 
Budget. C' I99B Billboard<'BPI Communications and SourtdScan, Inc. 






TOP CUSSICAL MIDUNE 


TOP CLASSICAL BUDGET 


1 VARIOUS MOZART FOR YOUR MIND PHILIPS 

2 VARIOUS BUILD YOUR BABY'S BRAIN 
THROUGH MUSIC SOW* ClASSiCAi 

a CARRERAS DOMINGO-PAVAROTTI A 
TENOR'S CHRISTMAS SDNr ClASSiCAi 

4 VARIOUS MOZART- GREATEST HITS SONY 

CLASSICAL 

5 VARIOUS MOZART FOR MEDITATION PHIliPS 

6 VARIOUS MOZART FOR MOTHERS-TO-BE 

PH. LIPS 

7 VARIOUS THE SPIRIT OF THE TITANIC 
STCLAIR 

8 VARIOUS THE GREATEST OPERA SHOW ON 
EARTH LONDON 

9 VARIOUS PACHELBEL CANON RCA VICTOR 

10 VARIOUS AVE MARIA RCA V>CTOR 

11 VARIOUS BEETHOVEN AT BEDTIME philips 

12 VARIOUS BEETHOVEN-GREATEST HITS SONY 

aAssiCAL 

13 VARIOUS ONLY CLASSICAL CD YOU NEED 

RCA VICTOR 

14 VARIOUS MORE MOZART FOR YOUR MIND 
PHILIPS 

15 PLAClOO DOMINGO BRAVO DOMINGO! DG 


1 VARIOUS BRAHMS; SYMPHONY NO. 4 

LASERLiGHT 

2 VARIOUS ARTISTS BRUCKNER: SYMPHONY 
NO 3 LAStRUGHI 

3 VARIOUS THE BEST OF MOZART LASERLIGHT 

4 VARIOUS MOZART GREATEST HITS REfer- 
EIVCE GOLD 

5 JOHN BAYLESS BEATLES GREATEST HITS 

iNlFRSOUhO 

6 VARIOUS BErrnOVEN: GREATEST H[TS RtT 

FRf NCf G0I.0 

7 VARIOUS BACH'S GREATEST HITS REFERENCE 

GOLD 

8 VARIOUS 20 CLASSICAL FAVORITES MAOACT 

9 VARIOUS CLASSICAL MASTERPIECES MAOACY 
10 VARIOUS MOZART: SYMPHONY NOS. 40 & 

41 fMDACY 

n VARIOUS NUTCRACKER CHRISTMAS INTER 

&'JUNtl 

12 VARIOUS GERSHWIN: AN AMERICAN IN 
PARIS MADACT 

13 VARIOUS BAROQUE S GREATEST HITS REf 
FRFNCf fiOlD 

14 VARIOUS IDIOT'S GUIDE TO CLASSICAL 
MUSIC RCA VOOA 

15 VARIOUS TCHAIKOVSKY GREATEST HITS REF- 
ERENCE GOLD 
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Top Jazz Albums . 


THIS WEEK 


|lastw[> - 


WEEKS ON 
CHART 


COMPILED FROM A rtATIONAl SAMPLE OF RETAIL STORES AND RACK 

SAl ES REPOSTS COLLECTED, CDUPHED, AND PROVIDED BT SoUndSCStH* 

ARTIST lllllll T'^l-^ 

IMPRINT 4 MUMBEaOISTRieUTING LASE. ■ ■ ■ 


CD 


1 


2 


* * * No. 1 * * * 

HERBIE HANCOCK vtR-iitss?:?? ?»eHsaiN3 l 

GERSHWIN'S WORLD 


CD 


6 


20 


VARIOUS ARTISTS 3:jA2Z32aei 

JAZZ FOR A RAINV AFTERNOON 


3 


4 


62 


DIANA KRALL impulse: 


LOVL bCENES 


4 


2 


7 


MICHAEL FEINSTEIN 

i;::«-3P[ l.::i^vrro:i>:,IB MICHAEL 4 GEORGE FEirerEIN SNGS GEHSHWIN 


CD 


7 


7 


CYRUS CHESTNUT ATLANTK:8314a« 


CYRUS CHESTNUT 




3 


9 


VARIOUS ARTISTS 32 jazz 32097 


JAZZ FOR THE QUIET TIMES 


7 


5 


6 


JOSHUA REDMAN 

WASWRBH ji A7052 TIMELESS TALES IFOR CHANGING TIMESl 


> 


9 


30 


VARIOUS ARTISTS RCA victor se987 

FABULOUS SWING COLLECTION 


9 


10 


51 


HARRY CONNICK, JR. caiuUBiA687B7 


TO SEE YOU 


10 


8 


7 


KEITH JARRETT/GARY PEACOCK/JACK DEJOHNETTE 

ECW 539955 TOKVO '96 


CD 


15 


8 


DANILX) PEREZ IMPULSE! 275I<^P 


CENTRAL AVENUE 


12 


12 


8 


JOE LOVANO BLUENOTE331]4CAPnOL 

TRIO FASONATION EDITION ONE 


d) 


23 


7 


RUSSELL MALONE impulse! 275.viiP 


SWEET GEORGIA PEACH 


M 


14 


24 


VARIOUS ARTISTS narmsooOI 

JAZZ, AN AMERICAN ORIGINAL 


15 


17 


69 


VARIOUS ARTISTS CKR 9881 


PRICELESS JAZZ SAMPLER 


16 


16 


SO 


SOUNDTRACK 

. ='.15 BOOS MIDNIGHT IN THE GARDEN OF GOOD AND EVIL 


17 


18 


30 


JOHNSCOFIELD verve 539979 ■ 


A GO GO 


11 


11 


27 


WVNTON MARSAUS 

THE MIDNIGHT BLUES 


- STANDARD TIME VOLUME 5 


GD 




VARIOUS ARTISTS RCA victor 633A2 


WICKED SWING 


20 


22 


61 


LOUIS ARMSTRONG CRP9872 


PRICELESS JAZZ 


a 


13 


10 


SOUNDTRACK verve 557550 


NEXT STOP WONDERLAND 


22 


21 


4 


PONCHO SANCHEZ CONCORD RfCANTE 4847,CONCORD 

AFRO-CUBAN FANTASY 


(D 


RE-ENIRr 


ELLA FITZGERALD li LOUIS ARMSTRONG 

verve 53790 THE BEST Of ELU FITZGERALD & LOUIS ARMSTRONG ON VERVE 


(24) 


REEKTBY 


KYLE EASTWOOD OOLUMBU 68013 


FROM THERE TO HERE 




DIANA KRALL 

IMPULSE' WiCRP STEPPIN' OUT • THE EARLY RECORDINGS 


TOI 


> CONnMPORARY JAZZ ALRUMS . 


1 


I 


5 


* * * No. 1 ♦ ♦ ♦ 

WILL DOWNING & GERALD ALBRIGHT r .mkjaN-. I 
■viftvE ^O^LCAST ^- !k . r.'f P'.l PLEASURES OF THE NIGHT 


2 


2 


50 


KENNY G A arista 1899! 


KENNY G GREATEST HITS 


3 


3 


2 


PETER WHITE COLUMBIA 69013 


PERFECT MOMENT 


4 


4 


22 


GEORGE BENSON GRP9906 


STANDING TOGETHER 


(D 


6 


39 


DOWN TO THE BONE NU GROOVE 3004 ■ 

FROM MANHATTAN TO STATEN 


C 


5 


7 


RICK 8RAUN Atlantic 83iAiyAG 


FULL STRIDE 


7 


7 


21 


FOURPLAV WARNER BROS 46921 


4 


CD 


12 


11 


WALTER BEASLEY shanachie 50.18 n 


FOR YOUR PLEASURE 


9 


13 


7 


RUSS FREEMAN i, CRAIG CHAQUICO 

PL-r.K -iL t-A'.' wiLAZZ . I :-.4','.'.ir.> w'.' HILL FROM Tit RECWCOOS ID THE ROCKES 


10 


9 


20 


MARC ANTOINE wc 992&GRP IB 


MADRID 


OD 


NEW^ 


KIRK WHALUM WARNER BROS 47124 


FOR YOU 


12 


8 


12 


MEDESKI MARTIN t WOOD blue note 93011- 


cahtolB 

combustication 


GD 


18 


6 


CANDY DULFER >I2« ENCODED 10054 


THE BEST OF CANDY DULFER 


14 


14 


6 


ERIC MARI ENTHAL l E MUSIC 5S7740WERVE 


WALK TALL 


IS 


10 


3 


VARIOUS ARTISTS 

KRSf 00O9 KKSF SAMPLER FOR AIDS RELIEF VOLUME 9 


16 


11 


30 


KEIKO MATSUI countdown 1 7775.ULG ■ 


FULL MOON AND THE SHRINE 


® 


23 


3 


KIRK WHALUM 

WWN£R&C6Pt:L471tlWARNER£i=^S5 THE GOSPEL ACCORaNG TO JAZZ, CHAPTER 1 


19 


15 


6 


GEORGE DUKE WARNER BROS 47073 


AFTER HOURS 


19 


16 


75 


BONEY JJLMES warmer BROS 46548 B 


SWEET THING 


(M) 


RE-ENTIIT 


ACOUSTIC ALCHEMY grp 990 7 


POSITIVE THINKING, 


(D 


25 


6 


JEFF LORBER ZEBRA 70O8 


MIDNIGHT 


22 


17 


4 


WAYMAN TISDALE ATUNIlce3129(AG 


DECISIONS 


CD 


24 


5 


TUCK&PATTI WINDHAMHILL 11336 


PARADISE FOUND 


24 


19 


10 


AL Dl MEOLA TEUUK 83433 


THE INFINITE DESIRE 


25 


120 


21 


BELA FLECK AND THE FLECKTONES WARNER BROS 46996 
[ LEFT OF COOL 
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Canada's Ferguson Incorporates Passages From India 

A 




Altxims vrttti Die greatest sates gains ttiis wjck. • Recorting lixJlAlry Assfl, 0* Amwica (RIAA) ceftificatian fix sales 
of 500,000 tifuls * RIAA cmifcatKKi fof sales o* 1 itVllion units with each additional inillkKi indcated by a (Ajtnefal 
folkM~ng tv symtx)! Foi hcned sets, aixJ dout^e altxjms with a njnning time that isceeds NtO hoixs, the RIAA multi 
p(i^ shipnii^ try 11% mimbef □< discs andr^ tapes. All aitxjfm ntUtie on cassette and 'Asterisk indicates vinyl 
available Blindicates past cf present Heatseeier title c 1998. Billboard'BPt Communications, and SoundScan, Inc. 



llthough it might seem like a 
stretch of the imagination to associ- 
ate CanacJian-boi n Maynard Fer- 
guson with the music and culture of 
India, the trum- 
peter is in fact 
quite comfortable 
playing the occa- 
sional raga. 
"My association 
I'^jHT ' with Indian music 
mIcI^/ culture start- 

ed years ago, 
when I befriended 
a sitar player," 
relates the 70-year-young Ferguson. 
"We would play together and just 
laugh at each other's reaction. I'd 
play a Charlie Parker lick, and he'd 
man'el at it, trying to mathemati- 
cally analyze the time signature. 
Mathematics play an important role 
in Indian music, and he couldn't 
beliere I'd mastered something that 
he analyzed as being so complex. 
Meanwhile, I was playing 'One 
O'clock Jump' in 4/4." 

Ferguson laughs heartily at his 
recollection, the events of which 
changed the direction of his Ufe. 

"I travel to India once a year now," 
he relates. "I teach music at the 
Institute of Higher Ijearning, which 
is run by my guru." Ferguson is 
quick to note that his annual pil- 
grimage e.>;tends far beyond hours 
spent in meditation. "I bring charts, 
and I am instantly both a bandleader 
and a student," the trumpeter ex- 
plains. "It's a learning experience. 
There is a lot to learn from a 19- 
year-old who's been playing the sitar 
since he was four years of age." 

That experience manifests itself 
clearly on "Brass Attitude" (Concord, 
Oct. 13), Ferguson's latest offering 
with his 10-piece ensemble. Big Bop 
Nouveau. TTie album's centerpiece is 
the 1,'y-minute "Misra-Dhenuka," a 
dramatic composition derived from a 
traditional Indian raga. 

"The dhe iiuka is a scale, a disci- 
pline, and iithtm loosely translates to 
'freedom,' explains Ferguson. "The 
aspect of freedom allows you to leave 
the raga's discipline, to improvise. 
That means a lot to a jazz player who 
delves into Indian music, because the 
musical form of the raga is the place 
where the Indian musician and the 
jazz mu.sician hook up." 

Not surprisingly, the concept of 
personal expression within a strict 
discipline plays heavily in Big Bop 
Nouveau's larger-than-life sound. 

"I try to encourage creativity 
rather than dictating the exact direc- 
tion of the band," says Ferguson, 
whose trademark brass arrange- 
ments give the group the feel of a 
much larger ensemble. "That keeps 
me happy and keeps the musicians 
on their toes. It makes playing with 
this band a constant learning expe- 
rience for me. That's why I like hav- 
ing a lot of young, creative guys in 
the band." 

Ferguson culls his band from uni- 
TOrsities where he lectures; Big Bop 
Nouveau's members are all part of 
the under-;jO set. The trumpeter is a 
strong belieNCT in both a formal musi- 
cal education and apprenticeship. 



"Years ago, when you hired a 
musician, you had to first ask 
whether he could read music," he 
explains. "Now, Jazz has been elevat- 
ed to an art form, and the quality of 
jazz education has increased dra- 
matically. Musicians can all read; 
they come from prestigious schtwls, 
and the overall level of musicianship 
has gone up several notches. 




by Steve Grayhow 

"Likewise, " he continues, "there 
are still opportunities for a musician 
to play in a band [such as Big Bop 
Nouveau] where they can apprentice 
and learn the ropes." In keeping 
with the trumpeter's jovial de- 
meanor, an apprenticeship with Fer- 
guson is far from a somber affair 

"Since the caliber of musicianship 
out there is so high, everyone who 

Billboard. 



plays in my band gets a chance to 
.shine, to strut their stuff," the trum- 
peter proudly proclaims. "You'w got 
to haw a sense of humor to make the 
music sound good. Look at Dizzy 
Gillespie. One of the greatest play- 
ers of all time: .serious on the musical 
side but with a great sense of fun. 
That's what a musician should be." 

Grace notes: BasketbaU's loss 
is our gain, as smooth jazz bassist 
Wayman Tisdale retires from the 
sporting arena to concentrate full- 
time on his music. "Decisions" is Tis- 
dale's first for Atlantic; he previous- 
ly recorded for the now-defunct 
Mojazz label. 

Although her highest-profile gig 
was with the "Saturday Night Live" 
band in its 1995-96 season, guitarist 
Jane Getter has played alongside a 
diverse array of artists like Michael 
Urbaniak, Joe Lovano, and organ- 
ist Jack McDuff. "Jane" (Lipstick), 
her first effort as a leader, showcas- 
es Getter's energetic playing and 
well-rounded pop/fusion composi- 
tions alongside the production and 
keyboard skills of Adam Holzman. 
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★ * NO. 1 * 


* 


CD 


NEW^ 


THE CHRISTMAS ANGEL 

AM[(,K.ANGK*i.lAt'HUNl 1 'JV^^ ; ft.'^^ at ^J 


MANNHEIM STEAMROLLER 

1 


2 


1 


51 


PAINT THE SKY WITH STARS — THE BEST OF ENYA A ENYA 

! ■ .IbSSvWARNER BROS. 


3 


2 


40 


GRAND PASSION 


JOHN TESH 


CD 


10 


5 


BEST OF NARADACHRISTHMS 

NARADA-;f,:4;VIRGIN 


VARIOUS ARTISTS 


O) 


NEW^ 


PURE MOVIES 

GTSP 539779 


THE JOHN TESH PROJECT 


6 


3 


52 


TRIBUTE A 

VIRGIN 


YANNI 


7 


4 


32 


Ul TTC SEASONS OF GEORGE WINSTON - PIANO SC 

WlNDr-JlM HILL U266 


XOS GEORGE WIN5TCN 


CD 


14 


25 


PERFECT TIME 

WORD ■ ■ JXT PIC 19 


MAIRE BRENNAN 


CD 


HWtl> 


CONVERSATIONS WITH GOD DISC 2 

WINDHAM HH. : l."i82 


VARIOUS ARTISTS 


10 


5 


62 


DEVOTION: THE BEST OF YANNI 

PRIVA-E M,,Sir, " 1 =,1,'WINDHAM HIU 


YANNI 


11 


6 


7 


KRYPTOS 

SONY ClASSiCAl 60237 


ANDREAS VOLLENWEIDER 


12 


9 


3 


THANKSGIVING 

WINDHAM HILL 1 1 381 


VARIOUS ARTISTS 


13 


7 


9 


GUITAR BY THE FIRE 

GTSP 53302« 


THE JOHN TESH PROJECT 


14 


8 


92 


PICTURE THIS* 

WINDHAM HILL 11211 


JIM 8RICKMAN 


OD 


17 


3 


A WINTER SOLSTICE REUNION 

WINDHAM HILL 11369 


VARIOUS ARTISTS 


16 


12 


47 


CONVERSATIONS WITH GOD 

WINDHAM HILL 11304 


VARIOUS ARTISTS 


17 


11 


31 


KARMA 

NETTWERK 30113 


DELERIUM 


a© 


18 


2 


THE COLORS OF CHRISTMAS 

WINOHAM HILL 11368 


VARIOUS ARTISTS 


19 


13 


36 


INSTRUMENTAL MOODS 

VIRGIN 45397 


VARIOUS ARTISTS 


20 


15 


64 


NIGHTBIRD 

BMG SPECIAL PRODUCTS 44579 


YANNI 


21 


19 


16 


SONGS FROM AN ENGLISH GARDEN 

NARADA 464fl7,^IRGIN 


DAVID LAN2 


22 


16 


79 


PORT OF MYSTERY 

WINDHAM H:LL 11241 


YANNI 


(33) 


NEW^ 


U ESPERANZA 


LA ESPERANZA 


24 


22 


81 


IN THE MIRROR • 

PRIVATE M JSIC a215»WlNDM*M HIU 


YANNI 


25 


23 


78 


WHITE STONES 


SECRa GARDEN 



O Anxims wth the pwtc-ti b 
A RIAA certmcatwn tw «)« c* 1 r 
and dc«JDW' »tn(m4 wtlfi a njrinirg 
«burns MiliMe on cnsett* na CD ■A*t«nsk 
tw»trlflpl ComniincalKnis atW SojfKScan. inc. 
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Hutton At MCA. MCA Music Publishing has made a world- 
wide publishing deal with L.T. Hutton. the songwriter/pro- 
ducer who is head of A&R at Ruthless Records and has a 
production deal with Universal Records. He has also pro- 
duced songs for Bone Thugs-N- Harmony. 2Pac. Eazy-E. 
MC Ren. and Snoop Dogg. Shown at the signing, from left, 
are Donna Caseine, director of creative services at MCA 
Music Publishing; Max Gousse, MCA director of urban 
A&R; David Renzer, MCA president; Betsy Anthony-Brodey, 
MCA VP of talent acquisition; and Hutton (seated). 



Impressing The Press. ASCAP recently hosted a celebra- 
tion of the 90th anniversary of the National Press Club in 
Washington. D.C. Shown, from left, are lyricist Hal David, 
pianist/musical director Mike Renzi, lyricist Alan Bergman. 
pianist/voccUist Shirley Horn, composer/ASCAP board 
member Cy Coleman. lyricist/ASCAP president Marilyn 
Bergman, and pianist Frank Owens. Performers included 
Nick Ashford and Valerie Simpson. Alan and Marilyn 
Bergman, John Bucchino. Coleman, David. Jay Livingston 
and Ray Evans, and Gretchen Peters. 




He's Busted. Stuttering John, second from left, a musician 
and BMI songwriter, recently stopped by the New York 
office of the performance right group to promote his new 
Razor & Tie Records album, "Everybody's Normal But Me. " 
He's prevented from running off with BMI property by. from 
left. Marc Kleiner, director of writer/publisher relations; 
Charlie Feldman, VP of writer/publisher relations; and David 
Fritz, attorney with Grubman Indursky Schindler & Gold- 
stein. 




Snow Time. Artist/writer Savannah Snow, center, has 
signed her first publishing deal with Sony/ATV Tree Publish- 
ing. A native of Jackson, Miss., she has already had one of 
her songs recorded by Pam Tlllis. She's shown flanked by 
Donna Hilley, CEO/president at Sony/ATV Tree, and com- 
pany executive John Van Meter 



THEY'RE PLAYING MY SONG' 



•KISS .\.\ ANGKl. (;001) 
.MOKMN' •• 
Wrilli'n bj Ben Peters 
I'uhlished hv Ben Peters 
Music IB.MI) 

Charley Pride's recording of 

"Kifis An Any el Good 
Moniiii' " is one of the most 
snccessfvl cnuntrij singles of 
the IDTOs. The song debuted 
mi Billboard's Hot Conntrij 
Siiigles chart in October tilTl. 
It peaked at No. I and stayed 
there fm uveks. making it 
Pride's nntst sneeessf id chart 
single, t Pride had nninerons 
chart-toppers that spent mul- 
tiple uveks at .Vo. /, among 
them "[I'm So] Afraid Of Los- 
ing You Again, " "Is Anybofly 



Gftin' To San Autone. " ami "I'm 
Just Me. ") "Kiss An Angel 
Good Mnrnin' " was recentlg 
covered by Heather Myles on 
her current Rounder 
album, "Highways & 
Honky Tunks. " 

"It's one of ni.v 
favorite tunes on the 
album," .say.' Heather 
Myles. "I thinli 'Kis.s An 
Angel Good Mornin' ' dopiets 
ine and what I do very, very 
well. ItV a pood repre.^entation 
of the album. I would have 
loved to have written the song 
... I love Charley Pride'.s ver- 
sion, and I don't think I ruined 
it." 

Myles has always been a fan 




of the ..iong, and .she says it 
turned out pretty much as she 
had envisioned it. "When I'm in 
the studio, I'm there from 
the beginning to the end. 
Every guitar chord and 
harmony vocal — I want 
to be there and listen to 
it. I like a real straight- 
ahead guitar sound 
without a lot of frills. I 
think that works real well 
on 'Kiss An Angel Good 
Mornin',' that in-y^nir-face kind 
of guitar playing ... I love 
singing it. .\t a show I did two 
nights ago I sang that song, and 
I couldn't believe the response. 
The women just went crazy 
over it, and the guys liked it 
too. They were like, 'Cool!' " 



IVIO.l S O rvl C5. CREDi-rs 



THE HOT 100 

OOO WOP (THAT THING) • Lauryn Hill • Sony/ATV Tunea'ASCAP, Obverse 
Creatlon/ASCAP 

HOT COUNTRY SINGLES « TRACKS 

WIDE OPEN SPACES • Susan Gibson ■ Pie-Eyed Groobee'BMI, Groobse/BMI 

HOT R&B SINGLES 

DOO WOP (THAT THING) • Lauiyn Hill • Sony/ATV Tunes/ASCAP, ObvWM 
CreatkMi/ASCAP 

HOT RAP SINGLES 

JUST THE TWO OF US • Will Smith, Bill Witlieis, W. Seller, R. MacDonald • 
Antlsla/ASCAP, Bluenlg'ASCAP 

HOT LATIN TRACKS 

ESPERANZA • Enrique Iglesias. Cliein Garcia Alonso • EMI Apiil/ASCAP 



Forerunner Strides Ahead With Sampler; 
EMI Promotes Its Evergreens To Execs 



rORERUNNER OF SUCCESS: 
NashWUe-based Forerunner Music 
Group, celebrating its 10th .year as 
a charting publisher — a business 
that began a year after the firm tt~as 
formed in li*J7 — has released a 40- 
track promotional collection that 
offei-s a musical history of the com- 
pany, which this year has had two 
No. 1 country hits by songwriter 
Shawn Camp (Garth Brooks' 
"Two Pina Coladas" and Brooks & 
Dunn's "How Long Gone"). 

The indie company's first of many 
No. 1 hits was Kathy Mattea's 
"Goin' Gone," which she co-wrote 
with Pat Alger, The company wasi 
established by producers Allen 
Reynolds and Jim Kooney, engi- 
neer Mark Miller, and administra- 
tor Terrell T^e. Other w riters rep- 
resented on the . 

set include Tony 
Arata, Matt 
Lindsey, Ruby 



released two Chri.stma.s CDs for u.se 
in Ty radio, or other media. One in 
the Chestnut Ridge, N.Y.-based 
company's Pyramid library is 
"Chri.stmas," a combination of tra- 
ditional and contemporary wrsions 
of well-known and oiiginal holiday 
songs; the other, in its PowerSound 
line, carries the same title and 
offers jazz, R&B, techno, and calj'p- 
so wrsions of similar material. 

Speaking of the upcoming 

holidays, MCA Records has a two- 
CD compilation of Bing Crosby's 
holiday-oriented songs that he 
recorded for Deeca Records. They 
include four versions of Irving 
Berlin's "White Christmas." Cros- 
by introduced that in the 1942 film 
"Holiday Inn," which al,so spawned 
favorites like 
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Lovett, Herb 
McCullough, 
George Mari- 
nelli Jr,, Tim 
O'Brien, Taylor 
Pie, Barry 

& HdlyTashian, and Peter Was- 
ner. Tye senses as Forerunner pi-es- 
ident, while Lindsey is VR Also, 
Leslie Barr is creative director, 
Uebra Miller handles accounting, 
and Charlie Green and Josh Allen 
are the tape librarians. The compa- 
ny's top units are Forerunner 
(ASCAP) and Foreshadtiw^ (BMI). 

Dipping into greatness: 

EMI Music Publishing VP of masic 
resources John Melillo has sent 
along a premotional four-CD effort 
called "The Standards, Vol. 1," 
which offers 9:3 ewrgreens fh)m the 
company's vast catalog of .songs. 

Notes" Melillo, "As with all the CD 
promotional products we produce, it 
has been and continues to be sent to 
advertising [executives], film and 
TV music super\'i.sors, producers, 
and other promotional targets to 
encourage interest in licensing 
these songs." 

And plea.se note: This is only the 
first TOlume! 

TrF HOLIDAY SOUNDS: TRF 
Production Music Libraries has 



Words & Music 



by Irv Lichtrnan 



"Happy Holi- 
day" and "Let's 
Start The New 
Year Right." 
In the '54 film 
"White Christ- 
mas," he and 
Danny Kaye 
introduced 
another Berlin seasonal song, 
called "Snow." The album is called 
"Bing Crosby: The Voice Of Christ- 
ma.s — ^The (jomplete Decca Christ- 
mas Songbook." 

'Violet' CASTER: Continuing 
its interest in show mu.sic — com- 
poser Jeanine Tesori in particu- 
lar — Windsor, Vt.-based Rcsmiran- 
da Records, a 12-year-old label that 
puts out classical material, has 
released Tesori's cast .score for the 
off-Broadway work "Violet" (with 
book and Ijiics by Brian Crawley). 
EarUer this year, the label put out 
Tesori's music for the Lincoln Cen- 
ter production of Shakespeare's 
"Twelfth Night" 

Print on print: The follo^ving 
are the best-selling folios from 
Cherry Lane Music: 

1. Barbra Streisand, "Higher 
Ground." 

2. Dave Matthews Band, "Before 
These Crowded Streets." 

3. Metallica, "Re-Load." 

4. ".lekyll & Hyde," voeal selection-s. 
a. Joe Satriani, "Crystal Planet." 
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Brosious Family Brings Equipment Auctions To Tlie Web 



I HE ?OTHKR-AN[)-SON TEAM 
of Ham Brosious and Matt Bro- 
sious — pioneers in the hard-scrabble 
game of bujing, selling, renting, and 
auctioning pro audio equipment — has 
found a lucrative revenue stream in 
cyberspace. 

Their World Wide Web site, digibid. 
com. is an online division of Hamilton 
Brosious Associates (HBA), which for 
some 20 years has been in the busi- 
ness of auctioning, appraising, and liq- 
uidating entertainment as.sets for pro 
audio and video equipment. 

Although it's been in operation for 
about two years, digibid.com has 
re\-\wi up in the last fiscal quarter, sur- 
pa.s.sing HBA's .sales 
and pointing the way 
toward the compa- 
ny's future. 

Brosious pere et 
t ' ? fik say the Web site 
R grew out of the 

observation that 
HAM BROSIOUS people who might 
be interested in 
buying equipment don't necessarily 
ha\« lime to schlep to live auctions. 

"We noticed that as people are 
busier with their personal and pro- 
fessional lives, they have no time to 
attend an auction," says Matt. "So, 
two years ago, building on my back- 
ground in progi-animing for the Inter- 
net, "Av decided to build an Internet- 
based auction service where we could 
offer e<|uipment of intere.st to record- 
ing studios, engineers, producers. 




artists, and the \ideo bu.siness." 

Free of geographical consti-aints, 
digibid.com has enlisted 1,500 mem- 
bers and is recruiting people at a rate 
of appro.\imately 2o a day, .says Matt. 
In addition, some IS.iXK) people haH! 
visited the site without necessarily 
signing on. 

The Web .site has three sources of 
revenue: used equipment the company 
buys and puts on sale; gear sold on 
consignment; and manufacturer siu-- 
pluses or discontinued models, accord- 
ing to Ham. 

The used equipment undergoes 
thorough testing at the company's 
Washington, D.C.-ai-oa warehouse to 
make sure it's in good working order 
Functional and casmetie details about 
the condition of the equipment are list- 
ed online to avert .sui-prises for end 
users. A lot of items, especially old 
analog tape recorders, are recondi- 
tioned before being sold, according to 
Ham. 

Without rewiUing the exact break- 
down between HBA's traditional and 
Internet busine.'^.ses, Matt says, "La.st 
quarter, digibid.com outperformed 
the live auction business. Howewr, if 
there's a big .studio liquidation, the bal- 
ance would shift." 

Ham says margins for online trans- 
actions are more faTOnible to the .sell- 
er than lire retail due to the lower cost 
of owrhetid. 

"Part of what is well-known about 
the Internet is that it is not neces.'sar- 
ily as labor-intensive an operation as 




by Paul Verna 

retail," he says. "The costs are lower, 
.so it enables yoa to sell things for less 
and still make a higher [jercentage." 

In a typical digibid.com transaction, 
an item will go on the auction block at 
a base price, and members will sub- 
mit bids for a period of one v-vck. User 
may ask digibid.com to automatically 
bid for them by listing a desiivd incre- 
ment and a ma.\imum bid amount — 
which is kept .secret. At the end of the 
bid period, the winner's credit card is 
billed, the person is notified, and the 
item gets shipped via Federal 
Express. The buyer has three days to 
retuiTi the item. 

For high-ticket items, the bid peri- 
ods can be longer to allow users to 
familiarize themseK'es with the prod- 
uct. By contrast, some items com- 
mand selling times of as little as three 
days. 

Matt says digibid.com's success 
depends as much on his and his 
father's reputations as it does on the 
customer-service orientation of the 
site itself. 

"Ham has always been customer- 
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NEW YORK 

At MASTERS AT WORK, India 
recorded a cover of "I Love The 
Nightlife" for RMM with producers 
Masters At Work (aka Little Louie 
Vega and Kenny "Dope" Gonzalez), 
engineer Steve Barkan, and assis- 
tant Oscar .Monsalve; Public 
Knemy .stopped in for a \wal se.ssion 
for Def Jam with engineer Tony 
Prendatt and a,ssistant Kayo Ter- 
amoto; the Alvin Ailey Ballet worked 
with producer Benny Diggs, engi- 
neer Dave Darlington, and a.ssistant 
Teramoto on original music for an 
upcoming production to be released 
on V2; and DJ Spooky tracked and 
mixed a self-pnxiuced Outpost/Gef- 
fen album with engineers Dan 
Yashiv and Darlington and assistant 
Allen Towbin. 

LOS ANGELES 

Capitol rock band Ever- 
clear worked at Skip Saylor on a 
mix for a single from its current 
platinum album, "So Much Fbr The 
Afterglow"; Art Alexakis pro- 
duced, Neal Avron engineered, and 
Ian Blanch assisted. Also at Skip 
Saylor, Aftermath artist King T 
collaborated with Dr. Dre on an 
album that includes production from 
DJ Pooh and DJ Quick, with 



Segal, Marek, and Ian Blanch 
engineering; Capitol act Twist Pop 
mixed its debut album w ith pro<luc- 
er Rick Neigher, engineer Avron, 
and assistant Blanch; Nate Dogg 
mi.xed new songs for his upcoming 
double album on Celestial Break- 
away Entertainment/ PolyGram 
with collaborators Snoop Dogg and 
Warren G, engineer Lance Pierre, 
and assistant Daniel Romero; and 
Heavyweight/A&M artist Khaydce 
mi.xed his debut single with mix 
specialist Hob Chiarelli and assis- 
tant Blanch. 

NASHVILLE 

At WOODLANO studios, Had- 
ney Foster tracked an Arista album 
with producer Darrcll Brown and 
engineer Niko Bolas; comedian Jeff 
Foxworthy mixed a Warner Bros, 
album with producer Doug Grau 
and engineer Lee Groitch; Tommy 
Sims recorded a self-produced, 
independently released album with 
engineer Martin Woodlee; and the 
Neville Brothers overdubbed for 
their Columbia debut with producer 
Sims and engineer Woodlee. 

OTHER LOCATIONS 

At CHICAGO RECORDING CO, 
(CRC), R&B star R. Kelly com- 



pleted his latest Jive/Zomba album 
with engineers Steve George and 
Tony Masscrati. Also at CRC, 
local heroes Cheap Trick recently 
mi.xed an album recorded at the 
studio last summer that includes 
guest appearances by Chicago 
rockers Billy Corgan and DArcy 
from the Smashing Pumpkins. 
Liz Phair worked at CRC on her 
Rick Rubin-produced contribution 
to the. upcoming "South Park" 
soundtrack. And the Smashing 
Pumpkins, off the road from sup- 
porting their "Adore" album, 
worked on B-sides at CRC with 
engineer Chris Shepard. 

In other musical genres, CRC 
hosted the Chicago Symphony 
Orchestra's conductor/musical 
director, pianist Daniel Baren- 
boim, who recorded an album of 
Duke Ellington music for Teldec 
with Cliff Colnot producing and 
Gus Mossier engineering. And hip- 
hop act Crucial Conflict finished 
its sophomore effort for Universal 
Records with recording engineer 
Jeff Lane and mastering engineer 
Sean Sutton. 

Pleanf, Hetid vuitcrhl for Audio Track 
to Patii Verna, Pro AudiolTechmtogy 
EdUor, Billboard, 151.5 Broadwaii, New 
York, N. Y. lUOM; fax: 212-oM-5SSS; 
E-mail pvertuua billboanLcont. 



service-oriented in terms of giving 
people a friendly feeling of doing busi- 
ness," says Matt. 

Pro people on the move: 

Jane Scobie is promoted to VP of 
Royaltone Studios in North Holly- 
wood; .she had been studio manager 
since the facility opened in 1995. Since 
then, Royaltone has catered to an 
impressive list of major recording 
artists, including Alanis Morissette, 
Rod Stewart, David Lee Roth, Don 
Henley, .Mudhoney, Royal Crown 
Revue, Toto, Melissa Etheridge, and 
Hootie & the Blowfish; producer/ 
engineer clients have included Elliot 
Scheincr, Glen Ballard, Tony Vis- 
cnnti, David Bianco, and Don 
Gehman . . . Debby Haney has been 
promoted to director of .salas and mar- 
keting at Menlo Park, Calif -based 
Music Annex Inc.; .she was previou.sly 
sales manager . . . Duane 'Tomquist 
has joined Bad Animals in Seattle as 
account manager. A veteran of A&M 
Recording Studios and Ocean View 
Digital Mastering, Tornquist was 



most recently sales manager/account 
executive at Caribiner International's 
audiovisual staging division in 
Phoenix and Seattle . . . Mark Bailey 
has been appointed to the newly cre- 
ated position of technical support 
manager, Europe, for JBL Profes- 
sional. He joins from Arbiter Pro 
Group pic, the JBL distributor for the 
U.K. and Ireland. 

The MUSIC PRODUCERS Guild of 
the Americas (MPGA) is .scheduled to 
host an alWay career conference Sat- 
urday (14) at the University of South- 
ern California School of Music. Host- 
ed by MPGA chairman Ed Chemey, 
the panel of producer/engineers 
includes Bob Clearmountain, Mike 
Clink, .Marvin Etzioni, Rhett 
Lawrence, Stewart Levine, Jack 
Joseph Puig, Danny Saber, and 
John X. Also participating will be 
music attorney David Byrnes of 
Loeb & l»eb, RCA VP of A&R Ron 
Fair, and Shannon O'Shea of SOS 
Management and the MPGA Manag- 
er Committee. 



St lauis' four Seasons Targets 
Corporate And Masic Clients 



BY DAN DALEY 

When Four Seasons Media Pro- 
ductions opened its recording stu- 
dio in October in St. Louis, the 
new facility underscored two sig- 
nificant themes that have come to 
characterize professional sound in 
recent years. First, world-class 
status is no longer limited to met- 
ropolitan areas like New York, Los 
Angeles, Nashville, or Atlanta, 
and second, baby boomers rule. 

The facility, estimated at nearly 
$3 million, was designed by the 
Dallas-based Russ Berger Design 
Group. It features three control 
rooms, two of which are designed 
to handle Four Seasons' anticipat- 
ed core business of jingles, com- 
mercials, corporate audio, and 
spoken-word recording. 

Control Two and Control Three 
are acoustically identical suites 
fitted with a Yamaha 02R digital 
mixer, a Mackie Human User 
Interface setup for Digidesign Pro 



TooLs, and Alesis Adat XT-20 mod- 
ular digital multitracks. The third 
control room, dubbed Control One 
and fitted with an API Legacy 
board, has a floor-to-ceiling glass 
window facing a large recording 
space with several isolation 
booths. 

All three rooms are intended to 
handle corporate types of pro- 
jects, immediately indicated by 
their capacity to seat several peo- 
ple within the prime listening 
area, with their reflection zones 
culminating at the edge of the pro- 
ducers' desks. 

"That's important if you're 
doing that kind of work," observes 
Berger, who also prepared the 
rooms for 5.1 -channel, surround 
capability both in terms of physi- 
cal layout and by inclusion of high 
and low bass trapping to increase 
low-frequency energy response. 

As a music center, St. Louis 
(Continued mi next page) 




Studio designer Russ Berger, left, and Four Seasons owner/manager Steve 
Richards Mahoney show off Control Room One at the St. Louis facility. 
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(Continued from preceding page) 

made a small but very loud mark 
in the '70s with rock bands like 
Head East. But facility owner/ 
manager Steve Rieahrds Mahoney 
went into this venture fully aware 
that music recording would not be 
the facility's anchor market. 

"The [music] studio was part of 
the design from the start, but it 
wasn't part of the business plan," 
he says. "We know that the main 
revenues will come from corporate 
and advertising work, of which 
there's plenty in St. Louis." 

The incentive to build a multi- 
million-dollar studio comple.x also 
partly stems from Mahoney 's hope 
that it will both keep larger 
recording projects from leaving 
the city and attract agency and 
other audio work from other cities. 
Even the studio's location — a 10- 
minute drive from either down- 
town or the municipal airport — 
reflects its primary target 
market. 

"There's so much work out 
there these days with all the cable 
channels and the fact that corpo- 
rations use audio for all sorts of 
applications, from sales and mar- 
keting to training," says Mahoney. 
"Audio can be a big business and 
support a studio like this without 
having to be in Chicago or New 
York." 

But it's clear that the inclusion 
of a full recording studio satisfies 
other needs for Mahoney. A 
Berklee College of Mu.sic attendee 
who played bass and sang in local 
Boston bands, he relocated to New 
York in the '70s hoping to pursue 
music on a larger scale but wound 
up in.stead, like many musicians, 
attracted to the technology and 
the business of recording studios. 



He started working at New 
York's Soundtrack Studios as an 
intern and ended up as assistant 
night manager of the facility, 
where he learned the jingle and 
commercial business. He moved 
back to St. Louis in 1993 to be 
closer to his family and worked for 
a studio there that specialized in 
agency work even as he was 
assembling a recording studio in 
his basement, which soon grew 
into his own independent produc- 
tion company. 

With corporatcly correct, close- 
cropped hair and a single earring, 
Mahoney is characteristic of a 
generation that grew up along 
with the contemporary music 
industry but also managed to 
make it more than an avocation. 
And considering that he spent 
much of the facility's opening- 
night party jamming with an ad 
hoc blues band in the main studio, 
it's clear that music is at least 
equal to business in his personal 
hierarchy. Berger comments, 
"What attracted me to this project 
in the first place was Steve's pas- 
sion for music." 

However, Mahoney says, he is 
realistic about the city's chances 
as a music center. "There's just 
not a great demand for a major 
recording studio in St. Louis," he 
says. "While there's lots of cor- 
porate and advertising agency 
audio work here, it's just not a 
music business city, even though 
St. Louis has produced some 
pretty major acts in recent years, 
like Gravity Kills and Urge. 
We're being realistic about where 
the money comes from in this 
town." 

Still, the music component of 
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the facility accounts for between 
30% and 40% of the construction 
and equipment budget. However, it 
could have been more. Company 
staff producer and audio/video 
engineer Gary HoUaday says the 
decision to make an API Legacy 
the large studio's main console 
was based on its sound and func- 
tionality rather than the need to 
participate in a local audio "arms 
race," something studios in larger 
cities face every day. 
Mahoney concurs, adding that 



St. Louis' evolutionary lag as a 
media center meant the studio 
had a wider array of consoles to 
choose from. "If there was a Solid 
State Logic G Series in town, I 
would have had to buy a G-l-," he 
says. "If there was a G-i-, I would 
have had to buy a 9000J. Fortu- 
nately, we didn't have to compete 
with that sort of thing, so we had 
a lot of options open to us, and we 
chose a console based on what we 
thought worked best for us, and 
it's a great music console that can 



also handle A/V work. It also 
allowed us to keep certain cost 
factors better contained." 

Although his financial future is 
pinned on the corporate market, 
Mahoney still reserves a soft spot 
in his heart for music recording. 
"We know that corporate work is 
where the revenue is," he says, 
"but 1 really do have a lot of 
hopes for the music side of 
things. Maybe it's my generation, 
too, but I just want the music to 
be fun." 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (NOVEMBER 7, 1998) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


MAINSTREAM ROCK [ ADULT TOP 40 


TITLE 
Artist 
Producer 

(Lal>el) 


THE FIRST NIGHT 
Monica^ 
Jennaine Dupri 
(Arista) 


NOBODY'S SUPPOSED 

TO BE HERE 

Deborah CoX' 

A. Crawford. M. Jordan 

(Arista) 


WIDE OPEN SPACES 
Dixie Chicks/ 
P. tWoriey, 8. Ch^ncey 
(Monument) 


CELEBRITY SKIN IRIS 
Hole Goo Goo Dolls' 
Michael Beinhorn Rob Cavallo, Goo Goo 
(DGCGeffenl Dolls 

(Warner Sunset'Reprise) 


RECORDING 

STUDIO(S) 

Ertgineer(s) 


KROSSWIRE 
(AUanta, GA) 
Brian Fr>e 


PARAMOUNT STUDIOS 
(Hollywood, CAI 
Anne Mae Catalino 


WESTWOOD SOUND 
(Nashville, TN) 
EticLegg 


CONWAY STUDIOS 
(Los Angeles, CA) 
Paul Northfield 


OCEANWAY RECORD 
ONEB 

(Los Angeles, CA) 
Allen Sides 


RECORDING 

CONSOLE(S) 


DDA AMR 12 


SSL 6056G 


NeveV3 


SSL 9000J 


SSL 9000J w/Ultinution 


RECORDERISI 


Sony APR 24 


Studer 800 


Sony 3348 


Studer 800 


Studer A8O0 


MASTER TAPE 


Qiunlegy 499 


Quantegy 499 


Sony 1460 


BASF 900 


BASF 900 


MIX DOWN 
STUDIOIS) 
Engineef(sl 


SILENT SOUND 

(Atlanta, GAI 

Phil Tan, Jermaine Oupri 


PARAMOUNT STUDIOS 
(Hollywood. CA) 
Anne Mac Catalino 


THE WORK STATION 
(Nashville. TN) 
John Guess 


SOUTH BEACH 
STUDIOS 
Tom Lord-Alge 


OCEANWAY A 

(Los Angeles. CA] 
Jack Joseph Puig 


C0NS0LE(S1 


S$140MG 


SSL 60560 


ttarrtson Series 12 


SSL4000G+ 


Custom Oceanway 
Focusrite w/GML 
Automation 


RECORDERISI 


StuderA820 


Studer 800 


Sony 334&'Am|iex ATR 
100 


Sony 3348 


Amp« ATR 102 


MASTER TAPE 


Quantegy 499 


Quantegy 499 


Quantegy 499 


Quantegy 499 


BASF 911 


MASTERING 
Engineer 


MASTERDISK 
Tony Dawwy 


MASTERDISK 
Tony Dawsey 


GEORGETOWN 
MASTERS 
Denny Purcell 


STERLING SOUND 
Ted Jensen 


FUTURE DISC 
SYSTEMS 
Steve Hall 


CD/CASSEHE 
MANUFACTURER 


UNI 


UNI 


PDO-HTM 


UNI 


WEA 
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RIAA's Dopico To Address Conference 



DoPICO TO KEYNOTE CONFER- 
ENCE: Ricardo J. Dopico, who was 
recently appointed director, Latin 
music, of the Recording Industry 
Assn. of America (RIAA), has been 
confirmed to deliver the keynote 
address at Billboard's 10th annual 
International Latin Music Confer- 
ence, slated to take place April 20-22, 
1999, at the Fontainebleu Hotel in 
Miami Beach. 

During his discourse, scheduled for 
April 21 at the hotel, Dopico Ls expect- 
ed to discuss the RIAA's anti-piracy 
initiatives as well as other projects 
relating to the U.S. Hispanic music 
industry. 

ALso, Sony Discos has confirmed 
that contemporarj' Christian star Jaci 
Velisquez, recent signee Los Fugi- 
tives, and RJO/Sony salsa quartet 
Son By Four will perform during 
the conference. Sony launched the 
out-of-the-ha\ career of Ehns Crespo 
with his crmvd-pleasing show-case set 
at this year's conference. 

Complementing the showcases nill 
be seven industry panels that will 
focus on timely industry topics such 
as Billboard's charts, retail, publish- 
ing, alternative/Latin rock, and press 
and publicity. 

Capping the confab will be Bill- 
board's sixth annual Latin Music 
Awards. 

For more information, contact 
Michele Quigley at 212-5.36-5088. 

OlGA T sets MARK: With sales 
of her latest WEA Latina set, "Te 
Aeordaras De Mi," explo<ling out of 
the gate, Puerto Rico's merengue- 
cum-pop goddess Olga Tanon 
becomes the first Latino artist to 
simultaneously debut at No. 1 on both 
The Billboai-d "Uitin .50 and Billboiu-d's 
Heatseekers album chart in this issue. 

Not only is "Te Aeordaras De Mf 
the first Spanish-language title to bow 
at No. 1 on Heatseekers; it is ako the 
first Spani.sh-language album to ever 
reach No. 1 on Heatseekers in the his- 
tory of that chart. 

Although The Billboard Latin .50 Is 
unpublished this issue, the album 
appears on page 4, on the No. 1 in Bill- 
board chart. The Heatseekers chart 



is on page 20. 

Produced by Rudy Pirez, the set 
has sold 14,000 units, good enough for 
it to enter at No. 1 1 1 on The Billboard 
200 this issue. The set also tops the 
pop genre chart this issue. 

Joining the club: j&n 

Records introduced its latest tropical 




by John Lannert 

act, the Music Club, during a rousing 
shmwase performance Oct. 28 at San 
Juan Grand Beach Resort and Casi- 
no in Sian .luan, Puerto Rico. 

Better known as T.M.C., the brash 
MK-'al quartet is the group J&N Ls bet- 
ting on to mmngorate sales among a 
generation of young Puerto Rican 
music fans who seemed to have for- 
saken sal.sa for merengue, rap, and 
reggae. 

With its stage-di\nng, breakdanc- 
ing antics, T.M.C. offered a more lib- 
erating alternatiTO to the slick, styl- 
ized contemporary salsa that makes 
many dance-lo\'ing youths feel awk- 
ward. 

"These days, I see young people, 
and they're afraid of salsa; they're 
afraid to dance to it," says Sammy 
Garcfa, T.M.C. 's producer/percus- 
sionist and one of its four vwalists. 

Many of those in attendance at the 
showcase, including salsa luminary 
Andy Montaiicz, who chipped in a 
TOal performance, were upbeat about 
the group's debut album, "tlnete Al 
Club." 

The band's musical concept, says 
Garcia, is to appeal to as diverse an 
audience as possible. "Salsa i.s the 
music of my pueblo, and it has to be 
transmitted as such," he says. "To- 
day's young people are not Uke the 
young people of the '80s. They're the 
ones (IrKing record sales, and we can't 
afford to bore them." 
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Rounding out T.M.C.'s lineup is 
Juan Garcfa (no relation), Miguel 
"Canito" Rodriguez, and Miguel 
Rodriguez. 

Vicente earns star: Sony 

Discos mncliero king Vicente Fer- 
nandez will receive; a star on the Hol- 
lywood Walk of Fiune on Wednesday 
(11) in Hollj'wood. In April, Fernan- 
dez was inducted into Billboard's 
Latin Music Hall of Fame during Bill- 
board's fifth annual Latin Music 
Awards. 

EsTEFANS, SOSA, AID DOMINI- 
CAN REPUBLIC: Emilio Estefan 
Jr., together with his wife, Gloria, 
and baseball slugger Sammy Sosa, 
are teaming to produce a fund-raising 
concert for the Dominican Republic 
victims of Hurricane Georges. The 
Estefans previously donated $,50,000 
to the archdiocese of Santo Domingo. 

The show; set to take place Dec. 12 
at Santo Domingo's Teatro Naeional, 
is e.\pected to feature performances 
by Gloria, Juan Luis Guerra, Jon 
Secada, Shakira. Angela Carrasco, 
and Carlos Ponce. 

Part of the pi-oceeds from the con- 
cert will go to housing construction for 
thousands of families left without 
homes. Moreover. Gloria intends for 
some of the proceeds to go toward the 
(Continued on next page) 
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LATIN NOTAS 

(Cmitinued from preceding page) 

construction of a haspital that will be 
named after her nonprofit humani- 
tarian organization, the Gloria Este- 
fan Foundation. 

There's a dii'e need for more fund- 
raising ev-ents, as Hurricane Mitch's 
deadly trip has killed about 7,000 per- 
sons in Honduras and Nicaragua. 

G ETTING CAUGHT UP: New York 
merengue imprint 24K Records has 
signed a distribution pact with 
Sonolux USA. 24K was founded by 
Raul Acosta, leader of the label's 
flagship act, Oro S<ilido. The distrib- 
ution accord takes effect immediate- 

At press time, William Castillo 
Mateu, a singer with .J&N/Sony 
merengue group Zafra Negra, was 
listed in critical condition in a hospital 
in San Juan after being shot Oct 30 
in a bar in Carolina, Puerto Rico. 
Castillo, 33, apparently got into an 
argument with Mario Acevedo Tor- 
res, who allegedly shot Castillo at 
close range in the stomach with a 
Magnum 357, according to the local 
police report 

F^t-rising Latino distributor A&A 
Music Enterprises will inaugurate its 
new facilities Wednesday (11) in Los 
Angeles with a grand-opening bash 
featuring appearances by several 
major recording artists. 

Pop/tropical station WFNO-AM 
New Orleans has been added to the 
list of stations reporting to Hot Latin 
Tracks. Three regional Mexican sta- 
tions— WIND-AM Chicago, KFUN- 
AM Phoenix, and KCUV-AM Den- 
ver — have been deleted from the 
reporting panel. There are now 99 
reporting stations, of which 66 are 
regional Mexican, 21 are pop, and 18 
are tropicaVsalsa. In addition, there 
are sLx dual reporters. 

Spanish-language music channel 
HTV has signed agreements with 
Argentinian cable groups Multicanal 
and Red Intercable for carriage in 
Buenos Aires and 170 other cities 
throughout the countrj'. 

The rock en espanol faithful can 
catch monthly glimpses of their 
favorite acts with the just-released 
Calendarock '99. Among the partici- 
pating calendar artists are C&ff 
Tacuba, Aterciopelados, Enrique 
Bunbuiy, Los Fabuiosos Cadillacs, 
Maldita Vecindad, Pastilla. Flas- 
tilina Mosh, Los Amigos Invisibles, 
and Ozomatli. 

Calendarock '99 was produced by 
Cafe T^uba manager Jessica Chor- 
nesky; Maria Madrigal and Emilio 
Morales, publishers of rock mag La 
Banda El^stica; and 

photographer/designer Ivo Stainoff . 

RyKODISC taps TWO: Nili 
Belkind has been appointed label 
manager of Itykodisc's Latin imprint 
RykoLatino. She previously was 
Latin, world, and reggae product 
manager of Virgin Retail Group. Cur- 
rent label manager Aaron Levinson 
will remain with the label as a pro- 
ducer and consultant 

Also, Joe Boyil, senior VP of A&R 
of Rykodisc, who already oversees 
Hannibal Records, will now also 
supervise RykoLatino. Both Belkind 




Celine's Hot Latin Track. 550 Music/Epic's Celine Dion was recently presented 
wrth a plaque in recognition of her landmark achievement of becoming the first 
artist to top Hot Latin Tracks with an English-language single. "My Heart Will Go 
On" reached No. 1 on Hot Latin Tracks in the Feb. 21 issue. Shown, from left, are 
Jorge Pino. VP/GM of Sony Latin; Oscar Llord. president of Sony Discos; Dion; 
Frank Welzer, president of Sony Music International; and Suzanne Sponder. 
senior director of Epic-Latin America. 



and Boyd will be based in New York 
at the offices of Palm Pictures, the 
company that recently merged with 
Ifykodisc. 
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EAVY COP STORY: Pfeter Hance, 
calendar model and front man for 
merengue act Grupo Hea\y, wants to 
return to his former job as an officer 
with the I^^erto Rico Police Depart- 
ment Problem is, he quit after com- 
ing under fire by the department for 
performing with a troupe of male 
strippers (he kept his clothes on). 

In an amusing political cartoon that 
appeared recently in a San Juan daily, 
Hance, whose real name is Pedro 
Orta Villegas, and Puerto Rico BDlice 
Superintendent Pedro Toledo 
embrace each other in reconciliation. 
Hance asks for his job back, and the 
"Super," a former FBI hostage nego- 
tiator who is notoriously tubby, asks 
Hance about a gig with Grupo Heavy. 

CoNCIERTO OF LIFE: Maria 
Conchita Alonso is set to host "El 
Concierto De La Vida," a fund-raising 
show sponsored by Gay Men's Health 
Crisis, the New York-based AIDS ser- 
vice and advixiacy organization. 

Scheduled to perform at the show, 
which is slated for Nov. 16 at New 
York's Avery Fisher Hall, are Albita. 
Rub^n Blades, Celia Cruz, Johnny 
Pacheco, and Gilberto Santa Rosa. 
Also booked to appear at the event are 
actress/singer Liz Torres, model 
Christy Turlington, and TV reporter 
Elizabeth Vargas. For more infor- 
mation, call 212-367-1 1 1 1 . 

Chart notes, radio: Armed 
with 17 million audience impressions 
overall, Enrique li^lesias* "Espenm- 
za" (Fonovisa) maintains a comfort- 
able hold on the throne of Hot Latin 
Tracks for the fourth week in a row. 

Likewise, Iglesias' ballad smash 
stays at No. 1 on the pop genre chart 
for the fourth week running, with 125 
million audience impressions from sta- 
tk)ns reporting to the pop genre chart 

Iglesias' lai)elmates Los Temerar- 
ios top the regional Mexican genre 
chart for the fifth consecutive week 
with "Como Te Rccuerdo," wtiich had 
8.2 million audience impressions from 
stations reporting to the regional 



Mexican genre cliart — identical to the 
song's overall number of audience 
impressions. 

And Frankie Negron ascends to 
No. 1 on the tropical/salsa genre chart 
with "Agua Pasada" (WEA Latina). 
Negron's hit scored 12.5 million audi- 
ence impressions from .stations 
reporting to the tropical/salsa genre 
chart That tally Is 300,000 less than 
the song's overall number of audience 
impressions, 12.8 million. 

Chart notes, retail: 

Sparked by the robust tally of Olga 
Tai\6n's "Te Acordaras De Mi" 
(WEA Latina), sales of titles on The 
Billboard Latin 50 this Lssue came in 
at a lofty 115,000 units, a hefty 34% 
spike over the same period in 1997. 

By contrast, decreased sales were 
recorded by Enrique Iglesias' No. 2 
album "Cosas Del Amor" (Fonovisa), 
which dropped from 11,000 units to 
10,000 pieces, and Shakira's No. 3 
disc "Donde Estan Los Ladrones?" 
(Sony Discos), down from 9,000 to 
8,500 units. On The Billboard 200, 
"Cosas Del Amor" fell 13,3-152, while 
"D6nde Estan Los Ladrones?" slid 
157-175. 

The soundtrack to the film "Dance 
With Me" (Epic/Sony) tops the tropi- 
cal/salsa chart for the 12th week in a 
row. Grupo Limite's "De 0)raz6n Al 
Corazon" (Rodven/PolyGram Latino) 
retains the No. 1 slot on the regional 
Mexican chart for the second straight 
week. 

Sales STATFILE: The BlUboard 
Latin iiO: tWs Lssue: 1 15,000 units; last 
issue, 107,000 units; similar issue last 
year: 87,000 units. 

Pop genre chart: this issue: 61,000 
units; last issue: 52,000 units; similar 
issue last yean 46,000 units. 

Tropical/salsa genre chart: this 
issue: 27,000 units; last issue: 28,000 
units; similar issue last year: 18,000 
units. 

Regional Mexican genre chart this 
issue: 22,000 units; kst issue: 22,000 
imits; similar issue last year: 19,000 
units. 

Assistance in preparing this cohmm 
wan provided by Karl Roas in San 

Juan. 
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International Conference Season Sets 4tli -Qtr. Tooe 




c 

Wony Music U.K. 
showcased its releas- 
es for the fourth 
quarter in Brighton 
on England's south 
coast in a presenta- 
tion titled 'Travelling In A Class Of Our 
Own." Chairman Paul Burger, above, told 
assembled staff, international partners, 
and media that the last quarter's release 
slate, which includes greatest-hits pack- 
ages from Tony Bennett, George Michael, 
Mariah Carey, Bill Withers, Julio Iglesias, 
and Roy Orbison, would be one of the 
strongest in the company's history. 

Among the acts that played at the con- 
ference were James Dean Bradfield of the 
Manic Street Preachers (Epic), shown, 
above right, performing "If You Tolerate 
This Then Your Children Will Be Next" 
from their U.K. No. I album, "This Is My 
Truth Tell Me Yours." Apollo 440, shown at 
right playing "Lost In Space" from the 
"Godzilla" soundtrack, was among the 
other performers, who included Des'ree 
(Epic), the Montrose Avenue (Columbia), 
and B*Witched (Epic). 





w. 



U.K. teen R&B act Cleopatra was among the acts at 
the conference. Shown, in front, are Zainam Higgins 
of Cleopatra; Christine Higgins, mother of the acts 
three sisters; Manfred Wodara. deputy managing 
director of Warner Music Austria; Cleopatra Higgins 
of Cleopatra; and Yonah Higgins of Cleopatra. 
Behind them, from left, are Emil Bartovic. managing 
director of Warner Music Czech Republic; Helmar 
Escher. managing director of Warner Music Poland; 
Laszio Pasztor. managing director of Warner Music 
Hungary; Wolfgang Laimer. financial director of 
Warner Music Austria; Manfred Zumkeller, president 
of Warner Music Europe; Manfred Lappe; and Has- 
san Choudhury. head of international at WEA U.K. 



rarncr Music Eastern 
Europe president Manfred 
Lappe held the division's third 
conference in Semmering in 
Austria, with 100 executives 
from 16 Warner licensees and 
business partners attending. 
Lappe told delegates that anti- 
piracy measures in the region 
are leading to impressive sales. 



I 



Warner Germany signing Al Bano Carnsi serenaded 
guests and was rewarded with a gold disc for 25.000 
Austrian sales of his album "Classico." Shown pre- 
senting the disc, from left, are Dagmar Schwab of 
Wamer Classics Austria; Carrisi; Manfred Wodara. 
deputy managing director of Warner Music Austria; 
and Carin Munczinski of Wamer Classics Austria. 




Italian sensation Nek, left, gets a gold 
disc for 25,000 Austrian sales of his 
latest album. "In Due." from Warner 
Music Europe president Manfred 
Zumkeller. 




BMG joint venture Gun Records presented 
gold discs in the form of snowboards to 
Guano Apes for 250,000 sales of the band's 
album "Proud Like A God." Shown, from left, 
are Dennis Poschwatta of Guano Apes; 
Wolfgang Funk, managing director of Gun 
Records; Stefan Ude of Guano Apes; 
Thomas M. Stein, president of BMG Ger- 
many/Switzerland/Auslria and Eastern 
Europe: and Sandra Nasic and Henning 
Riimenapp, both of Guano Apes. 
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No Mercy was among the acts at the BMG 
conference. Shown, from left, are Monti Luft- 
ner of Monti Media; Andre Sellenert, manag- 
ing director of BMG Berlin Musik; Ariel Her- 
nandez of No Mercy; Rudi Gassner. 
president/CEO of BMG Entertainment Interna- 
tional; Marty Cintron of No Mercy; Thomas 
Stein; and Gabriel Hernandez of No Mercy 



I rankfurt was the venue for a meet- 
ing of 700 employees of BMG com- 
panies in the Germany/Switzer- 
land/Austria and Eastern Europe 
regions. The division's president, 
Thomas M. Stein, told delegates that 
the company would concentrate on 
creativity and A&R. "We must move 
away from hit singles and turn our 
attention to do'eloping more stars," 
he said. 




Dieter Bohlen of Modern Talking, in front, 
left, shares a moment with producer Frank 
Parian, right. Behind them are Andre Sell- 
eneit, managing director of BMG Berlin 
Musik, and Rudi Gassner. president/CEO of 
BMG Entertainment Intemational. 




A thumbs-up comes from Wamer Music Asia staff for their recent meeting in Penang, Malaysia. 
Shown cementing business relationships, in front from left, are Iman Sastrosatomo. marketing 
and A&R director at Wamer Music Indonesia: Siriwan Raksawong, international marketing 
manager at Wamer Music Thailand; and Sandy Lai, marketing director at Warner Music Hong 
Kong, In the second row. from left, are Jin Yong Jung, international marketing manager at 
Wamer Music Korea; Lachie Rutherford, senior VP at Warner Music Southeast Asia: and 
Sharon Menezes and Kim Chua of Warner Music Malaysia. In the third row, from left, are Sung 
Bong Kim, marketing director at Warner Music Korea; Sendjaja Widjaja, managing director at 
Wamer Music Indonesia; and Mony Romana, intemational marketing manager at Wamer 
Music Philippines. 




Universal Music held its international marketing meeting in Los Angeles, and among the artists 
performing was Beck. Shown with the singer, from left, are Mel Posner. head of intemational at 
Geffen Records; Bill Bennett, Geffen president; Beck; Eddie Rosenblatt. Geffen chairman/CEO; 
and Max Hole, senior VP marketing and A&R at Universal Music Intemational. 
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N Sync 

BY THOM DUFFY 

To measure the strength of the German record 
industry, you could take a tour of the country's 
multiple music- busi ness capitals, from 
Munich in the south, the headquarters of BMG 
and Virgin, to the financial towers of Frank- 
furt, where Sony is based, up the Rhine River 
to EMl's home in Cologne and onward to the media hub of 
Hamburg to find edel, PoiyCram, Universal, Warner and 
others. 

Executives within Germany are perennially upbeat about 
their priority artists as they head into the holiday season (see 
related story) . But this has been a tough year, with unit sales 
down 5*4^ for first six months of '98 and unemploy- 
ment at 10.6% as of late summer. Industry observers hope 
the election of a new government in September, with 
Chancellor Gerhard Schroder ousting long-serving 
Helmut Kohl, will help jump-start the economy. 

Yet a different perspective of the state of the German 
music business is found beyond Munich. Frankfurt, 
Cologne or Hamburg. It is available instead from New 
York, London, Tokyo. Amsterdam. Stockholm or even 
Orlando, Fla. It is the view of Germany's global reach— a 
growing awareness of the international impact of German 
artist development. 

BREAKING ABROAD 

Even while sales are down at home, German record com- 
panies have become increasingly savvy in the '90s about 
exploiting and marketing their repertoire worldwide. And 
it's not necessarily only German-born artists. From 
Orlando's Trans Continental label, the American teen pop 
of the Backstreet Boys and 'N Sync broke out of Germany 
before going platinum-plus in the U.S. for Jive and RCA 
Records, respectively. From London, musical-theater star 
Sarah Brightman sigrned directly to EastWest Records in 



Germany and cut a record-setting hit with Italian tenor 
Andrea Bocelli on "Time To Say Goodbye." Brightman 
subsequently signed with Angel Records for the world out- 
side Europe, and her album of the same name, recorded 
vnth the London Symphony Orchestra, has sold a million 
units in the U.S. and Asia. From Canada, the Moffatts have 
seen worldwide sales of nearly 700-000 since being 
relaunched via EMI in Cologne, the same company that 
broke the British rock band Chumbawamba. 

The German 
Ear For Music 
Discovers Both 
Quantity And 
Quality 



"The Germans are getting better at their ability to pick 
good quality music wherever it comes from, " says Dave 
Novik, senior VP of international A&R at RCA Records in 
New York, who has helped guide acts such as 'N Sync and La 
Bouche (both comprised of American musicians) from 
BMG in Germany to success in the U.S. 

"The second half of the equation," says Novik, "is that 
(here are bands— and Rammstein is a good example— who 
are being broken out of Germany. There are rock acts, in 



SaratJ Brighimm 

particular, that we are looking at now. There is a quality 
upgrade in English [-language recording], which allows the 
music created in Germany to be more globally suited." 

HARD- ROCK STORY 

The story of Rammstein is one of the most remarkable 
cases of German artist development with international 
impact. Who would have predicted thai a hard-edged band 
from East Germany would break onto The Billboard 200— 
performing in German? Signed directly to PolyGram's 
Motor Music label in Hamburg, Rammstein gained an early 
fan in director David Lynch, who featured the group's 
music in his movie "Lost Highway." 

Slash Records president Bob Biggs recalls seeing the band 
perform at Popkomm in Cologne in 1997. "To a lot of peo- 
ple, they seemed really weird or out there, but, to me, their 
music spoke to the bottom line of alienation— which you can 
never go wrong with in America. When you see them, you 
see there are no marketing issues." Biggs signed Rammstein 
for America to Slash, whose repertoire goes through 
London Records, with radio promotion Wa Island. "The 
A&R aspect, that pristine vision, is divorced from the part 
where you have to popularize it." notes Biggs. "Tlie Island 
promotion department was so instrumental in getting this 
to radio and getting them to see it wasn't scary." 
Rammstein's album "Schnsucht (Longing)" has sold more 
than 500.000 copies, according to SoundScan, and peaked 
at No. 45 on the Billboard 200. 

Worldwide sales for the band are estimated at 1. 7 million, 
according to PolyGram, and the U.S. success has since 
translated to the U.K., where London Records is releasing 
the single "Du Hast" this month. "We're watching very 
closely the success the band has had in Europe and 
America," says London Records U.K. marketing manager 
Richard Connell. "There is a market for their kind of hard 
rock here; it's just a question of timing." 

Coniinucd on page 4.6 
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• BMG Ariola Munich is highlighting the potential of 
TKo & TsranttllB, picked up from Osnabriick-based 
Goldrush Enlertainmenl, a BMG satellite company. The 
group's laid-back single "Mexico " will be out just before 
Christmas, while an album. "Never. " is slated for release 
in late December or early January. Originally signed by 
independent Cockroach Records in the U.S.. Tito & 
Tarantula made a name for themselves by performing in 
the cult movie " From Dusk Till Dawn" and on its sound- 
track, which sold 500.OOO units worldwide. Goldrush 
Entertainment is marketing the group in cooperation with 
Cockroach Records. "We believe in the sales potential of 
the upcoming album, since the debut album. Tarantism,' 
sold 70.000 units after several weeks on the official 
Musikmarkt charts," says Goldrush managing director 
Sabine Ganskc. "'Their music is 
relaxed and passionate at the 
same lime. " Tito Larriva, the 
lead singer, songwriter and 
producer for the group, has 
written the score lo the 
German movie "Kai Raabe 
Against The Vatican Killers." 
which will be released Nov. 19. 
The band also performs one 
song in the movie. 




top Qlbun priorities 

BY WOLFEAIXIE 5PAHR and ELLIE WEIIXIERT 



• BMG Ariola Hamburg has 
great hopes for Dla 3 

men from Berlin, ages 17 to 
23, whose music and lyrics 
reflect the urban lives of their 
generation. "They share a pas- 
sion for music, and they speak 
the language of the street— raw 
hip-hop — which they use to reflect on lift 
in the multicultural melting pot of 
Berlin honestly and authentically," 
says BMG managing director Eckhart 
Gundel. BMG Hamburg also has 
signed the Danish group 
Caiortrihlfl. which offers driving 
guitar-based pop. expressive 
vocals, high-energy choruses and 
a certain indie flair. Its debut 
album, "Sway." was released in 
laie August for a pan-European 
push. 

• Columbia/Portrait has geared 
up to promote "Inspiration" from 

BdlwnrzlMll^lC The album presents 
passionate pop ballads with English lyru s 
written by the artist, who feels at home in both 
the operatic and pop fields. Schwarzhaupt made her debut 
at age II as a classical singer at Carnegie Hall and. since 



Record companies in Germanq, as elseuiliere, release Ihelr slrongest albuins during the fourth 
quarter of the year in a bid to tap hoiidaij shoppers and gain momentum for the year ahead. 
Here ore some of the current prlorltij releases In the German market, Including several 
signings targeted for International audiences. 



pop/rock with strong message-orientated lyrics in the same 
vein as such popular German rock stars as Peter Maffay, 
Westernhagen and PUR. "This is an exceptional artist with 
exceptional material." says Helmut Oswald, head of A&R 
and marketing at E.A.M.S. "We believe this music will 
appeal to a very large target group."' The album "Siichiig 
Nach Lebcn (Addicted To Life)" was produced by Leslie 
Mandoki and Peter Maffay. who also wrote three of the 
songs. Mama Concerts is preparing the upcoming tour. 

• EastWest this month has released "Eden" from British 
vocalist Sarall Brlglhitoiian. who is one of the best- 
selling artists on the company's roster. "Timeless," her 
previous album, has sold more than 2-5 million copies 
worldwide. "Eden" will be released by Angel in the U.S. in 
early 1999. It contains 16 
tracks, mixing contemporary 
pop and classical standards. 
Recorded in London and 
Hamburg with the English 
National Orchestra and 
featuring the Oxford College 
Choir, "Eden" was produced 
by Brightman's longtime 
collaborator. Frank Peterson. 
Brightman will launch a 
worldwide tour in March. 
Other priorities for EastWest 
include new releases by the 
German hip-hop act 

industrial band I 




-II. has worked with the best— from Albert 
H.immond ("Written In The Stars") to 
u nowned bass opera singer Kurt 
Rydl. who sings a duet ("Una 
Amore Cosi Grande") on 
this album. She per- 
formed the song "Hero 
Of The Night," written 
for boxing champion 
Axel Schulz, before a 
nationally televised 
fight. "Sandra | 
Schwarzhaupt is a 
serious artist whom 
international audiences 
hould look out for." says 
I le Sodemann. product 
iiLiger at Portrait/Columbia. 

' E.A.M.S. has placed its stock this 
in the debut release of newcomer Ski 
. who offers German -language 




• Edel managing director 
Jens Geisemeyer sees great 
potential with the label's international act 

■IgB. whose "S/T" album 
} hit the charts across Europe. 
(• 'Crush" single has already 
cceived successful advance pro- 
motion. October also brought 
the release of a second album 
from AuiUil Carter, 
after his debut album sold 
more than I million 
copies. Says Geisemeyer. 
"We want the second 
album to perform at least 
twice as well worldwide." 
This also applies to the 
second BHtalKtHn album, 
"Jasmin," which has been 
eliing well since the end of 
■ptember. 

Ml this month is releasing a 

Contm ued on page $2 




BERMAHY'S GLOBAL REACH 

Continued from page 45 

TEUTONIC TEENS 

For the Backstreet Boys, 'N Sync and such Orlando label- 
mates as Aaron Carter and Take Five, the timing turned out 
lo be excellent- It had been years since teen pop was taken 
seriously by American record execu- 
tives, most of whom appear to 
have long forgotten when New 
Kids On TTie Block sold 8 mil- 
lion copies of "Hangin* Tough" 
in 1989. But Lou Pearlman, 
president of Trans Coniiii 
ental, had been in- 
spired by New Kids to 
recruit and record the 
Backstreet Boys at his 
studio complex in 
Florida. 

"We went everywhere 
in the United States," 
recalls Pearlman. "It was 
not going to happen." 
The Backstreet Boys 
eventually signed a world- 
wide deal with Jive Rec- 
ords, but. recalls Pearl- 
man. "Germany gave the 
Backstreet Boys their very 
first gold record. Ger- 
many was so receptive, 
and what happened with 
'N Sync was very much Modtfn Taking 
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the same." 

In this era of multinational labels, vnth their quarterly 
global-marketing meetings and affiliate-presentation 
sessions. RCA's Novik acknowledges that acts such as 
La Bouche have broken from BMG Germany into 
the U.S.. in part, because of old-fashioned import 
airplay. More than three years ago, as RCA's new 
U.S. team came together under label president 
Bob Jamieson, "La Bouche was one of 
the first acts we picked up [from BMG 
Germany]," says Novik. "Knowing 
that this act had some [import] 
airplay put a magnifying glass on 
the project." 

La Bouche's debut album 
"Sweet Dreams," produced a run 
of hit singles, including the title 
track. "Falling In Love" and "Be My 
Lover," the latter hitting No. 6 on 
the Hot 100. The duo's follow-up 
album, "S.O.S.," released by RCA 
earlier this year and again guided 
by veteran German producer 
Frank Farian, includes the single 
"You Won't Forget Me." which 
peaked at No. 48 earlier this year 
on the Hot IOC. 

DEUTSCH DANCE 

Germany's international 
partners have had no short- 
age of successful pop and 
dance acts developed out of 
the market, going back to the 



days of another Frank Farian creation, Boncy M, in the 
'70s. In fact, in markets from Scandinavia to South 
Africa, Boney M's catalog continues to sell strongly. 
"Over the last 20 years, Boney M has been one of 
the most consistent sellers in the South Africa 
music market," says Dave Thompson, marketing 
director for BMG Africa, who notes the 
German dance-pop tradition has continued 
with the likes of Modern Talking, Bad Boys Blue 
and, most recently. No Mercy— all acts that 
have achieved multiples of the 50,000-unit 
platinum mark in South Africa. 

Guy Brulez, VP of Sony's 
multinational Dance Pool 
division, based in London, 
points to the continuing popu- 
larity in Europe of such German 
pop-dance acts as Culture Beat (now 
released via Columbia Records) and 
Jam & Spoon, who "usually do par- 
ticularly well in Holland and in 
Italy," along with newer names 
such as Spacefrogand Orin- 
oco. "Some of the barriers 
do still exist," says Brulez, 
"and what the Germans 
see as the latest trend 
in dance, the French 
may not, or the 
other way around, 
but a good track is a 
good track." 

A&.R executives 
Continuei on page 57 
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HIS MASTER'S VOICE • OUR HOT-DOGS... 




JOE COCKER • MAGGIE REILL / • BAP • DEEP PURPLE 
FALCO • THE MOFFATTS • HELMUT LOTTI 
THE KING • CREDIT TO THE f -JATIOr i • CLAUDIA JUt JG • HERBERT GRONEMEYER 
SQEEZER • THE SMURFS • PISQUEE • CHUMBAWAMBA 

, , .THE CONSUMER'S CHOICE m.!^. 
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Germany Leads Europe In Internet Consumers And Online Music Sales 
BY WOL_RC5ANC5 SRAHR 



HAMBURG — The German record industry sees online 
music sales as an important potential source of new busi- 
ness. Germany is expected to lead Europe in overall elec- 
tronic commerce, according to research by Jupiter 
Communications in the U.S. By the year 2002. total online 
merchandise sales will total almost $1.6 billion—from air- 
line bookings to music antl software sales. 

Researchers believe that the volume of online music sales 
via the Internet will reach $23 million in Germany in the 
coming year, will triple that figure by the year 2000 and will 
(op $250 million in value by the year 2002. This is still a 
fraction of Germany's overall music business, valued at $2.8 
billion in 1997- it's a rapidly growing market segment. 

The optimism is based on Germany's large number of 
online consumers. Now standing at 8 million— or more 
than 10% of the population— the number of German con- 
sumers online is expected to top 27 million by the year 
2000. According to this estimate. 
Germany will lead Europe in online 
consumers by the millennium; the U.K. 
is expected to have 19 million online, 
and France only 8.3 million by that date. 

"We can shore up and improve our 
position in the market only if we permit 
new possibilities for exploitation and 
make consistent use of them." says Wolf- 
D. Gramatke, chairman of the IFPI in 
Germany and president of PolyGram 
Germany. In his opinion, online sales will 





1 mean the end of 

regional markets as we know them today. Online and tradi- 
tional retail sales will become increasingly mixed, suggests 
Gramatke, who envisions future "virtual department stores" 
on the Internet serving consumers of music and other 
goods. 

Here is a guide to the major online players in the 

German music business: 

MUSId ON CSeMAND 

www^LJDiaorsi 

DBMArSfD.DS 

Music On Demand, from 
Deutsche Telekom, is a cooper- 
ative venture between the music 
industry and the Bonn-based 
German telephone giant. MoD is 

being positioned as the leading brand for music shopping 
on the Intcrnci in Germany. 

More than 20.000 titles arc currently offered by more 
than 80 suppliers, including such well-known record com- 
panies as Arcade, EAMS, Lesser, Rough Trade and Warner 
Music. The music is not licensed; the sale of the music is 
arranged directly between the label and the customer, with 
MoD assuming a middleman role as a "sei-vice provider." 
No costs are incurred by the participating labels for provid- 
ing the music during a test period in 
Germany, and record companies retain 
the right to dictate what is offered and 
at what prices. 

At the same time. MoD plans the 
real-time delivery of music via ISDN 
lines and MP3 players from any music 
company that has exploitation rights 
for repertoire in Germany. This service 
will be available only within Germany. 



MoD is not yet reporting sales figures. 

MCY MUSIC 
WWVWVJV/fCY.COM 

MCY. with offices in Berlin, London and New York, has 
been developed over the past three years within the Fritsche 
& Friends Mediagroup, which itself was founded in 1991. Its 
Web site offers some 750,000 CD titles for purchase via 
mail order and another 20.000 titles that can be down- 
loaded online. A large number of 20-second samples can 
be heard in 8-bit mono. 

Fulfillment of mail orders is done via MCY's business 
partner. Music Net. in 16 countries worldwide, and CDs 
can be shipped to any destination. However. MCY Music— 
which sees its primary long-term business as the digital 
delivery of music— seeks to obtain worldwide distribution 
rights for music it offers online. MCY Music was formally 
launched last month with home pages 
being prepared for different international 
markets. 

"MCY's main business is the digital sale 
of music via the Internet, i.e. music 
downloads," says company spokeswoman 
Sibylle Baluschek. "We are not officially 
entering the market with our product. 
MCY Music City, until the end of the 
year, so we do not currently have any rele- 
vant sales [figures! for 1998 in the digital- 



PRIMUS-ONLINE 

www.primus-onhne de 

delivery and CD mail-order sector." 
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^niMUS OMt-INK CJMBH S CO. 

WWW.F=RIMUSaiNJl_lfSie.DG 

Dasf il 1 II Cologne and launclied in February. Primus 
Online has an inventory of 120,000 titles, with 30% of its 
sales going to consumers outside Germany. It claims cus- 
tomers in 24 countries and online sales during the first 
six months of 1998 totaling $2 million. "We are No. I 
in Europe, and we want to expand." says Primus 
spokeswoman Andreas Engel. 

CYB0R CZD 

www.c:YBeRc:D.os 

With some 485,000 album titles in its online catalog. 
Cyber CD. based in Wuppertal. sells much via the Internet 
with delivery by international post and courier services. 
Launched in 1994. the company estimates that 40% of its 
customers are outside Germany and 25*^0 sre outside the 
European Union. Its sales for the first six months of 199^ 
have topped $2 million, the company reports. Cyber CD's 
strengths, says spokeswoman Rene Jcuckcns. arc "compe- 
tent, friendly service, simple handling with the software, 
and a big catalog with many rarities." 



CHAi_i_Fn_A-r-reisi 

The online arm of JPC Schallplatten, 
based in Georgsmarienhuetten. this site 
was launched in September 1996 and 
claims a catalog of 199. OOO titles. JPC 
handles its own fulfillment for web 
sales, serving customers within the 
European Union only. It estimates its 
sales for the first six months of 1998 at 
$2.5 million. H 
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Top Promoters 
Guided Tours 
Through '98 And 
Look To Book '99 

BM HDLFCnNC IPHHR 



Hfter a feiii years of sragnarion, the German 
concerr scene came bach To life in 199B luirti a 
sfring of rours bq Fop inrernarional stars and some 
spectacular live events. Germany's leadino concert 
promoters, meaniuhile, are more actively presenting 
tours beyond their tiome territory. 

The maiority of Germany's promoters ujere satis- 
fied ujith business this year and have made con- 
siderable investments to organize even more suc- 
cessful tours, both in Germany and international 
martlets, in the coming year. 

Here are capsule reports on 1998 activity and 
expectations for the year ahead from hey German 
concert promoters: 



CDmRnnv 

Lieberberg Koiizertageiatur 

HZnOQURR-rZRX 

Fraiikfurt am Maiii 

DUIflZR 

VTarek Lieberberg 




"Lord Of The Dance" (64 arena performances with 
450-000 ticket buyers), David Copperfield (44 arena per- 
formances for 220.000 fans), Depeche Mode (nine arena 
performances and two amphitheater shows for 165.OOO 
fans). Elton John (three stadium shows and six arena per- 
formances for 130.000 fans) and Jon Bon Jovi (four arena 
performances for 50,000 fans). In addition. Lieberberg's 
two festivals. Rock am Ring and Rock im Park, have been the 
most popular open-air summer events in Germany by far 
for the past 13 years. Headliners in 1998 included the 
Smashing Pumpkins, Prodigy. Ozzy Osbourne. Van Halen, 
Genesis and Bob Dylan as part of a bill of 90 artists per- 
forming on four stages in three days. The attendance for 
Rock am Ring was 60.OOO, while Rock im Park drew 
50,000 fans. Expectations for 1999: Celine Dion is the 
superstar for next year, in the view of Lieberberg. who will 
present the singer in four stadium concerts in 1999- Alants 
Morisseite will be on her first arena tour next year, and 
'Lord Of TTie Dance" will continue to attract the masses in 
*999- "There is a huge demand for quality— and family- 
entertainment. " says Lieberberg. "Promoters and produc- 
ers must look for attractions and shows that cater to the taste 
of the wide public. Most of the new rock acts will depend on 
the success of their last album." 

Continued on poge 50 
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LEADING 
INDEPENDENT 







www.edel.com 

HAMBURG • VIENNA ■ ZURICH • STOCKHOLM • HELSINKI ■ OSLO 
COPENHAGEN ■ LONDON • PARIS • AMSTERDAM • BRUSSELS • MILANO 
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Peter Rieger Korizertagentur 

HZRDOUnRTZRX 

Cologne 

Peter Rieger 
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Your reliable source In Germany • 

Export off ' =^AU?i0Uv 

- Major ft independent labels " ^ 

AR'I^HL'V . New releases {t back-catalogue '^t^'- 
- : : - Largest midprice catalogue T/ J 
^ i trO; - All music genres on all formats 

Ofv-S •I'O-V:- (iv.-.n., F>^ < ^-1 f i r i-' ».. -2 jv?ucr.r> tj'V 5*C 
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Service 

- Multilingual staff 4muI: 

- Computerized info and ordersystem 

- Weekly updates on new releases p. j„ 
by fax, email or modem 

- Daily access to backorder and 
shelflist via modem 

- Printed catalogues 
and CD-Rom available ^ Jiss 



H'ART Musik-Vertrieb GmbH 
Lange Wanne 50 
45665 Recklinghausen 
Germany 



www.hart.de - j 
e-mail:hart@hart.de 
Tel.: +49-2361-94850 
Fax (G3): +49-2361-42011 
Fax (G4): +49-2361-94072 t~ ' j 



STRaNCCST SHDMS IN 199B: 

The Three Tenors in Paris (drawing 250,OOo). Luciano 
Pavarotti (opening the new KolnArena in Cologne for a 
sold-out crowd of 18.OOO). the Rolling Stones in Katowice. 
Poland (50,000 fans). Janet Jackson's "Velvet Rope" Tour 
(eight sold-out shows drawing 9O.OOO fans) and the Bizarre 
Festival in Cologne (drawing 30.OOO people per day over 
three days). Other 1998 tours: Jimmy Page and Robert 
Plant, the Cure. Portishcad. Iggy Pop. Green Day. Monster 
Magnet. Whitney Houston. Genesis. Joe Cocker, Simple 
Minds, the Corrs, Phil Collins Big Band, St. Petersburg 
State Ice Ballet, Joe Jackson. Marillion and Runrig. 
Expectations for 1999: "Too early to announce," says Rieger. 



Karsten JaJinke Kotizertdirektion 

HERDOURRTZRX 

Hamburg 



DIllflKR 

Karsten Jahnke 




STRDNECST SHDMS IH 199Bs 

Herbert Gronemeyer (a total of 180.OOO tickets sold), 
"Sesame Street Live" (197.OOO tickets sold) and Herman 
van Veen (116. OOO tickets). Other 1998 tourst Bliimchen, 
IClaus Hoffmann, the Dubliners and Angelo Branduardi. 
Expectations for 1999: "The next trend? Swing in 1999," 
say.s Jahnke. 

camRRfiv 

Mama Concerts & Rau 

UnterFochring 

DUinZRX 

Marcel Avram. Mario M. Mendrzycki 




Eros ftamaaoiti 



ST SHDMS IM iggBs 

Eros Ramazzotti (a global tour playing to an estimated I 
million fans this year in Europe, North America and South 
America by year's end. included two open-air appearances 
before a total of 8o,000 fans at Munich's historic 
Konigsplatz with Tina Turner and Joe Cocker, globally 
broadcast by Premiere Television), Rod Stewart (in a 
European lour reaching 300,000 fans in 29 dates), Peter 
Maffay (hosting 30 concert events titled "Begegnungen" or 
"Encounters" on five continents for 250,000 fans this 
autumn). Eric Clapton (in nine sold-out arena shows in 
Germany) and Roger Whiftaker (playing 62 concerts in 
Germany and Austria between this fall and next spring to 
some 200.000 fans). Mama also presented open-air festivals 
headlined by Ramazzotti and Maffay in four German cities 
for more than 160.OOO fans. Expectations for 1999: Tours by 
Neil Diamond, the Scorpions, Jethro Tull and Santana. 
Mama will be promoting two winter open-air events by mid- 
January, billed as 'Rock'n'Show." as a tie-in with the first 
Snowboard World Championship in Germany, in coopera- 
tion with EM.'1"V and MS (Federation Internationale de Ski). 
"We are currently negotiating with both international and 
national lalcni from the hip-hop. techno and alternative- 
rock genres," says Mama Concerts & Rau managing director 
Mario M. Mendivycki. Tlie sponsor of "Rock'n'Show" is 
Honda, and co-promoters include Nokia. Grundigand D2- 
Mannesmann Telecommunication. "This project will lay the 
groundwork for similar co-promotions in other internation- 
al markets." says Mendrzycki. B 
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top Qlbum priorities 

Conhnufd from pa^e 46 



greatest-hits album by JOB Codl^r 

ing three new tracks, including a duet 
Eros Ramazzotti titled "That's All I 
Need To Know." which was recorded 
live in Munich. Another highhght on 
EMI's fourth-quarter schedule is 
the new album from Belgian tenor 
Hdmut Lat.tJ titled "Helmut 
Lotti Goes Classic." on which the 
28-year-old singer interprets 17 
popularly arranged classics, tradi- 
lionals and arias. 

• Epic Records in Frankfurt has 
recently signed and released a new 
album from the Australian group 
Yothu Yhldi. "One Blood" is a mix 
ture of well-known hits and new songs 
a very strong rural influence. It also features 
the voice of Liam O'Maonali (Hothouse Flowers) 
on the first single. "Mainstream." while the second sin 





Prevfouily crowned Itie Queen cf Neo- 
foik, P«nek)p« moves into a fresh new 
vein to stiowcau her Ixtmg lyrics on 
new album Tongue'. European relee- 
se this fall, with US release on 
Reprise early next year. 



One of the hottest new hip^p 
acts in Germany wtth a growing, 

I impressive intemationBl 

reputation. Rrst album for 

L_ WEAine8rtyl999. 



the artist deuelopment company 

WEA RteOMS 

A DIVISION OF WARNER MUSIC GERMANY 
OA WARNER MUSIC CROUP COMPANV 

iuiujui.ujea.de 




t;Ie is supported by the strong vocals of 

Simple Mind'sjim Kerr. Following a col- 
l.iboration with Peter Maffay on his 
multicultural " Bcgcgnungcn 
(Encounters)" project. Yothu Yindi 
worked with Maffay producers and 
bandmates Bertram Engel and Carl 
Carlton on the new album. "The 
result is a perfect synthesis of world 
music and pop." says Katharina 
Landahl. marketing manager at 
Epic. "We believe in the hit poten- 
tial of the album, because of the 
group's sales histoi^ and fan base in 
Germany, the musical variety of this 
ilbum, its crossover singles and, last 
I not least, because of the marketing 
\ print-media campaigns in all major 
' nnd lifestvle magazines backing up the 
release." Furthermore, says Landahl, the group 
will be on tour in Germany with Peter Maffay through 
Dec. r2 and will appear on the major TV show "Wetten 
Dass...?" 

• Intercord is betting on newly signed electronic 
DJ/producer Coamlc Baby, whose album "Heaven" is 
now in stores. Cosmic Baby has created his own sound — a 
combination of Alan Parsons. Jean Michel Jarre. Art Of 
Noise and today's techno sounds. In fad. the Tirsl single 
and video is of the Parsons tune "Lucifer." Cosmic Baby is 
"an icon of modern German electronic-pop music." says 
Mike P. HciscI, managing director of Intercord. "His 
roots are in techno, although he dedicated himself to 
other projects at a very early stage, [such as] music for the 
theater. He received high critical acclaim for his music to 
'Andorra' at the Theatre House in Stuttgart," With 

"Heaven," says Heisel. "we expect a 
breakthrough in Germany." 
Cosmic Baby, meanwhile, 
already has a worldwide 
following, thanks to 
previous tours as a 
DJ of Europe, the 
U.S., Australia and 
Japan. 

♦ Koch Inter- 
national is 
putting all its 
effort.s behind the 




group I 
Va 

its new album, 
"Zodiaco." The 12 
compositions on the 
album musically depict the 
12 astrological signs. The 
album displays the group's trade- 
mark mixture of flowing melodies and light-footed 
rhythms, combined with traditional as wel! as modern 
orchestration. In short, it's baroque muoir viure transported 
into our time and age. "We believe in the success of this 
release for several reasons." says Koch spokesman Markus 
"Yogi" Soffner. " For the past (wo decades, Rondo 
Veneziano has stood for quality classical-baroque music 
with pop elements. Especially during ihe Christmas sea- 
son, it's been second to none when it comes to contem- 
plative holiday music. The current album centers on 
astrology, which interests many people. Their reputation 
and the popularity of their classic-pop mixture is docu- 
mented by numerous sold-out concert lours and notewor- 
thy sales in several European territories. With our [inter- 
national] partners, we look forward to the success of this 
product in many other markets." 

• "Dark, a little on the evil side, but still pop" is how 
Motor managing director Tim Renner describes his latest 
signing. Motcrall— p. which will be releasing a single 
over the coming weeks. Renner is also proud of JBR 
fifltlfwit. the Norwegian saxophonist signed to ECM. 
Cabarck. who has always transcended the borders of jazz, 
goes a step further on his album "Riles." Says Renner, 

" I he album offers everything from rare grooves to sacral 
choirs and vast impressive spaces." Gabarck's double CD is 
being backed by a large retail contest. 

• According to marketing director Boris Loehe. Mercury 
has two strong national sellers slated for release this quar- 
ter: DbT Wolf and Coppuc^klO. Both arc releasing 
new albums and have received rave reviews in preliminary 
media tests. Initial retail orders have been strong, accord- 
ing to Loehe. The label is very optimistic about 
Cappuccino, who has recorded the title song for the new 
Til Schweiger film. "Eishar." The second single will be off 

Continued on page 56 
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A SPECIAL AWARD 
FROM MAREK LIEBERBERG 
FOR ALL THE ARTISTS WHO TOURED 
WITH US THIS YEAR IN GERMANY, 
AUSTIUA AND HAWAII. 



ADDICT 
TORI AMOS 
ARTIFICIAL JOY CLUB 
GARY BARLOW 
BELLE & SEBASTL\N 
THE BLUETONES 
JON BON JOVI 
MEREDITH BROOKS 
CLAWFINGER 
DAVID COPPERFIELD 
ADAM COHEN 
MARC COHN 
PAULA COLE 
D:A:D 

DAKOTA MOON 
DEPECHE MODE 
THE DEVLINS 
BOB DYLAN 
EVE 6 
NEIL FINN 
GENESIS 
GOMEZ 
HANSON 

ROGER HODGSON 
HOOTIE &THE BLOWFISH 
NATALIE IMBRUGLIA 
INSANE CLOWN POSSE 





ELTON JOHN 
K'S CHOICE 
JONNY LANG 
MICHAEL FLATLEY'S 
„LORD OF THE DANCE" 
VANESSA-MAE 
BRL\NMAY 
LOREENA MCKENNITT 
NADA SURF 
XAVIER NAIDOO 
LIGHTHOUSE FAMILY 
OUR LADY PEACE 
OZZY OSBOURNE 
PLACEBO 
PRODIGY 
RAMMSTEIN 
CHRIS REA 
READYMADE 
ROACHFORD 
RICHIE SAMBORA 
SMASHING PUMPKINS 
SPICE GIRLS 
JAMES TAYLOR 
TRAVIS 
VAN HALEN 
RUFUS WAINWRIGHT 
KENNY WAYNE SHEPHERD 



THANKS! 

FROM ALL AT 

MAREK LIEBERBERG 

KONZERTAGENTUR 



MAREK LIEBERBERG KONZERTAGENTUR GMBH., MORIKESTRASSE 14, 60320 FRANKFURT/MAIN. GERMANY, PHONE 069/9562020, FAX 069/568 199 
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ECOWOMie WATCH 

Currency: Deutsche Mark 
Exchange rate S1 = 1 .735 DM 
Per capiU GDP: $25,740 
Inflation rate (August 1998): 0.7% 
Unemployment rate (August 1998): 10.6% 



«AI C« lAIATOM 

Average wholesale album price: $1 2.68 
Average retail album price: $17.87 
Mechanical royalty rate: 9.01% 
Sales tax on sound recordings: 1 6% 
Unit sales (first six months 1998): 122 million 
Change from same period previous year: -5.4% 
Per capita album sales: 2.9 
Piracy level (1997): less than 10% of units 
CDs as a percentage of total units: 88% 
Platinum-album award: 500,000 units 
Gold-album award: 250.000 units 



MEDia WATCH (key promotional Qutiats) 

Bravo, weekly youth magazine (1 .3 million circulation) 
Popcorn, monthly magazine (451.260 circulation) 
MTV: 2.7 million viewers daily 
Viva: 3.86 million viewers daily 
WDR4 (Cologne): 3.75 million listeners 



WKTAII- WflTCM (kay ratail r^iitlats ) 

Karstadt (192 stores) 

Saturn (33 stores, with six more planned by year's end) 
World of Music (20 stores) 



TRADE CONTACTS 

IFPI national group: BPW 
Mechanical-rights society: GEMA 
Performlng-rlghts society: GEMA 
Muslc-publlshing association: DMV 




CHART WATCH 

Top-Selling Albums: Januaiy-September 1998 

1. "L^t's Talit Aliout Love," Celine Dion (Columbia) 

2. "Eros," Eros Ramazzotti (ODD) 

3. "Titanic," Soundtrack (Sony Classics) 

4. "Back For Good," Modern Talking (Hansa) 

5. "Moehting Viel Theater," Pur (Intercord) 

6. "Ray Of Light," Madonna (Maverick) 

7. "Blelbt Alles-Anders," Herbert Gronemeyer (Electrola) 

8. "Out Of The Dark (into The Ught)," Faico (EMI) 

9. "Postcards From Heaven," Lighthouse Family 
(Wildcard/Polydor) 

10. "13," Die Aerzte (Hot Action/Motor) 

Top-Selling Singles: January-September 1998 

1. "My Heart Will Go On," Celine Dion (Columbia) 

2. "Aiane/Saint George," Wes (Sony) 

3. "it's Like That," Run DMC vs. Jason Nevins (Profile) 

4. "Ein Schwein Names Maenner," Die Aerzte (Hot 
Action/Motor) 

5. "Out Of The Dark (Into The Ught)," FaIco (EMI) 

6. "Together Again," Janet Jackson (Virgin) 

7. "Stand By Me," 4 The Cause (RCA) 

8. "Frozen," Madonna (Maverick) 

9. "Cose Delia Vita," Eros Ramazzotti (DDD) 

10. "Torn," Natalie Imbruglia (RCA) 



SOURCE: IFPI, Media Control, Music & Media, Billtxmd researcit 



World ranking (by SU.S. retail value): 3rd 
Population: 81.7 million 
Population under 25: 28% 



Bringing Vdu News from Gennany, 
Resounding Around die Worfd... 

With coinprehensive reporting every week-all year long, 
Billboard covers the latest happenings in the Gennan music industiy. 



BMG Beefs Up Berlin Presence 



' — - ' "MWDii. Itoruri , 

Heat Is On For German Pubs, 

^flL^'E"'"^'^ /Vorfwce Poker Game' 




Asia To See Blossoming 
Of Germany's Biiimchen 

■./.O'Wm )^.Ww»lho.,.,i),,h,M(t.lfai 
Tiiim( Vttitrr mil of ihr Kun. 



Get connected with the rest of the world 
In Billboard can boost your visibility, whi 
some of the most respected r 




For advertising iNFORMAnoN, cau Christine Chinetti: \ am m-im fLioj: 
For subscription iNfORMAnoN, cau. Tim Freeman / ' ' ' "5^<3"0000 
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mre serious ei/ents in 1998 





marillion 



mE)TENORs ^5Vl5^o.? 



jPeter /?ieger 

KONZERTAGEHTUR GMBH 

THE SERIOUS ART OF PROMOTION 




top olbUR priorities 

Cantinued from page 52 



the new Cappuccino album, which is due t 
month. The German rock band 
CuCIHIlil^F R^Hn will be on tour unlj 
December, supporting a new album. 
"Turbo. ' Also, KnoriUBtOF from 
Berlin has a live release on the 
Mercury label. 



• Polydor managing director 
Joerg Hellwig has launched a new 
marketing campaign for JflniBB 
LflMrt. who turns yo in February 
and will be embarking on an exten- 
sive lour of Germany and Europe in 
'999 '^P inio new interest in easy- 
listening music. Polydor imprints have 
a busy schedule this autumn; "mighty" 
will be releasing product by chart-topper? 
MaB^Brtmy, BbmIiI, Rfl|ilL and 

MfnduichS. Druck has releases by TWO 

ftanmrtKB, BHb MbfIb and BLuii 

. On the pop side, Polydor is launchinj 




up. 



new albums 



by 



STG 



GLOBAL MUSIC GROUP 



r, 

ve, conscientii 



If you are looking for independent, active, conscientiou 
representation for the world outside of your own territories, 
in Europe, in the United States or just the German, British 
qirU.S. Markets, we have a home for you! Contact us! 
+■ / / / 



F 

P::hris de burgh 
deep purple 

P HARLEM 
' GLOBETRO^ 





JOE COCKER 
PAGE & PLANT 




WE WOULD LIKE TO THANK YOU F £ 
ANDRE REQCEBALOUBARRIM. > tt 
BRUa PAYNE JIM KERR, JOHNi 
MANNIE JACKSON. NBL 



SIMPLE MINDS 

TTTO& 
TARANTULA 

ANHALEN 

WESTERNHAGEN 

ITNEY HOUSTON 



OUR SUPPORT AND C CMHDB*!: 
BERND DOPP. Mi CURMSHLEY. 
CONGS. KHlHNAISBnr. KENNY THCMV1SON, 
ARNOCK. ROD MCSWEEN. ROGER DAVE 




LlmiBnlBerg fentiBliiy 

rid mega-seller 
Hellwig is confident 
that all these albums will sell well in 
the GSA territories. 

• Universal's trump card this 
season is a group called 
KsBvluipff. from Ulm. which 
will be producing a German-lan- 
guage album for the GSA market 
featuring a new type of hip-hop, 
flavored with hard-rock guitars and 
humor. Sales have already been 
stoked with a video version of 
Niemand" on MTV and Viva 11. 
HBOlute OB^ntmr. from 

[Limliurg. has long been a hot live act on 
the German-language hip-hop scene. The 
group's first album on an indie label sold more than 
15,000 units. Universal will release Absolute Beginner's 
first nationwide album. "Bambulc." A tour is also 
planned. 

• Virgin is going all out this fall for (he tu-w release by 
the German -language punk band OAtlMi OnkalX, 

which presents hard-driving rock with 
provoraiive lyrics. The new album 
IS lilied "Viva Los Tioz." and it.^ 
tirst single. " Terpcntin," 
entered the German sin- 
gles chart at No. 9 in 
September. "The band 
has built up a huge fan 
base over the years and 
IS, considered an 
authentic rock band." 
says Virgin managing 
director Udo Lange. 
"We expect to achieve a 
No. I album with plat- 
inum sales of 500,000 
units. The album will 
"ibviously work in Austria 
.tnd Switzerland." adds 
I -HMue, "just take a look at 
wKlU hiippened abroad with 
Rammstein." The band has been on a 
26-city tour in Germany and Austria since last month. 

• Warner Special Marketing has a whole bouquet of new 
releases lined up that will substantially shake up the 
compilation market between now and the end of the year, 
says managing director Thomas Schenk. Examples include 
the latest edition of "Brava Wta," arguably the most 
successful compilation in the German market, with each 
edition selling more than I million units. A joint venture 
with Polystar. EMI and Virgin. '"Bra%o Hits Vol. 23" was 
released at the end of October and, according to 
marketing manager Lars Ingwersen, is expected to be a 
charl-lopper. This also applies to "Bravo Christmas Hot & 
Holy III." featuring such stars as Nana. Sasha. Sqeezer. 
Die Toien Hosen, C-Block and many oiheri. WSM's third 
mega-selling album is "Mystcra Vol. II." Explains 
Ingwersen, "This music is like a magical time trip. 
Mystical and mysterious, it caresses your soul 

and remains unforgettable." The first vol- 
ume co-produced by Polystar sold more 
than 200.000 copies and features acts 
such as Enya and Enigma. 

• WEA managing director Bernd 
Dopp already has two major 
national releases on the charts; 
The WHBtWYlhngHni album 
"Radio Maria " has sold more than 
800.000 units, and the IHHtar 
TIllllllM Kutm album "Wer 
Liebe Sucht" has been charting for 
weeks with sales of more than 
200,000 units. The company is also 
placing great expectations on the first 
best-of compilation ofPttM CoBhlM 
hits. "Phil Collins is one of the most su 
cessful international acts in Germany, ' 
explains Dopp. AlonlB MorfMMdS's new 
album, "Supposed Former Infatuation Junkie." is, 
according to Dopp, "absolute world-class, pure, unadul- 
terated emotion. Every track is a classic." WEA Germany 
also has a massive promotion and marketing campaign 
slated for RJEJW.'s "Up," released in late October. "Their 
unique ability to write great songs with a lasting effect, 
coupled with Michael Stipe's superb voice, will again create 
a furor." says Dopp. H 



■^BONISCH CONSULTING 

"~°"pERfALlSTR.2 
81675 MUNCHEN 
TEL. 089/ J^MTSOO 
FAX 089/ -17087501 
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OEKMAHY'S GLOBAL HBACH 

Continued from fyg^e 4^ 

at Warner Music Japan would agree When label stafT in 
Tokyo heard the erack "Coco Jamboo" from WEA Germany 
act Mr. President, they opted to release it in their own 
country, recalls Junichi Miyaji, chief producer, interna- 
tional A&R, at Warner Music Japan. After a slow start, Mr. 
President took off with the release of the album "We See 
The Same Sun" in February 1997- fueled by radio airplay 
for "Coco Jamboo." By the end of last year, Mr. President 
had sold nearly a half-million albums in Japan, and "Mit.s 
Of Mr. President." released this past August, added anoth- 
er 40,000 units to that tally. 

Smaller German record companies often lead the pack in 
breaking dance-pop acts, but. without the multinational 
distribution setup of major labels, they turn to interna- 
tional exploitation partners. The Dutch music broker Toco 
International, with affiliates from Chile to Hong Kong, 
handles the repertoire of German clients such as E.A.M.S. 
and the Dancestreet label. 

Through Toco. E.A.M.S. has sold some 2 million copies 
of albums by Swiss musician DJ Bobo and has made impres- 
sive strides with labelmate Imperio. "Some of these artists 
arc hardly known in their country of origin but massive in 
another region," says Toco co-owner Marc De Raaff. "For 
instance, Imperio is more or less an unknown quantity at 
home, but can boast gold status, for 25.000 albums sold, 
in both the Czech Republic and Hungary." 

Germany's Dancestreet most recently has licensed the act 
666 to Toco International. "As the new album, 'Paradox,' 
has just been released, this act has been available in most 
territories only through compilations," says De Raaff. "All 
in all. about a half-million copies of these samplers featur- 
ing 666 have been sold up to now." 

THE CREDIBILITY QUESTION 

But a paradox of another sort troubles the German mar- 
ket. Despite all its success with artist development. Germany 
is viewed more as a source of hit singles than credible career 
artists. 

Nina Sjbmark, international label manager for pop/rock 
repertoire at BMG Sweden, discussing the success of new 
German acts such as Sweetbox and 4 The Cau.sc, praises the 
accessibility of German dance music. "But when I start to 
work on a German project, people in the industry and 
media often wrinkle their noses because they don't think 
the music is high quality," she says. "TTie retailers are more 
receptive, because they look at the sales history and know 
that the music will sell. But the journalists will never 
approve of it." 

Making that transition from German -produced singles 
act to international career artist is the challenge facing such 
performers as vocalist Melanie Thornton and rapper Lane 
McCray, the lead voices of La Bouche, as they seek to match 
their previous success. Germany's music business is up to 
the task. 

Which is why the breadth and depth of artist development 
in Germany today— from the teen pop of 'N Sync to the 
classical vocals of Sarah Brightman to the unrelenting rock 
of Rammstein — holds such promise. 

" I think that people should understand , " says Lou 
Pearlman at Trans Continental of his partners in Germany, 
"that it's a really great market." H 

Assistance m preparing this story was provided by Diane Coetzer in 
Johannesburg, Kai Lofihus in Osio, Steve McClure in Tokj/o, Rohbert TiUi in 
Amsterdam and Paul Sexton in London. 



German/ s most successful 
female Dance act! 



Current album: "Jasmin" Bliimchen 



The Singles: 

Ich bin wieder hier 

Es ist vorbei 

Extensive German lour 1998 
October, 1 7 - December, 2 

Blilmclicn's 1' and 2'"' album 
awarded gold 




peerniusic Hamburg 
www.pecrmusic.com 
www.syncsitc.com 
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Post Offices To Sell Show Tickets 

German Test Project May Lead To Huge New Network 



BY WOLFGANG SPAHR 

HAMBURG— Tickets for all miyor 
concerts will soon be on sale at all 
German post offices if a trial that is 
now being conducted in Berlin proves 
successful. 

The pilot project is being conducted 
by Entertainment Package Market- 
ing GmbH (epm) and Deutsche Bun- 
despost. Under the banner of 
Deutsche Post Ticket Service, it will 
entail over-the-counter sales, mail 
order, a call center, and Internet sale.s. 
In addition, the Deutsche Bundespost 
is keen to sell merchandising articles, 
and a possible mail-order music serv- 
ice is under di.scu.ssion. 

A spokesman for epm states that 
Deutsche Post Ticket Service has 
the potential to be present in 15,000 



Thai Police To 
Cease Helping 
In Piracy Raids 

BY JOHN CLEWLEY 

BA.VGKOK— Current efforts to 
suppress Thailand's rampant 
piracy (Billhoaifl, Sept. 19) have 
received a blow with the an- 
nouncement that the Thai police 
will no longer assist in raids 
agjiinst street vendors and small 
shops. 

The policy change was an- 
nounced by the new chief com- 
mander of the Police Inve.*tigation 
Bureau, Police Lt. General Laun 
I^U'ostip, who also .suiienlses the 
Economic Crime Investigation 
Di%isi<m ( ECID), under which su|)- 
pi'ession of pii-acy operates. An- 
nouncing the |x)licy. Laim sti'esses 
that the change is to focus the 
attention of the [xjlice on the man- 
(Coiifiniffd on page 6^) 



post offices and. he argues, would 
thereby be the largest provider of 
these services in the German mar- 
ket. The epm company is a joint ven- 

'It is a long-term 
project that will 
bear fruit in three 
to five years' 



tare between entertainment indus- 
try veteran Hans Peter Riegel and 
the law firm of Lichte, Schramm & 
Scheuermann. 

The company is beliered to be in 
discuiision with record labels to .se- 
cure records for exclusive distribu- 
tion via Deutsche Post Ticket. Specif- 
ically, this would be a mail-order 
service supplying discs and mer- 



chandise. The epm spokesman says 
he expects Deutsche Post Online 
Ticket Service to be launched in 
April, after which it wiW be linked to 
tour organizers' ticketing systems. 

According to RiegeL the first tick- 
ets to be sold via Deutsche Post Tick- 
et Service will be for the open-air 
concert of the Viennese Philhar- 
monic Orchestra in .lune in Berlin, 
which are now already available 
from the call center. 

The new company will charge a 
sales fee of 1 deutsche mark (60 
cents) per ticket. Currently, three 
companies dominate the German 
ticket market; CTF, with .580 outlets; 
Start, which is represented in 4,500 
travel agencies; and epm. with 
15,000 outlets. 

The inspiration for selling concert 
tickets (Kev post oHice counters orig- 
inally came from Lichte. Schramm 
(Continued on page 64) 



Sweden Looks To Strengthen 
Law For Copyright Dwoers 



BY KAI R. LOFTHUS 

S'TOCKHOLM— The Swedish gov- 
ernment is trying to give copjTight 
ottTicrs the tools they need to protect 
their rights in the digital environ- 
ment. New legislation, set to come 
into force Jan. 1, will allow labels, 
artists, and writers to be more vig- 
orous in their efforts to safeguard 
their intellectual property. 

The Department of Justice deli\'- 
ered its new legislation, the New 
Protective Measure on Copyright 
Infringement, for approval by the 
parliament, the Riksdagen, Oct. 12. 
The document Ls specifically intend- 
ed to provide protections appropri- 
ate to the digital arena. Current 
copyright legLslation has long been 
criticized by the mu.sic indastiy for 
not meeting the intentions in the 
World Trade Organization agree- 



ment on Trade Related Intellectual 
Property Rights (TRIPS). 

TTie bill is de,signed to implement 
a more effective procedure to secure 
evidence in potential lav\-suits. It will 
allow individuals and companies to 
notify one of the nation's 96 local 
court offices, instead of the local 
police, when they suspect or have 
knoviiedge about existing or planned 
copyright infringement. TTie pro- 
posed improvements, which embrace 
all intellectual property rights (in- 
cluding patents, trademarks, and 
copyright), require the respective 
court offices to issue a search war- 
rant immediately that allow^s evi- 
dence to be secured as quickly as 
possible, icteally the same day as the 
notification. The actual seai'ch vvill be 
conducted by local k mmfcgd officers, 
(Continued on page 6i) 



Under Pmealt, BME Australia Becomes Seurce Bf let'l Hits 



BY CHRISTIE ELIEZER 

SYDNEY— Last month, as Natalie 
Imhruglia's "Left Of The Middle" al- 
bum hit the 5 million mark globally 
and helped her sweep the Australian 
Record Industry Assn. (ARIA) 
Awards with six wins, two other 
BMG acts from Australia were being 
readied for the U.S. 

One is Arista-inked Melbourne 
pop duo Bachelor Girl, whose debut 
single, "Buses & Trains," reached 
No. 4 and went double-platinum 
(150,000) in its home market. The 
other is guitar trio You Am I, which 
was picked up by RCA. In April, it 
became the first Aussie act with 
three consecutive albums to debut at 
No. I when "No. 4 liecord" achieved 
that result on the ARIA and Aus- 
tralian Music Report charts. The 
album was released stateside the 




Natalie Imbruglia. shown at left with 
Tim Prescott, managing director of 
BMG Australia, holds triple-platinum 
sales award for "Left Of The Middle." 

week of Oct. 26, and the band is on 
its first headhning club tour of the 
U.S.. where it has built an impressive 



college radio presence vdtln four pi^e- 
vious visits. 

At the same time, BMG artists are 
making their presence felt in other 
markets. Merril Bainbridge, whose 
"Mouth" and "The Garden" albums 
sold a million each in 1997, is exten- 
sively touring in Asia, Europe, and 
the U.S. behind her sophomore BMG 
album, "Between The Days," due in 
January. 

The label's biggest act John Farn- 
ham, re-sparked his career in Eu- 
rope with live appearances earlier 
this year and is negotiating for a 
Europe-wide telecast on Christmas 
Eve. Farnham, whose early '80s re- 
lease "Whispering Jack" moved 1.5 
miUion units in Europe, still sells an 
average of 100,000 units of each re- 
lease in the region, according to the 
label. In August Farnham headlined 




BACHELOR GIRL 

the Lang Lands festival in Denmark, 
where his "Anthology" set went gold 
(.sales of 50,000). 

"Bachelor Girl" will be released in 
Canada on BMG and in Germany, 
Japan, and South Africa through 
RCA in January. Contemporary 
bands Even, Custard, and Ice Cream 
Hands are set for U.S. tours early 
next year, with Even scheduled in 
(Continued on page 81) 




-NEW TALENT SPOTIIGHT 



FOR DETAILS ABOUT THIS AND OTHER UP AND COMING ARTISTS VISIT US 



MICHAEL BRANDMEIER 



BoayjKl fMme n □ tnaaemoA of W Cotmiuricaikw tn?. < 



Michael Brandmet©- is an auWiento:. acoustic pop artist who has made a name for himself 
performing in mapr markets like LA and Chicago, and at major industry conferences such as EAT'M. 
Michael has released his debut CD. Spirit On The /Run. on his own independent label, Sitent Hawk 
Records, LA's Music Connectan magasne raved "Brandmeier has a very strong songwnting sense." 

while t.hR Chicago Sun r^mps c^ilRd tJie album *...a superb, debut CD." 

Genre 

uuwuu.billboardtalentnet.com 
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International 



Spain Set For IWo Music Award Sliows 



BY HOWELL LLEWELLYN 

MADRID— Spain's Jarabe De 
Palo, Mexico's Molotov, and Mexi- 
can-based Cuban Francisco Ces- 
pedes top the list of artists to win 
music awards or be nominated for 
others this month, when two award 
ceremonies are taking place in 
Spain. 

The 45th Premies Ondas, 
organized by the Grupo Prisa 
media group through its Radio 
Barcelona station, traditionally 
announces its winners in 
advance of the Barcelona cere- 
mony, which this year is Thurs- 
day (12). 

The second Premios Amigo, 
organized by the labels' association 
AFYVE. will be staged Nov. 26 in 
Madrid. 

The Ondas began as a radio-only 
event but over the years incorpo- 
rated cinema, TV, and music. 
Barcelona band .Jarabe De Palo 
has won one of the 12 music 
awards for its album "Depende"; 
it also took the honors for best 
videoclip. The group won an Onda 
last year for its debut album, "La 
Flaca." 

The Ondas' best song award has 
gone to Alejandro Sanz for "Cora- 
zon Partio." The best group is the 
female duo Ella Baila Sola; the 




best new group is La Oreja De Van 
Gogh; the best live artist is Manolo 
Garcia; and the classical music 
award has gone to Victoria de los 
Angeles. 

The jury, presided over by Luis 
Merino, the head of music pro- 
gramming at the Grupo Prisa's 
five music networks, was split on 
the best new Latino artist or 
group; the award is thus shared by 
Molotov and Cespedes. Special 
awards will be presented to Mike 
Oldfield; singer/songwriter Joa- 
quin Sabina; and flamenco singer 
Antonio Fernandez Diaz, "El Fos- 
forito." 

Appearing live at the Ondas cer- 
emony will be Sabina, Cespedes, 
Oldfield, flamenco singer Nifia 
Pastori, and singer/songwriter 



Rosana. 

The live performers at the Pre- 
mios Amigo will be Sanz, 
Enrique Iglesias, Mecano, and 
Aqua. 

There are three nominations 
for each of the 16 Premios Amigo 
awards, which are divided into 
Spanish, international, and Lati- 
no sections. Apart from Molotov 
and Cespedes, the other act to 
receive three nominations is the 
Lighthouse Family, which, with 
its album "Postcards From Heav- 
en," is up for awards for best 
international group, best new 
group, and best album. 

Gloria Estefan also has three 
nominations, two in the Latino 
category and one in the interna- 
tional section. 

Six acts have each garnered 
two nominations for the six 
awards in the Spanish section: 
Garcia, Jarabe De Palo, Joan 
Manuel Serrat, Pastori, Malii, and 
La Oreja De Van Gogh. 

Says the Ondas' Merino, "The 
Ondas are an echo of the maturi- 
ty that music has gained in the 
media, where there is now more 
diversity of .styles in radio and TV 
programming, a greater sound 
quality, and wider social accep- 
tance." 



Bttteh Chart links With latter]/ Earn 




BY ROBBERT TILLI 

AMSTERDAM— The Nether- 
lands' Mega Top 100 singles chart 
has closed a sponsorship deal 
with the Dutch government's 
national lottery game and has 
secured daily 
air time on 
national TV 
thanks to a 
deal with 
media group 
HMG. 

The chart's 
official sponsor 
will now be 
BankGiroLoterij, a national lot- 
tery game based on bank account 
numbers, and the chart will be 
broadcast on HMG's commercial 
TV station, Veronica, 5-5:30 p.m. 
weekdays. 

Both deals have been signed for 
one year, with an option for two 
more years. The TV chart show 
will debut Nov. 23 and will be pre- 
sented by Renate van der Zaim. 

Frenk Theuns, deputy director 
at Rotterdam-based advertising 
and communications agency BVH, 
was responsible for bringing the 
parties together. "The 20- to 30- 
year-old target group is what 
they have in common," says The- 
uns. "Every partner involved felt 
they could benefit from the conti- 
nuity of a daily TV show." 

Mega Chart Top 100 managing 
director Machgiel Bakker 
describes BankGiroLoterij as a 
"brilliant -sponsor." He adds, "The 
TV deal with Veronica has been 



decisive in finalizing the sponsor- 
ship agreement, as the chart 
show will attract potential lottery 
participants. Obviously our own 
brand awareness should also be 
boosted through the TV expo- 
sure." 

A Veronica spokeswoman says 



that the TV deal with the Mega 
Top 100 chart won't affect the 
"Veronica Top 100 Countdown" 
currently broadcast by its top 40 
radio station, Veronica FM. Pub- 
lic top 40 Radio 3FM will contin- 
ue to be the Mega Top lOO's offi- 
cial radio partner 




Select Pertormance. EastWest Germany managing director Hubert Wandjo 
{photo at left) gets a live rendition of some of the music on "El Greco." the new 
album from EastWest U.K. artist Vangelis, at piano. Germany is Vangelis' biggest 
marl<et, closely followed by France. The composer met key international staff 
from Warner Music at a gathering In Athens. Vangelis named his album after the 
famous painter, and proceeds from the album will go toward Keeping the artist s 
last remaining works in Greece. Among the guests at the gathering were Greek 
tenor Konstantinos Paliatsaras and Spanish soprano Montsenat Caballe. pic- 
tured with Vangelis in photo at right. 



newsline... 




U.S. AUTHORS' BODY BMI is pledging to protect international rights 
owners from the loopholes created by the U.S. Copyright Term 
Extension Act. The legislation exempts certain establishments from 
paying performance royalties, a move that has 
caused anger within Europe and elsewhere (Bill- 
board, Oct. 31). BMI president/CEO Frances Pre- 
ston told an audience of British publishers and 
composers in London Nov. 3 that "we will be fight- 
ing for your rights and the rights of all U.S. writ- 
ers. It may take us years, but we are going to win." 
Preston was speaking at the annual BMI Awards 
ceremony here, which honors songs signed to the 
PRESTON U.K.'s Performing Right Society (PRS) that have 
received the most U.S. airplay. The most-per- 
formed song of 1998 was Sting and Puff Daddy's 
"I'll Be Missing You," while "Yesterday" was honored as the most- 
performed PRS-signed composition in the BMI repertoire, after 
notching 7 million U.S. plays. jeff <;lakk-.me.*ds 

NEWS CORP.-OWNED record company Festival has set up a new busi- 
ness to help Australian independents find international markets. Fes- 
tival Allied International Trading House (FAITH) will use Festival 
contacts and clout with international record and publishing compa- 
nies (it distributes more than 200 labels in Australasia), as well as 
News Corp. TV film, and studio affiliates. Festival CEO Roger Gri- 
erson says the idea is to "maintain the focus and drive on interna- 
tionalizing the best Australian music. We see an opportunity here to 
aggregate and represent smaller local independents who can retain 
their individuality." FAITH is based in Melbourne, Australia, under 
GM Michael Lynch, manager of successful indie acts TISM, Dave 
Granej', and John Saffran and head of Prozac Records and the Black 
Pig Music publishing company. FAITH will also have offices in Los 
Angeles, New York, London, and, shortly, Tokyo, says Grierson. Indie 
labels to be initially represented include Half A Cow, Reliant, W. 
Mine, Psy Harmonics, and Groove Nation. Christie eliezer 

THE WHOLESALE VALUE OF MUSIC sales in France in the first nine months 
of 199K rose 1.3% to 4.7 billion francs ($865 miUion), according to the 
labels' body SNEH The increase was helped by new releases by local 
acts and by the continued (but slower) growth of the singles market. 
Album sales were flat in volume terms, rising just 0.1% to 71 .9 million 
units for a trade value of 3.89 billion francs ($709 million), down 1.5%. 
CD single sales saw 3.7% unit growth to 30.1 million, representing a 
trade value of 647 million francs ($118 million), up 7.5%. rSmi bouton 

EMI ELECTROLA, the msyor's German operating company, will appoint 
two label directors to run its EMI imprint when managing director 
Peter Burtz departs at the end of the year (Billboard, Aug. 29). Effec- 
tive .Jan. 1, 1999, Sylvia KoUek, currently marketing manager for the 
EMI label, will heati the international department, looking after reper- 
toire from the U.K., U.S., and other countries. Her responsibihtics will 
include the Harvest label, as well as dance and jazz operations. Evelyn 
Junker, currently local A&R directt)r for rock and pop at Sony Music's 
Columbia label in PYankfurt, will take over as head of national A&R/ 
marketing at EMI. Junker and KoUek will report to Riidger Fleige, 
managing director of EMI Electrola. As part of the move, Jorg Beut- 
tner, currently national A&R manager at EMI, will become A&R/mar- 
keting manager, international marketing/exploitation, reporting to 
Lothar Meinerzhagen, VP of international marketing. Burtz is leav- 
ing EMI at the end of 1998 after seven years. dominic pride 

BMG RICORDI, BMG's strong publishing unit in Italy, has a new man- 
agement structure, with Tino Cennamo joining the company in a new 
post as managing director of the company's activities, which include 
affihates BMG Gruppo Editoriale, Casa Ricordi, Ricordi Edizioni di 
Musica Leggera, and Casa Ricordi's music print unit. In addition, 
Mimma Guastoni, managing director of Ca.sa Ricordi, plans to take on 
a post as managing director of the new Auditorium of Rome .starting 
in .January 1999, although there's discussion of a continuing relation- 
ship with Casa Ricordi. Mario Cantini will continue as chief of all BMG 
Ricordi pop music operations as managing director of Rome-ba.sed 
BMG Gruppo Editoriale; he is al,so responsible for Ricordi Edizioni di 
Musica Leggera. Cennamo, based in Milan, was previously managing 
director of RAI Trade, a marketing and distribution company owned 
by RAI. Before that, he was managing director of the Italian division 
of Buena Vista Home Video. Cennamo, Guastoni, and Cantini report to 
New York-based Nick Firth, president of BMG Muidc Publishing World- 
wide. IRV UCIITMAN 



60 



BILi.BOARD NOVEMBER 14. 1998 



se January 99 




ete Midem. 

Your premiere International 
Music Market. 
More business. 
More style. 

More value for money. 



Five days of deal-making, 
top-level conferences and 
chart-busting showcases. 
More talent, more key 
decision-makers. 

More music. 




Want more? 

We've got it! Last Midem, 
9519 participants, 
3900 companies, 
90 countries, 
195 bands & Djs and 
860 artists joined forces 
to network, create buzz. 

Do business. 



Midem! Just go for it! 

For synergy, opportunity. And a great deal besid 

Name Position- 
Company Activity.... 




Country.. 



..Address.. 



..Fax E.Mail.. 



http://www.miciem.com 



• hadqiuf^i P.i Midem Hot-Une 33 (01141 90 44 60- Fa< i3iG|1 4t 9CJJ;3 C 71 528 0066- Fax: 0171 896 0949 

•L)S»;'I«:1(212)8894220-F(Kl|212)6a94348-Emal: mdemeaol,COT - Email: 1 04706,1526ecompiJserw,COT T* 49 {0) 7631 1 7680 - Fax: 49 (0| 7631 1 76823 - Emat 1067e0i217ecximplisetve.com 

•H(llQ(ftlfvT*(852)29651618 / 2824l069-FK(852)2507 5186-Email:106534,1678oompuser;e.com :Tel:8; ioi 3M23114 - Fax:81 (3)3542 3115-Email: lily-on(i9mtt.l3iglobe.ne.p 
• ■•?„ o T* 61 (2) 9657 7766 - Fax: 61 (2| 9567 7788 - Eral: lnppemme(lacom.au 



HITS OF THE ^ WORLD 



JAPAN 



(Dempa Pwbltcattons Inc.) 11/09/98 



GERIWANY 



(Medlj Control) 11/03/98 



U.K. 



<Chart-Tfack) 11/02/98 



FRANCE 



(SNEP/IFOP/Tlte-Llw) 11702/98 



SINGLES 

ALL MY TRUE LOUE SPEED rors factwy 
OWARI NAKI TAB) MR. CHILDREN TOY'S FACTORY 
BURNING XMAS IM REVOLUTION INTiwsRECCms 
HURRY GO ROUND HIDE WITH SPREAD BEAVER 
UNrvtRSAl viCTm 

SNOWDOOP LARCENCIEL ninCTtsjm 

FORBIDOEN LOVER LARC EN CIEL «1C0T«S0«V 

THUNOERBIRD TM. REVOLUTION ANTINOS RECWtoS 

RELAX BLACK BISCUITS aMG Mm 

PERFUME OF LOVE GLOBE Am trajt 

NEVER END SIAM SHADE soiv 

MY WINDING ROAD THE YELLOW MONKEY njr. 

MOUSE 

SAYONARA GLOBE auiatraa 

KUIHOJI NO HATE COCCO vicroft 

AROUND THE WORLD DA PUMP avextku 

KOHRI NO UENI TATSU YONI MIHO KOMATSU 

AMEMURAO TOim 

ASOfiOU ULFUL5 toshibacmi 

SWEET HEAItT GLOBE Atn trai 

TRUTH D-SHADE FKXYDOfi 

HIKARI TO WATASHI CHARA Ei^c 

PROOF OF MYSELF UEGUMI HAYASHIBARA una 
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SOUTHERN ALL STARS SAKURA vicrcn 
NORIYUKl MAKIHARA LISTEN TO THE MUSIC Sony 
U2 THE BEST OF U2 1980-1990 mebcubv 
OASIS THE MASTERPLAN ifK 

B'Z THE BEST TREASURE ROCms recoads 
KIRORO NAGAIAIDA KIRORONOMORI victor 
CELINE DKW THESE ARE SPECIAL TIMES epic 
RYOKO HIROSUE WINTER GIFT 98— HAPPY 
SONGS A MUSICAL CLIPS warneb MWic jamn 
AEROSMITM A LIHLE SOUTH OF SANITY uNlvoaw 
PENICILLIN ULTIMATE VELOCITY EASTxiSi japw* 
THE BRIUIANT GREEN THE BRILLIANT GREEN 

SONY 

PHIL COLLINS HITS wAitNtR tiuSC JAfWN 
VARIOUS ARTISTS DANCE MANIA EXTRA Toshiba 
EMI 

LAURYN HIU THE MISEDUCATION OF UURYN 
HILL sow 

YO-VO MA YO-YO MA PLAYS PIAZOLLA sony 
VO-VO MA THE BEST OF YO-YO MA sow 
SING UKE TALKING SECOND REUNION— THE 
BEST OF SING LIKE TALKING fun house 
TUYOSHI NAGABUTI SAMURAI rcoLiFE 
TAKUROYOSHIOA HAWAIIAN RHAPSODY FORUFt 
MANISH MANISH BEST— ESCALATION 7«jn 



SINGIfS 

FLUGZEUGE IM BAUCH OLI R hanm'arou 
BELIEVE CHER wea 
HO MATTER WHAT BOYZONE KivtOW 
ONCE UPON A TIME DOWN LOW k-towhshtt 

MUSKiJYX 

PROTECT YOUR MIND DJ SAKIN & FRIENE>S OvU). 

DOSEjCLUfl TUNEiWtRCOfiD 

IMMORTALITY CELINE DION FEAT THE BEE GEES 

CXXUMSIA 

EGOIST FALCO emi 

WE LIKE TO PARTYI VENGABOYS motor musc 
I DONT WANT TO MISS A THING AEROSMITH 

COLLI MSI A 

GOO IS A W FAITHLESS CMtEKyflNTcncoRivEMi 

STAY 2-4 FAMILY i?K 

IF YOU BELIEVE SASHA 

DIE FLUT Win & HEPPNER :;tJTB0M86iPic 

HOW DEEP IS YOUR U)VE? DRU HILL mercury 

9 RM. (TILL I COME) AT6 htOTon m^ic 

CRUSH JENNIFER PAIGE £DEi 

LORDS OF THE BOARDS GUANO APES supersowo 

CUWAWIOL* 

000 WOP (THAT THING) LAURYN HILL COi.um«a 
SURA RICHIE RICHIE chioowi&arkiia 
VIVA FOREVER SPtCE GIRLS vircin 

ALBUMS 

R.E.M. UP WEA 

WOLFGANG RETRY EINFACH GEIU NAWjmyAfliom 
WESTERNHAGEN RADIO MARIA WCA 
PHILCOUINS HITS WEA 
DIE ROTEN ROSEN WIR WARTEN AUF'S 
CHRISTKIND easiwlst 

BRYAN ADAMS ON A DAY LIKE TODAY fsxyoor 
DCreCHE MODE THE SINGLES '86-'98 mitointeb 

CORD 

DIRE STRAITS SULTANS OF SWING-THE VERY 
BEST OF uVKowt 

EROS RAMAZZOTTt EROS LIVE DoauKXf, 
XAVIER HAIOOO NCHT VON OIESER WELT jP.tftC 
DIE FUPPERS DAS LEBEN 1ST EINE WUNDER- 
TUETE AROL> 

ANDRE RIEU ROMANTIC MOMENTS philips.t>oi.ydor 
HOWARD CARPENDALE LUSTAUFMEHR PaYDOR 
CELINE DION LET'S TALK ABOUT LOVE COLUMBIA 
NO MERCY MORE arkma 
ROBBIE WILUAMS I'VE BEEN EXPECTING YOU 

CHHYSALiitMl 

BOHSE ONKELZ VIVA LOS TIOZ virgin 
EROSRAMAZZOTTI EROS dooawoia 
DRU HILL FNTER THE DRU mercury 
CYPRESS HIU CYPRESS HILL IV Columbia 
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5ING&£5 

BELIEVE CHER wa 

OUTSIDE GEORGE MICHAEL Epic 

WOULD YOU TOUCH & GO V2 

I JUST WANNA BE LOVED CULTURE CLUB virgin 

SWEETEST THING U2 

I DON'T WANT TO MISS A THING AEROSMITH 

COLUMaiA 

BLUE ANGELS PRAS ruffhousc 

THANK U ALANIS MORISSETTE uavIsick-wprise 

GIRLFRIEND B1LLIE <NNOC£NT,\inGirt 

GUESS I WAS A FOOL ANOTHER LEVEL nortm. 

WtSTS)0£ 

LITTLE BIT OF LOVIN' KELE LE ROC polydor 

MORE THAN A WOMAN 911 viRGm 

GYM 4 TONIC SPACEDUST eastwstiwCE 

SEX ON THE BEACH T-SPOON CONTRoyEDEl 

TELL HE MA SHAM ROCK WE 

ROLLERCOASTER B'WITCHED epic 

AU 'BOLfT THE MONEY MEJA ooiUMaiA 

MY FAVOURITE GAME THE CARDIGANS POinnn 

TESTIFY M PEOPLE m people 

PERFECT 10 THE BEAUTIFUL SOUTH go 

cwscapoiYDOft 



ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU 

CHRYSAUS 

R.E.M. UP WARWB 

VONDA SHEPARD SONGS FROM ALLY MCBEAL (TV 

SOUNDTRACK) iiO MusiCtPiC 

THE BEAUTIFUL SOUTH QUENCH ao< discs 

U2 THE BEST OF 19fl0-lM0^HE B-SIDES isuwo 

FATBOY SUM YOUVE COME A LONG WAY BABY 

SKINT 

OASIS THE MASTERPLAN creation 
PHILCOUINS HITS virgin 

VARIOUS ARTISTS HUGE HITS 1998 SOnytv,wakn. 

VARIOUS ARTISTS THE BEST CHART HfTS IN THE 

WORLD . , . EVER vr«cir*iMi 

LADYSMITH BLACK MAMBAZO THE STAR & WISE- 
MAN-THE BEST OF LADYSMITH BLACK MAMBAZO 

POLYGRAM TV 

DIRE STRAITS SULTANS OF SWING-THE VERY 
BEST OF VCTTiGO 

VARIOUS ARTISTS NOW DANCE '98 vib&iwev. 
CHER BELIEVE «a 

VARIOUS ARTISTS THE ALL-TIME GREATEST 

MOVIE SONGS scwYMUSCTv 

B'WITCHED B'WITCHED l?K 

MICHAEL BAU AT THE MOVIES POLit»AMTV 

STEPS STEP ONE jive 

ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVERICMtEF*tS£ 
VARIOUS ARTISTS WHISTLE DOWN THE WIND 

nE>LLY JSEFULPOLYGRAM 



SINGLES 

BELLE DANIEL LAVOIE & GAROU & PATRICK FIORI 

PC:«Mi.'SDWY 

CHANTER POUR CEUX QUI SONT LOIN CHEZ EUX 

LAAM DLAtMl 

BROTHER LOUIE "Si MODERN TALKING FEAT 

ERIC SINGLETON ksnsa'Bmg 

THIS IS HOW WE PARTY S O A R trbtarwny 

THE BOY IS MINE BRANDY & MONICA eastwest 

BYE BYE MENELIK 5MAu.SCNy 

SI TU M'AIMES LARA FABIAN poltdor 

SIMARIK TARKAN pcucwM 

PANIQUE CELTIQUE MANAU pdlytxW 

I DON'T WANT TO MISS A THING AEROSMITH 

CO-UMBIA 

UFE OES'REE ep<c 

CRUSH JENNIFER PAIGE EDEL 

RESTER FEMME AXELLE RED virgin 

STAND BY ME 4 THE CAUSE rca 

MAe*NZ SUPREME NTM epic 

MILLENNIUM ROBBIE WILLIAMS chrysalis 

I WANT TO SPEND MY LIFETIME LOVING YOU 

TINA ARENA & MARC ANTHONY column 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

ARE U READY ORGANIZ M6 intebnaucwal-sony 
PERSONNE NE SAURAIT POETIC LOVER & CAROLE 
FREDERICK m6 internationalsony 



SOUNDTRACK NOTRE DAME DE PARIS pomui.'SONy 
CELINE DKW S'lL SUFFISAIT D-AIMER Columbia 
LOUISE ATTAQUE LOUISE ATTAQUE AiMOSTHEfliQUE/ 

SONY 

LAURYN HIU THE MISEDUCATION Of LAURYN 

HILL SMALLTONV 

MANAU PANKKJE CELTIQUE polvdor 
AXEUE RED A TATONS viRcm 
FLORENT PAGNV SAVOIR AIMER mercury 
MCSOLAAR LE TOUR DE LA QUESTION eastwest 
R.E.M. UP WAMER 

CELINE DK)N. GLORIA ESTEFAN, ARETHA 
FRANKLIN, SHANIA TWAIN li MARtAH CAREY 

VHl DIVAS LIVE epc 

ANDRE RIEU ROMANTIQUE philip&t>oi.ygram 
LENNY KRAVITZ 5 virgm 
SOUNDTRACK BACK TO TITANIC SONY classical 
VARIOUS ARTISTS AUXSUIVANTS BARCUtv/PCtY- 

GRAM 

LARA FABIAN CARPE DIEM paYDOR 

MODERN TALKING BACK FOR GOOD MIX '98 amo 

LA^BMC 

MANU CHAO CLANOESTINO virgin 
LARA FABIAN PURE polyixiR 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVERICWWEA 

MATMATMAH UOUACHE tromsony 
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SmGL£S 

THANK U ALANIS MORISSETTE MAVOKM/WAflNER 
CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN uer 

CURY 

SVtTEETEST THING U2 island 

SWEETEST THING (PART 2) U2 island 

MUSK SOUNDS BETTER WITH YOU STARDUST 

ROUil&VIR&IK<EMI 

THE POWER OF GOODBYE MADONNA 

MAVtR)CM.V>A»NER 

BECAUSE OF YOU 98 DEGREES motcwn 
SOME KINDA WONDERFUL SKY EMi 
THE BOY IS MINE BRANDY & MONICA 



IF YOU COULD READ MY MIND STARS ON 54: 
ULTRA NATE. AMBER & JOCELYN ENRIQUEZ iommy 
BOYWAHNER 

CRUSH JENNIFER PAIGE edelmollyvkOco 

WESTSIDE TQ CLOCKwoKH/tPicsoNY 

TIME AFTER TIME INOJ columbuvww 

THE FIRST NIGHT MONICA ARtSTJL'BMS 

MY FAVORITE MISTAKE SHERYL CROW am 

TOUCH IT MONIFAH uptcwwuni VERSA l 

SHOW ME D-CRU dexter entebtainmini 

LADY IMRMALADE AU SAINTS LONOOKUEncufn 

ONE WEEK BARENAKED LADIES REPnistWMmu 

LOVE ME 112 FEATURING MASE BAD bov.arisTAiBMG 

ALBUMS 

PHILCOLUNS HITS atianticavarner 

R.E.M. UP WARNER 

BRYAN ADAMS ON A DAY LIKE TODAY aam 
LAURYN HIU THE MISEDUCATION OF LAURYN 

HILL RUFFM0LISE/50NY 

VARIOUS ARTISTS PURE DANCE NO. 3 polygram 
SOUNDTRACK ARMAGEDDON coiumoawny 
ROB ZOMBIE HELLBILLY DELUXE &emKaj«VERSAi 
VARIOUS ARTISTS M C MARlO DANCE 2001 sonv 
VARIOUS ARTISTS ALL STARS 1999 popwarner 
SHANIA TWAIN COME ON OVER mercuity 
DRU HILL ENTER THE DRU uNirtRSiTT,«L>NO 
GOO GOO DOLLS DIZZY UP THE GIRL warmer 
JAY-Z VOL, 2 . . . HARD KNOCK LIFE ROC A-fELLAtiEF 

a*MVtRCL*Y 

SHERYL CROW THE GLOBE SESSIONS AUt 
VARIOUS ARTISTS NOTRE DAME DE PARIS SELEa 
street 

MOTLEY CRUE GREATEST HITS motieviWyoncwmo 
VARIOUS ARTISTS NOW! 3 now 
SOUNDTRACK CITY OF ANGELS REPFitsewARNER 
AEROSMITH A LITTLE SOUTH OF SANITY cEFFEfi 

UNIVERSAL 

MADONNA RAY OF LIGHT maverk^warner 



SMGL£S 

NO MATTER WHAT ^YZONE 
BOOM, BOOM. BOOM, BOOM! VENGABOYS ZOMBA 
UTRIBUDEDANA MANAU polyoor 
HOU ME VAST VOLUMIA! bmg 
ARE YOU THAT SOMEBODY? AALtYAH warner 
DOO WOP (THAT THING) LAURYN HILL Columbia 
SWEETEST THING U2 mercury 
BLOF WAT ZOU JE DOEN? emi 
THANK U AUNIS MORISSETTE wavEricK/Warned 
I WANT YOU BACK MELANIE B FEAT MISSY 
ELLIOTT vircjn 

CRUSH JENNIFER PAIGE ROADRUNNER 

ZELFS JE NAAM IS MOOl HENK WE5TBROEK UfM 

CURY 

YAKAULO NOMADS epk 
OUTSIDE GEORGE MICHAEL epic 
LIFE DES'REE EPC 

MY FAVOURrrE GAME THE CARDIGANS POLYEKift 

PULVERTURM NIELS VAN GOGH news 

GOO IS A DJ FAITHLESS zomsa 

GUESS I WAS A FOOL ANOTHER LEVEL bmc 

ALL BOUT THE MONEY MEJA Columbia 



BOYZONE WHERE WE BELONG polydor 
PHIL C0UIN5 HITS warneji 
DC OUK MET BESTE VAN mercury 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVLRKUVWARNln 
ACDA& DE MUNNIK NAAR HUlS SMART 
BLOF HELDER emi 
VOLUMIA! VOLUMIA! bmg 
DIRESTRArrS SULTANS OF SWING— THE VERY 
BEST OF mercury 

ANOUK TOGETHER ALONE DiNOWSic 
BZN A SYMPHONIC NIGHT II mercury 
ILSE DELANGE WORLD OF HURT wmner 
PAVAROTTI A FRIENDS FOR THE CHILDREN OF 
LIBERIA POLYGRAM 

MARCO BORSATO DE BESTEMMING poiydor 
CEUNE DION. GLORU ESTEFAN, ARETHA 
FRANKLIN. SHANIA TWAIN & MARIAH CAREY 

VHl DIVAS LIVE EP«C 

DEDIJK VOOR DE TOVER (LIVE) mercury 

HERMAN VAN VEEN NU EN DAN polydor 

R.E.M. UP WARNER 

SMURFEN FEEST un 
EMMASHAPLIN CARMINE MEO emi 
LAURYN HIU THE MISEDUCATION OF LAURYN 
HIU cauMBiA 
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SINGLES 

I DONT WANT TO MISS A THING AEROSMITH 

COLUMBIA 

FROM THIS MOMENT ON SHANIA TWAIN ucncuRT 
ROUERCOASTER B'WITCHED E« 
CRUSH JENNIFER PAlGE shock 
REOUNDANT/TIME OF YOUR LIFE (GOOD RID- 
DANCE) GREEN DAY wea 
SWEETEST THING U2 island 
EVERYBODY GET UP FIVE bmg 
MUStC SOUNDS BETTER WITH YOU STARDUST 

VIRGIN 

VIVA FOREVER SPICE GIRLS virgin 

UNDER THE BRIDGE/LAOY MARMALADE ALL 

SAINTS lONCCN 

FINALLY FOUND HONEYZ riRsi AVLNut-'MERom 

UFE OES'REE epic 

IRIS GOO GOO DOLLS wea 

IF YOU COULD READ MY MIND STARS ON Si: 

ULTRA NATE. AMBER & JOCELYN ENRIQUEZ musm- 

IKI04ATESTIVAL 

I WANT YOU BACK MELANIE B. FEAT MISSY 

ELLIOTT VIRGIN 

SWAY BIC RUNGA cxxumbia 

THANK U AUNIS MORISSETTE havericvmarneii 

HORNY MOUSSE TVS. HOT 'N' JUICY SHOCK 

UDIDI LADIOA S.O.A.R Columbia 

ONE WEEK BARENAKED LADIES w» 

ALBUMS 

THE LIVING END THE LIVING END emi 
PHILCOLUNS HITS eastv«st 
NATALIE IMBRUGLU LEn OF THE MIDDU BMG 
DIRE STRAITS SULTANS OF SWING— THE VERY 
BEST OF vertigotolygram 

R.C.M. UP WARNER 

SHANIA TWAIN COME ON OVER mercury 

COLD CHISEL THE LAST WAVE OF SUMMER mush 

HDOWSONY 

ANDREA BOCELLI ROMANZA PHiLiP&mTGRAM 
REGURGITATOR UNIT RE-BOOTED EASrwEsi 
VONDA SHEPARD SONGS FROM AUY MCBEAL (TV 

SOUNDTRACK) epk: 

MATCHBOX 20 YOURSELF OR SOMEONE UKE YOU 

EASTWEST 

CELINE DKM, GLORIA ESTEFAN. ARETHA 
FRANKLIN, SHANU TWAIN ft MARIAH CAREY 

VHl DIVAS LIVE [PtC 
FIVE FIVE BMG 

B'WITCHED B'WITCHED epc 

GREEN DAY NIMROD wla 

AQUA AQUARIUM universal 

STEPS STEP ONE musmroohasony 

KORH FOLLOW THE LEADER epic 

POWDERFIHGER INTERNATIONAUST polydor 

MARIE WILSON REAL LIFE wu 
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SMGLES 

I DONT WANT TO MISS A THING AEROSMITH 
COLUMBIA 

SHOCK NEJA NEWMusiOiuP 

LOVE SONG X-TREME dance factory 

IF YOU BUY THIS RECORD THE TAMPERER FEAT 

MAYA TIME 

SOLO UNA VOLTA ALEX BR ITT I doityourself/um- 

VERSAL 

SWEETEST THING U2 island 

KING OF MY CASTLE WAMDUE PROJECT airplane 

MOVE MANIA SASH! fma^coudrs 

OUTSIDE GEORGE MICHAEL EPK 

WE LIKE TO PARTY! VENGABOYS TiMt 

IRIS GOO GOO DOLLS BEPRtsE 

SAY IT ONCE ULTRA EASTwest 

BLU ZUCCHERO polydor 

THANK U AUNIS MORISSETTE wwerkxwarner 

MUSK SOUNDS BETTER VlflTH YOU STARDUST 

RCULE/VIRGIN 

STORM STORM v; 

TONIGHT I'M DREAMING FIFTY FIFTY 

OANCEWORKjART 

ON THE TOP OF THE WORLD DIVA SURPRISE do 

IT YOURSELf.-WIIELiTE 

DEEPER UNDERGOUND JAMIROQUAI epic 
AMCm A LA MEXICANA THALIA virgih^ime 
OlH-*** 

R.E.M. UP WARNER 

LAURA PAUSINI LA MIA RISPOSTA c.c.o 
PHILCOLUNS HITS wea 
MINA CELENTANO MINACEUNTANO im 
LUCIO BATTISn PENSIERI EMOZlONI ricordi>smg 
EROS RAMAZZOTTI EROS II UVE ddobmc 
DIRE STRAITS SULTANS OF SWING— THE VERY 
BEST OF MERCURY 

AEROSMITH A UTTLE SOUTH OF SANITY 
geffen-universal 

VASCO ROSSI CANZONI PER ME emi 
DEPECHE MODE THE SINGLES '86 '98 mute^mg 
CEUNE DfON. GLORIA ESTEFAN, ARETHA 
FRANKLIN, SHANIA TWAIN ft MARIAH CAREY 

VHl DIVAS LIVE epic 

RENATO ZERO AMORE DOPO AMORE fonopoli/EPC 
FRANCO BATTIATO GOMMALACCA mercury 
LENNY KRAVTTZ 5 virgin 
BS3 GLIANNI FRimi 

PAVAROTTI ft FRIENDS FOR THE CHILDREN OF 
LIBERIA oeccATOiYGRAU 

DIRE STRAITS SULTANS OF SWING— LIMITED EDI- 
TION MERCURY 

BRYAN ADAMS ON A DAY LIKE TODAY ai.m 
NOMADI UNA STORMA DA RACCONTARE 

CGD/WARNER 

BIAGIO ANTONACCI Ml FAI STARE BENE mercury 
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MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DOMINIC PRIDE 

FRANCE: Johnny Hallyday, Francis Cabrel, Stephan Eicher, Patricia Kaas, and Jean- 
Jacques Goldman are among the 42 stars who hare recorded a charity single, "Sa Raison 
D'etre" (His Reason For Living), to raise money for AIDS research charity Fonds Line 
Kenaud. The single, which won't have a commercial release, is the first track on the album 
"Ensemble," due Nov. 24 on V2. It follows the 1994 Squatt/Sony Music project "Entre 
Sourires Et Larmes" (Between Smiles And Tears), which raised 2 million francs ($335.(K)0). 
The new record has been overseen by Thierry Chassagne, V2 GM and former Sijuatt Head 
of promotion and marketing. Epic million-selling artist Pascal Obispo and Jean-Valere 
Albertini e.xecutive-produeed the album. V2 sa.vs costs have been kept to a minimum, which 
should ensure that the album is profitable after 100,000 units are shipped. A special "Ensem- 
ble" night is booked for Nov. 27 on all of France's msyor TV netHwlis. r ecile tessevke 

U.K.: Welsh bands stole the show at this year's Q Magazine Awards Oct. 
30, when Epic LlK.'s Manic Street Preachers scooped the ceremony's 
be.st band in the world today prize (Billboardfib/Zetin, Nov. 2). Singer 
James Dean Bradfield wryly noted that his act is the "best hand in the 
world except for America and a few other small places," in reference to 
the band's lack of a deal there. Its compatriots, Blanco Y Negro/WEA 
U.K. act Catatonia (Billboard, July 4), won best single for "Road Rage." 
Hut/Virgin act Gomez consohdated its Mercury Music Prize win (Bill- 
board, Sept. 26) by taking home Q's best new band trophy. Massive 
Attack (Circa/Virgin) won the best album prize for "Mezzanine," while 
Roni Size & Reprazent (Talkin' Loud/Mercury) were voted best live 
act. Norman Cook, aka Fatboy Slim, won as best producer The awards, "preachehF 
presented at the London Intercontinental Hotel, were voted for by the 
800,000-plus readers of Q. The show is being televised for the first time this year. A 20- 
minute edit of the .show was aired Nov. 3 on BBC2. iximinic pkiok 

AUSTRALIA: Ratcat has teamed with John Paul Young for a duet of Young's '70s hit "I Hate 
The Music" for the Murmur/Sony soundtrack to the Australian movie "Occasional Coarse 
Language," which opens here Nov. 26. The recording marks a return to action after four 
years for Ratcat, the first local indie crassmCT act. In the early '90s, the act had a series of 
No. 1 singles and albums on rooArt here, as well as success in Southeast Asia, where it 
toured. Current chart makers Jebediah, Living End, and Fur cite Ratcat as a m^or influ- 
ence. A low-key club dat« in April sold out within half an hour The band begins a run of dates 
Nov. 18 in home state New South Wales, culminating in an appearance at the Homebake 
Festival, held Dec. 5 in Sydney Domain. i hkistie eliezer 

CHILE: Hip-hop en eapatml band Tiro De Gracia, Chile's hottest group of the moment, has 
gone double-platinum (.'>0,000 units sold) with its EMI label how, "Ser Humane" (Human 
Being). The album is slated to be shipped soon in Spain, a market recently opened for rock- 
rooted Latino rap by Universal's Me.xican act Molotov (Global Music Pulse, Billboard, June 
27). Tiro De Gracia has remixed its big Chilean hit "El Juego Verdadero" (The Real Game) 
for promotional purposes in Spain. "Ser Humano" already has been released in Argentina, 
Mexico, Colombia, Peru, and Ecuador. pabix> mArhuez 

ISRAEL: Meir Ariel, whose recent albiun "Self-Operating Doors" (NMC Records) ha.s gone 
platinum (40,000 units sold), making him Lsrael's best-selling recording artist, has announced 
he will quit all public performances. In August Ariel told an interviewer that he considers 
homose.xuals tj) be sexual deviants. His comments led to widespread media reports that 
grew into a national issue. Homosexual activists organized ugly and occasionally violent 
demonstrations outside bus performances, disrupting his national tour, which began in late 
September Within two weeks, he canceled the tour and all future peiformances. But the con- 
troversy has not slo«'ed dmvn record sales. In the past month, he has owrtaken Eyal Ciolan 
as the leading album seller in the country. His lyrics are often bitter, satirical attack.s on the 
political establishment, and he describes his music as a combination of the "rhythms of the 
Torah and Bob Dylan." b.\rry ciia>iisii 

THE PHILIPPINES: Rock band the Eraserheads are seeing new popularity here, as their new 
album, "Aloha MilkjT\'ay," was released Oct 1 4 on BMG Records. The -set con.sists of five new 
songs and nine songs from previously released albums. 
"Aloha Milkyway" was first released in Singapore, 
Malaysia, Thailand, and Indonesia in late August. All songs 
except one are in English. Elizabeth Racelis, the label's 
domestic marketing manager, says "Ang Huling 'El 
Bimbo' " (The Last 'El Bimbo') was recorded and released 
in Tagalog, the Philippines' national language, due to the 
recognition factor aft«r the song's video won the 1997 MTV 
Asia Viewers Choice Award. "Aloha Milkyway" shipped 
gold (20,000 units) here on its first day of release on the 
strength of retail orders. Sales outside the Philippines are 
more modest, at approximately 1,000 in Singapore and nearly 1,000 in Indonesia, .says BMG. 
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THAI POLICE TO CEASE HELPING IN PIRACY RAIDS 



iContinuedfrom page 59) 



ufacturers and owners of opera- 
tions, not on Bangkok's street 
traders. The policy is said to be 
one way to avoid any collusion and 
corruption that may exist between 
street vendors and local police. 
At first glance, those working 

in the anti-pira- 

cy field — the 
International 

Federation of ncHCUlOUS Ond 

the Phonographic 



plaints. 

IFPI's GM here, Piset Chiyasak, 
says, "The situation is ridiculous 
and affects us badly. We applaud 
any measure to deal with corrup- 
tion and to get the big bosses 
behind the piracy, but we need 
efforts against 

'The situation is f^, thT ' nSal 

trade." 

^ ^ Piset also notes 

Industry (IFPI), affCCtS US badlV. We '^at if the police 

the Motion Pic- rr • ignore a com- 

ture Assn. of need efforts against plalnt about al- 

America >, . i _i • leged sales of 

(MPAA),andthe Oil ttlOSe inUOlUed in megal products. 

Business Soft- «l jljaanl trnHo' V^^ce may 

ware Alliance Ult: lUC^Ul irUUC actuaUy be break- 



(BSA)— thought 

that at last the ECID would not 
only nab street traders but also 
actively seek to raid the bigger 
fish behind the operations. After 
consultations with senior ECID 
officials, however, it was discov- 
ered that the ECID's hands were 
tied by the new policy and that no 
more cooperation with street/ 
small-shop raids would be forth- 
coming. The three associations 
then filed verbal and written com- 



ing the law. Thai 
law states that the police must 
take action. Meetings have already 
been held between IFPI, the 
MPAA, the BSA, and the new chief 
commander, and representations 
by the Department of Intellectual 
Property are to be made shortly, 
but as yet there is no official word 
on whether this policy will be 
changed. For the moment anti- 
piracy efforts in the kingdom 
remain in limbo. 



SWEDEN TO STRENGTHEN COPYRIGHT LAW 



(Continued fnmi page 59) 

that is, staff working for the city 
treasurer. 

Carl Lindencrona, managing 
director of the Swedish Music 
Publishers' Assn., says, "On 
paper, the current legislation 
guarantees protection against 
copyright infringement, but it has 
been rather toothless in practical 
terms. Now we have been given 
one more tooth to chew with." 
Under current copyright legisla- 
tion, only the local police are per- 
mitted to conduct investigations 
after a lawsuit has been filed. 
Music industry sources say that 
the police often neglect cases that 
involve intellectual property and 
that it has often been difficult to 
obtain substantial evidence when 
the investigation eventually com- 
mences. 



Kristin Lager, legal adviser for 
the Department of Justice, says, 
"Our own opinion is that we ful- 
fill the criteria set by the TRIPS 
agreement, but the e.xisting leg- 
islation doesn't cover the obtain- 
ing of evidence in front of filing a 
lawsuit with the police. [The bill] 
will increase the possibility of 
getting a more efficient investi- 
gation process." 

Thomas Stenmo, legal adviser 
at the Swedish group of the Inter- 
national Federation of the Phono- 
graphic Industry, says his organi- 
zation has been advocating such a 
change for some time: "Anything 
that can make our efforts in hin- 
dering copyright infringement 
more efficient is positive. It's 
important that we are able to act 
quickly in these cases." 



POST OFFICES TO SELL SHOW TICKETS 

fContinued from page 59) 



& Scheuermann. Two years ago, its 
management began analyzing ways 
of working in the German entertain- 
ment market. In conjunction with 
Riegel, it established epm. Says 
Riegel. "We jointly developed a con- 
cept and then set about finding a 
suitable partner capable of meeting 
two conditions; firstly, a nationwide 
outlet structure and, secondly, a 
closed [computer] system. Roughly 
20 companies proved to be .suitable, 
and that's how we quickly opted for 
Deutsche Post." 

Riegel says he does not expect the 
availability of tickets over post office 
counters to boast sales immediately. 
"We won't be selling more tickets 
from one day to the next. Rather, it is 



a long-term project which will start 
bearing fruit in three to fiw years." 
He adds that the goal Ls also to "clean 
up" the business a bit, as a number of 
concert promoters have attracted 
criticism in the pa.st for inefficient 
systems. In the long term, says 
Riegel, it will also be possible to cut 
ticket prices, as the frequently exces- 
sive advance booking fee of 12.o%- 
20^ of ticket price will disappear. 

Says Frank Beinlich, project man- 
ager at Deutsche Post Ticket Serv- 
ice, "The new service is a good way 
for us to position ourselves as a mod- 
ern service provider geared to the 
future and also to attract target 
groups who normally do not come to 
post offices very often." 



Canada 



Randy Bachman Is Still On The Move 



BY LARRY LeBLANC 

TORONTO— Despite career sales by 
his estimation of 40 million records, 
singer/songwriter/guitarist/label 
owner Randy Bachman steadfastly 
refuses to rest on the laurels of his 
work with the Guess Who and Bach- 
man-Turner Overdri\"c (BTO). 

For the past three years, Bachman, 
55, has been commuting to London 
and Nashville seeking songwriting 
and playing opportunities. 

The bulk of Bachman's Guess Who 
catalog is owned by ex-partner Bur- 
ton Cummings' Shillelagh Music, 
administered by Bug Music; Bach- 
man's BTO catalog is owned by Sony/ 
ATV Music Publishing. Bachman's 
new pop and rock compositions are 
published by his cwn SOCAN-affiliat- 
ed Write Songs Will Travel. Bachman 
is also signed as a country songwriter 
with Sony/ATV Tree's Little Big 
Tbwn Music in Nashville and has writ- 
ten with Little Big Town Music's Bob 
DiPiero, .John Scott Sherrill, and 
T^my Rogers. 

"I now want to be known as a real 
good songwriter for other people," 
says Bachman, who Uves on a small 
island off Canada's west coast. "By 
going to Nashville and London, I've 
learned so much [about songwriting]. 
Now it's starting to pay oft" 

Bachman is increasingly becoming 
more widely sought out. He wrote 
"Will I Ever" with Canadian Kim 
Stockwood for her sophomore EMI 
album, due in 1999. He aLso wrote 
"Not That Kind Of Dance" with 
Rogers for Canadian Suzanne Gitzi's 
album due next year, and he wrote 
"Circumstances Of Love" and 
"Falling Into You" «nth Canadian Tia 
McGraff for her upcoming album. 

Since Bachman and ex-Stone Flow- 
ers guitarist Bart Foley met in 
Nashville 18 months ago, the two have 
written seven songs, primarily in Lon- 
don, for an upcoming release by Foley, 
due early ne.xt .year "Meeting Randy 
was quite cool because I had once 
plajied in a cover hand doii^ 'You Ain't 
Seen Nothing Yet,' " says Fbley. "He's 
a very clewr songwriter" 

A remake of BTO's "You Ain't Seen 
Nothing Yet" by Bus Stop Featuring 
Randy Bachman on the All Around 
the World label reached No. 23 on the 
U.K. chart last month. BTO's version 
reached No. 1 on the Hot 100 in 1974. 

" 'You Ain't Seen Nothing Yet' is a 
classic pmver-chord rock song, and 
getting Randy to do the record influ- 
enced us to do it," says Bus Stop rap- 
per Darren Sampson. "I was ju.st bom 
when it came out, but I'vie heard it for 
j'ears on TV pi-ograms and films and 
commercials." (Before the track is 
issue<l in North America in January 
by Universal Records, the band's 
name will be changed to London Bus 
Stop due to a name conflict with an 
existing U.S. act) 

In Canada, rapper Maestro .sam- 
pled the Gue.ss Who's 1969 interna- 
tional hit "These Eyes," written by 
Bachman and Cummings, for his cur- 
rent Attic Records single "Stick To 
Your Vision." "I \me 'These Eyes,' " 
sara Maestro. "It's the real deal. I sent 
a dub to Randy, and he flipped." 



Besides working in his own 24- 
track home studio on various produc- 
tion projects, Bachman has been 
active recording with others. This in- 
cludes playing on Canadian female 
trio Farmer's Daughter's remake of 
BTO's "Let It Ride" on its album 
"This Is The Life" (Stumble .Jumper, 
distributed by UnivErsal Music). Cbin- 
cidentally, the tune was also recently 
covered by A&M Canada's Big Sugar. 
Bachman also played guitar on "C^ana- 
dian Sunrise," the leadoff single from 
Prairie Oyster's album "What Is This 
Ountry?" released Tuesday (10) here 
by Vik Records. 

Fbr FWmer's Daughter's version of 
"Let It Ride," producer Marc Ramaer 
requested that Bachman duplicate his 
original guitar solo. 

"I vras in tears in the .studio hear- 
ing that guitar riff," says Farmer's 
Daughter singer Jake L,eiske. "Then 
liandy sang on [the track], and all of 
these memories in 
my life rushed 
'■'f' back." 

Bachman has, in 
^ fact, been a Canadi- 

an figurehead ever 
since the Guess 
Who's "Shakin' All 
BACHMAN Over" reached No. 

1 here in 1965 and 
No. 22 on the Hot 100. With a 
revamped lineup, including Cum- 
mings as singer, the Guess Who had a 
m^or international hit with "These 
Eyes" in 1969. He co-wrote (with 
Cummings) such hits as "No Time," 
"Undun," and "Laughing," and the 
band's "American Woman" reached 
No. 1 on the Hot 100. But in 1970 
Bachman left 

Using '60s Guess Who masters ac- 
quired from Selkirk Communications- 
owned Quality Records, which went 
bankrupt in 1985, Bachman is now 
preparing an album of vintage Guess 
Who recordings to be issued on his 
Guitarchives label. Many of the 
tracks, according to Bachman, are 
previously unreleased. These include 
several songs recorded during a per- 
formance on the band's national week- 
ly CBC-TV program "Let's Go" 




("These Eyes," "Friends Of Mine," 
"Pink Wme Sparkles In The Glass," 
and "Love And A Yellow Rose"); an 
early version of "His Girl"; a French- 
language version of "Believe Me" sung 
by Cummings; and "Miss Felicity 
Grey" from a 1967 session in London. 

"Much of this music was recorded 
at our peak," says Bachman. "During 
this time Burton came in [replacing 
Chad Allan as singer], and we found 
a new identity. We went to England to 
record and had that CBC show, which 
saved the band because we were so far 
in debt and got paid $1,100 per show." 

A year after leaving the Guess 
Who, Bachman launched another 
group, BraTO Belt After its countri- 
fied Reprise debut, "Brave Belt I," 
failed to catch fire, he brought in 
bassist/guitarist Fred Turner and 
made a significant change in the 
band's musical direction for "Brave 
Belt II." Later renamed Bachman- 
Turner Overdrive and signed with 
Mercury Records in the U.S., the 
group reportedly sold 7 million copies 
of its seven albums in the '70s. Among 
its hits were "Let It Ride," "Takin' 
Care Of Business," "Roll On Down 
The Highway," and "You Ain't Seen 
Nothing Yet" In 1977, Bachman left 
BTO to work on solo projects, but with 
the disappointing results of these new 
projects, he toured on his awn or with 
various lineups of BTO, a situation 
that he ended seven years ago. 

"When I toured with Bachman- 
Tumer Overdrive seven years ago, it 
wa.sn't great," he admits. "It was bare- 
ly a break-even situation. At the same 
time, I had all of these firecracker 
ideas exploding in me. It was good we 
went our own waj's." 

Bachman credits his longtime 
friend Neil Young with inspiring him 
to .seek new directions in his music. 
"When I was at Neil's ranch, re- 
cording [the song] 'Made In Canada' 
in 1996, he was driving mo around in 
an old Cadillac," recalls Bachman. "I 
told him, 'I'm glad you're still making 
music' With tears in his eyes, he re- 
plied, 'I'm glad you're still doing it, too. 
We were born to do this. We should 
never stop doing this.' " 



Suitarchim Reissues Breae 



TORONTO— The Oct. 6 Canadian 
release of "Boy Wonder" marks the 
fourth previously unissued archival 
album spotlighting the prodigious tal- 
ents of late legendary jazz guitarist 
Lenny Breau on Randy Bachman's 
Guitarchives label Guitarchives is dis- 
tributed in Canada by True North 
Records and available internationally 
on the Internet 

Active in the pop and jazz worlds in 
the '60s and '70s, heading his own 
groups, and accompanying Peter App- 
leyard, George Hamilton IV, Gene 
Macl>ellan, and Anne Murray, the 
Canadian guitarist had his career 
repeatedly interrupted by battles with 
drug addiction. With his own groups, 
Breau recorded for RCA, Direct Disk 
Labs, Electric Mu.se, and Adelphi He 
died in 1984 at the age of 43. 



"Through one way or another, I've 
acquired over 500 hours of Lenny 
Breau's playing," sajw Bachman. "As 
my thanks to him for being such an 
influence on my guitar playing on 
'Undun,' 'Blue Collar,' and 'Lookin' 
Out For #1,' 1 started Guitarchives to 
bring his music to the world. 

"I am what I am from seeing Elvis 
Presley on TV and meeting Lenny," 
continues Bachman. "I had been play- 
ing acoustic guitar for txo weeks after 
seeing Ehis on TV Then I met Lenny 
who was also 16, but he could play like 
he was 50. After learning [Chet 
Atkins-influenced] finger-.style pick- 
ing from Lenny, [learning the riffs of 
guitarists] Hank Marvin, Chuck 
Berry, and Duane Eddy was a piece of 
cake." 

LARRY LiBLANC 
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LLBOARD EXPANDED INTERNATIONAL SECT 



Japan's FM Forum: Fifth Edition 
Confab Promises Music, Meet 



Of Industry 
Aod-Greets 



BY STEVE McCLURE 

TOKYO — KM Forum is a unique 
event on the Japanese music indus- 
try's annual calendar (Nov. 12-13 this 
year). While there is no shortage of 
year-end parties, press receptions 
and store launches, such events are 
almost always sponsored by specific 
companies or industry as.sociations. 

What makes FM Forum different 
is that it's just about the only ewnt 
that gathers together music-industry 
personnel from a wide variety of 
backgrounds in a meet-and-greet .set- 
ting. Labels, publishing companies, 
TV, radio and print media, DJs and 
producers are all represented at FM 
Forum, giving those attending the 
event a much wider perspective on 
the music industry as a whole. 

The inaugural FM Forum was held 
in 1994 just a-s several new FM out- 
lets had started broadcasting in 
Japan. The e\"ent's goal was relative- 
ly modest: increase the channels of 
communication between Japan's 
steadily expanding FM industry and 
the foreign-music sections of Japan- 
ese record labels, who were much 




SPICE GIRLS 



more attractefl to ¥M radio's promo- 
tional potential than their dome.stic- 
repertoire colleagues. (For domestic 
music, the TV "tie-up" deal, in which 
songs are featured as television 
themes or in adwrtisements, is still 
the most effectire way of promoting 
mu.sic in .lapan.) 

Since then, the ewnt has grown to 
where the designation "FM Forum" 
has become somewhat outmoded, as 
people from all sectors of the Japan- 
ese music industry use it as an ideal 
opportunity for shmoozing and net- 
working, whether or not they have 
anything to do with radio. 

FEAR OF COMPETITION 

To put FM Forum into context, it's 
useful to take a quick look al the his- 
tor.v of FM i*adin in .Japan. The basic 
story of Japanese FM radio is one of 
tight — some would say stifling — go\'- 
ernment regulation. Until 1988, 
Japanese radio listeners had no choice 
when it came tn deciding which com- 
mercial FM station to tune in to 
(semi-public NHK had already been 
broadcasting nationwide FM pro- 
gramming for a number of .years). 
That's because the Ministry Of Posts 
And Telecommunications (MPT) did 
not allow more than one prirate FM 
station in each of .lapan's 47 prefec- 
tures, presumable for fear of "exces- 



shv" competition. 

All of Japan's FM stations, except 
FM Yokohama, belonged to the Tokyo 
FM-affiliated Japan FM Network 
(JFN). The MVT evi>ntually decided 
to adopt a looser FM licensing policv, 
and so in 1988, J-WAVE and FM 802 
started broadcasting in Tokyo and 
Osaka, re.specti\'ely. Finally, there was 
real comijetition. 

In 1993, ZIP-FM, Cross FM and 
North Wave started broadcasting in 
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and FM Co-eo-lo started broadcasts 
ing in Tokyo and Osaka, respectively, 
in 1996. Although their stated aim is 
to serve the foreign community, the 
vast majority of their listeners are 
Japanese. 

DOMESTIC MEGAHITS 

The focus at FM Forum is equally 
divided between business and enter- 
tainment. The aim is both to intro- 
duce new artists and to make hits. 

It's a fair bet that the big talking 
point at this ye^u-'s FM Forum will be 
the generally poor state of the Japan- 
ese music industi-y, especially foreign 
repertoire, sales of which are flag- 
ging compared to the domestic 
megabits that ha\^ .so far prevented 
the industry here from going into 
freefall. 

FM Forum has an enviable track 
record when it comes to sho«'casing 
foreign acts on the verge of breaking 
big. Two yeai-s ago, the Spice Girls 
put in an appearance, while last year 
saw Hanson and All Saints bring 
their teen power-pop to the event. 
Performers set to appear at this 
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Nagoya, Fukuoka and Sapporo, 
respectively. Together with .I-WAVE 
and FM 802, they formed the .Japan 
FM League (JFL) as a counterbal- 
ance to the JFN stations. They main- 
tained independence from one a- 
nother in terms of programming, 
however. 

Meanwhile, following the lead of 
FM Yokohama, another group of com- 
petitors emerged in the prefectures 
bordering Tokyo and Osaka. Until 
then, the MPT had not granted 
licenses for .stations in those areas, 
since they were partially covered by 
Tokyo FM or FM Osaka. 

The most recent development in 
the .Japanese FM radio field was the 
establishment of stations targeting 
Japan's foreign residents. InterFM 



year's showca.se, which will be open 
to the public, include Debelah Mor- 
gan, N-Tyce, Dakota Moon and 
LeAnn Rimes, as well as .Tessica Fol- 
cker and Erin Forever. 

Besides the live performances, 
there will be plenty of artLst video 
clips .supplied by labels eager to get 
FM airplay. 

One big difference between this 
yeai-'s erent and previous FM Kbi-ums 
is that some 800 music fans wiU attend 
the showciuses, along with the indus- 
trj' people from the conference. 

The event is sponsored by the 
Recording Industry Assn. Of Japan 
and the Music Publishers Assn. of 
.Japan, and the live showcases are 
being supported by six Tokyo-area 
FM stations: Tokyo FM, J-WAVE, 
InterFM, Hay F'M, FM Yokohama 
and Nack .5. 

Panel discussions at this year's 
ewnt will cover topics such as tie-ins 
between movies and hit albums, the 
American hit charts and how they 
differ from Japan's foreign-music 
charts and the emerging multimedia 
era and how it will affect the music 
business. 

About (500 industry professionals 
are expected to attend this year's FM 
Forum, and it's a fair bet that they will 
be 600 of the best-informed people in 
the Japanese music business. 



Since FM Forum has clearly 
filled a need in Japan, why wasn't 
such a gathering launched by the 
music industry' here earlier? 

FM radio has a relatirely short 
history in Japan. It's completely 
different from the U.S. market. 
Because in the past there was no 
competition in the market, few 
radio people were conscious of 
making a hit. You could say the 
relationship between FM people 
and record-company people was 
only one-way. Promotion men went 
to the stations and just asked pro- 
gram directors to play the song 
they were promoting — 
that's all. 

However, some FM 
people began to realize 
that making a hit is gocxl 
for the station and its 
programs, and started to 
think about developing 
better relations with 
record companies. So 
they accepted the labels' 
idea of organizing FM 
Forum. The reason why 
the focus is on foreign 
music is simply that 
there was more interest 
from yogaku (foreign- 
music) staff at Japanese 
record labels. They were 
more cooperative. Also, 
FM is the mast important medium 
for foreign music. In .Japan, most 
hits are made by means of TV "tie- 
ups," which are dominated by 
domestic music. And print media 
is losing its influence in terms of 
.selling records. So FM radio is the 
one and only promotional target 
for foreign music. 

In which ways do you think 
Japanese FM radio could 
improve? 

That's a tough question — one 
point is that there should be less 
talk and more music. Another is 
that there should be more fun. 
New stations like FM 802 (Osaka) 
and ZIP-FM (Nagoya) are defi- 
nitely headed in the direction of 
music-oriented stations. Why do I 
say music-oriented? Because 
music is only one of the progi-am- 
ming elements for some leading 
stations, which use AM-like pro- 
gramming formats and use famous 
entertainers — ^they call them "per- 
sonalities" — as D-Js. 

This kind of programming is in 
the mainstream now, and it main- 
ly features domestic music, which 
accounts for 70% to 80% of music 
sales in .Japan. But, at the same 
time, the more music-oriented sta- 
tions—such as FM 802 and ZIP- 
FM — are also becoming more pop- 
ular, which shows that the 
mainstream isn't the only path to 
success. 

Has Japan's ciurcnt recession 
affected the FM business? 

Very much. There are fewer 
sponsors. Things are pretty slow 
right now, especially with interna- 
tional repertoire. Adding to the 
recession, there is .so much com- 
petition for consumers' money. 



OUESTIONS 



Kaz Fukatsu, 
founder, 
FM Forum 



such as computer games, the 
Internet and mobile telephones. 
And, as I said before, domestic 
repertoire's share of the market is 
increasing. 

By the way, the demography of 
music-buying is getting naiTower 
and narrower. That's bad for inter- 
national repertoire, which used to 
be supported by a broader age 
range. It seems like only teens buy 
CDs — domestic artists' CDs. Even 
stores belonging to foreign chains 
are giving more and better space 
to domestic product, which is bad 
for international. 

Hut when the market 
is in a recession, like 
now, this kind of confer- 
ence can help people 
find ways of dealing 
with their curi-ent diffi- 
culties. We need to get 
together to deal with — 
as well as stimulate — 
the market 

How can record 
labels in Japan use 
FM radio more effec- 
tively? 

Compared to the 
US., the number of FM 
stations in Japan is very 
1()W, and we don't have 
radio formats like those 
found in the U.S. But, 
now that Tokyo and Osaka both 
have their second and third FM 
stations, we now have a choice 
when it comes to promoting songs. 
In fact, in the Tokyo metropolitan 
area — not just the city proper — 
there are .six FM stations, each of 
which has its own "color," or dis- 
tinct character. If labels make it 
clear which station is best for the 
.song you want to promote, you can 
promote a song more effectively 
than before. 

How will this year's event dif- 
fer from those in past years? 

Well, this year, we've reduced 
the number of panel discussions, 
from 14 to seven — there were too 
many before. We just want to put 
more energy into each panel and 
make them more interesting for 
participants. 

By the way, the main theme this 
year is "making a hit through the 
joint efforts of FM stations, record 
labels and CD stores." 

Other panel themes include 
"Marketing Beyond 2000" and 
"How To Wake Up The Foreign- 
Music Market" Another panel will 
focus on dance/club music, and so 
we're going to have a special "club 
night" on the first night of the 
Forum at a famous Tokyo night- 
club. And we've invited regular 
music fans — people from outside 
the industry — to come to the FM 
Forum Live for the first time. This 
part of the live showca,se has been 
organized with the help of six FM 
stations in the Tokyo metropoUtan 
area. It's the first time that all six 
.stations have worked together on 
one particular event 
We expect about 800 non- 
(Continmd mi next page) 
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FM FORUM 



SIX QUESTIONS 

(Continued from preceding page) 

industry people to attend FM Forum Live, which means 
about 1,500 people in total will attend the show. It's a good 
way of educating people about the music industry, as well as 
introducing them to some new artists. It's a good chance to 
do so, because last year we had Hanson and Meredith Brooks. 
All Saints and the Spice Girls performed the year before that 

What do you see as the future of FM Forum? 

For the moment, we're surely headed in the direction of 
entertainment. One reason is that we'v-e already discussed 
the various common topics of concern the two industries 
have. What's more, it seems that Japanese aren't as fond of 
discussion, compared to, say, Americans. I mean, .Japan- 
ese don't like to be seen as offending others and don't want 
to say what they really think. And, because of the reces- 
sion, we can't spend money on "academic" matters only. 
We'll provide participants with more entertainment and 
more music. 

But, as I said before, panel discussions are, and will 
remain, an important part of FM Forum. I think we have to 
develop much more interesting themes, as well as a better 
environment in which people can speak freely. 

In conclu.sion, I ju.st want to say that the contents of FM 
Forum aren't fixed. We just want to make it flexible. We'll 
try anything if it helps to make a better relationship between 
FM stations and record labels or helps make a hit. 



"IFM Forum] is a good opportunity for 
record dealers, record companies and 
publishers to get together and discuss 
mutual topics of concern. It certainly gave 
me an idea, for example, of hoiv record 
companies luork ivilh promoters, as tvell 
as record dealers. This event involves 
everyone — it s a good mixture of the industry in total. " 

— Carol Abe, executive producer, 
Nichion, Inc. 




"It's a good chance to meet people in our 
industry and brainstorm with them. Not 
only are we able to reap the benefits of 
the forum itself but it's also a chance to 
see people we don't usually see on a day- 
to-day basis. " 

— Page Porrazzo, director of interna- 
tional services, EMI Music Publishing 
Japan 



"From the beginning, FM Forum has been 
a place where record-company people 
and radio can get together and plan their 
promotional strategies. It 's a good event 
because the focus is on music. " 

— Susumu Tomoda, program 
director, InterFM 




"We're all (labels and broadcasters! in 
the same boat together. If we take full 
advantage of this event, we can look for- 
ward to a bright future and expand the 
foreign-music market in Japan. " 
— Tbshiliazu Ktkuno, general manager, 
Sony Music Entertainment (Japan), 
Sound Development division 



"It's one of the few chances for those of us in the radio 
business and people from record labels' foreign- 
repertoire departments to exchange opinions. It's a pre- 
cious opportunity. " 

— Hikaru Tiuyuri, CM, production 
department, FM 802 

"It's a chance to focus on making hits with foreign 
music, not just for FM people and label people, but for 
producers, critics and others in the music industry. " 

— Taizo Aoyama, music entertainment 
producer, Toltyo FM 

"At last year's FM Forum, for example, we learned about 
the need to develop the music business in a new direc- 
tion, which will combine music and various new media. " 

—Hideo Shlnada, editor-in-chief, Nikkei 
Entertainment magazine 
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DEBELAH MORGAN 
N-TYCE 
LEANN RIMES 
ANOTHER LEVEL 
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performing at the i 
FM FORUM 1998 SPECIAL SHOWCASE 

and will break 

as Spice Girls, Hanson, Ali Saints, l\/leredithi Brooics and others did 



FM FORUM, one and only music & radio business convention in Japan, 

is organized by 
the COMMITTEE OF FM FORUM 



MEMBERS of the COMMITTEE 

FM STATIONS: TOKYO FM, J-WAVE, FM YOKOHAMA, BAY-FM, NACK5, INTER FM, FM OSAKA, FM802, ZIP-FM 
RECORD COMPANIES: NIPPON COLUMBIA, VICTOR ENTERTAINMENT KING RECORDS, TEICHIKU, POLYDOR, 
TOSHIBA-EMI, SONY MUSIC ENTERTAINMENT/SMEJ INTL. & EPIC INTL., MERCURY MUSIC 
ENTERTAINMENT PONY CANYON, WARNER MUSIC JAPAN, EAST WEST JAPAN, BMG JAPAN/RCA 
ARIOLA JAPAN & ARISTA JAPAN, PIONEER LDC, UNIVERSAL VICTOR, AVEX 
MUSIC PUBLISHERS: FUJIPACIFIC MUSIC PUBLISHERS, BMG MUSIC PUBLISHERS 
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Web Sites Assist Retailers In Ordering, Selling Prnduct 



BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— While it is 
common knowledge that the Inter- 
net is an excellent medium to chan- 
nel targeted messages to the mass- 
es, some home entertainment 
companies are channeling their on- 
line innovations into some less-com- 
mon, industry-only usages. 

Among the trailblazers are dis- 
tributor WaxWorks/VideoWorks, 
which launched a World Wide Web 
site in June through which accounts 
can place orders; the National Assn. 
of Recording Merchandisers 
(NARM), which this year trans- 
ferred its free computer dial-up ser- 
vice to the Internet; and Buena VLsta 
Home Entertainment, which de- 
buted a site to help retailers better 
promote the studio's video products 
and video rental. 



Out ahead of what may become a 
trend among studios and distribu- 
tors, Buena Vista launched the site 
(www.bvhe.com) in May. The site 
offers marketing materials for its 
VHS and DVD product that retailers 
can download and 
customize to help 
promote current and 
catalog mo\ies. The 
site also serws as a 
clearinghouse for 
more generic marketing materials. 

"The principle behind this is that 
it is not cost-effective, particularly 
for the smaller retailers, to have a 
one-to-one relationship w'ith us," 
says Mitch Koch, GM of Buena Vista 
Home Entertainment, North Amer- 
ica. "With the Internet explosion, we 
got the idea that we could have a two- 
way dialogue with virtually any re- 



tailer in the country that wanted to 
participate and [could] serve as a 
marketing staff for smaller opera- 
tors that may not have access to the 
level of materials we could gener- 
ate." 

While the site 
naturally focu.ses on 
Buena Vista prod- 
uct, including a two- 
month sneak pre- 
view of rental titles, 
the company is interested in pump- 
ing up the video rental category as a 
whole, Koch says. 

"We start to go down a path of a 
general marketing plan. What is 
their objective with a given promo- 
tion? Is it trying to get lapsed 
renters back into the store, reward 
frequent renters, sign up new cus- 
tomers?" he ask.s. 



Koch says Buena Vista is just 
beginning to track usage of the site 
to determine which elements are the 
most popular, but several trends are 
already surfacing. 

"I think it is mostly u.sed by small- 
er retailers, and they are using it for 
the marketing matorials for the most 
part," he says. 

The strong flow of E-mail to the 
site has also caused Buena Vista to 



quickly designate a staff to oversee 
daily oi}erations. 

"The site is always going to draw 
on a variety of sources a-s far as cre- 
ative content, but we are now at a 
critical ma.ss where we are hiring a 
staff to coordinate the site," says 
Koch. 

The company is also taking .some 
unique measures to encourage par- 
(Coiitinued mi next page) 



Kits' 'IMainmBt' Mttltimeiia mies Multiplji 



BY STEVE TRAIMAN 

NEW YORK— Mainstream music 
and video retailers are optimistic 
about the burgeoning kids' CD-ROM 
market, with a bounty of top titles 
available in the fourth quarter 

What has come to be called |% 
"edutainment" is getting atten- . 
tion from a broad spectrum of L 
the market as more companies 
are shifting their focus to 
younger computer users and 
video-game players who use 
Sony's PlayStation system and 
Nintendo's hand-held Game 
Boy ^ 

"The outlook for edutainment f 
has never been stronger than 
for this holiday season," says Scott 
Burtncss, who as divisional merchan- 
dise manager for the Musicland 
Group is responsible for both com- 
puter and console game software. 

"The delay of a lot of big computer 
games should add strength to kids' 
CD-ROMs," he continues. " 'Blue's 



Clues,' already out, has taken off, and 
we're very high un 'Rugrats,' Disney's 
'A Bug's Life,' 'Teletubbies,' Mattel's 
'Barbie's Riding Club,' and the I<ego 
properties, among others. A growing 




number of our 41,^ Suncoast Motion 
Picture Co. outlets will carry more 
video and theatrical-linked PC titl&s." 

Burtness is also banking on the 
expanded Hasbro Intenictive license, 
with its slew of new kids' and family 
CD-ROMs due in the fourth quarter 
He points to "Centipede," one of the 



first releases of the formei- Atari clas- 
sics series, to which Hasbro acquired 
rights, and a new series of hand-held 
electronics games, which resulted 
from the Tiger Electronics acquisi- 
tion. 

"We've increased the pres- 
ence of the entire hand-held 
category in our Media Play 
stores," he notes. 

At J& R Music and Comput- 
er World in New' York, Jack 
Warman, director of multime- 
dia buying/Internet market- 
ing, says that the growth of 
edutainment software is the 
result of parents' awareness 
that it can be both educational 
and fun. 

Warman cites an expansion of kids' 
multimedia titles in J&R's computer 
software megastore, which offers 
more than 10,000 titles and features a 
growing number of e<lutainment titles 
in its holiday mail-order catalog, which 
(Cont inued on page 71) 



Labels Survey Consumers 
Before U.S. Release Of 'Now!' 



I HEN THREE major record 
companies decided to get together 
to release a series of compilation 
albums, they didn't want to take 
any chances that they might be 
marketing it to the wrong con- 
sumers. 

So Pol.v'Gram, EMI, and Univer- 
sal, in their preparations for the 
first of the "Now!" 
releases in the U.S., did 
some consumer re- 
search. Joe Rapolla, VP 
of market research for 
PblyGram Group Distri- 
bution (PGD), which 
spearheaded the effort, 
says it took about three 
months and was complet- 
ed over the summer. 

The first "Now!" re- 
cording was released to 
retail Oct. 27. It is also 
being .sold dii*ectly to the 
consumer via 800 num- 
bers through a $5 million 
televi.sion ad campaign that began 
Sept 28. The second in the series — 
which has been successful in the 
U.K. and other European countries 
since 1983 — will be out next year. 

The first step was to conduct 
focus groups, which Rapolla says 




by Don Jeffrey 



helped define the Issues to be pur- 
sued in the second, quantitative 
part of the survey. That involved 
inteniew's at shopping malls in 10 
markeU across the country — what 
the re.searchers call "mall inter- 
cepts." There were 243 interview- 
ees, representing the target age 
groups from 8 to 45. 

Describing the "Now!" 

album to the con.sumers 
and providing a track 
listing, the inteniewers 
asked them if they wouki 
be interested in buying 
it. The 17 tracks are by 
such acts as Janet Jack- 
son, Backstreet Buys, 
Spice Girls, Hanson, 
Brian IVIcKnight, Radio- 
head, and Marcy Play- 
ground, among others. 

The fir.st thing the 
researchers concluded 
was that teenagers were 
the target miu-ket^9% 
of those ages 13-17 said they would 
"definitely" or "probably" buy the 
album. 'The most enthusiastic 
responses came from girls — 84% 
expressed interest in purchasing it 
Among young adults — ages 18- 
(Coiitiimed on page 7J,) 




Delivers Advanced 
Consumer Direct Fulfillment Solutions 

"The Real-Unk between the \Xeb rtelailer and the Consumer" 



O Extensive product catalog with 
over 265,000 skus available 

OYour shopping catalog fueled by the 
All-Music Guide'" h the All-Movie Guide" 
•IMS 

O We Pick-Pack-ir-Ship orders direct to 
your consumer under your retail identity 
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For more information contact: 
Natalie at 1-800-329-7G64 ext. 4303 
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Merchants & Marketing 



newsline... 



CHASE CAPITAL PARTNERS, a unit of Chase Manhattan Bank, and the 
Cassandra Group Inc., a financial management company, have formed 
a private venture-capital fund, Cassandra Chase Entertainment Part- 
ners, that will invest in music, film, television, art, publishing, infor- 
mation, and multimedia companies with revenue from $5 million to $250 
million. Cassandra is operated by Dana Giachetto, who manages money 
for artists like Alanis Morissette; Sam Holdsworth, the former pub- 
lisher and editor in chief of Billboard; and Jeffrey A. Sachs, a business 
consultant. The company serves about 400 clients and manages between 
$300 million and $400 million. Chase Capital is providing $50 million to 
$100 million for the fund. 

METRO-GOLDWYN-MAYER reports a loss of $11.5 million in earnings 
before interest, taxes, amortization, and depreciation for the quarter 
that ended Sept 30, compared with earnings of $6.6 million in the same 
period a year ago. The loss reflected $16 million in write-downs on fea- 
ture films that did not perform well and $13.2 million in severance and 
related costs of a restructuring. Revenue for the quarter rose 17.4% to 
$259.6 million from $221.1 million, but the net loss widened to $40.3 mil- 
lion from $16.6 million. MGM also announced that it was proceeding 
with a rights offering worth $700 million. The amount was raised from 
$500 million after MGM acquired PblyGram's 1300-film library for $250 
million. 

CHORDANT DISTRIBUTION GROUP, the distributor for the EMI Christian 
Music Group, says it has launched a high-tech music preview system 
into Christian retail stores. The STAR System, a partnership with Ad- 
ranced Communications Design, is a bar-code-scanning unit that allows 
consumers to sample up to 2,000 CDs. 

HOLLYWOOD ENTERTAINMENT, operator of 1,134 video rental superstores, 

reports that sales from stores open at least a year rose 7% in the third 
quarter, which ended Sept. 30. The company says new deals with movie 
.■studios will result in more than 80% of new rental releases being 
acquired under revenue-sharing agreements. Revenue rose 47.6% to 
$184 million from $124.6 milUon, as net income increased 35% to $6.08 
million from $4.5 million. The company added 68 new superstores in the 
quarter. 

DISC MARKETING, a music marketing company, says that the in-flight 
music program it provides to United Air- 
lines is premiering eight new songs from 
the upcoming Garth Brooks live album, 
"Double Live," through Nov. 16, the day 
before the title is available at retail. The 
in-flight program also includes an interview with Brooks. 



<2> 



DISC MARKETING 



NOMURA HOLDING AMERICA has been sued by industry veteran Irving 
Azoff, who .says the company reneged on a partnership deal by which 
Nomura subsidiary the Capital Co. of America would issue loans secured 
by royalties to artists. The suit seek.s $100 million in damages. The only 
deal attributed to the Nomura unit was a loan to Rod Stewart 

RENTRAK reports that net income plunged 94% in the second fiscal quar- 
ter, which ended Sept 30, to $66,959 from $1.2 million in the same peri- 
od a year ago. Revenue rose 122% to $32.3 million from $28.8 million. 
The company had pre\iously announced that revenue would be le.ss than 
anticipated and that earnings would significantly decline because retail 
accounts were ordering fewer videocassettes through Rentrak's rev- 
enue-sharing .system. 
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WEB SITES ASSIST RETAILERS IN ORDERING, SELLING PRODUCT 

(Contimted from preceding page) 



ticipation. At present, 1,200 mer- 
chants have signed up for access to 
the site, with spikes after highly vis- 
ible promotions at the Video Soft- 
ware Dealers Assn. show and the 
East Coast Video Show. 

Buena Vista is offering free gifts 
at the time of registration, including 
signed posters, hats, CDs, and por- 
table tape players that store owners 
can use as premiums or give to an 
outstanding employee. 

On Monday-Friday (9-13), Buena 
Vista will host its first auction on the 
site. On the block will be five collec- 
tions — Family Films, including 
"Muppet Treasure Island"; Holiday, 
including "The Preacher's Wife" and 
"A Muppet Christmas"; Comedy/ 
Live Action, including "Father Of 
The Bride," "Mr. Holland's Opus," 
and "Good Morning, Vietnam"; Mira- 
max, including "The English Pa- 
tient" and "Mighty Aphrodite"; and 
Foreign Language, including "II 
Postino" and "Like Water For 
Chocolate." 

Each collection comprises three 
cases of 30 videos each. Minimum 
bids, each less than half the whole- 
sale price, will vary for each collec- 
tion and will be posted on the site. 

"These themed packages repre- 
sent a great value proposition and 
will make people want to come back 
to the site," Koch says. 

Owensboro, Ky.-based Wax- 
Works/ Video Works' industry site 
(www.waxworksonline.com) enables 
the 3,i50O specialty video stores to 
which WaxWorks distributes video 
to check the availability of product 
and order online. The site, which 
debuted in June, currently receives 
an average of 1,000 hits per day, 
according to WaxWorks VP of mar- 
keting Kirk Kirkpatrick. 

Kirkpatrick says that although the 
site provides information on catalog 
items, most retailers use it to order 
new product they otherwise would 
order through other means. 

"We keep hearing that they can go 
onhne at 10 at night and without any 
distractions place an order with a 
click and be done with it. There's no 
long-distance call, no anything. It's 
been wonderful for us because of a 



great cu.stomer-.satlsfaction level," he 
says. 

"The big hit is the ability to put in 
a title and find out not only if it is 
available, but see if we have it in 
stock or not" Kirkpatrick adds. "No 
catalog we send out is going to be 
accurate the next day, but our cus- 
tomers can click a button and order 
a title and have it sent to the store. 
They have instant inwntory." 

When WaxWorks gets a special- 
order Internet request, the title 
automatically gets boxed with the 
next shipment to a given retailer, 
unless that account specifies other- 
wise. 

"That way there is no extra 
charge, and we have shipments going 
every week, so there is never long to 
wait" Kirkpatrick says. 

The retailer can also create hLs or 
her own notice to alert whoe\'er opens 
the box that it is a special order 

The site is not currently pass- 
word-protected, but it has a built-in 
mechanism that allows triple-check- 
ing to make sure that retailers are 
the only ones placing orders. Kirk- 
patrick says studio chiefs have been 
known to browse the site to see 
which titles their competition is 
releasing each week and at what 
price. 

Also popular is a chart WaxWorks 
compiles of its top 25 titles, which 
dates back 60 days and provides a 
snapshot of genre and pricing trends 
without divulging specific account 
orders. 

Coming in November is a feature 
for which Kirkpatrick says Wax- 
Works gets the most requests — a 
password-protected order-status 
page. "Most of this business is pre- 
orders, and now retailers will be able 
to check a current order," he says. 

As well as keeping current 
accounts happy, Kirkpatrick saj's the 
Web site also has helped drum up 
new business. "We've had a lot of 
new accounts that went to the site, 
liked what they saw, and filled out an 
application right there online," he 
saj's. 

Dennis Sadur, owner of liockville, 
Md. -based Your Video Store, Ls one 
such customer "They are the only 



EXECUTIVE TURNTABLE 



DISTRIBUTORS. Michael Gleason is 

named national sales director at K-tcl 
International in Minneapolis. He was 
national account executive at PblyGram 
Group Distribution. 

HOME VIDEO. Poly- 
Gram Video in New 
York names Joe 
Amodei VP of 
video distribution 
sales; Billy North- 
up VP of national gleason 
sales accounts; and 
Karen Daniel VP of nontraditional 
sales. They were, respectively, direc- 
tor of national distribution sales; 
senior director of national accoimts; 
and director of special markets. 

Bonneville Worldwide Entertain- 
ment in Encino, Calif., names Ed 




Creque director of sales, Northeast- 
ern region, and Tracey Moore direc- 
tor of sales. Southern region. They 
were, respectively. Northeastern 
regional sales manager at Republic 
Entertainment and national accounts 
manager at Republic Pictures. 

Artisan Home Entertainment in 
Santa Monica, Calif., names Lynne 
Braggs product marketing manager, 
Callie DeQuevedo junior publicist 
and Lanette Davis marketing coor- 
dinator They were, respectively, oper- 
ations manager at New Line Cinema 
Home Video, a student and an execu- 
tive assistant 

Debbie Haney is promoted to 
director of sales and marketing at 
Music Annex in San Francisco. She 
was sales manager at the Music 
Annex Menlo P&rk .studios. 



ones that have actually gone high- 
tech," he says. 

Sadur says the site helps not only 
with ordering but with customer ser- 
vice, too. "If a customer has a ques- 
tion about when a title is coming out 
I just log on to the Web site and can 
tell them. It's a great in-store tool." 

WaxWorks decided not to launch a 
consumer Web site because as a dis- 
tributor it does not want to compete 
with its retailer customers, accord- 
ing to Kirkpatrick. 

Hcrwe\'er, the audio .side of its basi- 
ness — it operates 117 Disc Jockey 
stores and sells product whole.sale to 
more than 30 other accounts — will 
likely have a Web site that will pro- 
vide not only service to the industry 
but also a vehicle for consumers to 
buy music product online. 

Kirkpatrick says the site, which is 
expected to launch by the end of the 
year, will differentiate itself from 
other Internet music retailers by 
enabling cu-stomers to special-order 
albums they then can pick up at 
brick-and-mortar stores. 

Members of NARM can check out 
the recently upgraded NARM Inter- 
net site (www.narm.org), through 
which users can download data about 
current and catalog titles — includ- 
ing catalog numbers, configurations, 
and artists — from participating dis- 
tributors via the Internet 

The password-protected part of 
the NARM site, which began as a 
dial-up .service in 1995, is now sup- 
ported by the six m^or music dis- 
tributors and six independents and 
is being u.sed by more than 180 music 
retail and wholesale accounts, ac- 
cording to ,Iim Donio, NARM's VP 
of communications and events. 

Each retailer is given a password 
that automatically provides access to 
information from the distributors 
with which it does business. Infor- 
mation systems executives from 
major retail chains such as Block- 
buster Music, Borders Bonks & 
Music, Camelot Music, Target and 
Circuit City typically access the site 
from headquarters and then trans- 
fer current files to their own main- 
frames for use by sales representa- 
tives and others. 

In January 1998, NARM intro- 
duced a new query tool that makes 
it easier for smaller merchants with- 
out back offices to sort and download 
information. 

"A lot of companies were actually 
receiving the files on diskette and 
may not have had the tools to .search 
it and print the data. This improves 
that," Donio says. 

Brand-new to the site this month 
is a file-transfer protocol process 
through which users program the 
computer to automatically download 
files at a particular time. 

That time, according to Steve 
Wooten, NARM manager of infor- 
mation systems, is turning out most 
often to be after business hours. "A 
lot of retailers said they wanted to 
automate the process," he says. 
"They want to go home and rest in 
the e\'ening and come in in the morn- 
ing and see the site was activated 
and all their information is there." 
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'EDUTAINMENT MEDIA 

(Continued from page 69 

will go out to about 2 million con- 
sumers. Warman notes an increasing 
amount of online purchases of chil- 
dren's CD-ROMs from J&R's World 
Wide Web site. 

"More companies are doing a sub- 
tle job of covering up the educational 
part of their programs so that kids 
don't know they're learning while 
they're having fun," he adds. "Parents 
can recall the games they played with 
their folks, who were often bored, and 
they're excited with the interactive 
updates they can new enjoy with their 
kids. As a result, they keep coming 
back for more titles in a series, like 
Barbie or DLsney, for example." 

At Best Buy, merchandising VP Jill 
Hamburger, who has been responsi- 
ble for computer .software and video 
games the past five years, sees a def- 
inite increase in licensed product for 
the kids' PC market 

"Last year we had a few titles from 
Mattel for "Barbie,' 'Lego Adventure 
Island,' and a few Hasbro games," she 
recalls. "For this quarter, we have 
'Blue's Clues,' 'Rugrats,' 'Tonka Con- 
struction Playsct', 'Teletubbies,' and 
•Sabrina, The Teenage Witch,' plus a 
lot more Barbie titles, a slew of Has- 
bro games for kids and families, more 
Lego, and a lot more to come." 

While it's still a relatively small part 
of the computer software section for 
the 285-store Best Buy chain, kids' 
multimedia has more than doubled in 
aUotted space. 

"The toy business has been flat 
except for PC software," Hamburger 
notes. "The players are changing, and 
we're well-positioned with the mass 
merchants to take advantage of the 
popularity." Best Buy will be high- 
lighting more kids' software through 
the year's end in its 35 million weekly 
Sunday newspaper inserts. 

NPD, a sales-research firm for 
video and PC games, notes encourag- 
ing sales figures through August for 
both PC and platform releases. Sales 
point to a record year, with a growing 
percentage attributed to edutain- 
ment 

Douglas Lowenstein, president of 
the International Digital Software 
Assn. — whose members account for 
about 85% of sales of computer games 
and video games — sees a lot more 
attention being paid to the kids' side 
of the basiness. 

"Edutainment is continuing as an 
important category, particularly in the 
PC market, and there's a continuing 
focus on quality," he says. 

A sample of the kids' edutainment 
titles expected for the big holiday sea- 
son indicates the sales opportunities 
that await retailers. 

Disney Interactive scheduled the 
release of "Disney Active Play: A 
Bug's Life," for Nov. 5, preceding the 
animated film "A Bug's Life" in the- 
aters. It's also offering "Disney's 
GameBreak — The Lion King II: 
Simba's Pride," based on the direct- 
to-home-video "Lion King" sequel; 
"My Disney Kitchen (With Mickey & 
Minnie)"; "Disney's Adventures In 
Typing With Timon & Pumbaa"; and 
"Disney's Reading Quest With 
Aladdin." 

(Cont in ued on page 7i) 





Shown at an MCA presentation, from left, are Mel Lewinter, vice chairman/COO, 
Universal Music Group; Doug Morris, chairman/CEO, Universal Music Group; 
Zach Horowitz, president. Universal Music Group; Silas/MCA artist Jesse Pow- 
ell; and Jay Bob&q, president, MCA Records. 



Shown at MCA Nashville's presentation, from left, are Shelia Biddy Shipley, 
senior VP/GM, Decca; Henry Droz, UMVD president; Decca artist Danni Leigh; 
and Bruce Hinlon. chairman, MCA Nashville. 
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Shown at ttie GRP showcase, from left, are Ron Goldstein, president, GRP 
Recording Co.; Tommy LiPuma, chairman, GRP Recording Co.; GRP artist Dani- 
lo Perez; and Henry Droz, UMVD president. 



Shown at the Interscope Records presentation, from left, are Henry Droz, UMVD 
president; Candace Berry, head of sales, Interscope; Steve Berman, head of 
marketing/sales. Interscope; Gospo Centric artist Kirk Franklin; Jim Urie, UMVD 
executive VP/GM; Kirk Bonin. UMVD marketing VP; and Joyce Castagnola. 
UMVD senior VR sales/distribution. 



UMVD Presents 'Future 
Music' Tn Retailers, Staff 

Universal Music Video and Distribution (UMVD) recently 
staged two conferences, called Universal '99: Future Music, to 
introduce current and upcoming releases to its regional staff and 
key retailers. The events were held in Cleveland and Los Angeles. 




Shown at the Geffen presentation, from left, are Bill Bennett, president, Gef- 
fen/DGC Records; Jim Bart>er, A&R representative, Geffen; DGC artist Courtney 
Love; Ed Rosenblatt. chairman/CEO. Geffen/DGC Records; Henry Droz, UMVD 
president; and Jim Urie, UMVD executive VP/GM. 




Pictured, from left, at the Universal Records showcase are Doug Morris, chair- 
man/CEO, Universal Music Group; Jocelyn Cooper-Gilstrap, senior VP/special 
assistant to the chairman. Universal Music Group; Universal artist Monifah; Mel 
Lewinter, vice chairman/COO, Universal Music Group; and Jean Riggins, presi- 
dent, black music. Universal Records. 




Pictured, from left, at the showcase of DreamWorks Records, distributed by Uni- 
versal Music, are Bruce Tenenbaum, senior executive, DreamWorks Records; 
Lenny Waronker, principal executive, DreamWorks Records: Jim Urie, UMVD 
executive VP/GM; Henry Droz, UMVD president; Craig Komblau, UMVD execu- 
tive VP/GM; Jeffrey Katzenberg. partner, DreamWort<s SKG; Michael Ostin, prin- 
cipal executive. DreamWorks Records; Joyce Castagnola, UMVD senior VR 
sales/distribution; Chuck Kaye. head, DreamWorks Music Publishing; and Mo 
Ostin, head, DreamWorks Records. 
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Tower power: Tower Records/ 
Video senior executives are now sport- 
ing new titles. Russ Solomon, for- 
merly president, is now chairman of 
the company. His son Michael, for- 
merly executive VP/general counsel, 
has been promoted to pre.sident/CEO, 
and De Vaugfhn Searson, formerly 
CFO, has been named executive 
VP/CFO. 

Searson has also been added to the 
company's board 



RETAIL 
TRACK 

by Ed Christman 



of directors. Al- 
so, Stan Goman, 
.■senior VP of retail 
operations, has 
been named exec- 
utive VP/COO, 

and Chris Hop- 
son, formerly 

senior VP of advertising, is now exec- 
utive VP/chief marketing officer. 

Keith Cahoon, managing director 
of the Far East, has been named 
senior VP/director of Asian opera- 
tions; Andy Lown, the European 
managing director, has been named 
senior VP/director of European oper- 
ations; and David West, managing 
director of Latin America, now has the 
title of VP/director of Latin America. 
Finally, Bob Kaufman has been 
placed in charge of franchising for the 
company. 

What do these promotions mean? It 
means that Russ is still running the 
company; the same w^y he alv^'ays has, 
but now Michael will devote less time 
to the company's corporate legal 
affairs to assume greater responsibil- 
ity for the day-to-day operations of the 
company. 



By the way. Tower Records/Video 
recently underwent an ownership 
change. But don't get excited. In the 
words of Russ Solomon, "We divided 
the company's ownership between 
myself and some family trusts." 

HmV has shuttered two of its 
stores, in Louisville, Ky., and George- 
town in Washington, D.C., leaving the 
company with 15 stores in the U.S., 
reports Peter 
Luckhurst, 
[)residentofHMV 
North America. 




And the en- 

V E L 0 P E 

PLEASE; At its 
company conven- 
tion last month. Compact Disc World 
gave out vendor awards. Atlantic 
Records was named label of the year; 
Denise Pizzini, Northeast regional 
marketing manager for the label, was 
named regional representative of the 
year; and Craig Kamen of WEA won 
the sales representative award. Sony 
Music Distribution won the distribu- 
tor of the year award, while PblyGram 
Group Distribution was named dis- 
tributor of the decade. 

Making tracks: Dave Roy, for- 
merly director of product dev^ilopment 
at Madacy, has relocated to the com- 
pany's corporate headquarters in 
Montreal to become VP of product 
development . . . Rita Donato, for- 
merly merchandise manager at Com- 
pact Disc World, is now director of 
store operations for the chain. 



With Alliance Entertainment you get it all! 
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The next 
keepsake 
in a line of 
musical 
treasures. 

Introducing 

Classic Disney 

Volume V 




A brand-new collection 
joins the hit prodiia line with 
twenty-five all-time fevorite songs 
from Dknev' movies, television 
shows, and dieme parks. 

Featuring songs fix)ni: 

•Mukn 

• Heraila 

• Tlx HuiMack of Notre Dame 

• Beauty and ^ Beast. 
A Broadway Musical 

• Ttm Burton's 

The Niglmmire Before Omstmas 

Available Now. 
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Tooth & Nail Makes Foray Into Retail With Seattle Store 



UOING AT IT: On Nov. 27, the day 
after Thanksgiving, Seattle-based 
Tooth & Nail Records will become 
the latest indie label to branch out 
with its own retail operation. 

The imprint will open its 2,000- 
square-foot Tooth & Nail Store in 
the Interurban Building (also home 
to the label's headquarters) in 
downtown Pioneer Square, dealing 
music and merchandise. 

Tooth & Nail Records was found- 
ed in 1992 in Southern California 
by Brandon Ebel. In April 1995, 
Ebel moved the label to Seattle, and 
Tooth & Nail became probably one 
of the few companies that emigrat- 
ed to the Pacific Northwest as the 
grunge rock frenzy died out. 

Tooth & Nail's move into retail- 
ing may have been helped along by 
the success of one of its signees, the 
Bremerton, Wash.-bred MxPx; the 
group, which cut three albums for 
the Seattle label, moved to A&M in 
1997 and scored a modern rock hit 
with "Chick Magnet." The compa- 
ny's roster includes the OC Super- 
tones and Puller. 

In more than one respect. Tooth 
& Nail's history and its move into 
retail parallel that of another sto- 
ried Seattle imprint. Sub Pop. That 
label's fortunes enjoyed a msgor lift 
after its group Nirvana moved to 
the ma,jors, and it also established 
a Seattle store to peddle its wares. 

While Sub Pop's retail operation 
managed to become a going con- 
cern, not all indie labels that have 
attempted to market their brand 
with a store have met with similar 
success. Southern California punk 
rock label SST Records opened a 
small shop on Sunset Boulevard in 
West Hollywood down the street 
from Tower's Sunset Strip location 
but was forced to shutter the oper- 
ation. Taangl Records likewise had 
a short-lived Melrose Avenue loca- 
tion in L.A. 

Teresa Paulson, who handles 
publicity and promotion for Tooth 
& Nail, says the label decided to 
open the store as a site for live per- 
formances and to give the many vis- 
itors the label gets a place to hang 
out and buy its merchandise. Pre- 
viously, guests had to traipse 
through the label's offices. 

"It's not very impressive when 
they have to go back in this ware- 
house-type thing and pick CDs off 
shelves," Paulson says. 

Tooth & Nail promises a grand- 
opening celebration at the store 
Dec. 4-6. Opening day at the shop 
comes 10 days after the company 
releases "Let It Happen," a 32- 
track compilation of early material 
by MxPx. 

More info on the store may be 
had by checking Tooth & Nail's 
highly entertaining and informative 
World Wide Web site (www. 
toothandnail.com), which can even 
tell you (courtesy of the Weather 
(Channel) whether it's currently 
raining in Seattle. 

Make mine BOMBAY: we'd 
lost sight of New York-based Motel 




by Chris Morris 

Records for a while. This is the 
company, you may remember, that 
engineered the U.S. release of 
"Vampyros Lesbos — Sexadelic 
Dance Party." That dizzying collec- 
tion, one of our favorites of 1995, 
was drawn from a series of over- 
the-top soundtracks created by 
Manfred Hubler and Siegfried 
Schwab for Spanish director Jess 
Franco's outri series of '60s sex/ 
horror films. The album's funky 
beats, f uzzed-out guitars, and trip- 
ping sitars made for a dehrious lis- 
tening experience. 

Well, Motel is back with another 
wacky soundtrack project, "Bom- 
bay The Hard Way . . . Guns, Cars 
& Sitars." The collection explores 
the zanier edge of Indian film 
music (first heard in the West, you 
may recall, on "Asia Classics Vol- 
ume 1," a compilation on David 
Byrne's pathfinding Luaka Bop 
label). The Motel set was assem- 
bled by Dan "the Automator" 
Nakamura, the mix master best 
known for his work with Dr. Octa- 
gon and Cornershop. If you've 
never bought a cassette at a Ben- 
gali grocery store, and you've ever 
wondered what the scores for Indi- 
an action movies sound like — hoo 
boy! — this is the place to start. 



TLAG WAVING: The New York 
band Stratotanker made its album 
debut in 1995 with "Baby, Test The 
Sky" on Dutch East India Trad- 
ing's now-dormant Homestead 
Records. Since then, it's been a long 
process to get the group's funky- 
punky new album, "The Miracle Of 
Flight," released. 

"After Homestead went down, we 
did have a tortured history with 
this record," admits the band's 
drummer, who'd prefer it if you call 
him Artanker. 

In 1996, Dutch East essentially 
folded Homestead, which prevails 
as a catalog imprint only. "We put 
together this experimental record, 
'Gambit,' to give to Homestead," 
Artanker says. 

After Homestead closed its 
doors, Stratotanker made a deal 
with an Italian label that fell 
through after a year of what 



Artanker calls "ridiculous delays." 
A New York indie expressed inter- 
est, but, Artanker says, "the guy 
who ran the label was so strange" 
that the band pulled out. Then, 
Homestead's ex-label manager 
Steve Joerg, who now runs the jazz- 
oriented imprint AUM Fidelity, 
offered to take the group on as his 
sole rock act. 

"It seemed to be too demanding 
for Steve to get back into the rock 
field," Artanker says. "So we 
decided to cancel the deal with 
Steve, and he was fine with that." 

Stratotanker finally nailed down 
a deal with Anisette Records, a 
new L.A. label operated by Jeremy 
Steckler, formerly with Now 
Sound in Chapel Hill, N.C., and 
M.K. O'Connell. 

The indie-label road is some- 
times — make that often — not 
smooth. 




STRATOTANKER 



Work on "The Miracle Of 
Flight" was intermittent during 
the long hiatus, since the band's 
lead singer, Dick Dahl, moved to 
Spain for 10 months in 1996. "He 
lived in a remote mountain village, 
writing and exploring," Artanker 
says. 

However, the group — which in- 
cludes guitarist Cal Calista, 
bassist Kid Joe Fiorentino, and 
pianist Chris Seeds — is reconsti- 
tuted and cooking again and 
recently completed a U.S. tour. 

The new album is a piquant 
party-rock mix that springs from 
several post-punk influences. 
Artanker acknowledges the band's 
melding of the B-52's' good-time 
dance stylings and the Minute- 
men's herky-jerky rhythms. The 
impact of Captain Beefheart can 
also be felt in some unexpected 
horn work. 

"You couldn't help having the B- 
52's in your life back in the '80s," 
says Artanker. "[And] the Min- 
utemen are our largest common 
influence. Dick and I were DJ'ing 
at a college station in Jersey when 
the Minutemen were touring [in 
the '80s], and we always played 
their stuff. And we love Captain 
Beefheart." 

You can either dance or just tap 
your feet to the Stratotanker 
sound, and that may account for 
the band's divergent audiences in 
New York. 

"(We get] straight people as 
well as indie rockers," Artanker 
says. "A lot of real straight arrows 
seem to appreciate it, and the 
indie rockers who aren't hung up 
on the current indie-rock fad." 
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KIDS' 'EDUTAINMENT' MULTIMEDIA TITLES MULTIPLYING 

(Continued from page 71) 



Through a Disney publishing agree- 
ment with Sony Computer Entertain- 
ment, there will be PlayStation releas- 
es of "A Bug's Life" and "TVzan." 

NewKidCo has its first two licensed 
Sesame Street titles for PlayStation: 
"Elmo's Letter Adventure" and 
"Elmo's Number Journey." It also has 
"Tiny Toons: Buster & The 
Beanstalk." Fbr Nintendo's Game Boy, 
THQ Kceased 'A Bug's Life" from Dis- 
ney and "Rugrats" from Viacom's 
Nickelodeon. 

Also tied to Paramount Pictures' 
"The Rugrats Movie," the Broderbund 
Software subsidiary of the Learning 
Company has a trio of Rugrats titles: 
"The Rugrats Movie Activity Chal- 
lenge," "Rugrats Adventure Game," 
and "Rugrats Print Shop." With the 
purchase of any Rugrats title through 
June 1, 1999, consumers can get 50% 
off (up to $20) on any second Brtider- 
bund Kids product Other new releas- 
es include a trio of Dn Seuss titles: "Dr. 
Seuss Preschool," "Dr. Seuss Kinder- 
garten," and "Dn Seuss Kindergarten 
Deluxe," with hands-on learning tools. 

Based on Nickelodeon's top-rated 
preschool TV show "Blue's Clues," 
Humongous Entertainment has the 
show's first two licensed titles: "Blue's 
Birthdj^y Adventure" and "Blue's ABC 
Time Adventures." Both come with 
teacher activity guides. Humongous 
also has "Backyard Soccer," which 
joins "Backyard Baseball" in its 
"Junior Sports" series. 

Hasbro has a full line from its elec- 
tronic hand-held games series. From 
its Parker Bros, and Milton Bradley 
divisions are "Monopoly," "Totally 
Twister," "Trivial Pursuit," "Mr Pota- 
to Head," "Candy Land Adventure," 
"Pro Drag Racing," "Connect Four," 
"Hangman," "Battleship," "Master- 




mind," and "Yahtzec." It also has a 
"Giri lyk" CD-ROM for the 'tween" 
market (ages 8-12) and "Tonka Work- 
shop Playset" 

■Two new msgor licensed properties 
for Knowledge Adventure are "Play 
With The Teletubbies," based on the 
hit PBS import from the U.K., and 
"Captain Kangaroo: Life's First 
Lessons." It also has a joint venture 
with Simon & Schuster Interactive 
based on the ABC-TV hit "Sabrina, 
The Teenage 
Witch"; the title 
includes a bonus 
Tiger Electronics 
Gigapet, "Felix 
The Cat," with the 
first 50,000 units. 
Also new from 
Knowledge Adventure are three 
JumpStart Learning System titles: 
"JumpStart Preschool," "JumpStart 
Learning Games," and "JumpStart 
Adventures 6th Grade." 

Knowledge Adwnture's other com- 
ing titles include "15th Anniversary 
Math Blaster Collectors' Edition" and 
three new Blaster I>earning System 
additions: "Spelling Blaster," "Writing 
Blaster," and "Reading Blaster Vocab- 
ulary." It has nine new Fisher-Price 
titles: "Ready For School Kinder- 
garten," "Ready For School Reading," 
"Big Aetwn Garage," "Big Action Con- 
struction," 'Time To Play Pfet Shop," 
"Time To Play DoUhouse," "My Very 
First Little People Playhouse," "Little 
People Christmas Activity Center," 
and "Great Adventures By Fisher- 
Price Castle." It also has twT) Dr. Brain 
titles: "Dr. Brain Thinking Games: IQ 
Adventure" and "Dr. Brain Thinking 
Games; Puzzle Madness." 

Mattel is offering its much-antici- 
pated "Hot Wheels Stunt Track 
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Driver." It also has additions to its Bar- 
bie line, including "Barbie Photo 
Designer Digital Camera & CD-ROM," 
"Baririe Riding Chib," "DetectivE Bar- 
bie," "Barbie Jewelry Designer," and 
'*Barbie Nail Designer." It's also offer- 
ing three FWiion MagK titles: "Fash- 
ion Magic Tattoos," "Fashion Magic 
Iron-On Tank-Tbp Kit," and "Fashion 
Magic Hair Wear & Charms Kit" 

Mindscape, after its unexpected 
success with the licensed "Lego 
Adventure Island," has set up Lego 
Media International to release its first 
two titles: "Lego Creator" and "Lego 
Loco." Edmark, an IBM company, has 
"Let's Go Read 2: An Ocean Adven- 
ture" and "Travel The Worid With 
Timmy." 

BUYING TRENDS 

(Continued from page 69) 

29 — interest fell somewhat, to 57%, 
with almost equal results from males 
and females. 

"When we did the TV advertising, 
we wanted to highlight the right 
artists and target the right audience," 
says Rapolla. "When we're on 'Daw- 
son's Creek,' we'll be highlighting dif- 
ferent ads than we would on 'E.R.' " 

Among older adults — ages 30-45 — 
interest in purchasing the album fell 
further, to 40%. 

But there was another group excit- 
ed about the album. Of girls ages 8- 
12, called "tweens" by marketers, 
62% said they wanted the title. 

The researchers also tried to deter- 
mine how familiar consumers were 
with the artists expected to be on the 
album. Coming in first place, with 
93% awareness, were Spice Girls 
(whase "Say Youll Be There" is on the 
recording). Next was Jackson 
("Together Again"), at 89%. 

If interviewees were unfamiliar 
with the artists named, the re- 
searchers played snippets from the 
songs to jog their aural memories. 

"This certainly helped us define the 
repertoire," says John Esposito, 
senior VP of PolyMedia, a unit of 
PGD. "We tested a lot of songs, and 
the songs that ended up on the record 
depended on the acceptance factor 
and on the cohesiveness. It's more 
pop-oriented, because that's what the 
research said would work." 

Another thing that became clear 
from the research, says Rapolla, was 
that consumers like the convenience 
of having sewral artists on one album. 

And, in a finding that helped sell 
the concept to labels, the researchers 
discovered that 75% of the "core audi- 
ence" (ages 13-29) had bought an act's 
album after first hearing a track on a 
compilation. 

'"The research gave us a strong 
indication that this record would gen- 
erate more full-length album .'iales," 
says Esposito. 

The researchers also found that 
70%-75% of the core audience was 
more likely to buy a record if offered 
a $2-off coupon. 

"We wanted to know how to tailor 
the advertising to capture sales irom 
TV and to create awareness for the 
consumers who go to retail," says 
Rapolla. 
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COMPILID FROM A NATIONAl. SAMPLE OF RETAIL STORE A«0 RACK SALES 
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ARTIST 1 1 11 11 1 TITLE 

IMPRIMT ft NUMMRiWSTRIBUTIMG LABEL (SUG LIST PRICE^ 


1 

h 


1 


1 


GARTH BROOKS A- THE HITS 

CAPt'f L 'ii'HVi .^F ,'%S9 (1098/15 98) 17 wM.lAal No. 1 


159 


2 


2 


BEASTIE BOYS A' LICENSED TO ILL 

DEf JAM "i ' iHV :;.98 Lu: 1 


370 


3 


3 


METAUICAA METALLICA 

ELEFT-.-61 . ! '■ ! h. ;i] 98'16,98) 


377 


4 


5 


ALANIS MORISSETTt A" JAGGED UTILE PILL 

MA^i-i • -.v. NtljaROS.110.9aT698)IIB 


175 


S 


4 


SHANIA TWAIN A'" THE WOMAN IN ME 

MEF" ::'886110 98EQ'!6%I 


192 


6 


6 


BOB MARLEYANDTHEWAILERSA' LEGEND 


489 


7 


7 


BOB SEGER 8, THE SILVER BULLET BAND A' GREATEST HITS 

CAPITOL JC'J3fl' Ljj^r_..-jd 


210 


8 


9 


CELINE DION A» FALLING INTO YOU 

550 MUSIC h7Sj;iEP!C 110 96 EQ'I7 98) 


138 


9 


n 


PINK FLOYD A " DARK SIDE OF THE MOON 

CAPIT0H6CC1- ' ■- 1[ '48t 


1128 


10 


8 


SOUNDTRACK A- GREASE 

PO.'-T.IR ....-•^r;'-.^ f..'.',' ;n^EaT7,98) 


284 


11 


10 


JIMMY BUFFETTA' SONGS YOU KNOW BY HEART 

MCA I63i- 17 Od l 1 ■fSi 


402 


12 


13 


SUBLIME A> SUBLIME 

GASOIINFAILEY : ■) i MCA (10 9116 98) 


118 


U 


11 


GUNS N' ROSES A" APPETITE FOR DESTRUCTION 

GEFFLN I.: . 1 


388 


14 


le 


DAVE MATTHEWS BANDA' CRASH 

RCA659M .-_.['. 


131 


IS 


16 


DEF LEPPARDA VAULT — GREATCST HITS 1980-1995 

MERCURY 578718!! ■4rirQ!l6'i8; 


110 


U 


- 


VARIOUS ARTISTS DREW S FAMOUS HALLOWEEN PARTY MUSIC 

TURS UP THE MUSIC 1023 18 98.10 981 


2 


17 


17 


TOOLA AENIMA 

VOLCANO 31087' (10 gaie 981 


107 


11 


20 


JEWEL A' PIECES OF VOU 

■■■■! A-ii!! - .'.v.. n 'j8' 15^181 BB 


142 




i; 


LYNYRD SKYNYRD A' SKYNYRD'S INNYRDS/THEIR GREATEST HITS 


185 




23 


EAGLES A - GREATEST HITS VOL. 2 

LLLK'Hfl bJ2[JL,tL!^ (!. MUl'jL'b: 


209 




14 


ERIC CLAI>TON A' TIME PIECES • THE BEST OF ERIC CLAPTON 
POLVDOfi accoi^.'JWM 7.98 £a i I 981 


315 




24 


2PAC A' ALL EYEZ ON ME 
OLATM ROWlNTERSCOPt 52J204*)1SLAND 119.96 Ed^A 98) 


138 




21 


PINK FLOYD A' THE WALL 

COILJMB1A36;b3* (1598 EQ3: 98) 


500 




22 


JAMES TAYLOR A" GREATEST HITS 

IWARNER BROS 31 1 3' .7 98! 1 1 98) 


419 




19 


AEROSMITHA' BIG ONES 

OEFFEN 7471C!129&17 98I 


113 






PINK FLOYD A COLLECTION OF GREAT DANCE SONGS 

!! ! '.'Hif. ., -hK- ■ ji- -18 EQTC 981 


19 




METALLICAA- ...AND JUSTICE FOR ALL 

--t ■ -:.■('.. . . ^.^:^J,93l 


448 


21 


28 


AC/DC A'" BACK IN BLACK 

ATLANTIC 9:4 : S AG (! 0 98.T6 981 


241 


29 


29 


SARAH MCLACHIAN A" FUMBLING TOWARDS ECSTASY 

NETTV-'ERK , - ' .■.-i-;.-! [ :i ')fi. 1 oa . ||B 


214 


30 


25 


CREEDENCE CLEARWATER REVIVALA' CHRONICLE VOL. 1 

F;,rc'. ' ?• 7 


276 


31 


27 


TOM PETTYAND THEHEARTBREAKERSA" GREATEST HITS 


24S 


12 


30 


KORNA KORN 

IMMORTAL r.nfi.i.(.( PK; 1 1 n 98 u. 16 98) IB 


90 


33 


35 


MADONNAA' THE IMMACULATE COLLECTION 

SIRE 7&44D"A'APNEH BROS (13 98)18 98) 


248 


34 


38 


VAN MORRISON A' THE BEST OF VAN MORRISON 

POL'Ci - ■ ' (10-98Ettl7.9e) 


406 


35 


31 


FLEETWOOD MAC A' GREATEST HITS 

(^AP'.- ■ .•?ai6 98) 


325 


30 


33 


KORNA LIFE IS PEACHY 

IMM0R1AL 10 98Ea't698l 


54 


37 




VARIOUS ARTISTS A PURE DISCO 

POLl'OOR - :0 ('8 Ea;6 98! 


58 


31 


32 


VARIOUS ARTISTS A' ESPN PRESENTS; JOCK JAMS VOL 1 

TOMIiTr BOY 1137 : .,dld9Bi 


170 


39 


36 


ALAN JACKSON A' THE GREATEST HITS COLLECTION 

APr,T,', HA.<iHV].LE 18801 10 Sft'lC 98. 


158 


40 


44 


VARIOUS ARTISTS A" DISNEY CHILDREN'S FAVORITES VOLUME 1 

WALT DISNEY ■ . ■ 98] 


55 


41 




VARIOUS ARTISTS MONSTER MASH 

HOLLY 19157 , : 


6 


42 


40 


EAGLESA' HELL FREEZES OVER 

GEFFEN 24725 (I2.9&17.98) 


203 


41 


41 


AODCA' LIVE 

ATLANTIC 9221VAG(10 9ai6,98l 


63 


44 


39 


JOURNEY A' JOURNEY'S GREATEST HITS 

COLUMBIA 44493 (9 98 EOT 5 98) 


456 


45 


34 


AEROSMITH A" AEROSMITH'S GREATEST HITS 

COLUMBIA 57367 98 T.U'l 1.99) 


298 


46 


43 


ELTON JOHN A' GREATEST HITS 

P(XM t -98EQ'I1 98) 


440 


47 


45 


METALUCAA' MASTER OF PUPPETS 

EtEKTRA (i043(X.tEG 1 10 9816 98) 


417 


41 


42 


QUEEN A GREATEST HITS 

HOUIFWOOO 161765110 98 EQO 7 98) 


286 


49 


46 


ELTON JOHN A LOVE SONGS 

MCA11481 )G9a'l(,98) 


ao 


50 


49 


FRANK SINATRA • SINATRA REPRISE - THE VERY GOOD YEARS 

rVLPPISt 7650],.',VARNER BROS, 113 98 1.3 ?S.' 


51 



Catalog albums are 2-year-ol(J titles that tiave fallen twiow No. 100 on Ttie BilllMard 200 or reissues of 
older albums. Total Chart Weeks column reflects combined weeks title has appeared on The Billtxiard 
200 and Top Pop Catalog Aibums, • Recording Industry Assn. 01 America (RIAA) certification fw sales 
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated t)y 
a numeral following the symbol. 'Asterisk indicates vinyl LP rs available. Most tape pnces, and CD prices 
for BMG and WEA. labels are suggested lists. Tape prices marked EQ. and all other CD prices, are equiva- 
lent prices. wMcti are prolecteo from wholesale prices. ■ indtcates past or present Heatseeker title. 
©1998, BlllboarcVBPI Communications, and SoundScan, Inc. 
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Studios Find More Videos Wortliy Of 'Anniversary' Rereleases 



BY ANNE SHERBER 

NEW YORK— Not so long ago, the 
movies that studios deemed deserving 
of commemorative editions were 
brand-name titles like "Casablanca," 
"Gone With The Wind," and "The 
Wizard Of Oz." These specials were 
occasioned not only by a significant 
anni\'ersary but also, as often as not, 
by Herculean feats of restoration. 

But as consumers have continued to 
assemble video libraries and aging 
baby boomers have demonstrated nos- 
talgia for the movies of their youth, 
studios have begun celebrating 
anniversaries of features that no one 
would have considered classic even 
five years ago. The floodgates opened 



during the first three quarters of 
1998, culminating in a new twist — 
commemorative editions of titles that 
aren't family-oriented. 

In the most recent crop of com- 
memorative videos, award-winning 
musicals and classic children's fare 
are joined by features full of ribald 
humor, harrowing action, and horror 
in what many critics consider the 
scariest movie ever, "Halloween." 

Warner Home Video has taken the 
lead in celebrating titles that don't fit 
easily under the family-entertainment 
umbrella. On Aug. 25, the studio 
released the 25th anniversary edition 
of the groundbreaking horror flick 
"The E.xorcisL" The tape included a 



30-minute documentarj' on the mak- 
ing of the movie, featuring 1 1 minutes 
of never-before-seen outtakes, inter- 
views with many of the principals, and 
the original theatrical trailer 

Also from Warner is a "newly 
enhanced" 25th-anniversary edition 
of Bruce Lee's seminal martial arts 
epic "Enter The Dragon." The Warn- 
er title has been digitally restored. 
The video features a special introduc- 
tion by Lee's widow; three minutes of 
additional footage not included in the 
U.S. theatrical release, the theatrical 
trailer, and a 20-minute documentary 
on Lee. 

On Oct 20, Columbia TriStar Home 
Video released the 20th anniversary 



Rank Rebuts Rumors Of A Deluxe SeH-Off; 
Divx And DVD Stage Same-Day NYC Promos 




Outranked? a couple of years ago, London-ba.sed 
Carlton Communications was subject to rumors that it 
was unloading duplicator Technicolor Video Services. 
The rumors proved false. Now it's the turn of another 
British entertainment services company. Rank Group 
pic, to squash sell-off talk. 

U.K papers last week sprouted headlines that had 
Rank selling its Deluxe Entertainment Services sub- 
sidiary, which recently finished dubbing 50 million 
copies, worldwide, of "Titanic." According to reports, 
Philip Clement, Deluxe 
Entertainment's manag- 
ing director, has been 
assigned the task of find- 
ing prospective buyers 
for a property judged to 
be worth about $1.5 bil- 
lion. 

Deluxe is thought to be 
a sacrificial lamb at the 
altar of former Rank 
chief executive Andrew 
Teare, who lost his bet on 

expansion into nightclubs, holiday camps, and movie 
houses. Teare resigned; a good price for Deluxe would 
.square his mistakes, so the story goes. Rank, which dis- 
misses the speculation, says nothing will change until a 
new CEO is in place months from now. 

The very success of "Titanic" in the U.S. has blotted 
the record of the Deerfieki, Ill.-based duplicator. Sources 
indicate that Deluxe, out of capacity; paid top dollar to 
other dubbers to crank out million of copies of the Para- 
mount movie. "Deluxe paid them more than Paramount 
paid Deluxe," one indu.stry veteran says. "They had 
them over a barrel. It was stick-up time." But, he adds, 
the idea of selling Deluxe is "off the wall." 



THiS 




by Seth Goldstein 



Wc 



rONDERFUL TOWN: With the whole calendar to 
pick from, the rival DVD and Divx camps managed to 
both select Tuesday (10) for m^or presentations in New 
York. Fortunately, given the times and locations and the 
size of the Big Apple, there's no likelihood for confu.sion. 

The DVD Video Group is hosting an 1 1 am. photo op 
at the Nobody Beats The Wiz outlet on Fifth Avenue and 
46th Street celebrating delivery of the 1 millionth play- 
er shipped this year Sony executive Mike Fidler will 
chip in some remarks about the very sprightly fourth 
quarter As an indication of how sprightly watch for the 
imminent announcement of a mjgor DVD promotion 
involving a studio, one or more haixiware manufactur- 
ers, and at least two big retailers; it promises to be the 
biggest of the season. We hear, but can't confirm, that 
Toshiba, Warner Home Video, Best Buy, and Block- 



bu.ster are involved in a purchase and rental scheme for 
players and discs. 

Then, at 7 p.m.. Circuit City Stores holds a get- 
acquainted party at its first Manhattan outlet on 14th 
Street to demonstrate flat-screen TV high-definition 
products, PCs, open-standard DVD, and — not inciden- 
tally — ^Divx. Most of Circuit City's top brass will be in 
attendance. 

Divx, which lacks m^or retail exposure, got men- 
tioned in the same breath as Wal-Mart and Kmart when 
talk surfaced that one or 
the other would be stock- 
ing the modified DVD 
unit and disposable discs 
in time for the holidays. 
However, Circuit City 
spokesman Josh Dare 
says that he's unaware of 
additions this late in the 
season. 

Strung along: 

Hollywood is doing what 
it does best: holding out on a prospect of a settlement 
in lieu of an expensive — for the plaintiff — lawsuit 

By the time the Independent Video Retailers Group 
( IVRG) finishes talking, it may have lost the edge to pur- 
sue the small dealers' anticipated antitrust case against 
Blockbuster and several m^or vendors. The cost could 
prove too daunting. Meanwhile, independents keep falling 
by the wajside, acknowledges FVRG founder Bob Webb. 

"The number who won't make it is staggering," he 
says. Webb had promised to file suit in the simimer and 
then in October before joining discus.sions with three 
potential defendants. 

Blockbuster's invoK«ment isn't known, but well bet 
that the chain has left any negotiations up to the studios. 
F^ced with a battalion of Hollywood lawyers, the temp- 
tation for IVRG to settle before going to court has to be 
immense. "It's obvious they don't want us to sue," says 
Webb. He suggests that the talks, under way for several 
weeks when we spoke with him, would go on for a while 
longer before IVRG decides they've gone on too long. 

Webb says that he and IVRG attorney John Cusack 
and the studios have mulled how to level the playing fieM, 
which is now tilted in favor of the big retail chains. One 
possibility: extra market-development fxmds. 

"Thats a life preserver," Webb says. What stores can't 
afford is the alleged preferential pricing given to Block- 
buster as a way to improve copy depth, because "the cost 
of inventory goes up, and independents don't have the 
money." But faced with limited choices and spiraling 
costs, IVRG may not have much room to maneuver. 



edition of "Midnight Elxpress," a har- 
rowing, fact-based account of one col- 
lege student's incarceration in a Turk- 
ish prison — decidedly not appropriate 
for family viewing. 

More offbeat material has also 
arrived. Twentieth Century fbx Home 

Entertainment 

is celebrating 
the 30th birth- 
day of "Planet 
OfTheApes,"a 
now-campy sci- 
ence-f iction 
adventure not 
generally 
thought of as an 
example of clas- 
sic cinema. Uni- 
versal, mean- 
while, is 
offering a new 
edition of the 
original gross- 

out comedy, the 20-year-old "Animal 
House." 

Finally, there's Anchor Bay Enter- 
tainment's 20th-anniversary celebra- 
tion of "Halloween." It takes advan- 
tage of the film's current theatrical 
sequel, "Halloween H20," starring 
Jamie Lee Curtis, one of the few cast 
members to survive the original. 



MIDNIGHT 
EXPRESS 



Columbia TriStar's new edrtions of the 
ttardboiled "Midnight Express" and the 
family-favorite "Oliver!" indicate the 
greater breadth of anniversary releases. 



The studios are vague about the cri- 
teria they use to pick the titles that 
will receive this red-carpet treatment 
"There's a lot that goes into the 
evaluation of a film, not the least of 
which is the quality of the picture and 
the careful analysis of that picture's 
performance on 
video over the 
last 20 years," 
says Columbia 
TriStar execu- 
tive VP Paul 
Culberg. 

"We now haw 
a distribution 
vehicle in video 
thatgives us his- 
torical perfor- 
mance data," he 
adds. "It tells us 
the resiliency of 
a given piece of 
product, the 
care and feeding of the producer, the 
film, and its stars, and their willing- 
ness to participate in promotion." 

Culberg adds that past TV perfor- 
mance can factor in the decision. The 
studio looks at the quality of the phys- 
ical elements as weU. 
"What do the original prints look 
(Continued on page 78) 





New York's PREMIERE 
DVD production studio 

DVD Video* DVD Audio* DVD ROM 
DVD Authoring/Design • Compression • 5.1 Surround Mixing 
tel: 212.989.6500 www.crushdv.com 



BILLBOARD NOVEMBER 14, 1996 



Home Video 



billboard. 



ERCHANTS & MARKETING 



Warner Searches For A New 
Scarlett; A $14.98 'Wedding' 



SHELF 
TALK 



by Eileen 
Fitzpatrick 



dCARLETT LETTERS: Warner 
Home Video is looking for the new 
Vivian Leigh. 

In conjunction with the Oct. 27 
rerelease of "Gone With The 
Wind," the supplier is conducting a 
nationwide search for the woman 
who best represents the spunk and 
drive exhibited by that classic big- 
screen survirar: Leigh's rendition 
of Scarlett O'Hara. 

The search began in Los Ange- 
les, where Warner held an open 
ca.sting call Oct. 26 at the Bloom- 

ingdale's BevBrly Center 

store. 

Contestants are asked 
to dress like Scarlett 
would if she were around 
today and to write and 
recite "Scarlett's Rules 
For Lrv-ing In The '90s." 
The rules must cover 
subjects of romance, 
style, and the challenges 
of being a millennial 
woman. The wannabes 
must also pose a re- 
spon.se to Rhett Butler's 
famous outta-here line: 
"Frankly, my dear, I don't give a 
damn." 

Another open call will be held in 
Boston, and Warner will also 
accept videotape submissions. 
Each entry should be less than 10 
minutes in length and sent to DCG, 
7758 Sunset Blvd., Los Angeles, 
Calif 90046. 

A panel of judges — including 
Patrick Curtis, who played baby 
Beau Wilkes in the 1939 movie, and 
Elite Model Management presi- 
dent Valerie Trott — will select a 
group of semifinalists. The winner 
will be announced Jan. 26, 1999, the 
60th anniversary of the first day of 
shooting of "Gone With The Wmd." 

The vinnner will receire $2,ij00 in 
cash, a $1,000 Bloomingdale's gift 
certificate, and a supply of Chanel 
cosmetics. The runner-up gets a 
three-night stay at the Atlanta 
Hilton, a Bloomingdale's gift bas- 
ket, and the Chanel cosmetics. 

Wedding BELLS: New Line 
Home Video is bypassing the stan- 
dard $19.98 repriced Ust for "The 
Wedding Singer" and will start the 
title at $14.98, as of Dec. 1. 

The bargain is supposed to gire 
"The Wedding Singer" more atten- 
tion and a longer shelf life during 
the holiday buying season. "We 
anticipate an extended and promi- 
nent shelf life in the crowded 
fourth-quarter retail environ- 
ment," says New Line VP of sell- 
through marketing Steve Ram- 
irez. 

In case $14.98 list doesn't grab 
consumers. New Line has also 
lined up three promotional part- 
ners. Biore's skin care products 
will include a $5 rebate with pur- 
chase of the title plus two items. A 
Biore sample will be packed with 



each "Wedding Singer" cassette. 

Additionally, consumers can get 
$5 back from Maverick Records 
with purcha.se of the title and 
either Volume I or Volume II of its 
"Wedding Singer" soundtrack. 
Completing the trio of offers is a 
Modern Bride magazine sweep- 
stakes to win a honeymoon trip to 
Tahiti. 

Entry forms are inside the video 
cassette, at retail, and in the 
December issue of Modern Bride. 

The DOCTOR IS IN: 
The Eddie Murphy 

comedy "Dr. Dolittle" is 
the latest entry in the 
fourth-quarter sell- 
through sweepstakes. 

The movie, which took 
in $143 million at the box 
office, will be released 
Nov. 24 from 20th Centu- 
ry Fox Home Entertain- 
ment. Carrying a $19.98 
list, the cassette has a 
minimum advertised 
price of $13.95. 

Promotions include 
coupons worth up to $24 off admis- 
sion to Anheuser-Busch Adventure 
Parks or Seaworld and a $5 mail-in 
rebate from Fox with the purchase 
of the title and "Anastasia." 

Sight & sound holiday: 

Sight & Sound Distributors in St. 
Louis is offering several retail 
incentive programs to get dealers 
in the holiday spirit 

When accounts purchase eight 
titles from the distributor's "Hid- 
den Hits" promotion, they will 
receive a holiday promotional pack- 
age, including "Tarzan & The Lost 
City," "The Robin Hood Gang," 
"Dancer, Texas," "Music From 
Another Room," "A Bright Shining 
Lie," and 11 other titles. In the 
package is an oversized stocking 
filled with toys, in-store signage, 
and entry forms for a consumer 
contest. 

Sight & Soimd will also conduct 
a holiday retail display contest. All 
picture entries for the contest must 
be received by Dec. 14. 

Damn YANKEES: At least 
that's what fans in San Diego are 
probably saying after the Padres 
were swept by the New York Yan- 
kees in the World Series. For 
those who want their very own 
piece of baseball history, Poly- 
Gram Video will rush-release a 
highlight tape Tuesday (10). 

Priced at $19.95, "The Official 
1998 Worid Series Home Video" 
will include 60 minutes of the 
series' best plays and an overview 
of the Yankee.s' season from spring 
training to the final World Series 
out. Emotional highlights include 
owner Geor^ Steinbrenner bawl- 
ing like a baby as he accepted the 
Series trophy. 
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Distributing Label, Catalog Number 
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Rating 


y 
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•k -k -k No. 1 -A- * * 










1 


1 


9 


TITANIC 


Pufamtxjnl Home Video 833483 


Leonardo DiCaprio 

IVaie TfMlblfil 


1997 


PG-13 


!995 


2 


2 


109 


LADY AND THE TRAMP 


Walt Disney Home VicJeo 582 


Animated 


19S5 


G 


26.99 


3 


4 


3 


TME X-FILES 


FoxVi(»eo 0448 


David Duchovny 
Gillian Anderson 


1998 


PG-13 


22.98 


4 


3 


3 


LOST IN SPACE 


New Line Home Video N4666 


William Hurl 
Gary Oldman 


199S 


PG-13 


22.91 


S 


NEW^ 


HOPE FLOATS 


FoxVi(»eo 32234 


Sandra Bullock 
Harry Connick, Jr. 


199( 


PG-13 


mst 


6 


5 


5 


TME EVIL DEAD 


Anchor Bay Entertainment SV10S87 


Bruce Campbell 


l9Si 


W! 


9.99 


7 


6 


4 


PAUUE 


Universal Studtos Home Video 83960 


Chwech Marin 
Gena Rowlands 


1999 


I* 


22.99 


t 


/ 


35 


AUSTIN POWERS 


New Line Home Video 
Warner Home Video N4577 


Michael Meyers 
Elizabeth Hurley 


199? 


fC-13 


ust 


9 


9 


2 


QUEST FOR CAMELOT 


Warner Family Entertainment 
Wamer Home Video 1607 


Animated 


1998 


G 


22.95 


10 


8 


3 


STARSHIP TROOPERS 


Columbia TriStar Home Video 71713 


Casper Vftn DIen 
Denise Richards 


199? 


II 


19.95 


11 


12 


5 


CASPER MEETS WENDY 


FoxVideo 388 


Cathy Moriarty 


1998 


Ml 


19.98 


12 


17 


11 


PUYBOY'S GEN-X GIRLS 


Playtx)y Home Video 

universal music vioeo uisi. ruvooi 


Various Artists 


1998 


HI 


19.98 


13 


15 


9 


THE EX0RCIST-2STH ANNIVERSARY 

drtLIAL tUI 1 lUN 


Wamer Home Video 16176 


Ellen Burstyn 
Linda Blair 


1973 


II 


1998 


14 


10 


21 


BACKSTREET BOYS: ALL ACCESS 
VIDEO A' 


Jrve/Zomba Video 41589-3 


Backstreet Boys 


1998 


m 


1991 


U 


18 


8 


BARNEY'S GREAT ADVENTURE 


PDlyGram Video 40045005765 


Barney 


1997 


G 


22.95 


16 


11 


IS 


JERRY SPRINGER-TOO HOT FOR TV! 


Real Entertainment 6502 


Jerry Springer 


1998 


m 


2499 


17 


13 


7 


PLAYBOY'S FRESHMAN CLASS 


Playtwy Home Video 

Universal Music Video Oist PBV0832 


Various Artists 


1998 


m 


19.98 


18 


19 


15 


PLAYBOY'S PLAYMATES REVISITED 


Playtwy Home Video 

univi^rMti iviubiv viuwj u'si. rDvuojU 


Various Artists 


1998 


m 


19.96 


19 


25 


10 


POCAHONTAS II: JOURNEY 
TO A NEW WORLD 


Walt Disney Home Video 


Animated 


1993 


m 


2«^9 


20 


16 


4 


SCOOBY'DOO ON ZOMBIE ISLAND 


Warner Family Entertainment 
vrarncT nome viliqo niH£*# 


Animated 


1998 


MR 


19.96 


21 


21 


20 


SPICE WORLD 


Columbia TriStar Home Video 02018 


Spice Girls 


1997 


re 


1995 


22 


20 


15 


JERRY SPRINGER THE BEST OF 


Real Entertainment 6509 


Jerry Springer 


199! 


m 


14.99 


23 


22 


2 


L.A. CONFIDENTIAL 


Wamer Home Video 14913 


Kevin Spacey 
Russell Cnjwe 


1997 


R 


19.95 


24 


14 


10 


MERUN 


Hallmark Home Entertainmerrt 96525 


Sam Neill 


1998 


NR 


19.98 


2S 


24 


129 


THE LITTLE MERMAID: THE 
5rt(>IAl. tui 1 lUn 


Walt Disney Home Video 

Buena Vista Horm Cntertainmertt 12731 


Animated 


19)9 


G 


26.99 


K 


NEW^ 


LION KING II: SIMBA'S PRIDE 


Walt Disrvey Hon>e Video 

Buera Vista Home Entertainment 8804 


AnlrrMted 


1998 


NR 


2699 


27 


25 


2 


VHl DIVAS LIVE 


Epic Music Video 

Sony Music Video 50175 




1998 


NR 


19.98 


21 


23 


24 


AS GOOD AS IT GETS 


Columbia TriStar Home ViiJeo 21703 


Jack Nicholson 

Ulaljin U.int 

nBien Muni 


1997 


PG-13 


1995 


29 


27 


3 


C BEAR AND JAMAL 


Xerwn Entertainment 4033 


Animated 


199S 


NR 


1491 


30 


33 


123 


GREASE: 20TH ANNIVERSARY 


Paramount Home VttJeo U08 


John Travolta 
Olivia Newton- John 


1978 


PG 


14.95 


31 


32 


13 


THE BLACK CAULDRON 


Walt Disney Home VkJeo 

Buena Vista Home Entertainment 9124 


Animated 


198J 


PC 


26-99 


32 


33 


28 


FLUBBER 


Walt Disney Home Video 

Buena Vista Home Entertainment 1 468 


Rodin Williams 


1997 


PG 


22.99 


33 


29 


7 


DA GAME OF UFE 


Prtortty Video 53425 


Snoop Dogg 


1998 


NR 


19.98 


34 


35 


14 


HALLOWEEN: ANNIVERSARY EDITION 


Video Treasures 10272 


Jamie Lee Curtis 
Doruld Pleasence 


1978 




9.98 


35 


39 


2 


TAMAGOTCHI 


Bandai 

Pioneer Entertainnwnt 


Animated 


1998 


NR 


14.95 


36 


28 


12 


THE AVENGERS '67 BOX SET 1 


A&E Home Video 

New Victeo Group 17135 


Patrick Macnee 
Diana Rigg 


1967 


NR 


29 95 


37 


30 


12 


PEARL JAM: SINGLE VIDEO THEORY 


Epic Music Video 

Sony Music Video EV50161 


Pearl Jam 


1998 


HI 


14.98 


38 


37 


15 


IMAGE OF AN ASSASSINATION 


MPI Home Video 72823 


Not Usted 


199! 


HI 


19.98 


39 


31 


4 


THE AVENGERS '67 BOX SET 3 


A&E Home Video 

New VitJeo Group 17149 


Patrick Macnee 
Diana RIgg 


19(7 


HI 


29.95 


40 


40 


4 


THE GRAND JURY TESTIMONY 
OF WILLIAM JEFFERSON CLINTON 


MPI Home Vtdeo MP7387 


Bill Clinton 


199! 


HI 


14.98 



• RiAA 0old cert for sales olf 50,000 units or SI million <n sales at suasested retail ARIAA plalir^um cert, for sales of 100.000 units or $2 million in sales at suggested 
retail. ^ ITA goM certification tot a mtmmum of 125,000 units or a dotlar volunw of S9 million at retail for ttwatricalty released programs, or of at least 25,000 urvits and $1 
million at suggested retail for nontheatrical titles O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail lor theatrlcady 
released programs, and of at least. 50.000 units and $2 million at suggestod retail for nontheatrical tittes. C< 1998. Billboard/BPt Communicalions. 
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COMPtLED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


1 THIS WEEK 


1 LAST WEEK 


1 WKS. ON OU 


TITLf (Milt) 


LaM 

DMritaAint LiM. Citiloc Niimtio 


Principal 
Peifomwii 








* * 


* No. 1 * * * 




1 


1 


7 


CITY OF ANGELS iPGm 


Wa-.Tief Hnme viaea 16320 


Meg l^yan 


2 


2 


S 


MERCURy RISING (R> 


Untwral Studios Home VHjeo 
83590 


Sruce Willis 
Aiec BdldiMn 


3 


4 


4 


APERFEaMURDERIR) 


Wimer Ham VMoo 16643 


Michael Douglas 
Gwyrietti Paltrow 


4 


3 


7 


WILD THINGS (ID 


Columbia TrISUf Hmt« Video 
02296 


MaR Dillon 
Neve Campbell 


5 


5 


4 


LOST IN SPACE (PG- 13) 


Nni Line Hon* Vita N46e6 


Wtlham Hurt 
Gary Oldman 


e 


7 


2 


THE X-nLtS IPG13I 


FojMdeo OMS 


OavK) Duchovrty 
Gillian Anderson 


7 


« 


7 


PRtMARVCOUMSU!) 


Univmal Studios Hwne Video 
93373 


John TnvoRa 
Emma Thompson 


1 


NEW^ 


HOPE FUMIS tKI3l 


FoiVideo 32234 


Sandra Bullock 
Harry Connick. Jr. 


9 


8 


13 


THE WEDDING SINGED IK13> 


New UneHonw Video 
W>niMHamVMeoN4659 


Adam Sandler 
Drew SafTynwfl 


10 


11 


3 


THE SPANISH PRISONER (Ft) 


CottmlM TriStar Homt Video 
019% 


Campbell Scon 
Steve Martin 


11 


9 


4 


THE OBJECT OF 
Mr AFFECTION m 


FwVKjeo 


ierwrfer Aniston 
Paul Rudd 


12 


NEW^ 


SPECIES II ID] 


MGWUA Hmt Video U906836 


Natasna Henstridfe 
Michael Madsen 


13 


10 


11 


THE BIG LEBOWSXI (Rl 


PolyGiaiTt Video 440O56S393 


JefieridKes 
John Goodman 


14 


17 


6 


HUSHOC-ni 


Cohjmba TriSlar Home Video 
02352 


Jessica Lange 
GwyrwOi Paltrow 


15 


12 


13 


JACKIE BROWN 00 


Miramax Heme Entertainment 
Buena Vsta Hone Enlertanwf 1355603 


Pam Gnei 
Samuel L, Jackson 


16 


22 


2 


THE UST OATS OF DISCO 00 


PolyGiam Video 4381509366 


Kate Beckmsate 
Chkie Sp--^rry 


17 


20 


2 


SUICIDE KINGS (R) 


Arti»n Entertainmert 60423^ 


ChrislD|)fWf Walken 
Denis Leary 


11 


M 


16 


GOOD Wia HUNTING (n 


Miranttx Hottw Enlartainmenl 
guana Vista tt>iaEiiletainn«all35HI]3 


Watt Damon 
Sen Affleck 


IS 


19 


9 


THANK (PGUI 


Panmount Home Video 833483 


Leonardo OiCaprio 
KateWnoM 


2* 


13 


11 


THE APOSTLE (PG-131 


Univeisal Studks Home VKleo 
33676 


Robert Duvall 
Farrah Fawcett 


21 


25 


4 


PAULiE ro 


Univeisal Studns Home Video 
83960 


Cheech Mann 
Gena RowlanA 


22 


24 


6 


HE GOT GAME 09 


Toudistone Home Video 

8Mna Vea ttome DaMwimtnt 1366503 


Deniel Washington 
Milia JovOvKtl 


23 


15 


4 


TWIUSMTOO 


Pafwnownt Home Video 


Paul Newman 
Suun Sarandon 


24 


16 


18 


WAG THE DOG (R) 


New Line Home Video 
Wamer Home Video N4642 


Dustin Hoffman 
Robert DeNito 


2S 




THE BIG HIT (R) 


Coiitfnbia TriStar Home Video 
02459 


Mark WlaMber{ 
Lou Diamond Phillips 


2« 


18 


12 


THE MAN IN THE 
IRON MASK (rG-13) 


MGMAJA Home Video M907047 


Leonardo OiCaprio 
Jeremy irons 


27 


26 


6 


DEEP RISING (Rl 


Hollyuood PitSufes Hdme video 
Bliaaa Wa Home UaitatanM I3S5I03 


Treat Williams 
Famkeianssen 


2t 


27 


5 


THE PLATER'S aUBIR! 


New Une Home Video N4682 


Ice Cube 
Jamie Finn 


2S 


23 


4 


1\M) GIRLS AND A GUV m 


FoiVideo 


Robert Dwrnej: Jr. 
Heittier Graham 


30 


21 


14 


U.S. MARSHALS IR) 


Vlttmei Hdme vaeo 15625 


Tommy Lee Jones 
Wesley Sn^ 


31 


29 


13 


GREAT EXPEaATIONStR) 


Fc>rV>leo4492 


Elhan Hawhe 
Gwyneth Paltrow 


32 


34 


2 


1 GOT THE HOOK UP on 


DtiMniM HomVidiD 

Sum VIA Horn bMUnri ]»2»3 


Master P 

A J. Johnson 


33 


28 


28 


UA. CONRDENTUU. (Rl 


Wanw Home Video 14913 


Kevin Spacey 
Russell Cmve 


34 


31 


5 


DANGEROUS BEAUTT IB 


Vtencf Home Vkleo 1477S 


Catherine McCcnnadi 
RutusS«well 


39 


37 


24 


AS GOOD AS IT GETS (TG IJI 


CotumbM TnSlw Honw Vhtw 
21703 


Jack N«rwl»on 
Helen Hunt 


3t 


39 


22 


MIDNIGHT IN THE GARDEN 
OF GOOD AND EVILIRl 


Warner Home Video 14776 


Kevin Spacey 
John Cusack 


37 


33 


22 


THE RAINMAKER IFG-13) 


Pmmounl Home Vktoo 335033 


Matt Damon 
Danny DeVHo 


38 


32 


15 


SPHERE (re-131 


Wimer Home Video 15331 


tXistin Hoffman 
Sharon Stone 


39 


30 


2 


BLACK DOG IPG-13) 


Untvefsal Studios Home Video 
83662 


Patrick Swsyze 
Randy Travis 


40 


NEW^ 


EMBRACE THE DARKNESS (NRI 


En» Entertainmeni 

Unhmal Musk Vmeo Dot. PfiFSS 1 1 


Kevin Spirtas 



Lyrick Celebrates A Decade Of Barney 



♦ ITA gold certification for a minimum of 125,000 units of a dollar volume of $9 million at retail 
for tfieatncally released programs. Of of at least 25.000 units and $1 million at suggested retail for 
nonttieatrical titles. ' ITA platiniim certilicatiofi for a minimum sale of 250.000 units of a dollar 
volume of $18 million at retail for tfieatncally released programs, and of at least. 50,000 units and 
$2 million at suggested retail for nonttieatrical titles. © 1998. BilltwarcVBPI C^mmunii:ations. 



M DECADE OF BARNEY: It's 
hard to believe, but next year is the 
10th anniversary of the release of 
the first video featuring Barney 
the dinosaur. It was called "The 
Backyard Show" and featured 
Sandy Duncan in the mom role. 

Duncan also appeared on the 
next two Barney videos from the 
show's Allen, Texas-based inde- 
pendent producer, the Lyons 
Group, which later changed its 
name to Lyrick Studios and moved 
to Richardson, Texas. Afterward, 
the mother role was dropped alto- 
gether in favor of a kids-only cast. 

The groundbreaking preschool 
TV series "Barney & Friends" 
debuted on PBS in 1992, and Bar- 
neymania was truly off and run- 
ning. As of now, Lyrick has sold 
some 50 million cassettes, while 
the highly rated TV show is seen 
today in 80 countries on six conti- 
nents. 

Lyrick is kicking off an anniver- 
sary campaign called "Celebrating 
10 Years Of Barney" with the Jan. 
12, 1999, video release "Sing & 
Dance With Barney" The $14.95 
title features not only Barney's 
current cast of human kids but 
alumni as well, going all the way 
back to those first releases. Bar- 
ney and pals sing 27 favorite and 
familiar children's songs, all the 
while being transported to magi- 
cal places. 

"Sing & Dance With Barney" is 
being encoded to interact with 
Microsoft's ActiMates Barney, a 
toy with voice and movement 
responses cued to signals from a 
VCR or personal computer. It was 
one of the biggest-selling toys of 
the 1997 holiday season. 

Also on Jan. 12, Lyrick is releas- 
ing a commemorative audio prod- 
uct, "I Love To Sing With Barney," 
at $14.98 for CD and $9.98 for cas- 
sette. 

In TWO STRAIGHT LINES: 
Barney isn't the only ejiildren's 
icon celebrating an anniversary in 
1999. Parisian schoolgirl Made- 
line — heroine of Ludwig Bemel- 
man's delightful and enduring 
book series, which has spun off 
into a video line and a 1998 
movie — rings in her 60th year. 

With a million videos sold, the 
franchise will expand Jan. 12, 
1999, by two titles: "Madeline In 
New York" and "Madeline At The 
Ballet," available from Golden 
Books Family Entertainment 
Home Video and Audio for $9.9S 
each. Golden Books will be cross- 
promoting the line with Madeline 
Deluxe Software CD-ROMs, pub- 
lished by Creative Wonders. 

Inside each video package will 
be a $15-off coupon on Creative's 
"Madeline Preschool & Kinder- 
garten," "Madeline 1st & 2nd 
Grade Deluxe," "Madeline 1st & 
2nd Grade Reading Deluxe," and 
"Madeline Thinking Games 
Deluxe." A color burst on the video 
box promotes the offer. 

In turn. Creative Wonders is 



by Moira McCormick 
packing 200,000 copies of its 
"Madeline" software titles with an 
insert promoting the entire line, 
plus Golden's "The Little Lulu 
Show" series. 

A BUG'S DAY: The cinema world 
has gone buggy of late, with pub- 
licity machines at full throttle for 



Billboard, 



"Antz" and "A Bug's Life." Warner 
Home Video is offering its own 
entomological entertainment. 

"A Day With Bugs," the latest 
installment in its live-action "Real 
Animals" series, scurries into 
stores Dec. 29. Meanwhile, Warner 
has re-priced the entire line to 
$9.93 per 30-minute title. 

Retailers have the option of pur- 
chasing a toy with a tape. The line 
includes such releases as "A Day 
With Bears," "Monkeys," "Hors- 
es," "Whales," and "Lions." This 
latest edition looks at crawling 
critters as familiar as earthworms 
and butterflies and as exotic as 
giant elephant beetles and Mada- 
gascar cockroaches. 

NOVEMBER 14, 1998 
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X 


2 WKS. AGO 


i 
s 


COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 

TITLE 

LatlCl, Diiitribuliriij Label, Catalog Numtier 


's| 

So: 


% 


1 


1 


152 


* * * No. 1 ★ * * 

LADY AND THE TRAMP 


1955 


26.99 


2 


4 


7 


BARNEY'S GREAT ADVENTURE 

!■ J. Video 40045005765 


1997 


Z2,95 


3 


2 


9 


POCAHONTAS 11: JOURNEY TO A NEW WORLD 

Walt J -. Home VidKt'Buena Vista Home Entertainment 12743 


1998 


26.99 


4 


3 


5 


SCOOBY-DOO ON ZOMBIE ISLAND 

Wamer Far-ii> EntertainmenLWarner Home Video H1424 


1998 


19.96 


5 


8 


157 


THE LITTLE MERMAID: THE SPECIAL EDITION 

Walt Dsney Home Video/Buena Vista Home Entertainment 12731 


1989 


26.99 


G 


12 


37 


HERCULES 

Walt Di-^r f, Home VidetVEuena Vista Home Entertainment 9123 


1997 


26.99 


7 


5 


13 


THE BLACK CAULDRON 

Walt Disney Home Video'Bueoa Vista Home Entertainment 9124 


I98S 


26.99 


8 


10 


27 


ANASTASIA 

FoxVideo 


1997 


26.98 


9 


9 


9 


TELETUBBIES: DANCE WITH THE TELETUBBIES 

Warner ' i , ErilErtainmenLWarner Home Vidwi B3748 


199S 


14.95 


10 


6 


9 


TELETUBBIES: HERE COME THE TELETUBBIES 

Warner I'jiiti > Entertainment/Warner Home Video B3747 


1998 


14.95 


U 


IS 


3 


C BEAR AND JAMAL 

Xenon Entertainment 4033 


1998 


14.98 


12 


7 


261 


AN AMERICAN TAIL O 

Universal Studios Home Video 83842 


1986 


19.98 


U 


NEW^ 


QUEST FOR CAMELOT 

Warner Fami: . EntertainmentyWamer Home Video 1607 


1998 


22.99 


14 


14 


5 


GOOSEBUMPS: ONE DAY AT HORRORLANO 

FoxVfdeo 0496 


1998 


998 


IS 


II 


27 


ELMOPALOOZA! C 

Sur.y Wonder 


1998 


12.98 


It 


20 


7 


KIKI'S DELIVERY SERVICE 

Buena Visla Home Entertainment 


1998 


1999 


17 


13 


9 


BARNEY'S HALLOWEEN PARTY 

-J r i . Home VideoH'ne -ilit. Group 2024 


1998 


1495 


It 


18 


153 


PETER PAN: 45TH ANNIVERSARY LIMITED EDITION 

Watt Disney Home VidetVBuena Vista Home Entertainment 12730 


1953 


26.99 


19 


18 


35 


CREATURE COMFORTS 

BBC VIdetVFoxVldeo 7012 


1997 


14.98 


20 


M-MTin 


IT'S THE GREAT PUMPKIN. CHARLIE BROWN 

Paramount Home Video 83718 


1994 


1295 


21 


24 


21 


MELODY TIME 

Walt J : :» , Home Video 6963 


1948 


22.99 


22 


17 


87 


THE HUNCHBACK OF NOTRE DAME 

Walt D'sripy Home ViderVBuena Vista Home Entertainment 7955 


1996 


26.99 


23 


19 


3 


101 DALMATIANS CHRISTMAS 

Walt Disnev Home Videa'Buena Vista Home Entertainment 14746 


1998 


1239 


24 


NEW^ 


MONKEY BUSINESS 

K.Tel Video 41667 


1998 


1998 


25 


22 


5 


GOOSEBUMPS: WEREWOLF SKIN 

FoxVideo 0497 


199! 


938 



# ITA goid certificatior^ for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, of of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. ' ITA platinum certification for a minimum sale of 250,000 units Of a dollar 
volume of $18 million at retail for theatrically released prc^ams, and of at least. 50,000 units and 
$2 million at suggested retail for mntheatncal titles. S 1998, Billboard/BPI Communications. 
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of music aud video, you need the 
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Over 16.000 current and updated 
listings worldwide - complete with 
key contacts, phone & fax numbers, 
addresses, e-mail addresses and 
web site listings. 

Record labels Music distribution companies 

• Wholesalers & Distributors Video companies 

Music publishers CD, CD-ROM & Video 
disc manufacturers Equipment manufacturers 
° Accessory companies PR companies 
• International listings Associations and 
professional organizations Performing and 
mechanical rights organizations 
Music libraries Entertainment attorneys 

* Importers/Exporters Replicators Duplicators 

• And much morel 

To order send payment for $139 plus S6 S&H ($14 for intemattonal 
orders) with this ad to: Billboard Dlr*ctori*s, P.O. Box 2016. 
Lakewood. NJ 08701 . Please add appropriate sales tax in NY, 
IMJ, PA. CA, TN. MA. IL, OH, VA & DC. Orders payable in U.S. 
funds only. All sales are final 

FOR FASTEST SERVICE CALL (800) 344-7119. 
Outside the U.S. (732)363-4156. 
Or fax your order to (732) 363-033S. 

Now available on diskette and mailing labels. 
For rates call Mike Sisto at (212) 536-5017. 
To advertise call Jill Carrigan at (213) 525-2302 
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'World' Emerges From A Ramone's Home 



BY JIM BESSIMAN 

NEW YORK— Drummer Marky 
Ramone, late of the legendary ptmk 
rock band the Ramones, has compiled 
a home video from his extensive per- 
sonal library of Ramones documen- 
tary footage. 

"The Ramones: Around The World" 
was relea.sed Oct, 20 by Rhino Home 
Video and is available at retail or by 
calling RhinoDirect's 800 number The 
71-minute cas.sette, which Ls priced at 
$14,98, was produced by Ramone, who 
also taped much of it with assistance 
from his wife, Marion Flynn, and the 
band's long-suffering read manager, 
Monte Melnick, 

"I went through three different 
High 8 cameras — the heads wore 
do\\Tisomuch I had to get new ones to 
continue," says Ramone, who now 
heads Marky Ramone & the Intrud- 
ers and is shopping the group's second 
album. "E\«rything's from my library; 
I have 200 High 8 and 8 tapes from 
around the world from '87 to the end 
of the band in '96, when I carried a 
camera everywhere to take shots of 
things that other people couldn't get 
because of how closed the Ramones 
were. Sometimes we didn't want our 
faces shot or people taking camera 
stuff— but if 1 had one it was easier 
because we were all friends at the 
time." 

Ramone, who contributed footage 
to last year's Radioactive/Universal 
Ramones release, "We're Outta Here," 
figured that his material wduM come 
in handy someday. "When we broke 
up, a lot of kids felt .sad about it, but 
there are videos now, and a lot of stuff 
I can supply because they don't have 




it — and can never get enough of it," he 
says. 

"I've showed it to friends and fans, 
and teens in particular love it a lot 
more than ["We're Outta Here") be- 
cause they didn't like all the interviews 
with people and their as.s-ldsi!ing shit 
about how great the Ramones were, of 
how they changed rock from the old 
ha.s-beens. They 
just want to see 
Ramones. So I 
see this as part 
one of several 
more tapes to 
come. Even now 
I'm working on 
the second." 

Like the punk 
rock that the 
Ramones pio- 
neered, "Around 
The World" has 
a do-it-yourself 
energy and is a 
veritable video 
scrapbook, 
stringing per- 
formance .snip- 
pets (including 
such classic 
Ramones songs 

as "Teenage 

Lobotomy," "I Wanna Be Sedated," 
and "Cretin Hop") with candid shots 
taken from the band's world travels. 
Often out of focus and seemingly 
thrown together in a random fashion, 
the footage charmingly documents 
soundchecks, in-store appearances, 
.sight^^ing, and the m«rall chaos that 
was the Ramones on tour. 
At one point, guitarist Johnny 



Rhino Home 
Video has 
released "The 
Ramones: Around 
The World." fea- 
turing first-hand 
footage of the 
t>and's tours from 
1987 to '96. 
Another tape is in 
the works. 



Ramone, whom Marky Ramone cites 
as a m^or inspiration for the video, 
states that the group is in Brazil. Not 
so, argues the filmmaker: "I swear to 
God we're in Chile." 

Another scene from parts unknown 
finds an increasingly anxious band in 
a car surrounded by hundreds of 
screaming fans. "What do they want?" 
front man Joey Ramone asks ner- 
vously. "T-shirts!" says Marky. "Our 
limbs," adds Joey, as the car plows 
through the window-pounding crowd. 

Other bits and pieces of footage fea- 
ture ,such Ramones friends and fellow 
travelers as Blondie's Debbie Harry 
and Chris Stein, Motorhead fixint man 
Lemmy Kilmeister, Rancid's Lars 
Frederiksen, and actress Drew Bar- 
rymore. "It's a slice-of-life portrait 
which gives a real sense of what goes 
on and a wonderful overview of the 
group," asys Rhino Home Video senior 
VP Amy Schorr, a longtime fan who 
still remembers the catalog number 
(7520) of the Ramones self-titJed debut 
album. 

Schorr wx>rked as a salesman in the 
mid-'70s for ABC Records, then the 
parent of the Ramones' label. Sire 
Records. "People are going to buy this 
video hecau.'ie they love the Ramones," 
he adds. Schorr expects the title to do 
"really, really, really well" with 
Ramones die-hards, thanks mainly to 
word-of-mouth, although Rhino may 
do some advertising, particularly in 
the band's hometown. New York. 

Meanwhile, Rhino is looking into 
other video qjportunities involving the 
Ramones. The group's breakup has yet 
to stop new product from being 
released. 



STUDIOS FIND MORE VIDS WORTHY OF 'ANNIVERSARY' RERELEASES 
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like?" he asks. "Is there a great neg- 
ative? Additional footage? A way of 
dressing the package?" 

Packaging is key, at least at Warn- 
er Home Video, which has created a 
branded image dubbed "Special Edi- 
tions." "rttles in the series feature a 
unified look, including clamshell cases, 
long a tradition for children's releases. 

According to Mike Saksa, Warner 
director of featiu^ marketing, creat- 
ing aimnersary editions gives the ven- 
dor a new hook to u.se when peddling 
older movies. It also helps a studio to 
enhance the vahie of its biggest asset 
"background catalog." In addition to 
a significant anniversary — a number 
ending in a "5" or "0" — the presence 
of certain actors can make a movie 
suitable for commemoration. 

Of course, plenty of anniversary 
editions still fit easily into the existing 
paradigm of collectible family enter- 
tainment, such as "Chitty Chitt>- Bang 
Bang." According to Ali.son Biggers, 
marketing manager for MGM Home 
Entertainment, the movie was ripe for 
rema.stering and re-promotion. 

"Wfe're selling to moms who remem- 
ber seeing it as children," she says. 
"It's one of our consistently best-sell- 
ing family titles. And we haven't put a 
big marketing push behind it in the 
past The 30th anniversary gives us a 



new w^ to talk to retailers about it" 
The movie, adapted for the screen 
by Roald Dahl from a book by James 
Bond scribe Ian Fleming, has exten- 
sive tie-in and promotional partners. 

Meanwhile, C!olumbia has issued a 
digitally remastered and restored 
30th-anniversary cassette and DVD of 
"Oliver!" The mufdcal, which won six 
Academy Awards, including best pic- 
ture, has a familiar score and recog- 
nizable faces. 

Other edi- 
tions out recent- 
ly or due soon 
include the 25th 
anniversaries of 
'American Graf- 
fiti"; "The 
Sting"; and 
"Benji," a two- 
movie tape that 
includes "For 
The Love Of 
BeiyL" 

Executives 
agree that to 
market an 
anniversary edi- 
tion effectively, 
the title must be held in moratorium 
for some period of time preceding the 
special-edition release. The length of 
the moratorium varies. 




Warner Home 
Video's "The 
Exorcist" cele- 
brates a 25th 
birthday at retail. 



Culberg si^ C!olumbia makes titles 
imavailable for between six months and 
two years before an anniversary rere- 
lease. "Oliver!" was in moratorium for 
a year, for example. 

Saksa says Warner's "The Exor- 
cist" and "Enter The Dragon" disap- 
peared for three and five months, 
respectively. 

Accordiiig to Biggers, in prepara- 
tion for "Chitty Chitty Bang Bang," 
MGM stopped supplying ca.s.settes for 
18 months. The longer the moratori- 
um, the better, she adds. 

"If s important so that retailers can 
wrak through the product they already 
havie," she says. " 'Chitty' has ahvays 
sold at a good pace, so we want to 
make sure that everyone who buys the 
title as a result of our most recent 
marketing efforts will get a tape 
remastered with THX and new pack- 
aging." 

Biggers suggests that retailers like 
anniversary editions for another rea- 
.son. 

"They're high-margin sales," she 
says. "They don't have to discount 
them as heavily as they do a new 
release. Distributors and retailers can 
use this product to replace rental 
inventory and, with the new masters, 
they look better and sound better than 
ever before."" 
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Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision mal<ers across the country and around the 
world by telling them about your product and 
service in the industry's leading news m^azine. 



Billboard 



Classified 



• SERVICE & RESOURCES; $150 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRY HELP WANTED : $150 per inch/per week 

• RADIO HELP WANTED: $95 per Inch/per week 

• BOX REPLY SERVICE; $30 

Classified ads are commissionable when an agency represents an outside client 



Call Billboard Classified Today! 

Tracy Walker 1-800-390-1489 

twalker@billboara.com 

FAX ALL ADS TO: 212-536-8864 



mEADLINE: FRIDAY AT 3:30PM EASTERN 



DUPLICATION/ 
REPLICATION 



CD & CASSEHE 
MflWHUmiRING 



Serving the country drith 
owf 25 yeare of experienre. 
The Soulhwejfi prtitiiere 
fuU-i«rvi» rrunufacturfng MKty! 

raiiTmc • euPMC dejicii • 8iMi mm 
Dim mm* i anHE • okw cms 



nnUL KUDY PAOUGIS! CAU fOK nif£ CAIAWG'. 




!! 



Tape 8c Disc 

M»NUF*CTU(IING vSBWBKJDESIGN • PRINTING 
HIGHEST QUALITY 

COMPLETE DESIGNED PACKAGES 

uowest'%rices^' 

CD BOOKLET KalrgAUP PRINTING 

Cjtllfor a custom quou. 

1 -800-989-4487 



WWW.MIDWESTDISC.COM 



• CoMpact Otec Pressing 1 

CD Audio & CD ROM 
Pri Mastirlng/Short-Ruo 
•CMStttaOupHcMon 

•Vlngl PrsHing 
• Dcsign/HWI>rintlng 



W* mau Iha €xp«is, 
but lunan It comas to 
uour pra l act. uoti>« th« bo«sl 

t&MaxDisk 

ntologim/custoni c|uoM 

VI BOO 681 OToay 



r CalOptic CD Duplication 
We Love Small Jobs! 

1-5* 10.00 ea 40+ 4,00 ea 
10+ 9.00 ea 50+ 3.50 ea 
15+ 7 00ea 60+ 3.33 ea 
20+ 6.00 ea 100+ 2.50 ea 
30+ 5.00 ea 200+ 1 70 ea 
sy»vw.C»loptlc.con< 714-838-2061 ^ 



I'spliestianij 




tmiMia 
jnn.nMlu.tm 



DUPLICATION/REPLICATION 



CD Replication 

• Retail-Ready Packages with Graphics 

• Bulk Replicalion (only 1(X) Min. Order!) 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Why deal with brokers when you can work directly w ith our factory'.' 
Best Service... Best Price... Period. 



DUPLICATION/REPLICATION 




h'ree Calaliig itr qmnc 



hltp://uu».curiipadisk.c(ini 



{ O UU ; '+JJ-OJJJ Major I rcdil cards acLcplc. 




« \ ( 



CD PACKAGE: $975 




INaUDES: 
• OltlCINMI0fl«l (OL0l!l FAUBOOmn 
»IIOI«ttU«D •lC010lltDl^»^l■ 
. i!W[l I0< 1 SHIIIIt WIAP • OUKK lURflUOUHD 



IIKIUIXS: 

1 oiicimiioN > I mi BOOKin wi* 4 coioj covn, 

rO ] I COIOI !«K ond 4 (OlOl IIH Mi • 



1H HOUM (t). VINTl J, (itStnC liPllCklINC t MUAGING 



(D LUEL FlUI > } (OLOl UIH IMPIIIIITIIIG 
im BOX > SHimK WUP • OUICI IUUUBOUNO 

trgm ftar prtil fiady Ahr Ivrlmioiiptri! 
iMKMOWnmtOQIUIH 



Rainbe Records and Cassettes ^ 

l>IH«tili;lin«i.iiiia Ha«a U KMIH ■ (HI) lil-Wt • li. (IHi lil-lltl •mtatmntir, H 




We Anticipate Your Every Need 

CD REPUCATION 

Cassette Duplicatton 
Graphic Design & Printing 
Digital Editing & Mastering 



1-800-527-9225 

(716)691-7631 • Fax (716) 691-7732 



COMPACT DISCS 

1000 FOR .98 EACH 



ASSEMBLED IN JEWEL CASE, SHRINKWRAPPEO 
YOU SUPPLY PRINT, LABEL FILM. MASTER 



1015 W.lsaHel Street 
Burbank.C/l 91508 

(800) 423-2936 
FAX (818) 568-3718 



CUSTOM COMPACT DISCS 

Affordable single copy CCH, starting at SIS. 

S5.W OFF wmi niis ad 
46 PRODUCTIONS 

42W557 Hawk Circle, St. Charles. 111. 60175 
Tel (800) 850-5423 Fax (800) 203-1725 
Contact Us On The Internet at into<n46p com 
Visit our Web Page at hltp://www.46p.com 



Premium CDs; As low as $.54 c 
Warner Macfia - Digalog C 
Creative 5ound 



® 



(800)3ZH>ACK 

http://csoundcorp.com 



COMPACT DISCS • 75 < EACH 


llT'S A BETTER DEALil 


Complete CD & Cassette Packages! | 


1 "Ado It Up" I 


CALL FOR QUOTE 


1,000 CD. 750 00 
1 ,000 J«w.l/Wr<ip 300.00 
1,000 2-Paflook/Troy 240 00 
S 1,190.00 
From yovf CO-ftvody Matl.r t 


NATIONAL TAPE-^ilSC 


1-800-874-4174 

1 ) 10-48lh Av.nu. North • iNlalh.lll.. TN 37209 



DIGITRL F3RCS 
^ MM 

O^^^B TOTAL CO. 

^^^r CD-ROM, E CD, 
i CASSaTTE PBODUCTION 



21 2-252-9300 

www.digitalforce.com 



Feel the "Power of Excellence" 
call for POWER PLAY the 
DICrrAl. FORCE Sampler & 
Studio Reference Disc 

149 MADISON AVENUE NY, NY 10016 



FOR SALE 



ADD ON SALES 

Buffy the Vampire Slayer, Hammef Horror 
Films.T-Shirts, cosmetics, jewelty, 
iicense, stickers, ligtilers, & giltware 
Big Buck* for X-MAS 

1-800-368-1 235 lor catalog 
Pteasa have ywjr stale resale rnjinber available 



PUBLICITY 
PHOTOS 





UBI-ICI-TY 
PRINTS 


<^ fir>ii1iicin|i hlith i|»i>l<iv 111 h<vn>i 'tis 


0 

FREE 
Cttilog A SarnplM 


B&W 

BxlO's 
500 - '80 
1000 - '108 
B&W 
POSTCARDS 
500 - •65.00 


TP) PICTI'RF. K 

^ J ' 1867 E ftorUa SI . Suite BB 

IM 1 T* Sprw>gt.«kl, MO 65803 
^•^^^ (417) S8».34S€ Fu (417) S6»-9ia5 



POSITION WANTED 



ARTIST UASON/ 
EXECUTIVE ASSISTANT 

Music industry pro, extensrve knowledge 
of label operaluns. touring & pfoduction 
seeks exclusive assignmert with A-list 
artist or manager. Logistics & 
adminrstrative whiz, great P.R. skills & a 
"no probtems - only solutions" approach. 
Occasional mind reader (no extra charge). 
Great Refs. 

CAUj S10-303-1M3 



PRODUCTIONS 



RERUIC^liED 



miFonnmiisi 
1-888-231-9927 

H vm urtei mmtMi m 0 Mb 



NOTICES/ 
ANNOUNCEMENTS 



REGISTER NOWII! 

THE PHILADELPHIA MUSIC 
CONFERENCE 

December 2-5, 1996 
For more infoimation CALL 
215-587-9550 
Three days and nights of Panels, 
Networldng, & Music. 
Step up to the mic, and 
Mal<e music your business. 
www.Copinc.com 



AUDIO TAPES 

Sigma SourxJ Serwes, 212 N 12th St, 
PtiilacJelphia. PA 19107 will be discarding 
all tapes recorded before Dec 31. 1995. 
Anyone who wishes to have tapes held for 
pickup must write in care of Mike Tarsia 
at above address before Dec 31, 1998. 



INTERNS WANTED 

Assist busy sales Ucpartmcnl w/ 
aitminLMrsiive tasks, special projeas, etc 
Great nrsumc experience FAX resume to 
Sales Intern: 212-5}6-$0$5 or email: 
fsonuncrtSblUboartLcom 
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TStenal 



THE D J AND MUSIC SOURCE SINCE 1975 WWy^/ rockandsoul coin 

ROCK AND SOUL 

462 71h Ave.. New York. N.Y. 10018 (2121 695-3953/ Fax (212) 564-5358 



STORE 
SUPPLIES 



TALENT 



PROFESSIONAL SERVICES 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 
A-1 BEST PRODUCTS 
1 (800) 359-5038 
755 Wythe Ave. 
Brooklyn, N.Y. 11211 
THE DISTRIBUTOR SUPPUEH 



AUDITIONS 

Veteran music industry top executive 
needs #1 songsAalent all categories 
for publishing/major iat>el possibttty. 
No Fee. Please SEND all responses 
to: SuHe H, Dept BB, 3532 Overland 
Ave, Los Angles, CA 90034. 




INTERNET/WEB 
SERVICES 



LOOKING FOR THE 
BEST PLACE TO PUT 
YOUR WEBSITE? 

'.wAv.Nteinehvoild.com 
CALL: 1-800-S82-0932 



STORE SUPPLIES 



EVERYTHING FOR 
TODAY'S MUSIC RETAILER 



Repair CDs In Your Store 
In Minutes! 




• Grid & Wtioii Fixtures 

• Secupity Systems 

• Slatwail & Gridwall 

• Custom Interior Graphics 

• Storage & Display Cabinets 

• Free Store Planning & Layout 



For a Complete Catalog Call 1-800-998-9129 

SPECIALTY STORE SERVICES 



LISTENING STATIONS 



Tha 




Ho more repairs or 
Wjirrartty problems! 

. Single or multiple play 

. Button or barcode activation 

. Volume control 

. Plays all tracks 

. Small size, hangs on the wall 



World's First Digital/Analog 
CD Listening Station 

Electronic chips produce the music 
so there are no moving parts. 
Lifetime Guaranty! 



("OBJ 

fori' ^36^0. 



. Easy updates by store personnel 
. Speaker or headphones 
. Low cost! 

— »-: 



. Instant play 
. Worry free! 



Vostech Corp Son lose. CA FAX 1408) 436-80B. 




MVtllKUTOrO 



PROFESSIONAL SERVICES 



investigators Serving the 
Entertainment Industry 



Domestic & International Investigations 

• All Crlmlnal/Clvil Matters (Pre/Post Trial) 

• Background Investigations (Companies & Individuals) 

• VIolalJon of copyrights & Trademarks 

• Contract & Royalty Disputes 

• Defending or Considering Litigation 

• Executive Protection, Stalking, A Securities Problems 

• Hidden Asset Discovery (Corps, IndivMuals) 

• Specialized Fact Finding & Due Diligence 
INQUIRE FOR OTHER SPECIAUZEO INVESTIGATIONS 

Network of Former State & Federal Agents 

U.S. OPERATIONS: (888)844-4887 INTERNATIONAL INQUIRIES: (305) 441-9411 

U.S. OPERATIONS FAX: (888)667-4799 INTERNATIONAL FAX: (305)476-9556 

E-mail: ci»@cjaexpert.com Website: www.cjaexpertcom 




LEVINE MANAGEMENT 
MUSIC SERVICES 

Personalized Sefvfce, Music Publishing 
Admin,, Scmple Clearance & 
Synch. IJcensing...and More 
Phone/Fax @: 212-262-9781 
emoil: sWevlne@minctsprtng.conn 



COMPUTER/SOFTWARE 



YOUNG SYSTEMS LIMITID 



mum STSKNs (oi 

Tl( NUSK & *ll(0 IHIISTIT 



HOinmHlOIMISOfaPUIEHCE 



»|{N(E I 



RecordTrak 



Invvniory Management 
For Record Sloiei 

800-942-3008 




RECOUPi 

RECOUP!^; 



Entertainment 
r^i Licensing 
^ f\ land Royal^^ 
,j Accbuntifig 
BEAfllini Software System 
nCuUUr I www.rlghlliacli.aat 



"''tK,V7?^t°o^^' '"'=•818 71515110 





Compteie POS/ Inveniory 




Confrol for ALL your inot A 




Md muliimedU ti :..' nrfili! 




Avjiljbic in SiMiuih loo! 




1 B88-222-4POS(-i^i 




Fax 919 677-9194 




e-RuiI-ijies@idcsofi.coin 




www.idcsofl.com 



CONFUSED ABOUT WHICH POS 
SYSTEM TO BUY? 

CALL ME. I "LL TELL YOU WHICH 
ONE NOT TO BUY 

(718)624*100, Ask lor Joe 
Owner ol 12.000 sq h. Recoid Slore 
BEAT STREET RECORDS 

Don f make the same mistake I made 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.dlscmakers.com 



i DISC MAKERS 



MUSIC MERCHANDISE 



Classified Advertising Call Tracy Walker at 212-536-5058 



ZMACHARS, INC. 

MUSIC MERCHANDISE One Stop dtsiributor (or 
posters. 1 sriirts. stjchers, riats. heyrings, Dunorv, 
incense, lights, jwrtlty. sunglasses, tapestries, 
and much more... We are a service t>ased com. 
oany wrth all of tlie latest mercnsndee avaitabie. 
Get It all rtilh )usl one call. , , 
NO HINIMUWSAME DAY SHIPPING, iutus Ot*l 
cad lor irto: 1-ftOO-24S-223S I21 3DS-M8-1924 



MUSIC 0€PT DJ s HEAVEN - THE LARGEST SELECTION OF 12" VINYL LPs. 

CD s aryj CASSETTES •DISCOUNT PfllCESi 
PHODJ DEPT MIXERS *A\fPS* SAMPLERS •TURNTABLES* CARTRIDGES 
LQ'S • DRUM f^,tACHINES • SPEAKERS • CASES • MULTi- TRACKS 



SPANISH CUTOUTS 

Large Selection of Cassettes & CD's 

Custom Prepacks Available 
TAROET MUSIC DISTRIBUTORS 
7925 NW 66m Str. Dept. S 
Miami. Florida 331 66 
Ph: 305-591-2188 ' Fax: 305-591-7210 
DEALERS ONLY 



BUY DIRECT AND SAVE! 

While other people aie raising ttieir prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as tow as 50{. Your choice from the 
nvjst exlenswe itsiings avaitabte. Fof free 
catalog call (609) 89O-«O0O. 

Fax (609) 890-0247 or write 
Scorp4o Mualc, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 



T-SHIRTS 




FASHION 

Worldwide Distributors of Licensed: 
ROCK, COUNTRY, WRESTLING AND 
NOVELTY T-SHIRTS, STICKERS & MORE 

Call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U S, - 520-775-6649) 

bacslage@nonhlink.coin 
wholesalecentral.coin/backstagefashion 



BUSINESS OPPORTUNITIES 



PUBLIC COMPANY 



We are establishing a diversified Entertainment Company and are 
interested m those company's that have foresight to become part of us. 

Contact Mr B - Blue Sky Entertainment 516-366-5333 



DISPLAY UNITS 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of counter, wall, and floor displays. 


1 BSfefj^ff^^VTy viilao boie 
1 |M Sf^atti^i Hal In Brawsi 
Mije^l^^'^^^^^^lerenl 


. Call or iwrite today for FREE sample Pak 

& Browser 

DISPLAY SYSTEIV1S 
ajrvy Chicago one stop. inc. 

J \:\ «1 W«.t Superiof . Chicago, IL 60«tO 
^gt/'l Phone 31J.«23 0*22.TolMfM IWO-822 *4t0 

l39£' ^i^&i u-.^ 

Mnt ni'V". ^^^^ I -, :jk 



BILLBORRD CLRSSIFIEDS RRE NOUJ ON THE IIIEB 
tuujuj.billboard.com 
CRLL 800-390-1489 FOR MORE INFO 
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FIXTURES 




FACTORY DIRECT PRICES 



• Jewelbox Browsers 

• Island Merchandisers 

• Video Display Racks 

• Security Systems 

• Custom Counters 

• Category Signs 

• DVD & Laser Displayers 




J9 Star* Eqiifmiit 



SrOKAOt CAWNITS 

2 & 3 drawer In stock now, 
with optional rolling Caddy. 
• DVDs • Video • CD's 
Jewelbox • Nintendo 



2 Year "Unconditional Guarantee" 
on all JD Products and Services. 

• Free In-Store planning service 

• Se Habia Espan5l 

' Ships from Baltimore or Los Angeles 



For a Free Color Catalog Call {800} 433-3543 



' *f3/-2.Q7%j or t-maif: JU5rorc& uc.nercom.com 



REAL ESTATE TO THE STARS 



Rates $80 per column inch 

Tracy Walker 
1-800-390-1489 212-536-5058 




THE PLAZA THEATER 

"COMPIjn'F. RI':STORATION-IMMAClJLATE!;0»Ti A Plete of Historical OrUndo" 
Downtown Orlando Arta • ( +-)26.5I0 Sq Ft Buildinf; • I + -)2.095 Acre Parcel Land 
• (.f •1900 Person Capacity & ( + -)375 Person Capacity IJve Staf^- Tbcaten 
• 1+ 11800 & ( + 11000 Sq Ft Retail Units • Rotunda Ubby w/ Modern Concession Ana 
• ZONF.D AC-3 • HIGH TRAFFIC - HIGH VISIBUJTY I.OCATION 
MARK U AL1.F3I • Broker • Associate • COMMERCIAL SPECIALIST 
CALL: 1-800-324-9707 

K«l [jlalc PlufessiiMuIi iiTtlurwla l40Tl3M>-2ltmj 



WANTED TO BUY 



HELP WANTED 



" WE ARE CASH BUYERS OF 
UNWANTED LP's, CASSTTES Oft CD's. 

'No quontfty Is too large 
or snail. We pay the freight, Cafi: 

(609) 890-6000 



Going Out of Business? 

Dropping Your Used Product? 

Selling your Collection? 



CASH lor CDs-DVDs-Vidcos 
Laserdiscs-Softwarc-Audio Books 



Scon Henderson. 520-881-1744, xllO 
e-mati: sconh@bookmans.com 



ATTN: PROMOTERS, 
ARTISTS & MANAGERS 

I BUY: Awards. Contracts, Posters. 
Ryers. Concert tickets & Passes. 
T-SMrts, or ANY Promotional items... 
CALL: 800-45»-9141 



HELP WANTED 

NY liHil* LMb«l. wry good cash flow, 
M9mk* following posWons, ru/Mlma: 

■ G«neril Minsger - with strong finartcial 
t>ackgrouncJ, solid distr^ution a>ntac(s 

■ Product Minagtr - able to mariaoe high 
number of selling titles in all 
con Figurations 

■ Salts Mwiagar/Pirion - knowledga of 
black music, blues to breakbeats, 
(kstnbution contacts a plus 

■ RtlMua Supervisor • blues, swrtg, soul, 
DM school. Engineerir^. artd jourrulistk: 
skills a pkis 

■ Admin Aa«t - paratagal skills a plus 
PART - TIME: 

■ Accounlant or Rrm - tor taxes A possible 
strategic planntog 

■ Software Wriler/Web Page Wrllsr • cod- 
nections to Silicon Alley a plus 

■ Computer TrouUeshootor 

FAX RESUME: 212-721-6160 



SONGWRITERS 



RETURNS MANAGER 

Expanding upbeai company in Soutfwm Caii- 
fpfnia has a gteal opporturvty (or person w/ 
customof sen/k^ bkgmd & musk: knowlsdge. 
Expenence w/ returrv required. Pleasa 
SEND cover (etter er>d resuma to: 
Box 6468, Billboard Classified 
1515 Broadway, NYC, NY 10036. 



SEEKING SONGS 

Baritooe Pop Singer seeks pop hits for 
first album. Please SEND cassatle* 
or CD's A lyrtc sheets to: 
■. reUeck 

lao Mau n «ao« 
KewHaMibCTOMIl 



FAX BILLBOARD AT 2I2-S36-S058 



CROSSOVER/TOP 40 
RADIO PROMOTER 



Leadmg tnaepenOcnt laOd ts loo^ung 'or an 
enperienced crossover/Top 40 Ra&o 
Ptomotef, Must have enp in dea ing v.i!h 
ind es. Please FAX resume & salary req. 
to; 212-979-5366. 



UNDER PRESCOn, BMG AUSTRALIA BECOMES SOURCE OF INT'L HITS 



(Cmitiuued from page 59) 

April to play in France, where the 
act is on Ariola/BMG. Sherry Rich 
is writing an album in Nashville 
while finalizing a U.S. deal, while 
Shanley Del aroused similar interest 
after winning best country release 
attheARIAs. 

This hive of A&R activity comes 
18 months after Tim Prescott took 
aver aa managing director. When he 
assumed control in March 1997 as 
BMG Australia's fourth managing 
director in fi\"e years, Prescott inher- 
ited a company diffident about its 
identity and direction. His prede- 
cessor had widened operations to 
include interactive, rental and sell- 
through video, and TV marketing. 

Prescott's background at then 
CBS Music and PolyGram showed 
a strong commitment to local 
A&R. This included stints in sales, 
promotion, A&R and marketing 
(as director of Australian music at 
Polydor, he signed Powderfinger, 
whose three albums sold 300,000 
copies; he also helped break the 
Cruel Sea and the Clouds), and 
setting up PolyGram's film distri- 
bution system. When he joined 
BMG iir 1996, it came as no sur- 
prise that his first move was to 
abandon the three divisions estab- 
lished by his predecessor and 
return to a focus on the core busi- 
ness. 

"It's obvious the company is not 
run by an accountant or a lawyer 
but a music guy," says Ross Eras- 
er, managing director of Gotham 



Records, an imprint that serves as 
an A&R source for BMG. "That 
helps the morale of the staff and 
the confidence of the acts. He's 
young and dynamic, always looking 
for opportunities." Adds David 
Vodika, head of Rubber Records, 
another A&R source, "Tim's 
arrival certainly made an impact 
on [the culture at] BMG. He knows 
his music, and he's pretty much 
hands-on. He likes putting his two 
cents in." 

Prescott set up an 11-strong 
executive committee, which repott- 
ed it wanted greater local roster 
action. "Building up a local reper- 
toire can be difficult bu.siness in this 
country, especially with first-time 
radio airplay," says Prescott. "But 
personally I'm committed, and so is 
the team. 

"On a business level," he adds, 
"the reputation of the Australian 
market continues to grow as a 
source of English-speaking reper- 
toire, and the dividends can be 
huge when it works. Culturally it's 
good for a record company's psy- 
che." 

Prescott inherited an A&R 
structure that included direct 
signings such as Farnham and 
acts on the rooArt label (acquired 
in September 1996), such as You 
Am I, Custard, Crow, and the 
Mark Of Cain (under U.K. -born 
A&R manager Paul Bayliss). A co- 
production deal with Gotham, a 
Melbourne pop/adult contempo- 
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rary imprint founded by Farnham 
and Fraser, had success with Mer- 
ril, the Lovers, and Richard Pleas- 
ance. In a swift move, Prescott 
axed .30% of the roster — including 
such mature acts as Boom Crash 
Opera, Screaming Jets, and 
Divinyls. 

In October 1997, he set up what 
he calls a "third leg of the stool" 
with a co-production deal with 
Melbourne indie Rubber to con- 
tribute more modern rock sign- 
ings. Rubber inked Even, Ice 
Cream Hands, and this month, 
18-year-old R&B/soul singer 
Guven. 

But Rubber's biggest success 
was Cordrazine, whose album 
"From Here To Wherever" de- 
buted in the top 10 of the ARIA 
chart this year. 'The band has since 
broken up, but its talented singer/ 
songwriter Hamish 0)wan is work- 
ing on a solo release and the sound- 
track to a $3 million Australian 
movie titled "Strange Fits Of Pas- 
sion." 

Other successes this year includ- 
ed Farnham's three-part series 
"Anthology," which has sold 
500,000 units, and "David Helfgott 
Plays Rachmaninov" from the 
"Shine" subject, as the classical 
pianist toured the U.S., Europe, 
and Asia. 

While BMG Australia's overall 
market share is 8.5%, its share of 
Australian chart acts has grown 
from 9% to 12.5%, according to 
Prescott. It had the highest nom- 
ination tally (24) for the ARIAs. 
Of BMG Australia's total annual 
income, 20% comes from sales for 
Australian acts. The figure would 
go up to 30% if it includes Im- 
bruglia, who was signed to RCA 
U.K. "We have adopted her," says 
Prescott. "As far as I'm con- 
cerned, she's an Australian act 
who happens to be signed to part 
of our company. Similarly, we got 
[other Australian acts) Litany 
through Timebomb in Los Ange- 
les and Eva Trout through Trau- 
ma." 

Also expected to contribute to 
global A&R is BMG New Zealand, 
whose managing director, Morrie 
Smith, reports to Prescott. Its 
Urban Pacifica imprint is develop- 
ing a series of Pacific rap/R&B acts 
similar to PolyGram's OMC, who 
had an international hit last year 
with "How Bizarre." The effort of 
another New Zealand artist, former 
Supergroove singer Che Fu's "2b 
Spacific," which reached No. 5 on 
his home market, is being readied 
for international release in the mid- 
dle of next year. 

Although a recent trend is 
more Australasian acts seeking 
direct signings to overseas labels, 
Prescott firmly believes that suc- 
cess in the home market is essen- 
tial. "I've great faith in Aus- 
tralian music," he says. "But I've 
been a long time in this business 
and spent too much time traveling 
the world and talking to interna- 
tional executives in their offices 
to know that unless you have runs 
on the boards in your home mar- 
ket, no one from the internation- 
al marketplace is going to bother. 
And frankly, why should they?" 
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Update 



LIFELINES 



BIRTHS 

Boy, Jackson Richard, to Traci and 
Andrew Conant, July 17 in Nash- 
ville. Mother is royalties adminis- 
trator for SESAC. Father is direc- 
tor of marketing for Rustproof 
Records. 

Girl, Kyle Olivia, to Ian and Kelly 
Green, Sept. 30 in Simi Valley, 
Calif. Mother is operations direc- 
tor/associate director of publicity 
at Monterey Home Video. Father 
is an actor. 

MARRIAGES 

Alison Brown to Garry West, Oct. 
17 in Nashville. Bride is a Gram- 
my-nominated banjoist. Groom is 
a bassist/producer. Both are co- 
founders of Compass Records. 

Kath Salvaty to Steven Licht- 
man, Oct. 31 in Pasadena, Calif. 
Bride is an associate at the New 



GOOD WORKS 



H. 



lEART & SOUL: Muzak, the 
largest supplier of business music, 
has launched the Heart & Soul 
Foundation to raise money for 
music education programs for dis- 
advantaged children. Its first 
effort was a silent auction of 
celebrity memorabilia at its October 
convention. It will also conduct the 
"Cross Your Heart" pledge drive 
this month. Brenda Lee, k.d. lang, 
and Kenny G have joined the foun- 
dation's national advisory board. 
Contact: Michael Kormanik at 
206-223-1606. 

Happy holidays: Songs by 
Amy Grant, Vanessa Williams. 
Shirley Horn & Koy Hargrove, 
the Moody Blues, Donna Sum- 
mer, Brian McKnight, Bing Cros- 
by, the Isley Brothers, Elton 
John, and John Tesh appear on 
"Celebrate The Season: The 1998 
T.J. Martell Foundation Christmas 
Album." A portion of the proceeds 
from the compilation, which bowed 
Nov. 3, goes to the leukemia, cancer, 
and AIDS research the organization 
conducts. Contact: Ida Langsam at 
617-747-2667. 

AjL NEWSLETTER: Add Joy to 
Learning (AJL), a nonprofit pro- 
gram in New York that teaches 
urban youth the ins and out,s of the 
music industry, plans to launch a 
newsletter. Maekeshia Smith, a 
former intern at Billboard maga- 
zine, will assist in the newsletter's 
development. AJL's workshop 
series, which takes place Thursday 
afternoons at the Manhattan Com- 
prehensive Night & Day School, is 
looking for donated recording/stu- 
dio equipment and a spotlight. Con- 
tact; Audrey Levine at 212-995- 
1137. 



York law firm Davis Polk & Ward- 
well. Groom is director of business 
and legal affairs at Atlantic Rec- 
ords and is the son of Irv Licht- 
man, deputy editor of Billboard. 

DEATHS 

Caswell Orton Walker, 96, after a 
long illness, Sept. 25 in Knoxville, 
Tenn. Walker was a longtime force 
in radio, TV, and live music in east 
Tennessee. He began his career as 
a grocer and soon started hiring 
bands to promote his stores with 
live radio shows. His shows in 
Knoxville became touring bases 
for such acts as Flatt & Scruggs, 
the Osborne Brothers, and Carl 
Story. In 1953, Walker fired the 
Everly Brothers from his show on 
WROL Knoxville for refusing to 
cut their hair. That same year, he' 
switched to crosstown WIVK and 
introduced a then 10-year-old 
Dolly Parton. Also in 1953, he 
began a series of local TV shows. 
Walker served as Knoxville mayor 
and spent 30 years as a city coun- 
cilman. Life magazine ran a pic- 
ture of him engaged in a fist fight 
with another councilman. 



Jay Chernow, 62, of heart failure, 
Oct. 12 in New Bridge, N.J. Cher- 
now was a record jacket printer 
specializing in the Spanish-lan- 
guage music market and co-found- 
ed San Juan Music in 1964. Before 
that, he toured the New York area 
in a band. He is survived by his 
wife, a son, a daughter, and nine 
grandchildren. The Jay H. Cher- 
now Memorial Scholarship Fund 
has been established and will be 
run by the National Assn. of Re- 
cording Merchandisers. For more 
information or to make a donation, 
contact Pat Daly at 609-596-2221. 

Leonore Senk, 74, of heart fail- 
ure, Oct. 25 in Eastchester, N.Y. 
Senk began her career in the *40s 
working with Paul Whiteman, 
Bing Crosby, "The Radio Hall Of 
Fame" program, and the Stan 
Rubin Orchestra. She co-founded 
College Entertainment Associates, 
where she retired after 15 years as 
VR She is also the mother of Susan 
Senk, who runs Susan Senk PubUc 
Relations & Marketing. Contribu- 
tions in her memory may be sent 
to the American Heart Assn. 



CALENDAR 



NOVEMBER 

Nov. 7. Sttppin' Out, World Trade Center and 
Seaport Hotel, Boston, 617-«2-8800,e}(t, 1421, 

Nov 7, Sellini And Promotini Music On Tlx 
Intennt. presented by UCLA Extension and Liquid 
Audio, University of California. Los Angeles, West- 
wood, Calif, 310-825-9064, eit 7, wvywliquidaudio, 
com. 

Nov 8-10, lOtli Annual EPM Enterlainmtnt 
Marlatint Conf«r«m», Universal City Hilton & low- 
ers. Universal City, Calif 212-941-0099 

Nov 9. Blues Foundation's FourHi Annual LHe- 
time Adiievement Awards, hononng 6ot)t>y "Blue" 
Bland and Ahmet Ertegun, House of Blues, Holly- 
wood. 800-861-8795. 

Nov. 9-10, The Celebnty, two days of golf and 
parties hosted by Clint Black and KNIX PtKenix. Gray- 
hawk Gold Course, Scottsdale, Ariz 602-951-6361. 

Nov. 9-10, Musicom^, Loews Santa Monica 
Beach Hotel. Santa Monica, Calif, 800-647-7600, 
infoOwoddrgcom. 

Nov. 10, SonsMriterSlnwcase, presented by the 
Songwriters' Hall of Fame and ttie National Academy 
of Popular Music, Life Club, New York. 212-957- 
9230. 

Nov 11 , Music Theiapy: Miracle Ttiniuth The 
Healing Power Of Music, presented by the New M 
chapter of ttie National Academy of Recording Arts 
and Sciences, Newitek. 212-245-5440. 

Nov. 12, MTV Europe Music Awards, Fila Forum, 
Milan. 44-171-284-7777. 

Nov 12-13. DVD PuUishing Conference, New 
Iftirk. 212-536-2221. 

Nov. 12-15, Wine Auction Weekend, benefihng 
Itie Music Academy of the West Santa Bartiara, Call. 
805-969-WINE. 

Nov 13'14,D«lta Blues Museum Opening Pre- 
view Benefit Festival t Concert, Qartisdale, Miss 
818-380-0430 

Nov. 14, How To Get A Recont Deal, a seminar 
with Daylle Deanna Schwartz, New *rker Hotel, New 
*rk. 212-688-3504. 



Nov H.LAPD-CeMxityBilliantsToumanwnt, 

Hollywood Billiards, Los Angeles. 213-465<)1 15 

Nov 14,NeilBogart Memorial Fund Dinner And 
Awards, honoring Tower Records president Russ 
Sotomon, Barker Hangar, Santa Monica, Calif. 310- 
247-2980, 

Nov 14, Gospel Music Hall Of Fame I; Muse- 
um Induction Awards, Westin Hotel Renaissance 

Center, Detroit 313-592-0017. 

Nov 14-Dec 6, Seventh Annual International 
ChiMrtfl's Television Festival, Museum of Televi- 
sion S Radio, Los Angeles 212 G2 1-6600. 

Nov 15, Blowout IX: A Hair Raiser For AIDS. 
House of Blues, Hollywood. 310-887-7077. 

Nov. 15-17, National Assn. 01 Broadcasters 
European Radio Conference, Palace Hotel, Mad- 
rid, 202-429-3191, www nab orj/Ziag^mtemational. 

Nov, 16, Sam Ash Music Corp. Presents The 
Eighth Annual Los Angeles Music Awanis, bene- 
frtlrng the Wellness Community of West L,A„ House 
of Blues, Hollywood. 310-374-5266. 

Nov 16, The Glottal Tolerance Awards honor- 
ing Vanessa Williams, Delegates Dining Room, Unit- 
ed Nations, New W 212-957-8575. 

Nov 17, 13th Annual Washington Area Music 
Awards, G W. Lisner Auditorium, Washington, D C 
202-338-1134. 

Nov. 18. Sihrer Clef Dinner And Auctnn, bene- 
fihng the Nordoff-Robbins Music Therapy Founda- 
hon. honoring David Foster. Roseland, NewM. 212- 
707-2818, 

Nov 18, Enleilainment Felhwship Dinner, with 
Charles Champlin, CBS Studio Center, ShJdio City, 
Calif. 818-366-7263. 

Nov 18, SESAC New Vorli Music Awards, Sup- 
per Club. New Ybili, 212-586-3450 

Nov 20. Al Wooten Center Golf Classic, Cali- 
fomia Country Club, Whrttier, Calrf. 323-756-7203. 

DECEMBER 

Dec 7. Billboard Music Awards, Las Vegas. 

212-536-5002, 



COMMENTARY 

(Continued frnm page I,) 

ever, this new termination right is 
available only with respect to works 
(other than works made for hire) (1) 
that were originally copyrighted 
prior to Oct. 27, 1939; (2) respecting 
which a grant of rights was execut- 
ed prior to Jan. 1, 1978; and (3) 
respecting which the author or his or 
her statutory heirs failed to previ- 
ously exercise termination rights. 

This means that if the author, or 
heirs, terminated a grant of rights to 
a music publisher under Section 
304(c) of the Copyright Act (that is, 
during the fiw-year period begirming 
56 years from the date of the copy- 
right) and subser^uently reassigned 
the rights to the song to the same or 
a different publisher, the subsequent 
grant may not be terminated for the 
new 20-year extension term. 

If, however, the author or heirs 
failed to exercise the Section 304(c) 
termination rights, the grant may 
now be terminated under the new 
Section 304(d) for the 20-year period 
commencing 75 years after the date 
of copyright 

For example: 

Suzy Songwriter wrote a song, 
"Sassy Sue, " which uxis initially reg- 
istered for copyr^ht onJan. 1, 19S0. 
She assigned the rights to Prolific 
Publisher Inc. in 19S5. Suzy wos on 
sabbatical in the Smdh Seas from 
1976 through 1992 and failed to exer- 
cise her termination rights by pro- 
viditig tiniely notke to Prolific Pub- 
lisher Suzy (or her heirs) wUl now be 
able to terminate PhUific's rights to 
"Sassy Sue" effective during the five- 
year period from 2005-2010, provid- 
ed that Suzy or her heirs give timely 
and proper notke of termination 

The notice provisions for terminat- 
ing grants for the new 20-year exten- 
sion term are the same as the notice 
provisions applicable to the termina- 
tion of grants for the old 19-year 
extension period. (Section 304[c] [4] 
has been amended to apply to both 
Section 304[c] and Section 304[d] ter- 
minations.) 

Notice may be ser\«i no more than 
10 and no fewer than two years prior 
to the effective date of termination. In 
the example above, Suzy Songwriter 
imiy serM; her notice of termination at 
any time during the period from Jan. 
1, 1995, through Jan. 1, 2008. 

The new limited termination right 
strikes a compromise between the 
interests of grantees (such as music 
publishers) in holding on to their 
acquisitions and the interests of the 
creative community in ensuring that 
the creator (or his/her heirs) will be 
the actual beneficiary of the 20-year 
extension. While it is likely that the 
vast majority of songwriters will 
have already exercised their termi- 
nation rights under Section 304(c), 
the new termination affords a "sec- 
ond chance" for thase songwriters or 
heirs who may have missed the 
opportunity to terminate with 
respect to one or more songs in their 
catalog. 

The second significant feature of 
the Sonny Bono Copyright Term 
Extension Act applies equally to 
works written before and lifter Jan. 
1, 1978. The act amends Sections 
203(a)(2) and 304(a)(2) of the Copy- 
right Act by expanding the category 
of heirs eligible to exercise termina- 
tion rights in the event that the author 
is no longer living to exercise the 



rights himself or herself 

Up until now, if the author died 
before exercising his or her termina- 
tion rights, the right to terminate 
vested in the author's surviving 
spouse, chiHren, or grandchildrea If 
the author died without leaving a sur- 
■viving spouse, child, or grandchild, or 
if neither a spouse, child, nor grand- 
child survived to serve notice of ter- 
mination, the grant could not be ter- 
minated. The category of heirs for the 
purpose of exercising termination 
rights was therefore far more restric- 
tive than the category of heirs enti- 
tled to claim an author's renewal 
rights when the author died during 
the initial 28-year term of copyright 
under Section 304(a)(C). 

This inequity has been fixed in S. 
505. The act provides, in 'Rtle I, Sec- 
tion 103, that "[i)n the event that the 
author's widow or widower, children, 
and grandchildren are not living [at 
the time the notice of termination is 
served], the author's executor, admin- 
istrator, personal representative, or 
trustee shall own the author's entire 
termination interest" 

The expanded definition of statu- 
tory heirs applies to all terminations. 
This includes works written prior to 
1978 (grants may be terminated dur- 
ing the five-year period beginning 56 
years after the date of copyright; or if 
the earlier window of tern^nation was 
missed, grants may be terminated 
during the five-year period begiiming 
75 years after the date of copyright). 

Also iiKluded are works written on 
or after Jan. 1, 1978 (grants by the 
author may be terminated during the 
five-year period beginning 35 years 
after the date of the grant). 

The expanded category of heirs 
entitled to exercise termination 
rights, coupled with the new limited 
termination right for the final 20 
years, may be very helpful to a small 
number of musical estates that have 
been previously barred from recap- 
turing some or all of their songs. 
Howevier, the greatest beneficiaries 
of the expanded category of heirs for 
purposes of termination are likely to 
be the heirs of current authors. Con- 
sider the following example: 

Meliiida Melody begins her swtg- 
wrihig career in 1995. Site is IB years 
old Site ivrites continuously over the 
next five years. In 2000, still relative- 
ly unkyiown arid penniless, she 
assigtts the rights to eivrythbtg site 
has written to Prolific Publisher 
under a traditional arrangement 
grartting Prolific a 50% interest in 
her songs. Almost immediately, 
Melijida is "discovered" by tite public 
and before long is being haled as the 
(ieorge Oershivin of the 21st centu- 
ry She regrets the deal she made 
with I'mlific and looks forward to ter- 
minating lite deal in 20S5 amd reac- 
quiring her songs. 

Unfortunateltj Melinda and her 
husband are killed in a motorcycle 
accident iti2020. They tic tier had chU- 
dim, but Melinda leaivs behind a 
younger sister, the mother of tivo 
sntallchildreiL In20.15, Melinda's sis- 
ter can ttotv terminate the grunt to 
Prolific Pttblislter ami reacquire the 
rightti to Meliitdas catalog. 

Clearly, it is in the best interests of 
songwriters and heirs to carefully 
review the new Copyright Act — 
there's more there than just another 
20 vears. 
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Jersey Has Champion In Radio Group 



Jam On. The morning team of the newty crowned No. 1 12-plus radio station in 
New York, Spanish WSKQ (Mega 97.9), celebrates success with a cake from 
People En Espanol. The cake bears a frosting lil<eness of moming on-air com- 
petitor Howard Stem, which the Morning Jam proceeded to eat while on the air. 
The translated inscription reads "La Mega, eating up the competrtion." Shown, 
from left, are DJs Luis Jimlnez and Epi Colon. 



newsline... 



ROCK WRCX TO RftB OLDIES. On Nov. 2, months after morning star Man- 
cow left and rumors started brewing, Chancellor flipped active rock 
standard-bearer WRCX (Rock 103.5) Chicago to an R&B oldies format 
similar to the one heard on KCMG Los Angeles and longtime rocker 
KTXQ Dallas. PD Dave Richards and the staff exit 

CBS' JORDAN TO RETIRE AT YEAR'S END. The expected retirement of CBS 
chairman/CEO Michael Jordan came earlier than expected with the 
announcement that he will leaw the company at the end of the year. The 
Hollywood Reporter says that CBS president Mel Karmazin is taking 
the CEO title and the CBS board is selecting a new chairman, possibly 
Karmazin, on Jan. 1, 1999. 

SJS TO SFX. SJS Entertainment will now operate as SFX Radio Net- 
works. SJS was acquired by SFX Entertainment earlier this year. 

I AM AN ISLAND. WHTZ (ZIOO) New Ywk's latest promotion was one of the 

more original, for sure, as the top 40 outlet gave listeners a chance to win 
a private island. Preliminary winners qualified by responding to a directs 
mail piece listing the tones they listened to the station and then phoning 
in within an hour after their name was called to win $1,000. Z Moming 
Zoo hosts Elvis Duran and Elliot were scheduled to choose a victor Nov. 9 
from the preliminary winners; that person has the option to nab $100,000 
in cash instead. "With radio stations, it becomes the battle of who has the 
biggest vrar chest," says ZIOO marketing director Theresa Beyer 



BY JUDITH GROSS 

New Jersey has long been the Rod- 
ney Dangerfield of the 50 states — it 
don't get no respect. 

Take broadcasting, for example. 
Cradled between the powerhouse 
metros of New York and Philadelphia, 
New Jersey has 
always been under- 
served in both radio 
and TV 

Now one aggres- 
sive broadcast group is out to change 
all that, by putting together a net- 
work based not on prc^ramming, but 
on the ad\'ertising clout of the state's 
affluent demos. 

The Jersey Radio Network (JRN) 
is the product of Nassau Broadcast- 
ing Partners — a company that has 
devised the model for what just may 
be the logical result of the consolida- 
tion frenzy. JRN is the first and only 
statewide radio broadcasting group 
and the first designed to market 
statewide radio as an advertising 
vehicle. 

STRATEGIC PURCHASES 

While other groups target merg- 
ers or acquisition of stations scattered 
across the country, Nassau Broad- 
casting pulled away from the pack 
and made strategic purchases of sta- 
tions — now numbering 17 in all — for 
the sole purpose of stitching together 
a network within a single state and 
adjacent counties in neighboring 
states. To do this anywhere would be 
a unique challenge. To have accom- 
plished it in a state as diverse and 
densely populated as New Jersey is 
just short of astounding. 

According to Joan C^rberding, who 
was named JRN president in June, 
Nassau owner Lxxiis Mercatanti came 
up with the concept of creating a mar- 
keting group made up of select sta- 
tions in a single, unified region that 
could offer advertisers a targeted — 
and desirable — market 

Nassau Broadcasting — named for 
a part of the Princeton campus, where 



leg R^ADIO Netinofl^ 



the company is located, and not for 
anytliing connected with Long Island 
or the Bahamas — "started with two 
Princeton stations, WHWH and 
WPST in 1995," Gerberding explains. 
"Lou identified stations that would 
give us the coverage and formats we 
sought. Once de- 
regulation took effect 
we were poised to 
begin to put the netr 
work together." 
More acquisition followed, and 
today JRN*s 17 stations are clustered 
in three regions of the state: North, 
which includes the pastoral suburbs 
of Sussex and Morris counties, as well 
as two counties across the border in 
Pennsylvania and New York's Orange 
County; Central, which encompasses 
some of the highest-income areas of 
exurban dwellers; and the shore, 
which covers some of the hottest sum- 



mer tourist spots in the tri-state 
region. 

"Our coverage is really our strate- 
gy," (Jerberding says. "We've chosen 
the counties and the stations based on 
population, prime demos, and dispos- 
able income. The North draws its 
share from the New York City mar- 
ket, while the Central region pulls 
from Philadelphia. If we were a sep- 
arate Arbitron, population-wise, we'd 
be the No. 5 market." 

A -SEPARATF MARKET 

In fact Arbitron did develop a sep- 
arate "market," the New York/ 
Philadelphia Special Combo, just to 
track JRN's numbers — even though 
the stations are also ranked in their 
respective New York and Philadelphia 
metros. 

Ratings in this combined market 
(Continued on next page) 



Cable Radio Purveyor DMX Plaos 
An Aoti-Airwaves Marketiog Blitz 



Radio's dead! 

That's the case, at least according 
to a new marketing campaign from 
cable radio proponent DMX (Digital 
Music Express). Using the slogan 
"Music the way it was meant to be lis- 
tened to," the company aims 
at the alleged shortcomings 
of radio, irKluding "high rep- 
etition, annoying commer- 
cials, and talkative EXJs." 

DMX vrill develop a pair of 
30-second cable spots, 
counter displays, stickers, 
trade ads, and inserts to get 
its tnessage across to its tar- 
get 21- to 34-year-okl "entertainment 
consumers who love music and are 
interested in new technologies," 
according to the ctsnpany. 

"The timing is right for the cam- 
paign," says Christy Noel, DMX 



senior VP of marketing and music 
programming. "Music is an important 
part of people's lives — the average 
consumer spends more than twice as 
much money on music as they do on 
going to the movies. Most consumers 
report that radio is their pri- 
mary listening source, yet 
recent research has proven 
that consumers are frus- 
trated with the radio and are 
looking for new ways to 
access and eryoy music." 

DMX currently programs 
95 channels of continuous, 
commercial-free digital- 
quality music. It serves more than 3.5 
million homes and 55,000 businesses, 
according to the company. It is owned 
by TCI Music, which also owns the 
Box. 

CHUCK TAY1X>R 
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I'LL NEVER BREAK YOUR HEART ♦ BACKSTREET BOYS 
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TO LOVE YOU MORE 
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TRUE COLORS 
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PHIL COLLINS 


5 


4 


3 


15 


THIS KISS 

WAANEA BROS. 17247 


♦ FAITH Hia 


CD 


8 


14 


4 


I'M YOUR ANGEL 

m 42560* 


R. KELLY* CELINE DION 


7 


6 


5 


40 


YOU'RE STILL THE ONE 

MERCURY fflfti'i? 


♦ SHANIA TWAIN 


1 


7 


E 


44 


TRULY MADLY DEEPLY 

OOLUMSIA 78723 


♦ SAVAGE GARDEN 


9 


9 


8 


18 


AFTERAU.THESEVEMIS ANNE COCHRAN & JIM BRICKKUN 

RENEGAOE ALBUM : .I-AIWTHAM HIU 


M 


10 


9 


32 


TORN 

flCA AlBUM CUT 


♦ NATALIE IMBRUGLIA 


GD 


13 


13 


10 


MOTHER 1 MISS YOU 

GTSPAIBUM ""luHT 


JOHN TESH WITH DALIA 


u 


12 


12 


38 


MY FATHER S EYES 


♦ ERIC CLAPTON 


QD 


IS 


18 


8 


I'LL BE 


♦ EDWIN MCCAIN 


14 


11 


10 


24 


OOHLALA 

WARNER BROS. 17195 


♦ ROD STEWART 


IS 


14 


11 


19 


TO MAKE YOU FEEL MY LOVE 

CAMTOL ALBUM CUT 


♦ GARTH BROOKS 


N 


16 


15 


13 


1 DONT WANT TO MISS A THING 


♦ AEROSMITH 


17 


17 


16 


43 


AS LONG AS YOU LOVE ME 


♦ BACKSTREET BOYS 


11 


18 


19 


63 


SOMETHINGASOUTTHEWAYVOUIOCKTDNGHT *E1J0NJ0HN 

ROCKET ■ 


O) 


23 


22 


7 


YOUR LIFE IS NOW 


♦ JOHN MELLENCAMP 


(D 


21 


21 


i; 


STANDING TOGETHER 


GEORGE BENSON 


21 


19 


20 


11 


ANOTHER DWr GOES BY 


DAKOTA MOON 


(D 


22 


23 


6 


MY ONE TRUE FRIEND 


♦ BETTE MIDLER 




24 


24 


6 


FEELS LIKE HOME 

CUPfj ALSUM LUT 


LEANN RIMES 




25 


25 


4 


1 HEAR YOUR VOICE 

MERCURY :iiT 


UONEL RICHIE 


(D 


28 


27 


3 


THE POWER OF GOOD-BYE 

MAVERICK 1 '. . Tt^ 8?::: 


♦ MADONNA 


AllllltTop40 


1 


1 


1 


29 


* * * No. 1 ♦ * * 

IRIS ♦ GOO GOO DOLLS 
WARMER SUNSET ALBUM CUT/RtPRIS£ It YYt^.i *! \ii 1 


CD 


3 


4 


6 


THANK U 

UaY?:R.:n ALBUM CUT^REPfli^ 


♦ ALANIS MORISSETTE 


3 


2 


2 


21 


ONE WEEK 

REPRtSt ITlTi 


« BARENAKED LADIES 




4 


6 


11 


MY FAVORITE MISTAKE 

UU ALBUM CUT 


♦ SHERYL CROW 


s 


5 


3 


32 


REAL WORLD 

LAVAAlBUMCJTA'LANTrC 


♦ MATCHBOX 20 


(© 


12 


14 


9 


LULLABY 

SMG ALBUM CLITCCYIUMBIA 


♦ SHAWN MULLINS 


CD 


9 


15 


4 


HANDS 

ATLANTIC ALBUM OH 


♦ JEWEL 


CD 


11 


11 


16 


SAVE TONIGHT 

WORK ALBUM CUT 


♦ EAGLE-EYE CHERRY 


9 


E 


5 


12 


1 WILL WAIT ♦ HOOTIE 8. THE BLOWFISH 

ATLANTIC ALBUM CUT 


19 


7 


7 


23 


1 DON'T WANT TO MISS A THING 


♦ AEROSMITH 


11 


10 


9 


42 


I'LL BE 

EAVA8A19L'ATUNTIC 


♦ EDWIN MCCAIN 


U 


8 


8 


27 


CLOSING TIME 

UtZA ALEJM CJI 


• SEMISONIC 


(S) 


16 


16 


17 


BU^TO ALBUM CUTSIRE 


♦ EVERYTHING 


® 


17 


18 


11 


JUMPER 

ELEKTR* ALBUM CUI'EEG 


• THIRD EYE BLIND 


u 


13 


10 


36 


THE WAY 

HC.LY>VL''jC ALBUM CUT 


♦ FASTBALL 


M 


IS 


12 


40 


TORN 

RCA ALBUM CUT 


• NATALIE IMBRUGLIA 


OD 


18 


19 


13 


THIS KISS 

WARNER BROS. 17247 


• FAITH HILL 


19 


14 


13 


i, ' TIME OF VOUR LIFE (GOOD RIDMNCE) * GREEN DAY 

REPRISE ALejW CJT 


19 


19 


17 


1/ 


JUMP JIVE AN' WAIL ♦ THE BRIAN SETZER ORCHESTRA 

INTFRSCC=E ALBUM CUT 


a 


20 


21 


15 


CRUSH 

' HOLLVWOOr. 


-* JENNIFER PAIGE 


(D 


22 


23 


7 


SLIDE 

iVAR'lER BROS ALB JM CUT 


• GOO GOO DOLLS 


CD 


27 


30 


5 


SWEETEST THING 

ISLAND ALBUM CUT 


* U2 


d) 


23 


27 


7 


FROM THIS MOMENT ON 

M- tALBUMCUT 


♦ SHANIA TWAIN 


(M) 


2S 


24 


10 


INSIDE OUT 

RCA ALBUM CUT 


♦ EVE 6 


(D 


25 


26 


6 


FIRE ESCAPE 


* FASTBALL 
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JERSEY HAS CHAMPION 

(Continued from preceding page) 

show that the stations owneci by JRN 
in each of the three regions taken sep- 
arately — and the JRN as a whole — 
consistently pull higher average quar- 
ter-hour and cume numbers over the 
New York or Philadelphia stations 
with which they are usually ranked. 

"I'm not surprised," says Gerberd- 
ing. "JRN stations talk right to their 
audience in a local way. New .Jersey 
listeners turn to radio for the same 
reason people in any given market 
tLme to their local stations. They don't 
mind hearing about New York or 
Philadelphia, but they really connect 
when stations focus on their home." 

Of the 8 million people who live in 
New Jersey, JRN stations reach a 
total of 4.8 million. JRN also notes in 
its promotional material that in the 
New York designated market area 
(DMA), New Jersey suburbs account 
for im of all retail sales, 88% of all 
automotive and after-market sales, 
and 68% of the entire New York 
DMA's effectire buying income. 

Add to that the numbers for Phila- 
delphia, and JRN becomes a lucrativie 
buy indeed for national and regional 
clients. It would seem to be an easy 
sell to media buyers, but in fact, JRN 
is redefining the concept of a radio 
network and restructuring what 
radio sales are about. 

SHOWONTHEROAO 

Gerberding notes that JRN has 
taken the show on the road to educate 
agencies about the one-stop-.shopping 
concept, beginning with a launch 
party in March in Manhattan that 
brought together the likes of Young 
& Rubicam, J. Walter Thompson, and 
a number of the ad world's big-name 
players. 

"They responded very positively," 
Gerberding f^a^vs. "Mo;;t embraced the 
intelligence of getting 1 7 stations with 
a single buy, of coTOring the market 
and actually pajing le.ss. They like the 
fact that they can make one phone call 
and get ewrything taken care of" 

Most, but not all. Gerberding notes 
that some agencies havi; been slower 
to respond to the new way of doing 
business, wary of such a radical idea. 
It may be too big a leap to stop think- 
ing of a ratiio "network" in terms of 
programming and begin to see it 
strictly as a marketing strategy. 

Yet many clients have been eager 
to sculpt the concept to fit their own 
needs, buying one cluster but not the 
others, especially if their businesses 
are Umited to specific regions. 

"That's the beauty of the concept," 
she saj-s. "They can buy stations inEii- 
vidually, by cluster, or the network as 
a whole." Currently, 60% of the com- 
pany's ad dollars come from buj's in 
individual clusters; 40% from the net- 
work bought as a whole, she says. 

Stations within each geographic 
cluster include both AM and FM dial 
positions and are programmtKl with 
formats that tend to complement and 
not compete with one another 

For example, the eight stations in 
the North cluster, competing with the 
New York mai-ket, include three AMs 
playing hits that range from big band 
to soft AC. The FM offerings cover 
contemporary country, hot ACs, and 



AC, as well as oldies and classic hits. 

The two other clasters each have a 
top 40 station and target slightly 
younger demos, e.specially important 
at the Jersey shore during the sum- 
mer. Except for a format shift in 
Trenton, when religious station 
WCHR was shifted to the AM dial to 
enable JRN to pump its powerhouse 
oldies FM WNJO, programming deci- 
sions are generally left to each sta- 
tion, Gerberding notes, and there is 
some format overkp. 

In fact, within each cluster, the sta- 
tions are handled much as any group 
of consolidated stations in a single 
market these days, except that, when 
it comes to selling and promotion, 
there is a sales manager for the entire 
network and one for each claster, in 
addition to those at each station. 

JRN's most recent acquisition 
came in August, when Nassau com- 
pleted a local marketing agreement 
with purchase option for Port Jervis 
Broadcasting's WTSX and WDLC, 
an AC FM and an oldies AM, respec- 
tively, in Port Jervis, N.Y., giving JRN 
its first pre.sence in that state. 

The stations are situated in Orange 
County on the New York/New .lersey 
border and thus expand the network 
in a logical direction, as did its acqui- 
sition of two FM stations in Strouds- 
burg. Pa. 

But since it was termed "our first 
small step into New York" by Mer- 



catanti, the Port Jervis move raises the 
possibility of expansion well beyond 
the New Jersey state line, although 
Gerberding downplays that option. 

"We're certainly looking into other 
areas of New York and Pennsylvania, 
but we want to move in a direction 
that makes sense as part of our whole 
concept" she says. "We have to see 
what fits." 

NONTRAOmONAL REVENUE 

One area that is ripe for further 
expansion, Gerberding notes, is the 
potential for nontraditional revenue. 
In fact JRN hired a director of non- 
traditional marketing and a director 
of new business development this 
summer, both of whom are in charge 
of finding and creating additional rev- 
enue streams with promotional tie-ins 
and community events. 

As it moves ahead, JRN is doing 
more than just boosting its balance 
sheet Gerberding and her colleagues 
are on a mis.sion to educate the world 
of radio advertising about New Jer- 
sey as a desirable market that can be 
delivered most efficiently by the inno- 
vative approach they have pioneered. 

In promoting JRN, they are also 
showing other radio groups how to 
make the most of con.solidation and 
providing a new model for radio ad- 
vertising sales. They may even get 
New Jersey some respect along the 
way 
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BY CARRIE ' 



It's hard to imagine Gregg Alexander, the mas- 
termind behind New Radicals, ever being at a 
loss for words. During one phone conversation, 
the man throws out his opinions on everything 
from President Clinton and drugs to Grosse 
Pointe, Mich., and the state of pop music. 

"I guess >"ou can say I'm excitable," Alexander 
says. "I have a lot to say. I feel things very strong- 
ly. We've been brainwashed into just accepting. I 
am very hopeful that we can wake up, but to do 
that you have to be willing to take a harsh look at 
what is going on around us." 

His energetic tirades can also be found on New 
Radicals' debut album, "Maybe You've Been Brain- 
washed Too," and within the lyrics of the first sin- 



gle, "You Get What You Give," this issue's No. 26 
on Modern Rock Tracks. "I had a definite agenda 
with the album. Clues surface in each song," says 
the ex-jurenile delinquent, %vho admits he sounds 





'I'm rmdy to be 




carted around like 
m pi OCA! of (tieaf 




— Gr«9g Umamiw, New Rodlcflb 



like "the odd white soul singer." 

"The first song covers a lot of ground, but it is 
mostly about remembering to fly high and be 
completely off your head in a world where we can't 
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Mainstpeam Rock Tracks 



3C 








TRACK TITLE ARTIST 

■■.i.tii.v rii.r r/.-.v lUPfll^-■PH0wc■lf.'^l*6^L 


CD 


1 


3 


18 


★ * *No. 1 ★ * * 

FLYAWAY :^!jit,oi ♦ LENNY KRAVITZ 

5 VIRGIN 


2 


3 


2 


22 


WHAT'S THIS LIFE FOR ♦ CREED 

'.'■f ri. -"i"', wim: up 


3 


2 


1 


11 


PSYCHO CIRCUS « KISS 

MERCJRV 


CD 


4 


5 


5 


PSYCHO MAN BLACK SABBATH 

slumC\ epic 


s 


5 


4 


10 


CELEBRITY SKIN * HOLE 

CELE9R T- SKIN DGC^^iEEFEN 


® 


1 


8 


13 


DRAGULA * ROB ZOMBIE 


7 


6 


7 


8 


SLIDE ♦ GOO GOO DOLLS 

OlZZr UP THE GIRL WARNER BftOS, 


a 


8 


G 


16 


INSIDE OUT *EVEe 

r'.'f RCA 


CD 


9 


11 


5 


PRETTY FLY (FOR A WHITE GUY) ♦ THE OFFSPRING 
AMERICAflA COUJMBIA 


10 


10 


13 


7 


STILL RAININ' • JONNY UNG 

.VANC'ES' "t-iS '/.ORL? AAM 


OD 


14 


17 


10 


GOT YOU (WHERE 1 WANT YOU) ♦ THE FLYS 

-01 r A. V/.-. DELICIOUS VIN^LTRAUMA 


12 


12 


12 


12 


THE DOPE SHOW ♦ MARILYN MANSON 


13 


11 


10 


25 


SPACE LORD ♦ MONSTER MAGNET 

POWERTRIP AIM 


14 


13 


9 


24 


THE DOWN TOWN DAYS OF THE NEW 

riAYS 'y ^HE r.E.v OOTPOST GEEEEN 


IS 


19 


21 


13 


GOT THE LIFE « KORN 

^oll:/. Tui .la:e- immortalipic 


16 


21 


25 


5 


10,000 HORSES C»NDLEBOX 

HAPt>Y PILLS MA^ER :^V.iRNER BROS 


17 


20 


24 


9 


SOFT SECOND COMING 

^iCC'.D CCM -iG CAP''C- 


18 


22 


20 


11 


BOOGIE KING THE SCREAMIN' CHEETAH WHEELIES 

RiG v.r.[Fl CAPRCOHN MERCURY 


19 


17 


15 


IE 


BETTER THAN YOU METALLICA 

RELOAD E.t-TiJAEErj 


20 


23 


22 


10 


SOMETIMES IT HURTS STABBING WESTWARD 


21 


16 


18 


9 


YOUR LIFE IS NOW « JOHN MELLENCAMP 


(D 


2C 


27 


5 


BinER PILL MOTLEY CRUE 

i.'nrifv '-..i II GPi fiirsT Hns k' iri ! ■ 'i- n '." music 


23 


15 


14 


18 


SOMEHOW, SOMEWHERE SOMEWHY KENNYWAVNESHEPHE3?0BAND 


® 


29 


36 


4 


WHATEVER GODSMACK 

iuCSf.'A:, HEPUBLICUNIVERSAL 


2S 


24 


16 


17 


WHAT KIND OF LOVE ARE YOU ON AEROSMITH 

ARMAGEDDON THE ALBUM COUJMBIA 


(D 


27 


26 


6 


BITTERSWEET ♦ FUEL 

SU'J5.J-\ 5:0MJSIC 


27 


25 


23 


12 


ALL THE KIDS ARE RIGHT * LOCAL H 

paC- ..P T-E CATS S_A\D 


28 


28 


32 


7 


SUREFIRE (NEVER ENOUGH) ECONOLINE CRUSH 

"^-E DEVIL VCJ KNOW RESTLESS 


2S 


30 


28 


11 


FIRE ESCAPE * FASTBALL 

AU THE PAIN MONEY CAN BtV HOLLYWOOD 


30 


33 


35 


4 


DAYSLEEPER * REM 


31 


31 


30 


8 


QUICKSAND FINGER ELEVEN 
TIP WIND-UP 


32 


32 


31 


4 


SWEETEST THING * U2 

■i-f BEST 0- mc ir^: island 


QD 


36 




2 


THE SPIRIT OF RADIO RUSH 

DIFFERENT jlA.jti LI.L ANTHEM ATLANTIC 


34 


34 


34 


8 


SINGING IN MY SLEEP ♦ SEMISONIC 

FEELING — FINE MCA 


3S 


35 


33 


6 


WE'RE AN AMERICAN BAND * JACKYL 

_L _ CEf-EN 


® 


37 


38 


3 


POWERTRIP ♦ MONSTER MAGNET 

AO,V£PTAlP AiM 


QD 


39 




2 


HANDSLIDE PUSHMONKEY 

PUSHMONKEY AAISTA 


3S 


38 


40 


3 


TOUCHED VAST 

iUAL Ai.C 0 5ENS0RV THEATER ELEKThAEEG 


39 


RE-EKTin 


2 


WHATCHA GONNA DO? COWBOY MOUTH 

MERCY LAND MCA 


40 


RE-Emn 


24 


1 DON'T WANT TO MISS A THING * AEROSMITH 

ARMAGEDDON: THE ALBUM COUJMBIA 



Billboaido 



control all the elements. You have to maintain bal- 
ance because you only get what j-ou give." 

Despite the "lesson with a chorus" take on 
music, Alexander is happy people are listening. 
"I'm excited to have a catchy single. I etyoy watch- 
ing it climb up the chart, especially because it 
doesn't sound like anything else on the radio. Wait, 
does that sound wanky?" 

No, it sounds like a man with a mission who is 
getting his first taste of success. "I get paid to 
communicate with people all over the world who 
are looking for something to inspire them. I'm 
ready to be carted around like a piece of meat. You 
hare to cut a deal with the machine and be thrown 
to the wolves during that tenure." 
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Modern Rock Tracks 




a: 




is 


TRACK TITLE 

ALBUM TITLE (IF ANY) 


ARTIST 

IMPRlM'I'RCMOTiON I ABEL 


1 


2 


1 


9 


★ * *No. 1 * * * 

SLIDE ; ...ks .1 N- 1 ♦ GOO GOO DOLLS 
DI22Y UP THE aiRL WARNER efiOS 


CD 


3 


3 


II 


FLY AWAY 


♦ LENNY KRAVITZ 




4 


5 


8 


NEVER THERE 


♦ CAKE 

CAPRICCRN;WERCJRY 


4 


1 


2 


11 


CELEBRITY SKIN 


♦ HOLE 

DGGGEFFEN 


Q) 


5 


7 


5 


PRETTY FLY (FOR A WHITE GUY) 

AVER CANA 


♦ THE OFFSPRING 

CCLUf.'BIA 


6 


6 


4 


29 


INSIDE OUT 


♦ EVE 6 


7 


7 


6 


17 


FATHER OF MINE 

so MUCH FOR THE AFTERaOV.' 


♦ EVERCLEAR 

CAPITOL 




8 


e 


13 


GOT YOU (WHERE 1 WANT YOU) 


♦ THE FLYS 

DELICIOUS VINYLTRAUMA 


CD 


12 


15 


9 


CIRCLES 

EL OSC 


SOUL COUGHING 


10 


10 


9 


17 


SAVE TONIGHT 

EESIFELESS 


♦ EAGLE-EYE CHERRY 

iOR^ 


11 


g 


13 


11 


LULUBY 


♦ SHAWN MULLINS 

Si.'GCC.'JMB'A 




18 


27 


g 


WHAT IT'S LIKE 

/.M TEY rcRO SINGS THE BLUES 


♦ EVERLAST 


13 


11 


21 


17 


JUMPER 

IH PC EYE e.iND 


♦ THIRD EYE BLIND 




17 


18 


5 


SWEETEST THING 

"■■[ EEiT :f :os: ;?9c 


♦ U2 


CID 


16 


16 


12 


THE DOPE SHOW 


♦ MARILYN MANSON 


IS 


13 


12 


6 


THANK U 

^ ^-O-rr FORMER INFATUATCT* JUNKIE 


♦ AUNIS MCR.iSLTTE 


17 


14 


10 


23 


INTERGALACTIC 


♦ BEASTIE BOYS 

GRAND -■-■AL 




19 


22 


5 


DAYSLEEPER 


♦ R.E.M. 

ViARNER BROS 


CS) 


22 


24 


13 


* * ★AlRPOWER* * * 

GOT THE LIFE ♦ KORN 


' li-l : ■ .r:H 


■""""^"^ 


20 


15 


14 


11 


SINGING IN MY SLEEP 

FEELING SlAANGE.r L Nt 


♦ SEMISONIC 

MCA 


21 


25 


21 


21 


PERFECT ♦ THE SMASHING PUMPKINS 

AOORE YIROIN 




26 


26 


7 


BITTERSWEET 

SJNBLPN 


♦ FUEL 

5S0 VljStC 


dD 


27 


28 


4 


TROPICALIA 

YJJTA- ONS 


BECK 

DGICEFFEN 


24 


21 


23 


21 


WHAT'S THIS UFE FOR 


♦ CREED 

WINDUP 


25 


24 


19 


18 


1 THINK I'M PARANOID 


♦ GARBAGE 




ALMOSQUNDSINTEAiCCP. 


dD 


30 


34 


3 


YOU GET WHAT YOU GIVE 

i.'AvbL (Oj .L HtLN BRAjNWAShEO TOO 


♦ NEW RADICALS 


(S) 


31 


40 


3 


SPECIAL 

VERSION 2 C 


GARBAGE 

ALMO SOUNDS'lNTERSCCPr 


28 


23 


20 


22 


ONE WEEK 


♦ BARENAKED LADIES 

^t-RiSt 


(S) 


29 


33 


3 


ACQUIESCE 

The MAS-£APLA\ 


♦ OASIS 

EPIC 


CD 


35 




2 


IT'S ALL BEEN DONE 


♦ 2BARENAKED LADIES 

PL-"lSt 


31 


20 


17 


14 


FIRE ESCAPE 

ALL IHL PA N l/DNLY CAN 5L" 


♦ FASTBALL 

HLi.Jr.VCOD 


32 


28 


25 


12 


ALL THE KIDS ARE RIGHT 

PAiJh IHL CA'b 


♦ LOCAL H 

ISLAND 


CD 


37 


37 


3 


PURE MORNING 


♦ PLACEBO 


(D 


36 


32 


6 


DRAGULA 

HE.L9I-LV deluxe 


♦ ROB ZOMBIE 
GEFFEN 


CD 


34 


35 


3 


CRUSH 

BEIOPE THESE CROWDED STREETS 


♦ DAVE MAHHEWS BAND 


(D 


NEW^ 


1 


BODY MOVIN' 


BEASTIE BOYS 


37 


33 


31 


5 


NICE GUYS FINISH LAST 

MMROCl 


GREEN DAY 

REPRISE 


3S 


32 


30 


10 


MY FAVORITE MISTAKE 

T>|. GLOBE SESSIONS 


♦ SHERYL CROW 

AAM 


30 


39 


36 


4 


WHATCHA GONNA DO? 

MERCTLANO 


COWBOY MOUTH 

MGA 


CD 


NEW^ 


1 


LAST STOP: THIS TOWN 

LLtClRu-bHCCK BLLtS 


EELS 

DH-OAMYVORKS 



HITS! 
IN 
TOKIO 

Weak of Octobar 18. 1998 



©DMWopHBurvnHill 
<Z> Mv FavoriM MitMki / Shiryl Cf ow 
3> My Favourite Game /Tha Cardigins 
<3) TsumeUi Hans / The Srilliant Gratn 
(5) Ttia Way/ Fastball 
(Si Boogia Mi Visu / Matt Btancc 
<Z> I Will Wail / Hootie A/id The Blowfish 
® True Colon /Phil Collini 
® Save Tonight / Eaglt-Eya Cherrv 
O Tima After tuiva / liroj 
Q Celebrity Skin / Hole 
<Q Day After Day / Julian Lennon 
Gangster Trippin / FbUkiy Slim 
OCircl«/Swan Dive 
0 Touch Ma / Solo 
Q tfs Your U(e / LendY Kravitz 
0 Kind And Generous / Nalalte Merchant 
® TYiank U / Alanii Moriiutte 
O Radio Radio/ Meja 

® Ins /Goo Goo Polls 

Q True To Your Heart / 98' And Stevie Wonder 
® Party Going On / MC Lyta Featuring 
Mtya Day 

® Another One Blias TTia Dutt / Queen With 

Wyclet Jean Ftaiuring Piai And Free 
& I Love You / Dflbalah Motgan 
® I Wanna HoW Vou Tonight / Ralph 

MacOonald 
& Looking For Love / Keren Rimirei 
0 Ue Is A FloMtr / Ace Of Bete 
® Piento En Ti (I Think OF Ymi) / Maw 

Featuring Louis Salinas 
& llrgenity In Love / Billy Crawford 
® If Vou Toter ate Ttus Your CNIdran Will 

Be Next / Manic Street Preachers 



® Still RaininV Johnny Lang 
9 Millennium / Robbie WillurRs 
® Made It Beck / Beverley Knight 

Featuring Redman 
® Can't Taku Eyai Of Of Vou / Lauryn HiH 
® Sttawbarry / Nicola Ftanee 
9 Weekend / Piiiicalo Five 
® Lean On Ms / Kirk Franklin 
9 Leafy Lane / Kirsty Hawkshaw 
® Hay Now Now / Swirl 380 

® Find A Way / A Tribe Called Quaw 

6> AhhhhM / Tothtnobu Kubota 
©Vou /J anal 

@ No Fool No More / En Vogue 

@ Vellow Bird / Monday Michini 

® Ever Gonna Make ll / Sarah Jane Morris 

® Soul Glow/ Great 3 

® Day Sleeper / R.E M. 

@ Ogiyodiora ; Lee-Tzsctw 

® Yawsrakaihada/Aco 

® The Bov Is Mine ,' BrendY & Monica 

Selections can be HaanI on 

"Sapporo Bear Tokia Hot 100' 

evary Smtlay 1 PM-S PM an 

J WAVC/81J m in TOKYO 
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SUMMER '98 ARBITRONS 



r2-plu8 ovemli average quarter hour shares (0) indicates Arbitnm market rank. 
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SAN ANTONIO, TEXAS— (33) 
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30 


3,1 


21 


2.7 


WPCV 


country 


.9 


1.0 


.7 


1.4 


1.4 


WRMO 


Spanish 


,7 


.5 






1.2 


WIITM 


sports 


1.5 


1-8 


11 


.9 


1.2 


WTU'FM 


reli|ious 


10 


1,3 


10 


14 


1.0 


NEW ORLEANS— (39) 






WSUE 


RIB 


13.4 


12,7 


13.9 13,814.2 


wru)^ 


RIB adult 


100 


90 


87 


83 


1.9 


WWl 


N/I 


7.2 


8,3 


8,4 


75 


7.2 


WNOE 


country 


60 


85 


55 


5,8 


1.0 


KKHD 


modem 


3.4 


4,8 


43 


4,6 


S.9 


WTU. 


oldies 


5.3 


5,1 


5,3 


5,5 


S.2 


WIMG 


AC 


5.2 


5,4 


4,6 


53 


S.l 


RUMZ 


top 40 


4i 


3,9 


4,6 


4,3 


4.0 


WCKW-FM 


album 


35 


3.0 


2,9 


4,0 


4.0 


WRNO 


cisrock 


4.4 


41 


3,7 


42 


3.9 


WrUMM 


relijious 


40 


3.3 


4,1 


29 


3.1 


KMEZ 


RtB oldies 


3.7 


2.5 


3.4 


39 


3.7 


WEZB 


top 40 


47 


3.8 


4.8 


4,3 


3.1 


WITS 


AC 


4.4 


4.0 


3.6 


3,9 


3.0 


wtni 


adult sM 


2,1 


30 


2,5 


2,3 


2.2 


WBOK 


religious 


2,2 


1,9 


1,8 


1,4 


1.3 


WSMB 


N/I 


8 


10 


,8 


1,2 


1.0 


GREENSBORO, N.C.— (40) 




WTM 


country 


95 


104 


9,7 11 110.1 


WIMH 


RIB 


9,3 


8,5 


7,6 


9-2 


9.2 


WOMG-FM 


RIB adult 


7,0 


6,4 


6,5 


6-1 


7.0 


WMAG 


AC 


64 


74 


6,3 


6-9 


t.S 


WDKI 


cisrock 


4,9 


6,9 


4,9 


4-9 


E.4 


WMQI 


oldies 


55 


5,7 


59 


5-7 


1.3 


WNSL 


country 


53 


5,4 


5,7 


48 


S.l 


WKZL 


AC 


4.9 


3,9 


5,4 


4-3 


4.9 


WSIS 


W 


40 


3,6 


5,3 


47 


4.S 


WKSI 


AC 


4.2 


42 


4,3 


4-1 


4.4 


wniA 


album 


32 


2,2 


2,4 


2-7 


2.1 


WKXU/WUX country 


3.0 


3,8 


2,1 


1-9 


2.3 


WEAL 


religious 


9 


2,2 


19 


1.7 


1.4 


WOCG 


top 40 


1.5 


1,3 


14 


13 


1.3 


WEND 


mcKlem 


2.9 


1,8 


1,7 


1.6 


1.2 


WMT 


religious 


.4 


,8 


6 


.6 


1.1 


WBRF 


country 


5 


.5 


4 


9 


1.0 




BUFFALO, 


N.Y.— (41) 






wrtK 


country 


81 


103 


8.7 


8.3 


1.7 


WGRF 


cisrock 


8.9 


7.5 


7,5 


7-6 


IS 


WBU 


RIB 


74 


6.6 


7,8 


7-5 


■ 0 


WIYE 


AC 


7.8 


8.3 


8.0 


85 


7.2 


WIEX 


N/I 


8.7 


10,2 


8,5 


7.9 


7.1 


WKSE 


top 40 


63 


6,4 


6,6 


7,6 


7.0 


WECK 


adullstd 


65 


4,6 


61 


48 


E.I 


WHTT-FM 


oldies 


75 


64 


7,2 


77 


E.I 


WMIQ 


AC 


46 


4,9 


46 


4,2 


SO 


WEDG 


modem 


4.2 


4,1 


45 


4,6 


4.1 


WGR 


NA 


4.5 


5,2 


5,6 


5,5 


4.7 


WLCE 


AC 


59 


5,2 


4,6 


4,0 


3.4 


WWWS 


RtB oldies 


1.3 


10 


1,5 


1.4 


1.6 


WNUC 


counby 


14 


1,5 


1,3 


1,0 


1.4 


ctu 


album 




10 


8 


1-2 


1.3 


CXET 


AC 


.6 


,5 


12 


1-5 


1.3 







Sii 


Fa 


w 




S<| 


Call 


Farmat 


'97 


'97 


■98 


■9'§ 


'98 


WWKB 


sports 


8 


.8 


,6 


7 


1 


1 


CHTZ 


album 


.7 


,6 


,8 


,7 


1 


0 


WHO 


religious 


14 


,8 


10 


1.3 


1 


0 


HARTFORD, CONN.— (42) 






WRCH 


AC 


11-2 


9,9 


11,2 


11,211 




wnc-AM 


N/I 


12-0 


11,1 


113 


11 110 


7 


WKSS 


top 40 


5-7 


6,7 


78 


7,5 


6 


g 


WWVZ 


counby 


8.5 


8.0 


7,0 


6,4 


6 


1 


wnc-FM 


AC 


6.3 


6,8 


7.5 


6,7 


6 


5 


wmc-FM 


oldies 


5.5 


6,0 


5,8 


6,0 


6 


2 


IMUIIimadutstd 


5.7 


5,0 


50 


4,1 


4 


7 


WMRO 


modem 


5.2 


4,8 


48 


48 


4 


7 


WCCC-FM 


album 


34 


4,0 


47 


4,6 


4 


3 


WHCN 


cIs rock 


2.0 


3,0 


2-3 


2,4 


3 


0 


WZMX 


clsmck 


4.1 


4,0 


3-8 


3,2 


3 


0 


WNE2 


RtB 


2.5 


3,4 


2-2 


2,5 


2 


6 


WAOV-AN-FN 


cIs rKk 


2.1 


2,0 


1-6 


2,1 


1 


7 




sports 


1.5 


1,5 


1.4 


1,2 


1 


1 


WPU! 


aHium 


1.4 


,8 


9 


1.0 


1 


• 




LAS VEGAS— (43) 








KLUC 


top40/rttyltim 9.7 


9,5 


10.2 


8.3 


1 




KiUL 


aduttstd 


8-6 


8,8 


89 


99 


7 


9 


KNXB 


AC 


6-4 


6,5 


5,9 


6.4 


1 


g 


KSNE 


AC 


61 


7,2 


7,6 


6,1 


6 


2 


Ctrl 


modem 


5-2 


5,5 


4,9 


4,5 


5 


9 


KN2Q 


AC 


61 


5,1 


5,1 


61 


5 


2 


KtVNR 


counby 


63 


4,7 


49 


6,6 


9 


2 


KKLZ 


cIs rock 


50 


4,7 


41 


4,3 


4 


7 


KFMS 


counby 


4-1 


33 


58 


43 


4 


4 


KJSF 


RtB adult 


34 


3,2 


24 


3,3 


4 


1 


KXPT 


cIs rock 


2-4 


L7 


3.0 


2-6 


4 


0 


KIXH. 


oldies 


3.6 


3,7 


4 1 


3-6 


3 


1 


KLSQ 


Spanish 


3.1 


3,9 


3,1 


24 


3 


5 


KSTJ 


AC 


3.5 


3,4 


31 


26 


3 


4 


KXNT 


N/T 


3.0 


43 


31 


39 


3 


3 


KOMP 


album 


3.2 


3,4 


3,8 


3-6 


3 


2 




M 


1.1 


1,5 


1,3 


2-0 


1 


9 


KOOK 


Spanish 


.8 




17 


12 


1 


7 


KWW 


N/I 


1.1 


1,1 


,9 


-7 


1 


S 


KDWN 


N/I 


1.5 


2,1 


1.6 


1-1 


1 


2 




NASHVILLE— (44) 








wsu 


counby 


12-5 


13,7 


11.6 


10-212 


3 


tVQQK 


RtB 


lO-l 


8,8 


10-7 


9-210 


2 


WSM-FH 


counby 


71 


7,8 


81 


76 


1 


2 


WNRO 


cisrock 


2-8 


3,4 


7,4 


9,4 


7 


9 


wmn 


oldies 


5.6 


5,9 


43 


5,1 


< 


9 


WJXA 


AC 


3.7 


4,3 


6.3 


5,2 


6 


0 


WRVW 


top 40 


6.0 


51 


5.1 


4,9 


4 


S 


WKDF 


modem 


6.7 


5,9 


46 


40 


4 


2 


WWIN 


N/I 


3.8 


3,5 


3.4 


3.2 


4 


1 


WGFI 


cisrock 


8.0 


5.7 


5,9 


43 


3 


6 


WUC4M 


N/I 


3.1 


3.5 


34 


32 


3 


4 


WIZC 


jazz 


2.3 


4,0 


2 7 


34 


2 


9 


WSM4M 


counby 


4.1 


4,0 


3,2 


34 


2 


1 


WOZQ 


top 40 


2-3 


1,8 


1,9 


2-8 


2 


7 


WWL 


RtS oldies 


16 


1,5 


26 


10 


1 


9 


WMOe 


RtB 


1-1 


1,5 


1,4 


2-6 


1 


3 


tnu^nwni 


biple-A 


2.0 


13 


.9 


1.2 


1 


3 


wzpe 


counby 


1.0 


1.9 


LI 


LI 


1 


1 




MEMPHIS— (45) 








WRM 


RIB oldies 




4 


3 


-3 


7 




WDU 


RIB adult 


6-9 


67 


7,3 


8-3 


6 




WHRK 


RIB 


9-7 


8.9 


8,3 


9-1 


E 




wan 


AC 


7-0 


7.2 


6-7 


5-8 


6 




WLOK 


religious 


6-3 


5.8 


6-3 


5-8 


1 




wGn 


counby 


5.2 


5.4 


5 1 


5-8 


6 




WEGR 


album 


6-4 


5.0 


5-1 


4-8 


S 


g 


WMC-FN 


AC 


6.0 


7.0 


65 


6-8 


S 


0 


KXHT 


RtB 


6-9 


4.7 


51 


5-2 


4 


4 


wocr 


counby 


4-4 


3.8 


41 


4-2 


4 




WSRR-FM 


cIs rock 


52 


4.7 


33 


3-4 


4 


4 


UMS 


RtB adult 


7-4 


6.2 


7-4 


6-6 


3 


7 


KWMI 


religious 


11 


1.2 


16 


18 


2 


9 


WREC 


N/I 


1-9 


2.7 


2-7 


26 


2 


8 


WKSL 


top 40 




2.1 


3-0 


23 


2 


7 


WMFS 


album 


1.8 


2.5 


2-6 


19 


2 


2 


WMC-AM 


m 


23 


2.6 


2-9 


2-8 


1 


9 


WPU 


adunsU 


2.4 


2.4 


22 


1-2 


1 


9 


WB8P 


religiMis 


.9 


.8 


,9 


12 


1 


4 


WCRV 


religious 


1.4 


1.5 


1,5 


1-8 


1 


3 


WRXQ 


modem 


23 


2.2 


1,5 


21 


1 


2 


tmna 


sports 


.5 


1.3 


1.2 


.6 


1 


t 


ROCHESTER, N.Y.— (47) 






WiEE 


country 


10.5 


11,5 


104 10.011 


3 




ivr 


1)0 


11,9 


108 10.010 


g 


WRMM-FM 


AC 


6.8 


7,6 


7.2 


7-5 


7 




WO«X 


RtB 


5.7 


4,5 


5.4 


5.7 


6 




WItF 


oldies 


4.3 


4,6 


46 


4.7 


5 


4 


WCMF-FM 


album 


5-8 


6,5 


5-8 


5.5 


5 


3 


WPIY 


top 40 


8,9 


6,6 


70 


7.3 


5 


2 


nm 


AC 


49 


4,5 


5-8 


7-1 


S 


1 


WNVE 


modem 


5,5 


6,5 


5-4 


50 


3 


8 


<Km 


AC 


4,7 


4,8 


4-6 


52 


3 


7 


WE20-AM 


adutsid 


3,0 


3.3 


2-3 


2.8 


2 


7 


wom 


cIs nxk 


1,9 


23 


2-3 


24 


2 


3 


WMAX 


top4(Vrt>)ltim 


.9 


.6 


,7 


16 


2 


1 


WHTK 


N/I 


1.1 


1.2 


1,5 


LO 


1 


7 


WIZR 


jaZ2 


.9 


1.1 


1,4 


1-3 


1 


4 


WtSY/WIST 


AC 


2.5 


2.9 


1.8 


17 


1 


4 


RALEIGH, N.C.— (48) 








WOM 


countiy 


48 


5.5 


46 


5-6 


1 


2 


WMK 


RIB 


76 


9,2 


7 7 10,0 


t 


9 



Call 


Fnaat 


Su 
•97 


•97 


w 

'98 


'98 


Su 
'98 


WML 


AC 


E-3 


66 


6,3 


5,8 


I.I 


WDCS 


bic40 


8-4 


7,3 


7,7 


6,4 


E.3 


WNNL/WDUR 


religious 


2-2 


3.9 


4,3 


5,2 


E.3 


WIRG 


okties 


53 


50 


5.4 


5,8 


5.9 


WPTT 


N/I 


6-6 


56 


6,7 


5,8 


S.7 


WRDU 


album 


6-0 


5,3 


6.0 


4,6 


4.1 


WKix/wnu 


counby 


2-4 


2.4 


4.7 


4.9 


4.4 


WRSN 


AC 


4-4 


4-3 


3.7 


44 


4.2 


WFXC/WFn 


RIB adult 


7-1 


48 


5.4 


5.0 


4.1 


WBI8-FII 


album 


55 


S2 


4.0 


5,9 


3.5 


WIMH 


RIB 


2-5 


2.4 


24 


2,9 


2.7 


WRBZ 


N/I 


-5 


.7 


1,5 


1.4 


1.0 


WEST PALM BEACH, FLA.— (49) 


WEAT-FM 


AC 


80 


9-2 


8,6 


8,6 


7.3 


wnw 


adult std 


49 


5-6 


5,7 


5,9 


E.4 


WRMF 


AC 


S-5 


65 


6,6 


7,0 


E.4 


WIRK 


counby 


70 


6-8 


5,3 


6,5 


S.S 


WEDR 


RtB 


26 


4-4 


3,5 


3,7 


4.) 


wiNO/wim 


N/I 


39 


4-4 


3,7 


3,5 


4.9 


WKGR 


ds rock 


3-5 


2.6 


3.0 


2,6 


3.5 


WDBF 


adult std 


1.2 


1.4 


2,1 


2,1 


1.4 


WPBZ 


modem 


41 


3.8 


3.3 


3,5 


3.4 


WMBI 


AC 


3-0 


2-8 


3,5 


3,5 


3.3 


Win 


N/I 


2-9 


3-3 


2,3 


2-2 


2.1 


WWL»/WLVE 


(JZZ 


56 


3.7 


3,9 


38 


2.6 


WBGG 


cIs rock 


1-5 


1.9 


1,9 


2,6 


2.4 


WOLL 


oldies 










2.3 


WHQT 


RtB adult 


1-8 


1.9 


2.1 


1,6 


2.2 


WRU 


AC 


3-5 


2.4 


3.3 


3,1 


2.2 


WOAM 


sports 


-9 


1.2 


1.4 


IJ 


2.1 


WPOW 


top 40/rhythm 


2-8 


2.0 


2,3 


2,4 


1.9 


WTMI 


classical 


2.4 


1.9 


32 


2,8 


1.1 


WLOl 


lop 40 


1-4 


1.9 


1.6 


1,6 


1.1 


wim 


top 40 


1.3 


li 


1.9 


1,7 


l.S 


WIN* 


adult std 


2-2 


1.7 


1.8 


LI 


1.1 


W22R 


album 


1-3 


2.2 


1.7 


1,5 


1.1 


WZTA 


album 


12 


1.6 


1.1 


12 


1.3 


WAMR 


Spamsh 


10 


.6 


1.3 


LI 


1.1 


WHS 


counby 


1.4 


1.2 


1.5 


] 1 


1.1 


WMXJ 


oldies 


1-8 


1.5 


1,7 


1,8 


1.1 


WLYT 


AC 


1-2 


1.3 


1,6 


1,7 


1.1 


WPOM 


RtB 


1-1 


1.5 


,8 


1,2 


1.0 


AUSTIN, TE)(AS— (50) 






KASE 


country 


lOi 


9.9 


10.3 11.0 


1.4 


KOBT 


top 40/rhythm 










T.I 


KKMI 


AC 


6.3 


6-4 


6.5 


60 


9.1 


KUU-FM 


album 


6.4 


6-7 


5.5 


5.6. 


5.7 


KVa-FM 


counby 


5.8 


7.2 


6.2 


4.6 


9.7 


KLBl-AM 


N/I 


4.6 


4.9 


46 


47 


9.1 


KKFI 


top 40 


9.8 


9.9 


9,4 


9,0 


9.4 


KAMX 


AC 


5.2 


5-2 


6,9 


5,2 


9.0 


KEYI 


oldies 


45 


a 


4.5 


4,3 


3.1 


KPE2 


cisrock 


5.1 


3-9 


4.0 


4,3 


3.5 


KGSR 


bipie-A 


2.9 


3-6 


3.2 


3,2 


2.1 


mox 


modem 


4.6 


a 


4,3 


3,7 


2.1 


KAU 


lazz 


2.5 


2.6 


3,2 


24 


1.1 


UFK 


W 


1.9 


1.7 


2,1 


1,4 


1.1 


nxL 


religious 


1-3 


1.1 


,8 


1,2 


l.B 


KUB 


Spanish 


1-8 


.9 


11 


1,3 


1.9 


KAHK 


cisrock 


-2 




1,7 


L3 


l!l 


UCE 


RIB adult 


1.6 


1,7 


1,5 


16 


1.3 


KVn-AM 


N/I 


1.4 


18 


15 


1,2 


1.2 


KFMK 


modem 










1.1 


JACKSONVILLE, FU.— (51) 




WARE 


top 40 


78 


77 


83 


9,4 


9.3 


WEJ2 


AC 


6-8 


59 


7,1 


78 


7.9 


WFYV-FM 


album 


8-7 


9.4 


8,3 


80 


T.S 


waiK 


country 


9.2 


7.2 


02 


6,9 


T.4 


WSOL-FM 


RIB adult 


49 


6.1 


6,8 


7,1 


7.1 


WML 


okties 


6.0 


6.4 


5,8 


5,1 


9.1 


WIBT 


RIB 


5.7 


53 


5,9 


6,4 


S.l 


WROO 


counby 


5.5 


5.8 


5.5 


5,3 


9.) 


WOK* 


N/I 


12 


3.9 


4.2 


41 


9.1 


WPIA 


modem 


45 


38 


4.1 


4,9 


4.7 


WZAZ-AM 


religious 


3-1 


24 


3,0 


2,2 


3.5 


WM» 


AC 


3-5 


3.5 


3.1 


3,3 


2.1 


WFSJ 


jazz 


3.6 


26 


3,5 


3,7 


2.9 


WWRR 


dsrock 


27 


23 


1,6 


2,2 


2.1 


WBWl 


sports 




1.7 


1,2 


1,8 


1.1 


WIGI 


dsrock 


6 


1-3 


1,0 


1,2 


1.2 


WNZS 


sports 




1-3 


,9 


1,4 


1.1 


WCGL 


leliguus 


1-0 


7 


LO 


1,5 


1.0 


LOUISVILLE, KY.— (52) 




WAM2 


aunby 


139 


141 


13,7 ILSlS.t 


WHAS 


N/I 


116 


12-2 


122 12311.1 


WDU 


top 10 


6-5 


6-9 


80 


7,2 


I.I 


WGZS 


RtB 


7,0 


7-6 


5,6 


6,6 


9.1 


ItlVEZ 


AC 


64 


68 


65 


7,1 


9.1 


WRM 


oldies 


47 


53 


3,8 


5.9 


9.4 


wms 


modem 


44 


3-2 


4,5 


3,9 


4.4 


WSFR 


ds rock 


40 


4-1 


4.4 


5,4 


4.3 


WHKW 


counby 


2.9 


3-4 


2.5 


2,7 


3.1 


WOMF 


album 


4.1 


4-8 


4.4 


3,7 


3.1 


Win 


album 


5.0 


31 


3.6 


40 


3.4 


WUK 


adult sU 


1.9 


2-0 


3,1 


2,4 


3.3 


WBLO 


RIB 








18 


2.1 


WMHX 


AC 


2.8 


2.2 


1,8 


15 
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At AC Radio, Phil Collins' Mi On 
'True Colors' Is Shining Through 



New COLORS: When Phil Col- 
lins decided to record a new version 
of Cyndi Lauper's 1986 No. 1 Hot 
100 hit "True Colors," he knew he 
wanted to find a familiar song, one 
that people had loved but didn't 
often hear on the radio anymore. He 
knew he was looking for a song orig- 
inally recorded by a woman so that 
no one would compare them. But 
there was one thing he didn't know. 

"Some musicologist told me that 
there have been 28 cover versions of 
the song," Collins says, laughing. 
"Twenty-eight versions, and I 
haven't heard any of them. I knew 
there was a Kodak advert, but that 
vras it." 

Not to worry. Apparently the pub- 
lic also seems largely unaware of the 
redundancy, given the reaction to 
Collins' freshened version, which 
has raced to No. 4 on Billboard's 
Adult Contemporary chart The new 
release has also fueled sales of 
Collins' just-released "Hits" on his 
longtime label, Atlantic. It's a col- 
lection of 16 solo tracks, including 
seven No. 1 singles on the Hot 100: 
"Against All Odds (Take A Look At 
Me Now)," "Another Day In Par- 
adise," "Two Hearts," "Separate 
Lives" (with Marilyn Martin), "One 
More Night," "Sussudio," and 
"Groovy Kind Of Love." The album 
debuted Oct 24 at a robust No. 18 on 
The Billboard 200. It entered the 
U.K.'s pop album chart at No. 1 and 
the Canadian chart at No. 2, accord- 
ing to Atlantic. 

"I've been lucky in that every one 
of these is a bona fide hit," Collins 
says. "There are so many compila- 
tions out there now, so many repack- 
aged collections. These are all the 
records that made people like me in 
the first place, and they're all in one 
place. So with this, I can stand by my 
bed and feel like this body of work is 
something to be proud of." 

"True Colors" is the only new 
track on "Hits." It came together 
after Collins recorded a demo of the 
song on a lark and sent it to produc- 
tion master Babyface, with whom 
he'd spoken about collaborating. 

"We'd been talking a long time 
about working something out 
together, and this seemed a good 
way to test the water," he says. 
"Babyface reworked it; the feeling 
is the same, but he 'professionalized' 
it. And he sang on it with his lovely 
voice. I love his harmonies." 

In addition to producing the track, 
Babyface contributed backing 
vocals, keyboards, and drum pro- 
gramming. Adding credence to the 
adage 'When it's right, it comes 
easy,' the whole deal was done in two 
or three days. 

For AC radio (and a number of 
.smooth jaz^new age outlets) around 
the country, the new version has 
been an easy add, becoming the for- 
mat's top add its first week out and 
garnering airplay in markets as 
diverse as San Francisco; Chat- 



tanooga, Tenn.; Philadelphia; and 
Allentown, Pa. 

"Phil Collins is still a very viable 
core artist for us. We love him," says 
Jim Ryan, PD of national AC leader 
WLTW New York. "You've got a 
aong here that was a No. 1 for Cyndi 
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by Chuck Taylor 

Lauper — it's familiar — and then 
there's the Babyface production, 
which really contemporizes it." 

"It's certainly not the riskiest add 
we've had this year," notes TJ. Hol- 
land, PD of AC WRRM Cincinnati. 
"You take a well-tested title that's 
familiar and put a core voice behind 
it, and I'd say it's a pretty safe bet. 
And this is quality stuff" 

Atlantic also put its bets on the 
track as a sure-fire hit for Collins. 
According to Mary Conroy, the 
label's VP of AC promotion, its 
allure can be found in its famiUari- 
ty and Babyface's contemporary 
touch, but Collins' personal stamp is 
also fundamental. 

"It's very smooth, very sexy," she 
says. "Phil's vocals have his aura. 1 




think radio wants him to have a hit. 
AC plays so much of his old stuff, 
and when a record like this comes 
around, it helps his appeal across 
the board. Rotations certainly came 
in quickly, which really helped pro- 
pel it so quickly up the chart." 

Still, even at AC, there's no such 
thing as an automatic add anymore. 
No one is more aware of the fact 
than (Collins, a man who has sold 80 
million albums around the world, 
garnered six Grammys, and 
released six solo albums, in addition 
to his work as a member of the leg- 
endary rock band Genesis. (CoUins 
joined as the drummer in 1970, 
became the lead vocalist with Peter 
Gabriel's departure in 1975. and 
remained until 1996.) 



"Tastes have changed from what I 
was doing; there's lots of reasons I 
couldn't possibly keep up the lucky 
chain of events I had in the '80s into 
the early '90s," he acknowledges. 
"You can't sustain that kind of thing, 
anyway. The radio world is so frag- 
mented now that it's difficult to put 
me in one particular place. I'm too 
old for most radio stations, and I'm 
philosophical about it I realize, hey, 
I'm 47. But it gives me chances to do 
other things with my life." 

For one, Collins has acted in roles 
that suit his roU-with-the-punches 
sense of humor (which is as evident 
during this interview as in any of his 
goofball-branded videos). His roles 
include 1988's well-received "Bust- 
er," in which he played the master- 
mind behind the 1963 British Great 
Train Robbery. He also starred in 
"Frauds" in 1992 and appeared in 
Monty Python's "The Secret Police- 
man's Private Parts," "And The 
Band Played On," and the animated 
"Balto." 

"I'd like to act more," he says. "I'd 
love to find a great cast with a great 
story; I don't mind a small part at 
all. But I love where I live — (jeneva, 
Switzerland — and that's not condu- 
cive to making films. I could go to 
Hollywood for three weeks or so, but 
I don't like to be away much more, 
except for touring." 

He's also fulfilled a lifelong ambi- 
tion by taking on the road his own 
20-piece big band, playing versions 
of hLs hits marinated in swing and 
jazz influences. He premiered the 
Phil Collins Big Band with a 
series of European dates in 1996. 
Last summer, he debuted the en- 
semble in the U.S., followed by a 
return this fall to Europe for a 
series of jazz festivals. 

"I didn't even realize that this 
swing thing was actually back," he 
says. "I thought I was coming 
around in July swimming against 
the tide, forcing people into the 
show — and they were loving it. It's 
something that I want to do and do 
until I drop. I'd love to take the big 
band out every year or two." 

And coming up, ColHns has com- 
posed fiTO songs for the forthcoming 
Disney animated feature "Tarzan." 
He appears throughout the movie as 
the voice of the narrator, "the spirit 
of TVzan, if you will," he says. From 
there, he hopes to take the next step 
and get involved in composing scores 
for movies. 

And then there's the more famil- 
iar Collins: soloist, songwriter, and 
a radio staple for nearly 25 years 
now. 

"It's all been great," he says. 
"Next j'ear I'm sure I'll sit down and 
write and write, and when I get 12 
good songs, I'll make another rec- 
ord. I just do what I do and hope 
someone's out there listening." 

E-mail Chiick Taylor at ctaylorCt^ 
bUlboard.c(mL 



Jim Murphy Has A Full Plate 
With JRN's Cnuntry Offerings 



It may not SURPRISE anyone 
who knows Jones Radio Network 
(JRN) director of operations Jim 
Murphy to discmw that as a child, 
he built an AM and FM station in 
his basement and programmed 
them separately, bringing neigh- 
borhood chiWren in to do air shifts. 
By running two stations instead of 
just one, unlike most kids, "I may 
have been a little ahead of the curve 
on this consolidation 
business," he says. 

That experience 
hardly prepared 
him for what he 
oversees on a daily 
basis now: a dozen 
full-time formats, 
the new syndi- 
cated evening show 
"Nashville Nights," 
many shortform 
programs and show- 
prep services, the 
24-hour music 
Great American 
Country (GAC), 
and the country 
clients for a re- 
cently launched 
consulting business. 

Like CBS, which 
recently announced plans to sell its 
radio, TV, cable, and outdoor prop- 
erties in tandem, Jones has bun- 
dled its three country formats, 
"Nashville Nights," GAC, and its 
countdown shows and pitched them 
to country labels as a mix-and- 
match package. The advantage of 
a combo buy for labels, he says, is 
that "it's one-stop shopping. They 
only have to deal with one person." 
But he stresses that the sales pitch 
is "Chinese-menu style," since the 
network's gold-based Classic Hit 
Country format or some of the 
other properties might not work 
for every label project 

When CMT recently made a 
play to lock down deals with labels 
for video exclusivity in an apparent 
move to edge out GAC, Murphy 
flew to Nashville to "present our 
side of the story," he says. "We had 
an opportunity to make a presen- 
tation in front of every single label 
in Nashville, and I feel it was very 
productive. The labels were ex- 
tremely considerate," although he 
concedes that 'it doesn't hurt" that 
the pitch was made with all of 
Jones' other products behind it 

"That gives a (company] a cer- 
tain amount of clout, but I don't 
look at it as clout as much as that 
we haw grown a business here and 
a relationship with the labels," he 
says. "What we have done is very 
quietly built Jones to the point 
where more people hear their 
country music programming from 
Jones than anjfplace else." 

Of Jones' 12 full-time formats, a 
quarter are country. CD Country 
is JRN's hot country format, 
geared, with a longer playlist than 
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most contemporary country sta- 
tions, toward 18- to 44-year-olds. 
Now about 7 years old, CD Coun- 
try has more than 100 affiliates. 

U.S. Country, the network's first 
and now largest format in terms of 
audience and affiUatcs, is main- 
.stream, 25-to-54-targeted country. 
Launched in 1989, U.S. Country 
has more than 250 affiliates. Mur- 
phy says. 

JRN's newest 
format Classic Hit 
Country, has 80 
affiliates after just 
about 18 months. 
The programming 
is focused on the 
'70s and '80s, with 
occasional '60s and 
early '908 hits. 
Unlike rival net- 
work Real C>)untry, 
which will play new 
songs by tradition- 
al-leaning artists. 
Classic Hit (Country 
plays no currents or 
recurrents. 

This past sum- 
mer, JRN launched 
its first foray into 
daypart program- 
ming with "Nashville Nights." Pro- 
duced at WSIX Nashville and hostr 
ed by WSIX assistant music 
director/evening host Dallas Turn- 
er, "Nashville Nights" now has 
almost 40 affiliates, with an aver- 
age of two or three new ones added 
each week. 

JRN also produces the short- 
form "Crook & Chase Country 
Countdown," and the network's 
recent acquisition of MediaAmeri- 
ca put "Country's Most Wanted" 
and "The Weekly Top 30 With 
Charlie Tuna" into Jones' fold. 
JRN's country show-prep service, 
the Nashville News Source, was 
discontinued at the beginning of 
the year because of intense compe- 
tition, but the network continues to 
provide show-prep services in 
other formats and may re-enter the 
country market later. 

GAC is available in more than 5 
milUon households, and, Murphy 
says, it is adding 300,000-400,000 
new subscribers a month. Unlike 
CMT, which judges clips on image 
as much as the song. Murphy says, 
the song comes first at GAC 
(which, he adds, is more selective 
than other networks and shows). 

As for the new consultancy. Mur- 
phy says that JRN decided to start 
one because "there were a number 
of radio stations that kind of fell 
through the cracks. They were too 
big to be able to use the 24 formats 
from Jones, but they still needed a 
lot of strategic assistance." Mur- 
phy says JRN has "created a 
niche" among smaller-market sta- 
tions and won't be taking on the top 
consultants by targeting the top 50 
markets. piiyxlis stark 
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Changes Ahead In Ways Videos Are 
Delivered To Viewers/Consumers 



PUTURE OUTLOOK: As we 
head toward the 21st century, it 
looks like the music video world 
and the high-tech Internet and 
digital TV worlds will be increas- 
ingly intertwined. 

Liberty Interactive, a new \en- 
ture of Tele-Communications Inc. 
(TCI)'s Liberty Media program- 
ming group, will be taking over 
Liberty Media's 86% stake in TCI 
Music sometime in early 1999. 
TCI Music owns the Bo.\ music 
video network, Internet music 
company SonicNet, and the digital 
music service DMX. 

What docs this 
changeover mean for the 
Box and SonicNet? The 
Bo.\'s site on the World 
Wide Web — which cur- 
rently allows users to 
request for a fee videos 
that will then be aired on 
the Box's TV channel — 
will likely start to be 
more like Streamland, 
SonicNet's video channel 
on the Web, which offers 
downloadable videos. 

The Box has already 
started to include an 
artist's official Web site 
address when the ar- 
tist's video is shown on the Box TV 
channel, and the industry can 
expect in the future that videos 
will start to include more infor- 
mation for the consumer, such as 
how to order an artist's CD. Per- 
sonalized music video playlists are 
already a reality on the Web, but 
insiders predict that it will soon 
become a reality on TV. 

DMX offers an audio-only musi- 
cal menu on digital TV where con- 
sumers can switch between music 
genres at will. Music video menus 
by genre may not be too far off on 
digital TV Add to the mix the new 
digital spinoff channels started by 
national networks, and there's a 
range of new opportunities for 
how music videos reach con- 
sumei's. 

The bottom line is that watch- 
ing videos in the traditional way 
has become "old hat" for many 
consumers. How many of ua know 
people who watch videos only as 
"background music" to other 
activities? The new ways of deliv- 
ering music videos will have to 
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capture the attention of today's 
impatient channel surfers in waj-s 
that cause people to think of 
watching mu.sic videos as an excit- 
ing and fun experience — and 
(most important to the music 
industry) an experience that can 
include people's active invoh-ement 
in buying music. 

Camp value: Don't say you 
dkln't see this coming. After being 
hyped as a wannabe rock star in 
his own MTV documentary and 
being featured on the cover of 
Spin, MTV VJ Jesse 
Camp has signed a 
record deal with Holly- 
wood Records (Bill- 
board/faflefin,Oct.23). 
His first album, which 
is expected to be hard 
rock, is targeted for 
release in the second 
quarter of 1999. 

A label .spokeswoman 
said that Camp will be 
working with former 
members of Vixen, 
LSD, and Dogs 
D'Amour, but it's still 
undecided if the album 
will be released under 
Camp's name or the 
name of a band. 

Camp became an MTV VJ after 
being chosen in a contest that 
MTV televised in April (The Eye, 
Billboard, April 11). Assuming 
that Camp is .still at MTV when 
his album is released, we're curi- 
ous to sec how MTV will handle 
promoting the album. It's going to 
be very interesting to see what 
kind of video rotation MTV will 
give one of it-s employees. 

O-N THE MOVE; Michael 
"Smoov" Cole has exited Priori- 
ty Records' video promotion 
department and transfen*ed to the 
label's radio promotion depart- 
ment. Meanwhile, Wendy White 
has joined Priority as director of 
video promotion. 

Debbie Brakke hiis exited inde- 
pendent video promotion company 
Endless Music. ..Mark Hason has 
exited as Tommy Hoy Records 
head of video production for a 
position with Arista Records' 
office of the president. 



PRODUCTION NOTES 



LOS ANGELES 

Christopher Erskin directed 
Case & Joe's "Faded Pictures." 

Shiro filmed her "Good Love" 
video with director Tim Story. 

Dwight Yoakam directed his 
video for "These Arms." The clip fea- 
tures actors Vince Vaughn and Joey 
Lauren .4dams. 



Paul Hunter directed A Tribe 
Called Quest's "Finfl A Way" and 
Lenny Kravitz's "Fly Away." 

Allison Moorer's "Alabama Song" 
was dii-ected by Morgan Lawley. 

NASHVILLE 

Clint Daniels filmed "When I Grow 
Up" with director Steven Goldmann. 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS " ARE REPORTED BV THE NETWORKS (NOT BY BDSI FOR THE WEEK AHEAD 



14 hour? daily 
1899 9th Street NE. 
Washington. D.C, 20018 

1 Lauryn Hill. Doo Wop (That Thing) 

2 Ocbonti C«. \ct»()|'^ Suppoied h Qe Here 

3 Grwtto Mafia. In Decatur 

4 8l»ckftrwt L Mya, Take M« There 

5 Next, I Sti;l Lax Vou 

6 Oru Hill FuL Rwfenan, Huw Dwp Is Your 

7 Case Feat. ioe. Faded Pictures 

8 Jaoel. Ev«ry Tme 

9 Faith Evara, Lme like This 

10 M«nwell, Matrimony; Maybe You 

11 Divine, Lately 

12 R. Kelly. Home Alone 

13 Keny Pike, Fnend 0( Mine 

14 Monka. The Frst Nighl 

15 Aaron Hall, Ail The Place:. 

16 Jay-Z Feat. Amil I. Ja. Can I Get A 

17 BiKy Borw. Ifiugs Cry 

18 Oulkost, Rosa PatKs 

19 Will Smith, Miami 

20 Monifah, Touci II 

21 Xscapfl. My Little Secret 

22 TeitipUtkns. Sidy 

23 JD t Mariah Carey. Sweetheart 

24 Brand Hutwn, (Xiit Let H &3 To ttur hyad 

25 Total, Tnppin' 

26 Carn'ron, Hone & Carriage 

27 Brandy, H^ue Voo Ever? 
2B Luther Vandross. I Know 

29 KIrti Franklin, lean On Me 

30 Solo. Touch Me 

* * NEW ONS* * 

levin Campbell. Another Way 
Voices Of Theory, Wtierevc You Go 
Method M«n, Judgemefil Day 
Dru Hill, IVTL- Arc Tr« Timpi 
rimhjljnd nutisj DM I MafOO, He^ We Co 
III From Tha Soul. Black Supen-ian 
Rxky BHI, Wtier Will I See iau Sr^ils Aga/i? 
Mu X FiClurlic Wilson, muctiA GaMa Do' 



Continuous prD{ramming 
2806 Opryland Dr.. 
Nashville. TN 37214 

1 Aaron Tipptn. for You i Will 

2 Mark Wills. Oco't Laufih At Me 

3 Alan Jackson. I II Go On Loving You 

4 Wynonna. W;>miiii To Woman 

5 Terri Clark. You're Easy On The Eyes 

6 Joe Dime. Poor Ue 



7 Stiania Twain, Haney, I'm Home 

8 Tracy Byrd, I Vi'anru Feel Thai W^y Again 

9 Reba McEntire, Forevef Love 

10 The WIHiinsons. Fly 

1 1 Alabama, Hum Do Yo<j Fall In Lowe 

12 L« Ann Womack, ft Lffle PSM Little Rock 

13 Dixie Chicks, Wide Open Spaces 

14 1«H tomd I brtt Brats. AVF^Lr Fine luD) 

15 Billy Ray Cyrus. Trme For Letting Go 

16 Billy Ray Cyrus. Untter The Hixxt 

17 Gary Allan, I'll Take Today 

18 Linda Oavti, I'm Yours * 

1 9 RanJy Trwi, S()nl 0 * &7(, ffiOim 01 A Mm • 

20 Deana Carter. ACn«rv:e 01 The Heart ' 

21 Allison Moonr, Alabama Song * 

22 Uii White, Take Me ■ 

23 Shannon Brrjwn. I Won't Lie ' 

24 Lonestar. Everything's Changed 

25 Jo Dee Messina. Stand Beside Me * 

26 Diamond Rio, Unbelievable * 

27 Toby Keith, Gitctia Some 

26 CLint Daniels. When I Graw Up ' 

29 Chris Knight. II Air.'l Easy Bemg Me * 

30 Sammy Kershaw. One Day Lett Td Live * 

31 Dwight Yoakam. These Arms * 

32 Mark Ctwwutt. Wherever You Are 

33 Dolly Parton, HonKy Tank Songs 

34 Travis Tritt. If I Lost You 

35 Shanta Tw*ln, Fiorn Thii Moment On 

36 CWus T Jodd, Fire Redrtsck On The Inte 

37 iohri Mictijel Hontistnery, H«d On To Me 

38 Lila McGinn. Ta Get Me To You 

39 Surr Boftuu. VtKOy .on SctxXy Gets Huit 

40 Brooks t Dunn, How Long Gorw 

41 Warren Brothers. Giitity 

42 J. Grattam Brown. Wtw Into '^ater 

43 Jenny Simpson, Ticket Out Of Kansas 

44 Mark Nesler. Stow Down 

45 Bill Ertfvall, I'm A Cowboy 

46 Aiison Krauss, 1 G.ve You Ts H s Heart 

47 Patty Loveteis, Like Water Into Wine 

48 Faith Hill W.Tn McCraw. Just Tc ^ii Icfs . 

49 Trini Tritgs. $lra(shl Tequila 

50 Blackhawk. There Vou Hav« It 
• Indicates Hot Shote 

* * NEW ONS* * 

CharKe Robison, Barh^t 
Dolly Parton. The Salt In My Tears 
Faith Hill. Let Me Let Go 
Sara Evani, r^o Place That Far 




ConbnuDus programming 
1515 Broadway, NY. NY 10036 

1 Aaliyah. Arc Y&j That Son'^body? 

2 Lauryn Hill. Doo Wop (That Thing) 

3 Alanis Morluette, Thani> U 

4 Will Smith. Miami 

5 Mya, Movm" On 

6 Brandy. Ha«e You Ever? 

7 Evwrclear, Fjthcr 0( Mi»e 

8 Jay-Z Feat. Amil ft J«. Can I Get A-. 

9 Kom, Got The Life 

10 Oni Hi FhL Reten, Hh hes B Yixr Lew 

1 1 Hole. C'-l-^tintv Skin 

12 Monica, The Fir^t Ni£hl 

13 Slackitreet & Mya, Take Me There 

14 Eagle-Eye Cherry, Save Tanighl 

15 Marilyn Manson, The Dope Show 

16 AJI Saints. Never Ever 

17 DMX, How 's II Goin' Down 

18 Shawn Mullins. Lullaby 

19 Ever1a*t. Whjt Its Like 

20 Stieryl Crow. My Favorite Mistake 
Zl Nmw Radicate. Vou Gt^ What You Give 

22 The Odsprtnt F^lty F)y For A Whde Guy 

23 Third Eye Blind, Jumper 

24 MKlonna, Tm« Power Ot Good Bye 

25 Big Puntshei. You Came Up 

26 Lenny KravHz, Fty Away 

27 JD ft Mariah Carey, SweOheart 

28 Goo Goo Dolls. SIkIc 

29 DMX, Mrttiod Man. Nas ft Ja, Cfani Finae 

30 Janet, Timi: 

31 Beastle Boys, i nieigaiactic 

32 Outkast. Rosa Park.s 

33 Barenaked Ladie«. One Week 

34 'N Sync. Tearm' up My Heart 

35 Monifah. To^ch It 

36 MatchtXH 20. Back 2 Good 

37 Goo Goo Dolls. Ins 

38 FKma Apple, Across The Universe 

39 Backstreet Boys. I'. ri»ier Break Vo/ hfeait 

40 Madonna. Ray Qf Ligtit 

41 Pearl Jam, Do The Evolution 

42 F»tlh Evans, Love Like Ihis 

43 Jerome. Too Old For Me 

44 H.E.M., Oay^iecpc 

45 Police. Every Breath You Take 

46 Beastle Boys, Hey Ladies 

47 Beck. Loser 

48 Nine Inch Nails. Ckser 

49 Pru Uchtl F V Ovly Bastin), C^o Siipasta< 

50 K-CitJoJo. AllMy Life 

" Indicates MTV Exclusive 

Ik * NEW ONS* * 

Barenakfid Ladies. It's All Been Done 
Limp Bizkrt, Faith 
Seal, Human Beings 



1 Goo Goo Oolti, ins 

2 Aerosmith, I Omi t Warn To Miss A Thing 

3 Barenaked UkIws, One Week 

4 Madonna. The Power 01 Good-Bye 

5 Matchboi 20. Real World 

6 Alanis Morissetle. Thank U 

7 John Melkncamp, Yoiir lile Is Now 

8 Sheryl Crow, My FavorTte Mistake 

9 The Bnin SetiB Orchedn. Jj-p inc An' Wai 

10 Janet. Go Deep 

11 Lenny Kraviti. Fty Away 

12 U2. Srteelcsl Thine 

13 Ea^Eye Cherry. Save Tonight 

14 Natalie Imbruglia, Torn 

15 Shawn Mullins. Lullaby 

16 Hootie ft The Blowfiih, I Will Wait 

17 Goo Goo Dolb, Slide 

18 R.E.M,. Oa'i-sleepei 

19 Semisonic, Closing Time 

20 Divas, A Natural Woman 

21 The Smashing Pumpkins, ("erlecl 

22 Shania Twain, You're Still The One 

23 Third Eye Blind. Jumoer 

24 Bryan Adams, On A Day Like Today 

25 Madonna. Ray Of Light 

26 Sugar Ray. Fly 

27 Sfunla TWain, Fn3ni This Moment On 

28 NaUtie Mercharrt, Break Your Heart 

29 Slevie Nicks, il You Ever Did Believe 

30 Jewel. Hd'Kli 

31 MalchtMU 20. 3 AM 

32 Smash Mouth, Walkin' On Tr^- Swi 

33 Manah Carey, Whenever You Gall 

34 The Smashing Purr)pktns, Ava Adore 

35 Jewel, Wto Will Save Your Soul 

36 Third Eye Blind, Semi-Chafni«d LiIl- 

37 Chris Isaak, Please 

38 Michael Jackton, Thnller 

39 Madonna. Like A Prayer 

40 Blue* Traveier, Hun Around 

41 Collective Soul. The Wand I Know 

42 Tfie Smithing PumpUnt. TongM. Iix^^t 

43 No Doubt. Don l Speak 

44 The Walltlowm, One Headli^t 

45 Fiona Apple. Cnminal 

46 Sheryl Crow, i1 it Makes You Happy 

47 Stwyl Craw. i/eiyOay Is A Winding Road 

48 Third Eye Blirtd. Hoa's It Gong To Be 

49 Chumbawamba. Tubthumpmg 

50 Janet, Got 'Til It's Gone 

* * NEW ONS* * 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BV 
NATIONAL ft LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING NOVEMBER 14. 1998 



Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Defaorafi Con, Nctody s Supooied To Be Hwe 

BOX TOPS 

Aaron Hall. All The Places 
Crucial Conrikt, Scummy 
Total, Trippin' 

98 Oepeet. Because 01 You 

Destiny's Child. Get On The Bus 

Makaveii. Hail Mary 

Sriltany Spurt. Baby One More Time 

Big Punisher. You Came Up 

Blackslred, Take Me There 

Shaggy Feat. Janet, Luv Me. Luv Me 

Carn'ron. Morse & Carnage (Remu) 

Tatyana AJI. Boy You Knock Me Out 

Faith Evara, Love Uke This 

Outka»t, Rosa Parks 

Ice Cube. Pushm' Weight 

Brandy, Have You Ever^ 

Mlctwel Jackson, Thnller 

Xtcapc. My Little Secret 

NEW 

2Pac. A'l AEcut You 

Antuan ft Ray Ray. Dance Wit Me 

Barenaked Ladies, It's AJI Been Done 

Big Tymers, BiK BaHin' 

Bounty Killer, li s A Party 

Cool Breeze. Watch For The Hook 

Dave Matthews Band, Cnj&h 

Eve 6. Lwch 

Gkna Estelan. Dsn't Let This Motnent End 
Jewel, Hands 

Kid R«k. Vitelccme To The Parly 
Men 01 Vizion. Do You Feel Me 
Method Man, Judiiierneiil Day 
New Power Generation. Come On 
Hdo Good N Jiggie, Lizard, Lizard 
Nonchalant, Take It There 
Rammstein, Sehnsocht 
Sven Vath. fusitm 
Voices Of Theory. Wherever You Go 



Hi 

wamtnmamm 



ConliniMMis )>rogramming 
1515 Broadway, 
New Vbrk. NY 10036 

NEW 

Air. All I Nwci 

Cypress Hill, Tequila Sunnse 

Goodie Mob And Esthvo. Tie Worlc I Kniv. 

K's Choice. Believe 

Kid Capri. S'jundtrack To Tne Streets-Umfi 
Dave Matthews Band, Crush 
Hini %l»m ir' Hrlj 1 II Im ai' In Um fot 
Monster Magnet. Powertnp 
Rammstein. SHuvsucht 
Rufus Wainwtight. April Focfs 
Sixpence Hone The Rkher, Kiss Mi- 
Snoop Dogg, Can't Take The Heat 
Wagon Christ. Lovely 
Limp Bizkit. Faith 




Conllntious programming 
299 QiMvn St West 
Toronto. Toronto M5V2Z5 

Barenaked Ladies, it's Ai. Been Done [nf.^t 
Joee. Do You Right U'mw] 
Monifah. Touch It (new) 
Rufus Walhwright. April Fools (new) 
Shawn Mullms, Lullaby li>ew) 
Jay-Z. Have Knock Life 
Marilyn Manson. The Dope ShCA 
Lauryn Hill, Doo Wop (That Thir^ 
Matthew Good Baisd, Apftarilions 
Big Sugar, The Scene 
Monica. The First Night 
Rob Zombie, Oragula 
Fastball, Fire Escape 
Stars On S4. 1' Vou Could Read My M>nd 
Sheryl Crow. My Favorite Mistake 
Coo Goo Dolts. Slide 
Alanis Morissettt, Thank U 
Dru Hill. HOM Deep Is Your love 
Jenrdfer Paige, Cush 
The Philosopher Kings, Yoj Don't Li 



Me 



ContintMus pncrammtng 
Hiwley Crescent 
London NWISTT 

Alanis Mortssette, Thank U 

George Michael, Outside 

U2. Swr«iti*5t Thing 

R.E.M. . Daysleeper 

Lauryn HIU, Doo Wop (That Thing) 

Madonna, The Power Of Goodbye 

Aerosmrth. I Don't Want To Miss A Thing 

Fatttiless, God Is A DJ 

Robbte WlllUmi. Millennium 

SUrdust, I-ii' Wjsic ScoTxts Belter With You 

Depeche Mode, Only When I Lose Myself 

The Cardigans. My Favourite Game 

Brandy (Feat. Mase), Top Of The WorW 

Jennifer Brown, Tuesday Afternoon 

Beautiful South. Perfect 10 

Monica. The First Night 

Jamiroquai. Deeper Underground 

Deetah. Rela;) 

Daniel Groff, Daisy 

Emilia. B j; Big Workt 



4 



COL±£GE 

Television 
Network 



24 hours daily 
32 E 57th Street 
Newftirk. NY 10022 

Brand Nubian, Don't Lei It Ga To Yo^ir Head 

Cake, Never There 

Chris Krright, It Ain t Easy Betr« Me 

Cypress Hill, Te(ju>la Sunrise 

DiV IM> F CmYttni But The GiiL RAic Cl Ihe fiJiM 

Everfasl, What It's Like 

Lil Phair, Polyester Bride 

Local H, All Tne Kids Are R.^.ht 

Marcy Playground, Sherry Fraier 

Mannll, Matnmony: Maybe You 

New Radicals. You Get What You Grve 

PJ Harvey, A Perfect Day Elise 

They Might B« Ctants, Doctor Worm 

U2, Sv.ee1est Tning 

WiM Orchid, Be M>iv 



Three hours weekly 
216WOtiio 
Chicago, IL 60610 

Placebo, Pure Mooting 

Eels. Last Slop, This Town 

The Cardigani. My Favounte Game 

Bernard Butler. HcA Alone 

Stabbing Westward. Sometimes it Hurts 

Midnight Oil, Redneck Wonderland 

K's Choice. Betieve 

Local H. AM The Kids Are Right 

Uz Phair. Polyester Bride 

Afghan Whigs, Goin« Down 

Cake, Never Tfrere 

Rmkm), Blood Clot 



TV m U-NOI [HEM -68 



l;2-hour weekly 
46 Giflord St 
Brockton, MA 02401 

Depeche Mode. Only When I Lose Myself 
Lu Phair, F^Dlyester Bride 
Everlast. What It's Like 
Unwritten Law, Holiday 
Placebo, Pure Morning 
12 Rounds, Pleasant Smell 
Einsturzende NeutMutsn, Stella Maris 
Duncan Sheik, Bile Your Tongue 
Local H. AM The K.ds Are Right 
Marcy Playground. Sherry Ftaser 
Cake. Never There 
Sheryl Crow, My Favorite Mistake 
Stabbing Westward, Sometimes It Hurts 
Lenny Kravttz, riy Away 
Athenaeum, Flat Tire 
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COMPANIES JOIN TO PUSH ENVELOPE OF MUSIC IN ONUNE WORLD 

(Continued from page l) 



eyebrow-raising — w-aj's. 

Recent announcements from Sony, 
Platinum Entertainment, MT\; Real- 
Networks, Liquid Audio, and por- 
tions of the retail sector indicite a 
new wiUiigiiess to experiment wltli 
tnditiaiBl business models. 

One of many such announcements 
that came out of Webnoize, a new 
media/mu.sic cimference held Nov. 2- 
4 here, was Platinum's decision to 
begin afining pronntiaDil tiacka for 
digital download In the MPS firmat 

Every two weeks, Platinum will 
post four songs on its World Wide 
Web site and at MFJ.com that will be 
available after users fill out a regis- 
tration card. Currently being offered 
are cuts from such artista as Dknne 
Warwick, Taylor Dajme, and the 
Band with Eric Clapton. 

While most major record labels 
have taken a stand against MP3 
technologj' because (if its association 
with jHrate Web sites. Platinum pres- 
ident/CEO Stew Devick «9q)eetS th« 
promotion win enhance retal sales. 

Another effort launched by Sony 
Music Online i.- aimed at miA ing the 
online world beyond simply ()romo- 
tional uses: the first online "pay-pei-- 
Usten" jukebox (THWmaiiBuUetin, 
Nov. 3). Uaiog BealNetwarin' Real- 
Player streaming tool, consamers 
can go to ww^v..sonjTnusic.com/juke- 
box anil pay for access to several him- 
di-ed .songs in the Sony catalog. After 
paying .52. .iO for 10 songs, %n for 22 
songs, or SlU for 50 songs, usei-s can 
listen to those cuts on demand for a 
24-hour period. 

Though FVed Ehrlich, .senior VP/ 
GM of new technology and business 
demkiliment at Sony Music, wxHild not 
qMMihito on the potential profitabili- 
ty of the venture, he does see it as a 
way to provide consumers with a 
legitimate alternative to digital pfa'acy 

"I do feel it's a step in the right 
diivction," says Ehrlich. "Consumers 
need to know that music has value, 
and wliat's currently happening in 
the MPS wrald is that there is a lot of 
illegal use of music of our artists." 

However, some conference atten- 
dees questioned whether the jukebox 
would actually inspire con.sumers to 
mxsA the songs, not merely listen to 
tlie pl^yfaadc. ptaggiiqf MiniDisc 
pUtyera <x other recording devices 
into their computers, users could 
make custom compilations from the 
sen'ice. 

"When peojile are paying that 
quarter a song, or whatever price it 
nmy be^ tiiqr win Csel inclined to ra- 
cord it," sagw Mark Cuban, prerident 
of Webcasting giant broadcasteom. 
"All of a sudden, you're selling CDs 
on the Internet for S2..W apiece." 

As Ehrlich points out. however, 
even with improvements in JtealNet- 
worics' GiS audio atrsMBiog toolB, the 
analog quality of ttie songs is unlike- 
ly to be enough to drive up piracy. 

"Will there be people that poten- 
tially record in analog? Yes," says 
Ehrlich. "Not acknowledging that 
that is a possibility would be crazy 
But it won't happen to a serious ex- 
tent, and yon cant do it in digital 
form. 

"I do believe there are many \xo- 
ple out there that would like the 
opportunity to listen to songs as they 
do in the traditional world with the 
juicebcBi," be adds, 'VnkebcKes bsve 
exBted fbr sevenl jesn and pnmn 



tofaesuccessful. The issue is whether 
you can take the same concept and 
port it to the Internet. That is yet to 
be proven, and that's wliat we're here 
tosee." 

EhiBdt wu Mn ot e o twn e Bt wflie 
royalties breakdown for artists 
winse music is Ibatured. 

WEBCASTING MOVES 

Meanwhile, companies including 
j&tlTV/BdliiK Stone Netwdric and 
Capitol Records are also tinkering 

with audio streaming as it applies to 
Webcasting. 

.JAMTV/Rolling Stone Network, 
working with RealNet\vorks and its 
new G2 audio player, launched 
Rolling atone Radio CO No^t 2. 

In addition to stations pro- 
grammed by David Bowie and 
.limmy Buffett, RolUng Stone Radio 
o£rers am(H)g its 12 channels modem 



S^JOO million a .year] we described at 
the time we announced the (Poly- 
Gram j transaction. The fundamen- 
tal strength of the music industry 
remains strong, while its long-tenn 
prospects are even stronger. Uni- 
versal Music Group's ability to grow 
thriaigh exiiloiting its scale, its artist 
roster, iUs management, and its cat- 
alog will be greater than aqy other 
music company has been." 

NO DCTMLS 

Bronfman, however, declined to 
discuss any plans about how that 
$300 million cost savings will be real- 
ized — details that those within the 
merging companies and without are 
eagerly awaiting. Following the 
meeting, Bronfman told Billboard he 
was "very happy" with the go-ahead 
given Oct. 30 by the U.S. Securities 
and P^xchange Commis.sion to pro- 
ceed with its tender offer for shares 
of PolyGram, adding, "Other than 
that. I won't comment on PblyGram 
until our deal goes through." 

Frank J. Biondi Jr., chairman/ 
CEO of Universal Studios, did indi- 
cate after the meeting that no deci- 
sions m integrating Ite tan compa- 
nies' operations are likely to be 
revealed until after Seagram's acqui- 
sition of PolyGram closes. 

"We won't start seeing changes [in 
Universal Music Group's and Poly- 
Gram's structures] until the begin- 
ning of Januam" Bioadi said. '^Yin 
wont gee any anwuincementa rfcwi- 
sequence until then. We have 75 
teams wDridng on integration. It cer- 
tainly is going to take over a year 
from [dosing I to fully integrate the 
two]. We're ahead of schedule. It's an 
extraordinarily complicated pro- 
cess." 

OFFER COMMENCES 

Bronfman noted at the meeting 
that Seagram had commenced its 
offer that day for all issued shares of 
PblyGram N.V and that he expected 
to complete the acquisition in early 
December (Billhoard/ftiZfrfm, Nov. 
•5). 

Each PolyGram shareholder will 
be able to elect to receive about 
(61.46 in cash for each PolyGram 
■ban AT 1JTI2 Seagram shares. Ap- 
pnadmatdy 47.9 million Seagram 



rock, hip-hop, and deetroniea sta- 
tions. 

Users can wte to collectiwly affect 
the playlists of each station, as well 
aa aeem archived Rolling Stene 
material, tour updates, chats, and 
other items. A relaD fkmetian dlows 
users to purchase mnsie through 
Amazon.com. 

"1 think [Weiicasting] is one of the 
killer [applicationsj of the Internet," 
says JAMTV executive VP David 
GoMbetg: "Sust as radio ia becoming 
more fcmnatted, tlie beauty of the 
Internet is that ifs allowing us to 
break away." 

( 'ompetitoi-s, such as ImagineRa- 
dio president Brad PHtaoi, Biy ttiat 
the brand-name reeognltiaii that 
RoDing Stone brings to t]ieWicast- 
ing medium could help build other 
pb^m' credibility 

'The fact that Rolling Stone is 



common shares will be issued in the 
offer, which expires Dec. 4, unless 
extended. 

FISCN. RESULTS 

At the meeting, Seagram also 
announced that its earnings for the 
first fiscal (juarter decreased Dver- 
all but that there were gains in the 
music division. In the three months 
that ended Sept 30, attributed earn- 
ings before interest, taxes, dq»eei- 
ation, and amortixatiai (EBITDA) 
from its operations dedhied 4% to 
$41.5 million on aUributedrercnue of 
$2.8 billion. 

The company reports net profit of 
$1.16 billion during the same period, 
due to a gain of $1 JD7 bflUfln firam the 
sale of Tnyieana to BepdCo in Au- 
gust 



non-related padcaging areas. 

The sellers were several families 
representing the founders of the 
Queens group and heirs. Publicly 
traded Shorewood's annual sales are 
about $450 million, while privately 
held Queens Group does about (ISO 
million a year, a figure similarto thrt 
of Ivy Hill, another packager. 

Siome 2i>% of Shorewood's revenue 
is derived from home entertainment 
packaging, with 76% of Queens 
Group^ revenue flowing from home 
entertainment needs. Shore says. 

As for expansion beyond North 
America, plans to move into Kurope 
and South .Aineriea ha\e been pre- 
ceded by the official opening lat£r 
this month of ShmwDod'k first plaat 
dmad, bi the Chbiese of Guang- 
zhou. With a 4.5% share in the oper- 
ation owned by Westvaco, a major 
board supplier and fabricator, it is 
.said to be the first American plant 
in China that can produce "premi- 
um'* padcaging. 

Shorewmd chairman Shore, the 
son of the late Paul Shore, who 
founded the company in 19fj7, says 
that it is the company's "intent to be 
in Europe and Sooth America with- 
inayeae" 

In moring into these territories, 
Shore adds, the company may buy 



coming into this qiaee is validating," 

says Porteus. 

Capitol also is lending its muscle 
to Webcasting with a new co-brand- 
cdy H T^^irff thvou^^ tavoAdcsNCijcoow 

The Capitol/broadcastcom muste 
channel, which is in development will 
broadcast music and videoclips of 
roster artists, in addition to serving 
us u staging area for whwa online 
promotions. 

Looking fomaid to tin aniUffi- 
ty of broadband eonneetlvitji IfTV 
announced its plans to work with 
cable Internet specialist (" Home. 

Besides being the featured music 
Web site for Home users, MTV 
Online will ha\'e a custom home page 
on the service dea^nsd to U^dight 
video and multimedia contttit better 
enjoyed in a broadband medium. 

MTV senior VP of programming 
enterprises Matt Farber sees the 



Universal Music Group posted 
aggregate revenue of $.153 million, 
up from $367 million in the same 
quarter last year, and earnings of 
$26 millian, iqg fxim $18 mDlian be- 
fore interest, taxes, depreciation, 
and amortization. 

FEW SURPRISES' 

"There were few surprises in the 
quarter," said Bronfman, "We were 
pleased with Universal Music 
Group's strong EBITDA gain, as we 
were with PolyGram's third-quarter 
music results announced on Oct 21." 
(PolyGram's music operating income 
was up 44'^ during the period to 248 
million guilders [$122 million], on a 
4% sales increase to 2.17 liillion guil- 
ders [$1.07 billion], compared with 
the same period last yean) 



existing plants or build from the 
ground up. In the U.S. and Canada, 
Shorewo(xi oixjrales 10 plants, phis one 
in China, and piclis up an additkuial 
five ikdlBies itam the ({ueensGm^ 
Shorewood's total work force now 
lDtdlS;7m kiduding 1 ,000 added from 
the OnMns Group acquisition. Both 
companies are ba.sed in New York. 

According to Shoi'e. at le;ist three 
top Queens executives arc moving 
owBrto8 i iofCT ¥D od. T <o n a r d^fafeiwy 
and Eric Kaltman, formerly \iteA- 
dent and CEO, respectively, have 
been named executiw VPs. Richard 
Hoth, who has served the Queens 
tlroup as a key executive in sales, 
will also join Shorewood, where sim- 
ilar activities continue to be handled 
by Ken RosenUoom, senira- VP of 
sales/home entertainment. 

Sliure says that Roth will be a 
"senicjr impact executiw" at the com- 
j)any. .\l-f) cnntinuing on at Shore- 
wood is music industry veteran 
Fkgd CUinert, OEBCutne VP of mar- 
keting. Another key member of 
Shorewood's e,\ecuti\'e team is How- 
ard Liebman, V'lyrFO. 

As for the acquisition of the 60- 
year-old Queens Group in the con- 
text of business policy, Shore says, 
"We hope to combine our own 
nuances of doing busisess with the 



venture as a means of getting first- 
hand knowledge of advanced Inter- 
net technologies. 

"Before [the Internet] was any 
MTt of aaass mediWB, we started 
working with America Online, and 
we both learned a lot from each 
other," says Farijer "I think this is 
analogous to that as we move to a 
broadband world." 

Also taking a futuristic approach 
is IiH]uid Aiidio, wliieb smonneed 
plans to devdop a povtaUe device 
that will pligrdigitaOydawidaadBUe 
music files to ito ptotected, propri- 
etary format. 

The company is working with Dia- 
mond Multimedia, which recently 
vwpameliminaryiniunrtiwihsaring 
broD^it by the Recording Indnatiy 
Ai^n. of America a<er the sale of ib 
portable MPS player, the Rio (IHU- 
board, Nov. 7). 



On the theatrical side, Biondi said 
that following the sale of PolyGram's 
theatrical movie library to Metro- 
Goldwyn-Mayer Inc. for $250 mil- 
lion, Seagram will now undertake a 
piecemeal sell-off of PolyGram's film 
and TV assets and that unspecified 
parts mi^t be rolled hito Untversal 
or closed down. 

Seagram had initially hoped to 
find a single buyer for PolyGram 
Filmed Entertainment. 

"We win probably wind up keep- 
ing some [PolyGram film assets]," 
Biondi conceded. "Hut the less we 
say about PolyGram [now], the bet- 
ter. Investors are going to have to 
wait. Clearly, [Seagram] is going 
through a major transformation, and 
tlie market is taking a waitrand-see 
attitude, which is underetandahle." 



best practices of [the Queens 
Group]." 

Business, he adds, is "very good. 
Music is growing, especially with 
compilation CDs. There is no qties- 
tion that DVDs, which are still a 
small part of our business, have the 
potential of tremendous growth — 
although we hope that it does not 
cannibalize home video iiusiness." 

The Queens Group's patented Q- 
IMCKistliepadagiivusedlvOini, 
the rental rival to 9w open DVD for- 
mat Q-PACK is also used in CD 
packaging, with one of the extensive 
users being Priority Records. That 
label releases most of its rap prod- 
uct in the package, which bonds 
paper with plastic Shorewood has 
been ass^ned ri^ts to the package 
from its patent holders. 

In another move, Shorewood has 
entered into a new credit agree- 
ment with its lending banks to 
replace its existing credit facility, 
idikh pnwides up to 1326 mittkm of 
borrowing and consists of a $100 
million term loan to be amortized in 
equal quarterly installments over 
five years and a $22.'> revolving 
credit facility (including $25 million 
in Canada) maturing at the end of 
fiwe years. 

mrucanuN 



BRONFMAN ASSURES SEAGRAM SHAREHOLDERS ABOUT POLYGRAM DEAL 

(('o)it))iiicd from page S) 



SHOREWOOD PA6kMiiM6biiVi RIVAL 

(Continued frompage S) 
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NEW PUBLISHING COMPANY ENTERS THE NASHVILLE FRAY 

(Continued from page I) 




firm, booking agency, and recording 
studio — is beginning to make its 
presence felt on Music Row, 

Cal IV Entertainment, formed by 
Cal Turner III of the Nashville-based 
Dollar General Corp. Turner family 
(and named for his son), began life 
with approximately 10,000 copy- 
rights. And, in a gesture to the coun- 
try music community. Dollar Gener- 
al, which operates more than 6,000 
stores nationwide, has donated $1 
million to the capital campaign for 
the new Countrj' Music Hall of Fame. 

Cal Turner III 

says he's going to 
give an additional 
$250,000 to help 
fund the hall's 
artifacts room. 

"It's very impor- 
tant to bridge the 
past" Turner, the 
son of Dollar Gen- 
eral founder Cal Turner Jr., says. 
"That's something we'll be focusing 
on, although we're not exclusively 
country. I'm in the nrntic business, not 
the country music business." 

Turner notes that the company 
will aggressively work its copyrights 
in country, pop, and gospel interna- 
tionally. 'The core of the catalog is 
Killen Music Group (KMG) and its 
3,000 song titles, which Turner 
bought in July for appro-ximately $3 
million. Among KMG's exclusive 
song\\Titers is "Butterfly Kisses" co- 
author Randy Thomas. 

Other publishers in town are \iew- 
ing the new venture with curiosity. 
Tim Wipperman, executire VP/exec- 
utive GM of Warner/Chappell Music, 
says, "It will be interesting to watch. 
Cal's a smart busine.ssman. It .sounds 
like he's trying to vertically integrate 
the company, which is something 
we're all doing." 

Wipperman saj-s that the current 
economic climate is dicey for a pub- 
lishing venture but adds that it 
always is. "It's a difficult time to get 
into the business," he says. "But, if 
you don't spend a lot of money, it's a 
good time to grow a business." 

Turner says he became interested 
in publishing three years ago when 
he invested in KMG and then went to 
work there. "I got involved as a part- 
ner and started making a lot of the 
decisions day to day, and it got to the 
point where I decided I should take 
over the helm," he saj'S. "So I bought 
the company. We had a pretty decent 
back catalog but needed to build up 
and stay current." 

To that end, he has been quietly 
buying publishers and making Joint- 
venture deals. "We looked at about 50 
companies and eventually settled on 
just a few," he says. Companies he 
bought include David 'N* Will Music 
(formed by David Briggs and Gram- 
my-winning songwriter Will Jen- 
nings), Blonde Hair Music, Killen 
Songs Inc., Buddy Killen Music, and 
the Eddie Crook Christian catalogs. 

"Then we decided," says Turner, 
"that since a publisher has to wear so 
many hats these days, it would be a 
good idea to get into booking and 
management" To that end, he made 
50/50 joint-venture deals with 
Refugee Management (which repre- 
sents Jo Dee Messina, among others, 
and which coordinates the annual 
country music festival in Kumamoto, 
Japan), booking agency Entertain- 



ment Artists, and publisher Music 
Genesis. 

The latter, Turner notes, repre- 
sents a co-writer of the recent Lone- 
star country hit "Everything 
Changes" and has four more country 
singles rolling out: Sawyer Brown's 
"Drive Me Crazy," Ricochet's "Can't 
Stop Thinkin' 'Bout You," Collin 
Raye's "I Wish I Could," and Tim 
McGraw's first Christmas single, 
"Dear Santa," 

Turner also bought the Javelina 
Recording Studio on 19th Street 
here, which will serve as company 
headquarters when its renovation is 
complete in January. "We're redoing 
it from the ground up," he says. The 
staff will probably number about 10. 



David Kastle, who was VP at 
KMG, joins Cal IV in the same posi- 
tion. Kastle says his m^or priority is 
to firm up and put into place a world- 
wide network of co-publishers. "We 
currently have subpublishers in 26 
countries," he says, "and we're going 
after others. We'd like to double that 
number. I'm especially looking at 
Japan, Southeast Asia, France, and 
Italy. We've had preliminary talks 
with a number of people, and we'll be 
going to MIDEM in January to nail 
all that down." 

Speaking of the approximately 
5,500 copyrights in the Crook cata- 
logs, Kastle says another immediate 
goal is to raise the awareness of 
those titles. "We need to work Chris- 



tian music more on a worldwide 
basis," he says. 

The company is represented in 
Los Angeles for film and TV projects 
by Monica Benson. 

As to whether the future includes 
an in-house label for Cal lY Turner 
saj'S, "The answer to that is this; to 
be continued. That might be the fifth 
spoke in the wheel. We had thought 
about getting into production, but 
we've taken on so much so far, we felt 
that we should pace ourselves for 
now. We'll use the studio for record- 
ing demos right now, and we'll slow- 
ly walk into the production end and 
will have the facilities in place." 

Turner says he doesn't want to 
outstrip himself. "It's important not 



to throw the baby out with the bath 
water," he says. "The individuals 
we've gotten involved with in the joint 
ventures are people who have built 
those companies on their own and 
have struggled and have an ap- 
preciation for it. So what we do is go 
in and let it run as it has been run- 
ning, with that person in charge, and 
the passion stays at a higher level as 
a result 

"Our main thing is providing a full- 
service publishing company," he con- 
tinues. "We have a writer/artist on 
Warner Bros., Dusty Drake, who 
we're really confident in. He wrote 
the next Ricochet single and he's look- 
ing at a career as an artist himself, 
and well be able to help him in that" 



SLEW OF REISSUES MARKS BLUE NOTE'S 60TH BIRTHDAY 

(Continued from page 1) 



nucopia of releases combines .some of 
the rarest recordings of the past with 
some that reflect the best Jazz being 
played today. 

"I'm proud of the quality and the 
balance of the roster," says Bruce 
Lundvall, Capitol's president of jazz 
and classics, of the current label 
artists. "We've made a serious point 
to sign some of the best young talent 
and to bring some of the veterans, the 
master players, to the label." 

It took quite a few years to regain 
momentum after the label became a 
Capitol Records property in 1984, but 
guided by the longtime enthusiasm 
and long-term commitment of Lund- 
vall, as w ell as label GM Bob Evered, 
A&R director Bob Belden, and reis- 
sue producer Michael Cuscuna, the 
label now shines brighter than it has 
since its golden era as an indie in the 
'50s and '60s. 

"I think it's reflective of the spirit 
of the founders," Lundvall says. 

Heading up the contingent of 
November releases is a blistering 
date that hit stores Nov. 3 — "The 
Rev" by poll-winning veteran alto 
saxophonist Phil Woods in his debut 
for the label as a leader. The date fea- 
tures tenor master Johnny Griffin, no 
stranger to the label. 

Releases by pianist extraordinaire 
(Jonzalo Rubacala, young tenor Greg 
Osby, and ever-innovative drummer 
Joe Chambers will follow in Decem- 
ber and January. 

Radio is ready for the onslaught 
"We'll be playing them, absolutely. 
They fit right in to what we do," says 
Ken Borgers, acting PD of KLON 
Long Beach, Calif, a flagship Jazz 
station. "I'm glad Blue Note has the 
vision and the horsepower to put out 
the new releases and the reissues and 
hasn't had to slow down like some 
other labels." 

Leading the reissue schedule for 
November is the long-anticipated 
four-CD "complete" set of pianist/ 
composer Herbie Hancock's land- 
mark work for the label. It launched 
Nov. 3 in conjunction with his well- 
received current album on Verve, also 
released that week. 

Next in the November rollout is an 
ambitious seven-volume, 14-CD col- 
lection, "The Blue Note Years," due 
Nov. 17. The set which comes with a 
48-page book, documents the label's 
long history, from its beginnings with 
traditional jazz releases to its shift in 
the late '40s and early '50s to a her- 




ald of new music and, later, a chroni- 
cler of the classic '50s and '60s record- 
ings of artists such as Art Blakey & 
the Jazz Messengers, Thelonious 
Monk, Horace Silver, Wayne Shorter, 
and hundreds of other artists. 

It also provides 
a good sampling of 
its label stars of 
today, including 
straight-ahead 
award winners 
such as .Joe Lo- 
vano and Geri 
LUNDVALL AUou and cross- 
over artists such 
as Cassandra Wilson and acid-jazz 
best sellers Charlie Hunter and 
Medeski, Martin & Wood. 

Larry Appelbaum, a Jazz program 
host for WPFW Washington, D.C., 
.says he'll have a ready audience for 
all the releases. 

"There's no question that they'll 
get attention here," he saj'S. 

On No^'. 17, the label will roU out sbt 
more of its limited-edition Connois- 
seurs Series reissues; tenor Hank 
Mobley's "Third Session," drum- 
mer/b^leader Blakey's "Africaine," 
vibist Bobby Hutoherson's "Medina," 
trumpeter Lee Morgan's "Infinity," 
pianist Sonny Clark's "Sonny's Crib," 
and B-3 godfather Jimmy Smith's 
"Softly As A Summer Breeze." 




These follow the October release of 
six Connoisseurs set titles, which 
offer two long-out-of-print 10-inch 
albums from the '50s on one CD. The 
label also rolled out the first CD edi- 
tions of its early trad and awing 
recordings, hitting 
stores at the same 
time as nine new- 
releases from 
artists such as 
Lovano and Mar- 
cus Printup. 

Deep catalog 
stores vi'ill serve as cuscuna 
the primary outlet 

for the Blue Note bounty. Chris 
Osborne, jazz buyer for Tower 
Records' New York Lincoln Center 
location, the chain's largest saj'S that 
the label's new releases and classic 
rei.ssues come at a time when she's 
noticing a "swell of interest" in jazz. 

Further, her customers "always 
are asking" about the reissue of rare 
Blue Note discs and "covet" their 
sound and the look of the covers. 

"They're going to be great to look 
at and will all sell like crazy," she says. 

Why are the classic Blue Notes so 
special? Producer Cuscuna, also the 
Vulcan of the Blue Note vaults, says 
they possessed an unmistakable 
cachet 

"There was a real high level of ccai- 



sLstency," he says. "There was a whole 
identity to the label — the musicians 
they signed, the fresh quality of the 
music, the sound that (recording engi- 
neer] Rudy Van Geldcr got. And the 
graphic design of Reid Miles, too — 
you could spot a Blue Note immedi- 
ately. They were all different, but 
together they form a body of work." 

In 'i)9, Blue Note will embark on an 
updated reissue program for its most 
well-known classics, which will get 
the 24-bit remastering treatment 
supervised by Van Gelder. 

The packed release schedule is just 
part of the planned anniversary cele- 
bration, says GM Evered. The label 
will feature a 20-eity tour of the 
label's hottest artists in the spring 
and publish a label discography in 
book form. 

In January, he adds, it will begin a 
monthlong series of live dates, spon- 
sored by Esquire magazine, "during 
which both our veteran and newcom- 
er artists will take over virtually 
every jazz club in New York." 

Says Evered, "Today it's a different 
challenge. It takes so much longer for 
an artist to get established. There isnt 
that support for j'oung musicians that 
there used to be, with all the clubs to 
play across the country. So part of our 
job now is not Just to release records 
but to help lauiieh c 



K-TEL LINKS WITH PLAYBOY, NAMES PRESIDENT 

(Conlinued from page 8) 



its Web site had been in a music store 
in the previous six months and 
bought music. Moreover, 18% of its 
visitors had purchased music online. 
"Users of Playboy Online were more 
than two times as likely to make a 
purchase online as the typical Web 
surfers," says Lalich. 

Playboy has been selling online 
mu.sic from its subsidiary. Collector's 
Choice, which markets hard-to-find 
catalog recordings. 

Lalich says Playboy had conversa- 
tions with other companies but chose 
K-tel because it "has global brand 
identity." 

Playboy Online currently has a 
nonexclusive partnership with 
Amazon.com for books. A Playboy 
spokeswoman says, "We drive 
30,000 visitors a week to Ama- 
zon.com. The numbers will be 
higher for music because our 
demographics are music buyers." 



K-tel and Playboy may develop co- 
branded musical packages for the 
site. In addition, visitors to Playboy 
Online will be able to make cus- 
tomized CDs from tracks to which K- 
tel owns the rights. 

"This will be a longstanding rela- 
tionship between the companies to 
capitalize on their brand names," 
says Kieves. 

K-tel has branched out into busi- 
nesses other than the Internet how- 
ever. Last year it launched K-tD, 
which distributes the music of inde- 
pendent labels not owned by K-tel. 
The company has been distributing 
its own recoixlings to retail for years. 

A pioneer in marketing products 
on TV K-tel has been selling music 
for more than 35 years. Music 
accounts for about 50% of the com- 
pany's revenue; the remainder is 
from worldwide selling on TV such 
products as the Veg-o-Matic and the 



Smart Gym. 

Kieves had been president of Net- 
work Event Theater, a New York- 
based public company that brings spe- 
cial-event satellite TV programming to 
college campuses. Before that he had 
been CCX) of tiie RKO Warner Video 
retail chain; COO of LA Entertain- 
ment which set up video rental departr 
ments in supermarkets; and CEO of 
video manufacturer/distributor Con- 
gress Video Group. 

A Brooklyn native, Kieves is a 
cousin of K-tel chairman/CEO and 
founder Philip Kives (they spell their 
names differenUy). Kieves says Kives 
had called him more than a month 
ago about the position. He says he 
spent a week at the company before 
making his decision. 

"What really convinced me to take 
the job was having the right man- 
agement skills and vision and penny- 
pinching ability," he says. 
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ROBBIE ROBERTSON GETS DREAMWORKS JOB 

(Continued from patie 8) 



Ostin helmed at the time, and as a 
Martin Scorsese-directed film. 

Robertson's ties with Scorsese 
have also been long lasting; he has 
worked on a number of soundtracks 
to Scorsese's films, including "King 
Of Comedy," "The Color Of Money," 
and "Casino." 

Geffen's Asylum Records re- 
leased Bob Dylan's 1974 albums, 
"Planet Waves" and "Before The 
Flood," both of which featured the 
Band. Then, Robertson signed to 
Geffen as a solo artist in 1987. 

Robertson has been working qui- 
etly with DreamWorks since July. 
This was because of other obliga- 
tions he had, including making a 



25) — that parallel imports destroy 
established trading bases and under- 
mine labels' ability to invest in local 
talent. Indie labels, with their lower 
rewnues and smaller catalogs than 
the msgors, are seen as particularly 
\'ulnerable. 

That argument is one that is to be 
taken to NERA by the BPI later this 
month. BPI director general .lohn 
Deacon saj's a delegation represent- 
ing all the organization's membership, 
but with particular emphasis on indie 
labels, will meet with NERA execu- 
tives to express deep concern about 



(Continued from page S) 

million in the renture. 

Barnesandnoble.com's move into 
music follows the June debut into the 
business by Amazon.com, the lead- 
ing Internet seller of books and mu- 
sic. It was Amazon's successful entry 
into music that, many industry ob- 
servers agree, led to the merger of 
CDnow and Music Boulevard's N2K, 
which had been the biggest music 
merchants onhne. 

Amazon.com reported that it 
sold $14 million worth of music 
during the quarter that ended 
Sept. 30. The Advantage for music 
program is viewed as a way to dis- 
tinguish Amazon.com from the rest 
of the online pack. 

Competition from brick-and-mor- 
tar music retailers is growing online 
as well. 



PBS documentary and promoting 
his latest solo record, "Contact 
From The Underworld Of Redboy," 
released on Capitol this summer. 

Robertson hastens to add that 
this move does not signal the end of 
his recording career. "I don't know 
how to live without writing songs," 
he says. "I've been a professional 
songwriter since I've been 15 years 
old." 

He notes that "as of right no«', I'm 
still on Capitol Records" but adds, 
"We're going to have to see what 
happens. In the nature of something 
like this, it could be that Capitol 
saj's, 'You're playing with the other 
guys.' And it could turn out that 



how a rela.\ation of controls on paral- 
lels could affect smaller companies. 

Stefan Krawczyk, IFPI's Brus- 
sels-based senior adviser of interna- 
tional trade, says the BPI's voice is 
particularly significant because the 
indies are at the heart of record in- 
dustry arguments and the U.K. has 
Europe's largest and most productive 
indie sector 

Ho»Te\OT, the issues surrounding the 
NERA report, as with so much in EU 
politics, are complex. DG15 commi.s- 
sioned the report under pressure from 
Dutch politicians, who \me ne\er been 



Wherehouse, the Torrance, Calif.- 
based operator of about 600 stores, 
says that visitors to its site (www^ 
wherehou.se.com) late this year will 
be able to create custom CDs using 
tracks from such labels as Alligator 
Records, Del-Fi, Beggars Banquet, 
and Fat Possum. Consumers will be 
able to either make their own CDs 
using a recorder or have the finished 
albums shipped. 

Jason Fiber, VP of Internet serv- 
ices for Wherehouse, says that more 
labels will be added later. Amplified, 
com, an Atlanta-based company, ac- 
quires rights to digitally distribute 
music from labels and then Ucenses 
them to Web retailers. 

Fiber notes that Wherehouse is 
still in negotiations with companies 
to fulfill online orders. 



everyone feels [my record deal] 
needs to be altered to accommodate 
the situation." 

Capitol had no comment on Rob- 
ertson's DreamWorks deal or his 
contract with Capitol. 

The move is something Robertson 
says he's contemplated for years. 
"People, other labels, have been 
talking to me about doing this, all 
kinds of situations, because they 
know I've been doing this a long 
time, and they know I'm one of the 
recording artists that knows both 
sides of the fence. I'm interested in 
knocking dow'n the fence." 

Robertson says his instinct told 
him that it was time to explore his 



comfortable with the fact that imports 
from abroad are not allowed into the 
EU. The Dutch are supported in this 
stance by the EU's Scandinavian 
states, which also have a tradition of 
free trade across the world. 

But, despite such pressure, senior 
sources within the Commission sug- 
gest that DG15 is likely to trj' to use 
the report to presen-e the status quo. 
DG15 is committed to the health of the 
EU's still-developing single market 
and is seen as highly unlikely Xa per- 
mit a measure that would undennine 
the health of European companies. 

The sources also say that DG15 



Source Identification Code; 

• Means of cnforeing intellectual 
property rights; and 

• Cooperation between the rele- 
vant national authorities. 

"There must he a detei-mined fight 
against counterfeiting and piracy, 
since they jeopardize the proper func- 
tioning of the single market and are 
prejudicial to the development of all 
foi-ms of creati\ity and to the grow-th 
and competitiveness of European 
industi-j," states DG15 Commission- 
er Mario Monti. "AH lho.se involvxKl — 
inventors, industrialists, and con- 
sumers — must haw a guarantee that 
the single market is a secure envi- 
ronment for their activities and the 
quality of their purchases." 

The green paper discussion will 
focus on a wide range of sectors 
affected by piracy and counterfeit- 
ing, with the music industry among 
them. IFPI Ls planning to use the dis- 
cussion process to vioice its concerns 
met CD and tape piracy issues. "We 
are very happy that this issue has 
been taken on board by the Commis- 
sion in order to see what can be 
improved within the EU," comments 
Stefan Krawczyk, IFPI's Brussels- 
based senior ad\iser of international 
trade. "It is quite timely because it 
focuses on a very important existing 
problem — phj'sical piracy." 

IFPI representatives have met 
several times this year with Patrick 
Ravillard, the official responsible for 
the green paper at DG15 and who 
was "very closely invoh«l in prepar- 
ing the green paper," according to 
Krawczyk. IFPI has been asked to 
give its comments on the green pa- 
per before the end of the year. Kraw- 



executive side. "Sometimes, things 
just lead you in a certain direction. 
You're just following your instinct, I 
feel in my heart that I can bring 
something to this," he says. "I lo\'e 
that I can pass the baton. I know a 
few tricks. I've learned a few things 
ON'er the years that I'm ready to pass 
along." 

DreamWorks was the right situa- 
tion in part because of its small size 
and its independence, he says. "I'm 
very strong on the sense of an artist- 
oriented company," he says. "This 
isn't run by a chewing gum con- 
glomerate. We're not making shoes 
here, e\'en though we all like shoes." 

Robertson has already begun 



officials hope NERA's final report 
says that allowing parallel imports 
would devastate EU companies. In 
this way, DGlo can justify its present 
position. That position is clear in the 
draft Copyright Directive that the 
department drafted. The document, 
now passing through the EU's polit- 
ical arena, contains a clause preclud- 
ing parallel imports. 

Kraw^zj'k feels, though, that what- 
ever DGlS's position, the record 
industry will have to put up a fight. 
"A debate on this issue is inevitable," 
he saj's. "We will have to face that de- 
bate next yean" 



ezyk adds, "We will use this exercise 
to give the Commission very struc- 
tured information and a complete 
overview of the situation." 

The green pajjor doesn't deal with 
piracy is.sues outside the EU and will 
focus on inti'a-European issues. "It is 
a Commission initiative to clean up 
the EU's own backyard," says an 
IFPI source, but Krawczyk says 
there is still a lot to do within the EU 
to eradicate piracy. Among the cur- 
rent hot spots, he lists Italy and 
Greece, which haw "endemic piracy," 
and the Netherlands, which "hosts a 
number of key people involved in 
organized crime and different traf- 
fics, including CD piracy," according 
to Krawczyk. "The Dutch govern- 
ment fights against it but it's become 
a trans-border problem, and it 
requires international cooperation." 

IFPI will advocate for a greater 
role of the European Commission on 
these issues. For the moment, indi- 
vidual legislations in EU state mem- 
bers prev-ail, and IFPI would Uke to 
see the Commission take the lead in 
the fight against piracy. "In most 
European countries, there are wry 
good laws which set an example for 
other countries to follow," saj's Kraw- 
czyk. "However, these legislations 
are not harmonized. We are calling 
for a harmonization which will offer 
the highest level of protection to 
rights owners." IFPI also believes 
that if after the consultation process 
the EU adopts a tougher legislation 
against piracy, countries that are 
applying for an entry in the EU, 
mainly from Eastern Europe, will 
have to implement it 



scouting acts for the label. "I'm 
looking globallj'," he says. "There's a 
band from Canada that I'm very 
close to bringing into DreamWorks, 
as well as an artist in England." 

Noted for his work with Ameri- 
can Indian artists (Robertson him- 
self is part Indian), he says he's 
"keeping his ears and eyes open" to 
indigenous artists as well. 

Additionally, he's aiding the film 
studio, DreamWorks SKG, with a 
number of soundtracks. "There's a 
film with Ben Affleck and Sandra 
Bullock called 'Forces Of Nature.' It 
seems like a really cool movie, and 
I'm trying to help them put togeth- 
er music for a soundtrack. 

"Also, there's a film called 'Amer- 
ican Beauty' that I'm looking very 
closely at right now. I'm also work- 
ing on the soundtrack for a film 
that's being done for Fox. I don't 
know j'et if the soundtrack is com- 
ing to Di'eam Works." 

Robertson adds that his deal 
allows him to continue to working 
with his friend Scorsese. "They 
would never dream of interfering 
with something like that," he says, 
adding that he would like to see 
some of the filmmaker's sound- 
tracks land at DreamWorks. 



S. AFRICAN'S DEATH 

(Continued fmm page 8) 

It appears that the lack of securi- 
ty at the ewnt had much to do with 
the incident — and in country where 
kwaito festivals are a regular week- 
end feature and create much of the 
genre's income, this is the local in- 
dustry's real concern. 

Mpho Makheta, GM of 999 Records 
(owned by Arthur and home to 
Makhendlas), said that a clause in 999 
Music Pr(xluction's Code of Conduct 
states that a musician may refuse to 
perform at a show where his or her 
personal safety is not guaranteed. 
"But this is very difficult for musi- 
cians to .stick to, because fans blame 
them if they fail to appear," he says. 

Complaints that organizers lack 
the infrastructure to provide ade- 
quate .security are common. The track 
"Sikelela" (Blessing) on the new 
TKZee album, "Halloween," high- 
lights the problem of security at fes- 
ti\"dls. "Safety Ls a huge concern for 
us kwaito mu.sicians," says TKZee's 
Zwai Bala. "With so many people 
attending the weekend shows, it's no 
wonder that some incidents do occur, 
but the intensity of violence seems to 
be increasing. Many kwaito groups 
make their real money playing live at 
festivals, so something needs to be 
done about this — and fast." 

Although particularly devastating 
for the kwaito community, Makhend- 
las' death is a blow for the entire 
South African music industry, al- 
ready reeling from the shock of the 
death of two industry stahvarts over 
the past month. Besides renowned 
producer/artist West Nkosi (Bill- 
board, Oct. 31 ), who died following a 
car accident, well-known guitarist 
Marks Mankwane passed away sev- 
eral weeks ago. 

Mankwane was the guitarist for 
Mahlathini & the Mahotella Queens, 
and his unique and infectious style of 
playing gave the group much of its 
individuality. 



U.K. INDIES LOBBY AGAINST PARALLEL IMPORTS 

(Continued from page 6) 



A Primer For Parallel Imports 



EC STARTS INQUIRY INTO EFFECTS OF EU PIRACY 

(Continued from page li) 



Parallel imports is the name 
given to a |)articular type of cross- 
border album shipments. An 
import is said to be a pai-allel if the 
record involved is already avail- 
able in the country to which it is 
being shipped. 

For instance, if HMV in London 
buys its Michael Jackson albums 
from Sony Music in the U.S. — 
where CD prices are ostensibly 
lower than they are in much of 
Europe — instead of from Sony 
Music U.K., that is a parallel 
import. Under present legislation, 
Sony U.K. is entitled to ask for 
U.S.-originated albums to be ex- 



cluded from the U.K. l)ecau.se they 
infringe the copyright Sony U.K. 
holds on Jackson's repertoire 
within the U.K. 

Cross-border trade does exist in 
the EU but is confined to the 
Union's 15-nation trading bloc. 
Under a .sj'stem known as trans- 
shipments, any retailer in any EU 
country may buy product from 
any legitimate supplier in any 
other nation in the Union. But 
retailers may not, under current 
legislation, buj' from suppliers 
outside the EU — except under 
limited and strictly conti'olled cir- 
cumstances. 



ONLINE RETAILING GETS MORE CROWDED 
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PRO WRESTLING GETS A GRIP ON MUSIC WITH COMPILATIONS, TIE-INS 

(Continued from page 1) 



VS. this year with new themed prod- 
uct, while others are using the sport's 
popularity to target the male demo 
via TV appearances and ad buys. 
Related merchandise is also selling 
strongly in music stores, while videos 
are moving off shelves in combo 
chains. 

"Wrestling is huge, and anything 
associated with it, whether it be 
posters, T-shirts, hats, or videos, are 
all selling," says Lew Garrett, buy- 
ing/merchandising VP at Camelot 
Music in North Canton, Ohio. 

Similarly, John Grandoni, purchas- 
ing VP at Carnegie, FU-based Nation- 
al Record Mart, observes that sales of 
"wTestling accessories currently are 
excellent, showing huge increases. I 
expect to have a very big Christmas 
vtith all of this paraphernalia." 

On Oct. 6, Mars Entertainment 
issued "Steve Austin's Stone Cold 
Metal," a compilation album of clas- 
sic heavy metal tracks chosen by the 
champion of the World Wrestling 
Federation (WWF). On Oct 27, Slab/ 
CMC issued "ECW: Extreme Mu- 
sic," a compilation of new metal 
tracks affiliated with Extreme 
Championship Wrestling (ECW). 

Both Garrett and Grandoni note 
that the Austin album made their top 
40 sales charts in its debut week. But 
not every merchant is in on the 
secret. The Austin album debuted at 
No. 174 on The Billboard 200 in its 
first week of a%'ailability and has sold 
32,000 units, according to SoundScan. 
The ECW album, with one week of 
availability, has racked up 8,000 units 
in sales, good enough to debut at No. 
191. 

Other labels, meanwhile, are using 
the sport as part of their marketing 
programs. For example, A&M's mar- 
keting plan for Monster Magnet's 
"Powertrip" includes placing TV 
commercials on late-night WTestling 
programs. And Beyond Records 
launched Motley Crue's greatest-hits 
album by having the band play a song 
on "Raw Is War," the WWF's highly 
rated Monday-night TV program. 

Chuck diner, Beyond's national 




promotion director, says that label 
boss Allen Kovac "always wants a 
point of entry for every record. I 
have been around the wrestling 
scene for 25 years, and I knew that 
Motley Crue's and wTestling's audi- 
ences are one and the same. So n-e 
approached the WWF." 
The band performed "Bitter Pill," 
one of two new 
songs on the 
album, on "Raw," 
which reaches 6 
million to 10 mil- 
lion \iewers with 
each broadcast. 
But in order to get multiple hits and 
impressions, the performance was 
written into the show so that Motley 
Crue would be mentioned in later 
broadcasts and on other WWF 
shows. As part of the arrangement, 
the WWF gives the band a 20-8econd 
spot on each broadcast, showing the 
album's graphics and announcing the 
album's in-store date, which was Oct 
27. After its first week of sales, the 
album debuted at No. 20 on The Bill- 
board 200. 

Oliner says that the connection 
with wrestling had a "significant 
role" in helping the album reach that 
position. "You can't underestimate 
the value of a 20-second spot on na- 
tional cable television," he says. 

LONG HISTORY 

For about 15 years, wrestling and 
music have been drawing closer to- 
gether, specifically when wrestlers 
began adopting theme music to her- 
ald their appearances in the ring 
before a match. For instance, former 
WWF champ Hulk Hogan used to 
come out of the dressing room while 
Survivor's "Eye Of The Tiger" 
played loudly through the arena. 
Around the same time, the then up- 
and-coming artist Cyndi Lauper 
became enmeshed in WWF plot 
lines — appearing during matches 
and managing \'arious wTestlers — as 
the organization's founder, Vince 
McMahan, proclaimed the "rock and 
wTestling connection." 



Soon, instead of using previously 
recorded popular music, the WWF 
was hiring musicians and songwrit- 
ers to write new theme songs for 
their wrestlers. This resulted in 
WWF albums like "The Wrestling 
Album," "Piledriver," and "Full 
Metal: The Album," released by var- 
ious label partners. 

Its latest album, "WWF: The 
Music Volume 2," was issued last year 
on the Koch label and features the 
well-known "Hell Frozen Over," 
which Austin uses to announce his 
entrance into the ring. That album 
has sold 291,000 units, according to 
SoundScan. 

The newly issued "ECW: Extreme 
Music" is similarly fashioned so that 
each featured wrestler has his own 
theme song, with well-known heavy 
metal bands covering heavy metal 
classics. For example, Motorhead 
covers Metallica's "Enter Sandman," 
which serves as the theme song for 
the wrestler Sandman; Bab Bam 
Bigelow's theme song is the Scorpi- 
ons' "The Zoo" as performed by 
Bruce Dickinson and Roy Z.; and 
Kilgore performs Pantera's "Walk," 
the theme for wrestler Rob Van 
Dam. 

Bob Chiappardi, owner of Con- 
crete Marketing/Slab Recordings, 
says he approached the ECW about 
the possibility of teaming for an 
album in response to the other 
wrestling albums that have come out 
over the last decade. Those albums 
all haw sold in the range of 300,000 
units, he says. 

Paul Heyman, who runs the ECW 
says that the album was a natural fit 

'A lot of what we do is based on 
music and music \adeos and the in- 
corporation of music into our entire 
program," he says. The ECW's par- 
ent company is HHG, based in Sojrs- 
dale, N.Y. The ECW helps market 
the album via commercials on its 
WTestling programs. 

Chiappardi says that one of the 
album's main selling points is that 1 1 
of the 12 tracks aren't available com- 
mercially anywhere else. 



LUAKA BOP BOWS BELEZA' SEQUEL 



(Continued from page It) 

L6 Borges, and Nazare Pereira. 

Scheduled to hit the streets in the 
U.S. Tuesday (10), "Beleza 2" has a 
lot to live up to. Its predecessor, 
released in the pre-SoundScan era, 
sold approximately 350,000 units 
worldwide, according to BjTne. Not 
only is it among Luaka Bop's top sell- 
ers (ranking after titles by Comer- 
shop and Geggy Tah), it also played a 
significant role in exposing Brazilian 
music to fans outside of that countrj', 
especially in the U.S. 

That expansion in the world music 
market over the past decade has 
made it both easier and more difficult 
to get noticed, Byrne says. 

"There's more competition for the 
consumer's dollar when they walk 
into the megastore," he explains. 
"They have to decide between a 
Luaka Bop record or whaterer else. 
But on the other hand, all those labels 
together have meant that more peo- 
ple walking into the megastore are 
likely to head to that department of 
the store to find something to buy, 
and that department has grown from 



being half an aisle to a whole section." 

"Beleza 2" participants say they 
are thrilled to be included. 

Pop siren Monte says, "It's very 
good for people who love Brazilian 
music to haw all these artists togeth- 
er, and the music is chosen by some- 
one who understands it, who knows 
it who's into it" Ze adds that he feels 
"honored and grateful" to be on 
"Beleza 2." 

World music retailers are equally 
excited about the compilation's 
prospects. John Garcia, world music 
bujCT at the Virgin Megastore in New 
York's Times Square, says, "One of 
the things this compilation points to is 
the continuing \itality of the Brazilian 
scene — how it alw'ays absorbs differ- 
ent cultures around it yet retains its 
ow n sound, spirit and style." 

Garcia adds that the first "Beleza" 
raised awareness of core Brazilian 
artists like Costa, Veloso, and Gil, and 
the second one is likely to do the same 
for its featured acts. 

"I anticipate it'll do well," he .says, 
"because the music has a contempo- 



rary sound. It's still \'ery accessible. I 
know Virgin's ordered up on it" 

Betto Arcos, operations director at 
Los Angeles public radio outlet 
KPFK and host of that station's 
"Global Village" show, says, "The 
original 'Beleza' was the first time a 
good compilation of Brazilian music 
was brought to the attention of the 
American pubUc. This is continuing 
that tradition, and it's refreshing to 
heai' new voices on it" 

Luaka Bop will mark its anniwr- 
Rary with a European label tour in 
1999 and select U.S. show's that «ill 
likely feature Bloque, Los Amigos 
Invisibles, Jim White, Geggy Tah, 
and Susana Baca, according to 
Evielev, who notes that many of those 
artists — as well as Luaka Bop staples 
Zap Mama and Cornershop front 
man Tjinder Singh — plan to release 
albums next j-ear 

In addition, the label will launch a 
psychedelic world series that will 
include a release by Brazilian exper- 
imental rockers Os Mutantes, a now 
defunct band. 
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Meanwhile, sales of the Austin 
album, which is a compilation of older 
metal classics performed by the orig- 
inal artists, are being boosted by the 
incredible popularity that the 
wrestler currently enjoys. Betty 
Lyke, licensing coordinator for the 
Musicland Group, says that "by far 
Austin is the biggest star," based on 
merchandise 
sales. 

Paul Tarnopol, 
president of Mars 
Entertainment 
Corp., says that he 
saw the opportu- 
nity to market a wrestling album. 
Austin agreed to be a part of the pro- 
ject as long as he could select the 
songs. The resultant album, which 
was mainly compiled by PolyMedia, 
includes Deep Purple's "Perfect 
Strangers," Ted Nugent's "Strangle- 
hold," Aecept's "Balls To The Wall," 
and Rainbo»''s "Stone Cold." 

"Austin is like the Michael Jordan 
of WTestling," ss^ TYuTiopol. He says 
that's why orders for 200,000 units 
have come in so far, mainly from 
large music specialty chains and 
mass merchants. 

The album is suRwrted by TV and 
print advertising that the label is 
doing in coiyunction with the WWF, 
according to TVmopoL The album will 
also be sold at wrestling arenas and 
through wrestling publications, as 
well as at the label's online store. 
While the album is initially being mar- 



keted to WTestling fans, Ttompol says 
that he wants to target the broader 
music market at a later point 

National Record Mart's Grandoni 
says that despite the album's strong 
sales at his chain, he doesn't think "a 
lot of people" know it is out He ex- 
pects sales to strengthen as word-of- 
mouth on the album spreads. 

While the third wrestling organi- 
zation, the WCW, doesn't have an 
album out the organization has been 
doing in-stores to promote its mer- 
chandise. 

Grandoni reports that last month 
National Record Mart had the V/CW 
Nitro Girls do an in-store at one of 
its outlets; more than 2,000 fans 
showed up. 

"This is the most professional 
organized group of people you have 
ever seen," says Grandoni. 

Grandoni and other merchants 
report brisk merchandise sales from 
WTestling in-store appearances. FeHx 
Sebacious, VP of Blue Grape Mer- 
chandising, says that WTestling mer- 
chandise is "now the hottest-selling 
merchandLse." 

Musicland's Lyke won't go that far, 
but she says wrestling "is in our top 
10 category" for merchandise and is 
growing. Moreover, she notes, 
WTestling rideos also have had quite 
an impact on sales at the chain. In 
September, as many as four 
WTestling videos appeared on the 
retailer's weekly top 10 list of best- 
selling \ideos. 



EVERLAST REALIZES GOALS FOR WHITEY' 



(Continued from page II) 

He's a fantastic artist with a history. 
And he is doing something that is 
very fresh." 

Davies credits uniqueness for 
Everlast's radio appeal. This issue, 
the single "What It's Like" is No. 12 
on Modem Rock Tracks. 

" 'What It's Like' is a great and 
strong radio song," Davies says. 
"Everyone can find something in 
there to cling to. Plus, it's a creative 
mix of genres like hip-hop and rock 
and blues, which makes it appropri- 
ate for many formats. And even 
though he straddles genres, he is 
accepted at a street \eve\ as well." 

Although the biggest push was 
made at modem rock, the label has set 
its sights on triple-A and modem AC. 

Not that modern rock is losing any 
interest in the single. "We jumped on 
it initially because it was reminiscent 
of Sublime and because this station 
supported House Of Pain back in the 
day," says music director Kim Mon- 
roe of KNDD (the End) Seattle. "But 
we kept playing it because from day 
one we got top 10 requests. We have 
passionate music people in Seattle 
who get info from many different 
.sources, but a lot of people turn to us 
for new gems. We were just happy to 
step up to the plate w ith Ewrlast" 

Everlast attributes hLs increasing 
sales to radio and video play. (MTV 
has been quite supportire.) He says 
he has also noticed growing numbers 
as he traipses from venue to venue 
acro.ss the States. "The first time I 
played Seattle, there were a handful 
of people just standing around. I 
went back a couple of weeks ago, and 
people were spilling out of the club, 
and those I could see were singing 



along. That is the greatest feeling for 
an artist. Pfeople are getting it" 

According to Larry Mansdorf, a 
buyer from the 20-store, Boston- 
based Newbury Comics, more cus- 
tomers are getting it every day. 
"There was a nice groundswell when 
it first hit based on past fans or edu- 
cated buyers. We're talking a couple 
hundred a week," Mansdorf says. 
"Along comes MTV and radio, and 
the numbers double. We are seeing a 
25% increase every week. He will 
probably drop a little as the likes of 
U2 and Alams come out" 

To help him hold his own against 
the stiff competition, the label will 
keep Everlast on the road until 
Christmas and is scheduling an early 
1999 tour. He is also doing some TV 
appearances, like "Late Night With 
(jonan O'Brien" on Not. 4, and radio 
station visits. 

There w ill be new TV advertising 
and street sniping campaigns in time 
to influence holiday shopping. 

An international release is sched- 
uled for the first quarter of ne.xt year. 
Davies says Tommy Boy is already 
luukiiig into second-single options for 
when "What It's Like" cools down, 
which the label estimates will be 
early next year. The label will also 
continue to court the R&B clubs and 
radio formats with the more beat- 
heavy tracks like "Dollar Bill." 

"We are just at the beginning of the 
project We plan to continue working 
each market over and over," Davies 
say^s. "We were willing to work this as 
a long-term album project because it 
was a sure-fire w inner for us. We 
knew it wouldn't happen overnight 
but we knew it would happen." 
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Aimrica. BM/Stnn A Jortan. ASCAP/Sonf/AIV Tuns. 
ASCAP/Duft Wo«- ASOW>AGL ASCAP/For Oa». 
tiSC/J>m Co. Softti. ASCAP) HL 
90 GHETTO SUPA5TU (THAT IS vmATirOU WE} CSony/ATV 
Times. ASCAP/Iete San Kii, ASCAPACf . ASCAPyWu-Tang. 
BMbWanw-TBirariane. BM|^ dnOren. BMlCarson- 
BMG. BMIAJnichWvel, BMI) HUWBM 



SfflkP.BMinurrinAvs 
Hllll.ASCtf) HL 



8MI4aMe.ASCAP/Di»IHiiil. 
M QimAK(SoSoDrf.ASCAP;OIIApni.ASCAP/ni«nQainn 
Twins. ASCtfVSIacfc AO , ASCAP/BMG. ASCAP) HI 

40 Him mOCKLR (GHETTO MTNCW Oil LuLu.BMl^l 

BladDMDOd, BW4S, ASCAP/hstanDy. ASCAP/WaiTw 
Chapprt. ASCAPAWtne Blue. ASCAP/WL 
Cofnmunicatwns, ASCAP) HL 

94 HERE WE GO (Sonv.'AW Ti^. ASCAP/}1usi^»in|». 
ASCAPjHl 

1 HOW DEEP IS TOUR LOVE (Sony/ATVSones BMllriusic 
Evtryone Oam. BW«orVi Avenue. ASCAP/04I AcnI. 
ASCtfflyiTBW. ASCtf/Da Ish. ASCAPAurfey Nobte. 
ASCAP/Tarnous. ASCAP] HL 

TO HOWS IT OOIH' DOWN (Bo(KnefX.ASCAf/1>ent-l 

ASCAP/Dead Game. ASCAP) 
a HCWSITGOIHGTOBEOEB.BMI/Capineri.BAIl/ElM 

BKkwood. BMIl HL 
93 I AIH7 HAVIir THAT (Disaereeabla. ASCAP/Mi MaMu. 

ASCAP/The Soy Toy. ASCAP/Ron Real Muzad. ASCAP/Jac 

Mecctunl ASCAP/Zonibl. ASCKPAamout. ASCAP] 

Hl,WBM 

41 I CiM DO THAT (Hudson )onlan.ASCAP/WM(i, 
ASCAP/Farmus. ASCAP/hhNxl SwnL BUI) HL 

11 l()0N7WWTT0MISSATMH6(Raaltar«s.ASCAP)weM 
47 I DQTT WWT TO WAIT (HiiutBca. BMJinsm. BMI} HL 
87 IFICMTHWErOUarantContlnenW.J^Arviity. 

ASCAP/Dow Tone. ASCAP/BKT. ASCAPjCU Brotfwn. 

BMI/GMG. BMAJtM Mactia ASCAP/ha Pesii, ASCAP) 

80 IFIHU)THECHMICEMisMMet8.ASCAP/Mr TanMan 
ASCAP/Panda. ASCAP} 

95 iriU}STTOU(PiKtOAeMl^lstD,ASCAP>HL 

6i IF VOUCOUU) READ MY MMD (Early Ptonne.SOCAin 
60 IHU>M0RI6HrCHCAASCAP/Oiaba.ASCAP)HL 
to lUOE (EMI Aonl.ASCAP/H8nin8lon, ASCAP) HL 
SS WIERGUACnC (Brooklyn Dust ASCAF/PoljGram 

bitamallDnaL ASCAP] Hi 
60 NfVJtSKM OF THE FUT BOOTY B**"-SL;ainba, 

BMl/Srand. BMI/Endi Sannon. ASCAP/Zomba 

ASCAP/Ncutral &ay, BhMnenal JB. BMO WBM 
97 ISHOtUaCATOHVOUCEMIBIadnraodBMl-lbxlney 

)<r1m.BML/ERSttn.BMDHL 
n tSTUUmVH(Uh.0t>.ASCAPAillM«ft.A$CAP/H9n*y 

Jan And Di^»s. ASCAP/Yrti Yah. ASCAP/Dd What I GoOb, 

ASCAPMtanw-Tamertane, BM«eai. BMI/Sony/ATV Songs. 

BMDHUWBM 
77 tnTHETIM6SimD01Che)fon.S11M<fV». 

ASCAP/BIMl ASCAP/MiBsani APS. STMCavean-BMa 

BMb'Sony/ATVyScriyATWTunes, ASCAP) 
Z7 JUST THE TWO OF US (Antisa ASCAPyBuant ASCAP) 

70 UWOSUOCCWUstiWacli.ASCAP/WAIV Songs. BUI) HL 

2 UTaYaory Roy. BMI/StovTuTu Five. BULHmcoH 
BUt^ng, OM/mo. BMI/Ht S>«eL BMI/MndMOpC 
Pacific. SMDW6M 

64 LET ME RETURN THE FAVOR ((^'sCTm'.ASCAP^atettD 

Fabutous. ASCAP) 
72 in THE MUSK HEAL VDUR SOUL (Petenongs 

BUlWamer Criappefl, m/Hm C . BHltM Bbdnwood. 

BUI) HI 

81 UFl AWT EASY (EMI BbdDmod.Blil]HL 

45 LOOnH-ATNE(M Betha.ASCAP/Ch8seCnad.ASCAP/ntt 
Waten Of Na^erath. BMl/]us*n Combs. ASCAP/EM Ajvil. 
ASCAP] HI 

57 LOSTMLDVE(Man»AC»deftts.ASCAPAJpst«s. 
ASCAP] 

21 LOVE UK TMS (Cttyna Baby, BMI/lann Combs. BMblMI 
BtockMDod. BMI/Brcaw(-4 Bnither. ASCAP/Snx*in 4 Ufa, 
BUIAamanTs Oths. BMVWarTwc-TBmerfane. BMl^ommy 
Vni.eMU 

10 LOVE K(Redea.ASCAPy)^linina.ASCAP/Justin Combs. 

ASCtfiCMI Aftfil. ASCAP/W BetTta. ASCAP) HL 
34 WWE IT HOT (Mass Contusion ASCAP) 

71 MOMETAirTATHANG(SoSciDef,ASCAP,'EMlAp« 
ASCAPAil Lu Lu, BW/fMI Bladmood. mijficbe Ait 
eMl/AmaarvLove.BMI/DeepTrSked BMl^^aub. m\) 
HI 

54 MONEYS JUST A TOUCH AWAY (WB,ASC*PyR»tfN liutf 
ASCW/Drwdad, ASCAP/Zcmba, ASCAP/1 Draam Ot Beah. 
ASCAP/Tlard To Oppose, ASCAPyBush Burnin', ASCAP/MCA. 
ASCAP) HL 

38 HOVIH'OHiXB.ASCAPAlKlraoKlnary.ASCAP/Dalsli. 
ASCAP/ltoth Star, ASCAPAJrhan Waitare. ASCAP/WI7 Girl, 
ASCAP) WBM 

19 MUSK SOUNDS BETTER WITH YOU iZomba.BMlf Ml 
BlaclMODd. BMI) HL/MBM 

16 MrUTTUSEain(SoSoDel.ASCAP/EMIA(nL 
ASCAP/liHcy Time. ASCAP/A«r Control. ASCAP/SMi AO . 
ASCAP/BM(i ASCAP) HL 

29 MTWAYtEMIAcnl.ASCAP/SoSoOal.ASCAP/SladiAO. 
A5CAPAJ.R. IV, ASCAP] HL 

17 NEVER EVDI (fhckedy Raw, ASCAP/BMG. ASCAP/MCA. 
ASCAP) HL 

63 H0800V ELSE tHainndir. BfWJoe fMc BMl'Zm'skbon. 

ASCAP,«MG. ASCAP) HL 
8 HOeOOrS SUPPOSED TO BE HERE (Wnen. 
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MY LITTLE SECRET 

XSCAPE :5.0 SO DCrCOlUMBIA) 


49 


46 


6 


JUST THE TWO OF US 
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TOUCH ME 
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THE POWER Of GOOD-BYE 
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THIS KISS 
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n 


54 


31 


SAY IT 
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SO INTO YOU 
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IF YOU COULD READ MY MIND 
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WHEREVER YOU GO 

V(>CES OF THEOR - iH O.UAJWD ANTl 
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IF 1 LOST YOU 
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TIME AFTER TIME 

INOJ ISO SO OEf-r-Ol UMBIA) 
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WIDE OPEN SPACES 
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LOOKIN- AT ME 

MASE FEAT. PUFF DAOOY iBUD BOV/ARRTAI 
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1 SHOULD CHEAT ON YOU 

IHOllVWOODI 


27 
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SUPERTHUG (WHAT WHAT] 

NOfiEAOA ' Pr-iAi Ty.'TCMM'' BOTi 
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A LITTLE PAST LITTLE ROCK 
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LOST IN LOVE 
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MY WAY 

USHERILAFACE/ARISTA) 
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THINKIN' BOUT IT 

GERALD LEVERT fEASTWEST/EEGI 
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WHENEVER YOU RE NEAR ME 
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ONE WEEK 
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DAYDREAMIN- 

TATYAJJA ALI (MJJiWDRK) 
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LOOKING THROUGH YOUR EYES 
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CANT GET ENOUGH 

WILUIMMFEAT i-WtW. -M^t.:yKK''■UKV.V^<^; 
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SOMEONE YOU USED TO KNOW 

COlUN RATE (EPIC N.XL-Vian ) 
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FIVE lAftlSTA) 
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37 


32 


18 


FRIEND OF MINE 

KELLY PRICE ll-NECK,--SLAND) 
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MUSIC SOUNDS BETTER WITH YOU 

STARDUST h, II, n.'-. HI.!. 
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ASCAP/Famous. ASCAP] HL 
92 M FOOL NO MORE (nBalim.ASCAP/BabyBiL 

ASCAP/BoodaMax. ASCAP) VlSM 
4 ONE WEEK (TiutBakar.SOCAN/WB. ASCAP) W8M 
88 0NLrWHENILOSEIinELf(£MBtBCl»wood,BMI]HL 
73 OOHU LA (WB. ASCAP) WBM 
59 POIFECT(Q»yuta.BM|CMiriuLBU[)n8M 
14 THE POWER OF GOODmom.ASCAP/Webaarl. 

ASCAPyBM Aprl ASCAP/f ubn Fumlun, ASCAP) HLAVBM 
32 PUSHrWEWHTlGanolaBoova. ASCAP/WB. 

ASCAP/Tntea. ASCAP^ncoLBts Ttamler. ASCAP) WBM 
63 RXVOFLJafT(WB.ASCAPAM)oGii<.ASCAP/ftondDr, 

PftSiWira. ASCAP/TWe. PftS) tm 
SB THE ROCMFELLIR SUNK {Pi:«yG[am,ASCAP/Dill 

Rabbins. ASCAP/Glarmnd, ASCAP) HL 
58 SHIMMER (Pener Hg, BMl^olyGram IntematKnal. ASCAP] 

HL 

35 SO WTO YOU (Plus I , ASCAP/MietE, ASCAP/CamtHea. 

ASCAPAjtHtn. ASCAP/Brenda Richie, ASCAP) OM/HL 
42 SPUCMVELUEtPwperdfm.BMn 
46 ST)aA6THMG(MyO<«nCM,BI«Cina.ASCAP} 
49 STIU.NOTAPUnDI[LelMeShmVou.ASCAP/)oe 

Canegcni. ASCAP/MyJwns, ASCAP/SoinIs 01 Da Red 

Drum. ASCAP/Mmo. ASCAP/Rulland Road, ASCAP/Foray. 

S€SA&19;2.SESAOWBM 
IDO THESTREnMn(HaNfcsPenpac»rt.BMlCLO. 

BMUlabak. BMI/SlonMl Diamond. BMI) HI 
37 SUPERTHW<WHIITWWT)CSuilel202.BMb'jostlm 

Golcha. 8MI/Tra Wam or Nazaraffi. BMiCliase Chad. 

ASCAP/Ovyala. ASCAP/Mmtor. ASCAP] WBM 
52 THMKIH' BOUT IT (2000 Watts, ASCAP/W«.ASCAP/ran 

RotN, ASCAP/DMded, BUl/Zomba. BUI) WBM 
9 TMS nSS (PudialesiB. BMlNomad-Noman, BMtWamei- 

lamarlane. BML'AJmo. ASCAP/Anwa. ASCAP/BNC, ASCAP) 



21 THE Amu nME <Relb BMI/Sany«TV Sonp, BWDub 
tMss. ASCAP/Mfi. ASCAF^ HUWBM 

16 TOO CLOSE (Nauehtf.ASCAP/Oo What I Gotta. ASCAP/Uh. 

Oh. ASCAP/NeuHal Gray. ASCAP/Pun Love. ASCAP/WB. 

ASCAP/EMI fvi. ASCAP] Hi/WBM 
12 TOUCH IT Uustin Combs. ASCAPyEMIW.ASaV>/C>Mf 

Joseph. ASCAP/Sli« A Soni. ASCAP/WB, ASCAP/DaMa 

Haute ASCAP} HbWBM 
85 TOUCH ME (PDlyO«nlniMnabonal,A5CAP/Tony Ton Tone. 

ASCAP/rime Bass. ASCAP/D-Chms. ASCAP/Mackabihlir. 

ASCAP/Haa-Slw. ASCAP) H. 

22 TRmr [Mass Conhjsian. ASCAP/WB. ASCAP/D 
XtraoRlnaiv. ASCAP/Vbvraa fitach. ASCAP) 

25 TVUUWIDLVDSPty{Rous^Ci«aNhisMia. 

APRAfMI BladnMOd. BMI) HL 
15 WESTSIIX(Sonv/ATV Tunes, ASCAP/StncMyTQ. 

ASCAP/EM Btoclmind. BMl/Steady Mobbin , BMl'Temi. 

BMI/Fou( Kn«rils, BMIAfuuc Corp Ot Anwca. BMUNautial 
ASCAP] HL 

43 WHATCHA WAMU DO? (Tallin Care Of Buuness, 
6MI/Mnder AS(^AP} 

63 WHENEVER VOUItE HEAR ME (M(cno(%STnVCar«ers- 
BMG. BMIAWw Chapman, ASCAP/Miisic & IMa 
htamaHonat, ASCAP) HL 

24 NHENTHEU6HT$BOOin<S«V«IVTtf»s.ASCAP/19, 
6U|/Lo>«nudi, BUt/WntsMwtPacAcPR&SaMHUWBM 

44 WHEREVER YOU 00 (Sin II HILASCAP/WterwChapiMN. 
ASCAP/Bach Panther. ASCAP/Famous. ASCAP/Ens«n. 
ASCAP/WekKhous Fool, ASCAP) HLWBM 

96 WIDE OPEN SPMXS(P«^y«lGn)ot>Be BMlCioobee, 
BMI) 

60 YESTERDAY (Graanglon, ASCAPjWCA ASCAP/Zamat. 
ASCAP) HL 
YOU-RE STA. 

Echo. BMCZomba. ASCAP] W 
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ER FIRST BUT COULD BE LAST: The debut of Lauiyn Hill's "Doo 
Wop (That Thing)" (Ruffhouse/Columbia) at No. 1 on the Hot 100 marks 
the first time a solo artist's debut single has entered that chart in the top 
spot. That claim, however, is debatable, since this is technically not Hill's 
first appearance on the Hot 100. Her group, the Fugees, first bowed on 
that chart with "Nappy Heads" in the July 2. 1994, issue. 

"Doo Wop" is also the 10th single to debut at No. 1. Columbia distributed 
half of the singles that achieved this feat. "Doo Wop" scanned 64,000 units 
to enter Hot 100 Singles Sales at No. 3 and claims 40 million audience im- 
pressions, enough to rank at No. 17 on Hot 100 Airplay. 

Compared with previous chart-topping debuts, the first-week sales of 
"Doo Wop" are .53% less than those of Michael Jackson's "You Are Not 
Alone," previously the lowest at 120,000 units. However, if you com|)are 
audience impressions of the previous chart-topping bows, "Doo Wop" 
scored more audience impressions than Whitney Houston's "Exhale 
(Shoop Shoop)," Puff Daddy & Faith Evans' "I'll Be Missing You," and 
Elton John's "Candle In The Wmd 1997" did in their first weeks on the 
Hot 100. 

This chart benchmark is significant because Hill's single could well be 
the last one to enter the Hot 100 at No. 1 . The label practice of withholding 
retail singles until a .song has reached mass appeal at radio will no longer 
guarantee a high chart debut, because titles will be eligible to chart with- 
out a retail com|X)nent starting in the Dee. 5 issue. Checking the release 
schedule between now and then, the only forthcoming single that could 
scan the kind of numbers for a chart-topping debut is R. Kelly & Celine 
Dion's "I'm Your Angel" Uive). However, since the single arrives at retail 
Nov. 17, it will miss the cutoff for the old Hot 100 methodology by one week 
and will debut under the new chart formula. Airplay of "I'm Your Angel" 
has already put the title on the Hot 100 te.st chart two vreeks ago. 

Even though there are a couple label wonks who devT)te e.xhau.stire hours 
devising schemes to manipulate the Hot 100, the logistics of a plan to time 
radio impact dates to coincide with in-.store dates would be difficult to exe- 
cute under the chart's new formula. I know I should never say never, but 
I'll go out on a limb and say it: The days of the No. 1 debuts ai-e o\'er! 

Speaking of chart history, special acknowledgment needs to 
made for Reprise's 1-2-3 lockout on Hot 100 Airplay. For two consecutive 
weeks. Goo Goo Dolls' "Iris," Barenaked Ladies' "One Week," and Ala- 
nis Morissett«'8 "Thank U" have been held the top three spots on that 
chart. This Ls the first time in the Broadcast Data Systems era that a pro- 
motion label has dominated the top three positions of the airplay chart . . . 
Liist Lssue 1 forgot to mention that, in addition to being worked by Dream- 
Works' and Geffen's promotion departments, Arista's and Columbia's pro- 
motion staffs are aiding the promotion pu.sh behind Whitney Houston & 
Mariah Carey's "When You Believie (From The Prince Of Egypt)." 

ThedaSttnd^ord-Wallercm be. reached via E-nuii at thedaCn billboiinicom. 
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KISS ME 
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EVEN FLOW 
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THERE YOU HAVE IT 
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TALK SHOW SHHH! 
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"The Claswic Quartet" is the sec- 
ond comprehensive assemblage of 
Coltrane recordings issued by Im- 
pulse!: In September 1997, the label 
released "The Complete 1961 Village 
Vanguard Recordings," a four-CD 
box of trailblazing live performances 
from the New York club. 

The new box, which is list priced at 
$89.98, comprises 66 tracks (seren of 
them pi-e\iously unreleased) recorded 
between December 19()1 and Septem- 
ber 1965 by the sax master (who died 
of liver cancer in 1967) and his famed 
working group — pianist McCoy 
T>'ner, bassist Jimmy Garrison, and 
drummer Elvin .lones. (Roy Haynes 
replaces Jones on two sessions.) 

This period found Coltrane and his 
band creating some of his most lyri- 
cal explorations, such as the albums 
"Ballads" and "Crescent"; forging 
what may be jazz's most rarefied 
spiritual statement, "A Love Su- 
preme"; and ultimately pursuing an 
exi)erimental route that set the com- 
pass for a generation of free jazz 
players who succeeded him. 

Reissue producer Michael Cuscu- 
na says of the group, "It's just amaz- 
ing — it's as if they were absolutely 
born to play with each other. And 
none of them had to change their con- 
ception within the group. They all 
came with their own ideas, and they 
all seemed to interlock and enhance 
each other. It was a very different 
way of hearing and playing music, 
even modern jazz, than anyone had 
been doing up until that point. 

"Of course, they had a very impor- 
tant influence on the next generation 
of acoustic jazz players, who are still 
with us today," Cuscuna adds. "I 
think they also had an enormous in- 
fluence on the progressive rock that 
came up in the late '60s." 

The boxed set does not feature cer- 
tain 1961-65 Impulse! sessions that 
included the Oltrane quartet, such 
as a collaboration with ballad singer 
Johnny Hartman (on which the 
group functioned essentially as a 
backup band) and such 1965 record- 
ings as 'Ascension" and the second 
version of "Meditations" (on which 
the basic unit was augmented by 
additional horn players). 

Cuscuna explains, "Special projects 
are parenthetical when they're made, 
and they're parenthetical after the 
fact. If you're going to gather all of 
these things into one long document, 
the thing that makes the most sense 
to me Ls [to e.\amine] how the organ- 
ism that's known as the working band 
really operated and how they evolved." 

The seven unreleased alternate 
takes are collected on the eighth CD in 
"The Classic Quartet." Some, like 
"Feelin' (3ood" and "Dear Lord," are 
drawn from the Impulse! vaults. The 
most fascinating material, such as a 
lieautiful version of "Crescent" and a 
unique take of the second nxn^ment of 
"A Lo\Ti Supreme," are taken from the 
collection held by Colti-ane's family. 

Coltrane's son Ravi — himself a 
saxophonist who released his debut 
as a leader on RCA this year — says, 
"These are things that have been sit- 
ting in a closet in the house that I 
grew up in for as long as I can re- 
member. When we moved from New 
York to California, there were just 
tons of tapes, things from recordings 
by my mother (Alice Coltrane, the 
pianist in the saxophonist's final 



groups] and obviously by my father. 

"A lot of the tapes of my father's 
work were what we call rough mixes 
today — they would go in the studio 
and record, and they would get a 
copy onto quarter-inch tape, on these 
7-inch reels, to take home to listen to. 
They were usually recorded in mono; 
they were quick dubs. I Engineer) 
Rudy [Van Gelder] would dub off a 
copy of the session, give the boxes to 
my father, and he would have some- 
thing to listen to." 

Even the younger Coltrane is awed 
by the richness of these alternates. 

"You get so used to hearing the 
master take, the take that everyone 
had heard and lived with for decades 
and decades, and then you can hear 
the take exactly before that or exact- 
ly after that," Ravi says. "To hear 
these guys creating something total- 
ly new with each take, you start to 
think, 'Wow, this one is as powerful 
or as amazing as the take that was 
released.' " 

"The Classic Quartet" includes a 
100-page booklet featuring an intro- 
duction by Cuscuna, a remembrance 
by drummer Jones, and session notes 
by jazz authority Bob Blumenthal. 
The set is packaged in a leatherette 
binder housed in a metal slipcase 
(which, Charlasch takes pains to 
note, will not rust — unlike Verve's 
self-oxidizing 1997 boxed set of Bill 
Evans' work for the label). 

Charlasch says that Impulse! is 
mounting a broad print advertising 
campaign targeting five market seg- 
ments: the trade, the jazz audience, 
musicians, younger listeners, and up- 
scale consumers. 

There is also a direct-response ele- 
ment to the campaign that targets 
u|xscale consumers, Charlasch says. 
"We gave 20,000 postcards to Sharp- 
er Image and Brookstone, and they 
are placing those postairds, which are 
four-color little ads, es.sentially, in the 
orders that are fulfilled in November." 

Beginning Saturday (14) and rim- 



ning through the holiday season. Im- 
pulse! is underwriting National PuWie 
Radio's (NPR) "Weekend Edition," 
which reaches 3 million listeners. 

Impulse! has prepared a nine- 
track sampler of selections from the 
box; housed in a Digipak, it includes 
information on the set's contents and 
marketing campaign. 

"That went to retail, and it also 
went to jazz radio," Charlasch says. 
"We can't afford to send those boxed 
sets to every radio station, but this 
alone will generate interest, aware- 
ness, discussion about it at the radio 
stations, and they'll play these tracks 
that are on the single disc." 

Custom point-of-purcha.se mater- 
ial iiKludes a large floor-standing dis- 
play to promote the box and Col- 
trane's back catalog, most of which 
has been reissued on CD in Digipak 
form. The versatile standee will hold 
either 18 boxed sets and 39 Digipaks 
or nine boxes and 78 Digipaks. "For 
those stores who aren't able to com- 
mit to that big a footprint, we have a 
little counter bin that holds four 
boxed sets," Charlasch says. 

The company has also prepared 
posters, streamers, postcards, and 
easel counter displays for .stores. 

On release date. Impulse! will 
moimt a panel discussion at J&R Mu- 
.sic World in New York featuring Cus- 
cuna, Coltrane biographer Lewis 
Porter, WBGO New York DJ and 
&)ltrane authority Garj' Walker, and, 
if tour commitments permit, Ravi 
0)ltrane. The panel will be broadcast 
live on WBGO and Webcast simulta- 
neously. 

Bob Perry, owner of the Blue Note 
Records store in North Miami Beach, 
sees the CD's worth of rare material 
on "The Classic Quartet" as a m^r 
sales plus. "(The alternate "A Love 
Supreme" movement] alone is going 
to be a good selling point," he says. 
"Couple that with the price and those 
particular selections, and I think it'll 
do rcjallv well." 
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CAN 1 GET A... ♦ JAY-Z FEATURING AMIL (OF MAJOR COINZ) AND JA 

G:ri ROBi' .11:11 CiJj.jATKINSRMATS) (T) DEF JAM 567683';MERCURT 


36 


Hn^ 
\MJ 


91 






IF 1 CAN'T HAVE YOU ♦ L.F.O. (LYTE FUNKY ONES) (FEATURING KAYO) 

i-:- ■ ■TijL:.WfilB,RilSEj,M&iiai,DR:;iWiM,wr.lPMU: i'XKtJlbi 


V.3/ J 


41 


39 


10 


SUPERTHUG (WHAT WHAT) ♦ NOREAGA 

THE NEPTUVES IV SANTUWO.P Ml ..AMS C HLGO.D HAHHT,(XSTEIN( iCi (01 (T) PENALTY 0237,TOMMV BOY 


36 


n 


78 


78 


13 


THE ROCKAFELLER SKANK ♦ FATBOY SLIM 

f.SlIM ■ ■' (C) CDHT) [X) SKINT 66242/ASTRALWERKS 


78 


38 


35 


38 


15 


MOVIN' ON ♦ MYA FEATURING SILKK THE SHOCKER 

OPEARSONDPEAFtSON.MANDREWS.M.HARRISONl (Tl UNIVERSITY ■ 


34 
1 




98 


83 




IF 1 HAD THE CHANCE CYNTHIA 

T.MHWN (T .•■ TRi'-;)Li,r.UOPELi.O; (Dl (Tl (X) TIMBER! 774&T0MMY BOY 


83 


39 


39 


37 


34 


ALL MY LIFE * K-CI & JOJO 

J.HAILEY ^-'.-.1 ■ (J HAILfY'- H:'.-.T 1 (C) (Dl'.'-A 55420 


M 

9U 


97 


74 


20 


CAN'T WE TRY ROCKELL [DUET WITH COLLAGE 

A.MARANOiD t- LL B':4APi'J-hlLJ . ' . ' - H'' •, . , ■. 


59 




43 




1 


HARD KNCK:K LIFE (GHETTO ANTHEM) ♦ JAY-Z 

MAS* 4t H.irsC. . 1.' '-lAR-i'M T' SX AFTl.A-FF JAM =if^.l3.i->^FS':,IPy 


40 


91 


84 


84 


6 


DEADLY ZONE ♦ BOUNTY KILLER FEAT. MOBB DEEP & RAPPIN' NOYD 

n.myricx ■■ pi- "r p.'v^'irH. - perry • mi..:h t.\ (1 jMi-r.^fM : ■ t,t sol'citrai 


79 


41 


34 


29 


14 


1 CAN DO THAT • ♦ MONTELL JORDAN 

T BiS-ii. i I BISHOP) (Cim)(TlDEFJAM56610&MtRCURY 


14 


92 


75 


66 


6 


NO FOOL NO MORE ♦ EN VOGUE 

6IG5A&V Mi-r i /,ASf:EM WARNER I i i ■ 


57 
80 


42 


33 


31 


11 


SPUCKAVELLIE ♦ PRESSHA 

JCAfin i;::(0)n)(XlTO«YMiRci;:ils.Ai,\,i .4 ..i.'M,-. 


27 


93 


88 


87 


6 


1 AINT HAVIN' THAT ♦ HELTAH SKELTAH FEAT %URmG WONDAH Of O.G.C. & [/X HOUDAY 
■M>f-M^-- ''V-:'. ■■■ ■■:v.;;;aT»»! <:iCiT:u:»:oM>:iia«fliwrt 


QD 


46 


59 


3 


WHATCHA WANNA DOT ♦ MIA X FEATURING CHARLIE WILSON 

|iE fi I I.OliCan IF |D)(nNOLlMIT 53459.'PRIOBITY 


43 


94 


83 


91 


13 


HERE WE GO ♦ FUNKMASTER FLEX PRESENTS KHADEJIA FEAT. ^NOr u^T 

W J-AN rLi'JKMAS-r^ FIEX(W !■■■■(■ ■ ■■■ .^-jL^Hi (Tl LOUD 65M2-ftCA 


72 


44 


36 


40 


^ 


WHEREVER YOU GO ♦ VOICES OF THEORY 

71 ■ " .nNES(D,eOnOMS.M,MCCARY,N RHARPIJI (CnDI H C L A 34:075REO ANT 


36 


95 


94 


90 


5 


IF 1 LOST YOU ♦ TRAVIS TRITT 

B.J .'.■■Mi-r^' IP I.TRiniT.THlTTJHARfltS] ICMO) (VI WARNER BROS. iNa--(viL.i: i 17152 


86 


45 


40 


34 


17 


LOOKIN' AT ME • ♦ MASE FEATURING PUFF DADDY 

C HUOa P YFLLIAAISIUBETHA.C.HUGO.P.WILLIAMS.S.COMBSI (C) (Dl (T) IX) BAD EOT )Ui;6,ARISTA 


B 


96 


92 


85 


11 


WIDE OPEN SPACES ♦ DIXIE CHICKS 

P.WORLEV" -'.'i. ■■,-;,r-;i iC) (DUVl MONUMENT 79003 


81 


W 


38 


35 


11 


STILL A G THANG * SNOOP DOGG 

MWELLS . iV-MAfK '.( WELLS) ICI irn iTi NOUMTT 


19 


97 


96 


97 


11 


1 SHOULD CHEAT ON YOU ♦ J SON 

p..'!-- i-V. '.JEBmNS II .IDAWttS.T.TURMAN.TMAif . r; :n HOLLYWOOD :i".';::; 


72 


47 


45 


42 


55 


\ DON'T WANT TO WAIT ♦ PAULA COLE 
PCOlt 1 1' COLL 1 (C) (Dl (V) IMAGO 1 73 - - V. i. . ■. 1 BROS 


11 


98 


90 


96 


20 


AVA ADORE ♦ THE SMASHING PUMPKINS 

B i:;C'RG.A\.e wooo ib (xjrijAN) ici (Oi virgin saw; 


42 


41 


48 


46 


50 


HOW'S IT GOING TO BE ♦ THIRD EYE BLIND 

■.' = - .YCE IS lENKINS.KCADOGANl lO F ELE»(TRA 64 13a€EG 


9 
24 


99 


87 


82 


14 


GOTTA BE ♦ JAGGED EDGE 

J.DUPRI ^. LA^EV.BCASPf.MSEAU [Cl IC/SOSODEf - 


23 


49 


44 


41 


23 


STILL NOT A PLAYER ♦ BIG PUNISHER FEATURING JOE 

*\'.£' . - ;.lt- MWiLLIAMSR JERKINS.. TFJECA.. THDMA? J '(i.!Ri i : LCUD - ■ : -■ v a 


100 


93 


93 


3 


THE STREET MIX ♦MAG 7 1 q; 

t- . .\ww:;iMSiFjwi«s>.-r.i*'i-=ipi(:\i'C*'.i5,riT.ETC>tf!i ; " 



(3 Rwxrdi w>Vi Itio gtNim airpLav and sales sfiim this wMh Greatest Gainei/Sales and Greatest Gainer/Ai relay are awarded, respectively, tor (he largest sate& and airplay increAses among singles below ih« top 70. ♦videociipavailatNi'ty •Recoiding Industry Assn. 01 Amerca IRIAAI certification tot sales of 500,000 
units. A RtAA certrilcaUon tor sates ol 1 million units, wittt additional mMmn indicated Dy a numeral lollowing the symbol. Catalog number a lor CD Single, 'Aslvnih irxlicalcs catalog number is tot cassette sinRte. CD vn^ unbailable <Cl Cas&^e single avaiUtirliry. (01 CD ur^it availat^rly (Ml Cassette ■T\aii>-single availatxiiry, 
(TJ Vinyl maiii-tin0e avwUbilitv. <VI Vinyl siriile avatlatMlilV (X) CO maxi- single availability. C 199B. BillboanliBPI CommunicatMXis and SoundScan, Inc 
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^^^^^^ THE TOP-SELUNG ALBUMS COMPILEO FROM XNATIOIUL 

■ ■ ■ SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 

■ 1 1 COLLECTED, COMPILED. AND PROVIDED BT 

SpundScan * 

^^^^^^ NOVEMBER 14, 1998 IIH'" 


THIS 
WEEK 


lAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT & NUUeCn'DISTRieuTINC LABEL (SUGGESTED LIST PfllCE OR EQUIVALENT FOR CASSOTLCD] 


PEAK 
POSITION 




THIS 
WEEK 


LAST 
WEEK 


AGO 


WKS. ON 
CHABT 


ARTIST TITLE 

IMPRINT A NUUBERTMSTRIBUTING LAfiEL (SU(MSESrED LIST PftlCE OA CQUIVAL.ENT FOR CASSETTtCDI 


PEAK 
POSITION 


1 


1 


1 


5 


* ♦ * No. 1 * ★ * 

JAY-Z A ft3c*fEiuciE;i*w5se93!"M£fiajBT :io9aEa':6 9e;. SvwitsBfto i vol. 2 HARD KNOCK LIFE 


1 


S3 


51 


57 


82 


THIRD EYE BLIND A' ELEKTTtA62012-iEEG (10.90(16 981 ■ THIRD EYE BLIND 


25 


54 


17 




2 


GAMBINO FAMILY no limit 507l8-fl>(!io«TY |10 9»16 9«I GHETTO ORGANIZED 


17 




NEW^ 


1 


* * * Hot Shot Debut* ★ ♦ 

DRU HILL UNiv£RsnT63flM2isiANO(i0.98 [017.96) ENTER THE DRU 


2 


(55) 


NE* 




1 


PRAS RUFFHOLJSE 69516'^OIUMBIA (10.98 EQ'16.9B) GHETTO SUPASTAR 


55 


56 


40 


33 


7 


HOOTIE & THE BLOWFISH A >TLANTicS3136VAGll09a'16.98) MUSICAL CHAIRS 


4 


LU 


NEW^ 


1 


R.E.M. WARNER BROS A7112"(:09ai6 981 UP 


3 


57 


49 


40 


9 


ALAN JACKSON A AAISTA NASHVILLE 18a»(l09&16.98) HIGH MILEAGE 


4 


4 


2 


2 


10 


1 Al IDVM Ull 1 A> 

^F"S?«3'l™LOMBI.,n.9«E<,.7.,8. '"^ MISEDUCATION OF WURYN HILL 


1 


S> 


53 


53 


28 


MYA A UNIVERSITY 9O166'.lNTERSC0PE (10 9816 981 MYA 


29 


b 


3 


3 


52 


SHANIA TWAIN A" MtSCURYINASHVIlLEI 536003 110 98£»16 981 COME ON OVER 


2 


(3D 


74 


71 


11 


THE TEMPTATIONS motown 530937 do 98 £(i'16.98l PHOENIX RISING 


57 


CD 


NEW^- 


1 


FAITH EVANS BAD BOT 73016-;ARISTA no 9a;7.98) KEEP THE FAITH 


6 


® 


73 


75 


7 


SHAWN MULLINS S«G 69637TOLUMBIA 110 98 E(116 981 ■ SOUL'S CORE 


60 


7 


4 1 4 


32 


'N SYNC A' RCA 67613 110 Si lS.sai 'N SYNC 


2 


61 


56 


56 


21 


EVE 6 • RCA676!7(10.98;16 96;B EVE 6 


33 




NEMI^ 


1 


PHISH ELEKTRA 62297- EEG (10 9516.981 THE STORY OF THE GHOST 


8 


62 


54 


52 


50 


CELINE DION A' 6M music 68661,tPlc (10 98 Ea i; 981 LET'S TALK ABOUT LOVE 


1 


9 


5 


8 


7 


SOUNDTRACK • OEF JAMS5a663'.WRCURr (11 98Eai7 981 RUSH HOUR 


5 


63 


57 


- 


2 


^L"l"ml«CA.|IC^ N«H«LL£ (10.9616.MI EVERYTHING'S GONNA BE ALRIGHT 


57 


OD 


9 


9 


64 


BACKSTBEET BOYS A' JIVE 11589 (I0.9ai6.9ei BACKSTREET BOYS 


4 


64 


58 


43 


56 


JANETA- V1RG1NU762111 9a(179«l THE VELVET ROPE 


1 


OD 


10 


10 


40 


DIXIE CHICKS A' monument minXKt inashvillei no 98 [016.9ei ■ WIDE OPEN SPACES 


10 


65 


50 


46 


13 


SNOOP DOGG A' ami IS TO BE SOLD, NOT TO BE TOLD 

NOllMll50OM*,'PRI0RIITai9&1798l t/n unmt 0 1 v/ 


1 


12 


6 


5 


5 


OUTKAST • LAFACE 26053*(ARISTAI10 9S'16.98) AQUEMINI 


2 


SB 


61 




2 


TflRV KFITH MFRTiiRy (^<ACMuTl iF( <in OA F(\'1A Qfli (^RFATF*iT MITi^ VfTI 1 lUF ONF 


61 


13 


7 


7 


17 


BARENAKED LADIES A' reprise 46963'WARNER BROS. (10 9816 98/ STUNT 


3 


67 


59 


54 


\t\ 

lU 


ALABAMA A rrto tljc oc/.rtDf^ a , hii iiadcd nkic ljitc 
RCA (NASMVILLEl 6763JTJIG (19.9&28 98) RECORDi 4 1 NUMBER ONE HITS 


13 


CH) 


27 


66 


24 


* * * Greatest Gainer * * * 

oUUnU 1 KAL.n m UAniuL yiauf 1 lu.iHi l/.ysj MUrt tLUnlC) 


4 




92 




2 


♦ * ★ Pacesetter * ★ ♦ 

t/ADimiC ADT1CTC 

y^^S 5^86 19 961 ^^^'^ ^ CHRISTIAN ARTISTS AND SONGS 


68 


IS 


8 


6 


5 




5 


□D 


13 


19 


21 


BRANDY A' atlanTC 83039V*G 110.9&16-98) NEVER S-A-Y NEVER 


2 


69 


52 


42 


10 


SOUNDTRACK A SONY classical 60691 (11.98 EQ'l7.9e} BACK TO TITANIC 


2 


17 


15 


15 


6 


GOO GOO DOLLS WAfiNCR BROS 47056 (ia9a''1698l DIZZY UP THE GIRL 


15 


70 


60 


55 


16 


MONICA A ARISTA 390U* (!0 9a'I6 98l THE BOY IS MINE 


8 


OD 


22 


27 


10 


ROB ZOMBIE A GEFF{N252I2M10,W16.9BI HELLBILLY DELUXE 


5 


71 


66 


67 


68 


SARAH MCLACHLAN A' aRiSTA 19970 (10 9&'16 96) SURFACING 


2 


19 


14 


12 


5 


KIRK FRANKUM GOSH) CENTWC 9017(WNTEBSC0PE IID »17,9B) THE NU NATION PROJECT 


7 




76 


88 


25 


LENNY KRAVITZ • VIRGIS 45605 llO cia'16 96) 5 


36 


CD 


NEW^ 


1 


MOTLEY CRUE motle* 78002^BCTOND {I0.9&'l7.9ei GREATEST HITS 


20 


73 


47 


29 


4 


MACK 10 HOO BANGIN' 535l2*.iPfiK)RrPf (I0 9ai6 981 THE RECIPE 


15 


QD 


NEW^ 


1 


VARIOUS ARTISTS [^OW 

POLTGRAXt-UNIVERSAt-EMI 41679&V1RGIN 111 9B.'17.9B> 


21 


74 


69 


68 


56 


EVERCLEAR A DWITOt 36503* (10 9frl5.98) SO MUCH FOR THE AFTERGLOW 


33 


75 


63 


64 


81 


SAVAGE GARDEN A^ COLUMBIA 679S4 110.9B E0'16 98! SAVAGE GARDEN 


3 


22 


19 


23 


24 


DMXA BUFF fiYDERiKf JAM 5sa237';MEBCuRT(10,9eEai6.98) IT'S DARK AND HELL IS HOT 


1 




78 


94 


5 


DEBORAH COX arista 19022 dO 9a/i6 98) ■ ONE WISH 


76 


23 


16 


14 


19 


Int dnlAN dLI£fcJ< UKi.nCi9l KA M THP niRTY ROtV^IF 
INTEF?SC0P€90ia3(ia9ai6981 


9 


QD 


NEW^ 


1 


VARIOUS ARTISTS ULTIMATE DANCE PARTY 1999 
ARISTA ]9026(10.9&16 98l 


77 


24 


18 


25 


11 


KORN A IMWORTAL 69001VEPIC 11 1 98£Ui'16MJ FOLLOW THE LEADER 


1 


71 


75 


65 


6 


KISS • MERCURy 5SB992 (11.98 Eai9,9a) PSYCHO-CIRCUS 


3 


25 


20 


13 


16 


BEASTIE BOYS A' GRAND ROYAL 37716*,CAPITOL (1 l,9a'l7 981 HELLO NASTY 


1 


OD 


83 


103 


5 


EVERLAST tc^imvboy 1236111 9&l69a)Ii WHITEY FORD SINGS THE BLUES 


79 


26 


21 


18 


31 


SOUNDTRACK A* WWNER SUNSET,iflEPfilSE 46867,iWAfiK£R BflOS. 110.9ei'17.98l CITY OF ANGELS 


1 


80 


62 


32 


4 


KURUPT ANTRA C^.l{>%3,'A4M (10.98 Eai7.98J KURUPTION! 


8 


27 


24 


20 


20 


SOUNDTRACK A' BLACXGDOUNCVATIANTIC 831 ]3*.Wi(10.9an7.9S) DR. DOLITTLE: THE ALBUM 


4 


CD 


33 


22 


4 


PHIL COLLINS • fAavAtut'ATiANiicsangi'AGdO Wie.gs) ...hits 


18 


81 


64 


58 


15 


i^'?^l«7TuSlA*o.«Ea'.6 98) JE««*N£DUPB™£S£re-UF£INl*72T«0RGimSO«IIW:« 


3 


29 


26 


24 


7 


MARILYN MANSON nothing 9(H7iiNTERSCOPE 01.9517 98l MECHANICAL ANIMALS 


1 


82 


55 




2 


AARON HALL m(» 11778 (10 98)16 981 INSIDE OF YOU 


55 


30 


25 


26 


19 


SOUNDTRACK A ' CCiumbiA694.40(1: 9BEQ17 981 ARMAGEDDON — THE ALBUM 


1 


83 


82 


77 


27 


?^^^."„f ^ =5^^**"° * BEFORE THESE CROWDED STREETS 

R(>( 5,.6b0* ■ .0 9a. 1^ 9s 


1 


{JiJ 


NEW^ 


J 


NEIL DIAMOND j^E MOVIE ALBUM: AS TIME GOES BY 
COLUMBIA 69540 Ub. 98 EQi24.981 


31 




NE1 




1 


VAR lOUS ARTISTS jjp j^gj.^^ Of IW ILIIST. UVI niC« 125-N.<.(; 

p^TORAU TV'OEF JAM S38;76*'MERCUff"(10 96 EQ'!7 98) 


84 


32 


23 


11 


4 


BIZZY BONE W THLfiS-'fiUTHUSS 167QHEmTIVinf (10,98/17,981 HEAVEN'Z MOVIE 


3 


85 


6< 


50 


5 


VARIOUS ARTISTS 9 aifam pdcfm if a ifid di Avroc mAAOii atidm 
NO nun 5!S05-PRio«m (109«16 981 ''^^^^ " PLA'ERS COMPILATION 


9 


33 


11 




2 


BLACK SABBATH Eric 691 1& ( 98 CQ2i.9ai REUNION 


11 


86 


81 


62 


6 


DC TALK FOREFRONT 4652&V1RG1N (109&16 981 SUPERNATURAL 


4 


34 


34 


30 


8 


HOLE • DGC 25:64 GEFFEN (10 9a'I6.98) CELEBRITY SKIN 


9 


87 


80 


72 


23 


MASTER PA'N0UMII63&38',pmQRITyil2.9aT9 981 MP DA LAST DON 


1 


35 


35 


35 


87 


MATCHBOX 20 A' lavwilmtk W2irtG nossi? 961 B YOURSELF OR SOMEONE LIKE YOU 


5 


CM) 


NEW^ 


1 


MANNHEIM STEAMROaER auerun gmmaphonl iw9 i'.o 981 THE CHRISTMAS ANGEL 


88 


36 


12 




2 


AEROSMITH GEffEN 25221 nG,9&21.9B> A LITTLE SOUTH OF SANITY 


12 


19 


71 




2 


KENNY UTTIMORE C0LyMB«68e54 (10 98 Eai6.98l FROM THE SOUL OF MAN 


71 


37 


37 


36 


57 


CREEDA- WIND-UP ]3049(]09ai698tB MY OWN PRISON 


22 


90 


70 


51 


3 


^fi"!" 110 9*17 98, SAD BOYS GREATEST HITS VOLUME 1 


51 


GD 


42 


45 


49 


WILL SMITHA'COLUMBIA6a683'll0 98Ea'17.W) BIG WILLIE STYLE 


8 


® 


43 


41 


35 


MADONNA A' UAV^RtCK 46S4T,'WARNER BROS (10.9a'17 981 RAY OF LIGHT 


2 


91 


96 


90 


22 


BROOKS & DUNN A ARISTA NAS>IVILLE 1SS66I10.9&16.98) IF YOU SEE HER 


11 


40 


30 


28 


6 


KEITH SWEATA elcktra 62?5Z'EtG (10.9ai6 98i STILL IN THE GAME 


6 


92 


90 


81 


21 


RAMMSTEIN • UOTORSLASH 539901iTSLANO(10 98 E(l(16,98] ■ SEHNSUCHT 


45 


41 


32 


21 




CaiNE DION, GLORIA ESTEFAN, ARETHA FRANKUN. SHANU TWAIN i MARiAH CAArr • uu i qiuas LIVE 

EPIC 69600.11 9BEai7 96; 


21 


93 


86 


74 


47 


SOUNDTRACK A" SOIfT classical 63213 110.98 E(>17.9ai TITANIC 


1 


94 


88 


83 


52 


SPICE GIRLS A' VIRGIN «i 11 iii 9»l7 9ei SPICEWORLD 


3 


42 


28 




2 


JONNY LANG AiM MO9fla<i0.9aEtV16.9e) WANDER THIS WORLD 


28 


95 


87 


73 


38 


CHERRY POPPIN' DADDIES A »0J0 S3<«LTiNM«SAi 1109&16 981 ■ ZOOT SUIT RIOT 


17 


43 


39 


39 


10 


*S.7 9e, ESPN PRESENTS, JOCK JAMES VOL. 4 


20 


96 


91 


79 


59 


USHER A' lAFACE 26041'AfilSTA 110 9&16.981 MY WAY 


4 


44 


41 


44 


31 


ALL SAINTS • LONDON e28997jTSLAND (10.98 EQ'16 981 ■ ALL SAINTS 


41 


97 


93 


86 


74 


TIM MCGRAWA'CUR8 77886I10.9»16 98I EVERYWHERE 


2 


QD 


48 


48 


28 


FAITH HILL A WARNER BROS INASKVILLEI 46790 (10.98(16.98] FAITH 


7 


98 


94 


85 


18 


MARK WILLS • UERCURr IKASmLLEI 536317 (1098 EQ 16.98) ■ WISH YOU WERE HERE 


74 


46 


29 


17 


4 


CYPRESS HILL* RUFri«US£69037-it:OLUUBI» 110 96 £016.98) CYPRESS HILL IV 


11 


(3D 


NEW^ 


1 


SOUNDTRACK getfen 25220 (10 9&1 7 981 SABRINA THE TEENAGE WITCH 


99 


47 


38 


38 


12 


KEUY PRICE • T.NECK 52«16(151ANC (10.98 Eai6.98) SOUL OF A WOMAN 


15 


OD 


NEW^ 


1 


98 DEGREES Motown 530956 ho 98 EO(]6.9ei 98 DEGREES AND RISING 


100 


46 


46 


49 


48 


ANDREA BOCELLI A philips 539KI7 (109S ED IT 9ei ■ ROMANZA 


37 


101 


79 


59 


4 


JOHN MELLENCAMP*C0LUMBIA69E02- 111.98 £0(17 981 JOHN MELLENCAMP 


41 


49 


31 


16 


5 


A TRIBE CALLED QUEST • JIVE <1638- (10,98(17 981 THE LOVE MOVEMENT 


3 


102 


100 


98 


91 


SPICE GIRLS A' VIRGIN 4217A* il0 9a'l6 98) SPICE 


1 


50 


44 


37 


4 


CAKE CAPRICORN 53B092,WERCURY (10.98 E(^16 98) PROLONGING THE MAGIC 


33 




Gl) 


NEW^ 


1 


BRYAN ADAMS MM 541014 110 98 E017 981 ON A DAY LIKE TODAY 


ID3 


51 


45 


47 


13 


EAGLE-EYE CHERRY • work6943A'Epic (10 98 EO ie 981 n DESIRELESS 


45 




104 


95 


106 


5 


SOUNDTRACK Dreamworks 50033(0EFEEN(17.98CD| A NIGHT AT THE ROXBURY 


95 


52 


36 


80 


3 


SOUNDTIIACK wAflNER SUNSET.REPRISE A71AQWAHNtR BROS (I09ai79«i PRACTICAL MAGIC 


36 




105 


98 


89 


39 


SOUNDTRACKA'MAvERicx46a4aWARNERBR0S (Il9ai79a) THE WEDDING SINGER 


5 



Albums with the greatest sales gams Ihis week •Recording Inijuslry Assn. Ot Amenca (RIAA) certification fof sales of 500.000 atbum umls. ARIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following ttw symbol. Foi 
boxed sets, and doutXe albums with a running time that exceeds two hours, trie RIAA multiplies shipments by the number ol discs and/or tapes 'Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WCA labels, are suggested lists. Tape prices 
marked EQ. and all ott»er CD prices, are equtvalent pnces. which are pn^jected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker impact st>ows albums removed from Heatseekers this week. 
■ indicates past or present Heatseeker title, t 1998, BiMboard/BPI Communications, and SoundScan, Inc. 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT & NUUKFIDISTRIBUTING LABEl (SUGGESTED UST PRICE OR EQUIVALENT FOB CASSETTE/CD) 


PEAK 
POSITION 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. OH 


ARTIST TITLE 

MPniNT & NUMBER/TXSTRieuTING LABCL (SUQCCSTEO UST PRICE OA EQUIVALCNT FOR CASSCTTE^) 


PEAK 
POSITION 


106 


97 


76 




REBA MCENTIRE A MCA NASHVILLE 70019 [I0.9a'l6.99> IF YOU SEE HIM 




1S3 


138 


115 


6 


LYLE LOVETT ajRS U831VMCA(l6-9»24.98) STEP INSIDE THIS HOUSE 


55 


107 


65 


31 


3 


^?.?. .„.. „ „ ,„ „ BOB DYLAN LIVE 1966; THE ROYAL ALBEBT HAU' CONCERT 


31 


IM 


141 


125 


5 


GANGSTA 800 hypnotize minds i685/RELA7Tvm 110.96/16.98} ENQUIRING MINDS 


46 


ISS 


122 


112 


12 


FIVE ARISTA 19003 ( 10 9&16.9BI H FIVE 


112 


108 


77 


60 


7 


BETTE MIDLER warmer BROS <;o;8 no 9ai;,9Sl BATHHOUSE BETTY 


32 


156 


142 


111 


5 


BRAND NUBIAN AHtsTA 19024- (1098116.981 FOUNDATION 


59 


109 


84 


70 


6 


FLIPMODE SQUAD • FUPWOOE/UEKTRA &2238*/LEG (10 W16 98i THE IMPERIAL 


15 


(HD 


NEW^ 


1 


DREAM THEATER EASTwtST 623aacEi: (17.98(21.961 ONCE IN A LIVETIME 


157 


(no) 


140 


173 


13 


VARIOUS ARTISTS wait oisnet e.»JS (5 9a9 96) HALLOWEEN SONGS & SOUNDS 


73 


1S8 


152 


135 


34 


FASTBALL A HOavwDOO l62I30llo.9<col6.9eilH ALL THE PAIN MONEY CAN BUY 


29 


m 


NEW^ 


1 


OLGA TANON w£a latina 2S09a I'j 9415 9Si n TE ACORDARAS DE Ml 


111 


1S9 


113 


92 


6 


iSAffStt^l'^n 981 TELLING YOU FOR THE LAST TIME 


59 


112 


85 




4 


TWISTA I THE SPEED KNOT M0BSTA2 iuinB<;TaRii iTv 

CRtATOft'S WAy^ATLANnC83U2VAIS I10,9a'l6-9a) 


34 


160 


145 


129 


26 


LEANN RIMES A CURB 77901 (10 98(17 961 SITTIN' ON TOP OF THE WORLD 


3 


113 


103 


93 


49 


vMn I n DR a IUL irfA^nVlLLt} Ot>3??I^Ar1 lUL niA^nYILL£ UU WID.TOI OL V Clio 


1 


161 


153 


157 


12 


JENNIFER PAIGE EDEL AMERIO 162171/HOILYWOOO 110.98 EV16.98)B JENNIFER PAIGE 


139 




131 


147 


10 


MONIFAH UfTOWl^ S315%'AJNIVERSAL (10 96) MO'HOGANY 


114 


162 


130 


110 


5 


MOS DEF t. TALIB KWELI ARE BUCK STAR ni Ar-k qtar 

B«winisllsaM10.9aT698l DLni-r3i«n 


53 


lis 






15 


SOUNDTRACK # maverick 169MiWARN[R8ROS 9&]7 96) THE WEDDING SINGER VDLUME 2 


22 


163 


117 


82 


4 


TELA RAPA.L0T1656aVlRGIM( 10 9816 96) NOW OR NEVER 


49 


116 






4 


DEPECHE MODE MUIE/REPRIS£ imwtmitR BROS (17 9a'?«.9e) THE SINGLES 86>9S 


3« 


164 


135 


124 


27 


BIG PUNISHER A L0IjD 67512',7Oi10 98-16.981 CAPITAL PUNISHMENT 


5 


117 






t 


CHRIS ISAAK REPRISE 46849/WARNER BROS. (10.9&16.9e) SPEAK OF THE DEVIL 


41 


16S 


148 


130 


72 


K-CI li JOJO A' MU 11613' (10.96/16.981 LOVE ALWAYS 


6 


lit 


107 


% 


12 


VINCE GILL* MU NASHVILLE 70017 <10,9«^169«1 THE KEY 


11 


366) 


162 


164 


33 


LIMP BIZKIT aiP9012l7lNTERS(»PEI10.9arl6.98lH THREE DOLLAR BILL, Y'ALL 


100 


119 






15 


RTRAt n 1 FVFRT Ci<;T«irQT fi-»5fii iPFf nn a«/ic tta\ 1 flUF Jt. mfJ^FOI IFMPF^ 

UCnMWI^ UCV&n 1 Lno 1 WLdi IVbtu \ lU.Wf lO.TOJ L\J V C Gl \^^JI^OL.UU d^^^^CO 


17 


167 


155 


138 


58 


BRIAN MCKNIGHT A' motowk 536215 (10.98 E<«6.9B) ANYTIME 


13 


120 


72 


34 


3 


HELTAH SKELTAH duck DOiVN 53543vpriority I10-9IH6.98( MAGNUM FORCE 


34 


168 


136 


118 


5 


SOUL COUGHING slash i6800*/WAmER BROS no 98(16 98) EL OSO 


49 


121 


105 


95 


34 


NATALIE IMBRUGLIA A' RCA 67634 (10,9a'16 981 LEFT OF THE MIDDLE 


10 


169 


126 


119 


3 


Z*£B^B»™'"s«.iLL£) 17097 1,0.98,1696> "0 MORE LOOKING OVER MY SHOULDER 


119 


122 


115 


109 


20 


MONSTER MAGNET a&u 54090B (10.98 EWie 9>Bi ■ POWERTRIP 


97 


m 


173 


174 


3 


XflS «mo4'^fo^9^98) STEVE AUSTIN'S STONE COLD METAL 


170 


123 


104 


97 


46 


NEXTA ARISTA 18973 1 10 SS'IS gfi? ffl RATED NEXT 


37 


124 


108 


104 


17 


NOREAGA 9 PENAL^ 3077*iTO'MMY BOV (1 ^ 9&'1G 98) N 0 R E 


3 


171 


147 


128 


S8 


JON B. A YAB ruU-SSO MUSIC 67B0^PIC (10 98 EQ'16.98) COOL RELAX 


33 


1J5 


124 


114 


2S 


UMf\Df%Ub ALMI^ ^UfVlid OUU L OrllN 1 CPOIA^L 1. iU.7QI VunolV/li 


13 


172 


114 


69 


4 


PRIME SUSPECTS NO UMIT W728*/PfiiC«irr iio wie.sC) GUILTY TIL PROVEN INNOCENT 


36 


126 


128 


117 


12 


1 DTHFP UANflDn^^ •j\ar.m d»vi<i ii 1 aii.'i7 ofti 1 KNOW 


26 


173 


132 




2 


FATBOY SUM skint 6&247VA5mwiRKS 1 10 9^16.981 ■ YOU'VE COME A LONG WAY, BABY 


132 


127 


109 


116 


32 


SEMISONIC # MCA U733 <L0 98.16 98) D FEELING STRANGELY FINE 


43 


174 


161 


156 


SO 


METALLICA A' aEKTRA 62I26'^EG nQ.9a/l6 981 RELOAD 


1 


128 


112 


102 


16 


TniCMA VPADUfnnn a MaCHun 1 1 JtViT^ nn Ofl/i A oDi WHrRP Vni IP Pftiin 1 FAn^ 

rnidnM iCnnYVlAJU w mL-A nAoHVILLt /WjjiJ wU.WV.D.?Sj yvnunC TUUf^ IaUHLa LCnUO 


33 


175 


157 


144 


5 


SHAKIRA SONY DISCOS 62746 (10,96 ^Q^lh.m DONDE ESTAN LOS LADRONES? 


131 


(HD 


NEW^ 


1 


THE AFGHAN WHIGS COlUUBlA69450(1096E(yi6.9BI 1965 


176 


129 


99 


87 


9 


FAT JOE • MYST(CiATLANTIC92805VAG(10 9a']6 98l DON CARTAGENA 


7 


SzD 


NEW^ 


1 


VINCE GIU WITH PATRICK WILUAKS AND HIS OftCHESTRA eftlATH Of HEAVEN - A CHRISTMAS CaLECTIOh 


177 


130 


125 


121 


2S 


GEORGE $IRMTA mca nashville 70020 ;io 9^16 9£i ONE STEP AT A TIME 


2 


131 


67 




2 


REa BKS FISH MO»53l59flJMVEBS«. I10.9»l6 9a) WHY 00 THEY RKK SO HARD? 


67 


178 


156 


142 


S4 


BARENAKED LADIES A REPRISE 46393/wivtNER 8R0S. it0 9a>'l&9eiH ROCK SPECTACLE 


86 


132 


111 


123 


31 


EDWIN MCCAIN • LAVAiAlLANTicSi»siAG(109ftls.98)H MISGUIDED ROSES 


73 


179 


177 


167 


15 


TRIN-I'TEE 5:7 B-RITE90094flNTEflS(XPEll09ejl698)B TRIN-I-TEE 5:7 


139 


133 


118 


163 


26 


!»r*c°f9Bt(»IP «, SONGS FROM ALLY MCBEAL (TV SOUNDTRACK) 


7 


(Jio) 


RE-EMTR) 


12 


VARIOUS ARTISTS rhino 7&467 (ll.Wlft 9fll MILLENNIUM FUNK PARTY 


124 


181 


176 


160 


26 


VARIOUS ARTISTS POl.TORAMTV558^9*MERCU^W(109eECl'I7.98) PURE FUNK 




134 


120 


lOO 


4 


y^.lRi!?,^?,!',?!!,,, om >^ PAfT^ TO GO PUTINUM MIX 

TOUMV BOV 1267 (11 9a'I6 98) 


100 


182 


163 


156 


55 


GREEN DAY A reprise 46794/WARNER BROS (10 98/16.98) NIMROD. 


10 


135 


127 


120 


37 


SILKK THE SHOCKER A w limit 50716*;PRiori7t iio 9BT6 93; CHARGE IT 2 OA GAME 


3 


(183) 


NE\ 




1 


MICHAEL W. SMITH reunion IOOI&jive (lO 9a']6,98) CHRISTMASTIME 


183 


(SD 


NEW^ 


1 




136 


184 


160 


153 


14 


DIAMOND RIO ARISTA NASHVIUE 1B866 110 9a'16 96) UNBELIEVABLE 


70 


137 


134 


131 


62 


MASTER P A' NO uuit sa6S9'^>0ft(rr (l0.9frlG.9fl) GHETTO D 


1 


185 


164 


150 


16 


MAXWELL # CiXUMBiA68%8* 11098 EO'16.98l EMBRYA 


3 


138 


146 


154 


62 


INSANE CLOWN POSSE • island !>2U42 (10.96 E(yi6 981 THE GREAT MILENKO 


63 


(SD 


199 




2 


D.ii. IMPiu MCA 11379(10,90^16,38) DLUtb UN Int bATUU 


136 


139 


129 


107 


25 


XSCAPE • so so OEF 6S042C0LLlweiA (10-98 E(^t6 98) TRACES OF MY LIPSTICK 


28 


187 


184 


161 


5 


UADI^Il^ ADTIQTC m>i v^oau txjiHOi vrvii> <^<(1IlT/A£U j i a oq ca/i 7 aoi p| IDP niQPn ^ 
VHni Hf\ 1 13 1 9 rVLTufWH lvlr\M.i\Mn !ro303'/nAM 1 lU.Vo tU' 1 r U FTC Ulok^vJ J 


150 


140 


121 


113 


36 


BIG BAD VOODOO DADDY • co:LivaE9329Q'i*>TERSCCPt 110=6:6 981 BIG BAD VOODOO DADDY 


47 


188 


187 


171 


6 


LEE ANN WOMACK DVXfi. 7Q0AQiVC/< nashviue (1098/16 98) D SOME THINGS 1 KNOW 


136 


(3D 


159 


127 


13 


POINT OF GRACE word egASfeTPic (10 98 E(116 98i STEADY ON 


24 


3S) 


NEW^ 


1 


TYRESE RCA 66901 * (9 98/13 981 B TYRESE 


189 


142 


116 


99 


12 


SOUNDTRACK # flytetyme UBO&MCAdO 9(^17.36) HOW STELLA GOT HER GROOVE BACK 


8 


190 


110 1 84 


3 


SOUNDTRACK immortal 69587'/tPicm 9aEai7gfl) SLAM — THE SOUNDTRACK 


84 


143 


143 


141 


33 


JO DEE MESSINA • curb 77901 (10 9&'16 9SI I'M ALRIGHT 


61 


OS) 




1 


VARIOUS ARTISTS CMC international 86262 (I0 9a'l6 9a) ECW: EXTREME MUSIC 


191 


144 


139 


137 


21 


VARIOUS ARTISTS RAIO«1TIE8900<[I1.94T7-98| MONSTERS OF ROCK 


112 


192 


169 




2 


GHETTO MAFIA RAP ARTIST 206imii' LOADED (10 9*15 981 ■ ON DA GRIND 


169 


145 


123 


105 


8 


VARIOUS ARTISTS beast »53>siuitar (io.gfti6 9S| NEXT GENERATION SWING 


105 


193 


189 


189 


3 


THE FLYS DELICIOUS winyl 74006/trauma (I09&i6,9e) B HOLIDAY MAN 


189 


146 


137 


126 


29 


ANDREA BOCELLI PHiuPS 462033 (10.9B E(Vl7-98i ARIA — THE OPERA ALBUM 


59 


194 


185 


177 


59 


BROOKS & DUNN A' GREATEST HITS COLLECTION 


4 


147 


151 


143 


26 


GARTH BROOKS cap.tol :sASHviLLE:94572CARTCi.N*5WlLLE(M98(a)i the limited SERIES 


1 


195 


154 


122 


5 


ELVIS COSTELLO WITH BURT BACHARACH p&iNTrn prhm mpmhrv 

MERCURY 5J«C02n I 98EQ'l7,9e) PAINTED FROM MEMORY 


78 


148 


149 


133 


22 


THE SMASHING PUMPKINSA VI|IGIN1SS79-(11.9«I79«I ADORE 


2 


196 


188 


180 


63 


FLEETWOOD MAC A' reprise 16702WARNER BROS (10,9aT7 981 THE DANCE 


1 


(SD 


NE1 


«► 


1 


ROBERT EARL KEEN mista l8a7l«A«isi« liASH»lu£ (10 sa'lt 981 H WALKING DISTANCE 


149 


197 


165 


145 


13 


SQUIRREL NUT ZIPPERS • uamimtb 9M169- 110.98 [»I6 98) PERENNIAL FAVORITES 


18 


ISO 


119 


155 


3 


BILL ENGVALL wAANtR BROS (NASHviaEi 47090 (:o,9ftl6.9e) DORKFISH 


119 


198 


183 


176 


57 


LOREENA MCKENNITT A ouwiAti Km unvmlMK BDOS II0.9!>169«| THE BOOK OF SECRETS 


17 


ISl 


150 


149 


24 


NATALIE MERCHANT A elektra 62l96iEEG (10.98(16.981 OPHELIA 


8 


199 


174 


165 


53 


MASE A' BADBOT 730177AR1SrA(l0 9a'16.98) HARLEM WORLD 


1 


1S2 


133 


108 


6 


ENRIQUE IGLESIAS FONOVISAOB0002 (109SE(^']6.98) COSAS DELAMOR 


64 


200 


191 


166 


14 


CLEOPATRA MAVERK> 46926rt^ARNER BROS. (10 9^16 98) IB COMIN' ATCHA! 


109 



TOr ALNHB A-Z (LBTQ BY AjmSTS) 

98 Otgrees 100 



Bryan Adams 103 

Aerosmith 36 

Tr« Afghan Wh«s 176 

Alabama 67 

A»S»nts 44 

Backstreet Boys 10 

Barenaked L«(Ws 13. 178 

BeMtleBoys 25 

Big Bad Vooctoo Oackly 140 

B4Puni»h«r 164 

BiayBon« 32 

Black Sabbath 33 

Andrea Bocelli 48. 146 

Brand NuCxan 156 

Brandy 16 

BrooteA Dunn 91, 194 
Gartn Brooks 113. 147 
Cahe SO 
Oesfia Carter 63 
Cherry Poppn' Dadd«s 95 
Eai»e-Eye Cherry 51 
Cleopatra 200 
PhllCollira 28 

Ehrts Coslsllo Wilti Bort Bacharacti 
195 



Detnrsn Coi 76 
Creed 37 
SherylCiow 15 
CyrvessHill 46 
Oc Talh 86 
Oeoeche Mode 116 
Diamond Rio 184 
Hal Diwnond 31 
Cdlne Ofon 62 

Celine Dion. Gloria £stefan, A/etiia 
Franklin, Shania Tivain & Marian 
Urey 41 
Dtwne 136 
OuM ChKhs 1 1 
0t4X 22 

Dream Theater 157 

DnjHilt 2 
Jerrruirw Dupri 61 
BobDytan 107 

e«en»all 150 
ralttitvafts 6 
Eve 6 61 
Everclear 74 
Everlasl 79 



Ftve 155 

Fleetwood Mac 196 
FlipMode Sousd 109 
TheF^s 193 
KIrti Franklin 19 

Gambino Family 54 
GangstaBoo 154 
Garbage 125 
Ghetto Mafia 192 
VMceGiil na 

Vmot CitI With Patrick Williains And 

Mis Orchestra 177 

GooGooDotis 17 

Green Day 182 

Aanyi Hall 82 

Heltah Sheitan 120 

Failh Hill 45 

Lauryn Hill 4 

Hole 34 

Hootw & The eiowfisfi 56 
EnnQLie Ig^ias 152 
Nataite Imoruglia 121 
Inune ClOMn Post* 138 
ChnsKaah 117 



K-OAioJo 165 
Robert EarT Keen 149 
TaOyKdm 66 
B B. King 186 
Kiss 78 
Kom 24 
Lenny Kravitz 72 
Kunjpt 60 
Jonny Ling 42 
Kenny Lattimore 69 
Gerald Levert 119 
bmo BitlOt 166 
LyteLovett 153 

Mack 10 73 

Mador\iu 39 

Mannhevn SUiaiti roller 88 

Marilyn fciartson 29 

Mase 199 

Master P 87, 137 

Matcflbox20 35 

Dave Matiriews Band 83 

Maxwell 185 

Edwin McCain 132 

Reba McEnlire 106 



TImMcGraw 97 
Loreeru McKennrtt 198 
enan McKrtteht 167 
Sarah McLachlan 71 
JoTvn Meiiertcamp 101 
Natalw Merchant 151 
Jo Dee Messina 143 
Metal k:a 174 
Bette Midler 108 
Monica 70 
Uonitah 114 
Monster Magnel 122 
&Tall 



htoe Del & fallb KMneli Are Biach Star 
162 

Motley CAie 20 
Shawn Mullins 60 
Mya 58 
Ned 123 
Noreaga 124 
NSync 7 
OutkaU 12 

Jenniter Paifie 161 

Phish 8 

Pnnt Of Grace 141 
Pras 55 
Ketly Price 47 
Phme Suspects 1 72 



R.E-M. 3 

RamrnUem 92 

ReelB«Ftsh 131 

LeAnn Rimes 160 

Savage GaiDen 75 

ienySwnteld 159 

Semisonic 127 

The Brian Setier Orchestra 23 

Shakira 175 

VondaShepanl 133 

S.II* The Shocker 135 

FatboySlim 173 

The Smashing Pumpkms 148 

Michael W SmRh 183 

WllfSmfm 38 

Snoop Does 65 

Soul Cou^ng 168 

SOUNDTRACK 

Annaeeddon — The Album 30 

Back To Titanic 69 

CflyOfAngeb 26 

Dr. Dolltttet The Album 27 

HopeFloati 14 

How Stella Got Her Groove Back 

142 

A Night At The Roxbury 104 
PracbcalMaec 52 
Rush Hour 9 



Sattwa The Teenage Wl^ 99 
Slam — The Soundtrack 190 
Titanic 93 

The Wedding Singer 105 
The Wedding Sinser Volume 2 
115 

Spice Girls 94, 102 
Squirrel Nut Zippers 197 
George Strait 130 
Keith Sweat 40 
OlgaTanon 111 
TeU 163 

The Temptations 59 
Third Eye Blmd 53 
A Tribe Called Quest 49 
Trln-(-tee 5)7 179 
Tr*«iTrin 169 

Twista & The Speed Knot Mobstaz 



189 



112 
Tyrese 
IHher 96 

Luther Vai«ots 126 
VARIOUS ARTISTS 
Bad Boys Greatest Hits Volume 1 



Oef Jam Survival Of The lUest Uve 
From 125— N,Y,C 84 
ECW: Ejitrame Music 191 
ESPN Presents: Jock James Vol. 4 
43 

Halloween Songs & Sounds 110 

Mean Green — Ma)or Players 

Compriation 85 

Miitennium Ft^k Party 160 

Mmsltrs Of Rock 144 

MTV Party To Go Platinum Mn 

134 

Next Generabon Swing 145 

How Thai's What I Call Music 21 

Pure Dtsco 3 187 

PuieFunk 161 

Stew Austin's Stone Cold Metal 

170 

Ultimate Dance Party 1999 77 
Wow-1999: The Year's 30 Top 
Christian Artists And Songs 68 



Xscape 139 
Trisha Yearwood 
RooZomOw IS 
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The four- building campus is set on 10 



on Wilioughby Bay. 



CLAPTON-FOUNDED FACILITY OFFERS HOPE TO THE ADDICTED 

(Continued fmiit fiayc 1) 

treatment process by TOlunteering in 
a U.K. rehabilitation center. 

He says the idea for the Crossroads 
Centre, which can accommodate 36 
clients at a time, was born about fi™ 
years ago, when he first began TOic- 
ing concern about the addiction rates 
among the jieople of Antigua. 

"I would talk to people in London 
about the situation in the Caribbean," 
he sa>'s. and the resounding response 
was, 'You should do something about 
it Maybe this is the time for you to 
pay back.' " 

Clapton took his friends' words to 
heart and in the last five years has 
donated much time and money to the 
establishment of the Crossroads 
Centre at Antigua. 

The center will reserre a third of 
its treatment beds for people nati\'e 
to the Caribbean, opening the re- 
maining tw'o-thirds to anyone need- 
ing rehabilitation from alcohol or 
drug dependency. 

While members of the music indus- 
try community are likely to e.\press 
interest in the progi'am due to Clap- 
ton's involvement, people from all 
walks of life, and from around the 
world, are wel- 
comed for admit- 
tance (see pro- 
graiTi information, 
this page). 

Set on 10 acres 
on the scenic 
Wilioughby Bay, 
the facilities con- clapton 
stitute a four- 
building campus. The grounds 
escaped structural damage during 
the Caribbean's I'ecent run-in with 
Hurricane Georges, and the center's 
personnel remained safe. 

The Crossroads resident treat- 
ment program incorporates the 12- 
step system of Alcoholics Anony- 
mous, traditional individual therapy, 
and a focus on physical health. 

Since it is not bound by managed 
care. Crossroads Centre CEO .•\nne 
Vance sa.vs a distinctiw feature of the 




Crassraats 
Centre lata 

To make a donation to sup- 
port Crossroads Centre at 
Antigua, make checks payable 
to Crossroads at Antigua Foun- 
dation and .send to Vendely 
Communication.s Inc., 1.3223 
Ventm-a Blvd., Suite F, Studio 
City, Calif. 91604. Or call 81S- 
783-78S6 for more infonnation. 

To inquire about admi.s.sion to 
Crossroads Centre at Antigua, 
call 714-H40-9927 or 800-4r)2- 
0091 in the U.S.; 0800-783-9631 
in the U.K.; or 44-171-127,5- 
847187 in the rest of Europe. 

Crossroads outreach coun- 
selors conduct pre-a.ssessment 
intei'views over the phone to 
ascertain the appropriateness of 
the facility to a prospective 
client's need.s. A more thorough 
evaluation and creation of an 
individual treatment program 
follows admittance to the center 

The program fee is $9,000. 
Financial aid is aviiilable to qual- 
ified applicants. nvi.ANsiEGi.KR 



center will be the freedom to explore 
holistic treatment methods, like mas- 
sage, acupuncture, and meditiition. 

The pictures that adorn the cen- 
ter's literature may give the impres- 
sion of a lu.xurious vacation resort, 
complete with shady porches, flmver- 
linod walking paths, and Jacuzzis. 

But while Vance confirms that 
"one thing we know is that serenity 
helps the recm^ry proce.ss, and this 
place could be described as the most 
serene place ever," she assures that 
the center '.s goal is to be nothing less 
than hfe changing. 

In the last few years, the music 
industry community has shown in- 
creased awareness of the dangers of 
substance abuse and addictions of all 
kinds. Says Michael Greene, presi- 
denfCEO of the National Academy of 
Recoi cling Arts and Sciences' chari- 
table ai-m, MusiCai'es, "I think that in 
the next two or three .vears we'll prob- 
ably see many more organizations" 
founded to help combat addiction. 

"We're very encouraged by the 
industry's awareness that pre- 
clictable, confidential, quality care is 
something that we as an industry 
may be able to provide for ourselves 
in the not-too-distant future." 

The center's location will al.so pro- 
vide the utmost in confidentiality. 
Greene adds, "In the entertainment 
indu.stry, the most important issue, 
once you get past quality of treat- 
ment and price, is a high degree of 
confidence in the confidentiality. Cer- 
tainly Eric understands that treat- 
ment is something be.st accomplisiied 
without the press and the public 
viewing the process." 

Key to the Crossroads mis,sion will 
be group therapy, an experience that 
Clapton .saj-s helps pai'ticipants real- 
ize that "the common liond Is addiction, 
a disease which sti-ikes anybody. I 
think the illusion I had imtil I got into 
recovery was that I was unique and 
different because I was 'ci'eative,' or I 
thought I was. I had to realize that I 
was just like anybody else who picked 
up a bottle and used it to get out 

"The object of our center," he con- 
tinues, "will be fostering a feeling of 
feUm\'ship amongst the clients, so that 
they feel that they're respon.sible for 
their own recov-ery. The staff will be 
there to help them develop a group 
responsibility, to stai-t to feel like they 
belong to jjomebody and their words 
and thoughts aiT important." 

Clients are housed with room- 
mates to further foster this feeling of 
belonging and responsibility. 
Treatment is designed on an indi- 




vidual ba,sis upon admittance to the 
center, following a .sci-eening process 
to determine whether a [xitential 
client would benefit from the pro- 
gram. Weekends at Cros.sroads will 
focus on preventing relapse; after- 
care and family programs will round 
out a client's stay. 

Clapton originally conceived the 
center as a for- 
profit venture, but 
Crossroads ulti- 
mately evolved 
, ^ „ into a nonprofit 
Jm4 <;. ;} flt organization, 
iJt" .^J^V Crossroads 
"'^IJal Antigua Founda- 
vANCE tion, headed by 

Vance. 

"I found it very difficult to make a 
profit from someone else being sick," 
says Vance, a former administrator 
at California's Betty Ford Clinic. She 
helped initiate Crossroads' founda- 
tion .status in the U.S. and charitable 
trust designation in the U.K. 

"My concept of [the center] origi- 
nally," says Clapton, "was that I 
would instigate the thing and then 
step away — come back and visit it 
from time to time." 

But Clapton became increasingly 
emotionally invested in the project as 
it developed. "Of all the people who 
were originally in the conversations, 
it w as Anne and I who connected the 
strongest" he .says. "In the end, I kept 
doing it because Anne was involved." 

Crossroads will depend not only on 
the $9,000-per-client fee, which lings 
in lower than most comparable pro- 
grams internationally, but also upon 
diligent fund-raising. The co.st was 
"the least we could do to just make 
ends meet," says Vance. In accor- 
dance with Clapton's desire that even 
the [xmrest receive treatment, finan- 
cial aid is available. 

In talking with potential clients 
over the phone, Vance .says, she has 
realized that a genuine respect for 
Clapton adds to the center's credi- 
bility. But the artist hopes to keep his 
involvement low-key. 

"I want to give it as much as I can, 
but I would happily do that anony- 
mously." .says Clapton. "I want to be 
just a piece of the furniture — I'll 
sneak in and just be one of the guys. 

"What I found in my own recov- 
ery," he continues, "was that I had 
always completely taken for gi'anted 
how gixxl it feels to have an appetite, 
to l(H)k in the min-or and see myself 
looking quite well. Those things will 
be doubled down there in Antigua. 
Serenity is the word for it." 




by Geoff May field 
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IGH FIVE: Since May 1991, when The Billboard 200 plugged in 
SoundScan data, eight hip-hop albums have logged four weeks at No. 1 
on the big chart. The most recent of those. Jay Z's "Vol. 2 . . . Hard 
Knock Life" breaks away from the pack, as yet another chart-topping 
stanza makes it the first rap set to log five No. 1 weeks in the SoundScan 
era. 

With an 8% slide from the prior is.sue, ,Iay-Z scans a still-command- 
ing 174,000 units, exceeding the runner-up by a 36% margin. 

In 1998, six rap and/or hip-hop acts have stood on The Billboard 200's 
top rung in 17 w-eeks, which explains why the most tired question I hear 
these days is, "Hey, Geoff. When is this rap thing cooling off?" Seems 
like that question's statute of limitations would have axpired five or 10 
years ago, 

0 N DECK: The second-most-tired question I've heard this fall is, "How 
many units will Alanis Morlssette do her first week'/" We'll all know the 
concrete answer soon. In the meantime, first-day numbers culled from 
several leading merchants give her sophomore set, "Supposed Former 
Infatuation Junkie." a chance for the new first-week SoundScan sales 
record for a female artist, w'hich would be the third time that bar has 
been raised in 1998. Lauryn Hill set the current mark, 422,500 units, 
in the Sept. 12 issue, breaking the record set in March when Moris- 
sette's label boss, .Madonna, scanned 371,000 as her "Ray Of Light" 
debuted at No. 2 behind the high-riding "Titanic" .soundtrack. 

According to sales executives who have their ears to the ground, 
Morlssette 's album rang at least 83,500 pieces on its opening day, Nov. 
3, at just the stores of Best Buy, Musicland Group, Target, Blockbuster 
Music, Trans World Entertainment, Andei"son Merchandisers, Camelot 
Music, Borders Books & Music, and National Record Mart. Those num- 
bers led one savvy watcher to estimate her first-week sales in the neigh- 
borhood of .500,000 units. 

Maverick and distributing label Warner Bros, did a masterful job set- 
ting up the album, which is expected to be one of the holiday selling sea- 
son's top sellers (Billboard, Oct. 3). Her "Uninvited." from the chart- 
topping "City Of Angels" soundtrack, isn't included on the new album, 
but it gave her a high profile at radio through most of the year, while 
the lead track, "Thank U," has been quite visible on video outlets for 
the past few- weeks. Leading up to the album's launch, Broadcast Data 
Systems tracks the clip at No. 3 on MTV and No. 6 on VHl. The .song 
also captured radio's ear; it peaked at No. 12 on Modern Rock Tracks 
and this issue bullets 3-2 at Adult Top 40 while holding at No. 3 on Hot 
100 Airplay. The album has also garnered a bunch of media attention, 
including cover stories in Entertainment Weekly and the Los Angeles 
Times Sunday Calendar and a profile on NPR's "Morning Edition." 

No matter how well the new" one sells, in its first week and through- 
out its shelf life. Maverick's challenge is clear. Since Morlssette 's rook- 
ie U.S. album — which goes 5-4 on Top Pop Catalog Albums (a 99r gain) — 
set an all-time mark for female artists at 16-times-platinum. her 
handlers will have to counter the incessant tendency of the consumer 
press to ask, "Is that all';" 

Coming attractions: First-day numbers were big for the two- 
disc version of U2's hits package. Next issue's charts will also see bows 
by Beck, the Rolling Stones, Total, Hanson, Oasis, and the Celine 
Dion Christmas title. In the terrain of "duh," the last-mentioned col- 
lection w ill start kind of slow and get huge through the holiday season. 

Meanwhile. Mannheim Steamroller is already hanging ornaments on 
the charts, as the fifth Christmas album of the ensemble's career, "The 
Christmas Angel," debuts at No. 88 on The Billboard 200 and No. 1 on 
Top New Age Albums. Marketing of the new album w ill be bolstered by 
a Dec. 19 special on NBC, which will be kind of like "lee Capades" meets 
"Lord Of The Dance." Mannheim's recent early assault on Top Pop Cat- 
alog Albums (Between the Bullets, Billboard, Oct. 31) came as a result 
of cable's QVC channel; leader Chip Davis returned to QVC on Oct. 31 
and Nov. 1, with another appearance set for Thursday (12). The fourth 
quarter also sees two Mannheim Christmas tours: an ice show in East- 
ern cities and an unfrozen concert swing in the West. 

Foot NOTKS: Oru Hill edges R.E.M. for Hot Shot Debut honors; the 
former bows at No. 2 with 128,000 copies, the latter at No. 3 w ith 1 17,500 
. . . Olga Taiidn's "Te Acordaras De Mi" becomes the first Spanish-lan- 
guage album to toj) Heatseekers in the chart's seven-year histoi-y (.see 
Latin Notas. page 42) . . . Lenny Kravitz (76-72) and .Madonna (43-39) 



are the only VHl Fashion Awards performers to see bumps this issue. 
It should be noted that Kravitz's album has seen growth for three 
straight weeks and nine of the last 10. But did you know that each of 
the six weeks in which Madonna's "Ray Of Light" has shown increases 
followed exposure on broadcast or cable TV? 
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METALLICA SHIFTS GEARS IN ELEKTRA'S GARAGE' 

(Continued from page 1) 



with our own material that record- 
ing an album is a long and exhaust- 
ing process," Ulrich saj's. "It's defi- 
nitely easier to work with other 
people's material. We like to turn 
them into something \ery Metallica, 
different than how the original artist 
did it. You don't get so fucking anal 
about it, and you can bang these cov- 
ers out in like five minutes." 

Ulrich acknowledges that die-hard 
fans are the Hkely market for a pet 
project like "Garage," but he says 
he's comfortable in t^ng the risk. 

"Co\er songs are a part of our his- 
tory, and fans know that. We have 
just put them all in a nice little pack- 
age for easy listening," Ulrich says. 
"We don't sit and analyze things on a 
sales level. Covers probably won't 
haw the same commercial appeal as 
a 'Nothing Else Matters,' but there 
are people who'll get off on hearing 
what we do to a Thin Lizzj' track." 

.John Maines, buyer for the si.N- 
store, Dayton, Ohio-based CD Con- 
nection, doesn't think there is reason 
to be concerned, even with the stiff 
competition of fourth-quarter heavy 
hitters. "This album will be big on 
name alone, although a new album 
probably would have done better," 
Maines says. "Sealing the deal is the 
inclusion of the EP material. We 
always have requests for that, and 
I've heard of people paying $30 or 
more to get a bootleg." 

Despite the prevailing confidence 
of retailers, Elektra isn't going to 
just sit back and hope for the best. 
The band has a big reputation to lire 
up to — including three No. 1 albums 
(which have fw)ld a combined ITSi mil- 
lion U.S. units, according to Sound- 
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Scan), six singles in the top 40 of the 
Hot 100, and 15 songs on Mainstream 
Rock Tracks. The act was also voted 
Billboard's 1997 mainstream rock 
artist and 1997 top pop catalog artist. 

"We are extremely excited to put 
out a new set by Metallica, as they 
are one of our biggest breadwinners, 
and we have every indication that 
fans are waiting for it," says Dana 
Brandwein, Elektra's senior director 
of marketing. "Our orders are 
strong, calls are pouring in, old stuff 
is still being played on the radio, and 
the Web sites are buzzing. But you 
can never be too sure, which is why 
we w ill do evvrything we can to make 
it known that it is available and to 
ensure high visibility from street 
date well into next year." 

For retailers, this means "coming 
soon" streamers, bin cards, flats, 
posters, and other specialty items. 
Listening parties the weekend before 
street date in major cities and exten- 
sive Ty print, and radio advertising 
will help build demand. 



Also available Nov. 24 is "Cunning 
Stunts," a $19.98 concert video shot 
during last year's tour And just in 
time for the holidays on Dec. 8, Elek- 
tra will release a $34.99 DVD version 
of "Cunning Stunts," which features 
140 minutes of concert footage utiliz- 
ing multiple camera angle technology, 
interviews, and a photo gallery » ith 
1 ,800 pictures. The project marks the 
label's first DVD-specific project. 

Elektra hopes radio programmers 
will run w ith the first single, a grit- 
ty take on Bob Seger's "'Turn The 
Page." It will be serviced to all rock 
formats on a date that the label is 
keeping a secret, and a video by 
Jonas Akerlund will follow. 

"We like Metallica so much in these 
parts that we have a Tuesday and 
Thursday segment derated to them," 
.says Nancy Palumbo, mu.sic director 
at active rock WYSP Philadelphia. 
"We will definitely give the single, 
and probably several other tracks, 
lots of play. Our listeners will demand 
it. Bob Seger Ls an interesting choice. 



It w ill certainly perk up ears." 

Ulrich says a lot of thought went 
into choosing which songs to cover; 
the finalists were jointly agreed upon 
by him, guitarist/Nwalist James Het- 
field, bassLst .lason Newsted, and gui- 
tarist Kirk Hammett. 

"It wasn't like, 'You pick one, then 
I'll pick one.' I mean, I can't hold a 
gun to James' head and make him 
sing a George Michael song or ' Won- 
derwair by Oasis just because I like 
them. They are all songs we agreed 
we could handle and collectively do 
justice to," Ulrich explains. "It has 
less to do with artists than it does 
with songs. We weren't dying to 
cover Seger. No disrespect to Bob, 
but we chose 'Turn The Page' be- 
cause it's an amazing song." 

Ulrich saj's the band, managed by 
Q Prime and Ixioked by QBQ Enter- 
tainment, is looking forward to play- 
ing the material live at a few shows at 
small venues. The Ballroom Blitz 
wecklong tour kicks off Nov. 17 at the 
Toronto Warehouse and includes a 



ORG'S MICHAEL POSTILIO OFFERS A BATCH OF STANDAROS 



(Co}ififiued frttni ixij/e II) 

"Dream" finds the young \walist 
affirming his position of prominence 
as an interjireter of the classic Amer- 
ican .songbook and .swing music from 
the big-band era. 

"Tom has a fresh and exciting 
TOice," says Hugh Fordin, president 
of DRG. "He is one of the most re- 
freshing .young male vocalists to 
emerge who has received a certain 
amount of success. With 'Dream,' we 
want to spread the word about Tom. 

"Of course," continues Fordin, "we 
are well aware of the fact that sales 
of this music comprise about 1% of 
the market. But we «ill exploit that 
i% to the maximum and, hopefully, 
open it up a bit more. And with Tom, 
that shouldn't be difficult. He not 
only has a great voice, but he's young 
and handsome, too." 

HELLO RADIO 

Len Triola, a Long Island, N.Y.- 
based "standards" record promoter 
and b<K)ker for the Chestnut Room at 
New York's Tavern on the Green, 
notes that there are numerous radio 
shows playing cabaret, easy listen- 
ing, and vocal standards. 

"You just have to know where to 
find them," sa.vs Triola. He reels off 
a list of stations that play his farorite 
kind of music, including WPEN 
Philadelphia; WHOO Oriando, Fla.; 
KSRN Reno, Nev.; WSIE SL Louis; 
WQEW New York; and WACV Mont- 
gomery, Ala. 

"Tom is definitely a rising star," 
says Stan Mai'tin, VP/station manag- 
er at WQEW. "He has the whole pack- 
age: great voice, great looks, a passion 
for the standards, and, most imiwr- 
tantl.v, an understanding for them. 
He's the kind of artist that brings 
.younger people into this music." 

With the cabaret scene in a state 
of flux — -New York's venerable Rain- 
bow and Stars will close at the end of 
the year — it's increasingly important 
for artists to find ways to reach 
newer, .younger fans. 

Says Fordin, "If there were more 
cabaret venues, then the market 
would easily open up. Right novv, there 
are onl.y one or two \^nues of impor- 



tance in New" York. This music needs 
national support and exposure." 

Martin notes that there is already 
anticipation for Pastilio s new release. 
"I get such great listener response 
whenever I play his songs. I can't 
wait to begin playing songs from the 
new album." 

The concept for "Dream" was 
borne out of conversations between 
the singer and Fordin. And it's a 
rather simple one: to remain true to 
the .standards of the vocal/cabaret 
genre while also expanding the genre 
by including classic rarities and con- 
temporary gems. 

"I went through piles and piles of 
sheet music to anive at the Hi .songs 
on the album," .sa.vs Postiho, who Is a 
devout disciple of l-Yank Sinatra. "I 
pretty much drove m.yself crazy in 
the two years it took to compile all 
the .songs. But I had certain ideas I 
wanted realized and certain songs 
that I knew had to be included." 

Says album producer .lohn Oddo, 
who has collaborated w ith Rosemary 
Clooney and Linda Ronstadt, "Tom's 
intent was to sing the great Ameri- 
can standards, as well as a couple 
le.sser-known ones. It was important 
that we give these standards new 
treatments." 

OVERCOMING FRANK 

The smoky-hued "Dream" inter- 
twines revitalizing takes on well- 
worn classics ("All The Way," "It's All 
Right With Me") and contemporary 
treasures ("I Could Marry The 
Rain," "We Live On Borrowed 
Time"). The album also spotlights 
"This Love Of Mine," a 1941 rarity 
first recorded by Sinatra, who also 
co-wrote the song. 

"It's funny," says Postilio. "Frank 
Sinatra has done virtually all the 
standards. It's extremely difficult to 
find those he didn't overly record. 
With 'This Love Of Mine,' I believe 
I've found that one that is not consid- 
ered a Sinatra staple." 

Of course, any sense of familiari- 
ty will only help the album at retail. 
According to T^nnen, there is a large 
group of people interested in stan- 



dards and the big-band sound. He 
cites artists like Clooney, Andrea 
Marcovicci, Karen Akers, Linda 
Eder, and Maureen McGovern as his 
bigge-st sellers. 

"The divas have alwa.ys sold better 
than their male counterparts at this 
store," says Tannen. "But I must tell 
you, we do ha\e a lot of people asking 
about Tom's new CD. I can honestly 
say that there is much anticipation 
surrounding the release of 'Dream.' " 

Ron S^a, owner of New York spe- 
cialty shop Footlight Records, is hav- 
ing similar e.\periences. 

"We did well with Tom's first al- 
bum, and in the pa.st couple of .veal's 
more and more people have been ask- 
ing about a foUovv-up," says S^ga, who 
is eagerly awaiting his shipment of 
"Dream," which is being distributed 
by Koch in the U.S. 

In Europe, the album will be dis- 
tributed by PolyGram, while JVC 
and New Note w ill handle the set in 
■lapan and the U.K., respectively. 

In addition to being sold in retail 
establishments, "Dream" is available 
on the Internet (www.drgrecords. 
com) and at Postilio's shows. 

After his engagement at the Oak 
Room, Postilio, who is managed by his 
attorney, Mark Sendroff of New 
York-based Sendroff & Associates, 
will embark on a tour that includes 
the Cinegrill at Los Angeles' Roo- 
sevelt Hotel; the Plush Room at San 
Francisco's York Hotel; the Metropole 
at Chicago's Fairmont Hotel; Atlantic 
Cit.v, N.J.'s Taj Mahal Casino and 
Hotel; and the Bellagio in Las Vegas. 



Nov. 19 Chicago Aragon Ballroom 
date and a Nov. 23 date at the Elec- 
tric Factory in Philadelphia. "We 
thought it'd be cool to go back to our 
garage roots and play a set list in the 
spirit of the album," Ulrich says. "We 
finally realized we don't have to tour 
behind every record." 

As no West Coast dates are 
planned, Dwight Yoakam, Anna Nicole 
Smith, Tommy Lee, and Robert 
Duvall were among the lucky few who 
caught the Oct 18 MetalHca perfor- 
mance at the Playboy Mansion for the 
"Orgazmo" movie premiere. "You can 
put that under places I never thought 
we'd play, but it was fun, and I got to 
see the monkeys," Ulrich adds. 

Metallica w ill take the beginning 
of the year off before hitting some 
festivals in Europe and South Amer- 
ica. "Then we plan to take a lot of 
time with no pressure to concentrate 
on studio record No. 8. It's time to 
throw it all to the wind and steer the 
ship in a new direction," Ulrich says. 

Although Ulrich doesn't have 
much in the way of details about the 
planned makeover, he a.s.sures that it 
doesn't mean the eyeliner » ill be put 
away or the hair will be grown long 
again. 

"I still can't believe how much shit 
we got for that." he says of the band's 
"Load"-era new look. "Like we 
weren't metal if we were stylish. I 
think we will save the long hair and 
Motorhead T-shirts for the reunion 
tour We will, however, be pushing the 
parameters and fucking with peo- 
ple's perceptions." 
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AN UPOATE ON BB.MG EVENTS & lIAPPENINtJS 



'Encyclopedia Of Rock' 
Is In Tune With History 



From A Flock of Seagulls to 
ZZ Top and e\=eryone in between, 
"The Billboard Encyclopedia of 
Rock," the latest title from Bill- 
board Books, is the ultimate 
source of rock information. 

The 352-page hard cover book 
contains entries on 
1,800 names and 600 
images from the indus- 
try's leading photogra- 
phers. The artists 
whose names appear 
on the pages have 
shaped rock history, 
whether icons or by- 
gones, influential or 
infamous. Five decades of style 
and sound are captured in the 
powerful photos and half a mil- 
lion incisive words of this book 
from the makers of the "Ency- 
clopedia of Popular Music." 

"The Billboard Encyclopedia 
of Rock" prmides insight into the 
facts behind the legends. Find 
out which poet Fiona Apple cred- 
its with inspiring her lyrical cre- 
ations, or find out what might be 
next for cutting-edge sculptor- 
turned-performer Laurie Ander- 
son. 

Editor Colin Larkin has com- 




piled all there is to know on 
everyone in rock from the Rolling 
Stones, the Beatles, .limi Hen- 
drix and Chuck Berry to Fleet- 
wood Mac, Joan .Jett & the Black- 
hearts, and the Sex Pistols, from 
Muddy Waters, Aretha Franklin, 
and Public Enemy to 
Patsy Cline, Joan 
Baez, and Richard 
Thompson. All entries 
are cross-referenced 
to include discogra- 
phies, collaborations, 
influences and other 
connections. 
AH 1,800 entries 
have been distilled, refined, and 
updated from Larkin's 8 million 
word database to create this new, 
unrivaled rock reference. Con- 
taining everything even the most 
die-hani music fan could want to 
know about rock, its musical pre- 
decessors, its contemporary off- 
.spring, and more, "The Billboard 
Encyclopedia of Rock" is sure to 
become the essential reference 
tool for music fans around the 
world. 

"The Billboard Encyclopedia 
of Rock" is available in book- 
stores now for $45. 



Musician Launches 1999 'BUB' 



Musician magazine, in associ- 
ation with Atlantic Records, 
Drum Workshop, Healey Disc, 
Shure, and Stump Preacher 
Guitars, has announced 
the launch of the 1999 
Best Unsigned Band 
Competition — the Bub. 
Now in its 13th year, the 
Bub ha.s helped launch 
such well-known talent as 
Rusted Root and Edie Brickell. 

The competition invites 
unsigned bands and artists from 
across the U.S. and Canada to 
submit a two-song cassette to be 
judged by a preliminary panel of 
editors and writers from major 
music publications. 




Six finalists are submitted to a 
panel of music industry execu- 
tives. This year's judges include 
Pete Ganbarg, senior direc- 
tor of A&R at Arista, 
Steve Greenberg, senior 
VP of A&R at Mercury, 
Hugh Padgham, prtxluc- 
er of Sting and Melissa 
Etheridge, and Jim Pitt, 
music booker/producer of 
VH-l's "Hard Rock Live" and 
"Late Night with Conan 
O'Brien." 

All entries must be post- 
marked by Dec. 31, 1998. For 
more information and entry 
forms, \'isit Musician's Web site 
at www.musicianmag.com. 



Billboard Music Awards 

MOM Grand Hotel & Ca-sino • Las Vegas • Dec. 7, 1998 
for more information, contact Sylvia Sirin at 212-536-51 73 



Billboard International I>atin Music Conference & Awards 
Fontainebleau Hilton • Miami Beach • April 20-22, 1999 
Billboard Dance Music Summit 
Sheraton Colony Square • Atlanta • July 14-16, 1999 
Billboard/Monitor Radio Seminar & Awards 
Fontainebleau Hilton • Miami Beach • October 7-9, 1999 
For more information, contact Michele Jacangelo Quigley at 212-536-5002 



Visit our Web site at http://www.billboard.com 

Contact Sam Bell at 212-,''),'i6-1402'l -800-449-1402. 
E-mail: sbell@billboard.com 



Hill Tops With 'That Thing' You W 



BEAT 



OHE'S APPEARED ON THE Hot lOOasamember 
ofthe Kugees, b\it Laurjn Hill makes a sjiectacular 
debut as a solo artist, entering the chai'l at Nu. 1 with 
"Doo Wop (That Thing)" (Ruffhim.se/Columbia). the 
first single from her chart-lopping album, "The Mis- 
education Of Lauryn Hill." "Doo VVop" is the third sin- 
gle tfi bow in pole position in 1998, following "My 
Heai C Will Go On" by Celine 
Dion (.').')() Music) and "I Don't 
Want To Mi.ss A Thing" by Aero- 
smith (Columbia), and it's the 
l:ith No. 1 of 1998. That's the 
highest numlier of No. 1 singles in 
a calendar year since 1991, when 
27 different titles topped the li.st. 

Aside from being the artist, 
Hill is the sole writer and pro- 
ducer of "Doo Wop," making it 
the first single to be written, produced, and record- 
ed by one (and the same) person since R. Kelly's 
"Hump N' (irind" in April 19!t4. More impressive, it's 
the only No. 1 single ofthe '90s to lie recorded, writ- 
ten, and produced .solely by a woman. Hill is only the 
.second female in the rock era to pull off thus hat trick: 
the only other woman to record, write, and produce 
a No. 1 hit by herself was Debbie Gibson, who did it 
twice (on "Foolish Beat" in 19S8 and "Lost In Your 
Eyes"inl9«9). 

The list of female prtKlucers who have helmed No. 
1 hits by themselves remains shockingly small. It 
includes Roberta Flack ("Feel Like Makin' Love"). 
Linda Goldstein (Bobby McFeri in's "Don't Worry, 
Be Happy"), and Sin^ad O'Connor ("Nothing Com- 
pares 2 U"). And before Valerie Simpson pro<luced 
Diana Ross' "Ain't No Mountain High Enough" with 
her husband/writing partner Nick Ashford in 1970. 



the only woman to produce a No. 1 hit in the rock era 
wa.s Ellie Greenwich, one of the songwriters of the 
Dixie Cups' "Chapel Of Love" in 19(i4. 

Hill is the only new arti.st in the top 10 this issue, 
and Aenismith is the only act that falls out. That 
leaves "How Deep Is Vnur Love" (Island/Def Jam) by 
Dru Hill Featuring Redman and "This Kiss" 
(Warner Bros.) by Faith Hill in 
the chart's upper echelon. That 
can only mean one thing (and if 
you didn't see this coming, shame 
on you): The Hills are truly alive 
with the sound of music. 




H< 



by Fred Bronson 



OW 'NOW': U.K. consumers 
have already sent "Now That's 
What I Call Music! 40" to the top 
of the British album chart. Now 
"Now" is finally available to U.S. consumers, who 
have sent the first American volume in this venera- 
ble series to No. 21 on The Billboard 200, The re.sult 
of a coo()erative effort between PolyGram. l^niver- 
sal, and EMI/Virgin, the first "Now" is off to a good 
start here, with a high bow for a collection of hits by 
various artists. 

If the wnture is .successful and the U.S. .series con- 
tinues at the same rate as the U.K. rersion. look for 
the .American "Now 40" to be out sometime in 2011. 

Must KEMKMBEKTHIS: Nell Diamond is eas- 
ily the senior memlxir of the debut pack on The Bill- 
board 200 this Lssue. His "The Mrn ie Album: As Time 
Goes By" enters at No. 31. some 32 years and two 
weeks after his first appearance on the chart with 
"The Feel Of Neil Diamond" the week of Oct. 29. 
1966. 
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FOR WEEK ENDING WMW 









UNIT' S 




1997 


TOTAL 


601,775,000 


ALBUMS 


487,898,000 


SINGLES 


113,877,000 



96,332,000 fON 15.4%) 



■ IS WEEK 

13,288,000 

,S-W- WEEK 

13,127,000 
UP 1.2% 

■ IS WEEK 

13,103,000 
s»-*Ar>iaiK 

UP 1.4% 



CD 372,304,000 426,503,000 (UP 14.6%} 

CASSETTE 114,433,000 103,157,000 fON9.9%j 
OTHER 1,161,000 1,355,000 (UP J6.7%J 



11,772,000 



11,601.000 

UP 1.5% 
-rt-iis WE 

10,816,000 



UP 8.8% 



1,516,000 
,s-r- WEI 

1,526,000 

DOWN 0.7% 

■ ■9 WEI 

2,287,000 
DOWN 33.7% 
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WEA 


F>GD 


INDIES 


SOMV DIMO 


KMO 


UNIVER 


TOTAL ALBUMS 


18.2% 


17% 


16.5% 


14.2% 12.3% 


11.3% 


107% 


CURRENT ALBUMS 


17.1% 


17.9% 


14.6% 


13.9% 14.4% 


10.9% 


11.1% 


TOTAL SINGLES 


19% 


19.3% 


6.9% 


13.4% 29.9% 


5,6% 


6% 



ROUNDED FIGURES 
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THE ARTIST AND THE ALBUM 
THAT NEED NO INTRODUCTION. 



LADIES &GENTLEMEN 

THE BEST OF GEORGE MICHAEL 



I WANT YOUR SEX (I'T II) 
FAITH 

EATHER FIGURE 
CARELESS WHISPER 
r REE DOM 90 

1 KNEW YOU WERE WAITING 
(FOR ME) and much more 

rhc IS-song douhlf CD colk-ction 
plus 2 new offerings, including the 
provocative new single "OUTSIDE." 

November 10 
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